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A note about the new publication schedule for Outdoors Unlimited: 

Last month, the Board of Directors approved a new publication schedule for Outdoors Unlimited. This includes the 

frequency of the printed version of Outdoors Unlimited! We're expanding from a quarterly print publication to bimonthly. 

Five issues will be published in 2012; six issues will be published annually beginning in 2013. Its online counterpart, OU 

Online, will remain. During the "off months," like this month, we'll publish a smaller set of articles and updates like what 

is listed above. And we'll continue with the daily updates to the Outdoor Alerts news feed on the homepage of OU Online, 

plus frequent Outdoor Market posts, too. 

If you have any questions about this new plan for OU, please contact me at aschroeder[at]owaa.org. 

Cheers-- 

Ashley Schroeder, OWAA Publications and Communications Director 

 

Major sensory upload while riding the Alaska Railroad 

http://owaa.org/ou/2012/04/major-sensory-upload-while-riding-the-alaska-railroad 

By Bill Graham 

A ride on the Alaska Railroad reveals the state’s wild side in glorious detail and creates lifetime memories. 

[PICTURE] OWAA Executive Director Robin Giner leans out the side of a train car to snap photos of the scenery. Photo 

by Bill Graham. 

Vibrant boreal forest greens rolled past the windows as the 2012 conference planning team rode the train from Fairbanks 

to Anchorage in mid-August of last year. The first golds and reds of autumn tinged shrubs and berry bushes in the 

wetlands. Gray water in glacial-fed rivers rolled toward the sea while small streams and lakes were crystal clear. 

Here and there a moose browsed. The train climbed upward and downward in mountains, with a rock cut out the window 

on one side and vast valleys visible out the other. 

I highly recommend OWAA members make the Alaska Railroad part of their conference travel plans. From Sept. 1-16, 

OWAA members and up to two guests will receive a 50 percent discount on regularly scheduled passenger trains, 

adventure class only. Details: http://owaa.org/2012conference/2012/01/12/discounted-travel-fare-alaska-railroad/. 



Traveling by train between Fairbanks, Anchorage, Denali National Park and other Alaska destinations may be slower than 

zipping up the highways in a car,but the viewing opportunities are excellent. Seats in even the least expensive cars are 

roomy and comfortable and passengers can walk between cars. The viewing cars with panoramic glass windows in the 

upper level are outstanding. I expected to get my pocketbook gouged by high prices for bad food in the dining car. 

Instead, the food was first rate with reasonable prices. Alcoholic beverages are available. 

Part of the trip’s fun is riding on a real passenger railroad, a novelty for many of us. But, also, the scenery outside the 

windows ranges from pretty to totally spectacular. I loved standing in the open-air platforms between the rail cars and 

looking at landscapes whizzing past, and that also made for the best photography with no window glass interfering with 

the image. 

The train stops at stations in towns and at Denali National Park. So that’s what slows travel time compared to the 

highway. 

[PICTURE] View from the train. Photo by Bill Graham. 

But the tradeoff is seeing unspoiled backcountry vistas that you don’t see from the highway. 

Our group rode the train after the conference site visit to Chena Hot Springs Resort and Fairbanks. Robin Giner, Jessica 

Pollett and myself used the train to reach Anchorage to connect with return flights. 

I consider this train ride one of the highlights of my travels as a journalist. However, there would be a few things I’d do 

different if not on a tight schedule. 

For one, our ride was about 12 hours. Most of us got on the train tired from long days. I wasn’t able to nap during the train 

ride because the scenery was just so entrancing. By the end of the day, I’d rocked back and forth more than I’d like. 

The better way to fully enjoy an Alaskan Railroad ride is to break the trip up. Get off at Denali or Talkeetna or another 

town and see some scenery, get some rest and get your land legs back. You can finish the train ride another day or switch 

to a vehicle. 

But that’s my only caution. The Alaska Railroad offers one of the most unique travel trips in America, and I highly 

recommend you do some rockin’ on the rails. ◊ 

Bill Graham is media specialist for the Missouri Department of Conservation. He is also a freelance writer and 

photographer covering outdoor sports and natural science, bluegrass music and acoustic instruments. A member since 

1985, Graham can be reached at plattefalls[at]centurylink.net. 

[PHOTO SLIDESHOW] 

 

Alaska state parks offer a variety of ‘can’t miss’ outdoor adventures   

http://owaa.org/ou/2012/04/alaska-state-parks-offer-a-variety-of-cant-miss-outdoor-adventures 

By Christopher Batin 

Members should consider taking in one of the more popular day trips in the Interior, located near Chena Hot Springs.  

