
Gift Giving 

-Gifts are uncommon and 

unexpected. Instead, offer to buy 

lunch or dinner and use this 

opportunity to learn more about 

your Brazilian counterpart. 

-If you decide to give a gift, choose 

something inexpensive. Gifts of 

great worth are looked at as bribes. 

Appropriate Gifts:   

-Whiskey, wine, music CDs of 

U.S. entertainers, scientific 

calculators, electronic address 

books and day-timers, pocket CD 

players flowers (orchids), company 

materials: pens and agendas 

Gifts to Avoid:  

-The colors black/purple and 

handkerchiefs are associated with 

funerals. 

-Knives, scissors, or letter openers 

are interpreted as the severing of a 

close bond. 

-Practical gifts: such as wallets, key 

chains, ties, sunglasses, and jewelry 

Meetings and 

Negotiations 

-Be punctual, although your 

Brazilian counterparts may not. 

Also, confirm date and time prior 

to meeting. 

-Brazilian men greet by shaking 

hands (usually longer than North 

American standards), maintaining 

eye contact, and a gentle pat on the 

back.  

-Women normally greet by shaking 

hands and a kiss near the cheek (air 

kiss). Begin on the left cheek and 

then alternate, sometimes once, 

twice, or even three times.   

-Brazilians are often informal when 

addressing others. Mr. (Sr.) and 

Mrs. (Sra.), with one’s surname 

following will suffice. The formal 

terms “Senhor” for men and 

“Senhora” for women . 

-Establishing a positive relationship 

and strong friendship is valued 

when conducting business and will 

build trust. Doing favors for one 

another is not uncommon. 

Business Attire  

-Brazilians greatly value appearance 

and  fashion. They believe that 

what you wear reflects upon the 

company you are representing. 

Dress professionally, stylish, sleek 

and polished.  

-Women: dress formal but with a 

feminine elegance. Attention to 

hygiene and manicured nails are 

expected. 

-Men: three piece suits indicate 

executives, whereas two piece suits 

indicate office workers. 

Behavior 

-Prepare to exchange business cards 

at the end of  a meeting. 

Portuguese will be on one side and 

the English translation on the 

other.  

-The O.K. hand gesture is 

interpreted as rude and vulgar. 

Use a thumbs up to signify 

agreement instead. 
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Conversation 

-The official language of Brazil is 

Portuguese, but English is widely 

used within business 

environments. 

-Brazilians are spontaneous and 

friendly during conversations. 

They may discuss personal topics. 

-Body language is very 

important within communication. 

Brazilians often touch each other 

during conversation and stand/sit 

within close proximity. 

-Do not be put-off if you are 

interrupted; this shows their 

enthusiasm on the subject.  

-Brazilians enjoy long, animated 

conversation and tend to be loud. 

-Brazilians are used to giving advice 

and not orders; be mindful of 

your tone and wording. Be direct 

but avoid straight talk. 

-Do not refer to Brazilians as 

Hispanic or Latino. 

Topics to Discuss:  

-Soccer, weather, music, food, 

Brazilian cultural events (Carnival) 

-Men enjoy talking about women. 

Topics to Avoid:  

-Poverty, racism, security and 

deforestation 

-Corruption, social inequality, and 

politics 

-Comparisons to the Argentinean 

soccer team. 

 

   Brazil 

 

Country Overview: 

Location: Eastern South America, 

bordering the Atlantic Ocean 

Size: 8,514,877 km sq 

Population: 201,009,622 (July 

2013 est.)  

Capital: Brasilia 

Export-commodities: transport 

equipment, iron ore, soybeans, 

footwear, coffee, autos 

Import-commodities: machinery, 

electrical and transport equipment, 

chemical products, oil, automotive 

parts, electronics 

Ethnic groups: white 53.7%, 

mulatto (mixed white and black) 

38.5%, black 6.2%, other 

(includes Japanese, Arab, 

Amerindian) 0.9%, unspecified 

0.7% (2000 census) 

Religion: Roman Catholic (nominal) 

73.6%, Protestant 15.4%, 

Spiritualist 1.3%, Bantu/voodoo 

0.3%, other 1.8% 

Government Type: federal republic  

Chief of State and Head of 

Government: President Dilma 

ROUSSEFF (since 1 January 2011); 

Vice President Michel TEMER (since 

1 January 2011) 

Language: Portuguese (official ), 

Spanish, German, Italian, 

Japanese, English, other 

Brazil is the 8th largest economy in 

the world. 
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