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From the executive director’s desk
“Volunteering can be an exciting, growing, enjoyable experi-

ence. It is truly gratifying to serve a cause, practice one’s ideals, 
work with people, solve problems, see benefits, and know one 
had a hand in them,” said Harriet Naylor, national director of the 
Office of Volunteer Development.

Will you have a hand in the direction OWAA takes? 
When I first came to OWAA ten years ago, one of the first things 

I noticed was that the Outdoor Writers Association of America is an 
organizational ship steered by its members. Committees, Boards, 
letters to the editor and suggestions help chart the map. Then it’s 
the job of headquarters staff to bring that ship into port. Without the 
cartographic skills of our members, we’re simply a lost ship, adrift 
in a sea of possibilities with no charted course.

OWAA, and the world of communications, is head long into a 
time of transition. Society is choosing (or forced?) to receive its 
information and news in changing ways. Blogs are taking over 
as a new form of “daily newspaper” written by John Q. Public. 
Social networking threatens to render the personal handshake of 
professional relationships obsolete. Newspapers and magazines 
are switching gears to accommodate waning budgets. Radio and 
TV programs are increasingly moving to an online format. These, 
and many other obstacles, become the icebergs we need to navi-
gate in turbulent waters.

It’s time to experiment with some changes, try new paths, 
and strengthen OWAA so we’re still around in another 83 years. 
Change is never easy, but sometimes it’s necessary. In the coming 
months, headquarters will be asking for your input by way of 
surveys, discussion questions and solicitation of letters to the  
editor to help us understand what you want OWAA to be, and 

how we can better serve your needs and the changing needs of 
the industry. I hope you’ll volunteer your time and thoughts to 
help strengthen your organization.

Another way to volunteer your time and help chart our course 
is by running for a seat on the Board, or lending your voice to a 
committee. We’ve put a form on OWAA’s website (http://owaa.
org/ou/2010/08/volunteer-form)so you can let us know how 
you’d like to be involved. Of course, you can also put your name 
in the hat by contacting headquarters or one of our Board mem-
bers to offer your assistance. Please consider donating a little bit 
of your time to make OWAA an indispensible resource for our 
current and future members.

When Mike Levy learned of his induction as a Ham Brown 
Award recipient, he had this to say of his years in OWAA: “For 
83 years OWAA has done more for its members than most profes-
sional organizations, yet functions best as a member-to-member 
fellowship. Anyone can volunteer to help as a contest judge, 
meeting reporter or panelist; or can serve on a committee or 
run for the board. … Considering that OWAA is powered by its 
members, putting in a little of your time and talent will repay that 
effort many times over.”

I’d like to leave you with one final quote by Winston 
Churchill: “We make a living by what we do, but we make a life 
by what we give.” 

Please give some of your time to OWAA and help steer our 
ship. n

– Robin Giner, OWAA Executive Director,  
rginer@owaa.org

      
As I said in my remarks at the OWAA conference in Rochester, 

Minn., there are many members to thank for allowing me to take 
the reins of North America’s premier outdoor communications orga-
nization.

Here’s the short list:
Peter Schroeder, probably OWAA’s best “idea man.” Bill 

Vanderford, a good friend and superb confidant. Jim Foster, who 
constantly reminds me reality checks are good things.The late Wig-
gie Robinson, who always reminded me a smile and kind word goes 
a long way.

Many past presidents have had a hand in me being where I am 
today.  Among them:

Mike Levy taught me to write an award-winning newspaper 
column without using the word “I.” Thayne Smith went out of his 
way to provide much-needed and wise council when he didn’t have 
to. Mark Sosin offered guidance and reminded me, “Don’t screw it 
up.” Joel Vance “strongly urged” me to join OWAA more than 30 
years ago.

There are many, many others who have had their hands in this 
process and are responsible for me being the 65th president of 
OWAA. They all have expectations for this next year.

I think it is just as important for you, as members of this orga-
nization, to have expectations of your president, board of directors 
and staff. I agree.

Your expectations should include a professional staff. Me, too. 
OWAA’s staff is young, but there is exhuberence and boundless 

energy in youth – something OWAA desparately needs.
Your expectations should include a president who makes positive 

things happen. Me, too. That’s my goal this year – to make positive 
things happen for an organization I dearly love.

Your expectations should include a board of directors that works 
together to bring about the best for OWAA. Me, too. Our current 
board is driven to accomplish much. I’m proud to serve you along 
side them and pledge to do my best to guide them to make positive 
decisions.

Your expectations should include committee chairs and commit-
tee members who complete assignments, participate when asked 
and help move the organization forward. Me, too. Current commit-
tee chairs and committee members have been given their charges 
for the year and they know what’s expected from them. I have no 
doubt they will come through for OWAA.

Your expectations for the coming year should include, well, 
many things – all positive – for OWAA. Me, too.  

I urge you to share your expectations for OWAA with each other, 
the board, the officers and staff during this next year. In fact, I’ll be 
disappointed if you don’t. 

OWAA has always been and will continue to be the leading or-
ganization in outdoor communications. It’s what you should expect. 
Me, too. n

– Tony Dolle, OWAA President,  
tdolle@ducks.org

President’s message

http://issuu.com/action/openurl?url=http://owaa.org/ou/2010/08/volunteer-form/
http://issuu.com/action/openurl?url=http://owaa.org/ou/2010/08/volunteer-form/
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Feedback guidelines   
Members are encouraged to write about issues and topics. The Executive Director and Editor will decide whether opinions are appropri-
ate for debate or if the comments promote a personal cause; if the “cause” is unrelated to OWAA’s mission and potentially damaging to 
the membership, the letter might not be printed. Word limit: 400. Longer letters will be returned for revision.

Letters to the Editor

Feedback
Levy thanks OWAA for award 
 The Ham Brown Award for devoted service 
to OWAA is a significant honor, and I can’t 
say how much I appreciate being among those 
who have served our organization so well for 
so many years.
 Like many others, my outdoor experience 
now comes through the words, images and 
sounds of active members. Trust me, arm-
chair adventuring isn’t nearly as much fun as 
actually getting outdoors – and that has to be 
the message OWAA preaches and practices, 
to prevent this nation from becoming video-
gaming couch potatoes.
 Though deeply appreciative, it is important 
to note that I could never do as much for the 
organization as OWAA membership did for 
me – and does for you: Professional growth, a 
multitude of contacts, and a window to places 
and pastimes we might never find fishing only 
in home waters, hunting solely in our own ter-
ritory. 
 I  picked up a fly rod and shotgun when  
I was 28, working for the Princeton Packet  
and told I needed to get outdoors  as a break 
from  my desk job. Those pursuits opened 
up the world of nature study and soon my 
sports reporting contained some outdoor news 
and notes. In 1969, I began working for the 
Buffalo News, and after writing a number of 
feature pieces on outdoor topics was offered 
the outdoor writer job around 1982. Part 
time, extra pay. I still worked as a reporter 
on the city side; but the column  grew to two 
columns and two sidebars, and when I retired, 
in 2002, the paper had a full page of outdoor 
coverage on Sundays.
 I joined OWAA in 1982 and went to my 
first conference in 1983 where I was on a 
panel on newspaper outdoor writing, and met 
two fellows, Dan Small, from  Wisconsin, 
and Tom  Wharton, from Utah, who have 
remained close friends. That conference, and 
the people I met there – people whose maga-
zine work and books had been my teachers – 
convinced me how helpful OWAA could be to 
any aspiring outdoor communicator.
 OWAA let me rub elbows with writers and 
photographers at the top of their game, and 
meet other newspaper scribes from across the 

U.S. and Canada. So it was no great stretch 
to do a little work for our organization when 
asked to help. 
 For 83 years OWAA has done more for 
its members than most professional organi-
zations, yet functions best as a member-to-
member fellowship. Anyone can volunteer to 
help as a contest judge, meeting reporter or 
panelist; can serve on a committee or run for 
the board. And conferences let you see other 
parts of the country and tell your audience of 
the outdoor adventures available there. 
 Considering that OWAA is powered by its 
members, putting in a little of your time and 
talent will repay that effort many times over.
 Given that, this significant honor was a 
surprise, and is accepted with great thanks.

– Michael Levy
 Willliamsville,  N.Y.

Youth grateful for NSYW award 
 I want to thank you for sponsoring the 
award and the generous prize money of the 
[Norm Strung] Youth Writing Contest. This 
has been a great learning experience for me 
and I enjoyed participating in the competition.
 Thank you for your efforts at encouraging 
writing skills among youth.
 – Caroline Priore
  First place winner, Junior poetry division

OU discussion shouldn’t be 
‘print vs. Web, young vs. old’   
 At the recent OWAA conference, several 
members expressed concern about the disap-
pearance of the “traditional” newsletter. Many 
said they feel less connected to the organiza-
tion than in the past, and that in today’s busy 
electronic world, the newsletter e-mail link 
soon gets pushed so far back in our inboxes 
that we simply don’t read the newsletter. 
 Count me among those reading less about 
OWAA and feeling disconnected. With a 
print version sitting next to my favorite chair, 
I would eventually read every story. I knew 
what other members were up to, picked up 
valuable tips and story ideas, read interesting 
and stimulating articles or letters to the editor, 

and found out what our corporate supporters 
were up to. As excellent a job as OU Editor 
Ashley Schroeder does with the online ver-
sion, it still requires one to make the effort to 
seek it out, and navigate through countless 
links. Unless one has time to sit down and 
read it in its entirety the first time we follow 
the link, it means repeated trips to the website 
to consume the entire publication. That simply 
is not realistic, and valuable information is 
going unread, and supporting members aren’t 
reaching their intended audience. 
 A younger member at the meeting said that 
us old timers should “get over it” and embrace 
the new technology. I must say, I resented 
his comments. I embrace all forms of com-
munication, but only when they work. So I 
say to him and others that feel the same way: 
Tweet this, buckshot. We stand to lose insight 
and information generously shared by older, 
experienced members who feel disconnected. 
We stand to lose a sense of community that 
is the largest reason many members stay in 
the organization. We stand to lose the vibrant 
sharing of ideas that was so much a part of 
the print version. We’re failing supporting 
members by not providing them an audience. 
And we stand to lose membership. Several 
less active members have told me that they’ll 
drop their membership because OU no longer 
serves their needs. We can’t afford that.  
 This discussion shouldn’t be about print 
vs. Web, or young against old. It should be 
about finding a newsletter format that works 
for ALL members. Perhaps it is as simple as 
beefing up the quarterly print version so that 
it suffices, keeping the current web version in 
other months. Or perhaps we switch electronic 
formats to one that simulates a “page turning” 
paper format, and is available (for a fee for 
those that desire it) through on-demand print-
ing and mailing. 
 I am not sure what the answer will be, but 
clearly some members aren’t happy. We are 
professional communicators, and if we can’t 
find a format through which we can effective-
ly communicate within OWAA, then we are in 
big trouble. Dismissing these concerns with a 
childish “get over it” serves no one. 

– Michael Furtman
Duluth, Minn.
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What you are reading now is the latest 
incarnation of OU. It is a compromise be-
tween a static PDF and a dynamic, interac-
tive website.

It is a digital, flip-book magazine you can 
read online. It looks like a magazine. It has 
the design of a magazine. The pages turn, 
just like a magazine. And if you choose, you 
can download it, print it out at home and 
turn paper pages to read it as a hardcopy 
magazine.

But there’s more.
Aside from the digital magazine, OU 

Online still boasts dynamic “online exclu-
sives.” Videos and slideshow Portfolios 
by members. The Outdoor Market listings 
will continue to be updated throughout 
the month. I’ll post breaking news items 
and calendar items as they land my e-mail 
inbox. I’ll still write my blog.

Why the change to OU?
Some changes involve growing pains.
After the June 13 membership meeting at 

the annual OWAA conference in Rochester, 
Minn., I sat in on the Board meeting and 
talked with them about how we needed to 
devise a way, once again, to improve deliv-
ery of OU to members.

A couple weeks later, HQs staff sent a 
proposal to Board members. 

The proposal was comprised of three 
parts: 

1.) A redesign of OU Online to look more 
like a digital, flip-book magazine. 

2.) An increase in pages for the quarterly 
hardcopy OU, from 16 to 32 pages. 

3.) An optional subscription service for 
members who wanted OU in their mailbox 
every month, separate the quarterly issues 
every member automatically receives. If 
members chose not to subscribe, they would 
still be able to read, for free, the digital 
flip-book magazine online or download and 
print it themselves.

Headquarters polled members, seeking 
out those interested in paying to receive 
seven additional non-quarterly issues of 
OU. In order for a subscription service to 
be feasable, we needed to hear from at least 
200 members who were willing to pay $49 
per year. Respondents totalled 232 members 
and supporters. Of those, 66 were interested 
in a subscription. The average amount those 
66 respondents were willing to pay was $28. 
So, right now, a subscription isn’t feasible. 
But that doesn’t mean we won’t revisit the 
option in the future if enough members step 
forward, willing to pay the optional fee.

How Outdoors Unlimited began...
“With a dateline of April 5, 1940, Out-

doors Unlimited made its first appearance; a 
newspetter on a single sheet of heavy, legal-
size paper, mimeographed on both sides 
and three folded for mailing,”  said Don G. 
Cullimore and Edwin W. Hanson, editors of 
“Sixty-Five Years of OWAA,” a historical 
summary of the association.

In the first OU, its originator and editor, 
J. Hammond Brown, expressed his objec-
tives to the membership.

“This,” he wrote, “is your newspaper and 
it will be just as interesting as you your-
selves make it. Its primary reason for exis-
tence is to bring about a better comradeship 
among the members of our association.

“Meeting once a year does not make for 
any great amount of understanding between 
us. This little journal can do the job if all of 
us pull together.”

Let’s jump ahead to the November 1963 
issue of OU. It was a black and white 
newsletter produced on an offset press. In 
Roger Latham’s president’s report to the 
membership, he said, “I believe this issue 
of Outdoors Unlimited, with its developing 
new format and style, introduces a new era 
in OWAA history.

“I don’t, of course, mean that ‘lifting 
the face’ of Outdoors Unlimited has any 
great significance in itself, but I do believe 
sincerely that the roots of OWAA have now 
reached ground water and that the organiza-
tion is ready to attain new heights in stature, 
in prestige and in service to the member-
ship.”

That year, OU ranged from eight to 22 
pages per issue. Since then, OU has grown 
in page count and undergone several up-
dates in page layout and design.

Fast forward to March 2009. The 
monthly hardcopy publication was gone. 
Where did it go?

That month, Outdoors Unlimited Online 
(www.owaa.org/ou) was launched, follow-
ing a January 2009 Board decision to end 
monthly printing of the newsletter. The 
change was primarily financially influenced. 
As Phil Bloom said in a February 2009 
column in OU, “Printing 11 issues of OU 
is $17,000, plus another $8,500 in mail 
services to deliver it.” 

He went on to say that in 2008, OWAA 
headquarters began e-mailing a PDF version 
of Outdoors Unlimited to about 75 members 
who requested it. Bloom also quoted former 
OWAA executive director Kevin Rhoades, 
who said, “We’re not satisfied with simply 
PDFing our usual-and-customary hard copy 
OU. The PDF version is too static, not dy-
namic enough for today’s world.”

Board members and headquarters staff 
were excited to offer OWAA members more 
content than the old two-color newslet-
ter could deliver. The new OU Online was 
unveiled as an interactive destination for 
members to read articles, watch videos, 
check out photo slideshows and listen to 
audio clips. And comment instantaneously.

OWAA listened when some members 
spoke out at the June 2009 membership 
meeting in Grand Rapids, Mich. They 
missed the hardcopy OU. The Board revised 
its budget to allow for a less expensive 
alternative to the monthly publication. The 
following September, just six months after 
OU Online’s launch, a full-color, redesigned 
Outdoors Unlimited landed in member’s 
postal mailboxes. It supplemented OU 
Online. OU was brought back as a quar-
terly publication, designed to showcase the 
best-of-the-best of what had been published 
on OU Online in recent months. Outdoors 
Unlimited’s facelift was well-received.

But still, not everyone was satisfied. And 
so again, OWAA listened.

What do you think of OU’s latest look?
I hope you’ll join me in redefining what 

change is. Change equals opportunity. 
Change is normal. Change is now constant.

“Excellent firms don’t believe in excel-
ence – only in constant improvement and 
constant change,” says Tom Peters, author 
of “Living in Chaos.”

And as always, please let us know what 
you think. Because OWAA listens.  n

– Ashley Schroeder  
OWAA Publications Editor  

aschroeder@owaa.org

Editor’s letter 

“
”

The latest incarnation of OU 
... is a digital flip-book maga-
zine you can read online. It 
has the design of a magazine. 
The pages turn just like a 
magazine. And if you choose, 
you can download it, print 
it at home and turn paper 
pages to read it as a hardcopy 
magaazine.
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Conference ‘10: Rochester in review

Meal Sponsors:
Clam Corporation – Nick Chiodo
National Shooting Sports Foundation – Bill  
 Brassard and Glenn Sapir
Outdoor News – Rob Drieslein
Rochester Convention & Visitors Bureau
Toyota Motor Sales, USA – Curt McAllister

Program Sponsors:
Altus/Pro-Ears – Charlie Ricci
Buck Knives – C.J. Buck
Ducks Unlimited – Tony Dolle
Hunts Photo & Video – Gary Farber
USDA/Natural Resources Conservation  
 Service – Pete Heard

Hospitality Suite Sponsors:
John Beath, OWAA Outgoing President
Campaign for America’s Wilderness/Pew  
 Environment

 
 
Fairbanks, Alaska
Minnesota Deer Hunters Association
National Wildlife Federation/Vanishing  
 Paradise
Salt Lake CVB 
Snowbird & Utah Office of Tourism
  
Excellence In Craft Contest Sponsors:
Coleman Company Inc.
Ducks Unlimited
Outdoor Channel
RealTree
Sierra Club

Auction/Raffle Donors:
John Beath
Blue Heron Communications
Browning/Winchester Repeating Arms
Buck Knives
Coleman Company Inc.