According to Alaska State Parks Northern Region superintendent Brooks Ludwig, there will be a free Angel Creek Trail 

tour for six members, each operating an ATV provided by state parks. 



 “The 11-mile state-of-the-art, multiple-use trail accesses two public-use cabins along Angel Creek,” he said. “The trail 

follows hillside contours, providing awesome views of Angel Creek Valley as well as Angel Rocks at the mouth of the 

valley.” 

 He said riders should experience a lot of activity. 

“Moose season will be open so we may come across successful hunters while riding,” he said. “This valley has lots of 

moose. Hunters normally harvest a half-dozen bulls and cows during the season. The valley also contains plenty of spruce 

and ruffed grouse. We should also see plenty of sign of bear and possibly wolf. Grayling swim the creek and blueberries 

line the valley. 

“Riding an ATV into this country is a fabulous way to spend time exploring the Chena River State Recreation Area, plus 

the fall colors will be in full bloom, and there will be a lunch provided.”  

 He also said a 15-passenger van will be available for a tour of the Chena Recreation Area, going to view the area’s 

campgrounds and stopping at select areas to possibly view some wildlife, and get a ranger’s perspective on the boreal 

forest in the area. 

Cabins near the conference site are also available, free of charge. “I’ve blocked out the cabins from Sept. 3-9, for 

members attending conference,” he said.  

He’ll also be offering several other tours, free of charge to members, including: the Angel Rock hike, which is perhaps the 

most popular day hike in the interior; a guided canoe tour down the upper Chena River; a ranger-led tour of Big Delta 

State Historical Area; and a van tour of the Chena River State Recreation Area.  

The good thing about all but one of these tours is that they explore all the highlights of the Chena River Recreation Area, 

all within easy travel distance of Chena Hot Springs. They are first-come, first-serve, so make your reservations early. 

Trip Details 

For all tours and cabin reservations, contact Alaska State Parks Superintendent Brooks Ludwig at 907-451-2698. When 

the tours/cabins fill, he’ll leave a voice message giving that information. 

Cabins in the Chena River Recreation Area are available for free during conference on a first-come, first-serve basis. Visit 

http://dnr.alaska.gov/parks/cabins/north.htm for more information, and contact Brooks Ludwig direct for reservations. 

Also, www.alaskastateparks.org 

 ATV trail ride. Sept. 7 from noon to 4:30 p.m. Open to the first six reservations. Participants to meet at the Upper Chena 

Dome Trailhead, mile 50.5 on Chena Hot Springs Road.  

 Van Tour of Chena River State Recreation Area along Chena Hot Springs Road is Sept. 7 from 9:30-11:30 a.m. 

Participants will be picked up at Chena Hot Springs Resort.  

The ranger-led guided hike of Angel Rocks Trail is Sept. 7, from 12:30-4:30 p.m. Group size is limited to 20 people. Meet 

at Angel Rocks Trailhead, mile 48.9 on Chena Hot Springs Road.  

The Chena River Canoe Float Tour will allow for a maximum of eight people and is Sept. 7, from 1:30-4:30 p.m. Meet at 

mile 43 on Chena Hot Springs Road, pending river conditions, rain and/or high water.  

A day tour down the Richardson Highway via van to the Big Delta State Historical Park at mile 274.5 on Richardson 

Highway is scheduled for Sept. 7. Pick-up will be at Chena Hot Springs at 10:30 a.m., lunch at participant’s expense, then 

return to Chena Hot Springs at approximately 4:30 pm. 

 A sign-up sheet will be posted at conference for any tours that have not filled up. ◊ 



Chris Batin is editor and publisher of The Alaska Angler/Alaska Hunter and is the 2012 OWAA local conference chair. 

For fishing and hunting assistance, contact him at ChrisBatin@AlaskaAngler.com. 

 

Young women bring new perspectives to outdoor writing 

http://owaa.org/ou/2012/04/young-women-bring-new-perspectives-to-outdoor-writing 

By Shawn Perich 

We often hear young people are losing interest in the Great Outdoors, but plenty of 20-somethings enjoy activities ranging 

from cross-country skiing to hunting. A few even pursue outdoor-related careers. In the field of outdoor communications, 

many of today's young professionals are women. While the ranks of outdoor writers have included women for decades, it 

appears more females are entering the outdoor communications field than ever before. They are sure to bring new 

perspectives to what was traditionally a male-dominated profession, because they are anything but typical. 

