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EDITOR’S DESK
In the last two years, we have seen numerous 
transformations especially in terms of our personal and 
professional lives. As a professional business magazine 
company, The Chief's Digest understands the hardships 
that business entrepreneurs undergo day in and day out. 
Often these business leaders and entrepreneurs don't get the 
acknowledgment they deserve. Our team at The Chief's 
Digest began its journey with an aim to acknowledge the 

business leaders and their efforts. if we closely observe, business leaders are the new revolutionaries whose 
problem-solving vision brings transformation in society.

Thank you for inspiring us! 

After hours and hours of discussion, the think tank and editorial team at The Chief's Digest decided to 
feature companies who have had an admirable journey in the last few years especially with the ongoing 
COVID-19 situation. We wanted to highlight the certain areas where companies have outdone themselves by 
performing exceptionally well and also have provided their clients quality services and products. This is the 
same time when the majority of companies were either closed or were struggling to perform. While other 
companies decided to sack their employees, there were few companies such as KTH, eBizDocs, and many 
more featured in this magazine that were accelerating through all the challenges. 

We would like to congratulate each and every company featured in this magazine issue for their impeccable 
journey.

Our latest magazine issue, “25 Admired Companies of the year 2021,” focuses on acknowledging the 
efforts laid by companies and their leaders in understanding the needs of their customers and employees 
especially in this difficult period. 

Best,
Daniel Shelby
Managing Editor
The Chief's Digest 
editor@thechiefsdigest.com
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MANAGEMENT COMPANY IN BRIEFCOMPANY NAME

KTH
Dr. Tigran Haas

Director

Since 1827, KTH Royal Institute of Technology in Stockholm 
has grown to become one of Europe's leading technical and 

engineering universities.

eBizDocs Howard Gross
President & CEO

Since 1999, eBizDocs has been helping private and public-
sector organizations to resolve the issues arising from managing 

documents at a large scale.

Alertgy Marc Rippen
President & Founder

Founded in 2016, Alertgy aims at transforming the way blood 
sugar levels are monitored and improve the lives of individuals 

suffering from diabetes.

R2C Incorporated Mr. Robert Wilson
President & CEO

R2C Incorporated was founded by Mr. Robert Wilson, an army 
veteran. It works with the aim to deliver advanced and 

technologicall superior tools that helps them with their mission.

BNNano, Inc.
Steve Wilcenski

Co-Founder & CEO

BNNano is leveraging innovations in cutting edge 
materials science to transform, revitalize, and 

revolutionize industrial commodities.
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MANAGEMENT COMPANY IN BRIEFCOMPANY NAME

Wiland
Phil Wiland

President & Chairman

Since 2005, Wiland has been assembling the brightest minds, 
the best technology, and the most consumer spending data to be 

able to do one thing: create audiences that respond to your 
offers and spend with your brand.

Logisense Flavio Gomes
CEO and Founder

Logisense offers a single platform for all billing needs thereby 
helping organizations thrive in the subscription age and exceed 

customer expectations.

Daon Thomas A. Grissen
Chief Executive Officer

Incepted in 2000, Daon is a privately held software company that 
has pioneered methods for securely and conveniently combining 

biometric and digital identity capabilities with large-scale 
deployments that span payments verification, digital banking, 

wealth, insurance, telcos, and securing borders and seamless travel.

Dialogic
Bill Crank

President and Chief
Executive Officer

Dialogic is a leading cloud-optimized solutions provider for 
real-time communications media, applications, and 
infrastructure to service providers, enterprises, and 

developers around the globe. 

CoantumLeap
Manish Bhai

CEO & Co-founder

CoantumLeap is focused on helping organizations solve key 
business problems by leveraging emerging technologies like 

ML, NLP, Augmented Reality, Robotic Automation, Cloud, etc.

ClikPak Inc
David Ainsworth

Co-founder & CCO

inRiver Thomas Zanzinger
CEO

inRiver helps organizations gain trust of their consumers by 
creating better online experiences to tell their stories and 

marketing and selling their products.

Kiran Smart
Mohammed Mubin

 Mallick
CEO & Founder

Kiran Smart is a Kuwait-based company that offers humanoid 
robot solutions and IT services to businesses across multiple 

industries and home users.

Gotomyerp Robert Eppele
CEO

gotomyerp offers a cloud-based platform for Quickbooks and Sage. 
Its secure cloud services include managed server hosting, private 

server hosting, application hosting, DaaS, and more.

121 Advisor
Kevin Steer

Founder & CEO

One Two One Advisor Sdn. Bhd. aims at delivering tailored 
technology solutions and consulting services to clients across the 

Financial, Insurance, and Takaful sectors in the Asia region.

ClikPak is an eCommerce platform provider specializing in order 
and logistic delivery from USA online market-places and stores.



MANAGEMENT COMPANY IN BRIEFCOMPANY NAME

Cloudwords

CodeObjects 

Michael Meinhardt
CEO & Founder

Anil Annadata
CEO

Blue Eagle Mark Griffin
Founder & President

Blue Eagle has 16 year track-record of delivering success to 
Healthcare Clients on a variety of IT projects; providing senior-

level consulting professionals with heavy operational and 
software expertise.

Altium
Aram Mirkazemi

Chief Executive Officer

Incepted in 1985, Altium has been developing, creating and 
selling electronic design tools (software and hardware) that help 

electronics designers harness the latest devices and 
technologies, manage their projects across broad design 
'ecosystems', and create connected, intelligent designs.

ClearSlide
Patrick Nichols

CEO

Founded in 2009, ClearSlide strive to deliver the most intuitive, 
complete and open Sales Engagement Platform that integrates 
content, communications and actionable insights to improve 

business results.

Cloudwords speeds time to market for campaigns and content 
on a global scale. By connecting marketing systems and 
automating project workflow, time-consuming tasks are 

eliminated, providing unprecedented visibility into 
globalization processes.

CodeObjects is a state-of-the-art, cloud-based Property & Casualty 
Insurance platform. With CodeObjects, carriers can take full 

control over the system configuration and deploy a high level of 
efficiency throughout the insurance process, resulting in lower cost, 

reduced errors, greater customer service, and a better business.

ED-SEN Consulting
Edwin Budiman

CEO

Established in 2014, Edsen Consulting caters to the market's 
demand for Information Technology and Management services 

in Indonesia.

Artist Crowdfund
Exchange

Darren Moore
Co-Founder & CEO

Artist Crowdfund Exchange comes with a financial application 
with a social media flair that helps and supports creative talent 

by buying their products or helping fund projects.

Unest
Ksenia Yudina

Founder & CEO
Unest offers iOS and Android apps and Investment Account for 
kids that helps parents give their children a financial head start.

Manzeera Solutions
Maninder Singh

CEO

Manzeera Solutions specializes in business intelligence, artificial 
intelligence, and advanced analytics, ultimately aiming at guiding 

organizations to take data-driven business decisions.

Evolving Solutions 
Jamie Gmach

CEO

Evolving Solutions is a technology solutions provider that helps 
clients modernize and automate their mission-critical applications 

and infrastructure to support business transformation.
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KTHDr. Tigran Haas
Director
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KTH

THE CENTRE FOR THE
FUTURE OF PLACES

has been established to 
promote sustainable urban 

development by shifting 
the urban discourse from 

objects to places

Cover Story
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Why did CFP originate?

In colloquy with Dr. Tigran to get 
to the bottom of the company

The purpose of the Centre for the 
Future of Places (CFP) (KTH campus) 
is to use the focus on public space to 
merge the knowledge from different 
urban development silos (disciplines) 
and to create links among the experts in 
them in order to create a holistic 
understanding of the city. The ambition 
is to enhance an already ongoing 
paradigm shift where the focus in 
urbanism studies (in disciplines of 
urban planning and urban design) is 
shifting from objects to places. It came 
about as an amalgamation of Future of 
Places Conferences, Urban Form and 
Human Behavior Research Lab and 
International Network in Urbanism. Ÿ More broadly, the Centre will 

investigate topics relating to the 
contemporary and future urban 
condition, development, planning, 
design and the urban form and 
placemaking processes of the city. 
It will take as its principal 
professional concern the evolving 
role of urban planning and design 
within broader interdisciplinary 
fields, and their impacts upon 
human environments and social life

The Centre will provide a link between 
the research resources at the KTH 
School of Architecture and the Built 
Environment and the wider 
professional practice community. The 
public communication and dialogue 
will occur through research, education, 
social media, symposia, roundtables, 
colloquiums, debates, conferences, 
exhibitions, and publications. Finally, 
the Centre for the Future of Places will 
ensure that its output complies with the 
most stringent standards of academic 
scholarship as well as ensuring 
practical relevance and human benefit. 
The desire of the Centre is to raise 
professional and public appreciation 
towards urbanism and its impact on the 
city and the responsibility for creating 
a better life for all citizens.

Ÿ The Centre will focus upon the 
urgent topic of public space, its role 
as an essential urban framework, its 
degradation under current global 
urbanization processes and the 
reforms that will be needed to 
achieve the public space goals of a 
“New Urban Agenda” as defined in 
2016 by United Nations member 
states

What is your company's focus? How 
have you been successful in 
achieving your goals?

The Centre for the Future of Places will 
investigate the challenges facing our 
regions, metropolitan cities, towns and 
neighborhoods in the achievement of a 
more sustainable, resilient, livable, just 
and inclusive urbanism.

 urbanism, urban form and human 
behavior, to urban transformations, 
housing and urban spaces (all focusing 
on public spaces) CFP's staff have 
established strong relationships with 
other international research nodes and 
centres of learning and research within 
the School. The Centre has the largest 
international cross disciplinary network 
in the world of academia, where the 
disciplines included are architecture, 
human geography, Urban Planning, 
City Planning and urban Design, 
Environmental Planning, 

How are you distinct from your 
competitors? 

CFP is also involved in dynamic 
outreach activities with other 
universities and relevant organizations. 
Through these activities, we form 
interesting projects through which to 
rethink and improve the conventions of 
planning and design theory and 
practice. This is done with the goal of 
making a tangible difference in the 
lives of human beings through the 
physical environment of our cities. 
Reflecting the interdisciplinary nature 
of our work, more than 220 
presentations, talks and interviews have 
been given over the past one and a half 
years by CFP researchers at a range of 
institutions and academic 
environments. Through all our research 
projects in the four thematic fields – 
from sustainable

 space as an 
independent 
academic 
research 
field.”

“The task of 
the Centre is 
to take a 
holistic 
approach in 
defining, 
classifying and 
establishing 
the public
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Environmental Psychology, Urban Social Geography, Urban 
Sociology. Also, the spread of research fields and the moto of 
where all ideas have equal standing differentiates us from the 
others – the focus on public space in all four fields of our 
research, sustainable urbanism, housing studies and urban 
spaces, emergent urban transformations and urban form and 
human behavior. 

Who are your competitors?
 
Institute of Urban and Regional Development (IURD) – 
University of California at Berkeley Centre for Urban Studies 
(CUS) – University of Amsterdam 

Interdisciplinary Centre for Urban Culture and Public Space 
(SKuOR) – TU Vienna

Laboratory Of Critical Urbanism (LCU) – European 
Humanities University 

 The Phoenix Urban Research Lab (PURL) – Arizona State 
University

ETH CASE – ETH Wohnforum, Swiss Federal Institute of 
Technology

Global Cities Institute (GCI) – University of Toronto 

Center for Metropolitan Studies (CMS) - Technische 
Universität Berlin

Urban Design Lab (UDL) - Earth Institute | Columbia 
University 

 to build a more just, 
sustainable, and 

prosperous world.”

“We envision a 
networked community 

of leaders actively 
working across 

sectors, frontiers, and 
disciplines

Cover Story
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Global Urban Research Unit (GURU) - 
Newcastle University Center for 
Architecture, Urbanism and 
Infrastructure (CAUI) – Princeton 
University 

Future Cities Laboratory (FCL) – ETH 
Zurich, Swiss Federal Institute of 
Technology

What services do you provide?

World Class Conferences, 
Symposiums, Talks, Seminars, Expert 
Advice, Education, Books, Research 
Reports, Consulting 
on best case projects and other.

How was CFP's progress from start 
till now?

As a result, CFP from 2016-2019 has 
experienced the dynamic synergy that 
results from the free flow of ideas and 
contrib- utions of people from all 
backgrounds. We are also firmly 
committed to attaining and sustaining 
the highest level of quality in our 
research and associated programs and 
projects, as well as major push for 
internationalization on all levels. We 
put all of our support behind the work 
of our post-graduate students so that 
they have the broadest freedom to 
express their passion fully while 
experimenting with innovative ideas. 
With its holistic and interdisciplinary 
approach and project-based 
environments, CFP allows engaged 
groups of individuals to do their best 
work.

They are more partners than clients but 
in terms of Expertise the center has 
been giving expert advice to UN 
Habitat, Abu Dhabi Urban Planning 
Council, Aseer Regional Development 
Authority (ASDA), City authorities in 
Vietnam, South Africa, Venezuela and 
other places as well as Universities. 
The strongest partners are University of 

Since its initiation in September 2016, 
CFP's staff and researchers have 
contributed to more than 150 new 
books, academic publications, book 
reviews and research reports. We have 
pioneered a plethora of new systemic 
and clustered “Academic 
Conversations” - The Centre for the 
Future of Places Event Dictionary. The 
first ever female academic series has 
been established with 20 international 
scholars coming with total number of 
events numbering over 200.

Who are some of your biggest 
clients? In which vertical do you see 
the most traction in? 

What clients say about us

Professor Saskia Sassen, University of 
Columbia: “The centre is a marvellous effort of 
how to bring the leading people and ideas 
together in urban studies”

Professor Edward Glaeser, Harvard University: 
“Knowledge is more important than space, but 
the Centre has shown that both matter, 
wonderful endeavour”
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The man who
made it possible

Dr. Tigran Haas, Director, Associate 
Professor of Urban Planning + Urban 
Design, Background and Degrees in 
Architecture, Urban Design, 
Environmental Science and Regional 
Planning and Development. Post-Doc 
Fellowships at MIT - Massachusetts 
Institute of Technology, Boston, UC 
Berkeley and University of Michigan, 
Ann Arbor. He has been a guest 
professor at the Zagreb School of 
Economics and Management (ZSEM). 
He has been the Former Director and 
Chair of Civitas Athenaeum Laboratory 
(CAL) and the co-founder of the first 
ever Scandinavian Masters in Urban 
Planning & Design as well as the 
founder of the first ever Scandinavian 
International masters in Urbanism 
Studies.

Chicago, Massachusetts Institute of 
Technology, Harvard University, TU 
Vienna, ETH in Zurich, UCL Bartlett 
London and organizations such as 
Project for Public Spaces, PPS, Gehl 
Architects and others.

After the five-year sequel of the Centre, 
we will see what the future has 
installed for us, that is where the next 
focus will lie in the coming five years, 
either continuing in the path we have 
set or turning the ship into another, 
slightly less (un)charted destination. 
One thing is sure, that in the next two 
years the focus will be on the critical 

Where do you envision your 
company in the coming years?

As we look towards the near future, 
over the next 12-month period we will 
develop a new biennial research theme 
that will focus on Livable, Viable and 
Intelligent Smart Cities and Public 
Realm Futures. This will further 

issue of rising smart and new 
experimental cities and issue of 
autonomous mobility but still having 
the first 3-year theme of cities for all 
and who owns the city in the backdrop. 
The main issue is that cities are getting 
more complex and the challenges are 
rising on a daily basis with multiple 
converging crises that seek answers for 
new the ories, tools and approaches. 
The Centre will try to answer these 
calls as it goes into the next period.

expand our research program within 
the four thematic groups/tiers i.e. 
continue or complete all projects under 
our four core research strands but 
especially strengthen the international 
ties and upcoming work with UCL 
Bartlett in London and LCAU at MIT 
in Boston. We continue to develop the 
cooperation with UN Habitat and our 
other university partners such as TU 
Wien and ETH Zürich. Strengthening 
the ties between research and practice 
by supporting researchers to cooperate 
and to practically implement their 
research results is a central aspect of 
what we need to do in the coming two 
years.

Cover Story
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Howard Gross
President and CEO

eBizDocs
Commitment to 
Excellence and
Result-Oriented 
Document Management 
Solutions
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eBizDocs started off with the mission to deliver value 
by eliminating chaos, establishing structure and 
organization, and automating the flow of unstructured 
information for its customers and vendors. Initially, the 
firm focused just on physical document scanning, and 
gradually went on to launch new products and services 
to maximize the benefits of transitioning paper-based 
operations to digital process automation. “We take the 
time to really understand the customer's needs and 
frustrations”, says Mr. Howard Gross, the President and 
CEO of eBizDocs. “And that's the starting point of our 
services, from there we tie it all together and guide our 
customers through the entire digital transformation 
process”, he added.

With eBizDocs, organizations don't have to worry about 
managing their documents even for a second. 
Regardless of the organization, eBizDocs resolves 
issues arising from managing documents while 
streamlining business processes.

Inception of The Company

With the advent of digitalization, organizations 
are increasingly shifting towards the 
adoption of electronic files for most of their 

operations. However, paper use in offices hasn't 
significantly reduced. In fact, industry estimates show 
that over 80 percent of business information still exists 
in the form of paper documents. Consequently, 
documents are a risk of degrading in off-site storage 
facilities, or simply become inaccessible to employees 
due to cluttered workplaces.

Every project is a potential learning experience. Our 
customers understand the importance of selecting a 
business partner who has experience. Despite our 20 
years of experience, we are continually refining 
processes and updating technology to deliver the best 
results possible.

Every process carried out at eBizDocs is broken into 
simple and easy-to-follow steps. At present, the firm's 
offerings include paper and microfilm scanning, 
sophisticated document analyzing and data extraction 
software, and cloud-based document management.

How would you describe your first project?