 
 
Crosman Corporation
Lisa Densmore
Ducks Unlimited
Dennis Dunn
Edge Craft
Fairbanks, Alaska
Hobie Hare
Kermit Henning
Tom Holschlag
L.L. Bean
Lake of the Woods, Minnesota
Ono’s Trading Company
Pheasants Forever
Ashley Schroeder
Smith & Wesson
Shakespeare
Toyota Motor Sales, USA

Rochester conference thanks
Many deserve thanks after a successful conference, but few put in more time than our 
Conference Planning Committee and Local Committee. Conference Chair Tim Lesmeis-
ter planned and coordinated Breakout and Shooting Day, pre- and post-conference trips, 
and contributed to Outdoors Unlimited pre-conference coverage. Mike Walker, this 
year’s Program Chair, put together a thoughtful and expansive agenda of sessions and 
events, and his absence was felt throughout the course of the conference. John Beath, 
Tony Dolle, and Mark Taylor helped fill the role of Program Chair in Mike’s absence. 
Terry Lewis assisted in coordinating conference mentors for our Green Ribbon attendees.  
Steve Carlin at the Gamehaven Scout Council Camp accommodated our never-ending list 
of requests and questions with a skip in his step and a ready smile.  The folks at the Roch-
ester Convention and Visitors Bureau, including Brad Jones, Deanna Meyer, Mary 
Gastner and Donna Zweibahmer, worked tirelessly with OWAA staff every step of the 
way to make sure every detail was planned and coordinated, and generously sponsored 
our Welcome Festivities with homegrown entertainment and fare.  And we also extend 
a heart-felt thank you to the staff of the Kahler Grand Hotel, including Phyllis Berman, 
Chris Wagner and Ptrick Fantetti, for their hospitality in welcoming OWAA’s members to 
Rochester.

And many thanks are also extended to:

The hard work and support of our sponsors  
helps make OWAA’s conference a success.   

Thank you!
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Technology

Last year, several friends and 
acquaintances jumped ahead of 
me in the technology department 

when they purchased smartphones. After 
purchasing the expensive phones they told 
me wild, almost unbelievable stories about 
their phone’s abilities. At first I thought 
these stories had to be pure fiction or if true, 
not worth the price tag.

I kept saying no, I don’t need a smart-
phone. I have three laptops, all of which 
stay connected to the Internet most of 
the time. Besides that, the Apple iPhone 
required AT&T wireless service which does 
not work well where I live and the weird 
places I often travel for work and play. This 
excuse alone gave me a good reason when 
friends laughed at my ancient flip phone. 

“It’s not a money issue or fear of technol-
ogy; it’s a service provider issue,” I said.

Last December, while traveling in the 
Phillipines with Chris Batin, we got lost on 
a Chinatown side street in Manila. Instead 
of just wandering around like lost tourists, 
Batin pulled his iPhone out of his pocket 
and turned on his GPS locator“app” (that’s 
the new hip term for application or program 
for a smartphone). In less than one minute, 
his screen showed exactly where we were 
and how to find our way out of the crowded 
and very confusing side street.

Resistance is futile.
Yeah, that was a good trick I thought to 

myself while following the directions of 
Batin’s smarter-than-me phone. But still, I 
wondered why I would need a smartphone, 
and if I had one, how could I justify having 
another connection to the Internet? Right 
now, I have three separate accounts for my 
household of two. Remember, I have 39 
websites, eight computers and must stay 
online, even during power outages.

Resistance is futile.
By now you probably know I like Star 

Trek: The Next Generation. That famous 
line comes from Locutus, a borg that used 
to be Captain Jean Luc Picard of the Enter-
prise. That’s how I used to feel about smart-
phones. Once you own one you become part 
of the “collective,” just another worker bee 
with no identity, always connected to the 
network without a chance to escape from 
constant connection.

Resistance is futile, especially when I ex-
ceeded my 1,800-minute monthly plan (my 
Internet business is going strong and lots 
of people called with orders). When paying 
my bill at the local Verizon store, one of the 
borgs, I mean sales associates, wanted to 
show me the Google Incredible phone. FYI, 
the sales force at Verizon do look like Borg 
drones. They have Bluetooth headsets at-
tached to their ears and at least two phones 
hanging from their belts. Their latest trick 
is the around-the-neck computer keyboard 
linked into the Verizon collective.

“Just take a look,” he explained, with 
a smile on his face. “Resistance is futile,” 
he mumbled as he nudged me toward the 
display of Droid phones. Yes, they call them 
Droids for good reason. Own one and you, 
too, can become a member of the Droid fam-
ily. If it wasn’t so funny it might be scary.

The Borg-like Droid salesman proceeded 
to show how the phone does everything 
except cook dinner. It connects you to the 
Internet and becomes your personal, private 
Droid to help you with your business or 
personal needs he explained, while whip-
ping through a series of dazzling touch 
commands on his own phone.

He showed how the Incredible takes very 
decent 8-megapixel images, YouTube ready 
videos and hundreds of other functions. 
“And,” he casually stated, “We have an 
unlimited calling plan and data plan for less 
than you were paying.”

Resistance is futile, I’m weak minded 
and love technology way too much. I 
quickly succumbed to his Droid sales 
pitch and joined the collective of millions 
of smartphone owners. More specifically, 

Droid owners.
After just one month I really don’t know 

how I lived without the Droid Incredible. 
A smartphone might make you part of a 
collective, but what it really does is free 
you from monotony and makes you much 
more efficient in your business and private 
life. Checking e-mails used to take quite a 
bit of time twice or three times daily. My 
smartphone now interfaces with my Gmail 
account. It beeps whenever I receive a mes-
sage from my e-mail account, text message, 
Facebook feed or Twitter account. A quick 
glance allows me to “read the feed,” follow 
up with a reply, or delete spam. Having 
instant access to my e-mail and other social 
media accounts has saved me time, allowing 
me to deal with more important issues.

With instant and integrated access to my 
Facebook, Twitter and YouTube accounts I 
can quickly post work or communicate to 
customers, friends and family. Anyone in 
the business of communication can benefit 
from this instant and easy access to social 
media. Additionally, smart phones can run 
thousands of apps that can save time and 
help with story assignments. There’s even 
an Audubon birds field guide app, created 
by Green Mountain Digital, that shows pic-
tures of the bird, migration routes and plays 
recordings of their calls. 

 Still wondering how you would use a 
smartphone?

There’s an app for turning your phone 
into a level – level your pictures on the 
wall, your picnic table at your campsite or 
your camper. With the Google Sky app you 
can pinpoint every star, planet and constel-
lation – no more getting lost in the woods 
at night with this app. You can also find the 
nearest Starbucks simply by talking into 
your phone and saying “Where is the closest 
Starbucks?” One of my favorite apps is a 
price comparison barcode scanner for shop-
pers. This app scans an item’s barcode and 
tells you what store offers the lowest price. 

BY JOHN BEATH

CONTINUED ON NEXT PAGE

esistance is futile’
SMARTPHONES‘R
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This article is the first of a four-part 
series that will help you improve your 
television skills no matter your area 
of expertise. This first installment will 
cover producing. Part two will cover 
on-camera talent, part three will cover 
videography and part four will cover 
editing.

Emmy-quality television program-
ming is a team effort with the pro-
ducer of the show as team captain. 

Assuming you have funding and a network 
for your show, a good producer requires 
several important skills:

Watch your wallet. Producers should be 
able to put together a budget and then work 
within that budget. Frequent and/or large 
overages are the quickest way to another 
job, especially in the current economy. 
When you present a budget, be sure to think 
of every detail, including every tip and ev-
ery granola bar, and then add at least 5 per-
cent for contingencies to the total because 
there are always unexpected expenses.

Prep thoroughly in pre-production. 
Detailed preparation is the key to a smooth 
shoot. Once you work out the logistics, put 
together a complete information sheet for  

   everyone involved in the show.  
  It should include name and contact  
          info for each person on location as 
well as your network boss and others who 
are supplying you with gear and location as-
sistance of any kind. It should also include 
travel and hotel information for the entire 
crew; a production schedule; directions to 
every place you need to go; and special gear 
and clothing needs.

Communicate with the crew – before 
you go on location. In addition to your pro-
duction information sheet, via a phone call, 
you should discuss the details of the shoot 
and what your goals are with each person on 
your crew. Make sure camera people have 
the right gear, know what to shoot and how 
to shoot it. Make sure on-screen talent has 
the right clothing and gear and knows what 
to say. Make sure you’ve planned transpor-
tation, lodging, and enough food and drink 
for everyone. Don’t forget the permits if 
you need them. It helps to make a check list.

Communicate with the crew – on loca-
tion. Always have a production meeting 
prior to rolling. I usually do it over dinner 
the night before. It’s a nice chance for ev-
eryone to meet each other. I cover all details 
of the shoot even though everyone has 
theoretically heard it already. Questions and 
a few excellent ideas always arise.

Be creative. This is your baby, but you 
should also tap the talent of those around 

you to achieve your vision. There are  
hundreds of hunting, fishing and other out-
door shows on the air every day. If you want 
yours to break through the clutter, tell the 
story with plenty of visual and audio entice-
ments, and in a way that creates a dramatic 
arc. Whether it’s a shark fishing adventure, 
a documentary on the life cycle of elk, or a 
how-to on sporting clays, grab your viewer 
at any moment, but build the overall tale 
to a climax to keep them from clicking to 
another channel.

Don’t fix it in post-production. Get 
it right on location, always. Your editor 
may be able to work wonders, but maybe 
not. It depends on the situation, his editing 
capability and software. It saves loads of 
time and money to get it right in the camera, 
even if it requires 25 takes.

Follow-up. After the shoot, thank every-
one in writing, then send them a DVD or 
a link to the show after it airs. It’s always 
much appreciated and keeps the door open 
for next time. n

 Lisa Densmore is a three-time 
Emmy-winning host and pro-
ducer, a member of the OWAA 
Board of Directors and chair 
of the Photo Section. Contact 
her at densmore1@aol.com.

BY LISA DENSMORE

Producer
Be a better

Another popular app is the “wife com-
munication app,” as I call it. This app gives 
you responses to your wife such as, “Yes 
Dear, I’m listening.” Or, “No, that dress 
really brings out the prettiest color in your 
eyes.” This app will be sure to save  
marriages. The husband app, more com-
monly known as the Google Maps app, is 
the best choice for wives get their husbands 
to actually ask for directions – from their 
smart phone, an acceptable option.

My favorite app is the Skype feature. 
The Droid phones connect to the Internet 
and link into Skype accounts. When call-
ing my daughter in Australia or a friend in 
Canada, the phone automatically asks if I 
want to use Skype to place the call. Skype 
fees are approximately 2.1 cents per minute 
to landlines and some cell phones or free 
Skype-to-Skype.

Smartphones are smart if you find ways 
in your business to take advantage of them. 
And resistance is futile once you discover 
how today’s variety of smartphones, com-

bined with thousands of useful apps, can 
help you become a better, more efficient 
communicator. n

 

SMARTPHONES, CONT.

John Beath is a past president 
of OWAA and owner of Pa-
cific Lure Communications. 
He is a writer/photographer 
and owner/editor of several 
websites and online stores. 
Contact him at jbeath@
gmail.com.

Craft Improvement - TV/Video
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Conference ‘10: Rochester in review

She was a long way from home with 
emotions running short, but Sharon 
Alford had both her message and 

her method of delivery under control. Until 
someone mentioned her beloved pelicans.

Eyes welled, a smooth, strong voice 
halted briefly, and then the speaker took 
her audience back to another dark day in 
the early 1960s when pesticides wiped the 
beloved brown pelican from Louisiana’s 
marshes. Among so many things, the ac-
robatic shore bird we now take for granted 
along our favorite local coastal fishing 
waters is testament to one state’s ability to 
rally against adversity.

Just about the time it was designated the 
state bird of Louisiana in 1966, the brown 
pelican began to disappear from the shores 
of the state that bears its name. Only a 
concerted effort by state and federal wildlife 
agencies, aggressive transfer and release 
involving neighboring states, and a con-
cerned and involved public saw Louisiana 
pelican numbers climb from endangered to 
recovered status.

The shore bird graces Louisiana’s state 
flag, its state seal and official state painting. 
Take a close look at that state’s bicenten-
nial quarter and you see the pelican again. 
Watch the nightly news and you now know, 
of course, the bird – and the folks who love 
it – are struggling. Again.

Recent devastating hurricanes. Ongoing 
shrinking shorelines. Disappearing marsh-
land. Alford has seen it all. When she signed 
up months ago to attend the annual confer-
ence of the Outdoor Writers Association of 
America, she had just one goal: pump up 
interest in her homeland where hunting and 
fishing opportunities don’t get any better. 
And then disaster struck – BP’s Deepwater 
Horizon rig still was spewing oil into the 
Gulf of Mexico almost two months later 
when she addressed outdoors writers at a 

June 10 press conference. 
“When we first decided to attend the 

conference we were all set to discuss the 
great hunting and fishing opportunities we 
have in coastal Louisiana,” said the spokes-
woman for the Houma Area Convention and 
Visitors Bureau. “Now we are among the 
states who already know oil is coming up 
on our shores.”

What to do? Stay at home and rely on a 
BP-funded public information effort to try 
to convey the message her state still has 
plenty to offer the angler and hunter, or take 
her message directly to those who write, re-
cord and film those activities? Alford opted 
to bring to Minnesota a simple yet pointed 
message from her recently formed coalition 
of coastal Louisiana parishes: don’t stay 
away; do come down to hunt and fish. Don’t 
shy away from buying our seafood prod-
ucts; do support an industry that supplies 
one in 17 jobs in our state.

“Our state wants to send out the message 
that if you’re fishing or eating our seafood, 
it is safe,” Alford told OWAA members. She 
said 77 percent of Louisiana seafood comes 
from west of the Mississippi River, Gulf 
waters unaffected at that time by the spill. 
“We need all our friends to come down and 
fish our waters, hunt our waterfowl, and 
photograph our natural areas.”

Few states can match Louisiana’s bounty, 
said Andy McDaniels, Sportsmen Outreach 
Coordinator with the National Wildlife 
Federation. Joining Alford at the press con-
ference, McDaniels said Louisiana’s coast 
sustains one of the world’s largest fisheries; 
produces the largest catch of redfish; hosts 
up to 20 percent of the nation’s wintering 
waterfowl; and is home to more than 400 
species of birds, fish and wildlife. 

It’s a tally Capt. Sammie Faulk knows 
first-hand. The fishing boats of his Lake 
Charles-based Gotta Go Charters are 
berthed far to the west of the spill, where 
there is no fishing ban, and still his phone 
rings with cancellations. Public conception 
is a tough foe to beat, even for this hulk of 

a man with landing-net-size hands and a 
ready smile to match.

Taking her audience back to the days im-
mediately after the April 20 rig explosion, 
Alford pointed to Faulk and noted, “We 
were getting charter fishing trip cancella-
tions even before there was oil in the water. 
And my colleagues to the west, they are 
getting cancellations even though there is 
no oil.” 

Too numerous to list here, Web-based 
Louisiana spill facts and figures soon will 
be offered by Alford and her fellow tour-
ism officials. For details, e-mail Alford 
at sharon.alford@houmatravel.com. The 
National Wildlife Federation rallies around 
Louisiana’s mounting woes at www.vanish-
ingparadise.org.

Meanwhile, I can only try to put faces 
on three people I know are feeling the pain. 
But first a preface:

OWAA conferences have drawn me to 
no less than 15 states in as many years, and 
never has one left me feeling more at home 
than the Pelican State. They let you know 
they’re glad you came and sorry to see you 
go. They greet you with warm smiles and 
strong handshakes. And always, they look 
you in the eye.

Immediately I thought of Capt. Sam-
mie when the news broke. In much hap-
pier times he shepherded a group of Lake 
Charles-based fellow outdoors writers to a 
banner day of saltwater fishing. It was De-
cember 2006; “reds” (redfish) and “specks” 
(speckled sea trout) were the quarry and 
plenty of smiles and full fish coolers were 
the day’s result. 

Others of us mixing up a little OWAA 
board business with a lot of pleasure sought 
out a different “speck” – the white-fronted 
goose, along with mallard “greenheads,” 
that can blacken skies over Louisiana rice 
fields. But not that bluebird day. My guide, 
Big Lake Guides Service’s Jeff Poe, never 
stopped apologizing.

BY TERRY BRADY

CONTINUED ON NEXT PAGE

A simple plea from folks 
with deep ties to their land and sea    
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“C’mon back. Soon. We’ll make it right,” 
he said in so many words.

“Right?” Right what? The man left a 
companion photographer and I laughing 
from the time we first met him until the last 
decoy was pulled.

And finally, the Lake Charles airport 
greeter: Louisiana newcomer sits on a bench 
awaiting pickup with an Ithaca pump that’s 

never before been out of Pennsylvania cased 
at his feet. Directly across sits a very old 
man, eyeing him with all the good-natured 
curiosity of a playful Lab pup. Wordless, he 
looks down at the case, chews a bit, looks at 
me, chews again.

