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Its	Origin	 		
A	series	of	conversations	between	Damon	Autry	and	Leon	Richardson	triggered	interest	in	developing	this	
document.	Their	discussions	focused	on	the	economic	conditions	in	communities	of	color	and	the	ways	in	
which	those	conditions	can	be	strengthened.		
 
Leon,	 as	 president	 and	 CEO	 of	 the	 Chemico	 Group,	 decided	 to	 lend	 his	 insight	 as	 a	 successful	 29-year	
entrepreneur	 to	 this	endeavor.	 It	was	Leon’s	 insight,	 coupled	with	his	experience	serving	as	chairman	of	
the	National	Association	of	Black	Suppliers,	and	as	a	board	member	of	both	the	Michigan	Minority	Supplier	
Development	Council	and	the	General	Motors	Supplier	Diversity	Counsel,	that	gave	Damon	the	knowledge	
base	necessary	to	develop	and	hone	this	narrative.	 		
 

About	The	Author		

Damon	 Autry	 is	 the	 founder	 of	 Autry	 Media	 Group,	 a	 corporate	
communications	 firm	 specializing	 in	 helping	 businesses	 better	
communicate	 with	 their	 stakeholders.	 He	 launched	 the	 business	 in	
2010	 after	 an	 11-year	 stint	 at	 a	 Detroit-area	 consulting	 firm.	 Since	
then,	 automotive-related	 businesses,	 nonprofit	 organizations	 and	
insurance	 companies	have	 relied	on	Damon	and	his	 team	 to	develop	
corporate	messaging	that	best	aligns	with	their	corporate	values.		
 
Damon	oversees	a	team	that	delivers	seamless	strategies	in	the	areas	
of	 internal	 and	 external	 communications,	 integrated	 marketing	
campaigns,	 event	 planning	 and	 executive	 ghostwriting.	 Autry	 Media	
Group	regularly	conducts	research	on	a	host	of	topics,	most	of	which	
chronicle	 the	 need	 for	 improved	 diversity	 in	 the	 American	 corporate	 infrastructure.	 The	 company	 has	
partnered	 with	 several	 notable	 American	 brands,	 including	 the	 United	 Auto	 Workers	 and	 Ford	 Motor	
Company.	 It	 has	 also	 done	work	 for	 the	 Chemico	Group,	 Bridgewater	 Interiors,	 Rainbow	PUSH,	MetLife,	
Epilepsy	Foundation,	RLJ	Companies,	Real	Times	Media,	DetailXPerts	and	several	others.		
 
For	 more	 information,	 please	 visit	 www.autrymediagroup.com.	 Damon	 earned	 a	 bachelor’s	 degree	 in	
journalism	from	Central	Michigan	University.	 
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INTRODUCTION	 
The	 face	 of	 America	 is	 changing.	 The	minority	 population	 continues	 to	 grow	 at	 a	 brisk	 pace,	which,	 by	most	
estimates,	will	culminate	in	the	U.S.	becoming	a	“majority-minority”	country	by	2043.	The	shifting	citizenry	has	
already	begun.	In	2016,	the	U.S.	Census	Bureau	reported	that	babies	of	color	(1	year	or	younger)	outnumbered	
non-Hispanic	white	babies.	(Yoshinaga)	In	2014,	children	of	color	became	the	new	majority	in	America’s	public	
schools.	 (Carr)	What’s	more,	 the	 Census	Bureau	 revealed	 that,	 between	 2015	 and	 2016,	 non-Hispanic	whites	
were	the	only	segment	of	the	U.S.	population	where	deaths	outpaced	births.	Precisely,	there	were	163,300	more	
deaths	of	non-Hispanic	whites	than	births	during	that	period.	(Census	Bureau	Press	Release)		

	

This	changing	populace	brings	with	it	a	heightened	
awareness	of	minority	communities,	especially	as	it	
relates	 to	 how	 they	 fit	 within	 the	 country’s	
economic	 landscape.	 Specifically,	 this	 population	
metamorphosis	 puts	 a	 spotlight	 on	 the	 role	
minorities	 will	 play	 in	 helping	 sustain	 America’s	
affluence	 and	 global	 competitiveness,	 as	 well	 as	
how	 minority	 entrepreneurism,	 in	 particular,	 will	
play	 a	 role	 in	 bringing	 communities	 of	 color	 to	
economic	parity.	 

As	 minorities	 grow	 in	 numbers,	 they	 will,	 in	 turn,	
become	the	bedrock	of	 the	American	economy	and	
the	 main	 value	 creators	 in	 America’s	 corporate	
supply	 chain.	 (Boston	 Consulting	 Group)	 These	 are	
the	basic	facts	that	fuel	the	need	for	implementing	a	
robust	 strategy	 that	 cultivates	 minority	 entre-	
preneurism.	 Above	 all	 else,	 minority	 entrepre-
neurism	 MUST	 become	 an	 American	 priority	 be-	
cause	our	country’s	place	as	an	economic	power	 in	
the	world	depends	on	it.	 	
(Greenhalgh/Lowry).	 

Shifting	America’s	mindset	toward	a	more	minority-
focused	 concept	 of	 entrepreneurism,	 after	 having	
been	spurned	 for	generations,	will	not	be	easy.	But	

if	America	does	not	make	minority	business	success	
a	national	priority,	the	U.S.	economy	will	stumble	as	
it	 runs	 headlong	 into	 a	 critical	 shortage	 of	 skilled	
entrepreneurs.	(Boston	Consulting	Group)	Further,	if	
we	 do	 not	 foster	 minority	 inclusion	 in	 entrepre-	
neurism,	 and	 do	 everything	 we	 can	 to	 ensure	 its	
success,	the	impact	will	extend	beyond	the	minority	
community	to	constrain	gross	domestic	product	and	
national	affluence.	(Boston	Consulting	Group)		

This	research	document	 focuses	on	the	 importance	
of	 minority	 entrepreneurism	 to	 America	 and	 how	
minority	 entrepreneurism	 is	 the	 driving	 force	
behind	 bringing	 communities	 of	 color	 to	 parity	 in	
income	 and	wealth	 accumulation.	 It	 also	 examines	
the	 reasons	 why	 America’s	 future	 economic	
standing	 in	 the	 world	 will	 depend	 on	 minorities’	
success	 in	 building	 flourishing	 enterprises.	 The	
information	 to	 come	 explores	 the	 questions:	What	
are	 the	 best	 ways	 to	 help	 position	 minority	
entrepreneurs	 to	ensure	 their	 staying	power?	How	
can	 the	 troublesome	 unemployment	 trend	 in	
African	American	communities	be	addressed?	How	
big	 is	 the	 economic	 disparity	 between	 whites	 and	
communities	of	color?	These	and	other	queries	are	
answered	in	the	following	pages.		
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SOME	OF	THE	PAPER’S	KEY	FINDINGS	INCLUDE: 
• As	of	2012,	29	percent	of	all	businesses	in	the	U.S.	were	minority-owned	(MBDA,	2015)	  
• Minority	women	are	becoming	entrepreneurs	at	a	faster	rate	than	any	other	demographic,	especially	 

African	American	women	(American	Express)	  
• The	total	number	of	Minority	Business	Enterprises	increased	37	percent	 between	2007	and	2016, 

from	5.8	million	to	8	million;	non-minority businesses	declined	6	percent	during	that	same	period		
(MBDA,	January	2016)	  

• Together,	those	8	million	minority-owned	businesses	generate	about	$1.4 trillion	in	revenue	(MBDA,	2015)	   
• The	top	5	percent	of	the	wealthiest	African	Americans	has	a	net	worth	of	at least	$357,000;	for	the	top	5	

percent	of	the	wealthiest	white	Americans,	that	 number	is	at	least	$2.32	million.	(Credit	Suisse)	  
• 1	in	4	African	American	men	has	a	likelihood	of	imprisonment	in	their	lifetime,	compared	to	1	in	17	white	

men	(The	Sentencing	Project)  

  
	
 
 
 

THE	URGENCY	OF	MINORITY	
	ENTREPRENEURISM	 � 
 

	
	
	
	
	

	

“IF	MINORITY	BUSINESSES	ARE	NOT	
GROWING	AND	SUCCEEDING,	THE	
U.S.	ECONOMY	AND	THE	GLOBAL	
ECONOMY	WILL	BE	NEGATIVELY	
IMPACTED.”	
  