Consider Shelby Gonzalez of Duluth, a freelance outdoor and adventure writer and the managing editor of Northern Wilds 

magazine. Growing up in the Twin Cities, she had virtually no exposure to outdoor activities. In high school, she 

overheard a classmate who was preparing for a 49-day Arctic paddling trip led by Camp Menogyn on the Gunflint Trail.  

“I had no idea someone my age could do something like that,” she says. 

That night, she asked her mother if she could go to summer camp at Menogyn. The camp became part of her life for three 

summers. Through Menogyn, Gonzalez participated in a 17-day Boundary Waters canoe trip and then a 30-day excursion 

in Ontario's Wabikimi Wilderness. She could have paddled the Arctic, but at the ripe old age of 18 she decided to make a 

solo trip around the world instead. That adventure was cut short when she had an emergency appendectomy in West Java, 

Indonesia.  

Returning home, she enrolled at the University of Minnesota, Duluth, where she designed her own major, outdoor 

adventure writing, with a curriculum that included lots of rock climbing through the school’s outdoor recreation program. 

She's gone on to design her own career as a freelance writer. 

"Getting into the outdoors completely shifted my life's path," she says. 

By contrast, Kate Watson of Grand Marais grew up along the Yukon River near the tiny village of Eagle, Alaska. The 

outdoors was her childhood playground. 

"We had no TV or running water," she recalls. "For fun, you either went outside or read a book." 

Her family later moved to the Upper Peninsula, where she went to high school. Her first experience with city life was 

going to college in the Twin Cities, majoring in journalism. While taking a magazine writing class, she went with her 

father to the North House Folk School in Grand Marais and wrote a story about an event called the Winterer's Gathering. 

Whether coincidence or fate, today she is the school's communications director. 

Watson says she enjoys cities, but a small town is better suited to her outdoor lifestyle. An avid participant in active sports 

like cross-country skiing and hiking, she shares her outdoor knowledge through freelance stories and gear reviews she 

writes for Northern Wilds magazine. Although she didn't specifically seek a career in outdoor communications, she's 

happy with the niche she's found in Grand Marais. 

Creating your own niche in the hunting industry isn’t easy, regardless of your gender, says Melissa Bachman. She credits 

her upbringing with her decision to pursue a career in outdoor television. Growing up in central Minnesota, both of her 

parents were hunters. 

mailto:ChrisBatin@AlaskaAngler.com


"I developed a passion for hunting," she says. "I looked forward to my 12th birthday so I could start hunting. I could 

hardly sleep the night before I went deer hunting for the first time." 

In college, she double-majored in Spanish and broadcast journalism. Then she went looking for work. She applied at 74 

companies and was told over and over that she couldn't get hired without experience. Finally, she applied at the North 

American Hunting Club, where again she was told she needed experience. She left the interview, thought about it and 

decided the club was where she wanted to work. So she went back and made the company an offer. 

"I asked if I could work for free as an intern so I could learn television production," Bachman says. 

The club took her on as an intern. For months, she worked nights at a bar in St. Cloud and made a 150-mile round-trip 

commute for her internship. Once she gained some experience, she was hired by the North American Hunting Club and 

worked as a producer for four years. She occasionally appeared on the club's hunting show as a personality. To build up a 

video resume, she began filming her own hunts. A year-and-a-half ago, she left the club and began freelancing as a 

personality on hunting shows. She signed on as a full-time host for North American Hunter, the club’s television show, 

just a few weeks ago. It's where she wants to be. 

“I had lots of ambition, knew what I wanted and worked hard to get there," she says. "As long as someone allows me to 

hunt all fall and all spring, I'm a happy girl." 

Ada Igoe is also where she wants to be -- on the Gunflint Trail. Her essays about life in the woods air on WTIP Radio in 

Grand Marais. She writes about nature and the outdoors for various magazines. In the summer, she works at Chik-Wauk 

Museum and Nature Center on Lake Saganaga. Igoe was introduced to the canoe country at an early age, but didn't 

appreciate it until she was a young adult. 

"I grew up in Grand Marais," she says. "When I was little we would take our vacation in the [Boundary Waters Canoe 

Area Wilderness] and I hated it." 