“Goin’ after them ducks, son?”
“Yep. First time in your state, and I’m 

really looking forward to it.”
“Well, I hate to tell you this, but them 

ducks ain’t here yet ... but you’ll have a 

heck of a good time anyway. Welcome to 
Louisiana.” n

Recipient of the 2010 Jade of 
Chiefs award, Terry Brady is 
the deputy press secretary for 
the Pennsylvania Department 
of Conservation and Natural 
Resources. Contact him at 
tjb250@verizon.net.

If you are shooting with a modern 
digital SLR camera, you have the op-
tion of saving your images as camera 

RAW, TIFF or JPEG files. I know at least 
one professional photographer who insists 
that he can meet all his clients’ needs going 
the JPEG route. I am going to argue for the 
substantial benefits of using camera RAW 
instead.

First, some definitions. JPEG, an acro-
nym for Joint Photographic Experts Group, 
is a file format that uses lossy compression 
each time your file is saved/resaved.  Since 
data is lost each time you save your image, 
you will eventually notice a degree of deg-
radation in that image.

On the other hand, a RAW file isn’t re-
ally a file format at all, but is akin to a film 
negative. All of the information captured by 
the camera, including exposure, white bal-
ance, color space, saturation, contrast, etc. is 
contained in the RAW image. I should men-
tion that each camera brand has their own 
proprietary RAW storage system; Nikon’s is 
called NEF, Canon’s is CR2 or CRW, etc.

I use Adobe Photoshop CS3 for digital 
photo processing. But first, I open my RAW 
files in Adobe Bridge.  When I open Bridge, 
I can then open any image file or folder 
on my hard drive or a loaded CD or DVD. 
Once I select a specific image, it comes up 
in a new window called the RAW converter, 
and the fun begins! There are various sliders 
and controls that allow you to fix or change 
everything from exposure to color tempera         
ture, tint (green/magenta), contrast, vibrance 
and/or saturation, clarity, and more. If your 
image has a wide (but not too wide) tonal 
range, you can slide the “fill light” slider 
to the right to pull up detail in dark areas 
without affecting the lighter areas. Simi-
larly, you can slide the “recovery” slider 
to the right to tone down and pull detail 
out of light areas (as long as they aren’t 
completely blown out), while leaving the 
darker zones as is. You can also increase or 
decrease exposure, adjust color temperature, 
add contrast, and tweak saturation slightly 
using the “vibrance” slider.

A word of caution – it is easy to overdo 
this fabulous tool. Most adjustments can 
only be done effectively within a stop or 
two of light. Otherwise, noise becomes an 

issue. Overextending the saturation slider 
can make an otherwise fine image look 
garish and phony, and too much contrast 
can make the image look over sharpened. 
However, if used correctly, shooting in 
camera RAW and using the RAW converter 
in Photoshop can yield fabulous results 
while maintaining all of the original data in 
your file.

After you make changes to the RAW 
image, you can open it in Photoshop for fur-
ther processing and save it as a JPEG, TIFF 
or any other file type you so choose.

Happy tweaking! n
 

Craft Improvement - Photography

William H. Mullins, of 
Boise, Idaho, is a freelance 
photographer, retired wildlife 
biologist and a 20-year mem-
ber of OWAA. Contact him at 
wmullins1@mindspring.com

Photo ©iStockphoto.com/
Roob

BY WILLIAM H. MULLINS

Making the best of  a RAW deal

LAND AND SEA, CONT.

For more coverage of the 2010 OWAA annual conference, turn to page 17.
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You can find a story in everything 
you do. 

This sentiment has contributed 
to the publication of seven books and count-
less articles by outdoor writer and longtime 
OWAA member Joel Vance.

“Everything is a story somewhere, every 
person you meet, every experience you 
have. I don’t go anywhere without thinking, 
‘How do I get a story out of this?’” he said. 

Colleagues say Vance’s knack for ideas, 
a personal integrity with his writing and a 
solid work ethic is responsible for his vast 
collection of work.

“I’ve written an ungodly amount over the 
years,” Vance said. 

In addition to writing books and his 
newspaper career, Vance spent two decades 
writing for the Missouri Conservation 
Department. Now in retirement, Vance 
continues to write columns in Fine Fishing 
and Gun Dog magazines, and commonly 
publishes his work as a freelance writer. 

“He is one of those people who is 
always going to have something going on. 
You don’t retire, you just move on to your 
project,” said Vance’s friend and colleague 
Spencer Turner.

Turner said Vance’s unwavering com-
mitment to his craft makes him stand out as 
writer.

Vance’s dedication to his career hasn’t 
gone unnoticed, either. Vance is one of only 
three OWAA members who have received 
all three of the top honors given by the as-
sociation: the Excellence in Craft, Jade of 
Chiefs and J. Ham Brown awards.  

“He is an excellent writer even as he 
moves from being a young kid into a man in 
his 70s. He still has the view of a child has 
when looking at nature,” Turner said. 

Jim Low, another of Vance’s colleagues, 
said the writer’s self-deprecating humor is 
one of his true talents.

“He has a gift for humor – and that is a 
rare thing,” Low said. 

“Many people have tried to write humor 
but other people don’t actually find it hu-
morous. Joel is the exception,” he said.

Maybe it’s Vance’s ability to poke fun 
at himself that allows his friends to forgive 
him when he writes about their distressing 
moments. 

“I doubt there is one of his friends who 
hasn’t become the subject of one of his 
misadventure tales,” Low said.

Vance said much of what he has learned 
about writing comes from reading the work 
of other authors. 

“I have been a reader all of my life, and 
I’ve always read books above what my age 
level would dictate. When I got into the 
eighth grade, I started being influenced by 
the famous humor writers,” Vance said. 

“Today I can tell where I’ve taken an ele-
ment of one writer. I have my own style but 
it is an amalgam of many writers,” he said.

In spite of his copious collection of work, 
Vance said he doesn’t care to be a “heavy 
producer” of material. The author said he 
isn’t a big fan of “how-to’s” or other less 
personal forms of writing.

“I want to be involved,” Vance said. 
“I want to write about people and let them 

tell the story in their own words. I find most 
of the people I talk to fascinating,” he said. 

No matter how many years he spends 
writing, or how many articles he puts out, 
Vance said he will never become compla-
cent in his craft.

“Whenever I put my name on something, 
it is as good as I can get it. I want to be 
proud of what I put my name on for my 
own personal satisfaction,” he said. “Then, 
hopefully, the reader will come along.”

Vance joined OWAA in 1968 when he 
was a sports editor at the Mexico Evening 
Ledger in Missouri. A few years later, he 
started working for the Missouri Conserva-
tion Department, where he had the chance 
to attend his first OWAA conference.

 

 “When you go for the first time, you get 
hooked and don’t want to miss any after 
that,” Vance said. 

Vance said he has only missed one con-
ference in about 40 years. In fact, he and his 
wife, Marty, turned the conferences into an 
annual family vacation. During one of these 
adventures, his sons got lost (and found) in 
the mountains of Colorado. 

“That was a wild one,” Vance said.
Vance also recalls a post-conference raft-

ing trip that stands out as a favorite for his 
family.

“It was the great trip we ever had,” the 
writer recalled. 

In addition to his involvement with the 
OWAA conferences, Vance has participated 
in and chaired many different committees. 
He has also been the historian, vice-presi-
dent and president of the association. 

“I figure I’ve been at more than 50 board 
meetings,” Vance said. “Forty-nine more 
than anyone should have to endure.”

Most recently, Vance spearheaded the 
idea for the Goldenrod Writing Workshop, 
which will be held in Aug. 1-7, 2010. The 
workshop will feature week-long class 
sessions, discussion groups, readings and 
lectures.

During the workshop, Vance will 
continue his legacy helping young writers 
improve their craft.

“He quite literally has taught hundreds 
of budding writers, including me,” Turner 
said. n

BY BREEANA LAUGHLIN

Breeana Laughlin is the  
summer intern at OWAA 
headquarters. Her intern du-
ties include crafting Charac-
ter Sketch articles, compiling 
Supporting Group News Tips, 
News Briefs, Bookshelf items 
and Outdoor Market listings. 
Contact Breeana at intern@
owaa.org.

Character Sketch

Prolific writer 
committed to his craft
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BP Gulf  oil spill and First Amendment rights

Oil-covered beaches are not the 
only slippery slopes related to 
the blowout and collapse of 

British Petroleum’s deepwater oil well in 
the Gulf of Mexico. There are also slippery 
slopes with respect to First Amendment 
Rights, regulatory authorities, and public 
trust. Trust in corporate officials has not 
been high from the very beginning of this 
catastrophe, but, now government agencies 
and officials at all level are also subject to 
suspicions. 

Recent blogs and news items have focused 
on regulations, media access, and public 
trust. Headlines have blared strong state-
ments, such as “Feds Suspend First Amend-
ment Rights In Gulf Oil Spill Region.” Time 
magazine online featured a discussion of 
these issues. Facts? Hyperbole? We live 
in an age of spin doctoring and all large 
corporations and most government agen-
cies have specialists who attempt to present 
information in ways most favorable for their 
employer. However, is it really accurate to 
say that First Amendment rights have been 
suspended? Distrust of BP and suspicion 
that government authorities are shielding BP 
from close surveillance and investigation 
by media reporters seem to be at the core 
of these increasingly harsh statements from 
various interest groups and individuals. But 
what triggered the latest outcries? 

A Coast Guard proclamation announcing 
a new regulation that forbids anyone not 
involved directly with cleanup operations 
from approaching closer than 20 meters to 
work sites, including oil booms, is the focus 
of the current firestorm of suspicion and 
criticism. Another regulation establishes re-
quirements that aircraft maintain an altitude 
of at least 3,000 feet above oil spill work 
sites. (Normal flight regulations require an 
altitude of at least 1,000 feet above areas 
where people are gathered.) Critics suspect 

collusion between BP and the Coast Guard. 
The regulations, as implemented, are unrea-
sonable and anything less than full access 
to all work sites is an infringement of First 
Amendment rights. However, do the provi-
sions of the First Amendment extend to 
access to potentially dangerous work sites? 
The word “access” does not appear in the 
First Amendment. 

Can we have limits to access and still 
have freedom of the press? Are there logical 
reasons for the regulations? Are we start-
ing to slide down a slippery slope where 
manufactured reasons about worker safety, 
prevention of false rumors and ensuring or-
derly operations can be promulgated simply 
to provide cover for corporate and/or gov-
ernment malfeasance? Are we being limited 
to information provided by spin specialists? 
While I have no great trust in BP, nor others 
caught in similar catastrophic situations, 
I think that much of the furor is fueled by 
wild speculations and that there are legiti-
mate reasons for the new regulations.

I have personal experience with situa-
tions where it was essential to limit access 
to skilled workers wearing safety garb and 
equipment. Worker safety, prevention of 
damage to equipment, and simply getting 
the job done required limits on whom and 
how many individuals could be on site. The 
safety of reporters and onlookers are addi-
tional, valid reasons for establishing safety 
zones around work areas. The Coast Guard 
regulation establishing a safety zone of 20 
meters (approximately 65 feet) certainly 
does not prevent reporters and their media 
assistants from viewing cleanup operations.  

 Modern cameras, binoculars, and tele-
scopes can provide detailed observations. 
Similar instruments can also be used from 
aircraft flying above the 3,000-foot safety 
zone. Given these realities, there really is 
no need for reporters to have immediate, up 
close access to work sites. There are many 
reasons for limiting access.

However, is it possible, even probable, 
that individual corporate representatives 
and/or government officials have exceeded 
the spirit and intent of the regulations? 
Certainly! Again, I have observed this prob-
lem all too frequently. Someone in charge 
makes decisions that are more related to 
their personal risk than to risks to work-
ers or observers. In the case of the Gulf oil 
spill, imagine the problems for the official 
if he allowed access to a site and then there 
was an accident. Could that official be held 
responsible? Could he be sued? In the mind 
of that official, it is better to be sued for 
denying access than to be accused of being 
responsible for someone’s injury. The phi-
losophy behind such decisions is this: “I’m 
in charge here and until some court decides 
otherwise, my interpretation of the law/
regulation is the one that will be used.”

Whether there have been abuses of the 
access regulations in the Gulf oil disaster 
cannot be determined with accuracy at this 
time, and from this distance. However, 
there are slippery slopes for everyone in 
this situation. First Amendment rights must 
be preserved, but unfounded claims of 
infringement can damage the foundation of 
credibility upon which freedom of the press 
functions. n 

 

BY JOHN G. NICKUM

An OWAA member since 
2005, John G. Nickum is 
writer, editor and educator. 
Contact him at jgnickum@
hotmail.com.

“”
Can we have limits to 
access and still have 
freedom of the press?

–JOHN G. NICKUM

lippery slopes:
THE GULF OIL CATASTROPHES
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Portfolio
By Arlene Zatz

Tight spaces at Buck Key, Fla., are a challenge to negotiate.

A Swallowtail butterfly makes a pretty photo for a kayaker. This swan has hooked up with the paddler.
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A traffic jam on the water at Swartzwood Lake, in New Jersey.

A turtle just hanging out in the sun. A kayaking instructor (on the left) teaches newbies how to paddle.

By Arlene Zatz

More of Arlene’s photos are available in the Online Exclusives section of OU Online.

http://issuu.com/action/openurl?url=http://owaa.org/ou/category/portfolio/
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 Members are encouraged to write 
about issues and topics. Views ex-
pressed do not represent the opinion or 
endorsement of OWAA, its staff, of-
ficers, directors or members. Opposing 
views are encouraged, as OWAA desires 
to create a forum for the exchange of 
ideas. 

The longer I live, and the older 
I become, the more I hope our 
beloved country can once again 

become America the beautiful, from sea to 
shining sea, overcoming the chronic, waste-
ful exploitation and degradation of land, air 
and water, and the sheer folly manifest in 
the battle cry, “Drill, baby, drill.” 

Yes, I am thinking here of the crisis in 
the Gulf of Mexico, where the air tastes like 
gasoline and the water looks like cow shit, 
where dolphins have washed up dead and 
sea turtles have been found with oil stuck on 
the corneas of their eyes. Where brown peli-
cans, whooping cranes and manatees are in 
deep, oily trouble, and so are parks, wildlife 
refuges and the places where people live, all 
this in our tragic American Chernobyl.

But a great deal more than the Gulf re-
gion ought to be of serious concern in mod-
ern America. Corporate greed is widespread 
and powerful across the land. It transcends 
human need. In West Virginia, greed levels 
mountain tops and sacrifices human lives, 
digging for coal in the cheapest and most 
profitable way. In February of this year, the 
Utah legislature passed a bill, by a vote of 
56 to 17, condemning “climate alarmists,” 
and disputing any scientific basis for global 
warming. 

One member of the legislature, Mike 
Noel, said environmentalists were part of 
a vast conspiracy to destroy the American 
way of life and control world population 
through forced sterilization and abortion.

It’s all about the profits in energy. Any-
thing to get the energy out, whether as oil, 
oil shale, coal, wind power, nuclear power 
or hydropower, without regard for the 
quality of life, or sustenance of wildlife or 
human life, or the natural beauty that makes 
this country proud and beautiful. Politi-
cians in Utah and elsewhere complain about 
environmental protection. Yet they fail to 
criticize the generous subsidies granted by 
the federal government to livestock opera-
tors in western states, or the benefits to oil 
companies extracting public oil from the 
Gulf of Mexico without paying anything 
for it, or the profits derived from access to 
a fortune’s worth of minerals for essentially 
no cost under the archaic 1872 Mining Act. 

Perhaps worst of all is that we allow the 
exportation of corporate greed. A lawsuit 
brought by a group of U.S. trial lawyers on 
behalf of indigenous peasants in Ecuador’s 
rainforest accuses Chevron of responsibility 
for dumping billions of gallons of toxic oil 
wastes into rivers and streams, poisoning 
earth, rivers, and air – an Amazon Cher-
nobyl causing cancer, miscarriages, birth 
defects and physical deformities. In Spring 
2008, a court-appointed expert recommend-
ed Chevron be required to pay between $8 
billion to $16 billion to clean up the rain 
forest. This led to a high-powered battle in 
Washington D.C. between Chevron lobby-
ists and plaintiff lawyers. 

Chevron asked the Bush administration 
to cancel trade preferences for Ecuador if 
the government doesn’t quash the case. 
Steven Donziger, who has relentlessly 
pursued the case for the rainforest people, 
said, “It’s the crudest form of power poli-
tics.” Chevron’s team includes the Breaux 
Lott Leadership Group, a totally bipartisan 
lobbying firm headed by John Breaux, a 
former democratic Senator from Louisiana, 
and Trent Lott, a former republican Senator 
from Mississippi and former Senate major-
ity leader. 

It doesn’t have to be this way. Americans 
need to learn to live lightly on earth, and to 

spread that idea as 
gospel. Rich Pat-

terson, director of the 
Indian Creek Nature Center in Cedar Rap-
ids, Iowa, and his wife, Marion, embraced 
this lifestyle years ago. They grow much 
of their food without pesticides.   They live 
in a modest home, drive efficient vehicles, 
walk when they can and enjoy watching the 
sunset and  the parade of wildlife in their 
backyard. 

Little wonder that the Indian Creek 
Nature Center stresses, teaches, leads, and 
encourages people to take a look at their 
lives and habits and realize that the acqui-
sition of gadgets and big houses, and the 
consumption of obscene amounts of fossil 
fuels drains our beautiful earth while adding 
nothing to personal fulfillment or happiness. 
We need more places like it to advocate  
lifestyle changes that lead to the elimination 
of oil dependence and drilling in waters like 
the Gulf of Mexico.

