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Making
the Rounds

®

FLEXSTAKE FG

1800.348.9839
www.flexstakegolf.com

ü

THE PROVEN NAME IN TURF COVERS

WITH
WITH

SMART EDGE
TECHNOLOGY™

The Mow-Over Marker
That Can Walk On
Water & Be Cross-Cut
On A Fairway

33LEVELS
LEVELSOFOF
COVER
FOROF
COVER
ALL
ALL BUDGETS
BUDGETS

CHECK THIS OUT

Breathable – Does your turf cover allow for
proper air / water flow?

This is the ultimate in mow-over
course marking stakes. Two O
style rings on hinge seals dirt
and water out of the anchor.
Sealed stake floats if thrown
in water hazard. Suitable for
all course markings.

Efficient – Does your turf cover have Smart Edge
technology, reducing the need for extra grommets/
hemmed edges?
Inert Fabric – Can your turf cover prevent any
water, chemical, or dirt from adhering?

®

Ease of Use – Is your cover lightweight, and
manufactured in one piece?
Tight Weave – Does your turf cover prevent
grass from growing through it?
1 800 388 7871
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Piece of Mind – Does your turf cover offer the
best warranty, from a company with over 35
years of experience?
Tailored to Your Needs – Does your turf cover’s
manufacturer offer 3 grades of warranty to meet
your specific budget?
Durability – Can your turf cover withstand
harsh winters, while offering quick germination
and easy maintenance?
Reputation – Is your turf cover trusted by 28 host
golf courses to the U.S. open since 1985?

evergreenturfcovers.com |  @EvergreenCover

2015 Toro Reel Master 5410-D;
8-BLD DPA Reels,
Rear Roller Scrapers
$21,500

2013 Toro Reel Master 5410

2015 Toro Reel Master 5510

2013 Toro Reel Master 5610

2004 Foley AccuMaster 652

8-Blade DPA Reels

11 Blade DPA, Rear Roller Brushes,

11-blade DPA reels, ROPS, Cool

Automatic Reel Grinder

$13,500

ROPS

Top; Rear Roller Brushes

$8,250

$17,500

$8,250

End of Summer Sale!
2011 Jacobsen Greens King IV

2011 Jacobsen Greens King IV

Diesel; 11 Blade Reels; ROPS;

Diesel; 11 Blade Reel, ROPS,

Grass Catcher

Grass Catcher

$10,500

$10,900

2014 Jacobsen Eclipse 322

2014 Toro Greens Master

Hybrid Gas; 15 Blade Reels,

3150-Q; 11-Blade DPA, ROPS,

LED Light Kit

Lights

$9,900

$12,250

Salsco Greens Roller (13hp)

2013 Jacobsen GP400 Gas;

Toro TransPro 80 Trailer W/

With Trailer

11-Blades Reel, ROPS, Lights

Flat Ramp Kit

$5,900

$9,500

9-Available
$900

Check out our website www.Globalturf.com for a full list of in stock inventory
Phone: (352) 588-3092

Toll-Free: (866) 588-3092

1-844-GTE-MOWS

2014 Cushman Turf Truckster w/ 1540 Topdresser 1600 Hours Call For Price

Quality PreOwned Turf
GOLF
& Grounds
COURSE
Maintenance
TESTED
Equipment
WE TAKE
CARE OF
YOUR NEEDS

2016 Jacobsen R-311T. 1400 Hours
Call for Price

If you don’t see it listed, give us a call
.....we probably have it!!!!

2014 Jacobsen ARIII
$10,500

2016 Jacobsen HR9016 2200 Hrs. 2016 Progressive 15.5 Tri Deck
2015 Toro MP Sprayer (Gas) 1753 2016 Pro Flex 120B
2016 Jac LF510 2WD 1000 Hrs
Hhours
2016 Jac GKIV Plus Diesel 400 Hrs
Coming Soon
Toro 3280 6’ Deck
Large Jacobsen package
Lily Spreader
2011 John Deere 8500 4WD E Cut
just off 4 year lease.
2015 Jac TriKing 1900 84” Cut 237
Hours
2016 Jac Turf Cat 4WD 969 Hrs.

2015 Toro 3500 Sidewinder Low Hours
Call for Price

2005 Pro Core 648 $11,000
Good Shape!

Jacobsen GKIV Plus ***off 3 year lease***

2017 Jac AR522 4WD $29,000.
Great Shape!

Dual Express 3000DX Computerized /
Anglemaster $29,000/set

Jacobsen LF570 2WD (Have 2) 400 & 500
hrs. Call for Price

800 hours. 15 blade with groomers

2005 Toro 5200 ProSweep
$5,200

$19,000

2016 Jacobsen R311T. 730 Hours
$25,000

2015 Turfco 1550EC Topdresser $9500
2008 Pro Core 864
$13,000

2016 AgriMetal Blower Great Shape!

2012 Toro 5410 8 Blade $16,000
Call for Price

2014 Jacobsen LF570 (Have 3)
Starting $16,000

2014 Toro 3150 11 Blade DPA
Low Hours $16,000

2014 Weidenmann Great Shape!
2013 Smithco Greens Roller

2016 Jacobsen GKIV Plus 1400 Hours
$14,000

2006 Foley 630 Grinder From top end

course! Ready to go. $12,000
731-363-1400 • 901-317-7369 • futuresgolfequipment@gmail.com
Located in West Tennessee

2017 Jacobsen Truckster 426 Hours
$17,000

LeafBurrito.com
1-800-BURRITO

MADE RIGHT.
MADE IN THE U.S.A.

Non-retouched client photo: GreenJacket System coming off in the spring!

PROVEN BY 20+ YEARS OF

SUPERINTENDENT SUCCESS.
• Patented IMPERMEABLE Reinforced Winter Cover
Turf Protection System.
• PERMEABLE Reinforced Grow-in Covers increase
healthier turf growth.

A Revolutionary New Tool for
Better Landscape Maintenance
IC!

Safer method to manage loads...ERGONOM
haul
Saves Time - starts ﬂat, so fast to load,

HALF!
and empty material - cuts job times in
e
Easy to collect grass clippings, leaves, hedg
!
trash
t
even
and
s
stick
s,
trimmings, weed
es expensive plastic bags and tarps!

Eliminat

ﬁlls!

Protect your crews, budget and our land

Find out how the GreenJacket System
can make a difference for your turf.
Call 888-786-2683 or Email info@greenjacket.com
See Research at GreenJacket.com

5-Foot & 7-Foot Sizes

Heavy Duty Zippers & Handles

Hydration:
For Optimal Perfomance
EFFECTIVE IN ALL SOIL TYPES

COMPLETE MOISTURE CONTROL

Your turf is grown on multiple soils and in multiple microclimates.
Turf Fuel wetting agents are engineered with three or four
modes of action to ensure consistently high performance across
your property. One size does not always fit.

Turf Fuel offers six soil surfactants to choose from based on your needs.
Depending on your challenges and your goals, we have the product to give
you control over your soil water and air balance.

Found in Kraken, Vanquish, Aquanox

Found in Kraken, Vanquish, Cleanse, Aquanox, Distance, Moisture Magnet

PREDICTABLE LONG TERM PERFORMANCE
The second your wetting agents enter the soil, microbes begin
feasting on the carbon rich molecules. Turf Fuel’s Capping
technology protects the compounds from being degraded
resulting in predictable long term performance.
Found in Kraken, Distance

Contact us to learn more | info@target-specialty.com
target-specialty.com/ghs |
TSP THE TRADES SEP20 R1_06-25-20
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Hiring Practices
Sharon Scott Wilson
Publisher

These days, job seekers are looking more
closely at how employers protect their
frontline workforce from the health concerns
brought on by the coronavirus pandemic.
In many cases, workers are making more
money by staying home. There are still
qualified individuals with a strong work
ethic, seeking a job and who are in demand.
With a shortage of desirable candidates
available, your workplace practices could
make the difference in their decision-making
process. So, how can employers provide
safety training and assure prospective (and
current) employees that their well-being will
be respected?
Employers know that frontline workers
searching for a job have historically cared
most about schedule flexibility, higher
wages, and a supportive culture. But in the
wake of the global pandemic, many frontline
job hunters are reprioritizing these factors,
and adding some additional criteria.
Now, job seekers will be looking closely
at how employers protect their frontline
workforce from the health concerns brought
on by the virus. Between transparent
communication, proper safety training and
precautions and health checks at each shift,
the hourly workforce is looking at a new set
of factors to ensure they feel prepared and
engaged to do the work.
One option might be to use an online
platform to communicate with all employees.
Particularly in situations whereby teams
met as a group to receive instructions,
communicating online is a more attractive
option. According to Steven Kramer,
CEO and president at WorkJam, a
technology company supplying scheduling,
communication, learning and recognition
to clients’ non-desk workforce, “Employers
need to double down on employee empathy,
instilling their workforce with the tools
to create a safe environment—fostering
employee welfare while encouraging
customers to return.”

candidates.... One cause of this problem is
that many employers don’t fully grasp the
demographics of today’s hourly, frontline
workforce. While many employers aim
recruiting messages only to younger people,
about one-third of these workers are actually
25-44; slightly less than one-third are 45 or
older. Many employers also recruit for full
time positions when many hourly workers
would prefer 30 or fewer hours per week.”
While those making the hiring decisions
may not be trained HR professionals, they
will still need to take a marketing approach
to seeking a candidate who will be qualified,
loyal, and responsible. Experts suggest a
few key points:
•

•

•

•

Make recruiting a 24/7 activity, even
when you don’t have an immediate
opening. Let’s face it: the best
employees are the ones who are
typically employed. Starting a long-term
relationship with those who wish to “keep
their options open” or who are not ready
to start immediately gives you a talent
pool to choose from, when needed.
After meeting with an applicant, stay
connected. You can bet your favorite
candidates have applied to multiple
companies. Make sure they see yours as
the most supportive opportunity.
If you are competing with large
companies for workers, you can use the
flexibility inherent to your smaller size
develop the kind of corporate culture that
attracts quality applicants.
Have a way for applicants to contact you
after-hours. After all, if you are available
only during regular business hours, you
discourage the very people you should
be trying to recruit – all the good people
who are busy working.