It wasn't until she worked summer jobs as a receptionist for the U.S. Forest Service and later for a Gunflint Trail outfitter 

that she became intrigued with the canoe country. After college, she worked as a temporary for six months in London and 

did a six-month stint in the Twin Cities. In a recession-ravaged job market, writing jobs were hard to come by. 

"I applied multiple times at the Duluth News-Tribune, but instead of hiring, they always eliminated the position," she 

says. 

Igoe liked cities, but decided she didn't want to live in one. She moved to the Gunflint Trail in 2009. Pursuing freelance 

writing allowed her to be where she wanted to be. In addition to WTIP, she writes for various publications and a local 

tourism blog. Her writing doesn't earn enough to fully support her yet, so she appreciates her job at the museum.  

When asked if they think there is a reason why more women are becoming outdoor communicators, all say it is easier for 

women to break into fields once dominated by men. 

"Women are a growing part of the hunting industry," says Bachman. "There are more great female role models. My mom 

hunted, so I knew it wasn't just a guy thing." 

Igoe, who doesn't hunt, but is willing to tag along and carry a dead grouse, says today's 20-something women have more 

career options than women in previous generations. She thinks women may gravitate more to communications careers 

than men, noting the blogosphere is mostly female.  

One thing is certain. Female outdoor communicators are telling new stories and reaching new audiences. In doing so, they 

are proving young people haven’t abandoned the Great Outdoors. ◊ 



Shawn Perich, of Hovland, Minn., has been a member since 1985. In addition to his duties as editor and publisher of 

Northen Wilds Media, he is a columnist for Minnesota Outdoor News and a book author. Contact him at 

editor[at]northernwilds.com. 

 

New membership criteria: Simplifying the application process 

http://owaa.org/ou/2012/03/new-membership-criteria-simplifying-the-application-process/ 

By Matt Miller 

The current OWAA application process is less difficult than filling out tax forms, but it’s still unpleasant and time 

consuming. Unlike taxes, membership to OWAA is not required by law. As such, many potential members may look at 

our application and decide (incorrectly) that they don’t qualify, or that it is not worth the time. 

To attract new members, we need membership criteria that are easy to understand and easy to fill out. An OWAA board 

committee came up with a new set of criteria to achieve this. I hope that you support this initiative and vote “yes” on the 

ballot. You can review the new membership criteria here. 

Having professional standards are important. However, by simplifying the standards, we are not lessening the professional 

reputation of the organization. This is easily illustrated by reviewing the standards of other professional writing and 

communications organizations. 

The National Association of Science Writers requires five stories (in any medium) over a five-year period. Has this made 

NASW membership less professional? Currently, this growing organization includes some of the most well-known and 

bestselling non-fiction writers. 

One can qualify as a member of the Mystery Writers of America by earning $200 a year from mystery stories. This 

organization includes writers who have sold millions of books. Their Edgar Award launches careers of promising young 

novelists. 

Almost all writing and communications organizations have simple application procedures and simple qualifications. The 

fact is, professionals want to be a part of a large, thriving organization, with the potential to learn and share from a 

diversity of fellow communicators. Accomplishing this clearly does not require difficult paperwork. 

Currently, OWAA has a variety of categories for membership, each with an arbitrary standard. A quick look reveals 

inconsistencies. For communicators who work in a variety of media—as many of us do—mixing and matching categories 

is confusing at best. A book author who makes millions in income could be turned down because she doesn’t produce a 

book a year. And it’s hard to imagine anyone who qualified as a lecturer, with the requirement of 36 paid speaking 

engagements a year. 

The new criteria are much easier to understand. You can quickly read them and figure out if you qualify for membership. 

The criteria also reflect our changing field, allowing membership for productive “citizen journalists” even if they don’t 

receive payment. The standards are high to only allow those who frequently write about the outdoors for an audience. 

If you have any doubts, we’d love to hear them. First, though, go read through the current membership categories and 

criteria. Try to imagine seeing them as a new member unfamiliar with the organization. Is this the first impression we 

want? Do we really want to make it this difficult? 

Please feel free to email me or other board members your thoughts and questions about this proposed change. We’d love 

to hear from you. We also hope you will vote “yes” for these proposed changes on your upcoming ballot. ◊ 



Matt Miller is senior science writer for The Nature Conservancy. He writes features and blogs about the Conservancy’s 

research and conservation science work around the globe. Miller has worked for 11 years as communications director for 

the Conservancy’s Idaho program. Contact him at m_miller[at]tnc.org. 