Our first project was an overwhelming success. 
Everything went according to plan. The customer was 
easy to work with and very satisfied. Then we hit the 
wall on our second project. We were overconfident and 
did not fully appreciate what challenges could derail the 
best intentions. The project had many documents that 
were nearly impossible to scan, we consumed the 
estimated hours about halfway into the project and 
because the documents were so deteriorated, the output 
quality was below normal.

eBizDocs has a very high rate of complete customer 
satisfaction. Does this always happen, NO! Whenever a 
customer expresses a concern, we take a step back to 
explore what we may have missed in understanding 

How have the consumer responses helped you to 
grow the company over the years?

eBizDocs reputation is 
the result of our 
steadfast commitment to 
listening to the customer, 
maintaining the highest 
levels of integrity, and 
having the experience 
and expertise to deliver 
on our commitments.
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their needs. In most cases, the issue was some sort of 
miscommunication. Accepting responsibility and being 
able to adapt are major contributing factors in our 
growth.

If you had to list the biggest assets in your 
organization, what would they be?

A company's behavior is as important as its 
economic performance or the quality of its products 
- How do you interpret this saying?

We believe in building a strong ethical identity leads to 
customer and employee trust, morale, and loyalty. Our 
guiding principles are to empower and provide an 
environment where enthusiastic team members can 
reach the peak of their ability and achieve strong 
personal and customer satisfaction.

eBizDocs maintains three classes of assets. Our 
customers find value in these driving factors, and we 
believe the quality and combination of these assets 
differentiates eBizDocs in the market.

Intangible – Our team, company reputation, name 
recognition, and certifications (e.g. SOC2) do not show 
up on any balance sheet but are critical components in 
sustaining and winning new business.

eBizDocs also works closely with the Autism Society, 
Veterans Association, and the Arc of Rensselaer County 
to give people with intellectual and developmental 

eBizDocs is no stranger to supporting the disabled 
community. The New York State Industries for the 
Disabled, Inc. (NYSID) named eBizDocs as its 
Corporate Partner of the Year, citing its inclusive 
business culture that pairs workers, whether with 
physical and mental health challenges, with the right 
job. Best Buddies named Howard Gross “Champion of 
the Year.”

Intellectual – Our 20 years' experience allowed us to 
develop proprietary best practices, policies, and 
procedures that let us quickly satisfy customer needs.

What's your take on the involvement of 
organizations in social community & Corporate 
Social Responsibility activities?

Tangible – Our highly secure facilities, employee-safe 
workstations, and production equipment are industry 
leading.

We envision paperless filing and automated workflows 
replacing the desire to use paper-intensive processes. 
This evolution is inevitable through our commitment to 
building trust and helping customers select and apply 
leading paperless solutions that improve efficiency and 
minimize costs. eBizDocs sees sustained growth over 
the next several years by supporting this vision and 
putting “Information at Your Fingertips”.

www.ebizdocs.com

disabilities opportunities for personal growth, 
development, and participation in the community.

Where do you see you and your company a couple of 
years from now?

Meet the Leading Light of EbizDocs
Howard Gross, President and CEO

Howard Gross is the driving force 
behind eBizDocs. He is also a 
philanthropic trailblazer with the 
vision of offering employees an 
opportunity to show what they can 
do.

Howard received the “Corporate 
Citizen Award” by Best Buddies, a 
non-profit mentorship group, for his 
outstanding commitment to 
empowering individuals with 
disabilities through employment in 
the business community. He has 
been a featured speaker on the PBS 
television program New York Now 
and on The Capitol Pressroom, a 
public radio broadcast. He has 
written numerous articles on 
content management and co-
authored a book on paper reduction 
in government business. He is 
frequently quoted as a recognized 
imaging and records management 
expert in a variety of industry 
publications.
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Marc Rippen
President & Founder

Alertgy
Transforming Blood 
Sugar Monitoring; 
Transforming Lives
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When it comes to addressing the pressing issues around 
the world, be it world hunger, or climate change, or 
something else, we often talk about thinking outside the 
box for a solution. On the other hand, we have people 
who strive to crack the box wide open with their efforts, 
vision, and conscientiousness at heart.

How does one bring a positive impact on the 
world? Many of us would agree that every 
change that has been brought in the world for 

the benefit of others started with one single thought, one 
single idea.

As we talk about people who have the potential to 
contribute something good to the world, we feel 
honored to introduce you to Mr. Marc Rippen, president 
and founder of Alertgy, who works to address the issues 
of individuals suffering from diabetes.

The Beginning of Alertgy

Alertgy was founded as a result of Marc's efforts to save 
his wife from entering a diabetic coma in 2016. It was 
then he realized the existing unmet need for this 
technology to measure blood sugar levels with an 
external wearable sensor device.

Alertgy saves the lives of diabetic patients, by 
dramatically improving their quality of life, increasing 
their lifespan, and easing the burden on their loved ones 
and caretakers, mostly by providing the world's first 
real-time wearable non-invasive continuous glucose 
monitor and alert system.

The medical device and diagnostic industry are 
constantly growing and changing, with new 
technologies being introduced to the market all the time. 
Marc says, “We are entering a new era of medicine that 
will be significantly impacted by the incredible growth 
and breakthroughs in wearables, cloud-based IoT sensor 
systems, application of AI, and digital health.”

Marc spoke to The Chief's Digest about his ideas, 
thoughts, and how he hopes to improve diabetic health 
through innovation. Below is an excerpt.

Alertgy provides the first non-invasive wearable 
continuous glucose monitor and alert system to measure 
true blood glucose. It sets diabetics free from having to 
think about taking glucose measurements by allowing 
for fully automated, continuous monitoring with pre-set 
alerts for low or high glucose levels, as set by the user.

While we are a pre-revenue / pre-market company, we 
believe that our product will address the diabetes needs 
of tens of millions of patients worldwide. Beyond the 
obvious 400M diabetics globally, there is 1/3 of the 
world's population that is borderline diabetic. These 
individuals are looking for a way to stem the advance of 
diabetes in their systems painlessly and effortlessly, 
which is what our tech is all about. 

What are your company offerings? How have 
consumer responses shaped them over the years?

“Having the right team 
and surrounding oneself 
with creative, out-of-
the-box thinkers is key in 
our engineering 
success.”
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Currently, Alertgy is focused on first bringing our 
device to over 90% of the diabetic population, the non-
insulin-dependent hyperglycemic type 2 diabetics to 
provide over 400 million people around the world with 
a way to easily and effectively alert them if their 
glucose levels are too high or low. And get them to 
measure their blood glucose continuously without the 
need for invasive and expensive systems. The company 
will be pursuing an alert and surveillance application 
approval for this from the FDA.

Given that 1/3 of the world's entire population are 
borderline diabetics we can help them better manage 
their lifestyles to keep them from becoming diabetic. In 
the future, there is no limit to what our technology can 
provide in the way of monitoring and diagnostics. 

Over the last 40 years of failures and successes, Marc 
has realized that only hard work, conviction, and 
resilience can create a difference between the two 
extremes. There is no substitute for making mistakes 
along the way and most importantly, learning from 
them. Success in life is refining your failures because 
they are the constant in business and life in general. But 
one has to have fun along the way because it's all about 
the journey. If one can't cry about it, one has to have the 
ability to laugh about it.  

Every business, big or small, gets its fair share of 
challenges, especially during the initial days. Tell us 
about your challenges and how you managed to 
overcome them.

Initially, we had to determine the correct placement of 
our device to maximize our accuracy and reliability 
over a long-term period. After this was established, we 
have focused on sensor development to get the highest 
quality data and stability within our device. This is an 
ever-evolving process inside our research and 
development team, and we will continue to improve our 
device so we can deliver the highest quality product to 
our customers when we begin manufacturing.

How do you define success?

Where do you see your company in a few years from 
now?

Published research indicates that our technology has the 
potential to track other metabolites and cellular markers 
within the body for other diseases that could pave the 
way for Alertgy to be a premier leader in diagnostic 
technology.

How has your journey been so far? 

It's been a rewarding and challenging journey, all at 
once. As always, there were and are no shortcuts and no 
road signs along the way. We are looking forward to 
completing our product and entering clinical trials by 
Q3 2021.  

Marc is a serial entrepreneur who 
took a couple of start-ups from seed 
to public and prides himself in doing 
the impossible by solving scientific 
problems that confound the world 
of digital health today. More 
importantly, he is personally vested 
in the building and commercializing 
of a fully non-invasive, wristband 
glucometer that alerts the patient of 
any dangerous glucose levers and 
helps them manage their diabetes 
with more confidence.

Marc Rippen, President & Founder

Marc Rippen is an experienced and 
highly skilled engineer with over 30 
years of experience. He has worked 
for multiple fortune 500 companies, 
the Department of Defense (DOD), 
NASA, SOCOM, and DARPA 
commercializing dozens of ground-
breaking and revolutionary 
technologies.

The Thought Leadership
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How did you come up with the idea or concept for 
your business? 

Every member who has been a part of the military 
service changes personally in some way due to the 
experiences, culture, service demands, warfare, grief, 
and others. Being an army veteran himself, Mr. Robert 
Wilson has a fair understanding of this, and that served 
as the foundation on which R2C Incorporated was born 
to support the warfighters with the highest quality 
responsive solutions.

As a disabled U.S. Army veteran, I am extraordinarily 
passionate about supporting our American Warfighters 
in the defense of our families, friends, community, 
nation, and allies. This passion developed into action as 
R2C came to fruition through relationships with 
customers that allowed me to truly understand the needs 
of the warfighter and to be able to develop a skilled 
workforce to meet those needs. By continuing to 

Honor. Respect. Gratitude. This is what we 
should be feeling while honoring our military 
veterans who volunteered to serve the country 

and the citizens by sacrificing years of their lives, or at 
times, their very lives. This has a huge impact on their 
families as well.

Given the opportunity to feature their story at The 
Chief's Digest, we cannot be prouder and more honored. 
Let's hear it from Mr. Robert Wilson, Founder of R2C 
Incorporated.

provide excellent products and services to our 
customers, the idea and concept of R2C continues.to 
flourish beyond even my own expectations.

R2C's company offerings include but are not limited to 
aerospace, support services, and technical solutions.  
Consumer responses shaped them over the years by 
providing an ever-evolving opportunity to support our 
R2C mission of “providing the highest quality products 
and services to our clients to ensure our warfighters 
receive the most advanced, technologically superior 
tools to perform their mission.” Technology rapidly 
changes and is critical in the field. Here at R2C, we 
understand that and walk alongside our customers to 
ensure we go above and beyond to meet the call of duty.

What are your company’s offerings? How have 
consumer responses shaped them over the years? 

Every business, big or small, gets its fair share of 
challenges, especially during the initial days. Tell us 
about your challenges and how you managed to 
overcome them. 

R2C has put in place superior engineering and logistics 
practices and processes to ensure low-risk, best-value 
solutions are implemented seamlessly with a high 
degree of collaboration with our government customers.  
It is through those challenges in our initial days we 
began to identify risks and develop solutions to 
overcome them.  We continue to upgrade hardware and 
software tools to better provide processes that drive 
more efficient workflow.

“Our mission is to provide the 
highest quality products and 
services to our clients to ensure 
our Warfighters receive the most 
advanced, technologically 
superior tools to perform their 
mission by which they defend our 
freedom and our way of life.”
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We are an experienced and capable integration, 
modernization, and maintenance company that has 
performed numerous tasks to the delight and 

Professional Competence- We strive to keep pace with 
technological advances; Quality is our watchword.

Can-Do Attitude- We do not just work for our 
customers; we work with our customers. It is Our 
Attitude that determines our Altitude. 

Trustworthy- We are open and honest with ourselves 
and those we serve and always look to do what is Good, 
Right, and True. 

On what ideals are your work culture and business 
ethics based? 

Success is being able to provide on-time delivery of 
high-quality products to our customers in support of 
defending our nation and warfighters. The formula to 
success is humility and genuine care for our people.  In 
that, all things are possible.

Integrity- We act with high moral character. Adhere to 
the highest professional standards. Maintain the trust 
and confidence of all I serve and those with whom I 
Serve. 

Our core values. 

Service- We seek out opportunities to serve our God, 
Nation, and Communities through the different roles of 
our personal and professional lives. 

How do you define success? Do you think there is 
some sort of a formula to become successful? 

What would you say are the factors that have 
contributed to your success as an organization? 

Family- We celebrate our victories, mourn our losses, 
build trust and commitment with each other to form a 
team that focuses on supporting America's Warfighter. 
This forms a strong bond that lasts a lifetime.

Loyalty- We are faithful and devoted to Our God, 
Nation, Family, and Mission. Remaining steadfast in 
our duty, support, and friendship to one another. 

Amazing.  I am so very blessed to have the opportunity 
to be of service to our God, warfighters, family, friends, 
and nation.

Where do you see your company in a few years from 
now? 

satisfaction of our customers.  Our highly experienced 
technical teams possess proven capabilities in electrical, 
mechanical, systems, human factors, manufacturing, 
and software design engineering resulting in 
successfully meeting our customers' product needs. 

If we are so blessed by Our Creator to continue to 
support America's Heroes, I have no doubt that R2C 
will continue to provide unparalleled solutions and 
support to America's Warfighter around the World.

How has your journey been so far? 

President & CEO
Mr. Robert Wilson
Meet the Leading Light

Robert has more than 27 years 
of experience in the aviation 
field with 19 years of special 
emphasis on acquisition and 
project/program management.  
He has exceptional skills in 
business development and 
expansion, and systems design, 
development, and integration.  
Robert is uniquely qualified and 
personally motivated to 
succeed in an ever evolving 
business and defense industry 
environment.
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No matter how exciting a technology might be, 
regardless of what it enables, the cost will 
ultimately decide when and if the technology will 

be accepted or adopted,” says Steve Wilcenski, Co-
Founder & CEO of BNNano, Inc. speaking of their unique 
business model coupled with scientific technology.

NanoBarbTM, its patent-pending Boron Nitride Nanotube, 
costs orders of magnitude lower than any other 
manufacturer and comes with a promise of nonpareil 
quality.

Initially, the idea was to approach the production of this 
material solely from a business perspective. “We were 
fiscally conservative and focused our efforts relying on 
innovation. We knew we had to create a new way to 
produce boron nitride nanotubes at the current (or lower) 
cost for similar nanomaterials such as carbon nanotubes. 
Given there are only two primary ingredients, Boron and 
Nitrogen, we were confident we could find a low-cost 
approach,” said Steve narrating their motive behind 
starting BNNano.

Steve founded BNNano in the year 2016 along with his 
business partner, Jason Taylor. Before starting BNNano, 
Steve mentions that they lacked experience with boron 
nitride nanotubes. However, their experience in material 
science and commercialization of complex materials 
provided them a bias-free process born in the laboratory 
without any preconceived approaches.

Right from the beginning, Steve and Jason were invested 

Under the leadership of Steve, BNNano leverages 
innovations in material science to transform, revitalize, 
and revolutionize industrial commodities. Currently, it is 
the only company across the world that has a 
commercially viable manufacturing process for Boron 
Nitride Nanotubes.

BNNano: Getting Off the Grounds

Why was the company set up? And how did you 
expand your company and its offerings over the years?

in examining and researching the supply chain, 
manufacturing process, cost structures with as much rigor 
as they did on the technology. They wanted to be sure that 
with growth, they could also tangibly reduce costs. They 
attacked the bill of materials needed for production from a 
factory design and labor efficiency perspective. And today, 
they have a truly advanced manufacturing operation that 
maximizes output while minimizing resources needed for 
production.

Our conversations with Steve and Jason went much 
beyond how they established BNNano, Inc. by keeping 
their nose to the grindstone. Below is an excerpt.

What do you think forms the foundation on which 
successful organizations are built?
I believe that patience, discipline, and adaptability are the 
foundation for all successful and forward-thinking 
organizations. To find long-term success, businesses 
cannot succumb to a corporate culture of prioritizing wants 
above needs. Organizations that stay true to this will be 
well-positioned to survive hard times and flourish in good 
times.

As we grew our business, many customers told us that they 
would love to use our materials but they had no experience 
handling nanomaterials, or their policies prevented them 
from doing so. We are big believers in listening to our 
customers so we developed the capability to pre-mix or 

We initially started the business to be the premier supplier 
of boron nitride nanotubes but wanted to develop a process 
to manufacture this super material while addressing the 
common problems that plagued nanomaterials. We hoped 
that by providing the desired material that was easy to use 
and relatively inexpensive then we would have an 
excellent chance to gain customers and grow our business.

“Our process was designed 
with efficacy and ease of 
use in mind. Our process is 
very efficient and produces 
no pollutants and no toxic 
wastes.”
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We also have plans to expand our production capacity by 
orders of magnitude. In addition to developing our 
NanoBarb™ Aluminum and Copper production lines, we 
have a few new products to introduce to the marketplace.

Where do you see you and your company a couple of 
years from now?

modify our materials into chemistries that would be easier 
for our customers to use. Based on customer feedback we 
expanded our offerings.

What would you say motivates you the most to do what 
you do?

It is also motivating to know we are innovators and the 
first to do what we do. We may not be the first to make 
boron nitride nanotubes, but we are the only ones globally 
that can mass-produce them. More importantly, we 
improved boron nitride nanotubes by creating our 
NanoBarbs™.

I am driven by many motivations. One of the strongest is 
the obligation I feel towards those who have funded us. 
While we have a few angel investors, we have also 
received financial and emotional support from our friends 
and family. Realizing that the people whom I have known 
for most of my life believe in me and the company enough 
to be willing to take the risk and invest in us is motivating. 
I cannot let them down.

Finally, I am motivated by our potential. We have an 
amazing team and are poised to grow BNNano into a 
company that disrupts industries and facilitates new and 
exciting innovations. Eventually, we hope to repay the 
kindness and support that our friends and family have 
bestowed upon us by creating jobs in small towns and 
make a difference in our community.