At the outset I wrote that the longer I live 
the more I hope that our beloved country 
can once again become America the beauti-
ful. Believe it or not, on May 25 I turned 
90 years old,  a bit of achievement in itself. 
In the course of various festivities and well 
wishes, I received a note from Bill Schanen, 
the editor and publisher of the Ozaukee 
Press, our local weekly. “This is a signifi-
cant milestone not only for you,” he wrote, 
“but for all who benefit from your life’s 
work of demanding attention to the glory 
and fragility of our natural world.”

Maybe so. Words like that lead me 
to think of good people I’ve known and 
learned from, and those I’ve read and wish 
I’d known. Horace Kephart, for instance, 
was “Dean of the American Campfire.” In 
its day his Camping and Woodcraft was the 
camper’s bible, filled with adventure, per-
sonal recollections, and practical guidance. 
The expression of his philosophy and way 
of life make it enduring:

BY MICHAEL FROME 

CONTINUED ON NEXT PAGE

Circle of  Chiefs

Learn to live lightly on earthLearn to live lightly on earth 
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“First, and above all, be plain in the 
woods. In a far way you are emulating those 
grim heroes of the past who made the white 
man’s trail across this continent. We seek the 
woods to escape civilization for a time, and 
all that suggests it. Let us sometimes broil 
our venison on a sharpened stick, and serve 

it on a sheet of bark. It tastes better. It gets us 
closer to nature, and closer to those good old 
times when every American was considered 
a man for if he proved it in a manful way. It 
is one of the many blessings of wilderness 
life that it shows us how few things we need 
in order to be perfectly happy.”

We need few things to be happy. And the 
world will be a better place for it. n

Conservation Corner 

I   hate to be disturbed when I’m driving   
down the road, rocking to The Who. 

We’ll be fighting in the streets, with 
our children at our feet ... 

Sometimes I pretend I can’t hear my kids 
ask a question, but I know it’s bad for their 
self-esteem. So usually I just nod and say, 
“That’s nice,” or “Ask your mother.” 

This time, however, my 9-year-old son 
could not be ignored. 

“Why is all the oil spilling into the 
ocean?” Kai asked. 

A half-hour earlier we had been watching 
Morning Joe on MSNBC. The host, former 
Florida Congressman Joe Scarborough, 
is a no-nonsense guy, reminiscent of John 
Wayne before he got fat. 

A conservative Republican, Scarbor-
ough is not prone to hyperbole, but even he 
looked a little shaken by a live shot of the 
Deepwater Horizon well spewing oil into 
the Gulf of Mexico. 

As Scarborough and his co-hosts talked 
about the latest harebrained cleanup scheme 
concocted by the guys who made the mess, 
I told my son we’d be better off bringing in 
Wile E. Coyote with his Acme oil well plug 
kit. 

But then I remembered that this oil spill, 
which has now been declared the worst in 
U.S. history, is no laughing matter. 

So I thought about my son’s question for 
a moment, then I offered my well-formulat-
ed one-word response. 

“Greed.” 
Like most Floridians, I didn’t think much 

about offshore drilling before the April 20 
Deepwater Horizon well explosion. I wasn’t 
completely ignorant when it came to oil. I 
knew Jed Clampett wasn’t really shootin’ 
at some food, when up through the ground 
came a bubblin’ crude.

But I did know that oil - black gold, 
Texas tea - is the world’s most valuable 
commodity and people will go to just about 
any length, even drill a mile under the 
water, to get it. 

I also know that oil and water don’t mix. 
But don’t believe me. Go on the Internet 
and search “science projects for kids.” You 
will find all the proof you need in plain 
language that even a third-grader could 
understand. 

Yet, here we are, watching day by day as 
more and more oil (and chemical disper-
sants) continues to pour into the Gulf of 
Mexico. No matter how you spin it, the oil 
is not going to be good for the fish, mam-
mals, birds and turtles that call the gulf 
home. It is going to have a lasting impact on 
the sea grasses and salt marshes. 

You would think somebody would have 
been looking out for us regular folks, the 
people who fish, dive, sail, paddle, surf and 
swim in the sea. But for years, the fellows 
running things were oil men who looked the 
other way while their buddies drilled well 
after well, some in water so deep, humans 
dare not go. 

For the past two years, the battle cry at 
many political rallies across the country has 

been “drill, baby, drill.” 
Some of our leaders, both popular and 

elected, have even suggested that opposing 
offshore drilling is “un-American.” 

But as each day passes, and more and 
more of the Gulf is shut down to fishing, 
the “drill, baby, drill” crowd loses more and 
more of its appeal. 

Calling environmentalists, a.k.a., tree 
huggers, “un-American” because they want 
oil-free beaches and estuaries might work 
with this generation, but it will not work 
with the next. 

My son is proud to be an American. 
He dreams of going to the U.S. Military 
Academy at West Point. He wants to be a 
Green Beret and free the oppressed. He also 
recycles, hates polluters and worries about 
global warming. 

And he is not alone. Most of his class-
mates and friends share this new world view. 
To put it bluntly, these kids are all right. 

In 10 years, about the time it will take to 
clean up this mess in the Gulf, they will be 
voters heading to the polls. 

And rest assured, they won’t be fooled 
again. n  

  

 

BY TERRY TOMALIN

A member since 2002, Terry 
Tomalin is the outdoors editor 
for the St. Petersburg Times, 
Florida’s largest daily paper. 
Contact him at tomalin@
sptimes.com.

‘Drill, baby, drill’

Michael Frome, Ph.D., has 
been a member of the Circle 
of Chiefs since 1993. He lives 
at Port Washington, Wis.
Contact  him at mfrome@
aol.com.

LIVE LIGHTLY, CONT.
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Business practices

“No man but a blockhead 
wrote except for money,” 
Samuel Johnson said.

But what if you write for money and the 
money doesn’t come?

In November 2009, OU featured an 
article by Kevin Rhoades (www.owaa.org/
ou/2009/11/how-to-get-paid) on how to 
collect, including a final suggestion to avoid 
resorting to the legal system.

But then there comes the time.
With an assignment from a quarterly 

magazine extolling, ironically, that “up-
scale Montana lifestyle,” I wrote an article 
published in the Summer 2008 edition. At 
the time I was completing another story for 
the magazine.

I submitted an invoice to the publisher 
in accordance with the editor’s instructions, 
which included a caution to not contact her 
about payment problems.

After several months of waiting, I sent a 
follow-up invoice. A couple months later I 
made several phone calls, finally having a 
conversation with the publisher who made 
vague promises to send the payment. A few 
months later, the editor sent an e-mail to 
contributors saying that the magazine was 
having financial problems and asking us to 
be patient.

My next article came out in the summer 
2009 issue and I submitted another invoice, 
including a follow-up on the earlier invoice.

When nothing happened, I sent e-mails, 
made phone calls which were always 
screened by an answering machine and 
never returned, and sent additional invoices, 
which were ignored. In short, I made no 
progress. 

That’s when small claims court came to 
mind. Most states have procedures for set-

tling small financial matters without having 
to hire lawyers. In Montana, County Justice 
Courts handle financial disputes of up to 
$7,000, so I called the Court in my home 
county for advice. They told me that before 
filing an action, I should first send, by certi-
fied mail with return receipt requested, a let-
ter summarizing my claims and threatening 
legal action. If that didn’t produce results 
I should then file an action in the county 
where the publisher is located—in this case, 
also in Montana.

I delayed, reluctant to initiate legal 
proceedings. Besides, the forms and instruc-
tions from the Justice Court were, frankly, 
intimidating.

I finally sent my demand letter and took 
it to the post office for certified mail han-
dling. As I headed home, I thought, “Let the 
games begin.”

A few days later I received proof of 
delivery, I waited ten days. And another ten 
days. Nothing.

Then I confronted those legal forms. In 
my demand letter I warned that if I didn’t 
get payment, “I shall initiate legal action.”

The Justice Court’s website had examples 
of required forms with interactive PDFs 
that the plaintiff could complete online and 
print. The forms included a civil complaint, 
in which I summarized my claim, a sum-
mons, which would be served on the defen-
dant, and a praecipe (rhymes with recipe), 
a request for the local sheriff to serve the 
papers. In addition, there was a $35 court 
filing fee and a $60 fee to the sheriff’s office 
for serving the summons and complaint on 
the defendant.

When preparing the civil complaint form, 
I included court costs, interest on the unpaid 
invoices, plus travel costs if a personal court 
appearance became necessary. In short, 
a civil judgment would cost several hun-
dred dollars more than if he’d paid timely. 

Further, the Court would issue a default 
judgment on the defendant if he failed to 
respond.

I mailed the legal forms, and a week later 
the Justice Court sent an acknowledgment, 
assigning a docket number. A week later the 
publisher called me, wanting to chat. I had 
finally gotten his attention. 

He was anxious to avoid a civil judg-
ment. He spoke of financial problems, espe-
cially bills unpaid by advertisers. I sym-
pathized, but on the other hand, couldn’t 
afford to carry him any longer. With money, 
however, he could make the whole thing 
go away. We negotiated a settlement for 
substantially what he owed, though not for 
my court costs.

The next week he sent a check, which I 
promptly took to the bank. Then I complet-
ed another legal form, a motion to dismiss. 
The Court issued the dismissal order and the 
case was over.

In retrospect, I would rather not have 
gone through the process, but I’m glad I 
did. I have sympathy for the publisher’s 
problems, but didn’t want to make them my 
problem any longer and was happy to settle. 
I’m not likely to get additional assignments 
from that magazine. On the other hand, 
if you have to sue to get paid, why worry 
about it? 

Samuel Johnson would agree. n   

BY PAUL F. VANG

Paul F. Vang has been a 
freelance writer/columnist/
photographer since 1995. He 
is also an outdoor columnist 
for the Butte (Mont.) Weekly. 
Contact him at pfvang@
bresnan.net.   

Use small claims court to collect payment

Where’s the Outdoor Market listings? Check out the OU Online Exclusives at www.owaa.org/ou.

http://issuu.com/action/openurl?url=http://owaa.org/ou/category/market/
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Board meeting minutes

 President John Beath called the meeting 
to order at 9:09 a.m.
 Secretary John McCoy called the roll. 
Present were Beath, Mark Taylor, McCoy, 
Jim Foster, Mark Freeman, Jim Smith, 
Patricia Stockdill, Lisa Densmore, Bill 
Hilts Jr., Mary Nickum, Matt Miller, Ty 
Stockton, Bill Powell and Robin Giner. 
Tony Dolle, Kris Thoemke and Katie 
McKalip participated via conference call. 
Absent was Mike Walker. 
 Moved Taylor/seconded Smith to excuse 
Walker’s absence. Motion carries.
 Moved Smith/Taylor to dispense with 
reading of the minutes from the previous 
Board meeting. Motion carries.
 Moved McCoy/Hilts to approve the ac-
tions of the Executive Committee since the 
June 2009 Board meeting. Motion carries. 
 John Beath made his president’s report. 
He reviewed the previous evening’s Ex-
ecutive Committee decision to hire Robin 
Giner as OWAA’s Executive Director on a 
permanent basis. Beath also described the 
Executive Committee’s approval of new 
strategy for selling the office condominium.
 Robin Giner made her Executive Direc-
tor’s report. She reported the hiring of 
Jessica Pollett to handle conference and 
member services.

STANDING COMMITTEES
 Board Nominating — The Board 
discussed the difficulties the committee has 
had obtaining qualified candidates for board 
membership, and briefly discussed strate-
gies and tactics for solving the problem. The 
mood of the Board appeared to be to attempt 
some of those strategies on an informal basis.
 Conference Program — In Walker’s 
absence, Giner gave an update on the 2010 
conference program. She said OWAA would 
have to pay for roughly $9,000 in meals 
and other activities that went un-sponsored. 
She also reported that OWAA had not been 
able to find an organization to expedite a 
fund-raising auction during the event. Giner 
added, however, that despite the expenses 
OWAA would realize a $15,000 to $20,000 
after-conference profit.
 Taylor described a new template for 
conference planning, and described how 

OWAA would transition to a 3-day confer-
ence in 2011. He said a meeting would be 
held at the Rochester conference to begin 
planning for the 2011 conference program. 
Taylor proposed setting a new paradigm for 
craft-improvement seminars at the confer-
ence, with fewer lectures and more empha-
sis on hands-on experience.
 Craft Improvement — The Board 
discussed strategies for getting members to 
contribute more craft improvement articles 
to Outdoors Unlimited.
 Education — McKalip reported that the 
Education Committee received a sufficient 
number of applications for scholarships. She 
said decisions would be made soon as to 
which applicants would receive scholarships.
 Finance — Kris Thoemke said OWAA 
was “holding its own” in difficult economic 
times. He went over the budget spreadsheet 
with Board members. He reported that 
OWAA is roughly $9,000 short of projec-
tions in member renewals, but that those 
losses would be offset by recent savings 
in staff costs. He said OWAA would know 
better after the Rochester conference just 
what kind of financial shape the organiza-
tion is in. He expressed gratitude to Kevin 
Rhoades and Robin Giner for handling the     
organization’s money responsibly.
 Giner gave an overview of Jessica Pol-
lett’s performance to date as OWAA’s new 
conference planner.
 The Board discussed the current work to-
ward selling the office condominium. They 
discussed two potential scenarios – having 
a buyer obtain conventional financing, or 
having OWAA provide owner-financing. 
Beath explained that commercial loans are 
currently very difficult to obtain, and made 
a case for having OWAA finance a sale if 
necessary. Beath said an owner-financing 
situation would pay for the organization’s 
rent at Old Fort Missoula and provide 
enough in excess to allow OWAA to handily 
repay the loan it received from the Re-
stricted Endowment Fund. Giner and Beath 
reported that the property has been listed 
with a commercial real estate specialist and 
that the property appeared on the Missoula 
Multiple Listing Service around June 1.
 Powell suggested to the Board that if the 

property sold, some of the proceeds would 
go to the Restricted Endowment Fund. 
Rhoades had suggested that the entire net 
proceeds of a sale be put into that fund. Pow-
ell said a provision would need to be made to 
allow the Board to contribute to the fund but 
retain a mechanism to retrieve funds to pur-
chase a headquarters building in the future if 
desired. A lengthy discussion followed.
 Beath called a break at 10:31 a.m.
Meeting called back to order at 11:03 a.m.
 Moved Densmore/Foster that the net 
proceeds of the sale of OWAA’s head-
quarters condominium be placed with 
the Endowment Trustees in a segregated 
building fund, with net income of the fund 
up to a maximum of 5 percent of the fund’s 
principal to be distributed annually to the 
Operating Fund if requested by the OWAA 
Board of Directors, and the building fund 
to be otherwise subject to Paragraph 13.9 
of the Bylaws, with the principal, includ-
ing undistributed increases available, to be 
retrieved by the OWAA Board of Directors 
for the sole purpose of purchasing new real 
estate property. Motion carries unanimously.
 National Affairs and Environment 
— Beath asked the Board’s opinion on 
eliminating the committee. Freeman said 
writing National Affairs and Environment 
articles almost requires advocacy on the 
part of the writer, and that sometimes makes 
it difficult for writers to justify their actions 
to their employers. Powell said the commit-
tee is a standing committee created by the 
OWAA Bylaws, and that the bylaws would 
need to be changed in order to eliminate it. 
He added that the committee had twice been 
recommended for elimination by outgoing 
chairmen. Densmore suggested making the 
committee an information-gathering com-
mittee, with writers tipping members off to 
trends in environmental news and focusing 
on how best to cover those current environ-
mental issue stories. 
 Officer Nominating — Hilts reported 
that the Officer Nominating Committee 
struggled with its charge during the previ-
ous year. He said the committee had trouble 
coming up with qualified candidates. He 

OWAA Board of Directors Meeting
Rochester, Minn.  n  June 9, 2010

CONTINUED ON PAGE 20
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Board meeting minutes

said some members were interested, but 
could not consider a nomination because the 
timing was wrong. He pledged to pass the 
names of those people on to future presi-
dents and committees.
 Strategic Planning — Beath explained 
that the last OWAA Strategic Plan was 
completed in 2004. He suggested the Board 
examine a proposal by Giner for a more cur-
rent and relevant strategic plan. The Board 
tabled further discussion until after lunch in 
order to get input from Steve Budnik, who 
had written a letter on the subject to OWAA 
officers.

AD HOC COMMITTEES
 Member Recruitment — Taylor report-
ed that OWAA continues to lose members. 
He said an effort should be made not only to 
recruit members, but also to retain them. He 
said he would come to the next Board meet-
ing with a specific plan for a recruitment 
and retention incentive program and con-
test. He briefly explained how the program 
would work. Some discussion followed, 
with Board members making suggestions 
on both recruitment and retention. Moved 
Foster/Freeman to apply 50 percent of 
members’ current-year dues to be dedicated 
to conference registration for first-time 
conference attendees. Motion carries.
 Giner introduced meeting planner Jessica 
Pollett to the membership.
 Beath called for a lunch break at 12:17 p.m.
Beath called the meeting back to order at 
1:16 p.m.
 Karen Lundquist gave an advance report 
on the 2012 Fairbanks conference. She said 
it would be at Chena Hot Springs Resort, 
and would have a lodge-like feeling. Mem-
bers would be able to select from full-ser-
vice lodge rooms, larger family units, yurts, 
RV camping and tent camping. She said 
grayling fishing, horseback riding, ATV rid-
ing and viewing the northern lights would 
be among the on-premises activities. She 
reported that local organizers are working 
on ways to keep costs down for supporters.
Chris Batin said September would be best 
time to come to Alaska because hunting sea-
sons would be in, and the silver salmon run 
would be in progress. He added that pre- 
and post-conference trip possibilities would 
be posted in Outdoors Unlimited.
 Strategic Planning — The Board heard 
from Steve Budnik, a second-year member 
who in a letter to OWAA officers expressed 

surprise that OWAA did not have a func-
tional strategic plan. He said he was pleased 
to learn that OWAA was attempting to 
formulate a plan. Beath reported that he had 
tried to “reverse-engineer” a plan by going 
to Giner to determine what the organiza-
tion’s needs would be. He presented a draft 
plan, and the Board then provided sugges-
tions for concrete, measurable and attain-
able goals for the plan.
 The first goals agreed to by the Board 
were a zero net loss of members in the first 
year and a 2 percent annual increase during 
the second and third years.
 The Board eventually decided to return 
the skeleton of the proposed plan to an 
ad hoc committee appointed by incoming 
president Dolle. The committee would set 
the goals and timelines and bring a finished 
product to the Board for the midwinter 
board meeting.
 Goldenrod Writing Workshop — Stock-
dill reported that 16 writers had signed up 
for the initial Goldenrod Writing Workshop, 
which allowed OWAA to meet its goal of 
having the workshop break even financially. 
 Excellence in Craft Contest Rules — 
Nickum reported that the committee had 
accomplished its goal of streamlining and 
codifying a set of Excellence in Craft Contest 
rules to be implemented for the 2010 contest.