—Joset Wright-Lacy 
NMSDC 

	
	
	
	
	

	

The	importance	of	minority	entrepreneurism	can	be	distilled	down	
to	 two	 simple	 theories.	 First,	 America’s	 future	 viability	 as	 the	
world’s	 preeminent	 economic	 power	 is	 contingent	 on	 minorities’	
success	in	business.	For	most	of	the	twentieth	century,	white	males	
dominated	 the	 U.S.	 workforce,	 the	 country’s	 entrepreneurial	
economy	and	 the	multitier	 supply	chains	 that	 sustained	U.S.-based	
major	 corporations.	 (Greenhalgh/Lowry)	 These	 white-dominated	
roles,	however,	will	be	no	 longer	by	 the	middle	of	 the	 twenty-first	
century,	 when	 minorities	 will	 dominate	 the	 U.S.	 workforce,	 the	
entrepreneurial	economy	and	the	complex	value	chains	upon	which	
corporate	success	now	depends.	(Greenhalgh/Lowry)	Minorities	will	
soon	have	America’s	entrepreneurial	baton	in	their	possession,	and	
with	it	the	task	of	maintaining	America’s	global	competitiveness.		

The	 second	 theory	 behind	minority	 entrepreneurism’s	 importance	
is	 its	 role	 as	 the	 primary	 component	 in	 helping	 minorities	 reach	
economic	parity.	Minority-owned	businesses	are	the	main	source	of	
wealth	creation	in	urban	communities,	and	it	is	that	wealth	creation	
that	spawns	community	development,	vibrant	local	economies,	and	
jobs	and	career	paths	for	other	minorities.		
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We	 will	 look	 more	 in	 depth	 at	 the	 two	 theories	 mentioned	 above	 to	 chronicle	 how	 vital	 Minority	 Business	
Enterprises	 (MBEs)	 are	 to	 minority	 communities,	 as	 well	 as	 their	 expanding	 importance	 in	 maintaining	 a	
flourishing	economic	landscape	in	America.	

Minority	Businesses	Are	A	National	Priority	 
As	 the	 American	 populace	
moves	 toward	 a	 majority-
minority	 citizenry,	 so	 will	 the	
face	 of	 American	 businesses.	
The	high-achieving	baby	boom-	
ers	 are	 retiring	 en	 masse,	
creating	 a	 void	 in	 the	 entre-	
preneurial	 economy.	 By	 virtue	
of	 the	 changing	 demographics,	
minorities	 will,	 by	 and	 large,	
replace	 those	 entrepreneurial	
baby	 boomers,	 to	 the	 extent	
that	in	the	coming	years,	half	of	
the	 country’s	 entrepreneurs	
will	be	minority.	(Greenhalgh/	 	
Lowry)	 They	 obviously	 need	 to	

be	 successful	 in	 order	 for	 the	
country	 to	 be	 successful;	 the	
U.S.	 cannot	 be	 globally	 com-	
petitive	if	half	of	its	economy	is	
underperforming.	 Minority	 en-	
trepreneurs,	 then,	 must	 be	
given	 the	 tools,	 the	 access,	 the	
training,	 and	 the	 public	 policy	
initiatives	 to	 set	 them	 up	 for	
success.	 As	 it	 currently	 stands,	
however,	 minorities	 are	 not	
getting	 the	 help	 they	 need	 to	
fully	 participate	 in	 the	 entre-	
preneurial	economy.	 									
(Greenhalgh/Lowry)		

Joset	Wright-Lacy,	 president	 of	
the	 National	 Minority	 Supplier	
Development	 Council,	 agrees	
with	 the	 notion	 of	 minority	
entrepreneurism	 reaching	 cri-	
tical	 mass.	 “Attention must	 be	
placed	 on	 the	 growth	 and	
sustainability	 of	 a	 younger,	
multiracial	 population	 as	 they	
become	 the	 foundation	 of	 the	
American	 economy,”	 she	 said.	
“If	 minority	 businesses	 are	 not	
growing	 and	 succeeding,	 the	
U.S.	 economy	 and	 the	 global	
economy	 will	 be	 negatively	
impacted.”	(NMSDC)			  

	

WITH	SO	MUCH	AT	STAKE,	HOW	CAN	WE	
BEST	POSITION	MINORITY	ENTREPRE-	
NEURS	TO	ENSURE	THEIR	PROSPERITY	
AND,	BY	EXTENSION,	THAT	OF	THE	
COUNTRY?	
	
	

	
	

	

	
	

IMPROVE	ACCESS	TO	CAPITAL	
Access	 to	 capital	 is	 the	 lifeblood	 of	 any	 successful	 entrepreneurial	
venture.	Whether	the	business	 is	well	established	or	at	 the	start-up	
phase,	capital	is	vital	to	its	success.	For	minority-owned	businesses,	
where	 does	 the	 capital	 come	 from?	 Minority	 ventures	 are	
approximately	 three	 times	 as	 likely	 to	 be	 denied	 loans	 than	
comparable	 non-minority	 ventures.	 (Cavalluzzo)	 As	 a	 result,	
minority-owned	 businesses	 rely	 significantly	 more	 on	 investments	
of	personal	and	 family	wealth	 than	on	external	debt	or	equity.	This	
source	of	capital	is	often	constrained	by	the	low	household	wealth	of	
the	 entrepreneur,	 as	 well	 as	 the	 low	wealth	 of	 friends	 and	 family.	
(Robb)		

In	 light	 of	 their	 loan	 requests	 being	 denied	 at	 higher	 rates,	 the	
Minority	 Business	 Development	 Agency	 (MBDA)	 and	 the	 Small	
Business	 Administration	 (SBA)	 are	 two	 supplemental	 resources	
minority	entrepreneurs	can	use	to	secure	funding.	The	MBDA,	an		

	

	



MINORITY ENTREPRENEURISM	An	American	Necessity	 	 	 	 	 	 	 	 	 4	
	

	

	

	

	

	

	

	

	

agency	 in	 the	 U.S.	 Dept.	 of	 Commerce,	 is	 the	 only	 federal	 entity	
charged	with	growing	the	global	competitiveness	of	minority-owned	
businesses	in	the	United	States.	As	of	May	2018,	the	MBDA	offers	22	
business	 centers	 around	 the	 country	 that	 exist,	 in	 part,	 to	 support	
minority	organizations	looking	to	launch	or	expand	their	enterprises	
with	additional	capital.		

The	 SBA	 is	 an	 independent	 agency	 of	 the	 federal	 government	 that	
helps	Americans	start,	build	and	sustain	businesses.	The	agency	does	
not	directly	lend	money	to	companies.	It	guarantees	a	percentage	of	
those	 loans	 to	 the	 banks,	 so	 financial	 institutions	 have	 more	
incentive	to	lend	money	to	small	businesses.		