BNNano's growth is going to be our primary motto. For 
2021 and beyond, we are planning to expand our 
operations and capabilities so that we can help our 
customers integrate our NanoBarbs™ into their products. 
We are continually working to improve the quality of our 
products and reduce costs so that our materials can bring 
disruptive innovations from small scale to large.

We took this idea a bit further by developing additional 
products. We focused on metals, specifically aluminum 
and copper. We developed master alloys that would enable 
new alloys of aluminum and copper.

We also see 2021 as a time when we will continue to grow 
our IP Portfolio, solidify strategic partnerships in key 
markets and focus on international growth. We hope that 
by creating clusters of nanotechnology companies, we will 
be able to make a significant impact on the community by 
developing new materials and creating new business and 
job opportunities for individuals.

Jason began his career as a Process 
Development Engineer, working to 
identify critical factors and optimize 
multilayer GaN epitaxy for LED 
products initially introduced in the 
dashboards of cars, cellphones, and 
video screens. Working directly with 
customers and internal R&D groups, 
Taylor helped to develop innovative 
ways to address market opportunities 
creating ten patents along the way. 
During this time, Jason began looking 
for new materials that could lead to the 
"next" revolution; he found Boron 
Nitride Nanotubes. Jason earned a B.S. 
and M.S. in Materials Science and 
Engineering from Virginia Tech.

Steve Wilcenski, Co-Founder & CEO

Jason Taylor, Co-Founder & CTO

Steve co-founded BNNano with 
business partner, Jason Taylor in 2016. 
They initially focused on developing 
new technologies while concurrently 
working to understand cost structures 
and supply chains. As one of the co-
inventors for all BNNano's original 
Intellectual Property, Steve was heavily 
involved with the operations and 
original process design. His role has 
since evolved away from the technical 
side of the business to head the 
operations at BNNano as the CEO. As a 
part of his current role, Steve is focused 
on fundraising, corporate resources, 
and acting as the main point of 
communication and face for BNNano.

Knowing the Leaders Behind BNNano

34 | SEPTEMBER 2021





36 | THE CHIEF DIGEST

Thomas Zanzinger
CEO

inriver
One PIM Solution. Endless 
Business Possibilities in A 
Digital-First World.

25
 OF THE YEAR

2021

 ADMIRED

COMPANIES

36 | SEPTEMBER 2021



With a PIM (product information management) solution, 
enterprises can manage, enrich, syndicate, and optimize all 
product data from one platform. It turns product 
information into strategic assets that drive revenue in the 
omnichannel world.

In the light of what's mentioned above, it's our pleasure to 
introduce inriver, a software company that helps brands 
create engaging product stories to build a better, more 
relevant, and personalized customer experience. 
Headquartered in Malmö, Sweden, with offices in 
Amsterdam, London, Berlin, and Chicago, inriver offers a 
product information management (PIM) solution, which is 
the backbone of a digital commerce ecosystem.

n today's digital world, product information has Ibecome an organization's digital front door. However, 
the number of channels, marketplaces, and fluctuating 

requirements of these channels means that managing all 
the essential product information (images, videos, SKUs, 
product descriptions, reviews, translations, and more) is 
impossible without automation.

The inriver solution started life as an on-premise offering 
back in 2007. However, with technology advancements, 
they moved the solution to a SaaS model. It helped them 
deliver scalable and secure technology to their customers 
with predictable costs of ownership and access from 
anywhere in the world.

Interview Excerpt: Thomas Zanzinger, CEO, speaks 
about his journey with inriver and the successes they 
have achieved so far.

During the telco expansion in the Nordics in the late 90s, 
the rapidly expanding telco industry experienced a 
breakneck growth in products and markets. Combined with 
frequent product releases, it became more challenging to 
communicate product information rapidly and effectively. 
Bringing the creation and maintenance of data and content 
upstream became necessary. So, we built solutions to 
improve the creation and distribution processes. We used 
all the knowledge we had gained over the years and 
developed our product information management (PIM) 
solution that we now know as inriver. The core concepts of 
scalability and streamlining processes are still the same 
today as they were when we began the company. The end 
solution and use cases have just changed a little over the 
years.

We've had challenges in growing the organization fast 
enough to meet customer needs. It's often hard to separate 
product vision from market readiness and to time product 
launches correctly. Initially, we were ahead of the curve in 
achieving some of our revenue goals. Our product vision 
and early goals provided us with a clear roadmap, bringing 
us today as a fundamental solution for e-commerce. The e-
commerce space and the need for digital transformation 
have accelerated growth for companies like inriver We are 

How did you come up with the idea or concept for your 
business?

Every business, big or small, gets its fair share of 
challenges, especially during the initial days. What 
were your challenges, and how did you manage to 
overcome them?

“A part of why we're successful 
is because we don't hide our 
mistakes. We learn from them. 
Innovation is encouraged in all 
we do. We just try to fail fast, 
and we don't make the same 
mistake twice.”
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On what ideals are your work culture and business 
ethics based?

Ÿ We act responsibly

Even though our customers span different geographies and 
industries and sell via different marketplaces or channels, 
we've built our technology to deliver specific solutions for 
each customers' challenge. We purposely created a very 
flexible, scalable data model to meet our customers' 
evolving needs, and that's what makes our business unique.

The values are:

Ÿ We simplify

The inriver culture is about being purposeful, an active 
member of a team, and giving back. We call it 'asOne,' 
which is key to what we do and how we act across the 
organization. We have five core values, and all are centered 
around the underlying principle that 'No one is as smart as 
all of us.'  This results in a solid team spirit throughout the 
organization.

Ÿ We have fun while winning

on an excellent path for growth and continue to innovate to 
meet evolving market and customer needs.

Ÿ We are trustworthy

These values guide our everyday actions and help us make 
a difference, ensuring that our customers thrive and grow 
their businesses. 

Ÿ We take action

What do you think is the unique aspect of your 
business?

Not all PIM solutions do that. Our SaaS platform ensures 
that our customers don't have to worry about downtime or 
costly hardware upgrades. And our architecture enables 
integrations and plugins with different technologies to 
ensure we grow with you.

Where do you see your company a few years from 
now?

A few years from now, we want to be the integral solution 
for any e-commerce business, regardless of vertical or 
geography. We hope inriver will be an organization that is 
regarded as a leader in the industry, not only for our 
technology solutions but also for our company.
To build a successful company that lasts means that the 

The inriver journey has been exciting so far. I first joined 
inriver as the sales executive for Europe and then moved 
into the CEO role. It's been a pleasure to work with our 
teams through some exciting times, including a global 
pandemic, an investment raise of $34 million, acquisition 
of Detail Online, and ultimately, into a rapid-growth 
period. It hasn't always been a smooth ride, but that's what 
makes the role of a CEO exciting as we navigate change 
and rise to meet new challenges. I'm very proud of our 
teams, what they have accomplished, and look forward to a 
bright future.

greater “community” supports them and will grow with 
them. We want to achieve that level of success and 
continue to be a leader who helps the industry thrive.

How has your journey been so far?

Thomas holds a degree in Business 
Administration from Berufsakademie 
Stuttgart. He started his career at 
DELL Computer and broadened his 
experience while working for Novell, 
Mitsubishi Electric, and Software AG. 
Thomas leads the organization from 
inriver's Amsterdam office.

The Leadership Team

Thomas Zanzinger, CEO

Johan Boström, Co-founder & Chief 
Product Officer
Before inriver, Johan took the lead in 
starting new businesses and holding 
leading positions at DDMM, Sema 
Group, and UDK. He has worked 
internationally with software 
development and strategy for e-
commerce and content 
management since the mid-1990's in 
North America and across EMEA. 
Johan leads the product team for 
inriver's Chicago office.
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"It brought tears to my eyes to see them in that situation and 
realizing that I am helpless to do anything that could change 
their life," mentioned Mubin. "And that was the day, I decided 
I would do something for the needy to the best of my 
capabilities," he added.

Mubin attributes this childhood event as one of the primary 
motivations to start his own company. He believes having a 
business can help generate good profits, which can be shared 
to serve people altruistically.

In the light of the above-mentioned, today we have the 
pleasure of bringing forward the story of a company that aims 
at offering solutions to core business issues, but was started 
with roots in compassion.

Kiran Smart: The Beginnings

At The Chief's Digest, we believe that kindness and 
compassion are the universal traits that truly unite us 
all. And these traits are worthy to possess in the 

business world as well. Compassion can manifest itself in 
leadership and help businesses achieve stronger and positive 
results.

Mubin began his research in October 2017 on Humanoid 
Robots Services and Solutions. Before this, none of the Gulf 

Kiran Smart is a Kuwait-based company founded in 2019 by 
Mohammed Mubin Mallick. When asked about the 
motivation behind starting Kiran Smart, Mubin recalls that it 
all started when he was a child. One day, he saw many people 
asking for financial help to fund their children's education, 
build their shelter, and even for the basic necessities of life, 
i.e., food and clothes.

Interview Excerpt: Mubin speaks further about his 
journey with Kiran Smart and their plans going ahead.

What are your company offerings?

This did not deter CEO and Founder – Mohammed Mubin 
Mallick. He invested a considerable amount of money in 
marketing, creating awareness among people for the robotic 
solutions. Today, due to COVID-19, the whole world 
understood that it needs robots to save humans. His 
contribution to robotic solutions has been acknowledged in 
healthcare, banks, hospitality, malls, airports, oil & gas, 
factories, warehouse, and many industries. However, COVID-
19 has opened the market around the world and the BUZZ 
word in the world is now Robots which really helped Kiran 
Smart and Mi-Robots to be active in the market due to 
Pandemic 2020. 

Countries were known to the field, as no one had predicted 
the future; hence, it was a smart move taken by him to enter 
the field of robotics. After intensive research, the company 
transitioned as a distributor and acted as an agent for a few 
renowned robot manufacturers in Russia, China, Singapore, 
Finland, and Holland. At first, when robotic solutions by 
Kiran Smart started moving into the market, it was tough to 
convince people and explain it to them.

We started with offering IT solutions and services to the local 
market by collaborating and partnering with multiple IT 
product vendors worldwide. Some of the hardware products 
we offer include network switches, wireless access points, 
network firewall, HSIA – Surfsonix, servers, back-up devices, 
printers & PCs, Smart devices, Smart touch table, Interactive 
touch screens, Digital screens, restaurant pagers, service 
robots, and disinfection robots.

“Our company is working 
with a unique mission to 
facilitate all the industries to 
achieve their organizational 
goals and business 
objectives to survive in the 
market during COVID 19 and 
Post Pandemic 2020."
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Speaking of our software product offerings, we have email 
signature, digital marketing software, anti-virus, backup & 
disaster recovery, network security software, and AMC 
(Annual Maintenance Contract) as services.

The word Challenge is my favorite because for me 
“Challenge is the factor that pushes me ahead to achieve 
my goals in life”. There were many initial challenges we 
faced like gaining the trust of customers, generating revenue, 
surviving in the market with tough competition, being more 
innovative, finding better suppliers, getting the right 
candidates as employees, and several others.

Where do you see your company a few years from now?

It is difficult to predict the future as technology advancement 
is so rapid. We are developing every day, and continuously 
focusing on improving our solutions and services, especially 
our Robotics Solutions which is demanded worldwide. To 
cater to the demand, we are establishing our presence in 
different countries to operate wherever is feasible. In places 
where that's not possible, we are appointing distributors or 
partners who can provide the solutions and services locally. 
We would like to see our company recognized as one of the 
most innovative solutions and service providers in the world.

Tell us about your challenges during the initial days, and 
how you managed to overcome them. 

We realized that overcoming any challenge is not easy unless 
there's a good strategy and plan in place. So, for every 
challenge we faced, we came up with the right strategies to 
overcome it and make it a success.

The journey so far has been like the wave of an ocean. What 
do we see when we look at the ocean waves? A wave comes 
down after reaching its highest point, and then, it rises high 
again. This shows that even nature is not in a constant 
position. In the same way, there will be ups and downs in our 
lives. There will be moments of failures, but there will be 
successes as well. Challenges will always be ahead, but what 
will determine our value and worth as an individual or as an 
organization is how true we are to our actions and our core 
beliefs.

How has your journey been so far?

Mubin is an innovator of Humanoid 
Robot Services and Founder of Mi-
Robots Company registered in India. 
He has several professional 
certificates under his name including 
a Master's Degree in MBA from 
Cardiff University, UK.

Mohammed Mubin Mallick,
CEO & Founder

Meet the Man Behind Kiran Smart

Mubin also has vast experience 
starting from manufacturing unit in 
LG., Sony, with expertise in the 
distribution channel management 
for Asian ethnic's garments in Wales 
(Cardiff – U.K.). He has delivered 
many public presentations and live 
demo on Robots in Smart City, 
Robots in Real Life, Robots in our 
future life, Robots in Education, and 
Robots in Health Care. He has 
continuously live demonstrated for 
two years ( 2019 & 2020 ) on 
Hospitality Robotic Solution at 
Stakeholder Conference organized 
by T-H-N in Dubai (UAE) under Mi-
Robots banner. 

KIRAN SMART 
AIMS TO MAKE IT 
BIG AS A ROBOT 
SOLUTIONS &
SERVICES 
COMPANY
IN KUWAIT
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Businesses relying on in-house servers may have to 
face downtime unexpectedly. Moreover, having an 
entirely disaster-proof system is tough to achieve. 

By opting for cloud servers, enterprises can reduce the 
adverse impacts associated with loss of service during 
downtime and also get up and running quickly.

In view of the above-mentioned, we are pleased to 
introduce gotomyerp, a company that takes pride in being 
a dependable provider of fully managed cloud hosting 
services for small businesses worldwide. The company's 
services are aimed at helping enterprises streamline their 
operations with the help of cloud-based ERP solutions.

Robert Eppele, CEO of gotomyerp spoke to The Chief's 
Digest about the inception of the company, their 
offerings, and future road map. Below is an excerpt.

Why was the company set up? And how did you 
expand your company and its offerings over the years? 

We originally started the company in 2005, the same year 
the term “cloud computing” was first used in its modern 
context. We saw a gap and potential in the market and 
decided to be one of the first ones to fill it. We started as a 
small, yet dedicated team that got together to provide 
third-party ERP solutions to clients. Over these 16 years, 
we have developed a deep understanding of how industry 
needs differ across various sectors and how differently the 
solutions need to be delivered.

What challenges did you face in your initial years?

We were one of the first companies to start providing 
cloud-based services back in 2005. Of course, it was 

Extremely. Our business exists due to 2 core reasons - our 
Customers and our Team. As much as we can - we care for 
each team member and their family's health first. Without 
health being in place first, we could never expect anyone 
to enjoy what they do... it's that important. By caring for 

Building a culture of sustainability inside an organization 
is very important to maintain a reputation in the global 
market. How is it true for your company?

Getting feedback from our clients is a huge shaping 
element for the way we choose to operate and grow. We 
always say that our clients are the driving force behind our 
business, and we appreciate all the feedback we get from 
them. One of the most interesting customer reviews we got 
was from one of our customers who's in the Midwest with 
lots of storms and constant power outages. Once they 
moved to the cloud with gotomyerp, they've operated 
flawlessly ever since. No more outages, data corruption, or 
downtime. Whatever we do, we do with our clients in 
mind, and our ultimate goal is simplifying the end-user 
experience.

How have client responses motivated you to shape your 
offerings/grow the company? 

challenging, since this niche was so new and the business 
sector was largely unaware that this service was available 
to them. Other than developing and implementing the 
software, we also had to educate business owners on this 
new option. Now, the cloud computing industry is valued 
at $371.4 billion, and it is projected to grow to $832.1 
billion by 2025. Being industry pioneers, we are excited to 
see this growth and what it has to bring to our company 
and clients.

QUICKBOOKS 
HOSTING AT ITS 
HIGHEST QUALITY
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What do you feel are the reasons behind your 
company's reputation?

our team, it translates into them caring for our customers, 
and the cycle is self-sustaining.

People matter most to us in our business. Our employees 
are our biggest advocates and catalysts of our success as a 
company. Every gotomyerp team member is an expert in 
their own niche, and everyone brings something valuable 
to the table. The skillset, talent, and motivation of our 
workers are what has been keeping the company move 
forward, sometimes challenging the way we operate.

'Leaders cannot optimize results by themselves; they 
need employees' support and assistance.' How does 
your company interpret this saying?

A company is definitely more than just numbers. 
Transparency, integrity, accountability, respect are all huge 
factors that make a company great. Since we are so people-
focused, it is important that we see a bigger picture and 
essentially show people that we are professional and just 
nice to work with.

A company's behavior is as important as its economic 
performance or the quality of its products. How do you 
interpret this saying?

We are always there for our clients, and we will spend as 
much time as needed helping them out. It's rare to find a 
company that would genuinely hold up to its promise. Our 
well-versed technicians and experts devise a tailor-made 
and personalized cloud hosting approach for every 

This past year has emphasized the importance of a 
platform that would allow people to work from anywhere, 
but also the one that is secure enough to store important 
confidential data. This is right where gotomyerp and cloud 
hosting stand – a bridge between online and desktop. We 
are looking to strengthen our position as a leading hosting 
provider and leverage the business continuity that is not 
available with any other service. Our ultimate goal is to 
provide proprietary technology to simplify the end-user 
experience.

business, considering their unique needs. We are more than 
just a cloud hosting provider – we constantly work with 
our clients to find and customize the best solution for their 
business needs, optimize their cloud environment, and 
overcome any hurdles together. We also pride ourselves in 
being one of the few cloud hosting providers that never 
experienced any setbacks in the years that we've been 
operating.

Where do you see you and your company a couple of 
years from now? 

Knowing the CEO

Robert is the CEO and Co-
founder of gotomyerp. He is a 
strategic entrepreneur with a 
background in engineering, 
public accounting, and multiple 
startup organizations. 
He has a proven track history of 
implementing enterprise-wide 
critical infrastructures, 
applications, and strategies that 
allow small, mid, and large 
organizations to leverage 
existing technologies, effectively.