OLD BUSINESS
 Bylaws proposal: Eliminate the office of 
Third Vice President. After a lengthy dis-
cussion that also touched on a new proposal 
to allow two-year terms for OWAA presi-
dents, moved McCoy/Hilts to approve a 
proposal to eliminate the office of the Third 
Vice President. Motion carries.

NEW BUSINESS
 Endowment Trustee — After a brief 
discussion, the Board tabled action on the 
appointment of a new Endowment Trustee 
until the June 13 meeting.
 Banking and Depository Resolutions 
— Moved Thoemke/Foster to adopt the 
Operating Fund Resolution as proposed. 
Motion carries.
 Moved Thoemke/Stockton to adopt the 
Endowment Fund Resolution as proposed. 
Motion carries.
 Election of Officers — The Board heard 
statements from each of the candidates for 
Third Vice President and Secretary. Moved 
McCoy/Taylor to move the Board into 
executive session for the purpose of electing 
officers. The Board elected Bill Graham 

to serve as Third Vice President and Katie 
McKalip as Secretary. Moved Freeman/
Miller to exit executive session and to call 
the candidates back into the room.
 Membership — Beath repeated a sug-
gestion from Peter Schroeder that new jour-
nalism graduates be offered free one-year 
memberships in OWAA. Moved McCoy/
Thoemke to extend $10 student member-
ships to full-time college or university 
students in journalism or outdoor-related 
fields. Motion carries.
 Beath called for a break at 3:35 p.m.
Beath reconvened the meeting at 3:47 p.m.
 Membership — Beath asked if OWAA 
should create a new Internet category for 
membership. As the discussion progressed, 
the pleasure of the Board appeared to be 
to revise OWAA’s membership criteria to 
become more inclusive of Internet-based 
writers and broadcasters.
 Board Meeting Timing — The Board 
discussed the possibility of going to a mid-
year teleconference board meeting to allow 
for times when the OWAA conference does 
not fall in June, as will be the case in 2011 
and 2012.
 Executive Director Contract — Moved 
Stockton/Foster to ratify and approve 
Robin Giner’s contract to serve as OWAA’s 
Executive Director, subject to corrections 
discussed by the Board. Motion carries.
 Marketing — Beath suggested start-
ing a multi-site Internet marketing effort 
for OWAA. The organization would create 
websites for different outdoor activities, all 
of them linked back to OWAA.
 Conference — Beath mentioned that, in 
the aftermath of the Gulf oil spill, OWAA 
would have a tremendous opportunity to 
conduct a heavily subsidized conference in 
one of the Gulf states. The Board discussed 
the merits and demerits.
 Public Service Announcements — The 
Board discussed a midwinter Board meet-
ing proposal by Lisa Densmore to produce 
public service announcements on OWAA’s 
behalf. Tony Dolle committed Ducks Un-
limited to do the videography and editing.

GOOD OF THE ORDER
 Taylor voiced appreciation to Smith, 
Foster and Stockdill for their tenure on the 
Board.
 Beath voiced appreciation for all the com-
mittee chairs for their work during the year. 
 Moved Foster/Stockdill to adjourn. Mo-
tion carries. The meeting concluded at 4:48 
p.m. n

JUNE 9, CONT.
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Board meeting minutes

 Roll Call: Present were John Beath, 
Tony Dolle, Mark Taylor, Bill Graham, 
Katie McKalip, Lisa Densmore, Bill 
Hilts Jr., Mary Nickum, Jason Jenkins, 
Matt Miller, Ty Stockton, Mark Free-
man, Brett Prettyman, Paul Queneau, 
Bill Powell and Robin Giner. Absent were 
Mike Walker and Kris Thoemke. Moved 
(Taylor/Miller) to excuse absences; motion 
carried.
 Also in attendance were Bill Brassard, 
Glenn Sapir, Ashley Schroeder, Jim 
Smith. 
 Moved (Taylor/Hilts) to nominate Dolle 
as President, to cease nominations and to 
elect Dolle by acclamation; motion carried.
 Moved (Taylor/Hilts) to offer Beath life 
membership; motion carried.
 Moved (Taylor/Hilts) to nominate Walker 
as First Vice President, to cease nomina-
tions and to elect Walker by acclamation; 
motion carried.
 Moved (Graham/Hilts) to nominate 
Taylor as Second Vice President, to cease 
nominations and to elect Taylor by acclama-
tion; motion carried.

OLD BUSINESS
  Discussion commenced about Outdoors 
Unlimited – both print and online versions 
– in consideration of comments made at the 
general membership meeting. The ques-
tion was raised concerning how to satisfy 
the majority of members while retaining 
the compromise brokered by initiation of 
quarterly print version of OU.
 Dolle asked Jenkins to explore specific 
possibilities that included restoring the 
monthly print version of OU and producing 
a pdf of the monthly Web edition; Jenkins 
will report back in two weeks. 
 Powell confirmed that no legal problems 

exist regarding publishing advertisements in 
OU.
 Blogs were discussed as tool to increase 
membership numbers. Brassard outlined 
how the National Shooting Sports Foun-
dation has used blogs to bolster member 
involvement.
 Comments were made by Hilts about 
vice presidential terms as drawn from expe-
rience of New York State Outdoor Writers 
Association.

NEW BUSINESS
 Moved (Stockton/Hilts) to extend life 
membership in OWAA to former executive 
director Kevin Rhoades; motion carried.
 Sapir has agreed to serve a second five-
year term as endowment trustee. Moved 
(Taylor/Hilts) to nominate Sapir as a trustee; 
motion carried.
 Dolle will circulate new committee 
chairs/members via e-mail following con-
ference.
 Smith and Densmore discussed an oppor-
tunity for OWAA to develop an educational 
curriculum for participants in a Minnesota-
based program involving approximately 
1,000 students. Forum and participants 
would be provided; the OWAA would 
conduct the seminar. Densmore made the 
point that doing so would fulfill a number of 
components of our mission statement. 
 Freeman pointed out that the opportu-
nity already exists for members to conduct 
educational workshops under the OWAA 
banner.
 Densmore suggested that OWAA pursue 
further (she and Smith will follow up) and 
present results to the board at the winter 
board meeting. Densmore suggested that a 
Minnesota-based member participate in the 
effort.

 Giner reported on the 2013 conference 
site selection process. Birmingham, Ala.; 
Mobile, Ala.; and McAllen, Texas all have 
submitted viable bids. Discussion com-
menced regarding declining conference 
attendance numbers and importance of fac-
tors such as location and cost in producing a 
successful event. Taylor emphasized appeal 
of interesting locations. Densmore stressed 
the need to include a variety of geographi-
cally diverse locations. 
 Giner noted that a decision about the 
2013 location did not need to be made 
immediately. Dolle requested that board 
members e-mail Giner with their top three 
selections for potential conference loca-
tions, as well as input regarding costs (how 
much is too much, etc.).   
 Taylor returned to the topic from the June 
9 meeting of a member recruitment contest. 
He volunteered to take the lead in explor-
ing possibilities for increasing numbers. He 
suggested directing headquarters staff to 
contact supporters about participating in this 
effort via donations of gear to be used as 
incentives, prizes, etc. 
 Dolle invited comments and input 
regarding a location for the winter board 
meeting. He suggested Memphis, Tenn. 
Discussion followed regarding the benefit of 
group attendance at a large trade show such 
as SHOT Show.   

GOOD OF THE ORDER
 Dolle commented positively on the 
youthfulness and energy of the current 
board and looks forward to working with 
the board members. 

ADJOURNMENT
 Moved (Hilts/Taylor) to adjourn; motion 
carried. n

OWAA Board of Directors Meeting
Rochester, Minn.  n  June 13, 2010

OWAA Board meeting highlights
• For Green Ribbon (first-time) conference attendees, 

50 percent of annual dues will be applied toward conference fee.
• Student dues lowered to $10 per year.
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BACKCOUNTRY SPORTSMAN 
CONTEST
Sponsored by Sierra Club     

ART/PHOTO CATEGORY
3rd Place: Jack Ballard, Red Lodge, Mont., “Into  
 the outback,” Montana Headwall, Oct.-Dec.  
 2009.
2nd Place: Gene Hester, Springfield, Va., “Drake  
 Wood Duck on log,” Wildlife in North  
 Carolina, Oct. 2009.
1st Place: Tim Christie, Coeur d’Alene, Idaho,  
 “The last pack out,” Wyoming Wildlife, 
 Oct. 2009.

MAGAZINE CATEGORY
3rd Place: Chris Madson, Cheyenne, Wyo.,“Give  
 me a home,” Wyoming Wildlife, April 2009.
2nd Place: Chris Madson, Cheyenne, Wyo.,  
 “Moonstruck,” Wyoming Wildlife, Feb. 2009.
1st Place: Kirk Deeter, Pine, Col., “In search of  
 the river gods,” Field & Stream, July 2009.

TV CATEGORY
3rd Place: Kris Millgate, Idaho Falls, Idaho,“Fish  
 packers” KPVI News 6.
2nd Place: Dave Carlson, Eau Claire, Wis., “The  
 big ‘W,’” WQOW.
1st Place: Chris Dorsey, Littleton, Colo.,  
 “Pirates of the flats 101: The Cast,” ESPN2.

BIG GAME HUNTING CONTEST
Sponsored by The Outdoor Channel

ART/PHOTO CATEGORY
3rd Place: Jack Ballard, Red Lodge, Mont., “Into  
 the outback,” Montana Headwall, Oct.-Dec.  
 2009.
2nd Place: Tim Christie, Coeur d’Alene, Idaho,  
 “The last pack out,” Wyoming Wildlife, 
 Oct. 2009.
1st Place: Gary Kramer, Willows, Calif.,  
 “Success at last!” Gray’s Sporting Journal,  
 Sept./Oct. 2009.

MAGAZINE CATEGORY
3rd Place: P.J. Reilly, New Holland, Pa.,  
 “Make mine a combo,” Sports Afield,   
 Nov./Dec. 2009.
2nd Place: Tim Christie, Coeur d’Alene, Idaho,  
 “Trophy hunting,” Wyoming Wildlife,  
 Oct. 2009.
1st Place: Chris Batin, Virginia Beach, Va.,  
 “Grizzly Country,” Outdoor Life, Feb. 2009.

NEWSPAPER CATEGORY
3rd Place: Glenn Sapir, Putnam Valley, N.Y.,  
 “Big game hunting in Newfoundland yields  
 wiser perspective,” The Journal News,  
 Nov. 24, 2009.
2nd Place: Mark Freeman, Medford, Ore., “A  
 memorable spot on the ‘bragging wall,’”  
 Medford Mail Tribune, Oct. 8, 2009.

1st Place: Paul Smith, Wauwatosa, Wis., “Teen  
 was truly a dear,” Milwaukee Journal  
 Sentinel, March 6, 2009.

RADIO CATEGORY
3rd Place: Jeff Kelm, Sheboygan, Wis., “Super  
 slam,” Dan Small Outdoors Radio Network.
2nd Place: J.K. Ferguson, Colby, Kan., “Matea  
 Huggins, Oregon mountain goat hunt,” Great  
 American Outdoor Trails Radio Magazine.
1st Place: J.K Ferguson, Colby, Kan., “Kelly  
 Holmin, Minnesota moose hunting,” Great  
 American Outdoor Trails Radio Magazine.

TV CATEGORY
3rd Place: Jack Abrams and Dan Small,  
 Milwaukee, Wis. and Belgium, Wis.,  
 respectively, “Handicapped deer hunt,”  
 WMVS-TV, Miwaukee, Wis.
2nd Place: Chris Dorsey, Littleton, Colo., “John  
 Paul – Morris, New Mexico,” Versus.
1st Place: Dave Carlson, Eau Claire, Wis.,  
 “Bucking the trend,” WQOW.

BOATING/ PADDLESPORTS  
CONTEST

MAGAZINE CATEGORY
3rd Place, Gregg Patterson, Little Rock,  
 Ark., “John Ruskey’s Life on the  
 Mississippi,” Front Porch, July-Aug. 2009.
 

BACKCOUNTRY SPORTSMAN CONTEST: John DePlama, accepting an award 
on behalf  of  Chris Dorsey, with award recipients Dave Carlson and Chris 
Madson and OWAA Executive Director Robin Giner.

BIG GAME HUNTING CONTEST: John DePlama, accepting an award on behalf  of  Chris Dorsey, with award recipients Dan Small, Dave 
Carlson, Paul Vang, Glen Sapir, Chris Batin and Mark Freeman and OWAA Executive Director Robin Giner.

Excellence in Craft 
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2nd Place: Ryck Lydecker, Alexandria, Va.,  
 “Fast-water fly fishing,” BoatU.S.  
 Magazine, Jan. 2009.
1st Place: Tom Watson, Appleton, Minn.,  
 “The light within the darkness,” Ocean  
 Magazine, Vol. 6, Issue 23, 2009.

NEWSPAPER CATEGORY
3rd Place: Brent Frazee, Kansas City, Mo.,  
 “Paddling into autumn,” The Kansas City  
 Star, Oct. 25, 2009 .
2nd Place: Howard Meyerson, Grand Rapids,  
 Mich., “Clearing a happy trail,” Grand Rapids  
 Press, July 18, 2009.
1st Place: Rich Landers, Spokane, Wash.,  
 “Paddling Option,” The Spokesman-Review,  
 Nov. 22, 2009.

CAMPING/BACKPACKING/OUT-
DOOR RECREATIONAL TRAVEL/
BIKING/ CLIMBING CONTEST
Sponsored by Coleman Company

ART/PHOTO CATEGORY
3rd Place: Bill Powell, Columbia, Mo.,  
 “Serengeti sky,” Boone County Journal  
 (Ashland, Mo.), Dec. 3, 2009.
2nd Place: Kent Dannen, Allenspark, Colo.,  
 “Samoyed pack dog,” Dogs USA, Oct. 2009.
1st Place: Rich Landers, Spokane, Wash.,  
 “Backcountry base,” The Spokesman-Review,  
 March 8, 2009.

MAGAZINE CATEGORY
3rd Place: Karen Hoffman Blizzard, Austin,  
 Texas, “Dream ride,” Texas Parks & Wildlife  
 Magazine, Nov. 2009.
2nd Place: Lee Allen, Tuscon, Ariz., “Pathway to  
 paradise,” Arizona Wildlife Views,  
 Sept./ Oct. 2009.
1st Place: Lisa Densmore, Hanover, N.H., “Early  
 Highways in Peru,” Appalachia, Fall 2009.

NEWSPAPER CATEGORY
3rd Place: Risa Weinreb Wyatt, Seattle,  Wash.,  
 “China’s middle class takes to the slopes,”  
 Philadelphia Inquirer, Nov. 29, 2009.
2nd Place: Rich Landers, Spokane, Wash.,  
 “Senior Moment,” The Spokesman-Review,  
  June 21, 2009.
1st Place: Steve Pollick, Fremont, Ohio, “Going  
 wild,” The Blade (Toledo, Ohio), March 1-3,  
 2009.

RADIO CATEGORY
3rd Place: Mike Walker, Phoenix, Ariz., 
 “Outdoor Gear,” Toyota Outdoors Radio  
 Network.
2nd Place: Mike Walker, Phoenix, Ariz., “Take  
 all of these,” Toyota Outdoors Radio Network. 
1st Place: Dan Small, Belgium, Wis.,  
 “Sunflower trout,” Dan Small Outdoors Radio  
 Network.

TV CATEGORY
3rd Place: Grant McOmie, Forest Grove, Ore.,  
 “Black rock mountain biking,” KGW-TV.
2nd Place: Bill Sherck, Minneapolis, Minn.,  
 “Nightfall,” Minnesota Bound/ NBC  
 Minneapolis.
1st Place: Bill Sherck, Minneapolis, Minn.,  
 “Mississippi River Dreams,” Minnesota  
 Bound/ NBC Minneapolis.

CONSERVATION/ 
ENVIRONMENT CONTEST

ART/PHOTO CATEGORY
3rd Place: Eric Hansen, Corvallis, Ore., “Wood  
 duckling,” Arkansas Wildlife, Sept. /Oct.  
 2009.
2nd Place: Michael Furtman, Duluth, Minn.,  
 “Rooster pheasant in stubble,” Montana  
 Outdoors, Sept./Oct. 2009.