Marketing your job posting should be more
than placing a single ad in a local paper or
online site. Consider using social media ads
and be sure to have a “Career Center” on
your website.

Conducting the Search

The Job Description

The online employment bulletin board,
Monster.com, says, “...Many employers are
unsuccessful in their efforts to find qualified

It may sound elementary, but one aspect
of your search should be to know exactly
what you’re looking for by having a job
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To hire and retain
a worker
successfully in
this environment,
you need to
look at it
like a
full-time job.
description. Internationally-known authority
on recruiting, selecting, and hiring and
president of Humetrics, Mel Kleiman, CSP,
writes, “Recruiting hourly employees is
easier and more efficient when you have
a job description that specifies the key
attributes the ideal jobholder will possess.
Looking for an employee without knowing
exactly what you need is like going grocery
shopping without a list: You spend more
time and money than you should, you
don’t get everything that you need (while
simultaneously splurging on things that you
don’t really need), and you usually have to
go back and do it again.”
The job description formalizes what is
expected of an employee and because it
lists the mental and physical capacities
required, and why the job exists, as
Keiman points out, it “is the best defense
against claims of discrimination under the
Americans with Disabilities Act.”
While you may have hired dozens of people
in the past, this is a very different time with
very different conditions. To hire and retain a
worker successfully in this environment, you
need to look at it like a full-time job. You’re
competing for the best; why not give it your
best shot?

The Lift All Others
Are Judged
The First Equipment Lift Engineered
and Designed for Turf Equipment
New Competitive Prices
MADE IN
THE USA

Own this
lift for
$255*
per month
36 month
term with
approved
credit **

www.TurfPrideUSA.com
PHONE: 334-488-3939
Email:sales@TurfPrideUSA.com
* average monthly rate ** rates may vary depending on credit rating

rzarse@pompstire.com

BUFFALO TURBINE

CHOOSE YOUR WEAPON
CYCLONE
8000

CYCLONE
KB4

CYCLONE
KB5EFI

CYCLONE
SQUARED

MEGA

DEBRIS BLOWERS (716) 592-2700 • BuﬀaloTurbine.com
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The ABCs of ESG for Golf Course
Superintendents
by Linda Parker

Google the letters “ESG” and
you’ll find millions of entries.
Refine your search to the
past month, week or day, and
you’ll see headlines across all
major news sources, buzzing
about environmental, social
and governance investing,
accountability and disclosures,
collectively described as ESG.
ESG investing means
the decision to invest
money selectively
in funds comprised
of companies
that demonstrate
responsible practices
environmentally,
socially and in their
corporate decision
making. The COVID-19
pandemic and
recent issues of civil
and social unrest
have made ESG
considerations, already
a rising priority, a hotlist item for businesses
of all types, including
those in the golf
industry.

As corporate America ramps
up environmental and social
accountability, it is not only
reacting to the predilections
of stockholders, but also it
is responding to increasing
pressure directed at the
Securities and Exchange
Commission to set uniform
corporate disclosure guidelines.
New guidelines for corporate

Whether your golfers are
members, shareholders or
taxpayers, they deserve and
increasingly demand transparent
accountability. The people who
indirectly pay salaries expect
the efforts and actions of course
management to be politically
correct, environmentally
responsible and socially
sensitive.

Some of the most dedicated
(and under recognized) stewards
of the environment are golf
course superintendents, turf
managers, directors of golf
and their hardworking crews.
Inasmuch as they may be
inspired by the doe and her
fawn ambling through the
grassy rough or an amber
sunset casting long shadows on
their greens and fairways, golf
superintendents fully understand
that revenue pays salaries,
and capital improvements keep
golfers coming back. While it
may have started as a joke, it’s
no laughing matter to say, “The
Golden Rule is ‘Whoever has the
gold makes the rules.’”

Included in the group of financial
industry heavy hitters were
Deutsche Bank, HSBC,
Morgan Stanley, UBS and
other organizations with
deep ties to the golf world
as tournament sponsors
or for their investment
and lending support of
equipment, chemicals
and industry-relevant
manufacturing.
From this point forward,
publicly held companies
have moved ahead,
sometimes by inches
and sometimes by leaps
and long drives, toward
transparent disclosure
of their actions, efforts
and dollars. And
where publicly held
companies go, privately
held organizations
and municipal facilities
emulate in ways that
fit their structure while
positioning them to
remain competitive
for golfers, workers,
community goodwill and
investment funding.

This article looks
at how and why
ESG for golf course
superintendents and
other golf management
professionals matters
as America enters a
new era of heightened
business transparency
and accountability.
Far More Than a Tree Hugger’s
Initiative

causes and issues than we
can list. In 2004, CEOs from
roughly fifty major corporations
convened as part of a United
Nations initiative. Their goal was
to incorporate environmental,
social and governance
accountability to capital markets.

reporting means that
organizations and facilities are
going to be held accountable
like never before for how their
actions and decisions impact
the environment, the community,
their employees and their
patrons.
Presently, the SEC is still
grappling with how to set
standardized guidelines for ESG
disclosures to shareholders.
Businesses come in too many
different shapes, sizes and
niches to make the setting of
consistent standards a simple
task. Nevertheless, guidelines
are coming. European regulators
have this process well underway
with their directives already
drafted and currently in revision,
a solid indicator the U.S. won’t
be far behind.
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How ESG Came to Matter
EVERYWHERE, Including on
Golf Courses
During the Vietnam War,
two protestant ministers with
anti-war sentiments sought a
place to invest church money
without supporting the stocks
of companies whose products,
services or dollars went to
military endeavors. Failing to find
an investable fund that suited
them, the ministers established
their own. As simply as that, the
groundwork was laid for socially
acceptable stock trading.
Now, fast forward through
oil spills, water, air and
noise pollution, the use of
toxic chemicals, fracking,
deforestation, global warming,
melting icecaps, declining
pollinators and more social

How Golf Course
Superintendents Address and
Benefit from the Focus on
ESG
It could take several years before
new expectations filter down to
your golf course, but who can
say? It’s not as if today’s world
is anything like the world we’ve
all known in the past. Now could
be an excellent time to get out
ahead of new documenting and
reporting requirements that
inevitably are coming.

STEP 1:

Social and Governance
Accountability
As a manager, you should
prepare for increased scrutiny
of diversity in hiring and salary
equality. Pay attention to
practices that others, within or

outside your organization, could
label as gender, ethnic, religious,
age-related or other type of bias.
Expect a new-world emphasis
on sensitivity around cultural
practices and religious traditions,
some of which may be unknown
to you presently.
Beyond maintaining a fairminded workplace, golf
superintendents may be asked
to demonstrate and document
practices that create an
environment where workers
feel encouraged, protected and
supported. Teen training projects
coordinated with local schools
could be one way to create a
pipeline of future employees
from currently underrepresented
demographics.
Providing time and championing
the involvement of your crew
in charitable volunteerism is
another way you may be asked
to improve your organization’s
ESG profile. Yes, your golf
course provides jobs, tax
revenue and recreational
opportunities for your community,
but soon those contributions may
not be enough.
Nevertheless, after years of
talking to and writing about golf
course superintendents, one
message prevails: You guys and
gals genuinely care! Repeatedly,
we hear superintendents say,
“Our maintenance crew is a
family,” “We are la Familia,” or
“We support and care about
each other as our second family.”
If these statements truly
reflect the attitudes of turf
and maintenance workers,
then fulfilling the social and
governance issues of ESG may
not require the superintendent
to add anything new. Instead,
superintendents may need only
to develop a consistent and
repeatable way of documenting
how they already are attracting
and developing employees,
building public awareness and
supporting the community
through involvement and
volunteerism.

STEP 2:

Environmental Accountability
Environmental accountability
(the “E” in ESG) should come
easy for most directors of golf
and golf course superintendents.
Given that every single day
of your work life is wrapped
around risk mitigation, water
and chemical conservation,
supply chain management and
environmental stewardship,
you pretty much have the Big E
already locked up and accounted
for.
Nonetheless, each of us can
always do more and be better,
as you set new goals for
environmental responsibility,

try to implement these four
accountability steps:
Establish your strategy
1.
with an objective and a
plan that looks at where your

facility is currently and the goals
you seek to attain.
a framework for
2. Create
reporting your progress.
Recognizing that some
3.
objectives can be hard
to quantify, ensure you are

reporting your data accurately.
Adding or expanding your
use of course maintenance
software can help with this step.
Depending upon your project,
look at Turf Assistant, Pilot
Command Center from Hunter
Industries, Limble CMMS,
ONLINK or other projectappropriate software programs.