Robert Eppele
“We were one of the 
cloud hosting pioneers 
and have contributed to 
the growth of this niche. 
We were lucky to see the 
industry grow and 
change, as well as have 
the opportunity to 
influence it.”
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In this modern world of the competitive and digital-first 
market, organizations have no option but to cut through the 
noise and stand out for their survival. This means that they 

have to leverage technology to improve their internal operations, 
better their services, and benefit their clients. FinTech and 
InsurTech providers understand this need, and hence, form 
strategic partnerships with their clients to present them with 
money-saving options and transformational benefits.

121Advisor is one such firm that seeks to deliver tailored 
technology solutions and consulting services to clients across the 
Financial, Insurance, and Takaful sectors in the Asia region. The 

What are your company offerings? How have consumer 
responses shaped them over the years?

Some of our services include:

Ÿ Predictive Analytics with Machine Learning: Using this 
for predicting new products to buy, churns & lapsation, 
underwriting, etc.

firm has been in business for the past 20 years and has pioneered 
several business solutions in digital technology, internet and 
mobile platforms, social media channels, and regulatory-
compliant cloud solutions for multinational and domestic clients.

Interview Excerpt: Kevin Steer, Founder & CEO, 121Advisor 
speaks to The Chief's Digest about the FinTech & InsurTech 
Solutions they offer, and how their innovations are supporting 
clients to transform their businesses.

How did you come up with the idea or concept for your 
business?

We have developed several FinTech & InsurTech Solutions and 
implemented many disruptive online solutions, including Referral 
Management with Marketing Automation (for Banks), Mobile 
Point of Sales, Online Direct Selling, Online Claims, Agency 
Distribution, Online Customer Service Portals & Corporate 
Websites. With the growth of AI & chatbots, 121Advisor 
implemented disruptive solutions including multilingual Chatbots 
& Robo Advisors along with AI-based Predictive Analytics / 
Machine Learning for predicting New Products, Lapsation, 
Fraudulent Claims & future predictions for Investment Funds.

Ÿ Multi-lingual Chatbot for Financial, Insurance & Takaful 
(FITbot): Multi-lingual Robo Advisor and a chatbot that 
utilizes hybrid trees and natural language processing (NLP) to 

ONE TWO 
ONE 
ADVISOR 
SDN. BHD. 
Leading Innovations and 
Digital Business 
Transformations Through 
FinTech & InsurTech Solutions

25
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Kevin Steer
Founder & CEO
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“We Don't Follow Trends, 
We Pioneer Them.”

Ÿ Web Portal Solution for Sales & Servicing (WebPoS): 
Multi-lingual mobile responsive website and portal solution 
to enable clients to experience a unified personalized digital 
experience where content, sales, marketing, and work 
management are consolidated instead of siloed.

engage with customers to offer a more personalized customer 
experience and generate more referrals.

Ÿ Referral Management & Marketing Automation 
(ReMMA): Used for banks to effectively and efficiently auto-
assign leads, tracks, and manages lead referrals and 
conversions based on user-defined workflows. Marketing 
automation results in personalized content delivery targeted 
campaigns and engagement.

Ÿ Sales Activity Mobile App (SAMA): Allows agents to 
effectively plan and manage sales activity to ensure all leads 
and prospects are addressed. Managers can monitor real-time 
to render assistance where necessary.

Ÿ Enterprise Product Configurator (EPC): Reduce the time 
to market for insurance and takaful products. Built to rapidly 
set up product rates, illustrations, validation engine as well as 
an automated testing module that allows quick product 
deployment.

Ÿ Multi-channel Distribution Management Solution 
(McDMS): For general agencies, IFAs, brokers, ALCs 

Ÿ Community & E-worksite Marketing & Distribution 
(CeMD): Community portal solution allows organizations to 
engage with members of their community to nurture trust and 
create advocates thereby improving customer retention. 
Recently launched u12know knowledge portal.

In 1990, Kevin moved to Malaysia to set up a 
new entrepreneurial company focused on 
Insurance & Banking Solutions. 

Seeing the advancement that mobile 
computers were making, Kevin decided to do a 
Master's at Imperial College, London, UK. Here, 
he studied Artificial Intelligence and later joined 
an Artificial Intelligence company in the UK.

THE THOUGHT LEADERSHIP
Kevin Steer, Founder & CEO

Kevin graduated from Cambridge University 
(Downing College) in 1978 with an Engineering 
degree. He went over to Brunei to train with 
Schlumberger for four months. After that, he 
was assigned to Australia for 18 months, then 
transferred to Indonesia for three years, and 
finally to China for six months. (Agency Leader Corporations) to simplify operations by 

consolidating their diverse requirements. With built-in 
performance management and compensation computation, 
our clients have seen improved sales with reduced 
administration costs.

How has your approach been to offering your solutions since 
the pandemic?

COVID-19 has helped us to deliver online solutions including 
direct online sales for insurance & takaful, as well as online 
customer service portals, where we provide Service Requests that 
are submitted to the servers. The servers then carry out the 
processing and return the results to our customer portal.

How would you describe your customer growth over the 
years?

We have developed a Knowledge Portal that we plan to launch in 
regions such as the Asia Pacific (these will be multi-lingual) and 
the US & Europe (also multi-lingual).

121Advisor has grown significantly over the past 11 years. We 
are continually developing new solutions. We recently launched a 
new knowledge portal (www.12know.com) providing lifestyle 
advice on Financial Planning and Health & Wellness.

On what ideals are your work culture and business ethics 
based on?

121Advisor has always offered solutions to insurers & banks. 
During the COVID-19 time, we were 'locked down' and had to 
work from home, but later we got permission to go back to our 
office and work there. We now work from the office.

As a founder, I am a “techie”, and I advise the Team on InsurTech 
& FinTech. Plus, I develop the Database Designs and share them 
with the team. Based on this, I get feedback from the team and 
add extra fields to the tables.

We have also developed several health calculators and will be 
implementing a “Total Health Score” solution in the future. 
Moreover, we will be rolling out the Financial Planning Goals 
(Loans, Retirement, Medical, Child Education, Critical Illness) 
based on a person's Lifestyle (Single, Married, Young Children, 
Grown Children, Retired). These Financial Goals are mapped to 
the person's lifestyle.

What do you think is the most unique aspect of your business?
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David Ainsworth | Co-founder & CCO

ClikPak, Inc
Innovative e-commerce solution, providing low risk and high 
impact on your enterprise's profitability
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“Within months of creating our market leading ecommerce 
platform we realised success was based on two 
complementary elements, the software platform and 
presence in each market. From that point on we sought 
partners who were imaginative, demanding, impatient and 
who had the ability to deliver a powerful and compelling 
experience within their home market.”

Looking at the current scenario, David feels that companies 
need to adapt constantly just to keep up with the pace of the 
market. To get ahead, they need a solution provider who 
focuses on constantly updating the platform, app and 
website, so they can focus on their core skills of marketing, 

ClikPak offers a unique business model, giving 
partner organisations an own brand world-class 
ecommerce solution in just weeks. Partners entering 

ecommerce are faced with multiple difficult choices: speed 
to market versus solution capability, investment in 
capabilities versus profitability, etc. This latter challenge is 
amplified in smaller markets and in the period following 
launch. With ClikPak's ecommerce solution, partners can 
have it all.

“Adaptability is an essential factor that organizations need to 
have to survive and flourish in the online shopping market,” 
says David Ainsworth, Co-founder, and CCO of ClikPak. 
“With the constant and rapid evolution of technology, 
customer expectations are evolving. In addition, markets are 
evolving rapidly as high-speed broadband data becomes 
more affordable and available. Even once-stable regulatory 
environments are extremely dynamic now as social media 
and alternative payment method use expands. Customer data 
is under constant scrutiny, driving policy changes for 
suppliers and regulators.”

Founded in 2013, ClikPak is an eCommerce solution 
provider based in Miami, FL. ClikPak specializes in 
delivering a whole cloth B2B eCommerce solution. Along 
with the state of the art software platform the ClikPak 
solution provides order fulfillment and end to end logistics 
services from the most popular US online marketplaces. The 
firm enables its partner's customers to have a direct shopping 
experience with online US stores. End customers browse the 
partner branded website, and then purchase products with 
their available payment method getting items delivered right 
to their door. 

We had the pleasure of interviewing David Ainsworth, 
who was kind enough to share the story of ClikPak with 
us. Here is an edited excerpt from the interview.

The initial founder established ClikPak to augment an 
existing transport business. When David and other co-

customer engagement and last mile logistics. Based on these 
ideals and values, David has been leading ClikPak, Inc. and 
driving it towards long-term success and growth across the 
world. 

About ClikPak, Inc.

ClikPak provides the platform and also takes care of all US-
based operations: procurement, fulfillment. Partners are able 
to focus on the business in their country carrying out local 
marketing, customer engagement and in-country logistics. 
The solution is a first and enables each partner to focus their 
respective skills to maximum effect.

Why was the company set up? 

“It is important to new and 
prospective partners that we 
embody the core partnership 
values and that they are 
demonstrated ubiquitously 
and unwaveringly. We work 
constantly throughout the 
organization to drive this 
commitment in all of our 
employees.”
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founders joined, and they realized the potential for ClikPak 
approaching the market differently from anyone else. 

How successful was your first project roll out?

Our first project was launched in Guatemala. We worked 
with a new brand, a company with no associated business 
elements. For us, this was a great lesson. It is hard to set up a 
distributed business with a new brand. Having elements in 
place either directly or through third parties is crucial. It is 
important that we seek partners with capabilities and 
attributes in the market and that we assess mutual 
competencies and abilities to make the business in the 
market successful for all parties.

Great question and one where my answer aligns with the last 
question. One of our partners in the Middle East has 
extensive national reach. Although ClikPak provides an 
integrated logistics management solution, it was clear from 
the end customer feedback that implementation is what truly 
matters. We had extensive feedback from customers via the 
integrated customer service capability, and we realized that 
while our customers could see their order had arrived in the 
country, it was taking too long to reach them. We learned 
that we need true diligence in assessing the capability of our 
partners.We worked with our partner supporting them, 
supplementing their capability so that the desired end 
customer experience is achieved and maintained. A further 
advantage of the ClikPak solution is that the lessons learned 
in any market are subsequently applied in all markets. 

A company's behavior is as important as its economic 
performance or the quality of its products. How do you 
interpret this saying?

For ClikPak, this answer is nuanced by the operating model. 
It is important that ClikPak is seen to operate in a clear 
straightforward and predictable manner with total customer 
commitment. It is the partner who is seeking to have 
behaviors to support its brand. It is doubly important that 

ClikPak drove a partnership approach enabling it to focus on 
the software platform and North American logistics whilst 
its in-country partners focused on their market. This 
approach enables the partners to launch a brand or augment 
an existing own branded business. ClikPak provides a 
scalable solution for the partner brand, which can be up and 
running in a few weeks. The advantages of the approach 
have been evident to partners in small and large markets 
across Africa, Middle East, Latin America, and the 
Caribbean.

How have the consumer responses motivated you to 
shape your offerings/grow the company?

Knowing the Key Executive

David Ainsworth is the
Co-Founder is Chief 
Commercial Officer and board 
member. David has over 25 
years of senior management 
experience in the ICT industry 
in emerging and developed 
markets leading the 
commercial operations/ 
management of ClikPak since it 
was founded. 
ClikPak constantly seeks to support the partner in this 
activity to protect the brand and also the partner relationship. 
This also made absolutely clear to ClikPak and our partner 
the interdependence of business success.

Not really, ClikPak's success is predicated on reliable & 
consistent application of the best “values” with its partners 
and end customers. When operating in emerging markets, 
“trust” is a big issue for many end-users and an integral part 
of the brand is to operate and be seen to be operating with 
strong ethics. The partner can only do this if they are fully 
and consistently supported by ClikPak. 

Is it true that striving for both ethics and success in a 
business is a tough feat? 

In two years, we will be in over 50 countries globally with 
multiple partners. ClikPak has enormous potential as an 
adjunct to major global logistics players. The majority have 
eCommerce high on their list of strategic initiatives. 
However, developing an eCommerce solution in-house takes 
years. ClikPak's global solution is scalable and applicable in 
small and large emerging markets and has a strong 
customer/partner base. Within 2 years, we would expect to 
have attracted the attention of a number of the major players.

Trust is a crucial factor for business success, especially in a 
distributed organization like ours. At ClikPak, we  
incorporate the values of trust and ethical operations within 
our organizations and within all of our partner and customer 
interactions. 

Where do you see you and your company a couple of 
years from now? 
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The entire world is spinning on the market and businesses are 
rapidly maximizing their returns based on the results of the 
market. In such a scenario, intelligence plays a very important 
role. Having an effective Business Intelligence system by 
your side can improve efficiency and increase productivity 
within the organization. In simple terms, business intelligence 
plays a critical role in today's economy. 

Wiland is a leading provider of business intelligence and data-
driven marketing solutions. Regardless of channel—digital, 
direct mail, email—marketers rely on Wiland to deliver 
highly responsive marketing audiences that fuel the 
organizations' growth and profitability. Wiland clients span a 
wide range of sectors including multichannel retail, 
publishing, nonprofit, political, home and personal services, 
financial services, travel and hospitality, and automotive. 

The Wiland Database is continuously updated with timely 
data contributed by more than 3,700 clients.  Wiland clients 
are also equipped to fine-tune their marketing budgets for 
measurably better ROI by focusing on long-term value 
customers and donors while eliminating spending on non-

What Wiland delivers?

productive audience segments. By applying a rigorous test-
and-control methodology to everything it does, Wiland 
provides its clients with precise analysis of the performance 
of their marketing efforts.

Superior Data + Predictive Analytics = Responsive Audiences

Every day, marketing professionals from the nation's leading 
consumer brands, nonprofit organizations, and publishers rely 
on Wiland custom-modeled audiences to fuel their success. 
By leveraging its vast consumer transaction data and 
predictive analytics, it delivers high-performing marketing 
audiences that produce excellent response rates for impressive 
ROI in all channels. 

What Makes Wiland Audiences So Effective?
While demographics and personas have important roles to 
play in audience creation, it is transaction data that is most 
predictive of actual response. That's because the best predictor 
of future transactional behavior is past transactional behavior. 
By analyzing independent variables that connect seemingly 
unrelated transactional data points across multiple spending 
categories observed in the Wiland Database, it produces 
bespoke audiences that drive high response rates in all 
channels, even at large scale.

High quality…or high volume? Why choose when you can 
have both? Wiland multi-model audience solutions utilize 
custom algorithms that assign a composite score to each 
prospect according to ranking across multiple models. Models 

Crank Up the Volume

Wiland
Delivering a Brighter, more 
Profitable Future for Clients
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Phil Wiland
President & Chairman 
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“We are also a company 
recognized for a culture of 
honesty, integrity and 
goodness."

are then weighted by predicted performance, and individuals 
are ranked based on scoring across all models. The result is a 
large, integrated universe from which responsive audiences 
segments can be scored, ranked and deployed in your 
promotions.

Enabling Pre-Intent Marketing
Before consumers signal that they are even in-market, it is 
possible to influence their eventual path to purchase. With its 
massive transaction data and proprietary Response Prediction 
Technology™, it can predict future purchase and donation 
propensity and capacity with remarkable accuracy. This 
allows brands to build awareness early in the marketing 
funnel as well as deliver more relevant messages and offers 
once consumers are in-market.

New Customer Acquisition

Industry Solutions

Reach your future customers before they are even in the 
market. Ultimate Data's predictive analytics and 
comprehensive data on virtually every U.S. adult consumer 
enable pre-intent marketing that identifies the best new 
prospects for your brand. 

New Customer Acquisition

When marketing to current customers or donors, you will 
benefit from Wiland's ability to score and segment these 
audiences to optimize the results of your campaigns. Whether 
through direct mail, display advertising, or other channels, it 
provides the insight necessary to make the right decisions in 
allocating marketing dollars proportionately for the greatest 
impact. It lets you know who to keep investing marketing 
dollars in, who to let go, and who to test for possible long-
term ROI.

Wiland's predictive analytics and modeling solutions identify 
the best new customers from within its vast database. This 
approach means you can acquire new customers affordability 
and realize the best return on investment for your acquisition 
campaigns.

New Customer Acquisition
Find prospects who are the most likely to become—and 
stay—loyal customers. Wiland's predictive analytics and 
modeling solutions identify the best new prospects from 
within its vast database.

Phil Wiland is the president and chairman 
of the company. His professional life has 
been defined by industry-changing ideas, 
successful company launches, and 
unrelenting innovation. In 1971, Phil formed 
the first iteration of the Wiland companies, 
providing data services to virtually every 
segment within direct marketing. In 1979, 
he developed the first national directory of 
postal carrier routes—before the Post 
Office even had one! This was followed by 
the Matchmaster Plus merge/purge mail 
processing system—the first to use artificial 
intelligence.

Meet the ace

In the 1980s, Phil launched one of the first 
fully integrated CRM systems and 
developed some of the most sophisticated 
predictive modeling solutions ever to be 
used in direct marketing. The company 
went public in 1984 and was later sold 
when a large public company made an 
unsolicited offer at a time when 22 other 
companies were also bidding.
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Ever since its establishment in 1998, LogiSense has strived to 
become the industry leader among the real-time usage rating and 
subscription billing solution providers. Built around on Flavio 
Gomes's vision, the company has come to be known for 
providing a complete rating and billing flexibility. Increasing 
presence of IoT has only been a boon to LogiSense because it 
specializes in monetizing IoT information transactions. The 
company's growth has come hand-in-hand with the growth of 
IoT.