Another	possible	resource	for	funding	is	venture	capital	firms,	which	
invest	mostly	in	start-ups	with	high	growth	potential.	In	addition	to	
supplying	 businesses	 with	 an	 in	 influx	 of	 available	 cash,	 venture	
capital	 firms	can	add	assistance	 in	critical	areas	 including	 legal	and	
tax	matters,	human	resource	management	and	overall	guidance	and	
consultation.	

	
IMPROVE	BUSINESS	NETWORKS  

Putting	 minority	 entrepreneurs	 on	 the	 pathway	 to	 success	 involves	 fostering	 networking	 opportunities	
where	people	who	 face	similar	challenges	can	draw	on	each	other’s	experiences	and	make	connections	 to	
people	 who	 can	 lead	 them	 to	 opportunities.	 (Greenhalgh/Lowry)	 These	 business	 networks	 can	 help	
entrepreneurs	expand	 their	 customer	base,	 improve	access	 to	debt	and	equity	 finance	and	provide	useful	
advice	and	support.	(Barr)		

These	 connections	 are	 made	 not	 by	 happenstance,	 but	 the	 result	 of	 forthright	 efforts	 geared	 toward	
improving	 and	 expanding	 one’s	 relationships—for	 business	 relationships	 are	 the	 precursors	 to	 business	
networks.	Taking	part	in	conferences	and	events	where	like-minded	businesspeople	converge	is	one	surefire	
way	 in	 which	 to	 forge	 those	 relationships	 and	 networks.	 Some	 of	 the	 more	 prominent	 gatherings	 for	
minority	entrepreneurs	include	the	National	Minority	Supplier	Development	Council	(NMSDC)	Conference,	
the	Black	Enterprise	Entrepreneurs	Summit,	the	Hispanic	Business	Conference	&	Expo,	the	Rainbow	PUSH	
Global	Automotive	Summit,	and	several	others.		

It	is	not	enough	to	simply	participate	in	these	events	as	an	attendee.	Business	leaders	should	seek	to	sit	on	a	
panel	or	moderate	a	discussion.	These	activities	go	a	long	way	toward	lending	credence	to	one’s	expertise,	
which	makes	it	easier	for	others	to	view	the	entrepreneur	as	a	go-to	resource.	
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IMPROVE	ACCESS	TO	CONTRACTS  

Contract	 agreements	 are	more	 often	 than	not	 the	 result	 of	 developing	 favorable	 business	 relationships,	 as	
mentioned	 previously.	 The	 relationships	 between	 purchasing	 agents	 and	 suppliers	 form	 the	 groundwork	
upon	which	trust	is	established,	and	it	is	this	trust	that	emboldens	decision	makers	to	retain	the	suppliers	of	
their	choice.	Solid	relationships	aren’t	just	necessary	to	get	your	foot	in	the	door;	they	are	necessary	to	keep	
your	foot	 in	the	door.	 It	 is	this	familiarity	that	fuels	purchasing	agents	to	stick	with	incumbent	suppliers	as	
long	as	 they	can.	But	 this	 tendency	makes	 it	difficult	 for	new	suppliers	 to	get	a	 shot.	The	difficulty	 is	 even	
greater	 for	minorities,	who	might	 encounter	 stereotyping	 that	 induces	 a	 purchasing	 agent	 to	 assume	 that	
they	 will	 not	 get	 the	 same	 reliability,	 quality	 or	 responsiveness	 if	 they	 deal	 with	 diverse	 suppliers.	
(Greenhalgh/Lowry)	In	summation,	improving	your	business	network	improves	your	access	to	contracts.		

IMPROVE	GOVERNMENT	SUPPORT	AND	
INTERVENTION	 
Leonard	Greenhalgh	and	 James	Lowry,	 in	 their	book	Minority	Business	Success:	Refocusing	On	The	American	
Dream,	suggest	that	support	should	come	from	the	highest	political	office	in	the	land.	They	say	appointing	a	
Special	 Assistant	 to	 the	 President	 for	 Diverse	 Business	 will	 help	 shape	 the	 direction	 of	 congressional	
committees	 that	determine	priorities	and	authorize	 funding,	enforce	 the	mandates	 that	are	currently	being	
ignored	without	consequences	and	align	state	and	local	government	programs	with	nongovernmental	efforts	
to	achieve	the	necessary	goals.	(Greenhalgh/Lowry)		
	

The	 federal	 government’s	 support	 and	 intervention,	 however,	 should	 not	 be	 limited	 to	 simply	 creating	 an	
environment	that	encourages	opportunities	for	minority	businesses.	The	government	should	spearhead	the	
effort	 by	 utilizing	more	 of	 the	 products	 and	 services	 that	minority	 firms	 offer.	Whether	 it	 is	 professional	
services,	equipment,	supplies,	telecommunications,	information	technology	or	other	disciplines,	MBEs	indeed	
have	the	wherewithal	to	fulfill	the	myriad	needs	of	the	federal	government.		

The	federal	government	has	a	$4.4	trillion	budget	for	fiscal	year	2019.	(Amadeo)	According	to	research	from	
2012,	 only	 $8.21	 billion	 of	 the	 federal	 government’s	 budget	 was	 spent	 with	 Hispanic-owned	 businesses	
(0.18%	of	2019	budget),	while	$7.1	billion	(0.16%	of	2019	budget)	was	spent	with	African	American-owned	
businesses.	(Ivory)	Those	paltry	figures	are	indicative	of	the	dearth	of	opportunities	MBEs	receive	from	the	
federal	 government,	 but	 they	 reveal	 the	 enormous	 opportunities	 that	 exist	 for	 those	 minority	 businesses	
equipped	to	take	on	the	challenges	that	government	contracts	present.		

	
	
	

To	 be	 sure,	 the	 aforementioned	 list	 is	 far	 from	 exhaustive,	 but	 its	 brevity	 should	 not	 lessen	 the	 potential	
impact	of	these	strategies	if	implemented	properly.	Fortifying	minorities’	entrepreneurial	efforts	will	grow	in	
importance	in	the	coming	years,	as	their	population	expansion	will	ultimately	place	the	responsibility	of	the	
nation’s	economic	vibrancy	squarely	on	their	shoulders.		
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AFRICAN	AMERICANS	AND	ECONOMIC	PARITY	
	

Credit	 Suisse,	 a	 Switzerland-based	
financial	services	company,	published	
a	research	 document	 in	 2014	 titled	
Wealth	 Patterns	 Among	 The	 Top	 5%	

of	 African	 Americans.	 The	 paper	 ex-	
amined	the	 investment	 and	 social	
traits	 of	 the	country’s	 wealthiest	
African	Americans.	 One	 of	 its	 most	
salient	points	 was	 identifying	 the	
wealth	 gap	between	 African	 Ameri-	
cans	 and	 whites.	It	 stated	 the	 top	 5	
percent	 of	 the	wealthiest	 African	
Americans	has	a	net	worth	of	at	 least	
$357,000.	For	the	top	5	percent	of	the	
wealthiest	 white		 Americans,	 that	
number	 is	 at	 least		 $2.32	 million.	
(Credit	Suisse)	The	disparities	aren’t	exclusive	to	the	highest	rungs	of	the	economic	ladder.	When	we	
compare	the	median	income	of	the	entire	population	of	whites	($71,300)	and	the	entire	population	of	
African	Americans	($43,300),	whites’	income	is	64.5	percent	higher.	(Pew	Research)	Additionally,	the	
Los	Angeles	 Times	 in	 September	 of	 2017	 analyzed	 findings	 from	 a	 U.S.	 Census	 Bureau	 report	 that	
indicated	African	Americans	were	 the	 only	 racial	 group	 to	 earn	 less	money	 in	 2016	 than	 in	 2000.	
(Long)	White,	Asian	and	Latino	households	all	saw	at	least	modest	income	gains	during	that	period.		