1st Place: Michael Furtman, Duluth, Minn.,  
 “Flushing rooster pheasant,” Pheasants  
 Forever, Spring 2009.

MAGAZINE CATEGORY
3rd Place: Craig Springer, Edgewood, N.M.,  
 “Jurassic Park – no bones about it,” Eddies,  
 Summer 2009.
2nd Place: Chris Madson, Cheyenne, Wyo.,  
 “Coming of age,” Wyoming Wildlife, June  
 2009.
1st Place: Ben Moyer, Farmington, Pa.,  
 “Hugh Bennett: crusader for conservation,”  
 Pheasants Forever Journal, Fall 2009.

NEWSPAPER CATEGORY
3rd Place: Richard Hall, Oshkosh, Wis., “Deer  
 management politics get ugly,” The Country  
 Today (Eau Claire, Wis.), May 6, 2009.
2nd Place: John Tertuliani, Hilliard, Ohio, “Deer  
 management 101: what does it take?” Ohio  
 Outdoor News, Nov. 6, 2009.
1st Place: Shauna Stephenson, Wheatland, Wyo.,  
 “Beetle impact: two part series,” Wyoming  
 Tribune Eagle, Oct. 17-18, 2009.

RADIO CATEGORY
3rd Place: Dan Small, Belgium, Wis., “Gold  
 mine threatens Bristol Bay,” Dan Small  
 Outdoors Radio Network.
2nd Place: Mike Walker, Phoenix, Ariz., “The  
 right footwear,” Toyota Outdoors Radio 
 Network.
1st Place: Tom Stienstra, Weed, Calif., “Drought,  
 or water heist?” KCBS (San Francisco, Calif.).

TV CATEGORY
3rd Place: Kris Millgate, Idaho Falls, Idaho,   
 “Weed eaters,” KPVI News.
2nd Place: Carol Lynde, Phoenix, Ariz., “Return  
 of the black tailed prairie dog,” Phoenix II.
1st Place: Grant McOmie, Forest Grove, Ore.,  
 “Bird Island,” KGW-TV.

BOATING/PADDLESPORTS CONTEST: Award recipients Ryck Lydecker, Brent Frazee and Tom 
Watson with OWAA Executive Director Robin Giner.

CAMPING/BACKPACKING/OUTDOOR RECREATIONAL TRAVEL/BIKING/CLIMBING CONTEST: Award recipients Dan Small, 
Risa Wyatt, Lisa Densmore and Bill Powell, with OWAA Executive Director Robin Giner and Coleman Company 
representative Josh Ward.

Excellence in Craft
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FAMILY PARTICIPATION CONTEST
Sponsored by RealTree 

ART/PHOTO CATEGORY
3rd Place: Tim Christie, Couer D’Alene, Idaho,  
 “A moment shared between father and son,”  
 Wyoming Wildlife, Nov. 2009.
2nd Place: James Smedley, Wawa, Ontario, 
 “Family on a bluff,” Ontario Parks Guide,  
 2009.
1st Place: Joe Byers, Hagerstown, Md., “Make  
 your property family friendly,” Whitetails  
 Unlimited, Summer 2009.

MAGAZINE CATEGORY
3rd Place: James Smedley, Wawa, Ontario,  
 “Overnight on Nipissing Ice,” My Ontario,  
 2009.
2nd Place: Ann Hirsch, Smithshire, Ill., “Dear  
 mothers of hunting age children,” Arizona  
 Wildlife Views, May-June 2009.
1st Place: Bruce Ingram, Troutville, Va., “Time  
 to take a kid hunting,” Virginia Wildlife,  
 Nov. 2009.

NEWSPAPER CATEGORY
3rd Place: Paul Smith, Wauwatosa, Wis., “The  
 lessons of the hunt,” Milwaukee Journal  
 Sentinel, Dec. 20, 2009.
2nd Place: Bob Lamb, La Crosse, Wis., “Little  
 one,” La Crosse (Wis.) Tribute, Oct. 22, 2009.
1st Place: Mark Folco, New Bedford, Mass.,  
 “Sun setting on family hunts?” The Standard- 
 Times (New Bedford, Mass.), Feb. 15, 2009.

RADIO CATEGORY
3rd Place: Peter St. James, Warner, N.H., “Hawk  
 watch,” Belgium, Wis., WTPL-FM (N.H.).
2nd Place: Dan Small, Belgium, Wis., “Gary and  
 Carson Lenherr, muskie champs,” Dan Small  
 Outdoors Radio Network.
1st Place: Dan Small, Belgium, Wis., “Sophie’s  
 first deer,” Dan Small Outdoors Radio  
 Network.

TV CATEGORY
3rd Place: Lawrence Pyne, Cornwall, Vt.,  
 “Squirrel hunting with Grace,” WETK,  
 Vermont Public Television.
2nd Place: Karen Loke, Austin, Texas, “Life’s  
 better outside experience,” News 8 Austin.
1st Place: Lawrence Pyne, Cornwall, Vt., 
 “Green mountain conservation camp,”  
 WETK, Vermont Public Television.

FISHING CONTEST

ART/PHOTO CATEGORY
3rd Place: Doug Stamm, Prairie du Sac, Wis.,  
 “Pumpkinseed on a popper!” New Hampshire  
 Wildlife Journal, May/June 2009.
2nd Place: Bill Watt, Flagstaff, Ariz., “Fly  
 fishing still life,” Arizona Wildlife Views,  
 March/April 2009.
1st Place: Bill Lindner, Baxter, Minn.,   
 “Crankbait science,” North American  
 Fisherman, Oct./ Nov. 2009.

MAGAZINE CATEGORY
3rd Place: Jeff Williams, Little Rock, Ark.,  
 “It’s all about the bugs,” Arkansas Wildlife,  
 Jan./Feb. 2009.
2nd Place: Jeff Williams, Little Rock, Ark., “The  
 Manistee’s big brown,” Arkansas Wildlife,  
 Nov./Dec. 2009.
1st Place: Kirk Deeter, Pine, Colo. “In search of  
 the river gods,” Field & Stream, July 2009.

NEWSPAPER CATEGORY
3rd Place: Brent Frazee, Kansas City, Mo., “A  
 reel birthday gift,” The Kansas City Star, May  
 12, 2009.
2nd Place: Tom Stienstra, Weed, Calif.,  “Hold,  
 please, I’ve got a monster on the line,” San  
 Francisco Chronicle, June 4, 2009.
1st Place: Brett Prettyman, Salt Lake City, Utah,
 “Uintas cast a spell that is waterborne,” Salt  
 Lake Tribune, Aug. 16, 2009.

RADIO CATEGORY
3rd Place: Peter St. James, Warner, N.H., “Big  
 kids,” WTPL-FM (N.H.).
2nd Place: Mike Walker, Phoenix, Ariz., “Trout  
 tips,” Toyota Outdoors Radio Network.
1st Place: Peter St. James, Warner, N.H., 
 “Fishing memories,” WTPL-FM (N.H.).

TV CATEGORY
3rd Place: David Carlson, Eau Claire, Wis.,  
 “Whitefish daze,” WQOW-TV (Eau  Claire).
2nd Place: Carol Lynde, Phoenix, Ariz., “Casting  
 for recovery,” Phoenix II.
1st Place: Bill Sherck, Minneapolis, Minn.,  
 “False casts and brush strokes,”  
 Minnesota Bound/NBC.

HUMOR CONTEST

MAGAZINE CATEGORY
3rd Place: Bruce Cochran, Prairie Village, Kan.,  
 “Duck blind gourmet,” Wyoming Wildlife,  
 Sept. 2009.
2nd Place: Joel Vance, Russelville,   
 Mo., “Hurricane Jim,” Delta Waterfowl,  
 Fall 2009.
1st Place: Bruce Cochran, Prairie Village,  
 Kan., “No river for old men,” Wyoming  
 Wildlife, Aug. 2009.

NEWSPAPER CATEGORY
3rd Place: Shauna Stephenson, Wheatland, Wyo.,  
 “When the fish don’t bite,” Wyoming Tribune  
 Eagle, Aug. 16, 2009.
2nd Place: Mark Freeman, Medford, Ore, “Best  
 and worst of 2009 outdoors,” Medford Mail  
 Tribune, Dec. 31, 2009.
1st Place: Shauna Stephenson, Wheatland, Wyo.,  
 “The language of a fisherman,” Wyoming  
 Tribune Eagle, Aug. 16, 2009.

RADIO CATEGORY
3rd Place: Dan Small, Belgium, Wis., “Miss  
 largemouth bass,” Dan Small Outdoors Radio  
 Network. 

CONSERVATION/ENVIRONMENT CONTEST: OWAA Executive Director Robin Giner and award recipients Dan Small, 
Craig Springer, Michael Furtman, Chris Madson and Richard Hall.

FAMILY PARTICPATION CONTEST: OWAA Executive Director Robin Giner and award recipients Dan 
Small, Bob Lamb and Paul Vang. 
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2nd Place: Peter St. James, Warner, N.H.,“Bucky  
 awards,” WTPL-FM (N.H.).
1st Place: Dan Small, Belgium, Wis., “Bananas  
 at large,” Dan Small Outdoors Radio Network.

NATURAL HISTORY CONTEST

ART/PHOTO CATEGORY
3rd Place: Gary Kramer, Willows, Calif.,“Snowy  
 owl,” Silver Creek Press Wildlife Calendar,  
 2009.
2nd Place: Michael Furtman, Duluth, Minn.,  
 “Eye of the Goshawk,” Minnesota  
 Conservation Volunteer, March-April 2009.
1st Place: Gary Kramer, Willows, Calif., “Lesser  
 prairie chicken,” Texas Parks and Wildlife,  
 Oct. 2009.

MAGAZINE CATEGORY
3rd Place: Jack Ballard, Red Lodge, Mont.,  
 “Calving time,” Wyoming Wildlife, June 2009.
2nd Place: Bruce Ingram, Troutville, Va., “The  
 Truthiness,” Wildlife in North Carolina, Dec.  
 2009.
1st Place: Joel Vance, Russelville, Mo., “A good  
 problem to have,” Wildlife in North Carolina,  
 Aug. 2009.

NEWSPAPER CATEGORY
3rd Place: Brett Prettyman, Salt Lake City, Utah  
 “These monsters are misunderstood,” Salt  
 Lake Tribune, June 14, 2009.
2nd Place: Paul Smith, Wauwatosa, Wis.,  
 “Wisconsin fauna season’s true survivors,”  
 Milwaukee Journal Sentinel, Jan. 18, 2009.
1st Place: Steve Pollick, Freemont, Ohio,  
 “Young bucks strut their stuff, study shows,”  
 The Blade (Toledo, Ohio), Sept. 6, 2009.

TV CATEGORY
3rd Place: Jack Abrams, Milwaukee, Wis.,  
 “Wisconsin black bears,” WMVS-TV  
 (Milwaukee, Wis.).
2nd Place: Dave Carlson, Eau Claire, Wis., “The  
 wolf whisperer,” WQOW (Eau Claire, Wis.).
1st Place: Jack Abrams, Milwaukee, Wis.,  
 “White pelicans,” WMVS-TV (Milwaukee,  
 Wis.).

OUTDOOR ETHICS/ TAKE PRIDE 
IN AMERICA CONTEST

MAGAZINE CATEGORY
3rd Place: Chris Madson, Cheyenne, Wyo., “A  

 look ahead,” Wyoming Wildlife, July 2009.
2nd Place: Kirk Deeter, Pine, Colo., “Camo  
 conservation,” Trout, Spring 2009.
1st Place: Chris Madson, Cheyenne, Wyo., “Give  
 me a home,” Wyoming Wildlife, April 2009.

NEWSPAPER CATEGORY
3rd Place: Brett Prettyman, Salt Lake City, Utah,  
 “Let’s keep it clean – for everyone’s sake,”  
 Salt Lake Tribune, Aug. 9, 2009.
2nd Place: Bill Sherwonit, Anchorage, Alaska,  
 “The bears of Katmai,” Anchorage Press, Feb.  
 19-25, 2009.
1st Place: Shauna Stephenson, Wheatland, Wyo.,  
 “Trapping bears,” Wyoming Tribune Eagle,  
 July 12, 2009.

TV CATEGORY
3rd Place: Bill Sherck, Minneapolis, Minn.,  
 “Rush River cleanup,” MN Bound,  
 Minneapolis/ NBC.
2nd Place: Karen Loke, Austin, Texas, 
 “Bamberger legacy,” News 8 Austin.
1st Place: Dan Small, Belgium, Wis., “National  
 Parks: Wisconsin,” WMVS-TV (Milwaukee,  
 Wis.).

FISHING CONTEST: Award recipients Brent Frazee, Dave Carlson and Brett Prettyman with OWAA 
Executive Director Robin Giner.

HUMOR CONTEST: OWAA Executive Director Robin Giner with Award recipients Bruce Cochran, Joel Vance, 
Mark Freeman and Dan Small.  

NATURAL HISTORY CONTEST: Award recipients Dave Carlson, Joel Vance, Brett Prettyman, Michael  
Furtman and Paul Vang with OWAA Executive Director Robin Giner.

OUTDOOR ETHICS/TAKE PRIDE IN AMERICA CONTEST: Award recipients Dan Small, Brett Prettyman and 
Chris Madson with OWAA Executive Director Robin Giner.

Excellence in Craft
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OUTDOOR-RELATED ESSAYS 
CONTEST

MAGAZINE CATEGORY
3rd Place: Chris Madson, Cheyenne, Wyo.,  
 “Give me a home,” Wyoming Wildlife, April  
 2009.
2nd Place: Craig Springer, Edgewood, N.M.,  
 “Aesthetic exercise – where hunting and 
 singing meet,” Inside Outside Southwest, Oct.  
 2009.
1st Place: Steve Griffin, Midland, Mich.,  
 “Blueberries are good for memories,”  
 Michigan Outdoor New, Aug. 14, 2009.

NEWSPAPER CATEGORY
3rd Place: Brett Prettyman, Salt Lake City, Utah, 
 “Going to the mountains for answers,” Salt  
 Lake Tribune, Jan. 4, 2009.
2nd Place: Steve Pollick, Freemont, Ohio,  
 “Winter solitude,” The Blade (Toledo, Ohio),  
 March 1, 2009.
1st Place: Mark Folco, New Bedford, Mass., “A  
 whale of a time at the beach,” The Standard- 
 Times (New Bedford, Mass.), Aug. 30, 2009.

SHOOTING SPORTS CONTEST
Sponsored by Ducks Unlimited

ART/PHOTO CATEGORY
3rd Place: Gary Kramer. Willows, Calif., “In 
 coming pigeons,” Shooting Sportsman, Jan./ 
 Feb. 2009.
2nd Place: Tim Christie, Coeur d’Alene, Idaho,  
 “Dad’s coaching,” Predator Hunting, Winter  
 2009.
1st Place: Gary Kramer, Willows, Calif., “Sea  
 ducks over decoys,” WILDFOWL Magazine,  
 April/May 2009.

MAGAZINE CATEGORY
3rd Place: Dennis Neely, Brooklyn, Mich.,  
 “New life for old guns,” Woods-N-Water  
 News, Oct., 2009.

2nd Place: Ed Schmidt, Grand Rapids, Minn.,  
 “Minnesota 4-H shooting sports and wildlife  
 invitational,” Whitetales, Winter 2009.
1st Place: Dennis Neely, Brooklyn, Mich.,  
 “Chasing ‘Spiders,’” Woods-N-Water News,  
 Aug. 2009.

NEWSPAPER CATEGORY
3rd Place: George Ingram, Ocean City, N.J., “For  
 local archer, it takes only one arm to win,”  
 The Press of Atlantic City (N.J.), Aug. 22,  
 2009.
2nd Place: Paul Smith, Wauwatosa, Wis.,  
 “Sharpening their aim,” Milwaukee Journal  
 Sentinel, Aug. 16, 2009.
1st Place: Mark Folco, New Bedford, Mass., “A  
 natural riflewoman,” The Standard-Times  
 (New Bedford, Mass.), Sept. 27, 2009.

TV CATEGORY
3rd Place: Grant McOmie, Forest Grove, Ore.,  
 “Women who hunt,” KGW-TV.
2nd Place: Kris Millgate, Idaho Falls, Idaho,  
 “Shootout,” KPVI News 6.
1st Place: Karen Loke, Austin, Texas, “School  
 shooting sports,” News 8 Austin.

SMALL GAME HUNTING CONTEST

ART/PHOTO CATEGORY
3rd Place: P.J. Reilly, New Holland, Pa.,  
 “Blizzard bounty,” WILDFOWL Magazine,  
 Dec. 2009.
2nd Place: Michael Furtman, Duluth, Minn.,  
 “Rooster pheasant in stubble,” Montana 
 Outdoors, Sept./Oct. 2009.
1st Place: Michael Furtman, Duluth, Minn.,  
 “Flushing rooster pheasant,” Pheasants 
 Forever, Spring 2009.

MAGAZINE CATEGORY
3rd Place: W.H. “Chip” Gross, Fredericktown,  
 Ohio, “Hunting a legend…,” Delta  
 Waterfowl, Summer 2009.
2nd Place: Joel Vance, Russelville, Mo.,  

 “Hurricane Jim,” Delta Waterfowl, Fall 2009.
1st Place: Dave Books, Helena, Mont., “Rite of  
 passage,” Ducks Unlimited, Jan./Feb. 2009.