Launched by LogiSense, its EngageIP platform has come to be 
recognized as the world's foremost usage rating and subscription-
based billing solution. EngageIP has one of the strongest partners 
in Salesforce, the world's leading CRM software provider. It 
works in conjunction with the EngageIP platform to monetize 

EngageIP

The world is going to see nearly 20 billion connected 
devices by 2020. IoT is in focus so we can safely say that 
the potential for revenues that can be earned with billing 

systems around the world will also rise. But customers want 
billing to be attuned so that the services they pay correspond with 
the services they use. In such a context there is a growing need 
for billing systems that will be specialized and flexible enough to 
cater to these customer requirements.

LogiSense has been engaging with clients in the IoT industry for 
many years now where they have been solving the most 

Augmenting IoT

IoT is a fickle but a disruptive market. Developments are being 
made in the scheme of IoT things in a fact-finding and in a 
searching manner for future applications. In such a scenario, 
service providers need to have billing systems that will support 
these new technologies and business models. LogiSense is a 
billing provider that outdoes its competition in this field because 
it has the clear understanding of the use cases and economic 
drivers of the IoT world. 

The EngageIP platform provides all the aspects that is desired 
from such a platform – usage rating, mediation and billing to 
customer self-care. It is a real-time solution that supports a wide 
range of business models. This increases the amount of the 
services by fine-tuning their client's business practices. All this is 
because innovation is the essence of EngageIP. This also 
generates new revenue streams which in return ensure longevity 
and an air of relevance in a rapidly evolving and a changing 
market. 

any service or subscription, over any medium and from any 
provider. 

LogiSense
Addressing Complex Usage Ratings and Billing Challenges
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Flavio Gomes
CEO and Founder 
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“LogiSense enables service 
providers to cost-
effectively manage 
millions of devices while 
helping to deliver a better 
customer experience.”

LogiSense is almost two decades old now and is growing all parts 
of its business. It is providing billing solutions to IoT, 
telecommunications, Unified Communications and Enterprise 
service providers. With a platform like EngageIP, LogiSense is 
winning hearts across the globe where it processes billions of 
usage events every year and subscriptions single every month.

complicated business model challenges for service providers and 
developers. They provide vertical solutions that assist network 
operators to improve their IoT services and also help enterprises 
to reduce costs associated with their operations. They have 
partnered with the leading IoT and M2M service providers like 
Numerex, Core and xMatters and eleven-X. 

Scaling up!

Visionary Extraordinaire

Mr. Gomes is a serial entrepreneur 
and a visionary in the field of 
technology. He has twenty years of 
experience in directing and leading 
the delivery of products to big 
communication providers and 
enterprises in the Telecom industry, 
UCaaS, digital business marketplace 
and IOT. 

Flavio Gomes, CEO and Founder of 
LogiSense

He leads a team of highly skilled 
professionals at LogiSense to bring 
about his vision of enabling digital 
transformation leading to Usage 
Economy, which is the dynamic 
combination of usage-based billing 
models and subscription-based 
models. This will allow businesses to 
monetize any triggered events that 
will motivate the revenue profits, 
seek knowledge and leverage 
significant competitive advantage in 
the marketplace. 

In 2017, EngageIP received the 2017 IoT 

Excellence Award in Innovation from TMC 

and Crossfire Media. This award honors 

innovative products that support the 

availability of information being deduced 

and gathered from sensors, systems, and 

anything else that is supporting better 

business and personal decisions.

Back in 2015, LogiSense was conferred 

with Internet Telephony Product of the 

year award by TMC Global for its EngageIP 

platform for its revolutionary billing and 

rating excellence.“It gives me great 

pleasure to recognize LogiSense with the 

2015 Product of the Year Award for its 

commitment to excellence and innovation,” 

Rich Tehrani – CEO, TMC.

Awarded and Appreciated

59THE CHIEF'S DIGEST | 







Biometric authentication is a powerful security measure as its 
automated verification of individuals is based on unique 
physiological and behavioral characteristics. Be it 
fingerprints, iris, walk, etc, biometric authentication has 
become a necessity in almost all commercial spaces, 
including access to buildings. And the leading force of the 
biometric industry is Daon. 

e are living in times where security is a prime Wconcern of every individual, business organization, 
and even the government. We live in fear of cyber 

attacks, fraudulent thefts, breaches and more. So what's the 
solution to protect ourselves from these attacks? While having 
strong preventive measures is a good choice, everything can 
be made more secure with biometric authentication. 

Daon was started way back in 1999 by Dermot Desmond with 
its headquarters in Reston, Virginia. Nearly two decades later, 
Daon is still the pioneer and leader in the biometrics industry. 
The whole objective of establishing Daon was to construct 
biometric software products to help and allow people and 
organizations to authenticate themselves in person or online. 
In this authentication process, Daon has ensured a secure, 

Daon has been succeeding in protecting critical information 
with enhanced security that doesn't compromise usability and 
flexibility. Today, it's a leading innovator when it comes to 
development and deployment of biometric authentication and 
identification solutions globally. “Our vision is to be the 
world's leading human authentication platform enabling 
people across any channel to easily assert and protect their 
identity,” he says. 

Unfolding the Legacy

While the firm is based in the USA, Daon has developed 
assurance software for countries all over the world, including 
business enterprises and government institutions. Over the 
years, Daon has securely managed thousands and millions of 
biometric identities. “Our mobile biometric authentication 
solutions are used by some of the world's top financial 
institutions,” proudly notes the CEO, Thomas A. Grissen. 

convenient and flexible manner which completely removes 
the threat of security breaches and device fraud.

Flagship Product: IdentityX Platform

As a result of this vision, Daon has designed and developed a 
universal authentication platform for mobile devices called 
the IdentityX® Platform. The IdentityX Platform is a unique 
solution that is helping to protect national borders and other 
critical infrastructure. “Our IdentityX Platform removes 
friction from the authentication process while providing the 
highest level of security with inherent multi-factor 
authentication,” explains Thomas. 

Daon
Innovate while you 
Authenticate with Daon
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“Passwords are hard to 
remember and 
cumbersome to enter. With 
biometrics, you just take a 
selfie, speak a phrase, or 
press your finger to the 
device!”

A unique feature of the IdentityX Platform is that it can 'mix 
and match' security factors. For instance, the IdentityX 
Platform can use old security factors like passwords and hard 
tokens and mix it with modern factors like voice, fingerprint, 
and facial recognition. It's certain that security factors will 
continue developing. That's why the IdentityX Platform can 
integrate emerging security factors of tomorrow as well. 
Clients can use these factors individually or can fuse them 
together to have a higher-level of secured assurance. In other 
words, once the IdentityX is integrated, you can use it as a 
shopping cart for new and upcoming technologies!

“Passwords are hard to remember and cumbersome to enter. 
With biometrics, you just take a selfie, speak a phrase, or 
press your finger to the device!” Thomas says. The IdentityX 
is also an all-inclusive platform and doesn't just cater to 
smartphone devices. For higher security, Doan encourages 
clients to take a multimodal approach in biometrics. This 
guarantees 100% inclusivity and freedom of choice. 

The first thing that's assured about IdentityX is its higher level 
of security. The platform combines various types of 
biometrics like facial, voice and fingerprint recognition. It 
uses factors like geo-location, device-binding, and others to 
create the maximum level of trust. Moreover, the platform is 
easy-to-use and convenient. 

The Leading Force

Thomas A. Grissen, Chief Executive 
Officer

Thomas is recognized in the biometrics 
and identity industry as a thought 
leader, regularly called on by the media 
to discuss how biometrics establish 
trust online, significantly enhancing 
security while improving the user 
experience. Thomas was identified by 
Forbes as “One of Five Chief Executives 
Reinventing Industry through Digital” 
and has appeared on national television 
programs, such as CNBC's Squawk Box. 
Thomas holds a B.S. in Business 
Administration from Central Michigan 
University and an Executive MBA from 
the Eli Broad School of Business at 
Michigan State University. His hobbies 
include hiking, sailing, and 
skiing.eadership Track Program.

Thomas A. Grissen is Daon's CEO and a 
member of Daon's Board of Directors. 
Thomas oversees all strategic and 
operational aspects of the business 
worldwide. His career spans publicly 
traded Fortune 100 technology 
companies to early stage “pure play” 
software companies. He is also the CEO 
and Chairman of DTIS (Daon Trusted 
Identity Services) a joint venture with 
the AAAE (American Association of 
Airport Executives). He is also a 
member of the Advisory Committee of 
a joint venture with SMFG (Sumitomo 
Mitsui Financial Group), providing 
cloud-based biometric identity services 
across a variety of markets in Japan.  
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Only the Best Solutions!

We have with us Dialogic, a leading real-time 
communications media company, based in Parsippany, NJ and 
offices all over the globe. The cloud-optimized solutions by 
Dialogic include applications and infrastructure for 
enterprises, service providers, and developers worldwide. 
With more than three decades of experience, Dialogic is 
currently working with 48 of the world's top 50 mobile 
operators. And there are more than a thousand app-developers 
working with the firm to build and run on agile networks. 

ommunication is as old as mankind itself, or even Clonger. We are constantly communicating, be it with 
others or with oneself and it is an essential part of 

everyone. On a larger scale, communication plays a big role 
in the globalized world of today. Large businesses require a 
well-established communication platform with a strong media 
base to communicate effectively within the organization and 
outside too. 

When it comes to the services delivered by Dialogic, one can 
be assured that it's of the highest quality. The wide range of 

Application Development and Delivery: Businesses can 
build their next communication application using either 
custom-made or pre-packaged applications from Dialogic, 
which are secure and cost-effective.

Here's a brief list of what Dialogic provides:

growth opportunities, career-wise and competitive 
compensation and benefits to the employees have fostered an 
amazing work culture. The rewarding work environment at 
Dialogic has guaranteed only the best solutions. “Our global 
team of professional services experts are ready to help you 
with unparalleled support and consulting so you can get the 
most out of your network investment,” says the President and 
Chief Executive Officer of Dialogic, Bill Crank.

Rich Multimedia Applications: You want the number one 
solution in software-based media processing industry? You've 
come to the right place at Dialogic, where voice and video 
solutions bring agility and flexibility to your network.

Seamless Connectivity: The Dialogic infrastructure solutions 
for IMS/VoLTE and NGN networks have the capability to 
increase connectivity between mobile, fixed, next-gen, and 
Over-the-Top players in an ecosystem that was not possible 
with legacy TDM and GRX networks.

Professional Services and Support: Dialogic Pro Services 
provide your network with a 24x7 global team of technical 
and operational experts. So if you're looking for anything 
from planning, deployment or even its optimization and 
management, Dialogic is the place to go. 

Dialogic
High-Quality real-time 
Communications Media from 
Dialogic
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President and Chief
Executive Officer
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“Our quality commitment 
at Dialogic is embedded in 
both our products and our 
processes at all levels of 
the organization.”

The company is strongly committed to increasing its 
environmental initiatives along with its current programs. 
Innovative products that are eco-friendly along with 
community outreach in programs are some of the ways that 
Dialogic help to protect the environment.

1) Environmental Declaration for Dialogic® Products 
2) Dialogic Products - country/state Environmental 
Compliance
3) Waste Electrical and Electronic Equipment (WEEE) 
4) Dialogic Products for Recycling Organizations and 
Treatment Facilities

Committed to Quality 

Quality is one thing that seriously taken and delivered by 
Dialogic. “Our quality commitment at Dialogic is embedded 
in both our products and our processes at all levels of the 
organization,” explains Bill. The founding philosophy of 
Dialogic is based on its core value of “Absolute Focus on the 
Customer.” Dialogic is an ISO 9001:2015 and an 
ISO14001:2015 certified company and uses the ISO as a 
foundation for process consistency. “While using customer 
feedback and our quality and business metrics to continually 
drive for improvements in our products and our methods,” he 
adds. 

Dialogic's business base is constructed on a solid quality 
foundation and proven quality tools. There is also an online 
system used to access all quality documents to ensure the 
quality-processes are applied internally at all levels of the 
business operation. This guarantees that customers get the 
highest quality and service they expect and deserve. For the 
employees at Dialogic, quality isn't a program. It's how the 
work is done and that's what is delivered to customers. 

We've arrived at the time where we need to take responsibility 
and act to preserve our environment. Dialogic is taking a step 
by efficiently using the resources and making environmental 
concerns an integral part of the everyday business. Here are 
few steps in which Dialogic helps to preserve the 
environment. 

For the environment and a better tomorrow

Bill Crank, President and Chief
Executive Officer

Bill has been with Dialogic since late 
2012 and previously served as SVP of 
Worldwide Field Operations, 
responsible for sales, channels, business 
development, services, and global 
strategy. After Ubiquity, Bill became 
President of NCI where he drove a 
significant strategy change that led to 
an eventual acquisition. He has also 
held executive management roles as 
President of Wireless Systems 
Consulting (acquired by BCI), Executive 
Vice President of CI Wireless (acquired 
by EMS Wireless), Vice President Sales 
& Marketing of Ortel - Wireless Systems 
Division (acquired by Lucent), and 
senior leadership roles of increasing 
responsibility at Allen Telecom Group 
and Motorola where he started his 
career. Bill has a BBA in Marketing from 
Western Connecticut State University 
and an Engineering background from 
Motorola's Fast Leadership Track 
Program.

Hello Leader!

65THE CHIEF'S DIGEST | 



74 | THE CHIEF DIGEST

Manish Bhai
CEO & Co-founder

CoantumLeap
Transforming Businesses 
Through the Power of 
Technology & Innovation
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Only those organizations that realize that the status 
quo is changing and societies across the globe are 
on the verge of large-scale transformations will 

flourish into the future,” says Manish Bhai, CEO & Co-
founder of CoantumLeap.

Let's learn about CoantumLeap straight from the 
founders, who have been a strong pillar and guiding 
light for driving the company on the path to success.

Extracts from discussion with Manish Bhai and Puneet 
Gupta, Founders of CoantumLeap

Why was the company set up? And how did you 
expand your company and its offerings over the years? 

Moreover, disintermediation using digital and hyper-scale 
automation using AI is changing the rules of the game. So, 
to survive through this transition and to flourish in the 
emerging world order, organizations have to challenge 
themselves. And this involves structural, cultural, and 
technological changes. Organizations that will succeed are 
those that are highly focused on the Customer (customer-
first approach), constantly innovating and challenging 
themselves on the large problems waiting to be solved, and 
are agile & unconventional in their approach & execution.

We were driven by a strong belief, rather realization, that 
incredible value creation opportunity exists at the 
intersection of digitization (powered by AI, cloud, and 
immersive technologies), the secular growth trajectory in 
the emerging parts of the world, and the need for rapid 
transformation of customer-facing industries like financial 
services. Coantumleap was set up with a vision to focus on 
accelerating digitalization in this part of the world. The 
company has been on a roll and, in a short time, has had 
acquisitions, JVs, and incubations across AI, NLP, 
Augmented Reality, Digital Bank and digitalization of 
banking technology stack.

The initial challenge was setting up a strong innovation 
culture and building an entrepreneurial team that believes 
in the vision and has the competence to translate the vision 
into reality. Culture and competence are non-negotiable to 
us, and making sure that we get the foundation right was a 
challenge on its own. But we are happy that we persisted 
and succeeded.

Tell us about the challenges that you had to go through 
in your initial years. 

How successful was your first project roll on?

Polynomial (www.polynomial.ai) was incubated in Q1 
2020, and the company is going from strength to strength. 
Its focus is on intuitive insights (primarily unstructured 
data) with a conversational edge. In a short span of a year, 
it has demonstrated the world's first hyper-scale platform 
that mirrors how the human brain works and using a real-
time orchestration of over 1000 micro brains working in 
unison processing billion-plus user conversations, 
demonstrating NLP analytics that can operate at an above 
human-level cognition. The company has been profitable 
from its first quarter of operations.

Another venture, Neofy (https://Neofy.cloud) is disrupting 
the neo banking space by offering an operationally ready 
digital banking as a service allowing new banks to build 
and launch new neo banks with Capex and Opex dynamics 
that are unmatched in the industry.

How have consumer responses motivated you to shape 
your offerings/grow the company? 

Our philosophy is “customer-first” and solving problems 
“waiting to be solved”. While we have been profitable, our 
largest commitment to the customers has been realistically 
successful delivery. We put our credibility on the line to 
make this commitment. Seeing a satisfied customer 
encourages us to keep investing in improving our platform 

“Leveraging emerging 
technologies like ML, NLP, Deep 
Learning, Augmented Reality, 
Virtual Reality, Robotic Automation 
& Cloud, we help the clients of our 
portfolio companies solve key 
business problems with an 
outcome-based business model.”
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– even if it means we are over-investing in the 
foundational months of a new relationship.

Trust is a difficult attribute to measure and a delicate 
dynamic to maintain. How do you maintain trust with 
your employees?

Our work environment is like a whiteboard where all are 
allowed to brainstorm ideas. Not all are adapted, but 
freedom of expression without any judgment or penalty is 
the culture that involves trust and the confidence to speak 
up and speak out. The freedom to be oneself is the ultimate 
way of trusting and to be trusted.

CoantumLeap is definitely a leader in most aspects. From 
defining the problem space to redefining the solution 
space, we take pride in challenging the status quo and 
approaching using our “problems waiting to be solved” 
framework.

How does your company define leadership?

Leaders are the ones who hold the guiding torch, and 
employees are the ones who run with it and keep the fire 
going. It is like a relay race, and everyone plays a part in 
attaining the goal. Our company is united and 
acknowledges the work put in by all.

Without a doubt. Sustainability and corporate social 
responsibility are themes that our employees are very 
passionate about, and they are driving and setting the 
agenda for our group companies.

Building a culture of sustainability inside an 
organization is very important to maintain a reputation 
in the global market. How is it true for your company?

Where do you see you and your company a couple of 
years from now? 

I like to begin with the end, and the end goal is to reach 
new heights. Rest is all a part of the process of getting 
there. In a few years from now, I see tremendous growth at 
an enormous rate. Moving further, we're fully committed 
to reaching the pinnacle.