	

Even	 during	 the	 years	 	following	 the	
Great	 Recession	(2010-2013),	 the	 me-	
dian	 wealth	 of	 white	 households	
increased	from	$138,600	to	$141,900—
or	 by	 2.4	 percent.	(Pew	 Research)	
Meanwhile,	the	 median	 wealth	 of	 Afri-	
can	American	 households	 decreased	

33.7	 percent,	from	 $16,600	 to	 $11,000.	
(Pew	 Research)	 America	 has	 recovered,	
but	 not	 everyone	is	 enjoying	 the	
country’s	economic	rebound.		

While	 it	 is	 generally	 accepted	 that	
a	college	degree	can	serve	as	a	requisite		

$2,320,000		

$357,000		

Top	5%	of	Wealthiest	African	Americans	vs.	
Top	5%	of	Wealthiest	Whites	

Whites	

African	Americans	

The	above	figures	represent	the	baseline	of	each	group’s	net	worth		
	
	

Source:	Credit	Suisse	
		

$11,000		

$16,600		

$141,900		

$138,600		

$0		 $30,000		 $60,000		 $90,000		 $120,000		 $150,000		
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Net	Median	Household	Wealth	

Black	Wealth	Barely	Exists	
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Source:	Pew	Research	Center,	Analysis	of	Federal	Reserve’s	Survey	of	Consumer	Finances	
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building	block	in	garnering	wealth,	African	Americans	with	a	college	degree	lag	far	behind	their	white	
counterparts	with	a	college	degree.	White	households	headed	by	someone	with	a	college	degree	have	
a	median	 wealth	 of	 $301,300,	 compared	 to	 college	 educated	 African	 American	 households,	 which	
have	a	median	wealth	of	$26,300.	(Pew	Research)		

 

WOMEN	AND	THE	FISCAL	IMBALANCE	

Women	 of	 color,	 particularly	 African	 American	 women,	 really	 feel	 the	 economic	 inequality	 pinch.	
African	American	women	experience	a	wage	gap	at	every	educational	 level.	(National	Women’s	Law	
Center)	African	American	women	with	a	bachelor’s	degree	or	higher	typically	make	$49,541—about	
the	same	as	white	men	who	have	some	college	education	but	 lack	a	degree.	(National	Women’s	Law	
Center)	 African	 American	 women	 with	 a	 master’s	 degree	 typically	 make	 $55,537—more	 than	
$31,000	less	than	white	men	with	a	master’s	degree.	(National	Women’s	Law	Center)	Over	the	course	
of	a	40-year	career,	African	American	women	would	typically	lose	nearly	$776,000	to	the	wage	gap—
meaning	African	American	women	would	have	to	work	almost	63	years	to	earn	what	white	men	earn	
in	40	years.	(National	Women’s	Law	Center)		

	

African	American	Women's	Wage	Equality	by	Educational	Attainment	

Educational	Attainment	

African	
American	
Female	
Earnings	

White,	non-
Hispanic	

Male	Earnings	

What	African		
American	Women	
Make	For	Every	

Dollar	White,	non-	
Hispanic	Men	

Make	

Wage	
Gap	

No	high	school	degree	 $22,778		 $36,021		 63.2¢	 36.8¢	
High	school	degree	 $28,572		 $42,367		 67.4¢	 32.6¢	
Some	college,	no	degree	 $32,175		 $50,441		 63.8¢	 36.2¢	
Associate's	degree	 $36,511		 $52,032		 70.2¢	 29.8¢	
Bachelor's	degree	or	more	 $49,541		 $79,161		 62.6¢	 37.4¢	

Bachelor's	degree	 $44,996		 $71,032		 63.3¢	 36.7¢	
Master's	degree	 $55,537		 $86,825		 64.0¢	 36.0¢	

 

Indeed,	 the	 economic	 disparity	 in	 the	 African	 American	 community	 is	 real.	 But	 how	 can	 the	
wealth	and	income	of	African	Americans	reach	parity?	How	can	African	Americans	best	leverage	
their	desire	for	economic	self-sufficiency?	One	word:	entrepreneurism.	 
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MINORITY	ENTREPRENEURISM	AND	THE		
$1	MILLION	THRESHOLD	
	
	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

Famed	 educator	 and	 author	Dr.	Dennis	Kimbro	 estimated	 there	
are	35,000	African	American	millionaires	in	the	U.S.	(Kimbro)	He	
says	 the	 number	 should	 be	 around	 300,000	 but	 acknowledges	
there	 is	 no	 chance	 of	 reaching	 that	 lofty	 number	 without	 a	
vibrant	 and	 entrepreneurially	 driven	 African	 American	 com-	
munity.	 

To	 reiterate	 Dr.	 Kimbro’s	 point,	 the	 best	 option	 for	 African	
Americans	 reaching	 $1	 million	 in	 assets	 is	 through	 entre-	
preneurism.	 Sure,	 professional	 athletics	 is	 an	 option,	 but	 how	
realistic	is	it?	Only	one	in	8,926	high	school	basketball	players	is	
drafted	 into	the	NBA,	and	only	one	 in	1,010	high	school	 football	
players	is	drafted	into	the	NFL.	(Sonny)	The	supreme	confidence	
needed	 to	 excel	 in	 athletics	 is	 often	 the	 very	 trait	 that	 steers	
athletes	 into	 thinking	 they	can	buck	 the	odds.	Chances	are,	 they	
won’t.	 

Wealth	 creation	by	MBEs	 is	 good	not	 only	 for	 the	 entrepreneur	
and	 his/her	 community,	 but	 for	 America	 as	 well.	 This	 wealth	
reduces	 economic	 dependency,	 increases	 tax	 revenue,	 creates	
jobs	 for	 minorities,	 provides	 positive	 role	 models,	 breaks	 the	
cycle	 that	 often	 fuels	 intergenerational	 underachievement	 and	

nourishes	 the	 local	 economy	
through	 the	 multiplier	 effect	
(Greenhalgh/Lowry),	 whereby	
earned	money	 gets	 spent	 and	
re-spent	several	times.	But	the	
greatest	 positive	 impact	 of	
wealth	 created	 by	 MBEs	
comes	 when	 that	 wealth	 is	
reinvested	 to	 grow	 that	
business	 to-scale.	 Only	 then	
can	 the	MBE	have	a	 sustained	
run	 of	 excellence	 and	 pros-	
perity.	 
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THE	CHANGE	IS	UNDERWAY	
	

Research	reveals	that	one	of	the	main	differences	
between	 the	 wealthiest	 5	 percent	 of	 African	
Americans	and	the	wealthiest	5	percent	of	whites	
is	African	Americans	have	significantly	less	equity	
in	 business	 assets.	 (Credit	 Suisse)	 These	 findings	
lead	one	to	surmise	that	the	more	entrepreneurial	
participation	 there	 is	 in	 minority	 communities,	
the	greater	chance	there	is	of	economic	vitality	in	
those	 minority	 communities.	 The	 path	 toward	
wealth	accumulation	 is	 littered	with	 the	 seeds	of	
entrepreneurship.		