The TurfPride

Sweep Rite 4
Turf Pride reinvents the Parker® Sweeper
Great for Tees, Sports fields and Lawns

Low Profile

Optional stacking sides to
increase hopper capacity for
leaves and large debris

Verify transparency of
4.
your reporting. Using
technology, of course, makes

this process easier as most
software programs produce
reports that make quantifying
data simple and consistent.
ESG for Golf Course
Superintendents: Easier than
You Think
ESG accountability and reporting
may sound like, and even be,
one more task that takes time
and energy away from getting
“real work” done on the course.
But golf superintendents actually
should consider themselves
lucky. While managers in
other types of businesses are
struggling to figure out how to
be socially and environmentally
accountable, the very nature of
golf maintenance lends itself
to a cohesive work culture
and abundant opportunities
to be good stewards of the
environment.
If you are not doing so already,
consider taking advantage of
the resources offered by The
Environmental Institute for
Golf. EFIG is the philanthropic
organization of Golf Course
Superintendents of America.
On the EFIG website (www.
eifg.org), you’ll find a wealth
of information in the My
Learning Hub, along with
opportunities to get involved in
new environmental stewardship
practices, scholarship programs
for GCSAA members and
their families and other tools
to help make you the greenest
and most socially responsible
superintendent around.
Linda Parker has been writing professionally
since the 1980s. With clients in finance, sports,
technology, change enablement, resorts
and nonprofit global initiatives, Linda helps
organizations communicate their stories in
meaningful ways to the people they most want
to reach. She has authored, ghostwritten or
contributed to more than a dozen nonfiction
books. Linda is a member of the Authors Guild
and the Golf Writers Association of America. You
can connect with her at linda@glindacreative.com

Rotating front brush, moves debris
and filler into the hopper

Mesh small enough
to collect sun flower
hulls

Filler will sift through mesh
floor
*Solid bottom available

Optional 3 gang hitch
Optional rear mounted brush grooms turf and filler
AND optional magnet collects hazourdous debris such
as pins, belt buckles, straps etc.

Financing Available
Exclusively from

Inquire
Today!

Andalusia, Alabama 36420 • Phone: 334-488-3939
turfprideUSA.com • Fax: 888-427-7605
Prices, specifications and/or options are subject to change without notice.
All prices are FOB - Andalusia, Alabama 36420
® Parker registered trademark of Ariens Co.
Turf Pride claims no association with them.
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Domestic or Import?
By Brian Duffy
obstacle in their war winning
efforts. During the late 1940s,
Britain, the USA and Canada
agreed on a unified thread to be
the standard for all of these countries. The quality of nuts and bolts
continues to improve even today,
as engines run hotter and produce
more horsepower than ever before.
These engines will demand bolts
made from aluminum, magnesium,
titanium.
Before getting into the different
sizes and threads, I want to clarify
the difference between a screw
and bolt. A screw cuts its own
threads as it is turned into material
such as wood or mild steel. Bolts
are turned into preformed threads
that match the bolts’ threads.

I

know what you’re thinking, import or domestic, what is he talking about? Is it
going to be an article about cars, beer or something else? Your right it is going
to be about something else. We work with these every day in our shops and
they are a little more exciting than plain old import or domestic cars and beer.
I am just going to dive into the
nuts and bolts of this month’s
topic. This month I am talking
about treaded fasteners, primarily nut and bolts. You ask, what
does title, “Import and Domestic,”
have to do with nuts and bolts.
Well it has a lot to do with nut and
bolts. The nuts and bolts used to
assemble turf equipment in general, will be either SAE (domestic)
thread or Metric (import) thread
and definitely not the same
threads used to repair our clothes.
If you are like me, I always have
an interest in the history of anything mechanical and how it
originated and developed into
what we see and use today. The
origin of the modern nuts and

bolts can be found dating back to
the seventh century BCE. The
Assyrian King Sennacherib used
wooden screws as a part of the
water pumping system to provide
water to the gardens of Babylon.
By the first century BCE, wooden
screws were commonly used in oil
and wine presses. These screws
had a permanent handle attached
as part of the mechanism. The
wooden screw and handles were
turned together to crush the olives
and grapes for the production of
olive oil and wine.
Moving forward into the 1400s,
metal screws and bolts began to
be used in Europe. During the
18th century both British and the
US used patented screw thread

cutting lathes. These lathes produced custom screws with square
heads in limited quantity. There
was no standard sizing at this
time. The Square heads on the
screws and bolts were easy to
make and the wrenches to turn
them did not need to be exacting
in size. Square head bolts were
rather cumbersome and required
more room for them to turn.
Some standardization began in
the mid 1800s; at the same time
hex head bolts were developed to
allow bolts to be more compact.
During the same era, steel was
starting to be produced with an
accurate thickness. This allowed
for mass production of nuts that
lead into the development of the
humble hex-head bolts and nuts
we know today.
In 1864 the standard USS thread
was developed by Willian Sellers.
The details for this standard were
written by Sellers in a paper titled,
“A System of Screw Thread and
Nuts”. The standard for metric
threaded fasteners was developed
in 1898 and soon was followed in
1906 by the SAE thread which is
based on the USS standard, but
with a finer thread pitch.
During World Wars I and II the
use of different threads between
the Allied Forces became a huge
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With so many different bolts how
do we identify them? There are
three main parts that, together,
reveal the size of a bolt: the overall
length not including the head of
the bolt, bolt diameter and thread
pitch.
Bolt length can be measured with
ruler, tape measure or caliper. Bolt
lengths vary but are in common
increments such as 1/2, ¾, 1 inch
and so on. Metric lengths are measured in millimeters 10, 15, 25 and
so on. One inch is almost equal to
25 millimeters.
Bolt diameter is the size of the
threaded hole in which the bolt will
fit. This is the measurement across
the diameter of the bolt. This
measurement can be found with a

Thread
Pitch Chart

Bolt Grade Chart
caliper, bolt size gauge or even
the open-end American or Metric
wrench fits the diameter accordingly.
Thread pitch is the number of
threads per inch or millimeter.
This is most easily determined
with thread pitch gauge that will
measure American and metric
threads. For American thread they

will be ether fine or course thread.
Metric gets tricky with a multitude
of thread pitch measurement from
0.5, 0.7, 0.8, 1.0, 1.25, 1.50, 1.75,
2.0 thread. Thread pitch is the
number of threads per inch or millimeter in length. For example, a
5/16-18 course thread bolt has 18
threads per inch, while a 5/16-24
is fine thread bolt with 24 threads
per inch. Similar sized metric bolts

are 8mm x 1.25mm course thread
or 8mm x 1.0mm fine thread.
Metric thread pitch gauge is very
handy when trying to determine
metric thread pitch.
Another way to identify bolts are
by the grade marks or numbers
on the head of the bolts. SAE will
have a blank bolt head for grade
2, three marks on the head for
grade 5 and six marks for grade
8. Grades 5 and 8 are the most
common. Metric will have a number designation on the bolt head
such as 5.8, 8.8, 9.8 and 10.9,
with 8.8 and 10.9 being the most
common.
The grade mark is the tensile
strength of a bolt. Tensile strength
is the maximum amount of stress
a bolt can endure from being
stretched or pulled until it fails.
Tensile strength determines the
amount of tightening torque that
can be applied to the bolt. Proper

bolt tightening torque is critical
for components like a cylinder
head or connecting rods and main
bearing and even wheel lug nuts.
Use the included charts and picture as an aid in identifying the
Domestic or Import bolts.
Happy wrenching and feel free
to submit your comments, questions and ideas to Brian Duffy at
mxk92@yahoo.com.

Brian Duffy’s career spans thirty five plus years
in the golf industry. With a diverse background of
working on golf courses and turning wrenches on
all types of equipment. Plus teaching Golf Course
Equipment Mechanics and progressing into turf
equipment sales and service. For any questions,
comment or ideas contact me at mxk92@yahoo.com
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The Ultimate Golf Experience
By Tom Eubank Golf Sign and Design.com

and were greeted with a smile
and checked in, it is usually on
to the practice facility. Driving
ranges are for striped low
compression balls, golfers in
jeans, and a slice that would
make David Beckham jealous.
You have a practice facility
and you should be proud of
it. After all, a good number of
golfers spend an hour a day
there with the more serious
golfers focusing all of their
game improvement time at this
facility. With the high level of
competition in junior golf, you
will see young teens spending 4
to 5 hours a day here.