 

Proposed changes to criteria for membership 

http://owaa.org/ou/2012/03/proposed-criteria-for-membership/ 

Editor's note: The membership criteria below is one of several proposed bylaws changes up for vote in the 2012 

election: http://owaa.org/blog/2012/02/proposed-bylaws-changes. 

To read more about why a revision of the OWAA membership criteria is proposed, check out Matt Miller's article, 

"New membership criteria: Simplifying the application process." 

You qualify as an Active Member of OWAA if you meet one of the following: 

1. You have sold and published—in any media—five stories, articles, photographs, videos or illustrations on outdoor-

related topics in the past year. 

2. You have published a book or worked on an income-producing film on outdoor-related topics in the past five years. 

3. You are a full-time outdoor communicator in any media. Please see below for a list of qualifying positions. 

4. You are a citizen journalist who writes for a blog or other digital media that is updated with original content at least 

twice a month and receives 500 AUVs (Average Unique Views) per month over a 12-month period, or generates income. 

If you do not qualify for Active Member status, you qualify as an Associate Member if you produce some work described 

above. A student enrolled at a college or university pursuing studies involving outdoors or communications qualifies as a 

Student Member. 

OWAA’s bylaws and Board regulate the membership classes, criteria, and application process, and supplement and 

control what is said here. All applications must be made on a form approved by the OWAA Board, which will require that 

the applicant agree to be bound by certain principles of the organization, including the OWAA Code of Ethics. 

Applicants for Active or Associate Member status must be sponsored by an OWAA Active Member. Both the applicant 

and the sponsor must verify that the applicant qualifies for the membership sought. Headquarters may be able to recruit 

sponsors for those desiring to apply and lacking a sponsor. An applicant for Student Member status must submit 

verification from an instructor or administrator that the applicant is enrolled in a qualifying course of study. 

All members must continue to meet membership criteria while in OWAA and may be subject to periodic credential 

reviews. 

OWAA individual membership is intended to improve the personal and professional skills of our members. Individual 

membership should not be used to promote products, agencies, organizations or businesses. 

Professionals working in the following areas qualify for OWAA membership. Other professionals may apply; consult 

with headquarters with questions. 

 Newspaper or Magazine writer, columnist, editor, designer or staff member: Works in one of these capacities for 

print or online publications 

 Newspaper or Magazine freelancer: Works for print or online publications on a contract basis. 



 Photographer/Videographer: Works for magazines, E-zines or other outdoor-related publications. 

 Illustrator, Cartoonist or Artist: Published in any medium. 

 Film Editor, Scriptwriter, Director or Producer: Works in one of these capacities on a full-length film or video. 

 Broadcast Scriptwriter, Editor, Photographer, Director or Producer: Works on television or aired video production 

in one of these capacities. Guest appearances do not qualify. 

 Book Author, Editor, Designer or Producer: Works on a published book in any of these capacities. 

 Lecturer/Educator/Instructor/Nature Interpreter: Works in any of these capacities. 

 Full-Time Employee of Nonprofit Conservation or Recreation Agency: Public relations, publications and public 

information staff, and others who disseminate outdoor or recreational information. 

 Employee of Outdoor-Related Industries, Agencies, Associations or Organizations: Public relations and 

marketing staff. ◊ 

 

Board meeting minutes 

http://owaa.org/ou/2012/04/owaa-board-of-directors-meeting/ 

Feb. 11, 2012 

Call to Order 

President Mike Walker called the meeting to order at 8:38 a.m. MST. 

Roll Call 

Secretary Katie McKalip called the roll. Present were Walker, Mark Taylor, Bill Graham, McKalip, Jack Ballard, 

Jason Jenkins, Matt Miller, Ty Stockton, Mark Freeman, Brett Prettyman, Paul Queneau, Bruce Cochran, Mary 

Nickum, Randy Zellers, Bill Powell and Robin Giner. 

Approval of actions of Executive Committee since July Board Meeting 

Powell described the activities taken by the executive committee in connection with a possible copyright infringement 

regarding Outdoors Unlimited. 

Moved (McKalip/Freeman) to approve actions taken by the executive committee since the July board meetings. Motion 

carries. 

Moved (McKalip/Graham) to approve the meeting minutes from the July 2011 board meeting. Motion carries. 

President’s Report 

Executive Director’s Report 

Giner briefly reviewed her report. She mentioned that membership renewals are up from last year, putting numbers ahead 

of where they were in 2011. She said that the topic of member numbers would be covered in more detail during the 

strategic planning discussion. 