Barclays,	 the	 London-based	 financial	 services	
company,	 conducted	 a	 survey	 in	 2013	 titled	
Origins	and	Legacy:	The	Changing	Order	of	Wealth	

Creation.	 The	 document	 chronicles	 how	 entre-	
preneurship	 has	 superseded	 inheritance	 as	 the	
main	source	of	wealth	creation.	 In	 the	space	of	a	
little	 more	 than	 two	 decades,	 the	 report	 states,	
deregulation,	 globalization	 and	 technology	 have,	
for	 the	 first	 time,	 created	 a	 new	 generation	 of	
wealthy	 individuals	 who	 owe	 their	 fortunes	 to	
entrepreneurship.	(Barclays)	 

People	 of	 color	 have	 taken	 heed	 to	 this	 notion.	
Minority-owned	 businesses	 are	 growing	 signifi-	
cantly	 faster	 than	 non-minority-owned	 busi-	
nesses.	(MBDA	2015)	Minority	women,	in	fact,	are	

the	fastest	growing	group	of	entrepreneurs	in	the	
country.	 (Zarya)	 Specifically,	 since	 2007,	 the	
number	of	companies	owned	by	Asian	women	has	
increased	 by	 44.3	 percent;	 African	 American	
women-owned	 businesses	 have	 grown	 by	 67.5	
percent;	Hispanic	women-owned	operations	have	
increased	 87.5	 percent.	 (American	 Express)	 But	
since	 1997,	 no	 other	 group	 has	 grown	 as	 fast	 as	
African	 American	 women	 entrepreneurs.	 Busi-	
nesses	 owned	 by	 African	 American	women	 have	
increased	 322	 percent	 between	 1997	 and	 2015.	
(American	Express)	 

The	number	 of	MBEs	 overall	 increased	 about	 37	
percent	 between	 2007	 and	 January	 2016	 (from	
5.8	million	to	8	million),	or	more	than	three	times	
faster	 than	 the	 population	 growth	 among	
minorities.	 (MBDA	 2015)	 Specifically,	 the	 total	
number	 of	 African	 American	 firms	 increased	 by	
36	 percent	 during	 that	 period—from	 1.9	million	
businesses	 to	 2.58	 million	 businesses.	 (MBDA	
January	2016)	 Their	 revenue	 grew	by	more	 than	
10	 percent,	 going	 from	 $135.7	 billion	 to	 $150.2	
billion.	(MBDA	January	2016)	Meanwhile,	the	total	
number	 of	 non-minority	 firms	 dropped	 6	
percent—from	 20.1	 million	 to	 18.9	 million.	
(MBDA	January	2016)	 

 



   

 � 
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Other	specifics	about	the	emerging	MBE	community	include:	

	
Ø Employment	at	minority-owned	firms	increased	about	22.5	percent	between	2007	and	

2015—from	5.8	million	employees	to	7.1	million	employees			

Ø Gross	revenue	at	MBEs	increased	40	percent	during	that	same	period,	from	$1	trillion	to	
$1.4	trillion			

Ø As	of	January	2016,	the	8	million	MBEs	represented	29	percent	of	all	U.S.	businesses,	up	
from	22.3	percent	in	2007 � 

	
	

(MBDA	2015/MBDA	2016)	
	
While	MBEs	are	growing	in	numbers,	non-minority	businesses	are	receding:	
	
	
	
Ø �	The	number	of	non-minority	firms	declined	by	6	percent	between	2007	and	January	2016	

(20.1	million	to	18.9	million)			

Ø Employment	at	non-minority	firms	decreased	by	about	3.5	percent	during	that	same	period	
(50.1	million	employees	to	48.2	million	employees)			

Ø Despite	the	drop	in	total	number	between	2007	and	January	2016,	non-minority	firms	
nonetheless	increased	their	revenue	during	that	period	by	more	than	7	percent	($9.8	trillion	
to	$10.5	trillion) 
	

	
(MBDA	2015/MBDA	2016)	

	

	
As	 the	 numbers	 indicate,	 the	 growth	 of	 MBEs	 is	
outpacing	 non-minority	 businesses	 by	 a	
significant	 rate.	But	while	 increasing	 the	number	
of	 Minority	 Business	 Enterprises	 is	 indeed	 an	
American	 necessity,	 we	 must	 not	 limit	 the	
objective	to	simply	adding	minority	businesses.	It	
is	 not	 enough	 for	 minority	 entrepreneurial	
ventures	 to	 exist.	Minority	businesses	must	have	
the	proper	scale	and	scope	 in	order	to	create	the	
long	 term,	 profitable	 trajectory	 needed	 to	
establish	 a	 sustained	 presence	 in	 the	 American	
business	 landscape.	African	American	businesses	
must	be	given	the	proper	attention	in	this	regard	
because	out	of	the	2.58	million	businesses	owned	

by	 African	 Americans,	 only	 109,000	 have	
employees	 (4.2	 percent).	 (MBDA	 January	 2016)	
This	is	compared	to	21.5	percent	of	non-minority	
businesses	 with	 employees.	 The	 remaining	 2.47	
million	 “non-employer”	 African	 American	 firms	
lack	 scalability,	 thus	 limiting	 or	 altogether	
abolishing	 their	 capacity	 to	 expand	 their	 work-	
load.	Relatedly,	 the	 lack	of	scalability	 jeopardizes	
the	 opportunity	 for	 African	American	 businesses	
to	 grow	 in	 scope.	 Fewer	 employees	 often	
translate	 into	 fewer	 service	 offerings,	 ultimately	
narrowing	 the	 landscape	 through	 which	 African	
American	businesses	can	navigate.		
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The	focus,	then,	should	be	on	MBEs	growing,	surviving	and	prospering	economically,	not	just	on	quantity.		

But	 as	 it	 stands	now,	MBEs	have	 a	ways	 to	 go	 before	 taking	 their	 inevitable	 place	 as	 the	driving	 force	 behind	
America’s	 entrepreneurial	 economy.	 A	 January	 2016	 report	 from	 the	 Minority	 Business	 Development	 Agency	
found	 that	 the	 $1.4	 trillion	 in	 annual	 revenue	 from	MBEs	 accounts	 for	 about	 4.1	 percent	 of	 the	 total	 annual	
revenue	of	ALL	American	businesses	($33.5	 trillion).	(MBDA	January	2016)	Minority-owned	businesses	need	 to	
fully	contribute	to	the	U.S.	economy	because	minorities’	pending	majority	status	 in	the	U.S.	dictates	such.	Their	
output	 should	 be	 commensurate	 with	 their	 representation	 in	 the	 general	 population,	 which,	 according	 to	 the	
2010	U.S.	Census,	is	36.3	percent	of	the	citizenry.	One	of	the	ways	in	which	that	can	be	done	is	ensuring	MBEs	are	
equipped	 to	 grow	 and	 develop	 to-scale.	 According	 to	 Leonard	 Greenhalgh	 and	 James	 Lowry,	 in	 their	 book	
Minority	Business	Success:	Refocusing	On	The	American	Dream,	growing	to-scale	is	best	accomplished	by	utilizing	
three	strategic	options:	ORGANIC	GROWTH,	ACQUISITION	or	STRATEGIC	ALLIANCE.		 

