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Time (SAST) 

Presentation 1
09:25 - 09:45

Presentation 2
09:50 - 10:10

Presentation 3
10:15 - 10:35

“Agile Teams in Digital Transformation” - an inside view 
 of the Woolworths journey 

In this talk Hanz will share a highlights reel of the Woolies context, what 
Agile Product Management is, and how this transformation is happening 
in the impacted areas. Hanz will also highlight the biggest challenges and 
what the future looks like on this journey, without divulging any business 
secrets of course.

Discover agile product management; what it means to be adaptive 
and respond to feedback quickly to be able to build experiences 
that customers love. Focus on your market rather than your channels 
and learn about what it takes to be versatile in a rapidly changing space. 

This talk is interesting for: 
    • Large corporates who are yet to embark or already on 
      a digital transformation journey 
    • Consultants and solution providers who are interested to understand   
      the challenges that large corporates have and what opportunities 
      there may be for them 

Digital payments trends and eCommerce developments 

Accelerating Secure Payments with Digital Identities. 

Learn about the ever-prevalent cybercrime risks involved in digital 
commerce and how your business can harness the power of global 
shared intelligence and identify fraudsters in near real-time 
while giving genuine customers a frictionless experience. 

Jason delves into the specifics of the attack vectors that are prevalent 
and what encompasses a true digital identity and how this 
can be effectively utilized. 
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Time: (EAT)

Keynote 1
10:00 - 10:20

The reality and future of eCommerce in Africa  

Digital Economy - the Digital Transformation Journey 
of Business

How Government and the Private Sector 
can drive the growth of eCommerce

    • How big is the opportunity for eCommerce? 
    • Is eCommerce living up to its full potential? 
    • What is stopping eCommerce from growing faster 
       and being more inclusive? 
    • How could partnerships between government 
      and the private sector (PPPs) help to drive eCommerce?

Didier Nkurikiyimfura, Director of Technology and Innovation, Smart Africa 

Brian G. Omwenga, Founder and Team lead, Tech Innovators Network 
and Vice Chair of the ICT sector board at the Kenya Private Sector Alliance

ORGANIZING COMMITEE

Tunde Fafunwa, Lead Advisor UNECA Digital Centre of Excellence, UNECA

Hanz Rauch, Head of Digital Product for Online, Woolworths, RSA 

Kieno Kammies, Chief Strategy Officer - Double Eye | Head of Culture-UCT Online High School

Aldo Laubscher, South Africa country Manager, VISA, RSA 

Jason Lane-Sellers, Director of Market Planning EMEA, LexisNexis Risk Solutions

Keynote 2
10:25 - 10:45

Keynote 3
10:50 - 11:10

08:00- 09:00  Virtual Registration And Networking 09:00- 09:50 VIRTUAL EXHIBITON & NETWORKING FLOOR OPENS 

BUSINESS OPERATIONS THE FUTURE OF ECOMMERCE 

21 Sept 2021 Virtual

Event Opening 
09:05- 09:15

Event Opening 
09:50 - 09:55

Introduction By Chairperson Opening Remarks by Kinetic

PAYMENTS & SECURITY

In the presentation Tech Innovator’s network lead will take us through the 
primary milestones of businesses making use of digital platforms to serve 
their customers.  

Starting from choosing the right eCommerce platforms, selling your 
product, building relationship and Internal business transformation.
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PAYMENTS & SECURITY

Fireside Chat
10:40 - 11:00

Presentation 4
11:05 - 11:25

Cash and inclusion of the informal economy in digital 
commerce to build resilience 

Keeping up with Digital Transformation in online 
digital space.  

Being entrenched in being a successful print business with existing reve-
nues in a digitally transforming world was the major crisis faced by Auto-
trader. Climax was in 2016 at the end of the print “era”. Finally shutting the 
magazines and focusing on being a fully-fledged digital platform business 
was the resolution of the crisis.  

Now the, future looks bright as there are still many parts of the car shop-
ping journey not yet fully “digitally transformed”. 

Learn about:  

     • 5 key business trends 
     • 3 key tactics everyone can be used today 
     • Online Platforms and their effects 
     • The difference between producer and platform businesses.
     • Why platform businesses are so valuable. 
     • How to start the journey to being a platform business. 

Rahul Jain, CEO, Peach Payments, RSA 
Catherine Korsten, General Manager, 1ForYou

George Mienie, CEO, AutoTrader, RSA

BUSINESS OPERATIONS
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Want to Grow Your Online Business? 
Don’t Forget the Human Element 

Bridging the Digital Divide/Gap through leveraging Public, 
Private and Non-governmental Stakeholder Collaboration; 

Are you adopting the right solution for seamless delivery to 
cut inventory costs, improve marketing efficiency, reduce 
overheads, reduce shipping costs and control order returns? 