Ballard asked about follow-up policy by headquarters to retain members. Giner responded that this currently is done via 

email and postal mail. 

The status of follow-up to lapsed members by board members was raised. Giner responded that the board would receive 

their assignments for making those contacts in the coming week. 



Zellers asked if an increase in online journalists and bloggers has occurred since the membership criteria were adjusted in 

July 2011. Giner responded that two new members who fall into that category have joined since last summer. 

Giner referenced budget numbers and offered a preview of topics to be covered later under the treasurer’s report, 

including OU advertising revenue, conference sponsors and contest sponsors. Safari Club International is interested in 

increasing its support of the Norm Strung Youth Writing Contest and exploring ways to raise the profile of this event. 

Dates have been set for the 2012 Goldenrod Writing Workshop. Marketing is under way. 

Total Excellence in Craft contest entries have increased, including electronic submission of entries. While the rules 

require additional finessing, the program is sound overall. A profitable EIC contest is anticipated in 2012. Freeman asked 

if all contests drew enough entries to proceed; Giner responded that the children’s literature contest did not draw adequate 

participation. 

Giner mentioned the new program to enable recurring dues payments and headquarters’ plan to allow recurring donations, 

as well. The program will be launched this week. 

Website improvements on tap for this spring include improved navigation for the Join Us page and a more detailed 

application process. An expanded section outlining opportunities for involvement by current members also is being 

developed. 

Publications Editor Ashley Schroeder would be joining the meeting after lunch to present ideas on some time-saving 

measures that will free additional time for her to focus on the OWAA website, Outdoor Market listings and other member 

services. 

STANDING COMMITTEES REPORTS 

Conference Program 

Graham stated that most of the 2012 conference program is in place and the agenda should be posted on the website 

imminently. He reviewed the schedule of events and key speakers, sessions and activities. 

Taylor commented that Local Chair Chris Batin is an incredible resource on Alaska outdoors and hunting/angling and 

should be approached regarding set-up of tailor-made excursions and trips. 

Ethics 

Powell stated that the committee’s work has not proceeded in as a timely manner as had been hoped, as the members in 

question were receiving legal advice not to discuss the case. A final decision is expected well in advance of September 

2012. 

Finance 

Ballard cited increased EIC entries as a positive and mentioned that Alaska conference revenues will be a key component 

of the OWAA budget in 2012. He briefly reviewed components of the budget, while acknowledging that certain aspects 

would be covered in more detail during the strategic planning discussion. 

Moved (Graham/Queneau) to approve the 2012 budget as written. Motion carries. 

Past Presidents 

The past presidents submitted suggestions for increasing member numbers; Graham recommended that these items be 

discussed during consideration of the strategic plan. 

Strategic Planning 



Jenkins summarized the committee’s work over the past several months. Taylor complimented the committee members 

for their efforts and remarked positively on a number of aspects of the new plan. He affirmed that implementation of the 

plan will be key to its success. 

Ballard said that a prevalent industry perception is that OWAA is not a sportsmen’s group and that extra effort to 

counteract that perception should be made, particularly to firearms manufacturers, hunting-oriented companies, etc. He 

also cited comments made by a number of angling friends that OWAA is a hunters’ group. He expressed concern about 

the strength of OWAA’s brand and advised that efforts be made both to clarify our brand and use the brand as a means to 

market and promote OWAA. 

Ballard further related a conversation he had with MyTopo’s Paige Darden, who finds the membership renewal process 

extremely cumbersome and would appreciate it being streamlined. Queneau responded that the Rocky Mountain Elk 

Foundation experienced a similar problem regarding determining its identity. Other board members weighed in, 

conceding that the marketing component of the strategic plan will be critical to OWAA’s success. 

Discussion continued regarding OWAA publications and the possibility of compiling a collection of notable EIC entries. 

Members weighed in regarding the feasibility and legality of undertaking this project. 

Moved (Freeman/Graham) to accept the strategic plan as written and as a planning document for OWAA in the future. 

Motion carries. 

AD HOC COMMITTEES REPORTS 

Marketing/Advertising Review 

Taylor stated that selling ads remains a challenge due to the limited distribution of most OWAA publications. He referred 

to the new strategic plan as the marketing roadmap for the future. 