NEWSPAPER CATEGORY
3rd Place: P.J. Reilly, New Holland, Pa.,  
 “Hunters prove their point,” Sunday News  
 (Lancaster, Pa.), March 1, 2009.
2nd Place: Brent Frazee, Kansas City, Mo.,  
 “Beau’s legacy,” The Kansas City Star, Jan.  
 18, 2009.
1st Place: Mark Freeman, Medford, Ore.,  
 “Hunting with the hawk,” Medford Mail  
 Tribune, March 5, 2009.

TV CATEGORY
3rd Place: Dave Carlson, Eau Claire, Wis., “Hare  
 camp,” WQOW.
2nd Place: Dave Carlson, Eau Claire, Wis.,  
 “Birds and buddies,” WQOW.
1st Place: Gary Schafer, Peoria, Ariz., “Cibola  
 youth goose hunt,” Phoenix TV 11.

TECHNICAL CONTEST

MAGAZINE CATEGORY
3rd Place: Tom Watson, Appleton, Minn.,  
 “Reading the weather,” Paddling.net, Summer  
 2009.
2nd Place: Chris Madson, Cheyenne, Wyo., “The  
 last hurrah,” Wyoming Wildlife, Oct. 2009.
1st Place: Michael Furtman, Duluth, Minn.,  
 “Photographing the hunt,” Ducks Unlimited,  
 Nov./Dec. 2009.

NEWSPAPER CATEGORY
3rd Place: Shauna Stephenson, Wheatland,  
 Wyo., “Fishing 101: four part series,”  
 Wyoming Tribune Eagle, June 1-4, 2009.
2nd Place: Rich Landers, Spokane, Wash., “That  
 nothing look,” The Spokesman-Review, Oct.  
 11, 2009.
1st Place: Shauna Stephenson, Wheatland, Wyo.,  
 “Beetle impact: two part series,” Wyoming  
 Tribune Eagle, Oct. 17-18, 2009.

OUTDOOR-RELATED ESSAYS CONTEST: Award recipients Craig Springer, Chris Madson and Brett  
Prettyman with OWAA Executive Director Robin Giner.

SHOOTING SPORTS CONTEST: Ducks Unlimited representative and OWAA Preisdent Tony Dolle with award 
recipients Ed Schmidt, Dennis Neely and Paul Vang and OWAA Executive Director Robin Giner.

Excellence in Craft
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RADIO CATEGORY
3rd Place: Jeff Kelm, Sheboygan, Wis., “Food  
 plots for wildlife with Tim Bauer,” Dan Small  
 Outdoors Radio Network.
2nd Place: Dan Small, Belgium, Wis., “Chill  
 killer,” Dan Small Outdoors Radio Network.
1st Place: Dan Small, Belgium, Wis., “Lip grip  
 dangerous for bass,” Dan Small Outdoors  
 Radio Network.

VALUE OF WILDERNESS TO THE 
OUTDOOR EXPERIENCE CONTEST

MAGAZINE CATEGORY
3rd Place: Lee Allen, Tucson, Ariz., “Watchable  
 wildlife,” The Desert Leaf, July/Aug. 2009.
2nd Place: Chris Batin, Virginia Beach, Va.,  
 “Grizzly country,” Outdoor Life, Feb. 2009.
1st Place: Lee Allen, Tucson, Ariz., “Pathway  
 to paradise,” Arizona Wildlife Views, Sept./ 
 Oct. 2009.

NEWSPAPER CONTEST
3rd Place: Rich Landers, Spokane, Wash.,  
 “Wilderness one step at a time,” The  
 Spokesman-Review,” Jan. 18, 2009.

2nd Place: Tom Stienstra, Weed, Calif.,  
 “Thousands of miles of ‘working things out,’”  
 The San Francisco Chronicle, June 28, 2009.
1st Place: Shauna Stephenson, Wheatland, Wyo.,  
 “Goodbye modern world. Hello solitude,”  
 Wyoming Tribune Eagle, Aug. 9, 2009.

BOOK CONTEST

3rd Place: W.H. “Chip” Gross, Fredericktown,  
 Ohio, “Young Beginner’s Guide to Shooting  
 and Archery.”
2nd Place: Dennis Dunn, Kirkland, Wash.,  
 “BAREBOW! An Archer’s Fair-Chase Taking  
 of North America’s Big Game.”
1st Place: W.H. “Chip” Gross, Fredericktown,  
 Ohio, “Pro Tactics: Steelhead and   
 Salmon.”

NEWSPAPER OUTDOOR PAGE/
SECTION CONTEST

OUTDOOR SECTION CATEGORY
3rd Place: Terry Tomalin, St. Petersburg, Fla.,  
 The St. Petersburg (Fla.) Times.

2nd Place: Brett Prettyman, Salt Lake City, Utah,  
 The Salt Lake Tribune.
1st Place: Mark Freeman, Medford, Ore.,  
 Medford (Ore.) Mail Tribune.

PHOTO CONTEST

COLOR DIVISION
SCENIC CATEGORY
3rd place: Doug Stamm, Prairie du Sac, Wis.,  
 “Fly fishing the Grand Canyon.”
2nd place: Henry Zeman, Grand Rapids, Mich.,  
 “Light house and great wave.”
1st place: Tom Ulrich, West Glacier, Mont.,  
 “Horses and Rocky Butte.”

FLORA CATEGORY
3rd place: William Mullins, Boise, Idaho,  
 “Lupine.”
2nd place: Michael Furtman, Duluth, Minn., “Icy  
 Aspen leaf.”
1st place:  William Mullins, Boise, Idaho,  
 “California False Hellebore.”

VALUE OF WILDERNESS TO THE OUTDOOR EXPERIENCE 
CONTEST: OWAA Executive Director Robin Giner with award 
recipient Chris Batin.

BOOK CONTEST: OWAA Executive Director Robin Giner with 
award recipient Dennis Dunn.

SMALL GAME HUNTING CONTEST: Award recipients Brent Frazee, Dave Books, Joel Vance, Michael Furtman, 
Mark Freeman and Dave Carlson with OWAA Executive Director Robin Giner.

TECHNICAL CONTEST: Award recipients Tom Watson, Chris Madson, Michael Furtman and Dan 
Small with OWAA Executive Director Robin Giner.

NEWSPAPER OUTDOOR SECTION CONTEST: OWAA Executive Director Robin Giner with 
award recipients Brett Prettyman and Mark Freeman.

Excellence in Craft
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ACTION CATEGORY
3rd place: Dan Cook, Ringgolde, Ga., “Splashy  
 suspense.”
2nd place: Mark Harlow, Walker, Minn., “Side  
 winder.”
 *This photo also received the Peoples’ Choice  
 Award. 
1st place: Eric Hansen, Corvallis, Ore.,  
 “Fighting elk.”

PEOPLE CATEGORY
3rd place: Jacob Vanhouten, Midland, Mich.,  
 “Bogie and his girl.”
2nd place: Bill Lindner, Baxter, Minn., “Boy,  
 this is fun.”
1st place: Gary Zahm, Los Banos, Calif.,  
 “Passing down tradition.”

FAUNA CATEGORY
3rd place: Art Weber, Whitehouse, Ohio, “Fox  
 kits.”
2nd place: Gary Kramer, Willows, Calif.,  
 “Mountain Lion with kill in snow.”
1st place: Michael Furtman, Duluth, Minn., “My  
 favorite Marten”

BLACK & WHITE DIVISION
SCENIC CATEGORY
3rd Place: Mark Harlow, Walker, Minn.,  
 “Superior sunrise.”
2nd Place: Mark Harlow, Walker, Minn., “A new  
 beginning.”
1st Place: James Smedley, Wawa, Ontario,  

 “Iceberg and mountain.”
ACTION CATEGORY
3rd Place: Jon Blumb, Lawrence, Kan., “Brought  
 to hand.”
2nd Place: Mark Harlow, Walker, Minn.,  
 “Kickin’ it.”
1st Place: Michael Furtman, Duluth, Minn.,  
 “Mallard Duck flying in snow.”

FAUNA CATEGORY
3rd place:, Mark Harlow, Walker, Minn., “Nap  
 time.”
2nd place: Lisa Densmore, Hanover, N.H.,  
 “Osprey takes off.”
1st place: James Smedley, Wawa, Ontario,  
 “Morning Loons.”

PHOTO CONTEST: OWAA Executive Director Robin Giner award recipients Mark Harlow and Michael 
Furtman.

PHOTO CONTEST: OWAA Executive Director Robin Giner award recipients Lisa Densmore and Mark 
Harlow.

Excellence in Craft

Get the scoop on the   2011 EIC contests^
new, simplified

Contests will be open to ALL members (Active, Associate and Student), as well as non-members.
Streamlined rules = No more confusion about what contest or category to enter.

Contests and categories are:

• Magazine/E-zine — Best Long Feature, Best Short Feature
• Newspaper — Best Feature Story, Best News Story
• Television/Videocast — Best Full-Length Program, Best Feature Segment
• Radio/Podcast — Best Short Form, Best Long Form
• Fine Arts — Scenic, Flora, Fauna, Action, People
• Photgraphy/Illustration — Best Published Image - Newspaper, Best Published Image - Non-Newspaper
• Book/E-Book — Best Book - General Audience, Best Book - Youth Readership

For complete rules and how to enter, check out next month’s issue of Outdoors Unlimited!
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At its recent  annual conference in Rochester, Minn., OWAA 
honored five with its most distinguished awards.

Michael Levy, of Williamsville, N.Y., received the 2010 J. 
Hammond Brown Memorial Award. The award is OWAA’s most presti-
gious recognition of a member “for devoted past service to the organiza-
tion over a period of continuous years.” Freelance writer, editor and book 
author, Levy served as OWAA president in 1993-94 and is a Life Member, 
with his membership originating in 1982.

Glen Lau, of Ocala, Fla., received OWAA’s Excellence in Craft Award. 
The award honors an OWAA member “for outstanding effort in upholding 
the OWAA Creed and continued excellence in craft.” An OWAA member 
since 1969, Lau is a film maker and producer of several national TV series and documentaries. He is producer and host of “Quest For 
Adventure” TV series on TNN and also produces commercials and infomercials. Lau also has a still photography library specializing in 
underwater photos.

Terry Brady of Zieglerville, Penn., deputy press secretary for the Pennsylvania Department of Conservation and Natural Resources, 
received OWAA’s top conservation award. The Jade of Chiefs award represents an affirmation of OWAA adherence to and support of the 
principles of conservation. An Active Member of OWAA since 1986, Brady is also a freelance saltwater fishing columnist. Prior to his cur-
rent position with the Pennsylvania DCNR, Brady spent 28 years working for daily newspapers, writing outdoors columns.

Mary Nickum of Fountain Hills, Ariz., received the Outstanding Board Member Award. A member since 2000, Nickum is a retired 
librarian who is now an editor and freelance writer. Her primary focus is on science for the public. Nickum is editor-in-chief of the Inter-
mountain Journal of Science and currently edits World Aquaculture magazine.

The recipient of the 2009 Jackie Pfeiffer Memorial Award is Joan Turner of Columbia, Mo. “Joan Turner represents these qualities as a 
recipient of the Jackie Pfeiffer Memorial Award – genuine warmth, radiance, good will, helpfulness, generosity and kindness to others. She 
also has the rare quality of grace,” said last year’s recipient, Kay Richey, when presenting Turner with the award. n

 

Honorary award recipients2010

Mary Nickum accepts the Outstanding Board Member Award from past president John Beath.

Joan Turner accepts the Jackie Pfeiffer Memorial Award from Kay Richey.

Jim Low presents Terry Brady with the Jade of  Chiefs award.

Honorary awards
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Association update

NEW MEMBERS
 Tovar Cerulli
 Travis R. DeBoer
 Daniel B. Hawthorne
 Eric Meek
 Bradley Piersma
 Wade Sali
 Matt W. Suuck
 Eric Wright

PROPOSED NEW MEMBERS
 Jim Hammond, 17184 Dorado Circle, 
Jacksonville, FL 32226. (W) 904-757-7550, 
jim@shootingwithjim.com. Hosted an 
outdoors TV show from 1998-2008 and has 
been writing for several outdoors magazines 
and websites for 14 years. Writes for Woods 
n’ Water and his website. (Diane E Kelley) 
Applying for Active Membership; spon-
sored by Bill Hilts Jr.
  Arthur Hodax, 10154 Andover Coach 
Cir., H1, Wellington, FL 33449. (H) 561-
965-1086, (W) 732-208-3056, ahodax@
yahoo.com.  Avid boater, cruiser, fisherman 
and shooting sports enthusiast. Previously 
an Associate Member and active photog-
rapher and writer. Resumed career as a 
columnist and photographer on outdoor top-
ics after a career in the technology industry. 
Published monthly in Long Island Boating 
World,which has a monthly readership of 
170,000 people. (Barbara) Applying for 
Active Membership; sponsored by Mike 
Walker.
 Chris Mathan, 10 Hurricane Rd, Gor-
ham, MN 04038. (H) 207-892-4201, (W) 
207-892-4201, (F) 207-892-4201, chris@
sportsmanscabinet.com. President, Sports-
man’s Cabinet, a design and marketing firm 
founded in 2003, it is geared to the shooting 
sports and outdoor marketplace. Outdoor 
photographer. Applying for Active Member-
ship; sponsored by Mark Freeman.
 Tom Reichner, 714 Ridge Pl., Omak, 
WA 98841. (H) 509-826-6794, tomreich-
ner@yahoo.com.  Freelance photographer 
specializing in wildlife images with an 
emphasis on game species. Current member 
of Northwest Outdoor Writers Association. 
(Kristin) Applying for Active Membership; 
sponsored by Tim Christie.
 Ronald D. Renner, 675 Silver Lake Rd., 
New Brighton, MN 55112. (H) 612-720-
7344, (W) 651-602-6866, (F) 651-227-
9684, ronr@intersoftmw.com. Most of my 
writing to date has been business related, 
with a few items in trade journals,  

magazines and newspapers. Looking for-
ward to blending my love of the outdoors 
with words illustrating its wonder. (Karen) 
Applying for Associate Membership; spon-
sored by Mary Nickum.
 Tanner Wildes, 12434 W. Bethel Rd., 
Hayward, WI 54843. (H) 715-462-4247, 
(W) 715-563-3269, tannerwildes@gmail.
com. Full-time fishing guide and fishing 
educator through article writing, DVD pro-
ductions, seminars and appearances on T.V. 
shows and other DVDs. (Jessica) Applying 
for Active Membership; sponsored by Tony 
Dolle.

REINSTATED MEMBERSHIPS
 Dean W. Bortz, (Active) P.O. Box 2180, 
Woodruff, WI 54568. (W) 715-358-8844, 
dean@outdoornews.com, www.wiscons-
inoutdoornews.com.  Editor of Wisconsin 
Outdoor News.

NEW SUPPORTING GROUPS, 
AGENCIES AND BUSINESSES
 21st Century Parks, 471 W Main St., 
Suite 203, Louisville, KY 40202. Con-
tact: Christen Boone, director of external 
relations. (W) 502-584-0350, (F) 502-584-
6434, cb@21cparks.org, www.21cparks.org. 
21st Century Parks is the nonprofit respon-
sible for the development and operations of 
The Park Lands of Floyds Fork, one of the 
nation’s largest metropolitan parks projects, 
located in Louisville, Ky.
 Coastal Angler Magazine Franchis-
ing, 1290 Hwy A1A, Suite 103, Satellite 
Beach, FL 32937. Contact: Rodney Smith, 
publisher. (W) 321-777-2773, (F) 321-777-
4622, rodney@coastalanglermagazine.com, 
www.coastalanglermagazine.com. Publisher 
of a franchised free magazine focusing on 
fishing, boating and conservation.
 Global Outfitters Inc., 7500 Memorial 
Parkway South, Suite 115P, Huntsville, AL 
35802. Contact: Sam Hall, president. (W) 
256-585-1677, (F) 256-858-1679, samhall@
globaloutfitters.com, www.globaloutfitters.
com. Travel site, TV show, interactive Web 
portal for hunting, fishing and shooting.
 Green Mountain Digital, 16 Central St., 
Woodstock, VT 05091. Contact: Bonnie 
Fladung, director of marketing. (W) 802-
332-6201, (F) 802-332-6204, marketing@
greenmtd.com, www.greenmtd.com. A digi-
tal media publishing company that designs 
and publishes nature applications for mobile 
devices.

 Lake of the Woods Tourism, P.O. Box 
518, Baudette, MN 56623. Contact: Jenna 
Walton, executive director. (W) 218-634-
1174, (F) 218-634-2915, jenna@lake-
ofthewoodsmn.com, www.lakeofthewoods-
mn.com. Promoter of Lake of the Woods as 
a hunting and fishing destination. They offer 
world-class fishing and first-class accomo-
dations.
 Outdoor Traveler Destinations, 4960 
Commerce Way N, Suite 100, Boca Raton, 
FL 33431. Contact: Scott W. Boone, presi-
dent. (Toll Free) 800-685-5583, sboone@
otdestinations.com, www.otdestinations.
com. Outdoor Traveler Destinations is the 
premier collection of authentic outdoor 
lodging experiences. Set within the scenic 
backdrops of North America, their proper-
ties offer superior amenities and activities 
and is truly dedicated to the outdoor-minded 
traveler.
 Ram Trucks, 1000 Chrysler Drive, 
CIMS 485-06-48, Auburn Hills, MI 48326. 
Contact: David Elshoff, head of communi-
cations. (W) 248-512-2690, (F) 248-512-
1756, dte@chrysler.com, www.ramtrucks.
com, www.media.chrysler.com. The Ram 
truck brand offers a full line up of award-
winning trucks. From the refinement of the 
Ram 1500 to the durability of its heavy duty 
pickups and chassis cab trucks, Ram builds 
and sells trucks that appeal to both the 
sportsman and the workplace.
 Sebile USA Ltd., 687 W County Line 
Rd, Unit B, Palmen Lake, CO 80133. 
Contact: Russell Gray, CEO. (W) 325-437-
8103, (F) 866-766-9055, rgray@sebile.com. 
Manufacturer of innovative fishing lures.
 Tactical Archery Systems, 1090 Mt. 
Laurel Dr., New Brawnfels, TX 78132. 
Contact: Chris Snider, marketing. (W) 877-
6867226, (F) 830-608-0975, chrissnider-
mail@gmail.com, www.tacticalarcherysys-
tems.com. Tactical Archery Systems is a 
company dedicated to providing high qual-
ity advanced products. They strive continu-
ously to improve your tactical abilities in 
the field. Through testing all products under 
the most rugged conditions, they make sure 
that they perform under all circumstances.