The Finishing touches give
your golfers the “Ultimate Golf
Experience”.
Whether you are building a new
course, renovating, or just trying
to spruce up the image of your
Golf Club, the finishing touches
are a crucial part of the overall
experience. The problem is
always the budget. It gets in the
way of all the fun, doesn’t it? But
everyone has a dreaded budget
and the most important thing
you can do is to plan ahead
to avoid cutting corners in this
important area.
So, what are these “finishing
touches”? They can be the
podium that greets your golfers,
or bag racks, trash receptacles,
and beverage stations around
the clubhouse. Then moving to
the practice facility it is usually
bag stands, ball crates, range
dividers, club washers, and
Adirondack chairs. Finally, once
on the course it is the signage,
ball washers, water coolers, and
sand divot boxes. All of these

items comprise the finishing
touches.
A great course will always
have these touches but they
often have generous budgets
for these finishes. Of course,
they do and why is it so
important? To give your golfer
the very best experience
possible. Isn’t that the goal
for every superintendent,
golf professional, or General
Manager at a golf course?
It has been said “The first
impression” is the most
important. And that is true
but it is also vital to keep on
impressing your clients time and
time again. Do you want your
greens perfect with no weeds
and rolling a smooth 10.5 for
that big event? Yes, you do, but
they take more notice when the
greens are like that on a regular
basis. Therein lies the answer.
Consistency is what your golfers
want to see day in and day out.
Once your golfers have arrived
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From putting greens to chipping
pitching areas, sand bunkers,
and a full-length hitting area,
you can literally shave strokes
off your average score in record
time. But making this experience
pleasant and productive lies
squarely on your shoulders.
Do you have signs letting
them know which green is for
putting and which is available
for pitching and chipping? Do
you have a bag stands out in
both the chipping areas and the
hitting area? How about adding
a few Adirondack chairs at each
end of the range with a side
table? This allows both golfer
and spectators to take a break
and rest between sessions to
enjoy a beverage. Remember,
it’s all about the “Experience”.
A fully functioning practice
facility should have a water
cooler or beverage station
with trash receptacles as well.
A golfer’s hydration in the hot
summer months is critical. This
will make the overall experience
a delight for golfers of all levels.
And after the practice session is
a success they tend to move to
the course, but how many times

does a new golfer to your facility
not know where hole 1 or 10 is
located? Most likely more than
you want to know.
Like the avid golfer said to his
buddy, “are you looking for your
ball where you think it is or
where you want it to be?” We
all think we know where the
first tee ought to be but simple
directional signs eliminate
guesswork and keep the golf
experience flowing smoothly.
Most holes follow the cart path
to the next hole and the next
and so on. But what happens
when the paths cross or go
through a neighborhood so that
you have to temporarily get on
the street? Why not have clear
easy to follow direction signs at
all locations where there could
be an issue? It is all part of
the “Ultimate Golf Experience”
which too often focuses only on
the quality of the course itself.
While the quality of the course
is important
I would say
that the staff
is just as
important
with the
finishing
touches
finishing right
behind them.
For the few
courses that
achieve all
three, it is
simply what
we call “First
Class Golf”.
With so
many options
in materials,
textures,
and colors
you can

800.477.8415 / www.dakotapeat.com

Spread light, heavy,
wet or dry,

nothin’ is easier
easily create a package of items
needed that would fit almost any
budget. Here are a few quick
tips to keep it budget-friendly
without sacrificing quality or
style.
Signs – While bronze is the
choice for most clubs that have
few cost restrictions; aluminum
is quite a bit less expensive
and offers the same durability
for those who do need to meet
budget constraints. Newer
materials like High-Pressure
Laminate signs (resin baked)
offer full-color options without
the cheap vinyl overlay. They
also last a lot longer than the
routed plastic signs. The options
are endless and at far less than
you might imagine.
Furnishings - You must be
a bit more careful with as
many companies have gone
to thinner material, not using
stainless hardware, and even
using low-grade materials that
warp quite easily. You can find
some bargain values however
and here is how to make that
happen.

1)

First question should
always be “Do you
manufacture your furnishings
in house?” You simply are not
going to save money if you are
buying from a middle man.

2)

Some companies will
give a discount if you are
not using the routed patterns.
Those patterns look nice, and
on certain items they could be

important, but on a 3-gallon
divot box is the pattern worth
$50? That is your call, but you
can save a lot doing this.

to use or adjust
than a

DAKOTA

Turf Tender.
Period.

3)

Ask about freight up
front. Often companies
will pad freight to the tunes of
hundreds and on larger orders
even a thousand dollars or
more. Besides, even if they
are honest there is still a large
cost to ship cross country. With
the major manufacturers in
California, Wisconsin or Georgia
it is important to know your
freight costs going in.

4)

If you are getting your
items adorned with your
club logo then find out how they
do it. Most companies route the
plastic and pour a color fill in it.
Not only do these fade and fall
out, but they just don’t look very
nice. Ask for a cast metal logo
and if you are doing enough
items this may often be less
money than the poured paint.
A famous quote by an
anonymous author says this...
“You get credit for what you
finish, not what you start.”

SAVE 25% or more
on your Topdressing time
and labor Cost Guaranteed...
Contact Your
Local Dealer for
A FREE Demo Today.
ILLINOIS, INDIANA, MICHIGAN, WISCONSIN

J.W. TURF, INC.
888-959-8873
www.jwturf.com

LA / SOUTH MS / SOUTH AL / NORTH FL

BEARD EQUIPMENT COMPANY
mobile, al / ocala, fl

800-848-8563
www.beardequipment.com

SC/NC/TN/GA/AL/MS/KY/IN/OH

GREENVILLE TURF & TRACTOR
800-485-8873
www.greenvilleturf.com
SOUTH FLORIDA / CARIBBEAN

EVERGLADES EQUIPMENT GROUP
888-746-8873
www.evergladesequipmentgroup.com

CALIFORNIA

EBERHARD EQUIPMENT
(760) 398-4141
www.eberhardequipment.com

Your course may not have the
finishing touches you would like
today, but it’s never too late to
start planning to achieve those
touches sometime in the near
future. Your golfers will love you
and your peers will respect your
efforts.
Visit golfsignco.com or call
404-944-9988.
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Fairway &
Greens Mowers

2016 TORO RM3550-D FAIRWAY
1270 hours! Groomers and Brushes!
Priced at $18,495

2017 TORO GR3150
1260 hours! 14 Blade reels!
Priced at $21,900

2015 TORO GR3150-Q
2430 hours – 14 Blade!
Priced at $15,900

2014 JACOBSEN GP400
2200 hours! Gas!
Priced at $7,995!

2015 JACOBSEN GK-IV+
850 Hours! 11-blade!
Priced at $15,900

2015 John Deere 2500B
Very Clean! – 1400 hours!
Priced at $15,900

2015 JACOBSEN LF1880
425 hours!!! 4 WD!
Priced at $15,900

2014 JACOBSEN LF550
1290 hours – Very Clean!
Priced at $16,900

2015 JOHN DEERE 7700A
1920 hours! Canopy!
Priced at $19,900

2012 TORO RM5410-D
1995 hours! Clean Unit!
Priced at $16,900

2016 TORO RM5510-D
1950 hours – R/R Brushes!
Priced at $23,900

Sprayers,
Rollers & Rakes

2015 TORO 1240 ROLLER
305 Hours! READY to Work!
Priced at $7,900

2012 SALSCO ROLLER
11 HP - Includes Trailer!
Priced at $6,900

TRU-TURF ROLLER
48” with Honda Engine!
Priced at $7,900

2017 SMITHCO SAND
STAR ZEE Blade – Rakes –
Cultivator! Priced at $9,900

JOHN DEERE 1200A RAKE
Blade, Cultivator, Rakes
Priced at $3,995

2014 TORO SP 5040
Rakes! 2200 hours!
Priced at $9,900

2008 TORO 1250 SPRAYER
Foamer – 1580 hours!

Priced at $10,900

TORO WORKMAN 3200
Sprayer - 2300 hours!
Priced at $6,900

2010 TORO WORKMAN HDX
Sprayer - Diesel! 2390 hours!
Priced at $14,900

2014 TORO MP1750
Foamer - 2450 hours!
Priced at $16,900

2009 TORO MP5700-D
300 Gallon! Diesel!
Priced at $12,900

2013 TORO GM4500-D
2250 hours – CLEAN!
Priced at $34,900

2011 TORO GM3500-D
1100 hours! NICE!
Priced at $15,900

2015 JACOBSEN AR522
1440 hours! 4WD!
Priced at $22,900

2013 TORO GM3500-D
1970 hours! CLEAN!
Priced at $15,900

2017 JACOBSEN R311-T
3050 hours – Nice Unit!

2014 TORO GM4000-D
1784 hours! Tier 4!
Priced at $32,900

2015 JAC TRIKING 1900D
890 Hours! Diesel!
Priced at $10,900

2004 JAC Triking 1800G
84” Cut! Gas!
Priced at $3,900

2017 VENTRAC 4500-Z
84” Contour Deck – Duals!
Priced at $24,900

2009 TORO RM3100D SW
1955 hours! 84” Cut!!
Priced at $7,900

Rotary & Trim
Mowers

2016 TORO GROUNDSMASTER
4500-D 2150 hours! Very Clean!
Priced at $38,900

Priced at $19,900

Vehicles &
Other Equipment

2017 TURFCO 1540 TOPDRESSER Like New! Remote!
Priced at $11,900

2008 TORO PROCORE 648
Serviced and Ready!
Priced at $13,900

METE-R-MATIC III TOP-DRESSER
Very Nice Machine!
Priced at $4,900

TORO AERATOR 686
Coring tines – Hydraulic lift!
Priced at $3,995!

2015 TORO PROFORCE BLOWER
Remote Control! Runs Great!
Priced at $6,900

2015 DEERE AERATOR 800
Very Clean!!
Priced at $7,995

2016 TORO WORKMAN HDX
385 Hours!! NICE!
Priced at $16,900

2015 TORO WORKMAN HDX
Auto Trans – 980 Hours!
Priced at $13,900

2012 TORO WORKMAN HD
Air-cooled! Low hours!
Priced at $10,900

2015 TORO WORKMAN HDX
2470 Hours! CLEAN!
Priced at $12,900

2017 CUSHMAN 800X
2 Avail - Clean units!
Priced at $4,595

cutteronline.com

800.596.8873

Canton, OH

!

!