McKalip suggested broadening the list of supporter contacts who receive OWAA messages and materials. She mentioned 

that she does not receive any of these communications on behalf of the Theodore Roosevelt Conservation Partnership, 

as she is not the official supporter contact in the TRCP’s directory listing, and might be better able to advocate for the 

TRCP supporting OWAA if she was kept in the loop. She speculated that many of our supporters have a “team” of 

communications and marketing staff, many of whom might benefit from OWAA materials – and who also might qualify 

as individual members. Giner responded that while supporters can designate an “alternate” contact in their directory 

listings, an effort would be made to increase the list of contacts with this suggestion in mind. 

Digital Media Journalist Recruitment 

Miller related the leads and opportunities, including the Outdoor Blogger Network, being explored by this committee. 

Diversity 

Graham recounted the outreach efforts under way and the opportunities for new members that exist in this area. In 

summary, he feels that this new committee is making progress. 

Membership Criteria Review 

Freeman summarized activities undertaken by this committee. Discussion commenced regarding simplified member 

criteria submitted to the board by Miller. Miller posed the questions: How simple do we want to make it for people to join 

OWAA? And: Is the existing process cumbersome to the point of impeding expansion of member numbers? The board 

members conceded that the latter might be the case, which Giner confirmed. 



Powell stated that he already has prepared language for consideration by the board and for presentation to the membership 

reflecting earlier work done by this committee. He reviewed these materials with the board and summarized parliamentary 

procedure regarding changes to any of the existing criteria. 

Discussion continued regarding the viability of implementing a highly simplified set of membership criteria and how the 

membership might be approached for their support of these changes. Miller suggested that key members be approached 

individually and personally to discuss the changes and to garner their support of the changes. Zellers suggested that the 

proposed changes be widely distributed to the membership via OU or a press release. Miller agreed to draft an article for 

OU that would serve this purpose. Giner stated that adequate time is available to notify members of proposed changes in 

advance of the May vote. 

Moved (Freeman/Nickum) to delay submitting all changes in criteria for membership to the membership for formal 

balloting until the board takes further action within the next five weeks. Motion carries. 

NEW BUSINESS 

Endowment Trustees Report 

Ballard presented a brief summary of his interactions with the trustees in the preceding months. 

Development of a Bylaws-Mandated Membership Committee 

Powell pointed to wording already developed for this purpose, as well as for changes proposed to the OWAA mission 

statement. 

Moved (Graham/Jenkins) that the revised OWAA mission statement be adopted as submitted and that the revised 

language also be included in article 2.1 in the OWAA bylaws. Motion carries. 

Moved (Graham/Nickum) to adopt the language as proposed that modifies the Education Committee and establishes a 

Marketing Committee and a Membership Committee. Motion carries. 

Fundraising Efforts 

Ballard stressed the importance of involvement by all members of the board in the “85 for 85” campaign and in contacting 

past presidents and others regarding the campaign. The campaign will launch on March 25. 

Moved (Ballard/Freeman) to approve and endorse the “85 for 85” fundraising campaign. Motion carries. 

Committee Start Date 

Graham suggested establishing new committees for 2012-13 electronically by July 1 (instead of at the conference as has 

been typical). The bylaws do not prohibit early establishment of committees by an incoming president. Discussion 

followed. 

2014 Annual Conference Site Selection Report 

Birmingham, Ala.; Knoxville, Tenn.; and Houma, La., were contenders for the 2014 conference. Ultimately, staff 

determined that Knoxville is the best location for OWAA’s annual meeting. 

Four-Day Conference Proposal 

Pollett stated that members have not been taking advantage of pre- and post-conference trips at as high a level as host 

cities desire. Building in more time for trips (via an optional fourth day) could accomplish this goal. Discussion proceeded 

regarding how this revised schedule might work and when the “excursion day” would take place. The point was made that 



the conference initially was shortened to three days to save the membership time and money; the extra day should be 

clearly designated as an optional activity. “Excursion day” will kick off at the 2014 conference. 

Moved (Graham/Queneau) that the board supports the addition of an optional “excursion day” to the conference 

program. Motion carries. 

Outdoors Unlimited: Analysis of OU Online Readership  

Schroeder summarized OU Online  analytics. Outdoor Market is one of the most-read sections of OU Online. However, 

Schroeder spends a “disproportionate” amount of time on the monthly magazine-style layout of OU, even during months 

when a print publication is not produced, she said. 

Moved (Taylor/Miller) to approve the revised plan for OU publication as submitted to the board. Motion carries.  