 
ORGANIC	GROWTH:	Organic	growth	is	a	slow,	nonlinear	progression.	Entrepreneurial	ventures	begin	as	start-
ups	but	grow	via	 the	 increase	 in	sales	and/or	staff	expansion.	As	 the	company	grows,	so	does	 the	need	 for	 the	
business	leader	to	start	delegating	various	tasks.	The	business	leader	focuses	on	strategy	rather	than	on	tactics,	
setting	 targets	 and	 keeping	 track	 of	 progress	 through	 reports	 and	 managing	 relationships	 with	 customers,	
suppliers,	bankers,	regulators	and	the	community.	(Greenhalgh/Lowry)		
	
In	 his	 book	 The	 Road	 to	 Organic	 Growth:	 How	 Great	 Companies	 Consistently	 Grow	 Marketshare	 From	 Within,	
Edward	C.	Hess	highlights	six	keys	to	organic	growth.		

Ø HAVE	AN	“ELEVATOR	PITCH”	BUSINESS	MODEL.	Companies	that	grow	organically	
have	 a	 simple,	 easy-to-understand	 strategy	 and	 business	model	 that	 can	 be	
easily	explained	to	and	understood	by	employees	at	any	level.			

Ø INSTILL	 A	 “SMALL	 COMPANY	 SOUL”	 INTO	 A	 “BIG	 COMPANY	 BODY.”	 A	 small	
company	soul	is	entrepreneurial.	Employees	have	a	sense	of	ownership	of	the	
customer,	are	held	accountable	for	results,	and	share	in	the	rewards	of	those	
results.	Entrepreneurial	employees	are	energized	and	engaged	in	the	day-to-
day	business	because	they	feel	they	have	some	control	over	their	destiny.			

Ø MEASURE	 EVERYTHING.	Without	 measurements,	 companies	 have	 no	 way	 to	
gauge	performance.	Organic	growth	companies	measure	everything,	not	 just	
financial	 results.	 What	 do	 they	 measure?	 Metrics	 include	 people	 behaviors,	
detailed	 customer	 metrics,	 logistic	 and	 distribution	 chain	 metrics,	 supply	
chain	metrics,	 customer	 satisfaction	metrics,	 and	 quality	metrics,	 to	 name	 a	
few.			
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Ø BUILD	A	PEOPLE	PIPELINE.	Organic	growth	companies	are	made	up	of	engaged	
employees	 who	 are	 committed	 to	 the	 system.	 These	 employees	 have	 long-
term	 loyalty	 to	 the	 company.	 There	 is	 an	 implied	 ‘social	 contract’	 between	
organic	growth	companies	and	their	employees—one	that	suggests	the	rules	
of	 the	 game	 will	 not	 change	 mid-stream.	 Employees	 will	 work	 hard	 for	
companies	where	they	believe	they	have	a	future,	and	where	they	know	they	
have	an	impact.			

Ø MAKE	SURE	LEADERS	ARE	HUMBLE,	PASSIONATE,	FOCUSED	OPERATORS.	CEOs	at	
high-performance	organic	growth	companies	value	their	employees;	there	is	a	
sincere	respect	for	‘rank	and	file’	workers.	Hess	suggests	this	is	so	because	out	
of	the	22	corporations	he	profiled	in	his	study,	15	of	their	CEOs	spent	20	years	
or	 more	 climbing	 the	 ladder	 to	 the	 top	 of	 their	 company.	 This	 experience	
engenders	 empathy	 and	 understanding	 of	workers’	 issues	 unlike	 any	 other.	
Organic	growth	leaders	believe	the	essence	of	business	is	the	ability	to	relate	
to,	 communicate	 with	 and	 engage	 on	 a	 cognitive	 and	 emotional	 level	 with	
employees	and	customers.	This	approach	hinders	the	development	of	elitism,	
hubris,	arrogance	and	complacency	in	a	corporate	culture.		

Ø BE	 AN	 EXECUTION	 AND	 TECHNOLOGY	 CHAMPION.	 High	 organic	 growth	
companies	don’t	tend	to	have	unique	strategies,	products	or	services,	nor	are	
they	 necessarily	 market-leading	 innovators.	 Rather,	 they	 are	 execution	
champions.	 While	 it	 is	 indeed	 essential	 for	 companies	 to	 have	 a	 respected	
brand	 and	 loyal	 customers,	 operational	 excellence	 and	 overall	 business	
execution	 are	 what	 make	 a	 company	 viable,	 stable	 and	 resilient.	 These	
companies	also	use	technology	to	enhance	their	productivity,	 their	efficiency	
and	 their	 relationship	 with	 customers,	 which	 ultimately	 allows	 them	 to	
produce	outstanding	results.	(Hess)		
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ACQUISITION:	Acquisition	is	a	fast	way	to	achieve	scale.	The	minority	business	owner	simply	buys	the	addi-	
tional	capacity.	A	strategically	wise	reason	for	buying	another	business	is	that	it	increases	capacity	to	create	
value	 for	 customers	 and	 competitive	 advantage.	 Greenhalgh	 and	 Lowry	 suggest	 asking	 three	 questions	 to	
determine	the	feasibility	of	the	acquisition.		 	

ü Why	is	the	business	for	sale?		
ü How	will	the	MBE	finance	the	acquisition?		
ü Who	will	manage	the	larger	enterprise?		

	
Greenhalgh	and	Lowry	warn	that	most	acquisitions	fail.	They	say	that	is	not	a	reason	to	eliminate	acquisition	
as	a	growth	option,	but	 it	 is	a	reason	to	exercise	due	diligence.	Those	who	are	not	deterred	by	some	of	the	
challenges	inherent	in	acquisitive	growth	should	be	mindful	of	several	strategies	involved	in	maximizing	its	
possibilities,	as	outlined	by	The	Boston	Consulting	Group.		

	
Ø REDUCING	 COSTS	 RELATIVE	 TO	 COMPETITORS.	 An	 acquisitions-based	 growth	 strategy	 can	 be	

especially	 effective	 in	 fragmented	 industries,	 where	 companies	 can	 use	 mergers	and	
acquisitions	 to	 consolidate	 the	 industry	 and	 achieve	 scale	 and	 cost	 advantage.	 The	
pharmaceutical	 industry	 was	 once	 a	 classic	 example.	 Until	 the	 early	 1990s,	 the	 industry	
remained	 relatively	 fragmented,	 with	 no	 company	 responsible	 for	 more	 than	 5	 percent	 of	
sales.	 But	 a	 wave	 of	 acquisitions	 occurred	 in	 the	 late	 1990s	 and	 early	 2000s.	 Aggressive	
acquirers	were	 able	 to	 cut	 their	 combined	 cost	 base	 in	 administration,	 sales,	 and	R&D	by	8	
percent	on	average	and	by	as	much	as	18	percent	 in	 individual	cases.	These	cost	reductions	
led	to	improvements	in	earnings	performance	ranging	from	20	percent	to	35	percent	and	gave	
highly	acquisitive	pharmaceutical	companies	significant	advantages	over	their	rivals.		

	
Ø ACQUIRING	 NECESSARY	 CAPABILITIES.	 Many	 companies	 use	 acquisitions	 to	 fill	 in	 gaps	 in	

capability	rather	than	wait	to	develop	those	capabilities	internally.	Cisco	Systems,	for	example,	
acquired	some	82	companies	beginning	in	the	mid-1980s	to	establish	its	dominant	position	in	
the	data-networking	industry.	Even	with	the	massive	declines	in	market	value	Cisco	incurred	
in	 the	 aftermath	 of	 the	 late-1990s	 boom,	 the	 company	 had	 an	 average	 annual	 total	
shareholder	 return	 (TSR)	 of	 28.2	 percent	 during	 Boston	 Consulting	 Group’s	 10-year	 study,	
and	Cisco’s	TSR	outperformed	the	S&P	500	by	nearly	18	percentage	points.	 	
	

