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The use and viewing of media, including social media platforms, is entrenched in our daily routine. 
Increasingly, celebrities need to be aware of the use and misuse of their personal brand. The discussion 
will revolve about how to value the celebrity brand in the age of social media, and how to protect that 
value. Attendees can share their experiences with right of publicity issues in both transactional and 
litigation matters. 
 
 

A. Introductions 
 
 

B. What are Rights of Publicity? Name them. 
 

a. What makes ROP assets different from other IP assets? 
 

b. How are right of publicity assets changing? 
 

c. What are the various ways that ROP assets can be protected? 
 

d. What is the difference between ROP licensing and endorsements? 
 

e. How can celebrities control commercial exploitation of his/her identity, and prevent 
unauthorized use? And what enforcement techniques can be used? 

 
f. How can retailers play a role in protecting a celebrity’s value? 

 
 

C. Social media platforms – good or bad for a celebrity’s value? 
 

a. How have celebrities’ relationships with their fans/consumers changed with the increased 
use of social media? 
 

b. What are the challenges faced in controlling use of ROP assets on social media 
platforms? 
 

c. How can fan-based social media platforms be used to increase value for a celebrity’s 
ROP? 

 
d. What types of social media licensing agreements would be valuable for a celebrity’s 

personal brand? 
 

e. What social media platforms hold the best future value for a celebrity? 
 

f. Can bad publicity be good value? 
 
 



 
 

D. How do you value a celebrity’s right of publicity assets? 
 

a. Why would a celebrity need a valuation of their ROP assets? 
 

b. What are the challenges in valuing a celebrity brand? 
 

c. Why would value vary depending on use? 
 

d. Who are the various stakeholders who have interests in a celebrity’s brand? 
 

e. What factors drive celebrity ROP value? 
 

f. What are the best valuation methodologies to value ROP assets? 
 

 
E. Can celebrities be worth more to their estate after death? 

 
a. What ROP assets can be used postmortem? 

 
b. How can an estate prolong value of postmortem ROP assets? 

 
c. Does the place of death matter? 

 
d. What should living celebrities do to protect their estate’s ROP assets for the afterlife? 

 
 

F. Discussion of current ROP related litigation.  
Case Study: The Estate of Michael Jackson v. the Internal Revenue Service 
 
 
 
 