Brenna Excell, Managing Director, ROAM, 

Abigail Bundi, CEO and Founder, Amari Consulting

 Peter Njonjo, CEO and Co-founder, Twiga Foods

Keynote 4
11:15- 11:35

Keynote 5
11:40- 12:00

Keynote 6
12:05- 12:25

     • Digital interactions, of all types, are skyrocketing in East Africa 

     • People however still need human connections to build trust 
       and commit to an interaction 

     • It is not just a case of “build it and they will come” 

     • You need to show the human face of your business 
        to build something sustainable 

Lessons from the Kenya Private Sector (KEPSA) 
Ecommerce Booster Program

Overall Fulfilment and Logistics Ecosystem 
of Jumia – East Africa 

Kenneth Oyolla, Chief Commercial Officer, Jumia Africa

Keynote 7
12:30 - 12:55

BUSINESS OPERATIONS 

FULFILMENT & LOGISTICS 



Anita Erasmus, Business Manager, UAfrica Technologies, RSA
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Panel Discussion 1
11:30 - 12:15

Presentation 5
12:20 - 12:40

Building an eCommerce business?  

What are the major components in building a successful 
e-commerce business? 

    • Customer engagement and marketing 
    • Suppliers and supply chain management 
    • Customer relationship management 
    • Reliable customer support  
    • Ensuring online security and payments 
    • Fulfilment and returns

How COVID has affected the eCommerce & Logistics Industry 
in South Africa and what that means for the future. 

The change in mindset when it comes to eCommerce 
and why consumers make use of the service. 

      • How COVID-19 has changed and accelerated eCommerce 
        in South Africa. 
      • A look at eCommerce logistics in South Africa 
        and the current challenges. 
      • The important aspects of last mile delivery when it comes to 
         eCommerce. 

Audience will have a better understanding of eCommerce in South 
Africa and its current state. How does eCommerce logistics look like 
in South Africa at the moment and overall view of the changes to the 
South African eCommerce industry over the past few years. 

Paul Cook, CEO, Faithful to Nature
Joseph Sindaha, Head of e-business, Nestlé
Jason Lane-Sellers, Director of Market Planning EMEA, LexisNexis Risk Solutions
Rahul Jain, CEO, Peach Payments
Laurian Venter, Director, OneDayOnly, 

Moderator: Lauren Hartzenberg, Managing editor and Retail editor, Bizcommunity

12:40 - 12:50 NETWORKING BREAK 

Revamping the reach to the end consumer by mitigating 
the risk of logistics and last mile delivery 

Nadeem Anjarwalla, General Manager, UberEats, Kenya 
Steven Mukasa, Director, Dondolo, Uganda
Hafiz Juma, CEO, Inalipa, Tanzania

Moderator: Carol Odero, Editor-in-Chief, CIO East Africa

Panel Discussion 1 
13:00 - 13:35

Learn from large multinational UberEats, and local “everything” store 
founder, Hafiz Juma, of Inalipa 

Journey of Naivas to be titled as “Kenya’s best retailer” - 
Sharing the Growth Strategies 
Willy Kimani, Chief Commercial Officer, Naivas Limited 

Bonface Kiogora, Business Development Manager, Freshworks 

Keynote 7
13:40 - 14:00

BUSINESS OPERATIONS 

14:05 - 14:40 NETWORKING BREAK 

How covid-19 has affected Digital Transformation 
for Ecom Industry 

Keynote 8
14:45 - 15:05
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Real Time Case Study on “How is Jumia Innovating journey 
with Data, Digitization and Advanced Tech In East Africa” 

Keynote 9
15:10 pm – 15:30

Apoorva Kumar, SVP, Jumia Group – Africa

15:35 - 16:25 NETWORKING BREAK 

Panel Discussion 2
16:30 – 17:10

Transform your business with modern, digital experiences for 
your customers. Elevating the digital customer experience as 
the new “normal” for the retailers. 

Martin Majlund, CEO and Co-founder, Sky.Garden, Kenya 
Diana Bett, Managing Director, COO, Purpinks Gifts ltd, Kenya 
Martha Haile, VP- Africa, WeFarm, Kenya 

Moderator: Emmanuel Ndonga, Head of digital, Zuriel Limited

Leveraging digital technologies to fill the created void 
and compliment evolving customer needs. 

Lizzie Costabir, CEO, BuyRentKenya, Kenya 

Keynote 10
17:15 – 17:35

Event Close
17:40

Closing Remarks by Kinetic

Presentation 6
12:50 - 13:10

Johann Van Tonder, COO, AWA – Digital, RSA 

eCommerce Conversion Rate Optimization: 
proven strategies to increase your online sales  

Johann has implemented and managed CRO for big ecommerce sites, 
locally and abroad. In this talk, he shares hard-won knowledge from 10 
years in the CRO trenches. 

You’ll learn:

     • why CRO should be a strategic imperative 
     • how other ecommerce sites approach it 
     • proven strategies that you can implement  

The talk is illustrated with relevant case studies and success stories to 
bring home key lessons. 

E-STORE OPTIMIZATION & SALES

CONSUMER BEHAVIOUR 

Panel Discussion 2
13:15 - 14:00

What is Commerce Media? Why you need it 
& how to develop your strategy.  