Ø BUILDING	A	NEW	BUSINESS	MODEL.	Another	effective	strategy	is	to	use	acquisition	as	a	way	to	
rapidly	scale	up	a	new	business	model.	Since	2006,	the	IBM	Institute	for	Business	Value’s	bi-
annual	 Global	 CEO	 Study	 has	 reported	 that	 senior	 executives	 across	 industries	 regard	
developing	 innovative	business	models	as	a	major	priority.	A	2009	follow-up	study	revealed	
that	 7	 out	 of	 10	 companies	 engaged	 in	 business-model	 innovation,	 and	 an	 incredible	 98	
percent	 modified	 their	 business	 models	 to	 some	 extent.	 Business	 models	 have	 essentially	
become	 the	new	basis	 for	 competition,	 as	 the	growth	 in	 technology	and	 the	globalization	of	
business	has	reshaped	entire	industries—thus	prompting	businesses	to	amend	their	structure	
to	keep	pace	with	 the	 changing	 tide.	 Indeed,	business	model	 innovation	 is	here	 to	 stay,	 and	
acquisitive	 growth	 is	 one	 way	 to	 usher	 in	 its	 presence.	 (Cools,	 et	 al.;	 Casadesus-Masanell;	
Ricart)		
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STRATEGIC	 ALLIANCE:	 A	 strategic	 alliance	 is	 an	 enduring	 relationship	between	 two	 companies	 that	 is	
designed	 to	 achieve	 mutual	 gain.	 An	 alliance	 is	 strategic	 if	 it	 has	 a	 significant	 impact	 on	 competitive	
advantage—	that	is,	if	it	allows	an	MBE	to	get	business	that	might	otherwise	go	to	a	competitor.	Mutual	gain	is	
achieved	 when	 each	 company,	 working	 together,	 achieves	 results	 that	 are	 better	 than	 each	 could	 achieve	
working	alone.	There	are	two	major	motives	for	MBEs	to	form	strategic	alliances:	the	MBEs	are	too	small	to	
satisfy	contract	requirements	working	alone,	or	their	core	competencies	and	capacity	only	allow	them	to	do	
part	of	a	job.	(Greenhalgh/Lowry)		

Additionally,	 strategic	 alliances	 allow	 busi-	
nesses	 to	 gain	 access	 to	 a	 partner’s	 resources,	
including	 markets,	 technologies,	 capital	 and	
people.	 Teaming	 up	 with	 others	 adds	 com-	
plementary	capabilities,	enabling	participants	to	
grow	 and	 expand	more	 quickly	 and	 efficiently.	
(Kotelnikov)	 Strategic	 alliances	 seek	 to	 achieve	
organizational	 objectives	 through	 collaboration	
rather	 than	 through	 competition.	 They	 are	
becoming	an	important	form	of	business	activity	
in	 many	 industries,	 particularly	 in	 light	 of	 the	
global	 connectivity	 of	 the	 world’s	 economies.	
Strategic	 alliances	 are	 critical	 to	 organizational	
success	for	a	number	of	key	reasons:		

Ø Organic	growth	alone	is	insufficient	for	
meeting	most		organizations’	required	
rate	of	growth			

Ø Speed-to-market	is	essential,	and	
partnerships	greatly	improve	it			
	

Ø Partnerships	can	defray	rising	research	
and	development		expenditures		

Ø Alliances	facilitate	access	to	global	
markets	(Isoraite)			

The	 success	 of	 any	 single	 alliance	 depends	 on	
some	key	factors	that	are	relevant	at	each	stage	
of	 the	 alliance	 evolution.	 These	 include	 (a)	 the	
formation	 phase,	 wherein	 a	 firm	 deciding	 to	
initiate	 an	 alliance	 selects	 an	 appropriate	
partner;	 (b)	 the	 design	 phase,	wherein	 a	 firm	
(and	its	partner)	set	up	appropriate	governance	
to	 oversee	 the	 alliance;	 and	 (c)	 the	 post-
formation	 phase,	wherein	 a	 firm	manages	 the	
alliance	 on	 an	 ongoing	 basis	 to	 realize	 value.	
(Kale,	Singh)		

Businesses	 improve	 their	 overall	 alliance	
success	 if	 they	take	 systemic	 action	 to	 develop	
processes	 and	 talent	 to	 support	 the	 endeavor.	
Alliance	 capability	 requires	 attention	 to	 both	 a	
dedicated	 alliance	 function	within	 a	 firm	 and	 a	
set	of	 institutionalized	processes	 to	accumulate	
and	 leverage	 alliance	 management	 know-how	
across	the	firm.	(Kale,	Singh)	

	

	

	

	

	

Increasing	the	number	of	Minority	Business	Enterprises	that	are	to-scale	is	a	
national	 priority.	 Minorities	 will	 become	 the	 majority	 before	 the	 midway	
point	of	the	21st	century,	and	it	 is	this	inevitable	changing	of	the	American	
community	 that	 fosters	 the	 need	 for	 encouraging	 minority	 entrepre-	
neurship.	 As	 minorities	 continue	 to	 grow	 in	 numbers,	 so	 too	 will	 their	
importance	as	entrepreneurs.	MBEs	need	to	take	their	place	in	value	chains	
and	create	 the	 level	of	economic	 impact	 the	national	economy	 increasingly	
depends	on.	(Greenhalgh/Lowry)		



MINORITY ENTREPRENEURISM	An	American	Necessity	 	 	 	 	 	 	 	 	 15	
	

UNEMPLOYMENT	&	THE		
AFRICAN	AMERICAN	COMMUNITY			
For	 as	 long	 as	 the	 Bureau	 of	 Labor	 Statistics	 has	
separated	 unemployment	 data	 into	 race—dating	
back	as	far	as	1954—African	American	unemploy-
ment	 has	 always	 been	 higher	 than	 white	
unemployment.	 (Desilver)	 In	 December	 2017,	 the	
African	 American	 unemployment	 rate	 reached	 its	
lowest	point	in	history	(6.8	percent),	but	it	was	85	
percent	higher	than	the	white	unemployment	rate	
(3.7	 percent).	 (Bureau	 of	 Labor	 Statistics)	 In	 fact,	
the	 African	 American	 unemployment	 rate	 has	
always	 been	 at	 least	60	 percent	 higher	 than	 the	
white	unemployment	rate.	(Bump)		

The	intractable	unemployment	trend	in	the	African	
American	 community	 can	be	 eased	 somewhat	 if	
minority	 entrepreneurism	 takes	 shape	 and	
expands	the	way	America	needs	it	to.	How?	African	
American	 employers	 are	 more	 likely	 than	 white	
employers	 to	 hire	 African	 American	 applicants.	
(Stoll,	et.	al.)	Nearly	57	percent	of	African	American	
businesses	 (compared	 to	 24	 percent	 of	 white	
businesses)	 are	 located	 in	 primary	 central	 city	
areas	where	minority	population	 is	usually	dense,	
and	African	American	firms	located	nearer	to	those	

communities	 receive	 a	 larger	 number	 of	
applications	 from	 minority	 residents	 than	 white	
firms.	(Stoll,	et.	al.)		

It	is	this	larger	minority	applicant	pool	that	fills	the	
prospective	 employee	 pipeline	 and	 increases	 the	
likelihood	 of	 African	 Americans	 securing	 employ-	
ment	at	African	American-owned	businesses.		