Hundreds of Parts Machines! Thousands of Parts!
• SEATS, FRAME & BODY

• SERVICE PARTS

• ENGINE COMPONENTS

• CUTTING UNITS

• BELTS, SPINDLES & PULLEYS

• TIRES, WHEELS & CASTERS

• HYDRAULICS

• DRIVE TRAIN COMPONENTS

• ENGINES

• ELECTRICAL

NEW & USED Parts We Offer

Engine
Components
PART NAME		

REPLACES OEM #

PRICE

PART NAME		

USED Radiator
NEW Replacement Water Pump
NEW Replacement Water Pump
NEW Replacement Water Pump
NEW Alternator
NEW Alternator
NEW 12V Starter
NEW Replacement Motor Starter

117-5135
5001960
554085
105-3749, 94-3194
112-1364, 94-3252
2810354
556988, 100-9237
98-9705

$599
$129
$129
$129
$512
$350
$244
$250

USED Hydraulic Cylinder
USED Control Valve
USED Wheel Motor w/Hub
USED Hydraulic Reel Motor
USED 5 Section Hydraulic Pump
NEW 5 Section Hydraulic Pump
NEW Hydraulic Reel Motor
NEW Hydraulic Reel Motor
NEW Hydraulic Reel Motor

Wide Assortment of Used Radiators In Stock!

D

W

00

PART NAME		
NEW Yellow High Back Seat
NEW Grey High Back Seat
NEW Black High Back Seat
NEW Grey Low Back Seat
NEW Seat Safety Switch
NEW Universal Seat Slide Rails

REPLACES OEM #		

PRICE

99-6986
84-2203
1001757
TCA15598
2809849
2809849
4143249, 123285
120-2072
94-3506

$193
$1,599
$592
$269
$695
$1,240
$249
$269
$259

REPLACES OEM #

PRICE

Tires,
Wheels &
Casters

Seats &
Accessories
REPLACES OEM #

PRICE

TCA13830
$139
92-1180, 104-4620, 100-3187, $139
66172
several
$139
103267001, 112-2923, 99-7281 $129
AM124426, AM125824
$12
3006991, 119-0654
$55

PART NAME		

NEW Flat Free 8” Smooth Tire & Wheel
NEW 18x9.5-8 4 Ply Smooth Tire
NEW 18×9.5-8 4 Ply Super Turf Tire
NEW 20×10-10 4 Ply Ribbed Tire
NEW 26.5×14-12 4 Ply Turf Tire
NEW 11x4-5 Smooth Flat Free Tire &
Wheel Assembly

several
28-3680, 110-5133
119-3516
94-5261
several
4252390

$59
$59
$53
$69
$139
$79

Need a Lift?

Engines

T

Hydraulics

NEW - Briggs & Stratton 18HP
Vanguard Engine
In stock! Same Day Shipping!
(If ordered by 2pm EST)
$1,495
*includes delivery!

USED - Briggs & Stratton 18HP
Vanguard Gas Engine
In stock! Same Day Shipping!
(If ordered by 2pm EST)
Starting at $795
*includes delivery!

cutterpartsonline.com

Hundreds of Used
John Deere, Toro, and Jacobsen
Hydraulic Cylinders available!
Too many to list! Give us a call
and let us find what you need!

800.969.0175

“We offer high quality,
pre-owned turf equipment for
golf courses; and all other
outdoor sporting venues.”

WWW.USTURFEQUIPMENT.COM
New
fleets
of Golf
Carts
arriving
soon!

+15
MORE PRE-OWNED

2016 Polaris Gem E2 $6495.00

2016.5 Club Car Transporter
- $5995.00 ( Several in stock)
New seats & Roof

Turfco Top Dresser – $8995
Widespin 1550

2014 Jacobson Walking
mower Trailer $250

2017 3500D. 1200 hours.
$19995

2016 Smithco Tournament
Roller $6995

2017 with 200 hours. $17500

2016 LF 570. 1800 hours.
$14995

Rotary
Mowers

+30

We Buy
Used Golf
Carts
2014 TORO RM5510 2WD $7995 1600 HOURS.

2015 HDX. $11,995.

2015 Toro Sandpro 3040
3wd. 2300 hours. $7500

Smithco Super Star $5500 1200 hours

2016 LF 550 4wd with
Groomers. 900 hours. $17500

2017 Turf Cat. 500 hours.
$13995

2015 Toro Turbo Force
Blower. $4800

MORE PRE-OWNED

FAIRWAY
MOWERS

+15

Ryan Aerator – call for price

2016 GP 400. 1800 hours.
$8995

MORE PRE-OWNED

Tri-plex
Greens
Mowers

LELY SPREADER - $1995

Daniel Smith, Managing Partner
(704) 956-5472
daniel.smith@usturfequipment.com

980-354-7122

Visit Us 9540 Mission Church Rd. Locust, NC 28097

Kubota MX 5800 Backhoe
4wd. TURF TIRES 700 hours.
$26995

Nathan Cobb
Western US Representative
817-894-4118
nathan.cobb@usturfequipment.com

SWEEP-N-FILL III

Developed by a superintendent, the Sweep-N-Fill III
ground driven unit mimics push broom action which
eliminates sand bridging of aerified holes; resulting in
completely filled holes while using up to 20 per cent less
sand. Lifts lateral shoots so effectively, the need for verticutting is greatly reduced and leaves a perfectly groomed
appearance with improved stimp meter readings. All
of this and more, without bruising! OVER 1800 SOLD
WORLDWIDE.
INCLUDES SELF-RAISING
AND LOWERING RAMPS

EASTERN TURF EQUIPMENT
(800)277-8873
WWW.ETENC.COM
NORTH. CAROLINA • SOUTH. CAROLINA
TURF CONTROL
(877)437-8324
WWW.TURFCONTROLAZ.COM
AZ AND FL

PROVIDES SAFE STABLE
TRANSPORTATION FOR THE
PROCORE 648

REEL TURF EQUIPMENT LLC
(888)730-3121
TODD.EDWARD.JONES@ATT.NET
OH AND NORTHERN KY

Quality Turf Equipment
Replacement Parts & Accessories
Since 1971

EQUIPMENT
PARTS
GOLF COURSE
ACCESSORIES
ATHLETIC
FIELD
GROUNDS
MAINTENANCE
POWER
EQUIPMENT
GROUNDS
MAINTENANCE
ELECTRICAL

To Fit: Toro, John Deere, Jacobsen, Beck, Bobcat, Brouwer, Bucyrus, Bunton, Core Master, Cushman,
Dandle, Excel, Exmark, FMC, Ford, Graden, Gravely, Greencare, Hahn, Jerry Clipper, Kato, Kesmac, Land
Pride, Lastec, Lely, Lesco, Locke, Mott, National, Nunes, Poyntz, Princeton, Progressive Turf, Ransomes,
Redexim, Rhino, Roseman, Roxy, Ryan, Salsco, Scott Bonner, Sensation, Sisis, Smithco, Snapper,
Southern Green, Steiner, Terra, Texas Sod, Trebro, Turfco, Turfline, Wiedenmann, Woods and more!

Order Today • Ship Today

www.rrproducts.com

(800) 528-3446
(520) 889-3593

MAINTENANCE
TOOLS
SAFETY &
SECURITY
WORK WEAR
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Making the Rounds: Part 9
by Jeff Shelley

the Orange County Convention
Center. I couldn’t help but smile
at that assessment.
Oddly, right next door in a
same-sized booth was an outfit
marketing small plastic bags
of cotton balls. I asked, “What
are these for?” The reply was:
“They’re for throwing into the air
to test the wind direction.” Ohhkay.

This column features the author’s
recollections of his 33 years as
a golf writer. These installments
stem from his many travels
and experiences, which led to
a gradual understanding that
the game has many intriguing
components, especially its
people. This story caters to the
themes of this issue of Golf
Course Trades. It involves some
of the “things” he’s found on golf
courses.
Golf Furnishings & Stuff
On my many travels playing
golf around the world I’ve seen
all manner of paraphernalia
on courses. Most aren’t in play
(note the anecdote below for
one memorable exception).
Such items are often meant to
embellish and represent the
facility’s identity. They range from
elementary to intricate, subdued
to splashy, traditional to cuttingedge, small to quite large.
I’m not talking about the
homemade signs sometimes

found in residential yards
abutting golf courses. These can
be engaging and funny (“If your
ball is here, take a lesson from
the pro to correct that slice!”),
or off-putting (“If your ball is in
my yard, you’re out-of-bounds!”).
Another favorite is seeing a
sprinkler-head message at, say,
the 400-yard mark, with the quip:
“You’re dreaming.”
I’ve taken several trips to the
annual PGA Merchandise
Show in Orlando. My estimate
is that half of the thousands of
booths hype golf clubs, balls,
soft goods, resorts, travel
services, game-improvement
systems, associations and
the like. The remainder tout
some sort of “furnishings”: tee
blocks; signs identifying the
hole number, length and par;
ancillary signage, with some
presumably used to warn
golfers of chance encounters
with crocodiles, alligators, water
moccasins, rutting moose and
temperamental brown bear
mothers.
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Other items include ornate
starter stands; specialized
garbage can containers with
secure-able lids designed to foil
foraging beasts; “amenity boxes”
which hold pencils, scorecards,
tees, ball markers, etc.; ball
washers and consoles; benches;
spike cleaners; bag stands and
racks; the list goes on and on.
The imaginations of the inventive
folks who seek to make an
honest buck – or millions – off
their golf doodads are truly
amazing. Not surprisingly, some
of them lose their shirts. Case
in point: a friend of mine once
manufactured hundreds of hats
with a tiny umbrella atop it.
At one of these international
golf expos I spotted a solitary
gentleman in a 10-x10 booth
towered over by a wrought-iron,
25-foot-high clock tower. Curious,
I went up and asked him about
it. He rattled off the monolith’s
specs: it weighed 25,000 pounds;
each was individually built to
order; and the one on display
was “very difficult” to get into

