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JANUARY 2015

Creating economic opportunity for
low-to-moderate income families in St. Louis

TAKE ACTION
Educate and inform:
1

Read the companion Discussion Guide and learn
more about strategies to improve economic
opportunity.

2 	Watch the video “Two Lives of Jasmine,” available

online at http://forthesakeofall.org.
3 	Share what you’ve learned with your family,

friends, neighbors, and classmates — both face-toface and through social media.

Fundraise:
Find organizations in your community that are
making a difference by:
• Providing job training, mentoring, internships,
apprenticeships, and other employment-related
assistance
• Advocating on behalf of working families and
addressing economic disparities

4 	Start a conversation with your family and friends

about economic opportunity and the For the Sake
of All report.
5

Check out the Teen Personal Finance Guide
on the Money Matters; Make it Count website.
Create a financial plan for your future! There are
resources to help you at TheMintGrad.

“Get a group of friends
together to support an
organization that is making
a difference!”

TAKE ACTION
WATCH THE VIDEO
“TWO LIVES OF
JASMINE”
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Volunteer:
• Are you a great reader, or especially good at math?
Do you have an inspiring personality? Are you a loyal
friend? Find your talent, and use it to help others!
O
 ffer to tutor your classmates to help them succeed
in school.
V
 olunteer with Big Brothers Big Sisters of Eastern
Missouri to support children in this area.
• Get involved with the YMCA of Greater St. Louis.
Through the YMCA’s Y Literacy program, you can
gain leadership experience while helping individuals
improve their literacy skills. Volunteers can sign up to
help tutor a child, assist with a book fair, be a Literacy
Ambassador, and more.

Organize and advocate:
• Use the power of social media to advocate.
A
 dvocate for economic opportunity on your Facebook
page. Your page could include financial literacy tips
and links to resources.
S pread the word using Twitter. Make sure to include
the #4SakeofAll hashtag in your tweets!
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• Write a letter to the editor of your school paper or a local
newspaper to raise awareness. Use the talking points
listed on Page 3.
• Reach out to your student government, school board,
PTO, service organizations, or religious groups and tell
them about your concerns and ideas.
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RESOURCES
Talking points:
• The high number of deaths due to poverty and low levels
of education takes a large economic toll on the St. Louis
region — estimated at $7.8 billion. We all pay a price
when people in our region lack economic and
educational opportunities.
• Although poverty rates are disproportionately higher
among African Americans, the health effects of poverty
affect other races, too.

Use these talking points
when informing others
about creating economic
opportunities.

• I n St. Louis, rates of unemployment among African
American youth are almost 2.5 times higher than among
white youth.
• Good health and education go hand-in-hand.
Individuals who receive education beyond high school
are more likely to live longer and stay healthier than
those who do not.
• In our region, areas with higher rates of poverty also
have higher rates of death from chronic diseases like
cancer and heart disease.

Only 57% of African Americans in St. Louis have some
college education, compared with 74% of whites
Sample social media posts:
When using these sample posts, make sure to include
a short link to http://forthesakeofall.org.
Whites

26%

African Americans
High School or Less

74%

43%

• By 2018, 60% of all jobs will require a college education.
Learn what you can do to improve access for all.
57%

Some College or More

• Don’t think where you’re born makes a difference in your
lifelong health? Watch the Two Lives of Jasmine.
• In 2012, the loss of life due to poverty & low education
cost the STL community $7.8 billion.
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How to plan a fundraiser:
1 P
 urpose

Make sure everyone is on the same page about why
you’re raising money for a particular organization.
2 G
 oal

Establish a goal for how much money you hope to
raise. Consider creating a “thermometer” poster to
keep track of your donations during the event.
3 B
 udget

Figure out how much your fundraiser will cost upfront
— supplies, rental fees, etc. — and how you will pay
for it.

6 P
 ractice

Give yourselves plenty of time to set up and rehearse
before your prospective donors arrive.
• For example, if you are hosting a car wash, make
sure the group practices washing a car first so that
everyone is in sync when it comes time to actually
do it.
7 B
 e Cheerful

A positive attitude goes a long way when you’re
trying to raise money!
7 S
 ay Thank You

Don’t forget to thank everyone who helped you.

4 T arget Audience

Know who you’re trying to reach, and what might
motivate them to donate to your cause.
5 F orm Committees and Divide Tasks

Give each group specific deadlines for their tasks to be
completed.
6 G
 et Help

Ask local businesses if they are willing to donate
supplies or prizes for your event. Businesses and donors
may also be willing to match the amount you raise.
7 S
 pread the Word

Use posters, emails, and verbal announcements to let
people know when and why you’re having this event.

Personal Commitment Statement
What action will you take to create economic opportunities for all families in our region?
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