Additionally,	 research	 suggests	 that	 African	
American	 applicants	 are	 more	 apt	 to	 seek	
employment	 at	 African	 American	 businesses	 than	
white	 businesses.	 (Stoll,	 et.	 al.)	 This	 is	 so	 because	
African	 American	 applicants	 have	 a	 higher	
propensity	 to	 apply	 to	 jobs	 where	 other	 African	
Americans	 are	 in	 positions	 of	 authority.	 The	
African	 American	 application	 rate,	 as	 a	 result,	 is	
much	higher	at	African	American	firms	than	white	
firms.	 (Stoll,	 et.	 al.)	 An	 additional	 feature	 African	
American	 applicants	 mention	 when	 applying	 to	
African	American	businesses	is	the	sense	that	they	
are	 less	 likely	 to	 experience	 discrimination	 in	
hiring	or	with	a	promotion.	(Holzer)		
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Another	component	of	African	American	businesses	that	may	help	the	unemployment	crisis	in	
minority	communities	is	how	African	American	business	owners,	much	like	business	owners	of	
all	 races,	 often	 use	 informal	 networks,	 which	 allows	 information	 about	 job	 opportunities	 to	
flow	 to	 African	American	 applicants	who	 otherwise	might	 not	 receive	 it.	 (Stoll,	 et.	al.)	 These	
same	 African	 American	 business	 owners	 also	 have	 the	 latitude	 in	 designing	 recruiting	
strategies	 and	 making	 hiring	 decisions	 that	 can	 positively	 affect	 minorities’	 job-seeking	
prospects.	(Stoll,	et.	al.)	 

Indeed,	 the	 data	 show	 that	 minority	 business	 presence	 can	 help	 ease	 joblessness	 in	
communities	 of	 color,	 especially	 in	 the	 African	 American	 community.	 A	 failure	 to	 address	
minority	entrepreneurism	and	 the	 job	 creation	prospects	 that	 come	with	 it	will	 continue	 the	
trend	we	see	in	numerous	cities	around	the	country.	Where	there	is	a	lack	of	job	opportunities,	
particularly	 in	 urban	 communities,	 crime	 tends	 to	 be	 close	 by.	Out	 of	 desperation	 or	 a	 basic	
need	to	survive,	jobless	minorities	perhaps	may	see	no	other	alternative	than	turning	to	illegal	
activities	to	live.	These	circumstances	place	them	in	precarious	situations	with	the	law,	as	more	
than	 60	 percent	 of	 people	 in	 prison	 are	 racial	 and	 ethnic	 minorities.	 (Sentencing	 Project)	
African	 Americans,	 specifically,	 are	 arrested	 at	 2.5	 times	 the	 rate	 as	 whites	 for	 possessing	
drugs,	 even	 though	 the	 two	 groups	 use	 drugs	 at	 roughly	 the	 same	 rates.	 (Rothwell)	
Consequently,	1	in	4	African	American	men	has	a	lifetime	likelihood	of	imprisonment	(Kessler),	
followed	by	1	in	6	Latino	men	and	1	in	17	white	men.	(Sentencing	Project)	The	argument	that	
these	numbers	 reflect	 a	 racially	 biased	 criminal	 justice	 system	 is	 certainly	 a	plausible	 thesis.	
But	what	cannot	get	 lost	 in	 the	debate	over	presumed	aggressive	policing	 in	urban	centers	 is	
the	 sheer	 importance	of	minority	businesses—not	only	 in	 creating	wealth	 in	 communities	of	
color,	but	in	providing	job	and	career	paths	for	minority	workers.	 
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CONCLUSION	
America	 needs	 successful	 Minority	 Business	 Enterprises.	 From	 a	 micro	 perspective,	 MBEs’	 success	 lifts	 up	

minority	communities	and	promotes	economic	self-sufficiency.	From	a	macro	perspective,	MBEs’	success	will	soon	
spearhead	 America’s	 entrepreneurial	 economy,	 thus	 inseparably	 linking	 minority	 business	 achievement	 with	 the	
country’s	achievement.			

	

We	are	living	in	historic	times.	A	transformation	is	
happening	before	our	very	eyes—one	that	will	alter	
the	economic	balance	in	this	nation	for	generations	
to	 come.	With	 this	 change	 comes	opportunity.	But	
in	order	 to	 take	advantage	of	 this	opportunity,	we	
must	 proceed	 with	 an	 eye	 on	 enabling	 MBEs	 to	
become	 large-scale	 enterprises.	While	 the	 number	
of	MBEs	has	increased	substantially	in	recent	years,	
they	 still	 lag	 far	 behind	 non-minority	 ventures	 in	
terms	 of	 revenue.	 Taking	 a	 headcount	 of	MBEs	 is,	
indeed,	 important,	 but	 growing	 revenue	 is	 even	
more	 so,	 and	 that	 is	 perhaps	where	 the	 emphasis	
should	be.		

Too	much	is	at	stake	for	us	to	be	cavalier	about	the	
success	 of	MBEs;	 their	 success	 is	 the	nation’s	 suc-	
cess.	How	do	we	 accelerate	 their	 progress	 toward	
leading	 America’s	 entrepreneurial	 economy?		
Leonard	 Greenhalgh	 and	 James	 Lowry	 have	 these	
suggestions:		

›	 	 Recommendation	 1:	 Focus	 on	 economic	
prosperity	and	national	competitive	advantage		

›	 	 Recommendation	 2:	 Focus	 on	 MBE	 value	
creation	in	growth	industries		

›	 	 Recommendation	 3:	 Focus	 MBEs	 on	 the	
lucrative	sectors	of	the	value	chain		

›						Recommendation	4:	Focus	attention	on	MBEs	
that	are	capable	of	becoming	large	employers		

›						Recommendation	5:	Focus	on	development	of	
MBEs	rather	than	on	procurement	from	MBEs		

›						Recommendation	6:	Ensure	adequate	capital-	
ization	of	high-potential	MBEs		

›				Recommendation	7:	Bolster	public	programs	
that	foster	minority	business	success		

›				Recommendation	8:	Insist	on	uniform,	multi-
category	 certification	 that	 does	 not	 burden	
diverse	businesses		

›	 	 	Recommendation	 9:	Measure	what	we	need	
to	achieve	from	supplier	diversity	programs		

›	 Recommendation	 10:	 Promote	 unity,	
leadership	 and	 collaboration	 in	 the	 supplier	
diversity	system		

Developing	 Minority	 Business	 Enterprises	 into	
the	 economic	 forces	 they	 need	 to	 be	 requires	
leadership	and	direction	from	those	parties	who	
can	 help	 advocate	 for	 their	 inclusion.	 Those	
parties	 include	 legislators,	 supply	 chain	
managers	 in	 the	 public	 and	 private	 sectors,	
community	 leaders,	 support	 organizations	 such	
as	 the	 Minority	 Business	 Development	 Agency,	
business	schools	and	public	advocates	across	the	
political	 spectrum—up	 to	 and	 including	 the	
president	 of	 the	 United	 States.	 (Greenhalgh/	
Lowry)	 They	 all	 need	 to	 work	 together	 to	 help	
carve	 out	 a	 different	 future—not	 as	 a	 liberal	
cause,	 but	 as	 a	 national	 imperative.	 Everyone	 is	
worse	off	if	minorities	who	could	be	contributing	
to	economic	progress	are	underperforming.		

This	is	not	a	quick	task;	nor	is	it	an	easy	task.	But	
it	 is	 a	 necessary	 one—one	 that	 affects	 us	 all	 to	
one	degree	or	another.		

We	must	work	to	ensure	MBEs’	success	as	if	our	
very	future	depends	on	it.	Because	it	does.
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