Tee blocks prove especially
diverse in size, construction and
symbolism. Last year I made
three circuits around the very
remote, six-hole Kinzua Hills
Golf Course in the wilds of eastcentral Oregon. The nearest town
is aptly named Fossil. If no one
is about (the facility has just one
part-time employee) golfers pay
green fees on the honor system.
A sign beside the steps that rise
to the small clubhouse lists the
rates. Next to it is a small box
containing scorecards, pencils,
blank forms upon which golfers
enter the number of holes they’ll
be playing, and small envelopes
into which the money and form
are inserted. I can assure you
that none of these pay “system”
items were purchased at a PGA
Merchandise Show.
The tee blocks here are
horseshoes. This makes sense
since many Kinzua Hills golfers
park their RVs and horse trailers
in an on-site shaded glen for
overnight stays. Most bring
their own power carts, which
are stored in a compartment
separate from their equine
friends or towed behind in a
special trailer.
Also using horseshoe tees is
Silvies Valley Ranch in nearby
Seneca. This high-end resort
stretching across a whopping
140,000 acres features a

reversible 18-hole layout, pricey
green/resort/spa/restaurant
fees, and goats for caddies.
The custom-made, goatcaddie “saddles” were created
by Seamus Golf, a Portlandbased manufacturer whose
best-selling product is “fine
wool headcovers.” When the
coronavirus pandemic hit earlier
this year, Seamus Golf retooled
its operations to make hundreds
of thousands of face masks that
have been shipped to all 50
states and many countries.
Some courses opt for no-frills
tee blocks. Typical of these are
oversized orbs of differing colors
(i.e., white, red, blue and black
to reflect yardages – or in some
foreign places, meters – on the
scorecard). An embedded spike
allows them to be yanked out
of the ground and be quickly
reinserted at new starting points.
These are invariably made of
hard plastic.
One memorable story involving
this kind of tee “block” occurred
at my Seattle club, Sand Point.
During one of our Wednesday
haggles, Jim, a fairly good
golfer, drove a worm-burner at
the second hole and his ball
slammed directly into a white one
of these markers. Unfortunately,
the ball ricocheted straight back
at high speed and hit him in the
forehead. Poor Jim had no time
to react and, stunned, dropped to
his knees.
Undeterred, the retired fishing
boat owner/captain – who spent
six months a year plying the
rugged, freezing seas around
the Bering Strait in search of
black cod and salmon – rose to
his feet and played all 18 holes.
When he came into the bar four
hours later, Jim sported a shinyred, golf-ball-sized bump on his

furnishings reside
out of doors, they
need to offer a long
life, resistance to
fading and maintain
their shape and
utility while exposed
to all manner of
temperatures and
weather conditions.

head and a glum look. Aghast,
a couple of doctors in our group
immediately instructed the
bartender to fill a plastic bag with
ice cubes, which Jim dutifully
applied to reduce the swelling.
They also administered a few
concussion tests. Though small
in stature, Jim impressed upon
us that he is one tough hombre.
Thankfully, the injury proved
superficial, except for a knot on
his head and the wisecracks
directed his way over the ensuing
months.
Depending on the desires of a
course owner, superintendent,
general manager or head
professional, there are literally
hundreds of types of tee markers
from which to choose. Some
distributors offer custom-built
units with exquisite detailing.
I’ve seen finely-carved wood
and brass tee markers
depicting animals, the club’s
rich heritage, and iconographs
of the community. Many public
golf courses have tee markers,
benches and scorecards with
advertising extolling the virtues
of local businesses. Some are
accompanied by a photo of the
beaming proprietor.
Since the vast majority of golf

But a new
phenomenon owing
to the coronavirus
pandemic has
resulted in some
heretofore unseen
“furnishings”: handsanitizer dispensers, brightyellow adhesive floor decals
placed 6 feet apart for social
distancing, and specialized cups
for putting greens.
The latter area has seen
equipment makers, distributors
and golf course superintendents
roll out an array of products.
The intent of each is to prevent
golfers from touching the
flagstick or retrieving balls from
the hole so as to not catch the
virus or spread it to unsuspecting
fellow players.
Options include adding spacers
(called “noodles” in this nascent
trade) at the base of flagsticks
to keep the ball from sinking to
the cup’s bottom (oh, how I miss
that wonderful sound of a putt
rattling into
the hole!). A
rubberized
disc serves
the same
purpose
(not my
favorite; I
swear I was
robbed of
a hole-inone by one
of these).

Perhaps even worse is an
aboveground “cup,” with
supposedly “made” putts
clanging against it. I can only
imagine the arguments this
model generates.
A particularly interesting gadget I
saw recently was a hooked lever
attached near the bottom of the
flagstick. One such version is
called the Golf Ball E-Z Lyft. No
inserts are used. A golfer places
his putter head into the hook
(whatever you do, don’t touch the
stick with your hands!) to pry out
the flag and play golf just as we
have for decades.
Maybe the USGA knew
something the rest of us didn’t
in 2019 when they made it
legal – and scores post-able for
handicap purposes – to either
pull the flag or keep it in while
putting. Now I know why that
organization swears it’s “Good for
the Game.”
Jeff Shelley has written and published nine
books as well as numerous articles for print
and online media over the past 32 years.
Among his titles are three editions of “Golf
Courses of the Pacific Northwest.” He also
co-authored and published “Championships
& Friendships: The First 100 Years of the
Pacific Northwest Golf Association.” The
Seattle resident co-founded the Northwest
Golf Media Association in 1995, and served
as the president of First Green, which
is now part of the Golf Course Superintendents Association of America and its
Environmental Institute of Golf.
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Weed in the Workplace

Employers Struggle with Growin g Marijuana Use

By Phillip M. Perry

pilferage and shrinkage,” says
Dee Mason, President of
Working Partners, a consulting
firm based in Canal Winchester,
Ohio (workingpartners.com).
And then there is the liability.
As marijuana becomes more
popular, employers face a
greater risk of lawsuits when
dealing inappropriately with
individuals under the influence.
“It’s critically important for any
business to protect employees
and the public,” says Reilly. “At
smaller companies especially,
one accident can be devastating.”
Unfortunately, designing
workplace policies that call
for appropriate responses to
marijuana use is easier said than
done.
Illicit drugs are increasing in the
workplace. And marijuana is
leading the way.
What should employers do?
The answer has become more
complicated with the growing
number of states legalizing
cannabis for medical and
recreational use. Should drug
tests even include marijuana
anymore? If they do, and
evidence of marijuana use
pops up, should employees
be penalized? And further: Do
employers have to accommodate
for the medical use of marijuana
under the federal Americans with
Disabilities Act, or state human
rights laws?
Impaired workers
Such questions are moving to
the front burner as employers
face a greater risk than ever from
a growing culture of impairment
that shows no signs of tapering
off any time soon. Workforce
drug positivity hit a fourteen-year
high in 2018, according to a new
analysis from Quest Diagnostics,
a leading provider of drug test

information.
For a growing number of
individuals, cannabis has
become the illicit drug of choice.
“Marijuana is the second most
widely abused substance
nationwide, after alcohol,” says
Amy Ronshausen, Executive
Director of Drug Free America
Foundation, Inc., St Petersburg,
Fl. (www.dfaf.org). “According to
a survey by drugabuse.com more
than one in five respondents said
they use marijuana recreationally
at work during work hours.
Nearly five percent admitted
to daily use and more than 13
percent use it more than once a
month.”
Why the sudden upsurge?
It’s clearly due to the growing
acceptability of marijuana
by society in general. “The
legalization of marijuana on the
state level has continued to grow
since California first allowed the
drug’s use for medical purposes
in 1996,” says Joe Reilly,
President of his own drug testing
consulting firm in Melbourne, Fl.
(www.joereilly.com). “Typically,
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states will first pass legislation
legalizing medical marijuana.
Later they allow its recreational
use.” Thirty-three states now
have medical marijuana statutes.
Ten states plus the District of
Columbia allow both recreational
and medical use of marijuana.
And the numbers grow every
year.
Legalization makes marijuana
more socially acceptable. “When
a substance is legal and has
massive amounts of marketing
behind it, there are going to
be more consumers,” says
Ronshausen. “This is concerning
because we are talking about
a substance that is impairing
people and has a significant
impact on health and public
safety.”
A costly habit
For employers, the downsides of
marijuana are clear. “Workplace
drug abuse is costly in terms
of lower productivity, higher
tardiness and absenteeism,
greater use of medical benefits,
and increased incidents of

“Employers are struggling
to adapt to changes in state
marijuana legislation,” says Faye
Caldwell, managing partner
of Caldwell Everson PLLC, a
Houston-based employment law
firm specializing in workplace
drug testing (caldwelleverson.
com). The biggest problem is that
marijuana laws vary so widely by
state. “Each state has different
requirements for employers,
and many of the laws are quite
vague.”
Confusing laws
Two things are certain: In every
state it is allowable to have a
policy that prohibits the use
of marijuana on the job, and

“Some state
marijuana laws
are more favorable
toward employers,
and others are
more favorable
toward employees.”