The attitude at the top to the grass-root level is what 
determines the performance and the quality. A healthy and 
competitive approach towards upping the standard and 
quality of the product is what will lead to better economic 
performance. It's interlinked, and there is no shortcut to the 
same.

The behavior of an organization is as important as its 
economic performance or the quality of its products. 
How do you interpret this saying?

Manish is a banking & financial services 
veteran with 25+ years of experience. 
He is an industry innovator with a 
career spanning building and running 
diverse businesses.

Tech & Innovation Experts Who Made 
CoantumLeap Possible

Manish Bhai, CEO & Co-founder

Puneet Gupta, CTO & Co-founder
Punnet is an acclaimed CTO and deep-
tech innovator with 80 US patents to 
his credit. He has extensive experience 
across Silicon Valley, Europe & Asia in 
cutting-edge digital platforms. Punnet 
has also been rated by Enterprise IT 
world as among the top 100 C-suite 
leaders transforming the world using 
digital.

Puneet Gupta | CTO & Co-founder
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The modern-day business is anything but 
predictable. The market is ever-evolving and the 
nature of work is also changing fast. In the current 

times, organizations need to think on their feet to be able 
to survive the tough competition. For that, they also have 
to be innovative, agile, and capable of looking at things 
from new perspectives. ED-SEN Consulting can help 
with that. The Indonesia-based company can help your 
organization evolve by focusing on the fundamentals and 
operations necessary to grow a profitable business and 
attain greater levels of performance.

ED-SEN Consulting provides a variety of professional 
services to clients with a combination of best practices and 
expertise, such as business technology, business 
application, business analytics, and business performance. 
Our business focusses on how to provide productivity and 
efficiency to clients. 

Office Locations: Kirana Three Office, Floor 8C. Jl. 
Boulevard Raya Kav.1 Kelapa Gading Timur Jakarta 
Utara, DKI Jakarta, Indonesia.

Website: www.ed-sen.com

PT Edsen Gudang Komputerindo, also known as ED-SEN 
Consulting establish on 2014. ED-SEN Consulting is an IT 
consulting company, which can be your partner in terms of 
expanding  business in IT management and advisory, 
consulting, and providing solutions.

Founding Year: 2014

About ED-SEN Consulting Some industries that can survive in the current pandemic 
era are healthcare, telco, pharmacy, logistics, distribution, 
technology, gas, electricity, agriculture, animal husbandry, 
plantation, fisheries, automotive, and banking.

ED-SEN Consulting confident that our existence will make 
a great impact in Indonesian economic growth by giving 
our best service to small medium organizations to become 
an enterprise organizations.

Edwin Budiman, CEO of ED-SEN Consulting spoke 
exclusively to The Chief's Digest about their venture. 
Below is an edited excerpt.

What kind of organizations will survive and flourish 
into the distant future?

What was the primary challenge that ED-SEN aimed to 
solve?

We noticed that many companies are not familiar with 
cloud technology and still relied on manual systems, such 
as spreadsheets. Besides, each department has its own 
system creating gaps and complexities in business 
operations. The ED-SEN Consulting team aims at 
educating companies to get on the path to transformation 
using cloud technology and solve the challenges arising 
out of performing manual tasks.

ED-SEN Consulting's first project was a successful one. In 
this project, ED-SEN engaged with one of the largest 
multi-finance companies in Indonesia. We helped them 
transform from manual/spreadsheet systems to cloud 

How successful was your first project roll on?

“ED-SEN Consulting is 
confident that our existence 
will make a great impact in 
Indonesian economic growth 
by giving our best service to 
small-medium organizations 
to become enterprise 
organizations.”
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If you have to list five factors that have been/are the 
biggest asset to your organization, what would they be 
and why? 

Is your company a ‘leader or follower’? Do you 
formulate your own core values?

What initially took approximately 2 months to do one 
simulation can now be done much faster. With ED-SEN, 
five or even ten simulations can be performed in a day.

I would say - Leaders. Our company is a leader because it 
has formulated unique core values which are - Long Term 
Relationships, Expert Resources, Effective and Efficient, 
Develop Your Business, Solution-Oriented. Whatever we 
do at ED-SEN revolves around these core values.

technology through the implementation of business 
performance management. ED-SEN helped in increasing 
the efficiency and effectiveness of the company in planning 
and budgeting.

‘Leaders cannot optimize results by themselves; they 
need employees’ support and assistance.’ How does 
your company interpret this saying?

True. Basically, ED-SEN Consulting has 3 important 
elements in the company, namely data, human resources, 
and technology that support each other.

Ÿ Human Resources, a company will not run without the 
position holders and their human resources.

Ÿ Technology, a company can develop if it is balanced 
with technology.

Ÿ Data, companies can be said to be successful if they 
can manage their data well.

Ÿ Knowledge, the company will be able to develop and 
adapt well if it has human resources who have 
extensive knowledge.

Ÿ Leadership, because ED-SEN Consulting believes that 
every individual in a company must have a leadership 
spirit.

People like it when companies are involved in social 
community and CSR activities. What do you say about 
this?

A good company is a company that cares about the 
surrounding environment. ED-SEN Consulting itself has 
carried out several CSR activities every year starting from 
2019 until now.

Where do you see you and your company a couple of 
years from now?

ED-SEN Consulting's strategy certainly grows in terms of 
organization and financial structure. In the future, ED-SEN 
Consulting will focus on financial structure, even to the 
public listed.

Edwin completed his Master's 
Education at Bina Nusantara 
University. His first experience in the 
business world was in a multinational 
company as an IT Support. He 
became a functional consultant for 
more than 5 years. Because of his 
performance, he was recruited in one 
of the multinational companies in 
Malaysia as an Assistant Vice 
President. He worked in Malaysia for 
more than 10 years, and today, he is 
the Managing Director at ED-SEN 
Consulting, a consulting firm that 
delivers best practices from across 
industries in Indonesia to bring 
productivity and efficiency.

Edwin was born in Jakarta and 
completed his undergraduate 
education at Petra Christian 
University in Surabaya majoring in 
Electrical Engineering. He has more 
than 15 years of experience in several 
projects as a business analyst, 
business intelligence and data 
warehouses implementer, planning 
and budgeting project, and 
corporate performance 
management.

The Man Behind ED-SEN 
Consulting's Success
Edwin Budiman, CEO
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Exchange
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This led to a period of discovery and research by the 
founders. Rising creatives from a variety of segments: 
music, sports, gaming, fashion, actors, and comedians 
from all over the world voiced a need for financial support 
in pursuit of success. The concepts of crowd investing and 
digitization of real assets were becoming more 
mainstream. Fintech began to employ decentralized 
ledgers and smart contracts. Private investors in the 
entertainment space needed a secure, intuitive platform to 
evaluate and act on opportunities. The time for ACE was 
just right.

Artist Crowdfund Exchange: Getting Off the Grounds

The idea for ACE came after emergency financial support 
for the largest international concert in East Africa was 
provided by the community. The night before the event, 
top-tier musicians from the US and Europe refused to 
perform without pre-payment. The organizers were out of 
money and the event sponsors had backdated all checks. 
No bank, institution, or organization would step in. One of 
ACE's founding shareholders stepped up to arrange 
secured financing in less than 48 hrs. The show went on!

We've all known people who make things happen 
against all odds. We, at The Chief's Digest, 
believe that's what leadership is all about – 

making things happen. Influential leadership is taking one 
step further beyond. It involves performing at a higher 
level, developing excellence, while also bringing a positive 
difference in the lives of others.

Speaking of influential leaders, The Chief Digest is thrilled 
to present our readers with the story of an influential trio – 
Darren, Omi, and Justus, who have strived to help 
creatives in the sports and entertainment industries, 
whether by buying their products or funding projects.

The Artist Crowdfund Exchange, or “ACE”, is a social 
platform that allows artists and entertainers to sell 
exclusive access to themselves via ethereum-backed non-
fungible tokens (digital assets on the blockchain) and 
interact with fans in varying degrees based on a tired-
access model.

Interview Excerpt: Darren Moore, CEO of Artist 
Crowdfund Exchange

Fans can in turn sell their access to other fans and
earn a profit.

What does Artist Crowdfund Exchange aim to offer?

Ÿ It provides new revenue streams to artists, athletes, and 
creators especially in the early stages of their career, 
monetizing the emotional demand (and speculation) of 
fans and followers who know and believe in 
them…helping avoid predatory contracts, maintaining 
their independence, and ownership of their craft.

Ÿ It provides fans more ways to connect with the creators 
they love and follow on an exclusivity-based model 
that's more than a payment gateway. The tiers give fans 
more access, more content, more merchandise, more 
tickets, more discounts, and the chance to re-sell those 
tokens for a profit.

There are six tiers of access on ACE: Tier 1: everyone on 
ACE. Tier 2: followers of the creative. Tier 3 (aka kittens): 
1+ tokens. Tier 4 (cats): 10+ tokens. Tier 5 (lions): 100+ 
tokens. Tier 6 (bosses) is 1,000 tokens. The feline 
connotation pays homage to CryptoKitties, the first-ever 
NFT collectible platform.

ACE's tiered access brings two solutions:

“Problems can never 
really be solved because 
they evolve. So must 
your solution to the 
problem. Evolve, pivot, 
and continue to
pursue fit.”
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The fact that we've been able to commoditize and price the 
emotions and needs of fans to be close to a creative to 
form capital for the creative is unique about our business. 
That is done in a way that is not exploitative and enables 
the fan to make money and grow wealth through a social 
application. It has a very 'stock exchange' feel to it, and it's 
immersive. The app pairs well with live events, games, and 
festivals, and the fans can have a 4th dimension to their 
live experience.

We understood the two problems we are solving quite well. 
The challenges we've faced are more about what and how 
to apply the multitude of solution-sets we could make 
work. ACE is truly, truly disruptive tech that plays at the 
intersection of finance, entertainment, social media, and 
engaging with largely yet-to-be understood customer target 
segment: young millennial and gen-z.

Tell us about your challenges and how you managed to 
overcome them.

Our mission is to break down economic and socio-
demographic barriers, empowering the community to 
confidently invest in the entertainment space. ACE 
connects emerging creatives with resources to grow. The 
platform is inclusive and evens the playing field so 
everyone can succeed and GROW TOGETHER! Our 
culture is built around this mission.

On what ideals are your work culture and business 
ethics based?

So we had a number of challenges to face, and pivot off, 
while learning. To name a few: financial literacy across a 
very diverse set of users, the regulatory landscape around 
digital (blockchain) assets, user behavior as they encounter 
a new social media application that has a very structured 
financial backend, or simply the 'idea' of a fan or 
community member being able to grow wealth from the 
entertainment space (versus spending, spending, 
spending).

What do you think is the most unique aspect of your 
business?

Where do you see your company a few years
from now?

ACE will be a way of life - a culture for future generations 
to grow wealth through the artists and entertainers they 
know and love. If in your mind's eye, imagine an 
ecosystem that's a combination of the entertainment world 

with the stock market with investing all on social media 
and integrated with live events.

Professional teams will be majority co-owned by the fans 
who love the team. Where fans can buy in and sell their 
stake without any red tape – accredited and non-accredited 
alike. There will be TV programming blending Jim 
Cramer's Mad Money with ESPN SportsCenter – imagine 
the token price of players scrolling and moving while they 
show highlights of the player's last match. Creatives at any 
age or stage in their artistic journey will be able to convert 
nascent 'followers' to active investors and backers – all on 
a border-less, regulated, transparent, and inclusive 
platform.

How has your journey been so far?

To quote Conan O'Brien: “Try to do what you love with 
people you love and if you can manage that, it's the 
definition of heaven on Earth.”
So far, with ACE, it's been heaven.

Darren Moore, Co-founder & CEO
Darren is a serial entrepreneur with 11+ 
years of C-suite leadership and a track 
record of 10x avg compound average 
growth rates with companies he has 
founded. Prior to starting ACE, he had 
10+ years of investing in rising creators.

Omi Iyamu, Co-founder & Chief 
Product & Technology Officer
He's Ex-Microsoft and Ex-Google senior 
product development leadership with 
14+ years in the industry and a strong 
background in Machine Learning. Prior 
to joining ACE, Omi built his career on a 
foundation of privacy and compliance, 
while investing in rising creators for 8+ 
years.

The Influential Leadership

Darren Moore, Co-founder & CEO
Prior to joining ACE, Justus spent 11+ 
Years leading operations in security and 
high tech sectors, including with NASA 
and the European Space Agency. DJ 
has been investing in rising creators for 
9+ years himself.
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Below is an edited excerpt from Ksenia's interview 

with The Chief's Digest.

How did you come up with the idea or concept for 

your business?

Leaders like Ksenia set glorious examples of how 

women, just like her, can find a footing and place for 

themselves in society and the business world. 

W
omen's Entrepreneurship is key to 

improving the social and economic growth 

of societies across the world, but it seems 

like the area is insufficiently acknowledged. Although 

there are women leaders and entrepreneurs who are 

taking over the business world, we still have to work a 

lot on creating a conducive and free environment for 

everyone hoping to achieve success in the 

entrepreneurial and corporate world.

As we speak of women's entrepreneurship, The Chief's 

Digest is proud and grateful to have the opportunity of 

featuring the story of Ksenia Yudina, CFA, Founder & 

CEO of UNest, who is striving to help parents give their 

children a financial head start.

The cost of education keeps going up and if we talk 

about student debt, it has reached $1.7 Trillion, which is 

huge. Even I graduated from UCLA Anderson with a 

massive student loan.

I saw many families struggling to meet the cost of 

education. It's devastating. As an example, a family 

friend of ours just graduated from USC's Dentistry 

School with $500k in loans. It will take her a big chunk 

of her career to pay that back. That is becoming the 

norm, student by student, family by family.

When I went to work at Capital Group/ American 

Funds, the largest provider of 529 college savings plans 

in the country, I realized that countless families did not 

have access to a convenient way to avoid the kind of 

loans and debt that I had experienced. Plus, when my 

friends asked me to help them plan financially for their 

kid's future education, I would send them a long 15-

page application form. They were seriously put off by 

having to do the paperwork, FedEx the form around, 

etc. They were using apps like Venmo and Robinhood, 

so filling out long forms was alien to them!

UNest is the money app for your kids' future. The 

company's iOS and Android apps and Investment 

Account for Kids have achieved an outstanding level of 

success since becoming widely available across the 

United States in February 2020. UNest demystifies the 

previously complex process of setting up saving plans 

for education and other important life stages with a 

paperless approach that takes only five minutes to set 

I realized that this was a category that was ripe for 

disruption with technology. It was tough to see how a 

large financial institution could move quickly enough to 

solve the problem, so I decided to do it myself.

What are your company offerings?

“Everyone on the UNest 
team is committed to our 
mission of helping parents 
build a better future for 
their kids, regardless of 
income or background, by 
providing guidance and 
access to cost-effective 
financial solutions.”

UNest
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The launch of UNest learn has been a terrific success 

and an opportunity for us to help educate our 

community on a variety of financial literacy topics. 

Early on fundraising was a challenge because 98% of 

venture capital goes to male founders. I did not let this 

deter me. I outworked my male counterparts and was 

ultimately successful in raising my round Seed, Series 

A. 

At UNest we define success by our ability to help 

parents. We quantify this success with the number of 

parents and children on our platform, which currently 

stands at over 300,000, and their reviews of our app, 

which currently sits at 4.8 stars on the app store.

How do you define success? Do you think there is 

some sort of a formula to become successful?

up. The app also includes a simple gifting feature that 

makes it easy for family and friends to contribute to a 

child's account.

Every business, big or small, gets its fair share of 

challenges, especially during the initial days. Tell us 

about your challenges and how you managed to 

overcome them.

UNest Reward is a program that puts money directly 

into your account when you shop with brands you love 

such as Disney+, Nike, or DoorDash. These partners 

pay us an affiliate fee when a UNest customer signs up 

for their service or buys their product.

One of the biggest challenges earlier in my career was 

having a vision of innovation at a legacy institution, but 

with that comes complexities as they are notorious for 

the lack of innovation due to their conservative ways. I 

overcame this challenge by being persistent and 

recruiting a fantastic team to support me. My work ethic 

has always been a strength of mine and when I've been 

presented with a challenge, I rely on it to beat the 

competition. 

What do you think is the most unique aspect of your 

business?

While we do not charge for this content it has become a 

unique differentiator of our business because it allows 

us to support our families with the training and support 

they need to thrive.

We are quickly becoming the leader in saving and 

investing solutions for parents and families. In the next 

few years, we'd like to expand internationally and we 

see ourselves becoming the holistic financial solution 

for parents and kids. Our goal is to level the playing 

field for the next generation, and build a more equitable 

and inclusive system where everyone can thrive.

The Intelligent Investor by Benjamin Graham is a must-

read for anyone looking to invest. Crucial Conversation 

is an important book for anyone looking to lead a 

fintech company because it offers suggestions on how to 

navigate challenging moments. Often, I've found myself 

in situations where, stakes are high, and emotions run 

strong. It is important to have a framework for resolving 

issues and that book helped me develop one.

Business leaders have always emphasized the habit 

of reading for success, on the record. Is there a book 

that you draw inspiration from?

Where do you see your company a few years from 

now?

Ksenia is an entrepreneur and 
financial expert with over ten years 
of experience in the financial 
industry. As CFA, Founder and CEO 
of UNest, she has spearheaded the 
development of the breakthrough 
fintech solution and raised funding 
from leading venture capital funds 
including Northwestern Mutual, 
Anthos Capital, The Artemis Fund, 
Group 11, Draper Dragon, Unlock 
Ventures, and Vested Ventures.

MEET THE LEADER
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We live in a technologically progressive era, where 
digital advancements have entered into every 
aspect of our everyday lives and revolutionized 

them. One of its major impacts has been felt in the business 
world. Today, organizations can use data-driven tools and 
strategies to understand their operations and customers better. 
Consequently, they can see the bigger picture and make smart 
business decisions that are crucial to their success and 
longevity.

