
want to pay for something.  

-Punctuality is not valued very 

much and time is given freely.  “La 

Hora Nica” as it is called is a very 

interesting concept. There’s an 

expression, “Hay más tiempo que 

vida,” meaning “There’s more 

time than life”.  

Gift Giving  

-In business situations, especially 

when a man gives a gift  to a 

woman, it is best to use caution 

as it may be misconstrued.  In 

order to avoid any 

misunderstanding about the nature 

of the gift, you may want to 

consider presenting the gift on 

behalf of your wife or secretary. 

-Avoid purple and black 

wrapping paper.  

Appropriate Gifts:  umbrellas, 

something unique from your 

hometown or area  

Gifts to Avoid:  Anything sharp, 

coffee or cocoa ( can be offensive) 

Meetings and 

Negotiations 

-Be on time to the first meeting 

even though your Nicaraguan 

colleagues most likely will not be. 

-Nicaraguans do shake hands when 

being introduced, but this action is 

often accompanied by other forms 

of greeting and affection. When 

people shake hands, the free hand 

is often on the other person's 

shoulder or arm. 

-Be prepared for a large amount of 

small talk before getting to 

business proceedings. 

-Typically meetings begin a half 

hour to an hour after the 

scheduled time.  

-Meetings end naturally and are 

not timed.  

-Stay behind for a few extra 

minutes to continue talking with 

potential business partners. 

Rushing away to another business 

engagement is considered rude.  

Business Attire  

-Men generally wear khakis and 

slacks with a button-down shirt 

that is cleanly pressed.  

-Women wear slacks, pants, 

skirts/dresses and a blouse or 

button -down shirt  

-Many women also wear what 

many in the professional world 

would consider ‘too 

revealing.’  It’s not uncommon 

to see a black bra under a sheer 

yellow blouse.  

Behavior  

-Pointing is done with the lips – 

they pucker the lips and raise the 

chin briefly in the direction of the 

object they’re pointing to.   

-Most Nicaraguans prefer standing 

a little less than an arm’s length 

apart during conversations. 

-Rubbing two index fingers 

together usually indicates that you 
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Conversation  

-Most Nicaraguans like to appear 

helpful and will try to tell you 

what you want to hear, even if it 

is stretching (or at times 

completely altering) the truth. 

- It is important to remember 

that many Nicaraguan business 

executives have been educated in 

the United States, and are aware 

of the business etiquette and 

culture. 

-Most travelling business people 

know English, but it may be a 

good idea to inquire about an 

interpreter. 

-For a foreigner to try to 

understand something fully, it’s 

usually best to “triangulate,” ask 

(at least) 3 different people the 

same question to see if you can 

arrive at an approximate answer. 

- They are very indirect and 

remain polite when attempting to 

answer difficult questions. 

Topics to Discuss:  your family, 

hometown or state, sports  

Topics to Avoid:  class 

differences, politics, the Sandinistas 

 

Nicaragua 
                            

Country Overview: 

Location: Centra l  America,  

bordering both the  Car ibbean 

Sea  and the  North  Pacif ic  

Ocean,  be tween Costa  Rica  and 

Honduras   

Size: 130,370 sq  km   

Population:  5,788,531 (July 

2013 e st . )   

Capital: Managua 

Exports-commodities: cof fee ,  bee f,  

shrimp lobste r,  tobacco,  sugar,  

gold,  peanuts,  t ext i le s  and 

appare l   

Imports-commodities: consumer 

goods,  machinery,  equipment,  

raw materia ls   and pe troleum 

product s   

Currency: Cordoba (NIO) 

Ethnic groups: Mest izo (mixed  

Amerindian and white )  69%,  

white  17%, b lack 

9%,  Amerindian 5%  

Relig ion:  Roman Cathol ic  

58.5%, Prote s tant  23.2% 

(Evange lica l  21.6%, Moravian 

1.6%),  Jehovah's  Witne s se s  

0.9%, other 1.7%, none  

15.7% (2005 census)   

Government type: republic 

Chief of State and Head of  

Government: Pre s ident  Danie l  

ORTEGA Saavedra  ( s ince  10 

January 2007) 

Language: Spanish (official), Miskito 

1.7%  
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