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Over the past 26 years we have been in business, 
we have seen an increase in our on-Cape clients and 
partnerships. In an e  ort to bring our marketing 
solutions to more of the Cape community, we are 
expanding our operations and opening a new o   ce on 
Cape in Sandwich. 

Tim Slattery, CEO of CFS, expressed enthusiasm about 
the new Cape Cod location; “CFS has been in business 
for over 26 years and we’ve seen an increase in our 
Cape clients and partnerships. We are expanding our 
services onto the Cape to strengthen our ties with the 
community that puts their trust in CFS every day. We 
believe in the fantastic local businesses and non-pro  t 
organizations that call the Cape home, and we look 
forward to helping our current and future clients grow 
even further.”

The expansion onto Cape Cod is part 
of our desire to not only serve 
the community, but to also become 
an active member. 

As part of this initiative, we have actively 
participated in and sponsored wonderful local 
events including the CCYP Back to Business Bash 
and Philanthropy Day this year and in years past.  
We are also proud new members of the Cape 
Cod Chamber of Commerce and the Sandwich 
Chamber of Commerce.   

Speaking of the expansion, CFS President Greg Jezard 
noted that “CFS stands for Client Focused Solutions and 
that is exactly what our clients expect from us every 
day. Having a home on Cape and interacting with some 
great clients throughout the Cape, I have been working 
with Tim to get an o   ce open in the area. It’s incredibly 
important for CFS to be able to give back to the 
community in a tangible way and opening our Sandwich 
location is a great step for us there.”

CFS’s client focused solutions include online and direct 
mail marketing, print, ful  llment, signage, and event 
support. The new o   ce is located at 443 Route 130 
in Sandwich, MA. 

Below Photo: Town Neck Beach Boardwalk in Sandwich, MA

In honor of the 2016 Summer Olympics – our Marketing 
Coordinator Cathleen and Creative Director Marlon decided 
to host a CFS O   ce Olympics! We had a variety of events such 
as Paper Toss, Marker Archery and Trivia. There was an award 
ceremony presentation too! Check out some of the photos we 
took, and let us know which event is your favorite! 

Visit http://tinyurl.com/CFSO   ceOlympics 
to see more photos from our event!

CFS is excited to announce our Cape Cod Expansion!

CFS O   ce Olympics! 
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Answers to Trivia from page 3 -  1. Eleven   2. Levi Stadium   
3. Three time outs   4. New England Patriots   
5. Ten feet or three meters high



Jimmy Fund Walk

Test Your Knowledge – 

Football Edition 
1. How many players per team are on 

the  eld at one time? 

2. Super Bowl 50 was held at 
which stadium? 

3. How many time outs does 
each team get per half?

4. Which team was the last 
one to win back to back 
Super Bowls?

5. How high are the 
goalposts, centered at the 

back of the end zone?

See answers on back page

What Is Ful  llment? 

Update
In our last newsletter, we announced our “what is 
ful  llment?” video series which demonstrates the many 
di  erent types of ful  llment. As of October, we’ve 
released 6 videos. They range from product testing to 
 nancial print management. 

Scan the QR code or visit cfsinc.com/wif to watch our 
“what is ful  llment?” videos and then be sure to check 
back in the near future for more. We also post them on 
social media, so like us on Facebook at facebook.com/
CFSFul  lls or follow us on Twitter @CFSFul  lls.

Direct Mail Checklist
Direct mail is a great way to get your name and 
message out to clients and prospects. With less 
competition in mailboxes, this is a perfect way to reach 
out and expand your brand. 

To get you started on your next direct mail campaign 
– we’ve put together a checklist that will help increase 
your brand’s awareness.

� Set SMART goals for your campaign (Speci  c, 
Measurable, Achievable, Realistic and Time-Bound)

� Create a budget and make sure you consider how 
much each response will be worth in revenue

� Decide what type of direct mail you will be using – 
newsletter, postcard, brochure, etc.

� Design your mail to stand out by using color, high-
resolution images and personalization

� Provide a clear call to action – to have them call 
you, visit your website or send an email.

Direct Mail is extremely e  ective when it is used 
properly, and it can yield excellent results for your 
business. 

Go to cfsinc.com/dm to see the rest of the checklist 

and to download a printable version!

Signage is an a  ordable and e  ective way to advertise 
your business when it is done correctly. If your signs 
can’t be seen or read, then they do you no good. When 
it comes to designing your signage, there are many 
factors you should consider. Here are a few things to 
keep in mind.

Keep them visible - Visibility is the most important 
aspect of signage. Your signs must be easy to see and 
read at a glance. Signs come in every shape and size, so 
make sure you choose a size that is appropriate for the 
distance it will be viewed from. Consider where your 
sign will be positioned, as well as any obstacles that 
might stand in the way.

Less is more - Keep your message short so that it can 
be read quickly and easily. Avoid clutter. Your message 
should be conveyed and understood in as few words 
as possible. When you crowd your sign with too many 
elements it makes it harder to read from a distance.

Easy to read fonts - Choose clean, crisp, easy-to-read 
fonts to achieve maximum legibility. Try not to mix too 
many fonts; use two at most. When mixing, choose 
fonts that complement one another and fonts that are 
legible from a distance. Many people believe that using 
all caps makes signs easier to read however, surveys 
show that using upper and lower case is easier to read 
than all caps.

Mix it up - Go for variety. Choose a few di  erent styles 
or colors and vary the signs you use. This will catch 
people’s eye, even if they have seen your signs before. 
Mixing it up means you can catch potential customers’ 
eyes again and again.

Add graphics - Borders are a great idea if your 
audience is automobile tra   c. Surveys show that a 
sign’s border increases reading speed by up to 25%. 
Borders help the eye to focus on the message. Adding 
full-color photo will add even greater impact. Think 
about adding your business logo or other graphics to 
help enhance your signage.

Contrasting colors - When choosing a background 
for your signs, avoid using anything that will make 
it di   cult for people to focus on your message. The 
greater the contrast between your text and your 
background color, the more legible it will be from a 
distance. Using colors that are similar can make it 
di   cult to read.

Use these tips to ensure that your signs are legible and 
your message comes across clearly to your intended 
audience. Contact CFS at 800-466-9880 and let our 
experts help you create the perfect sign.

On September 25th, 2016, team members from CFS participated in the 
Boston Marathon Jimmy Fund Walk to help  ght cancer. Most of our team 
members walked 13.1 miles, while Carlos walked the full 26.2 miles. We 
are very proud of what they accomplished, and we knew they could do 
it! This was the second year in a row that this was achieved, and we can’t 
wait to see what our team members will do next year. 

Right Photo: (l-r) Cathleen Drury, Maria Botsch, Kevin O’Grady, Tony Pires, 
Debbie Leach and Nicole Connell. Bottom Photo: 
Carlos Alicea (in blue shirt crossing the  nish line)