In the light of the above-mentioned, The Chief's Digest is 
thrilled to present Manzeera Solutions, a UK-based 
consultancy specializing in business intelligence (BI), 
artificial intelligence (AI), and advanced analytics. Founded 
in 2014, the firm works to provide real-time analytics, 
combining ERP extraction with the integration of unstructured 
data.

Additionally, Manzeera specifically crafted the “Pentagon of 
Success”, the flagship best practice model of the consultancy 

which ultimately shows clients their path to success. This 
methodology provides a unique 360 degrees coverage for the 
clients, making Manzeera unique when compared to its 
competitors.

In conversation with Maninder Singh, CEO, Manzeera 
Solutions

After more than 15 years of experience in the field of business 
intelligence and advanced analytics, I decided to constitute 
my business Manzeera Solutions, an independent UK-based 
consultancy focusing on bespoke customer-oriented 
approaches. Manzeera Solutions was founded on the core of 
my professional journey to resolve numerous challenges and 
frustrations that I had experienced in my career particularly 
around enhanced modernization and customization in the field 
of business intelligence. This is particularly important for 
small and medium enterprises, which constitute a significant 
proportion of the client base of Manzeera.

Every business, big or small, gets its fair share of challenges, 
especially during the initial days. Tell us about your 
challenges and how you managed to overcome them.

How did you come up with the idea or concept for your 
business?

As technology is a fast-growing and fast-changing industry, 
with new solutions and tools emerging each day, one of the 
major challenges is to stay focused on constant innovation for 
our client-based solutions and work closely with our primary 
and secondary stakeholders throughout the process. This is to 
maximize profits and ensure the consistent growth of the 
organization. Manzeera Solutions provides up-to-date 
technology while cutting down deployment time, optimizing 

MANZEERA 
SOLUTIONS
Helping Organizations Meet 
Their Growth Goals 
Continuously While Keeping 
the Business Data Integrated
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efficiency, and drastically reducing long-term costs for its 
clients.

What would you say are the factors that have contributed 
to your success as an organization?

The impactful leadership at Manzeera Solutions has been a 
significant contributor to our success as an organization. We 
have a flat organizational structure that helps us to 
communicate our goals and business objectives clearly to all 
staff members, and We ensure that they clearly understand 
their roles in the delivery of exceptional service to our clients.

We take extra care of our employees and reward them for 
their excellent work. This motivates front-line personnel and 
helps the business achieve peak performance.

Scalability has also been a challenge that we faced and 
overcame. We have grown swiftly over the last few years, and 
thus, have had to expand our team whilst maintaining our 
strict experience and quality control measures. The Manzeera 
consultancy specifically focuses on the challenges faced by 
different organizations at the nexus of data, business 
intelligence, and IT and this is the main mission to bring 
Manzeera's clients to their full potential.

What do you think is the most unique aspect of your 
business?

A holistic approach at Manzeera is what makes the 
consultancy truly unique: innovative ERP Extraction 
Frameworks products such as GYD (Get Your Data) are 
combined with customized project management and business 
strategy to achieve the highest ROI (Return on Investment) 
and create a drastic positive impact for an organization.

At an organizational level, we are trying to collaborate with 
technologically advanced and smart companies of all sizes to 
drive productivity and gain better business outcomes besides 
ensuring a win-win situation for both parties.

Leading Manzeera Solutions on 
the Path to Success
Maninder Singh, CEO

“Manzeera Solutions is committed 
to constantly reviewing a market 
on the rising side of the curve and 
partnering with the most 
innovative BI platforms to provide 
only the best solutions to its 
clients.”

Secondly, the important point to remember to be a great 
leader is to stay open, listen to everyone, and also develop 
your own leadership style.

Where do you see your company a few years from now?

How has your journey been so far?

Firstly, as a successful business leader, we should have a firm 
response to the following question asked across the 
organization, "Where are we going?" "How are we going to 
get there?" "What is my role?". 

Lastly, if you want to knock it out of the park, close the loop 
and take your thought from strategy to implementation, 
throwing in a few options along the way. Get feedback from 
peers to ensure you are on the right track and solving the 
"right" problems for the right “cause”.

On what ideals are your work culture and business ethics 
based?

Thirdly, be curious and say “yes” when presented with 
opportunities. In the course of being curious, ask a lot of 
questions. And pay attention to everyone around you.

As the Founder, I implement a transformational leadership 
style. I interact with all my employees one-on-one and inspire 
them through effective communication and collaboration, 
initiating the path to success for the organization. I am also 
involved heavily with client accounts, ensuring success and 
maximizing value.

The journey both from the professional and personal front has 
been really great and wonderful. We aspire for even greater 
accomplishments in the near future. There is not a thing that I 
can complain about, but as a business leader, I have a few 
pieces of advice for budding or emerging business 
leaders/executives.

We are striving to keep our investments aligned with the 
changes in the industry and the requirements of our clients, 
growing and shifting in line with the market. Manzeera is 
creating a strategy to expand the business geographically in a 
fast-growing market. We are specifically focusing on regions 
where the demand for such innovative BI solutions is high, to 
stay competitive and reach as many clients as possible to 
deliver services to them, help them make better business 
decisions in this fast-growing and changing era.
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Equipped with exceptional data center technology and trusted 
talent, they offer expertise primarily in the areas of IT 
infrastructure, cloud, and software solutions. They help 
companies thrive by providing modern and innovative IT 

Technology is evolving and changing every day. Modern 
platforms, hybrid cloud solutions,and software applications 
can have multiple uses depending on requirements and 
capabilities. The technology industry trends are now 
changing. There is a process shift moving away from manual 
infrastructure processes and Waterfall development, to 
automated environments and DevOps culture. The traditional 
on-premise environments are now evolving into Public Cloud, 
Hybrid Cloud, and Multi-Cloud Strategies. 
Therefore,Evolving Solutions integrated their expertise in 
modern platforms with enterprise cloud strategies to offer 
enterprise-class offerings to support different organizations.

solutions to manage their data best. They are able to do this 
by hiring the best technical talent and partnering with quality 
manufacturers over years of experience in the industry.

The team at Evolving Solutions describes their relationship 
with their clients as more than just a transaction. They have 
structured their business model in a way that encourages long-
term client relationships and gives their employees the 
freedom to put clients first.

Technology is at the heart of everything they do. Evolving 
Solutions' clients trust them to provide IT solutions that 
work.They take the time to learn and really know the clients' 
data center needs and goals to recommend and implement the 
best possible IT solution. By keeping up with modern trends, 
data center implementation strategies, IT equipment 
maintenance and more, they strive to make IT a differentiator 
for any business. 

Evolving Solutions has a process that is simple yet effective. 
They know the importance of keeping engagements consistent 
for clients. This personalized experience and unique solutions 
have made them experts in the industry.

Evolving Solutions has been implementing technology 
solutions for over 20 years.They attribute all this to their 
competent and talented team. They have made hiring the right 
people a priority. They aim to understand and provide 
solutions for the most complex environments and become an 
extension of each company they work with.“We understand 
every business is different. We provide a personalized 
experience from start to finish for every client. We work hard 
to ensure every unique situation is recognized and addressed. 
It's this service mentality that keeps our customers coming 

Integrated Approach to Cloud

Optimizing
Data
Solutions
Minneapolis Based Evolving 
Solutions, A Complete Data 
Solution
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“At Evolving Solutions, our 
dedication to our clients is 
second to none. It's a service 
mentality that drives us to do 
anything and everything to 
ensure your complete 
satisfaction, no matter the 
obstacles.”

Simplify with Converged Infrastructure

Evolving Solutions' new converged infrastructure breaks the 
status quo and provides a streamlined approach to this 
predicament. These systems incorporate pre-determined 
infrastructure stacks from fewer vendors and are specifically 
designed to support the specific processing capabilities of 
their multiple components.Converged Infrastructure offers 
several benefits like faster deployment times, improved 
scalability, simplified management and lesser cost. But 
without a well-defined network strategy, even the quickest 
and most efficient equipment means nothing. The need for 
connectivity beyond the data center continues to grow as 
businesses become more and more reliant on digital. Every IT 
organization is unique. The team at Evolving Solutions 
utilizes a wide array of networking products to help create and 
optimize network solutions. With professional consulting and 
support, they help navigate the changing data center and IT 
management landscape. Their data security solutions help 
mitigate the risk of a data breach and protect corporate and 
customer data. Their team designs all modern platform 
solutions to ensure a smooth transition into the Technology 
Landscape.

In some cases, supporting complex data requires several data 
center solutions working in tandem. In the past, IT would 
have to work with many different vendors to design a custom 
stacked infrastructure to meetdata needs. This would involve 
blending unique components and their vendors, leading to a 
variety of management challenges down the road.

Corporate data is being generated at an unprecedented rate. 
The ability to harness that data is what will ultimately 
differentiate businesses. The team at Evolving Solutions 
believes that Cloud is a set of disciplines. They are constantly 
working to develop a hybrid approach to drive innovation and 
simplicity in technology. They aim to provide data solutions 
to businesses regardless of type or amount. They believe 
Cloud storage offers agility and flexibility for accessing data. 
Always striving for excellence, they collaborate with their 
teams to continually look for ways to improve the client 
experience.

back time and time again to get the job done right”, says 
Jamie Gmach, CEO.

The Hybrid Cloud Vision

One of Jaime's true passions in life is giving 
back to the communities of Minneapolis 
and St. Paul. He has led multiple Evolving 
Solutions and Keyva philanthropic 
initiatives in which the companies provided 
technology, financial, and labor support to 
charitable organizations throughout the 
region.

Jaime Gmach co-founded Evolving 
Solutions almost 25 years ago and 
continues to lead the company today as its 
President and CEO. Together with the 
extended Evolving Solutions team, Jaime 
has built the company into a leading 
technology solution provider focused on 
helping enterprise clients modernize and 
automate their mission-critical 
infrastructure to support digital 
transformation.

Jaime Gmach,
President & CEO

In conjunction with a continued focus on 
the delivery of modern infrastructure 
solutions, Evolving Solutions is investing in 
the development of new and innovative 
business practices to support clients' 
success on their journey toward a hybrid 
cloud operating model.

In addition to Evolving Solutions, Jaime 
founded Keyva, a services organization 
focused on cloud automation, 
orchestration, and DevOps in 2018.
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work with the healthcare industry to maximize the 
efficiency of healthcare-related companies.

O
ver the past few years, the medical business has 
made brisk strides with the execution of 
Information Technology flourishing in the 

healthcare industry. Via information technology, doctors 
and medical care providers can get a big picture of any 
patient.

As IT increasingly penetrates the healthcare industry, 
physicians and patients are experiencing the benefits of on-
demand access to medical information where, when and 
how it is needed. This is also where healthcare consultancy 
services also play a pivotal role. The healthcare consultants 

This industry is incredibly diverse with so many parts all 
coming together in one way or another. Running things 
smoothly and successfully is not always an easy thing to 
do.

While information is a vital component of the Healthcare 
industry, it has created increased burdens. Skilled 
resources are required to address the sizeable and intricate 
demands created by technology, especially in the areas of 
implementation, workflow and reimbursement. If this 
information is not managed, retained, and utilized 
efficiently, no organization or process can flourish. 
Founded in November 2004, to address this shortage of 
both bandwidth and expertise, Birmingham based Blue 
Eagle Consulting was established as an answer to such 
critical information management with a reliable team of 
subject matter experts.

Technology has been disrupting the operational models in 
Healthcare for years. And the gradual shift to value-based 
care requires IT systems to be strategically optimized. 
With a focus on offering Subject Matter Expert (SME) 
consulting resources, Blue Eagle has been providing 
healthcare IT resources to hospitals, health plans, and 
physicians' groups by understanding the customer's IT 
environment, and successfully delivering sustainable 

More than just Consultants

Blue Eagle
Consulting
Bridging the Gap between 
software and operations
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“We invest time up front to 
clearly define the business 
objective you want to achieve. 
This gives us a
narrow focus from the outset, 
and allows us to target the 
individuals with that one stand-
out skill you need to complete 
your project.”

solutions to address their needs. Their consultants assist 
clients in everything encompassing the lifecycle of 
technology or software adopted by the client, while their 
team of experienced coders have solutions and inputs to 
drive business to scalable heights, at any given stage, be it 
planning or management. Having worked on specific 
healthcare platforms for years, they have extensive 
knowledge as well as practical expertise. And this perfect 
blend of practical experience and technological 
advancement coupled with deep understanding of the 
business cycle is what sets this boutique firm apart from 
others.

Tailored solutions for the customers' end to end 
requirements

With a focus on the customers' core business applications, 
the firm's consultants assist in implementation and 
maintenance of critical data sets. In the words of President 
Mark Griffin, “Blue Eagle's success story is a true 
reflection of the fact that its consultants not only deliver 
the valuable skillsets required, but also drive an 
organization to the positive impact on the deliverables 
expected as the end result.”

They are continually improving their technology to bring 
greater efficiency to information management in the 
healthcare sector. From system upgrades to revenue cycle 
management, their team of consultants know how to 
establish time tested, proven, and reliable workflows in an 
intelligent platform, making the firm a one stop solution, 
for all those customers who are looking for end to end 
software-based information management solutions.

Innovation through People Skills and not just 
Technology

Mark Griffin is the Founder and 
President of Blue Eagle Consulting. 
With a Business Administration 
degree from UNC Kenan-Flagler 
Business School, he has built 24 plus 
years of experience in healthcare 
software business. After being a 
sales VP and eventually the CEO of 
a small company, he is the force 
behind the success of Blue Eagle.

Star of Blue Eagle Consulting, 
Inc.:

Over the last 14 years, BlueEagle has been doing about 
equal business between the provider side and health plan 
side, with their primary practice areas including Allscripts, 
Cerner, Eclipsys, Epic, Meditech, Siemens, Athena, 
Cognizant (Facets and QNXT). And today, the firm takes 
pride in successfully resolving different problems by 
leveraging its tried and true processes. In the upcoming 
year, the team firmly plans to work on optimization, data 
analytics, and integration. It is going to be an interesting 
story to tell, since the firm has proven time and again, 
through several evolutions in the healthcare IT world, that 
its textbook combination of paring software experts and in-
depth healthcare business knowledge works to accomplish 
what its clients are struggling to achieve. With Mark's 
vision and leadership, the firm will definitely be on the 
right track towards an even bigger success story.
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rinted circuits have been around since the 1950's. PTranscending time, Printed Circuit Boards (PCB's) 
have become the most important component of 

electronics. The immense integration of electronics due to 
the IoT push will keep ushering the PCB industry to 
further prosperity. To fulfill the growing requirements 
though, the industry will require PCB design engineers and 
the PCB engineers will need design software that will help 
them create printed circuit boards that are optimal in 
design. Altium has been developing softwares to help 
design high-quality PCB's for more than thirty years now.

Founded in 1985 by Nick Martin, Altium is an American, 
Australian-domiciled public software company that 
provides tools for electronics design for the engineers. 
Altium was founded in Hobart, Australia under the name 
Protel. Altium was one of the first companies that provided 
PCB design tools by implementing the modern 
technologies. With their annual sales being $100.4 million 
and $93.6 million in generated revenues last year, they 
have eventually become the market leaders in this space. 

Premium Products

Altium's flagship product Altium Designer is the industry's 
leading design software used to design PCB's all over the 
world by engineers. Altium Designer is known for its 
excellent native 3D Printed Circuit Board CAD. 

The product consolidates all the tools that are required by 
the engineers into a single unit that has a stress-free user 
interface. This rapidly increases the rate of the design 
success and reduces the overall design time. Over the last 
thirty years, Altium designer has grown from being used at 
the grassroots, to now the most widely used PCB design 
tool in the market. It provides a Truly Unified Design that 
links all the features of the PCB design process. Altium 
Designer helps to migrate from competitors' toolchains 
with the most potent translation tools in the industry.

Designing electronics is a long and complex process that 
involves many people and each of them needs access to the 
design data all through the development of the design. 
Altium Vault is the automated solution for managing the 
design and component data during the process of the 
design. It is capable of managing design data directly from 
inside the design environment and is built for the 
electronics industry.

Altium Vault

Altium DesignerAltium
Helping Design Premium PCB's 
since 1985
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“Altium is led by a 
passionate, highly 
experienced team with 
deep knowledge and 
expertise within the 
Electronic Design 
Automation industry.”

Altium Vault works in tandem with the Altium Designer to 
manage design data with great integrity. Altium Vault 
provides secure storage for data generated from board 
design and helps manage all other sets of data obtained 
from the Design Area by running specific release 
processes. The work environments of the designers 
working on a particular design can be controlled via the 
Altium Vault.

Well positioned for future growth

Altium has forged great partnerships over the years 
delivering its expertise to a variety of industry leaders. The 
company with its deep knowledge in the Electronic 
Automation Industry has partnered with the likes of BMW, 
Boeing, Philips, Lenovo, HP, and Siemens among so many 
other enviable names. Its portfolio of partnerships keeps 
growing each passing year as it maintains its status-quo as 
the leader in the industry for designing PCB's.

TASKING

With over 30 years of experience in continuous Research 
& Development in PCB design, Altium is positioned very 
well for growth. Altium has 31,000 subscribers globally 
and its flagship product Altium Designer adds roughly 
6,000 new users every year to its count. Looking ahead, 

Altium's TASKING is a compiler technology that is used 
all over the world by leading organization 's to meet the 
high demands of specialized embedded software 
development. TASKING tools have been deployed for 
over 25 years now which is a testament to its reliability 
and effectiveness.  TASKING tools can be used for 
microprocessors like ARM, Power Architecture, 68K, 
8051, Aurix/Tricore and many more. TASKING tools give 
engineers the capability to develop reliable, safe and 
efficient embedded software. 