An approach to digital advertising that combines commerce data 
and intelligence to target consumers throughout their shopping journey 
and help marketers and media owners drive sales, revenue, and leads. 

Use commerce data to inform marketing decisions: 

     • Improve targeting 
     • Create efficient, effective ads 
     • Deliver rich consumer experiences. 

Commerce media is the entire funnel. It reaches consumers from 
discovery through purchase. Learn how to consolidate marketing efforts 
and develop a commerce media strategy for your business.  

- Dirk Van der Walt, Chief Strategy Officer, WeBuyCars, RSA
- George Mienie, CEO, AutoTrader, RSA
- Ewoudt Cloete, Senior Manager – Digital Operations, Massmart, RSA

Moderator: Alistair Burton, Country Director, Middle East, Africa and Turkey, Criteo 

MARKETING AND BRAND BUILDING 
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FULFILMENT & LOGISTICS

Panel Discussion 3
14:45 - 15:30

Roadmap to Fulfilment success: a view from leading 
eCommerce sites, acing their last mile delivery brands on 
channel integration process, and cross border sales. 

Consumer expectations for ecommerce are higher than ever. Presently, all 
the ecom buyers expect fast shipping and flexibility.  It’s crucial that your 
fulfillment and delivery experience meets customer expectations to retain 
and repeat business. In this panel discussion session, you’ll learn the 
newest trends in fulfillment technologies to make your eCommerce 
shopping experience simpler and reinforce positive brand perception, 
no matter the size or stage or your eCommerce business.  

Furthermore, we will also understand about the infrastructure issues in 
African region, being a main hurdle for seamless fulfillment services. 

Philip Marais, Head of Supply Chain, Cotton On, RSA 
Santiago Rabellini, Operations & Business Improvement Executive CA(SA), 
                                  RAM Hand to Hand Courier, RSA 
Johann Van Der, COO, AWA Digital, UK

Moderator: Kieno Kammies, Chief Strategy Officer - Double Eye
                   Head of Culture - UCT Online High School

E-STORE OPTIMIZATION & SALES

Presentation 7
15:35 - 15:55

Presentation 8
16:00 - 16:20

Your site is live but you’re not happy with your sales... 
What now? 

Consumer expectations for ecommerce are higher than ever. 
Presently, all the ecom buyers

What it takes to get there: Building eCommerce 
& omni-channel strategies across sectors 

     • Understanding the best digital commerce approach for your business 
     • Learn how that one size does not fit all 
     • Understand the basics of what to focus on for success

Warrick Kernes, CEO | eCommerce Expert, Insaka (PTY) Ltd, RSA

Paris Philippou, VP: Game Ecommerce and Digital, Massmart 

BUSINESS OPERATIONS
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Presentation 9
16:25 - 16:45

Digital Transformation in Ecom

Going to focus on practical lessons when looking to deploy an 
omnichannel software suite. We will look at the basics of who needs to be 
in the team to make the deployment successful, what can cause 
delays and what you should focus on. We will also focus on the Bot and AI 
aspect: What kind of bot makes sense and how do I start the journey into 
the world of bots?  We are not going to focus on software features and all 
the bells and whistles. This is about the basics of planning your vision and 
then how you phase the implementation thereof. 

Panel Discussion 4 
16:50 - 17:35

Building a truly ecom brand experience 
for winning the customers 

Despite digital being around for many years, the concepts of digital trans-
formation and digital as the new normal are still being bandied around. 
While Covid-19 has sped up the move to ecommerce for many brands, 
from insurance to retail, digital has been part of the marketing mix for 
many brands for years.  

However, this does not mean that these brands have not, and still do not, 
face challenges that come with building a digital brand. This is particularly 
so for traditional bricks and mortar brands.  

This panel discussion will focus on the best approach for branding as an 
ecommerce business. Focusing on:   

     • Digital has been around for years, as part of a brand’s marketing mix.   
       How should a brand view digital?  
     • What is multi-channel promotion and brand messaging as opposed 
       to omni-channel customer-focused delivery.   
     • What are the challenges associated with this?  
     • What challenges in particular do traditional bricks and mortar 
       brands face that are different to native digital brands?  
     • What is a single view of the customer across all touch points 
       and how does a brand achieve this? What are the challenges?  
     • Ethics. How can brands ensure their customers’ data is protected 
       at all times?  
     • Where do SA brands stand compared to other brands in the world 
        when it comes to building a digital experience for brands?  
     • What trends will influence this space going forward?    
Peter Allerstofer, CEO, Ucook, RSA 
Janey Pillay, Group IT Executive, Customer and Commerce, Mr.Price Group, RSA 
Sam Wilson Spath, Head of Digital Marketing, Woolworths, RSA 

Moderator: Danette Breitenbach, Finance Editor, Bizcommunity 

Alistair Freeman, CEO – Freshtech Africa 

Event Close
17:40

Closing Remarks by Kinetic

MARKETING & BRAND BUILDING 