CONTACT UPDATES
Larry Bozka, 15911 Hickory Knoll Dr.,  
 Houston, TX 77059

DECEASED MEMBER
Dennis Aprill
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Suppporting Group News Tips 

Congressional Sportsmen’s Foundation 
 The Congressional Sportsmen’s Foundation briefed Congress on 
two simultaneous disasters impacting recreational fishing caused by 
the effects of the oil spill in the Gulf of Mexico. The spill threat-
ens over 300,000 jobs and $41 billion in yearly economic activity 
supported by recreational anglers and boaters in the region. They 
also briefed members of Congress about the continued closing of 
important recreational angling in thousands of miles of U.S. marine 
waters by National Oceanic and Atmosphic Administration fisheries. 

American Sportfishing Association
 Six members of the American Sportfishing Association’s (ASA) 
board of directors were elected or re-elected to fill three regional 
seats and three at-large seats. 
 Regional seats went to Tom Fote, president, Jersey Coast Anglers 
Association; Kirk Immens, president, Sportco Marketing, Inc. and 
Gregg Wollner, executive vice-president, Rapala. At-Large seats 
went to Peter Foley, president, Boone Bait Company; Scott Frnka, 
vice president of Merchandizing, Cabela’s Inc. and Dave Pfeiffer, 
president, Shimano American Corporation, Irvine.

National Shooting Sports Foundation 
 The National Shooting Sports Foundation signed on as a plati-
num sponsor of the 2010 Steel Challenge World Speed Shooting 
Championships, taking place Aug.19-21 in Piru, Calif. The World 
Speed Shooting Championships have grown into the premier exhi-
bition of speed shooting in the world and routinely draws the fastest 
shooters from around the globe.

BoatU.S.
 Recreational fishing industry veteran Steve Levi has been ap-
pointed brand manager of BoatU.S. Angler, the membership and 
services program for boat-owning anglers, a division of BoatU.S. 
Levi, who hails from Athens, Ga., was most recently general man-
ager of Career Sports & Entertainment.

Rocky Mountain Elk Foundation
 Wildlife conservation and public education projects in 17 Wis-
consin counties have been selected to receive grants from the Rocky 
Mountain Elk Foundation in 2010.
 The new RMEF funding, totaling $48,620, will affect Ashland, 
Barron, Bayfield, Brown, Burnett, Dane, Door, Grant, Green Lake, 
Iowa, Kewaunee, La Crosse, Marathon, Polk, Price, Sawyer and 
Washburn counties.

World Fishing Network 
 World Fishing Network, North America’s only 24-hour fish-
ing lifestyle network, announced that more than a dozen celebrity 
anglers and TV fishing personalities, including MLB legend Mike 

Schmidt, have recorded promotional spots encouraging consum-
ers to donate to the WFN Gulf Oil Spill Fisherman’s Fund. The 
spots began airing on WFN and WFN HD on June 30 as part of 
the Network’s 24-hour fundraiser to support fishing communities 
devastated by the Gulf oil spill.

Browning 
 Browning’s new Model 111 Folding Knives are designed by 
Russ Kommer and packed with practical features. Kommer took 
an old design and added his expertise in knife design to make them 
more user-friendly.
 The knives are designed with grooved handles that are con-
structed from either rugged G-10 or walnut. Handles on the knives 
are contoured for a sure grip. The bolsters add to the balance of the 
knives.

FLW Oudoors
 FLW Outdoors has announced the 2011 FLW Tour schedule, 
which will expand to 10 tournaments, plus the Forrest Wood Cup, 
the world championship of bass fishing.
 The 2011 FLW Tour will consist of six FLW Tour Majors and 
four FLW Tour Opens. Complete details regarding registration 
requirements will be available in the near future at FLWOutdoors.
com or you can call (270) 252-1000.

Ducks Unlimited
 Ducks Unlimited’s support of a new federal program is start-
ing to pay off with more opportunities for hunters, which will help 
maintain the nation’s hunting traditions. Under a recently launched 
U.S. Department of Agriculture initiative called Open Fields, land-
owners can receive a financial incentive in exchange for opening 
lands to the public for outdoor recreation.

The Mule Deer Foundation 
 The Mule Deer Foundation announced that in 2010 there were 
129 state auction and raffle hunting tags sold for a record $1.84 
million. The tags were sold at MDF’s national convention (Western 
Hunting and Conservation Expo) in Salt Lake City, and at several 
local banquet events. These tags are highly prized by big game 
hunters throughout North America.

Theodore Roosevelt Conservation Partnership
 The Theodore Roosevelt Conservation Partnership commended 
a move by the U.S. Department of Agriculture to fund important 
private-lands conservation programs that help sustain valuable 
fish and wildlife habitat and enable access by hunters and anglers. 
The USDA final draft crop insurance agreement invests billions of 
dollars in critical Farm Bill components such as the Conservation 
Reserve Program, America’s largest and most successful agricul-
tural lands conservation program.

For more past Department features, check out the OU Online archives at www.owaa.org/ou.  
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Bookshelf
Fur, Fortune, and Empire: The Epic 
History of the Fur Trade in America
 By Eric Jay Dolin, W. W. Norton, 500 Fifth 
Avenue, New York, NY 10110, www.ericjaydo-
lin.com, hardcover, 464 pp. $29.95.
 Beginning his epic history 
in the early 1600s, Dolin 
traces the dramatic rise and 
fall of the American fur 
industry, from the first Dutch 
encounters with the Indians 
to the rise of the conserva-
tion movement in the late 
nineteenth century. Dolin 
shows how the fur trade, 
driven by the demands of 
fashion, sparked controversy, 
fostered economic competition, and fueled wars 
among the European powers, as North America 
became a battleground for colonization and impe-
rial aspirations.

In That Sweet County: Uncollected 
Writings of Harry Middleton
 Selected and Introduced by Ron Ellis, Sky-
horse Publishing, 555 Eighth Ave, Suite 903, 
New York, NY 10018, www.skyhorsepublishing.
com, hardcover, $29.95.
 During his distinguished career, Harry 
Middleton contributed hundreds of stories, es-
says and reviews to some of 
America’s most respectful 
periodicals. When he died in 
1993, he left behind a legacy 
rich with mountain streams, 
wild trout and fisherman’s 
dreams. In That Sweet Coun-
try offers 35 remarkable 
stories and a rare poem – a 
fresh, exhilarating collection 
of a renowned writer’s previ-
ously uncollected works. 
Middleton won the OWAA Excellence in Craft 
book contest in 1990 for The Earth is Enough.

Glacier National Park: Going to the 
Sun
 By Mike Graf, illustrated by Marjorie Leggit, 
Fulcrum Publishing, 4690 Table Mountain Drive, 
Suite 100, Golden, CO 80403, 800-992-2908, 
www.fulcrumbooks.com, paperback, 96 pp., B/W 
photos and illustrations, $12.95
 An award-winning national parks series for 
kids heads north to Montana where the Parkers 
enjoy the beautiful views of Glacier National 

Park. The outdoor adventure combines fun 
facts introducing young readers to explore one 
of our nation’s parks. In this eighth book in the 
Adventures with the Parkers, the Parker fam-
ily encounters wolves, moose, mountain goats, 
bighorn sheep and grizzly bears. The park is an 
animal lover’s dream, but the Parkers soon learn 
that global warming threatens its alpine scenery. 
Highlights of the trip include learning the impact 
and future of the twenty-five remaining glaciers 
at the park and the turquoise-colored waters of 
Avalanche Lake.

Ditch of Dreams
 By Steven Noll and David Tegeder, University 
Press of Florida, 15 NW 15th St., Gainesville, FL 
32611, 352-392-1351, www.upf.com, hardcover, 
352 pp., 45 illustrations, $29.95.
 Subtitled “The Cross-Florida Barge Canal and 
the Struggle for Florida’s 
Future,” this book traces the 
twists and turns of the Cross-
Florida Barge Canal project 
through the years. Intended 
to reduce shipping times, it 
was championed in the early 
twentieth century as a way 
to make the mostly rural 
state a center of commerce 
and trade. Far from being a 
simplistic morality tale of 
good environmentalists versus evil canal develop-
ers, they reveal that the story of the Cross-Florida 
Barge Canal is a complex one of competing 
interests amid the changing political landscape of 
modern Florida.

Losing It All To Sprawl: How Progress 
Ate My Cracker Landscape
 By Bill Belleville, University Press of Florida, 
15 NW 15th Street, Gainesville, FL 32611, www.
upf.com, paperback, 240 pp., $19.95
 The book is the poignant chronicle of award-
winning nature writer Bill 
Belleville and how he came 
to understand and love his 
historic Cracker farmhouse 
and “relic” neighborhood 
in central Florida, even as it 
was all wiped out from un-
der him. Belleville accounts 
for the impacts--social, po-
litical, natural, personal--that 
a community in the crosshairs of unsustainable 
growth ultimately must bear, but he also offers 
Floridians, and anyone facing the blight of urban 
confusion, the hope that can be found in the redis-
covery and appreciation of the natural landscape.

Chris Madson receives 
National Conservation 
Achievement Award

In recognition of Chris 
Madson’s unfaltering role 
as one of the great conser-
vation voices in the west, 
National Wildlife Federa-
tion has honored him with a 
2010 National Conservation 
Achievement Award for 
Special Achievement. 

Following in the footsteps 
of his late father John Mad-
son, a very highly regarded 
writer and board member of 
National Wildlife Federa-
tion, Chris has made a life-
long commitment to wildlife 
conservation – his writing 
touches hunters, anglers, 
birdwatchers, hikers and 
those seeking wild places.

Chris Madson currently 
serves as the editor of Wyo-
ming Wildlife Magazine and 
is also a freelance writer and 
photographer. 

Linden TV series 
Wingshooting USA  
captures creative award

Scott Linden’s television 
series “Wingshooting USA” 
has captured an international 
“Telly” creative award in its 
first broadcast season. This 
marks the third consecutive 
year a Linden-created series 
has captured a Telly in its 
debut season. The 31st an-
nual Telly Awards attracted 
more than 13,000 entries. 
Wingshooting USA was the 
only upland hunting series 
honored in the “TV Sports” 
category, which included 
entries from Nike, Golf 
Channel, Warren Miller 
Entertainment and Bank of 
America.

For more information, 
visit www.scottlinden 
outdoors.com.

BRIEFLY...
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News Briefs
Scholastic Steel Challenge gets  
Young Marines approval 
 The Scholastic Steel Challenge announced that the Young 
Marines, a youth education and service program for boys and girls 
with more than 14,000 participants nationwide, have adopted the 
Scholastic Steel Challenge as a supplemental training program. This 
marks the first time the Young Marines have allowed a centerfire or 
handgun discipline to be included in their marksmanship program. 
The organization currently authorizes the air rifle and small-bore 
rifle for the program. The Scholastic Steel Challenge is a national 
team-oriented youth shooting program developed by the Steel Chal-
lenge Shooting Association. For more information about the Scho-
lastic Steel Challenge and the Steel Challenge Shooting Association 
visit www.SteelChallenge.com.

Win a fishing trip with a pro in 24-hour Fish-A-Thon 
 Those who enter a second annual 24-hour Fish-A-Thon on Sept. 
10-11 have a chance to fish with a Professional Anglers Association 
tour-level pro or take a once-in-a-lifetime fishing getaway to a re-
mote lodge. Organized by Recycled Fish and sponsored by BoatUS 
Angler, the tournament will raise funds to help support responsible 
fishing and improve fish habitat. Open to freshwater anglers in all 
50 states, teams of two to four anglers can sign up by Aug. 10 at 
www.RecycledFish.org/FishAThon. Each team commits to fish their 
selected body of water for 24 hours and secures pledges from fam-
ily, friends or co-workers for each hour they fish.

Bushnell, Leupold & Stevens settle lawsuits 
 Bushnell announced it has settled its lawsuits with Leupold & 
Stevens relating to the Leupold true ballistic range technology, and 
the Bushnell angle range compensation technology. In February, 
Leupold & Stevens sued Bushnell for patent infringement in the 
District of Oregon, and Bushnell sued Leupold & Stevens for patent 
infringement in the District of Kansas. In its answer to Leupold’s 
complaint, Bushnell denied any infringement. The companies 
agreed to dismiss the lawsuits after reaching an amicable settle-
ment. The terms of the settlement were not disclosed, but neither 
company will be required to discontinue selling any of its products.

Fishermans’s Handbook to provide  
in-depth coverage on Gulf situation 
 As part of the ongoing issues in the Gulf of Mexico related to the 
Deep Horizon oil spill, The Fisherman’s Handbook will be expand-
ing their television coverage in July, August and September. Cover-
age will include timely information related to fishing, birds, marsh 
habitat, events and tourism, as well as how the spill is affecting 
the way of life from a recovery standpoint. With a dedicated goal 
to provide current information, websites will provide information 
about how to help, conditions in the gulf, as well as recreational op-
portunities that are still being provided in the affected areas.

Texas AgriLife to hold first wildlife short course 
 The Texas AgriLife Extension Service will hold its first ever 
Texas Wildlife Short Course on Aug. 20-21 at the Brazos County 
Exposition Center. Following the conclusion of the event, the Texas 
Wildlife Association’s Regions 5, 6, 7 will be holding the annual 
Texas Big Game Awards Sportsmen’s Celebration. The Texas Wild-
life Short Course is designed for new and seasoned sportsmen alike, 
providing up-to-date information on various aspects of wildlife 
management. Admission is $75 and included with the price is a 
catered meal, vendor displays and a chance to see some of the best 
deer taken during last year’s hunting season. 

Scholastic Shooting Trust, USA Shooting  
to hold shotgun clinic 
 Scholastic Shooting Trust and USA Shooting will conduct an 
Olympic shotgun clinic for high school and college-aged students 
and their coaches on Aug. 14-15 at Prairie Grove Shooting in Mis-
souri. Interested shooters and potential sponsors should contact 
Scholastic Shooting Trust at information@scholasticshootingtrust.
org. Bret Erickson, USA Shooting shotgun coach, will run the clinic 
along with current members of the national team. This will be the 
first in a series of clinics to be held across the country. 

Hunting Heritage Trust launches auction  
of “50 Best Guns Ever Made”
 The Hunting Heritage Trust has launched a GunBroker.com 
auction of “The 50 Best Guns Ever Made” to raise funds in support 
of the nation’s hunting and shooting sports heritage. The special 
auction launched in June and will continue through the summer 
with the auction of two guns per week. Many of the guns on the list 
are still in current production and, in many cases, special examples 
have been donated by the manufacturers. Other guns have been 
donated by individuals. An auction schedule and a list of guns still 
being sought by the Hunting Heritage Trust may be viewed at www.
huntingheritagetrust.org.

White bass found in Indiana’s Waubee Lake
 Department of Natural Resources biologists netted a 14.7-inch 
white bass in Waubee Lake in mid-June, adding it to the growing 
list of lakes where the fish has apparently been illegally stocked by 
anglers. Biologist Jed Pearson with the Indiana DNR Division of 
Fish and Wildlife captured the white bass in a routine fishery survey 
of the 187-acre natural lake in northern Kosciusko County. Where 
white bass occur naturally, they typically eat gizzard shad, a forage 
fish of little interest to anglers. Shad, meanwhile, cause other prob-
lems by competing with bluegills and largemouth bass. Biologists 
don’t know what long-term impacts the species may have on the 
native fish community.

Send info for News Briefs and Supporting Group News Tips to OU Editor at aschroeder@owaa.org.
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 Identifying myself as a writer – the kind 
with a capital W – has never been easy. It’s a 
loaded term in many ways, and even once I’d 
been published, worked as an editor, and was 
halfway through a master’s degree in creative 
writing, I still felt “in the closet.”  
 I found OWAA’s 
website halfway through 
the first year of my MFA, 
when I was beginning to 
understand the importance 
of seeking connection 
with people who share my 
interests and ambitions.   
The networking, craft 
articles, and marketplace 
of writing-related opportu-
nities are wonderful, but what I value most is 
being part of a visible community that brings 
support, legitimacy and inspiration.  
 Every one of us writes alone. But I, at least, 
sometimes forget the importance of writing 
within a community: A community of other 
writers, of our readers, and with the people 
who edit and publish and help us share our 
work. We all need professional, artistic, and 
emotional support, and the more I learn about 
OWAA, the more I appreciate the community 
it provides.
 And I bet I’m not the only one.
 Thank you, OWAA.

– Charlotte Austin
Seattle, Wa.

‘Why I  
joined OWAA’

CHARLOTTE AUSTIN

An OWAA members takes part in the Shooting Day event June 10 during the OWAA 
annual conference in Rochester, Minn. Photo courtesy OWAA staff.

Members are encouraged to submit photos from the conference for the 
September issue of Outdoors Unlimited. Send to aschroeder@owaa.org.
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