Cross-Industrial Partnerships

Mr.Aram Mikazemi is a huge 
presence at Altium. He was the 
Director of Research and 
Development from 1992-1999. He 
was the member of the Altium 
Board from 1992-2000. After a 
successful IPO in 1999, Mr. Aram left 
the company to pursue his interest 
in web-based software systems. He 
founded Morfik Technology in this 
pursuit. Later, he returned to Altium 
as part of Morfik Technology 
acquisition. He was appointed the 
Head of Engineering and then 
served Altium as the Chief 
Technology Officer before starting 
his tenure as the CEO of the 
company. Mr.Aram Mirkazemi has a 
Bachelor's of Engineering from the 
University of Tasmania.

Aram Mirkazemi,
Chief Executive Officer

ALTIUM's Chief!

the software provider wants to expand into systems design 
after achieving its goal of attaining market leadership in 
PCB design by 2020. Considering at the heart of all the 
intelligent systems are electronics and PCB's, Altium is 
bound to keep its growth margin of 30% which it touches 
every single year.
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ClearSlide is the system of engagement that makes every 
customer interaction successful. They strive to deliver the most 
intuitive, complete, and open Sales Engagement & Enablement 
Platform that integrates content, communications, and actionable 
insights to improve business results. 

ales and marketing teams are under unprecedented pressure Sto grow revenue and increase operational efficiency. Buyers 
now have access to more information than ever before, and 

sales teams must be prepared to understand buyer needs and 
respond quickly. Best-in-class organizations have started to 
address these challenges. San Francisco based Clearslide aims to 
transform the business of selling. It is a Sales Engagement & 
Enablement Platform that connects Marketing and Sales by 
delivering dynamic, customer-centric content. Clearslide works 
with customers worldwide at improving sales rep productivity, 
sales leader insight and content effectiveness.

Since the company's founding in 2009, they have looked for ways 
to create amazing customer experiences. With numerous 
technology patents and product awards, they are the Sales 
Engagement Platform leader in a fast-growing industry.

The company started with making enablement tools for sellers, 
giving them a better way to instantly engage with buyers through 
email, online presentations, and in-person meetings. Then they 
added robust content management capabilities for marketers to 
get the right content into the hands of SDRs, inside and field 
sellers, wherever they work. Sales and Marketing Leaders have 
always loved ClearSlide's engagement analytics to understand 
better what's working and improve productivity.

With every new release, ClearSlide provides the next-generation 
sales system for managing opportunities, teams, and individual 
reps based on actual customer engagement data. Their New 
Engagement Quadrant dashboards quickly identify deals at risk, 
coaching opportunities across sales stages, and actionable “next-
step” insights to improve forecasting and business results. Their 
recommended sales and marketing content is tailored for every 
customer interaction – from prospect to close.

ransforming Sales

ClearSlide delivers the right content at the right time – in a way 
that's trackable, measurable, and actionable. Their cloud content 
library is a single source of truth for sales content, marketing 
collateral, tools, and customer-facing materials that sales teams 
can draw from whether they are preparing for that big meeting, in 
the middle of a meeting, writing an email, or on the road. Their 
platform allows Marketing and Sales Enablement teams to create 
and recommend marketing collateral by sales stage, customer-
facing role, or industry – with recommended next-step interaction 
cards. Robust group-based permissions can be set by user, team, 
or group so sales reps only see the content that is meant for them. 
They provide detailed slide-by-slide content analytics on what 
content is being used and how customers respond during 
interactions.

ClearSlide
The Sales Engagement 
Platform Leader

25
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Patrick Nichols
Chief Executive Officer
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“Our employees view managers 
more as mentors and coaches, 
rather than as people to report to 
or receive assignments from. 
Managers know the importance of 
creating an environment where 
people feel comfortable, 
appreciated, and supported, so 
they mold their roles around 
guidance and teaching in order to 
help team members grow and 
become better in their
respective careers.”

The Winter 2020 release is a new release of ClearSlide's Sales 
Platform. This update provides Data-Centred Email, Outreach, 
and Content Feedback. It provides new features for the entire 
sales and marketing process. Sales reps can take advantage of 
their new AI-powered Spam Checker to get an instant spam score 
on email content and get more email opens. It also provides Sales 
and Operations Managers the use of a new Gmail plugin to share 
and track individual engagement with training content via email. 
For Marketing & Sales Enablement teams, their new Content 
Feedback system creates a dialogue between content owners and 
sales to help fine-tune content strategy. Sales Engineering & 
Implementation Teams can use the new notification center in 
Gmail to share and track individual engagement with 
standardized support content.

A Sales Engagement Platform is defined as an integrated and 
easy-to-use platform that enables and guides the sharing of high-
impact content with customers, delivers actionable insights for 
what to do next, and integrates and auto-logs to CRM. ClearSlide 
is recognized as a pioneer and the most complete Sales Platform 
by several analyst firms and industry organizations. There are 
hundreds of sales enablement tools available – however, most are 
only able to accomplish a small part of the selling process. 
ClearSlide, however, provides a complete sales platform. It 
increases sales efficiency by providing tools for Content 
Management, e-mail tracking, engagement analytics and guided 
selling. They are integrating Enablement and Engagement tools 
to provide more meaningful ways to engage with customers as 
sellers.

ClearSlide Winter 2020 Release

Their new Gmail plugin will also allow teams to view complete 
customer engagement and email activity data in Gmail. It will 
also improve collaboration with Social Commenting by creating a 
dialogue between content owners and sales to fine-tune content 
strategy. Users will share feedback for the asset right after the 
meeting – fresh from customer interaction. The team will receive 
email notifications for tagged comments and replies and see who 
liked the asset. This will enable the Sales team to understand how 
content is resonating with peers. 

Sales Enablement + Engagement The Man Behind The Success

Prior to joining Corel, Patrick served as a 
General Manager within the Trilogy/Versata 
family of companies where he was 
responsible for new acquisitions and 
business ownership of a portfolio of 
Versata companies. Before joining 
Trilogy/Versata, Patrick worked as a 
product manager and technical consultant 
at Microsoft and served as a researcher for 
the Department of Defense and 
Department of Energy through the Cornell 
Engineering and Theory Center. He holds a 
BS from Cornell University.

Patrick Nichols, Chief Executive 
Officer

Patrick Nichols serves as Corel's CEO. He 
joined the company in 2009. Before 
becoming Chief Executive Officer, Patrick 
held the role of President of WinZip and 
General Manager of Corel, Roxio, Pinnacle 
and ReviverSoft, leading the 
transformation of Corel's acquired brands 
and setting the strategic direction of the 
company's product lines. Patrick has 
played a key role in Corel's success, serving 
on the management team responsible for 
nearly tripling the company's operating 
income over the last three years.
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Companies of all sizes are in the midst of digitally 
transforming everything they do, ranging from the 
products and services they create to the go-to-market 

models they employ. For marketing organizations, the landscape 
is no different. While automation is in full swing throughout 
marketing organizations today, time-consuming, manual 
processes still exist and contribute to long lead times, errors, and 
inconsistencies when rolling out global campaigns and localized 
content.

Cloudwords was founded in 2010 as a software company to help 
customers such as Amazon Web Services, Microsoft, Merck, and 
many others digitally transform their global marketing. 
Headquartered in San Francisco, Cloudwords is backed by Storm 
Ventures, UMC Capital and Marc Benioff, founder of 
salesforce.com.

In light of the above mentioned, we are presenting Cloudwords, a 
company that speeds time to market for campaigns and content 
on a global scale. By connecting marketing systems and 
automating project workflow, time-consuming tasks are 
eliminated and unprecedented visibility into the localization 
process is achieved. Whether you are targeting 5 countries or 20, 
Cloudwords helps you deliver more personalized content, in 
more languages, to more customers at a speed, quality and scale 
impossible to achieve with manual processes.

Cloudwords OneReview

With Cloudwords's OneReview, you can effortlessly collaborate 
with your in-market colleagues around the world to ensure that 
your translated campaigns and content are on-brand and 
appropriate for regional variations.

Cloudwords also offers Line-by-Line review, which displays both 
the source text and the translation, side by side.  This linguistic 
view allows reviewers to easily compare each segment, make 
edits or comments, and ensure that everything is translated 
correctly in the target language.  

Cloudwords enables multiple reviewers to view, provide 
feedback, and edit translated content. All of this is within the 
context of its final format – whether it's an email, newsletter, 
landing page, word document or web page.  Any file type can be 
uploaded, transferred, downloaded and translated. Because 
Cloudwords streamlines the review process to make it fast and 
easy, you'll be able to get more campaigns and more content to 
market quicker and more often.

In-Context Review

With Cloudwords, a translated copy appears just as it would in 
the final layout.  For example, a translated email stored in 
Marketo looks exactly the same as it would to the email recipient 
- and your reviewers never have to log in to Marketo!

Line-by-Line Review

Cloudwords's In-Context Review is the industry's most 
technologically advanced and easiest approach to reviewing and 
editing translated content.  See both the source and the translated 
content side-by-side. 

Cloudwords
Driving Speed, Scale, and 
Sophistication for Global Marketers

25
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Michael Meinhardt
CEO & Founder
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“By seamlessly integrating 
with translation vendors, 
marketing automation 
platforms, and content 
management systems, we take 
the manual work out of 
getting your marketing assets 
translated.” 

Translation Memory belongs to the customer and can be 
searched, modified, and exported at any moment in time. 
Cloudwords also holds 2+billion segments on behalf of its 
customer, valued at over $250m in assets. Its platform can 
support a customer's ever-growing needs for processing and 
storage.

Increase Brand and Message Consistency with Unlimited 
Translation Memory

OneTM, Cloudwords patented Translation Memory, is securely 
managed in its SaaS platform. This translation memory is 
updated in near real-time, allowing for a variety of translation 
processes - translators or language service providers translating 
content or post-editing after machine translation. The company 
also offers subscription pricing that allows every customer to 
store and use an unlimited amount of translation memory. 
Customers get an ever-increasing Return on Investment (ROI) as 
more content is translated and translation memory grows.

This powerful review experience means faster time to market in 
all your target countries with easier collaboration with global 
teams and fewer errors.

The Cloudwords platform integrates with a range of machine 
translation engines, including Lilt, Google Translate, and MSFT 
Translate. It supports several deployment and workflow options 
that meet the translation requirements of our customers. These 
include using machine translation alone or combining machine 
translation with a post-editing process that can either integrate 
with a Language Service Provider (LSP) or combine the human 
review efforts of an LSP with an internal subject matter expert. 
Further workflow benefits can be gained by leveraging 
Cloudwords Translation Memory to reduce time to market, verify 
that the same words aren't re-translated, and ensure the final 
translation is on-brand and adheres to company-specific 
nomenclature. 

Cloudwords was founded to help leading enterprises drive global 
growth and competitiveness through a highly efficient 
localization process. It will continue to provide best-in-class 

Machine Translation Meet the Maverick
Michael Meinhardt, CEO & 
Founder

Michael founded Cloudwords, the leading 
SaaS platform enabling global executives 
to optimize their localization business 
processes and global customer experience. 
He developed the original business plan, 
initial product plan, hired the core team, 
and delivered 7x year-over-year top-line 
growth.

Quickly Localize Rich Media Assets

The need to quickly localize rich media assets such as those 
produced in InDesign or videos from platforms like Vidyard, 
ON24, and Brightcove to share on social media and YouTube, has 
become a crucial component of a global marketer's strategy. 
However, for most global marketers without design or video 
editing skills, this has been a difficult and manual process -- until 
now.

integrations into marketing technologies and leverage leading 
translation methodologies to enable its customers to take full 
advantage of any new developments in the localization industry. 

Cloudwords makes it easy to review and edit the translated text in 
InDesign page layouts within Cloudwords OneReview - without 
the need to purchase or learn how to use Adobe InDesign 
software. Cloudwords also automates the process of transcribing 
and localizing closed captions and subtitles for a range of video 
file formats, so you can easily review and edit translated closed 
captions in videos. Both features deliver significant time and cost 
savings to marketers who need to create and deliver rich media 
assets to global audiences in multiple languages.
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implified, flexible, and more profitable insurance operations Sfrom quote to renewal - CodeObjects was founded with this 
simple vision in mind. Today CodeObjects is a state-of-the-

art, cloud-based Property & Casualty Insurance platform. With 
their insurance systems, carriers can take full control over the 
system configuration and deploy a high level of efficiency 
throughout the insurance process, resulting in lower cost, reduced 
errors, greater customer service, and a better business. Their 
solutions are purpose-built for and fully configurable by business 
users. They put the power to change, update or launch new 
products in the hands of these users, with minimal reliance on IT. 
CodeObjects provides carriers the flexibility and speed they need 
to respond to change, reduce risk and grow. They provide a 
complete insurance platform delivered via the cloud. Their 
mission is to help carriers achieve the best business results 
possible with complete, flexible, and purpose-built software 
solutions for every stage of the insurance lifecycle.

 

Simplify the Insurance Lifecycle

CodeObjects deliversinsurance software for more flexible 
operations and faster speed to market. The InsuranceEnterprise is 
a complete, end-to-end software platform for all aspects of 

property & casualty insurance processing. It is designed for 
business users and enables flexibility, configurability, and 
efficiency for better, more profitable business from quote through 
renewal. Its carriers can launch products quickly and easily, with 
minimal IT or programming resources. CodeObjects solutions are 
cloud-based and require no up-front investment in software or 
hardware.

The company says, “Configurability is a hallmark of every 
CodeObjects product. Our software is designed to put the 
business user in the driver seat. Our products are fully integrated, 
easy to use, and easy to change. Implementing new rates, rules or 
policies is a snap.”

All these solutions can be delivered as an end-to-end cloud-based 
solution or as individual solutions. Custom deployment by their 
expert services staff, or BPO partners, makes implementation 
fast.

It has four integrated components: PolicyEnterprise, 
RatingEnterprise, BillingEnterprise, and ClaimEnterprise. These 
components work in tandem to provide flexible deployment and 
reduce the dependence on IT.

CodeObjects solutions are 100% cloud-based and require no up-
front capital expenditure. The solution is hosted on Amazon Web 
Services infrastructure for maximum reliability and performance. 
Their carriers pay a single, predictable monthly subscription fee, 
which includes all aspects of software, services, and hosting. 
They promise no up-front capital expenditures to launch the 
system. Their carriers also save in the use of IT resources, as 
thesolutions are fully managed. CodeObjects customers have 
reduced processing costs by leveraging business-driven 
configuration.

CodeObjects
Making Effective, Simple to Use 
Insurance Systems: California-
Based CodeObjects Is at The 
Forefront ofPAS Innovation
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Anil Annadata
CEO
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“CodeObjects gives 
carriers the flexibility and 
speed they need to 
respond to change, reduce 
risk and grow.”

CodeObjects has recently launched an AI-powered customer 
assistant, InsurBot. It was built by their team of Insurance, 
Customer Service, and Artificial Intelligence experts focused 
entirely on delivering incredible customer experience for 
all—agents, brokers, and policyholders.

The team at CodeObjects believes maintaining a best-of-breed 
solution is critical to a carrier's success. Their pre-built 
integrations provide quick access to the industry's best service 
providers. Leverage Geocoding, Risk Characteristics, 
Replacement Cost, Credit, CLUE, Payment Gateway, and many 
others to enhance your decision-making ability. 

The team proudly says, “InsurBot is a sophisticated and 
intelligent technology that scales seamlessly and knows when to 
tap a live agent.”

The Complete Insurance Platform

Transforming Customer Service: Insurbot

It provides Immediate Customer Satisfaction with no wait time, 
regardless of the number of customers. The customers can also 
choose to connect via messaging, voice, or browser. The bot 
delivers an on-brand personality and tone and identifies and 
transfers critical requests to a live agent.

CodeObjects delivers all core systems, ancillary services, and 
integrations that carriers need. Business users are able to make 
changes through simple configuration settings. Their proven 
deployment model enables carriers to launch the platform 
quickly. Pre-built integrations, rich functionality, and cloud 
delivery ensure successful implementation—even with the most 
complex carrier business models. Enhancements to products or 
policy guidelines can be rolled-out by business users within 30 
days. New products, rates or policy changes can be rolled out 
quickly, without the help of IT. Their powerful rating engine and 
business intelligence functionality enable better ratings and more 
precise pricing. Rules and roles-based admin gives appropriate 
access to decision-makers, who can then quickly react to market 
changes. Updates to pricing, rules or policies are simple 
configuration changes and can be rolled out immediately. They 
provide configurability, flexibility and speed to market which 
givesusers a competitive advantage. Their streamlined, efficient 
and cost-effective operations help businesses make more 
profitable decisions. Their efficiencies can drive up to a 30% 
reduction in underwriting and operations costs and their pay-as-
you-go model eliminates capital expenditures.

Before that, Anil has held senior executive 
management positions at Siebel Systems 
(acquired by Oracle Corporation), where 
he spent more than nine years and was 
responsible for building their largest 
Enterprise horizontal product line. Anil is 
the primary inventor of 18 patents in 
Enterprise Software and holds a Master of 
Science degree in Computer Science from 
the University of Hawaii, Manoa.

Meet the Formidable Leader
Anil Annadata, CEO

Anil Annadata is the CEO of CodeObjects, 
which he founded in 2006. He has over 21 
years of experience in building, managing, 
and implementing large Enterprise 
software platforms serving many global 
companies. Prior to founding CodeObjects, 
Anil was the president and CEO of 
Implemo Systems, a leading Enterprise 
CRM implementation, and Management 
Consulting firm, serving customers like 
CMS (Federal centers for Medicare & 
Medicaid Services), DIRECTV, Alltel 
(Acquired by Verizon Wireless) and XM 
Satellite Radio.

“We are software developers with deep 
roots in insurance operations, the insurance 
ecosystem of partners, regulatory bodies, 
and data organizations. Our mission is to 
help carriers grow. We believe that better 
systems enable better policies, which, in 
turn, builds better insurance businesses.”
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