prohibits an employee from
being impaired while on the job,
says Caldwell. But beyond that
common framework, variety
abounds.
“Some state marijuana laws
are more favorable toward
employers, and others are more
favorable toward employees,”
says Reilly. “For example,
in some states you cannot
discriminate against workers in
non-safety sensitive positions
who need marijuana for medical

As marijuana
becomes more
popular, employers
face a greater
risk of lawsuits
when dealing
inappropriately with
individuals under
the influence.
reasons. In such cases, allowing
offsite smoking might be a
workable accommodation. In
other states you may be allowed
to terminate a worker for medical
use of marijuana, even if he or
she is not in a safety sensitive
position.”
Furthermore, some laws seem
complex. “In Nevada, the law
says that employers cannot
refuse to hire someone who is
using marijuana legally in the
state,” says Dr. Donna R. Smith,
Regulatory Compliance Officer
in the Tampa Bay, Fl office of
Workforce QA, a nationwide
third-party administrator of drug
free workplace programs (wfqa.
com). “On the other hand, the
same law states that once the
employee is hired the employer
can test for drugs and terminate
for positive results if the
employer has announced that no
marijuana use by employees will
be tolerated.”
Another: “In Illinois, the statute
says that employers can have
zero tolerance policies for
marijuana use and can test for
marijuana,” says Smith. “But
employers cannot take any
action against employees unless
it can be proven they used the
marijuana on company property
while on duty, or were impaired
by marijuana use while on duty,

or used marijuana while on a call
to perform customer services.”
Legal confusion can often be
mitigated by case law—that vast
body of rules arising from actions
in the courts of the land for every
nook and cranny of the legal
universe. Unfortunately, there is
little help from this channel when
it comes to marijuana use. Says
Caldwell: “Because the laws are
so new, there is not a lot of fill-in
detail that might come from a
history of court cases or other
regulatory action.”
Employers at one time could
fall back on a general appeal to
the federal ban on marijuana,
figuring it trumps state law. No
longer. “The fact that marijuana
use is federally illegal, as a
criminal matter, does not mean
that states cannot legislate
employment status,” says
Caldwell. “Employment is
generally a state matter.”
Employers also need to be aware
that some municipalities have
passed laws about marijuana.
A new law in New York City
states that you cannot test for
marijuana usage except for
safety sensitive positions. The
law is scheduled to take effect
on May 10, 2020.
Workable policies
If employers must deal with
a patchwork of state and city
laws, the end result is often a
confusion that causes delays
in formulating and implanting
workplace drug policies.
“Business leaders have not
really been talking about this
topic as they should,” says
Reilly. Delay can be costly.
“Companies that do not invest
the required time and effort
to adjust their workplace
policies end up making hasty
employment decisions. And
those often lead to lawsuits.
Maybe they get sued, for
example, for terminating
or denying employment to
someone who fails a marijuana
drug test.”
So how do you design policies
that create safe workplaces
while protecting your business
from lawsuits? “I encourage
employers to seek legal
counsel,” says Reilly. “Then
decide how the business’s
current workplace policies
need to change to conform to
state laws.”
Reilly points out some common

areas. “Suppose your existing
policy calls for termination when
an employee fails a drug test.
Should you change the policy to
allow exceptions for legitimate
marijuana medical use? And
what if the employee is in a
safety sensitive position, such
as operating a forklift, or working
on building roofs, or working
with children? You cannot allow
people to work in such positions
while under the influence of
marijuana. Will you terminate
them, or accommodate by
moving them to safer positions
when possible?”
The answers to all of those
questions must conform to
state law. The specifics about
current and changing laws are
important, but so is a sensitivity
to larger issues that can impact
policy decisions. “To come
up with workable policies,
employers need to evaluate the
nature of their workforce, the
presence of safety-sensitive work
positions, and the availability of
prospective employees,” says

Caldwell. “The last factor can
be of particular importance
given the greater number of
people using marijuana and the
low unemployment numbers in
many areas of the country. The
employer with too restrictive
policies may not be able to hire
enough otherwise qualified
applicants to fill the available
jobs.”
The solution can often involve
balancing safety with liability.
“Employers need to reach some
sort of balance between the
creation of a safe workplace
and the risk of litigation,” says
Caldwell. “Reaching that balance
can be difficult. For example,
an employer may be tempted
to state that accommodation
for marijuana use will only be
provided to the extent mandated
by law. However, that employer
needs to not only look at
marijuana laws, but also consider
the disability and human rights
laws that may provide protection
in a given state.”

CBD Complicates Issue
Marijuana in smokable or ingestible form has been getting the
lion’s share of attention from employers looking to formulate a
good workplace drug policy. But there’s a related substance,
also growing in popularity, that can cause its own problems.
That’s cannabidiol, popularly known as CBD. This extract from
the marijuana plant is ingested for health reasons, and is not
considered a controlled substance if it contains less than 0.3
percent [three tenths of one percent, not three percent] of THC,
the marijuana plant extract that causes people to get high.
While that sounds like a straightforward guideline, problems
arise because the CBD sold on today’s market is not regulated.
“The CBD that people are ingesting may have higher levels of
THC than 0.3 percent,” says Dr. Donna R. Smith, Regulatory
Compliance Officer in the Tampa Bay, Fl office of Workforce
QA, a nationwide third-party administrator of drug free workplace programs (wfqa.com). “Additionally, employees may be
using a larger quantity of CBD than normal. In either case, the
employee’s drug test may detect THC above the cut-off level for
a positive test.”
That can be bad, because such a test result might penalize
employees unnecessarily.
So what can employers do?
Smith advises telling employees something like this:
“We are not prohibiting the use of CBD, but you are using it at
your own risk because we do test for THC. If your CBD product
contains enough THC, and you use it frequently enough, you
may test positive for THC. You will then incur the disciplinary actions consistent with a positive drug test.”
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Contintued from page 23
Testing for marijuana
One thing is for sure: Employers
may still outlaw on-site use of
marijuana. “In states where
marijuana is legal, you can still
ban its use in the workplace,
just as you can with alcohol,”
says Reilly. “Nothing in the
statute prevents an employer
from maintaining a drug free
workplace, whether for medical
or recreational purposes.”
That sounds good on the
surface. But a problem has
arisen with the packaging of
marijuana in new forms. “We
are not just talking about a joint
which would be easy to see
and smell,” says Ronshausen.
“We also have products like
granola bars, soda and candy
that contain marijuana. Without
actually looking at the packaging
how would you know employees
are using the drug?”
One way to spot use is, of
course, to test. We have
already seen that states are
complicating this issue with a
patchwork of laws that dictate
when testing can and cannot
be used. And there’s another
problem: No marijuana test
has yet been devised that can
indicate impairment. That’s a big
difference from alcohol testing.
“Normal workplace drug tests
can only reveal that an employee
has recently used marijuana—
not that the employee is actually
impaired at any given
point in time,” says
Caldwell. While blood
tests can reveal the level
of marijuana, currently
no consensus exists as
to what level signifies
impairment.

ingesting marijuana as an edible,
some people might appear very
impaired, but their blood levels
of THC might never climb very
high.”

says Reilly. “They should also
test any time an employee is
exhibiting signs and symptoms of
some drug influence.”

If it all sounds too complicated,
why not just avoid the issue
as much as possible? “Some
employers are deciding to stop
testing for marijuana, because
of the complexity of the issues,
litigation risk and limited
availability of workers,” says
Caldwell. “And in those states
that prohibit adverse employment
action for off duty recreational
marijuana use, employers may
wonder if any purpose at all is
served by such testing.” Whether
a test ban is a good idea
depends on the laws of the state
or states where your business is
located, and the nature of your
business.

Testing, then, may not disappear
from the workplace anytime
soon. But if testing alone can’t
cover all the bases, how does
an employer know an employee
is impaired by marijuana use?
“There is no exact answer,” says
Caldwell. “I encourage my clients
to train supervisors to spot
behavior that is characteristic of
impairment, and to have policies
that call for specific steps to
take.” Suppose, for example,
an operator of a forklift or other
heavy equipment is seen to be
acting in an erratic manner that
might suggest use of marijuana
or other drug. “Your policy might
call for steps such as writing
a report on what is observed,
having the employee take a drug
test, and removing the employee
temporarily from duty.” These
policies, like any that touch on
drug use, must be approved by
an attorney knowledgeable about
your state laws.

