
Job Title: Marketing and Communications Coordinator (AmeriCorps VISTA) 

 

Overview of Georgia Lions Lighthouse: The Georgia Lions Lighthouse Foundation is a non-profit organization 

providing vision and hearing services to low-income Georgians who are uninsured, underinsured, and/or homeless. 

During the past five years, our organization has expanded its services and resources to meet the needs of more 

Georgians whose access to vision and hearing care is limited. We are able to provide these services with our 

collaborative partnerships with the medical community. For more information on the Lighthouse Foundation please 

visit www.lionslighthouse.org 

 

Position Summary: This position is funded through the national and state AmeriCorps VISTA program. As such, 

this position receives a monthly stipend (living allowance), an educational award, childcare assistance (if eligible), 

and a multitude of training opportunities.  

 

This one-year, full-time position has a major role in the development of sustainable and effective marketing 

practices of the Lighthouse Foundation and our services. The Marketing Coordinator is responsible for creating and 

implementing key strategies and initiatives for public relations, special event and cause related marketing, content 

creation and distribution, and community engagement.  

 

 

Primary Duties:  

This opportunity allows the Marketing VISTA member to explore nonprofit marketing, special event 

marketing, and public relations while gaining experience that has led past members to obtain management 

positions at other nonprofits.  

 Work in a team environment and support the Development and Marketing teams in annual goals and 

objectives.  

 Create and implement a strong marketing content to communicate with a wide variety of constituents to 

with the goal of gaining increased donations, volunteer services, and overall awareness. 

 Website and social media maintenance   

 Gather success stories of patients to promote the mission of our organization. Maintain contact with strong 

leads for potential speaking opportunities. 

 Create and monitor marketing materials and event promotions, including creating and editing graphics, 

managing social media outlets and the event website. 

 Build on existing activity to elevate GLLF’s presence in the community and among partners  

 Other duties as assigned. 

 

Qualifications:  

 Bachelor’s degree (preferably in Marketing, Graphic Design, Journalism, Public Relations, or similar 

subject). 

 Excellent organizational and time management skills.  

 

Skills Necessary for Job Performance: 

 Proficiency in use of Microsoft Office, Adobe Creative Suite, and WordPress 

 Knowledge of HTML and CSS is preferred, but not required 

 Video editing skills are a plus 

 Ability to prioritize duties while multi-tasking, strong organizational and problem solving skills 

 Excellent interpersonal skills and the ability to relate to client, staff, and volunteers   

 

Personal Attributes Desired: 

 Self-motivated and punctual; Creative and professional  

 Outgoing and willing to make contact with unfamiliar prospects 

 Ability to achieve goals with minimal supervision 

 

 

If interested in this AmeriCorps VISTA position, please send resume and cover letter to Kembra Landry at 

klandry@lionslighthouse.org. Must be available to start May 18, 2015. 

http://www.lionslighthouse.org/