GOOD OF THE ORDER 

Graham reported that sections activity has been virtually nonexistent in recent months. He recommended that sections 

chairs be chosen carefully in consideration of their willingness to participate as active leaders. 

Ballard commended the work of Cochran, who took over as co-chair of the Contests Committee and has worked actively 

in this demanding role. 

ADJOURNMENT 

Moved (Ballard/Taylor) to adjourn. Motion carries. 

Meeting was adjourned at 1:08 MST. ◊ 

 

 

Association Update 

http://owaa.org/ou/2012/04/association-update-april-2012 

 

New Members: 

 

Paul G. Koenig  

Laurel Neme  

Bridger Pierce 

Thomas B. Simonds 

Aaron Teasdale 

Andy Whitcomb 

 

Proposed New Members: 

 

Kelly J. Bostian, 8625 E. 160th St. S., Bixby, OK 74008. (H) 918-943-6539, (W) 918-231-1385, (F) 918-581-8352, 

outdoors@tulsaworld.com. Graduate of Iowa State University in journalism and mass communications, 1985. Outdoors 

writer and later managing editor at Fairbanks Daily News-Miner, Fairbanks, Alaska, 1985-2008. Currently outdoors 

writer for the Tulsa World. (DeAnna) Applying for Active Membership; sponsored by Bruce Cochran. 

 

Clay Smith, 100 Smithfield Dr., Charlotte, NC 28270. (H) 704-552-5552, (W) 704-999-5345, (F) 704-554-5002, 

clay@smithgroupltd.com. Creator and executive producer, Arthur Smith Sportfishing Series. Publisher, Arthur Smith 



Sportfishing Journal. Executive producer and writer, The Sportsman's Life. (Charlene) Applying for Active Membership; 

sponsored by Brett Prettyman. 

 

Zac D. Stovall, 1278 Sweeny Rd., Blacksburg, VA 24060. (H) 276-492-3966, zacs7@vt.edu. U.S. Air Force veteran, 

2004-2010. Worked with SuperSports 101.7 FM in Radord, Va., on studio production and relations from August 2011 - 

January 2012. Currently using Twitter  to connect with other outdoor enthusiasts and writers. Applying for Student 

Membership; sponsored by Kimberly Dodson. 

 

Reinstated Members: 

 

Alex Brant, (Active Member) Tressady, Rogart, Sutherland Scotland IV28 3UB. alex.brant@btconnect.com, 

www.drivenshooting.com.  

 

Credentials Reviews: 

 

The following members have successfully passed the review of their member credentials: 

Mark Freeman 

Ty Stockton 

Wayne Turner 

 

New Supporting Groups, Agencies and Businesses: 

 

Franklin County Tourist Development Council, P.O. Box 819, Apalachicola, FL 32329. Contact: Fran Edwards, 

administration. (W) 850-653-8678, (F) 850-653-8319, info@anaturalescape.com, www.anaturalescape.com. The Franklin 

County TDC's mission is to promote Franklin County, Fla., as a tourist destination through natural resources, historic and 

cultural amenities. 

 

Kruger Optical LLC, P.O. Box 532, Sisters, OR 97759. Contact: Kim Thomas, office manager. (W) 541-549-0770, (F) 

541-549-0769, kimt@krugeroptical.com, www.krugeroptical.com. Kruger Optical is a full-service provider of quality 

sports optics, creating binoculars, rifle scopes, spotting scopes and other products for the discerning customer. 

 

National Sports Center, 1700 105th Ave. NE, Blaine, MN 55449. Contact: Barclay Kruse, chief communications officer. 

(W) 763-785-5634, bkruse@mnsports.org, www.nscsports.org. National Sports Center is a sports campus in the Twin 

Cities. NSC has an exhibition building that hosts consumer expos, including several outdoor shows. 

Western Powders Inc., P.O. Box 158, Miles City, MT 59301. Contact: Doug Phair, President. (W) 406-234-0422, (Toll 

Free) 800-497-1007, (F) 406-234-0430, powder@midriveers.com, www.ramshot.com. Makers of reloading powders for 

modern firearms, muzzleloading powders, and gun care and cleaning products. 

 

Contact Updates: 

 

Steven Pennaz: spennaz@frontier.com, 612-810-5757, 2976 Lindgren Ln., Independence MN 55359 

Tim Mead: ancientanglertim@aol.com 

 

Deceased Members: 

 

Don Jansen Ingle 

Jim Kulp 

Jim McDonnell ◊ 
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