And putting a halt to testing is
no panacea, says Caldwell. “Not
testing poses its own risks—such
as decreased productivity and
employee safety issues.”
Indeed, a total testing ban
can keep the employer from
determining if a certain accident
was caused by marijuana use. “If
I were advising an employer who
was adamant about dropping
their marijuana testing, I would
urge them to at least
test for marijuana postaccident,”

Indeed, the new methods
of ingestion can result
in blood test variances.
“While smoking
marijuana can result in a
quick spike in THC blood
levels, that is not the
case for other methods of
ingestion,” says Caldwell
(THC is the principal
psychoactive constituent
of cannabis). “While
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Communicate with employees

Whatever the decision your
business makes on drug
policies, communication with the
workforce is critical. “I like a lot of
transparency on this topic,” says
Caldwell. “Let your
employees know your
policy and if it calls
for accommodation.
And give people the
opportunity to do the
right thing by telling
them they cannot
come to work
impaired
and they
cannot use
marijuana in the
workplace.”
Take extra care
with those
employees
who have said
they are
imbibing
the
substance.
“I encourage
employers

to have candid conversations
with workers who are using
marijuana,” says Caldwell. “Talk
with them about when they use
it, how they use it, and what to
do to avoid being impaired on the
job.”
Insurance rates
As we have seen, the growing
number of state laws legalizing
marijuana is causing an
increase in the use of the
drug by employees. Will that
translate into higher rates for
employers’ liability and workers
compensation insurance?
Experts say it’s too early to tell,
but the answer could well be yes.
“It could take a few years, but
we anticipate higher insurance
rates in those states legalizing
marijuana,” says Ronshausen. “In
a study reported by the National
Institute on Drug Abuse, U.S.
employees who tested positive
for marijuana had 55 percent
more industrial accidents, and
85 percent more injuries, than
employees who tested negative.”
Insurance rates go up for
employers who experience more
accidents.
Rates may also increase for a
related reason. “In those states
that offer workers compensation
insurance discounts to
employers who maintain drug
free workplaces, drug testing is
required—and it must include
testing for marijuana,” says
Smith. “If employers decide to
not test for marijuana, they risk
losing their insurance premium
discount.”
Tailor policies
The successful workplace
policy will be tailored to the
specific needs of an employer’s
workplace. To avoid costly errors,
experts advise seeking legal
counsel, looking at your state
laws, updating your policies and
educating your workforce.
“There is no one-size-fits-all
answer to the question of a
workplace marijuana policy,”
says Caldwell. “We are still in
our infancy on this topic. The
biggest challenge right now is
uncertainty.”
Phillip M. Perry is an awardwinning business journalist
based in New York City.
He covers management,
employment law, finance, and
marketing for scores of business
magazines.
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Domestic or Import?
by Jay Flemma

JF: What are the simplest, most
inexpensive ways supers and
greens committees can improve
the conditioning of their golf
course right now?

Whitten & Clark

JF: When a Golf Digest
rankings panelist goes to review
a golf course for the magazine’s
rankings lists, how much do
they factor in conditioning of the
golf course?
RW: Golf Digest panelists
evaluate every course in eight
different categories, one of
which is conditioning. The other
categories are shot options,
challenge, design variety,
distinctiveness, aesthetics,
character, and fun. So the
panelists examine conditioning
as we define it on every course
they play and evaluate for Golf
Digest.
JF: How does Golf Digest define
conditioning?
RW: Conditioning is evaluated
like this: How firm, fast, and
rolling were the fairways, how
firm yet receptive were the
greens, and how true were the
rolls of putts on the day you
played the course.

JF: How do you educate raters
about soils, turfgrasses, and
drainage?
RW: We don’t.
JF: Why not? Should they
have at least a basic working
knowledge of various playing
surfaces?
RW: Not necessarily;y. We are
asking for their obserbvations n
a physical characteristics of the
gress they ar eplaying on that
day. It really doesn matter if its
bent grass fairway or a zoysia
fairwat or a bernmuda fairway
or a ryegrass fairway. The point
is if the fairway is fast firm and
rolling it deservews a good
score.
JF: How do GD panelists
factor in conditioning in their
evaluations? Is it 1/8th?
RW: Our present formula uses
seven of the eight categories I
listed above. The “fun” category
is newly added, so we have not
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scored enough courses in that
category to use it accurately yet.
It’s a 1.0 to 9.9 scale, in each
of the eight categories; there
is no perfect 10; no course is
absolutely perfect, and there
are no zeroes either. Then we
average up the scores in each
category. We count the shot
options category twice, and the
other six categories once, so
yes, it turns out that conditioning
counts for 1/8th.
JF: So everything is equal,
except shot options counts for
double?
RW: Yes. So remember that our
scale maxes out at 80 points,
(well 79.2 to be exact…9.9
is the highest score for any
category), it’s not a 100 point
scale.
JF: So any score in the 70s is
exceptional, even world class?
RW: Yes.

RW: Drainage, drainage,
drainage! I have gone around
for 20-some odd years speaking
to boards of directors and
greens committees of courses
on the 100 Greatest list or
aspiring to be on the 100
Greatest list, I’ve talked to
superintendents organizations,
state golf associations, and all
kinds of other groups interested
in the course ranking process.
And I tell them: Don’t be
spending money trying to win
a Golf Digest ranking. Don’t
plant flower beds to get your
“aesthetics” numbers up. Don’t
spend hundreds of thousands of
dollars rebunkering your course
to raise its “challenge” score.
What they should spend the
money on is what will benefit
their membership, not Golf
Digest panelists.
Instead, because our
conditioning category revolves
basically around water use, I tell
clubs the one area where they
could improve their numbers is
in adding more drainage, and
upgrading their irrigation. And
mind you: I’ve had boards of
directors ask me “can we point
to your conditioning definition
as a selling point to upgrade our
irrigation, and my response is,

“If that helps you
sell it, we have no
objection, because
every club should
upgrade their
irrigation to use less
water.”

Our conditioning category is
intended to be social legislation.
We are deliberately trying to
get clubs to use less water.
We actually changed the
definition of “conditioning”
in our ratings system at the
request of Alice and Pete Dye,
who were representatives of
the ASGCA at the time. The
ASGCA wanted Golf Digest
to include an environmental
factor in the way it evaluates
golf courses. So I asked Alice
and Pete “What environmental
factor is the most important
one to be evaluated?” and Alice
responded “water use.” And as
Pete reminded me, in the future,
water is going to become more
and more precious, valuable,
and must be conserved. Proper
water use is our goal, and the
definition gives our panelists a
way to measure it without being
agronomists.
JF: It seems important that
head superintendents be
well-versed in golf course
architecture as well as turfgrass,
soils, and drainage.

equity clubs? [Author’s
Note: In June, the
National Golf Foundation
reported that rounds were
up 8% nationally.]
RW: Rounds at public
courses are up. And the
reports I’m getting from
private courses are that
they are busier then they
have been in years. I
have no idea about the
distinction between equity
and non-equity clubs.

RW: They don’t need to be
experts in all golf course
architecture in general, but they
should be well-versed in the
architecture of their course and
its architect.
JF: What are you hearing from
around the country about the
impact of Covid-19 on rounds
at public courses? At private
courses? Is there any disparate
impact between equity and non-

JF: Here’s a question
from our readers: How
many supers are on the
GD rankings panel? And how
can interested supers get on the
panel?
RW: I don’t know what the
actual count is, but it’s about
50 supers, (the panel has
1,800 people). That’s just an
estimate. You have to be a 5.0
handicap or less to even be
invited. Moreover, we expect
people to travel a lot during
the year and play a lot of golf.

Now superintendents work
exceptionally hard every single
day. The few supers that we
have on the panel have the
luxury of being able to take the
time to travel, and travel at their
own expense. Also, now there
is a fee to be on the panel: a
$1,500 initiation fee and $300
annual dues. Any one of your
readers interested can contact
me at rwittengd@att.net or
whitten@golfdigest.com.
When not reporting live from
major sports championships
or researching golf courses for
design, value and excitement,
multiple award-winning
sports writer Jay Flemma is
an entertainment, Internet,
trademark, and banking lawyer
from New York. His clients have
been nominated for Grammy and
Emmy awards, won a Sundance
Film Festival Best Director
award, performed on stage and
screen, and designed pop art for
museums and collectors. Twitter
@JayGolfUSA
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Golf Trades
Trades Place
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Take away
the guess
work

Leaf Burrito
www.leafburrito.com............................... 5
Pomp’s Tire Service
www.pompstire.com............................... 9
R & R Products
www.rrproducts.com............................. 19
Repower Specialists, Ltd.
www.repowerspecialists.com................. 7
Seago International, Inc.
www.seagousa.com............................. 28
Standard Golf Company
www.standardgolf.com......................... 30
STS Turf
www.ststurf.com..................................... 2
Target Specialty Products
www.target-specialty.com...................... 5
Turf Dynamics, Inc.
www.turfdynamics.net.......................... 19
Turf Pride, LLC
www.turfprideusa.com.......................... 28
Turf Pride, LLC - Sweep Rite
www.turfprideusa.com.......................... 11
Turf Pride, LLC - TriDeck
www.turfprideusa.com.......................... 25
Turf Pride, LLC - Trion
www.turfprideusa.com........................... 9
TurfTime Equipment
www.TurfTimeEq.com.......................... 28
UGATE Store
www.ugatestore.com............................ 30
US Turf, Lawn & Landscape Equipment
www.usturfequipment.com................... 18

“Love The Trades, probably because after 20
years of advertising in there I still deal with the
same people. Those people took the time to get to
know my company and what it takes to promote
it. I don’t need to waste time trying to explain my
message. I believe that most superintendents
read or at least page through every copy because
of the used equipment focus.”
- Randy D. Dakota Peat & Equipment

5

ways Advertising in
Golf Trades can help
you.

1
2
3
4
5

Create a Presence
Promote Awareness
Build Relationships
Solidify Credibility
Enhance Branding
For advertising information call us at 931.484.8819,
or email adrep@TheTrades.com.
See how hard Golf Trades can work for you!
www.GolfCourseTrades.com
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• New
Equipment
Arriving
Daily
• All Years &
Conditions

BUY • SELL • TRADE

• Many Models
in Stock
to Choose
From
• Call For
Pricing

Large Selection in Stock
Financing Available
Volume Discounts
World Wide Shipping
JACOBSEN GREENS KING IV

SALSCO ROLLER

Check our Inventory & Pricing online
@ UgateStore.com

TORO 3200 WORKMAN

Sales Manager - Justin (716) 574-4248 - Joe (716) 474-1911

TORO GREENS MOWERS

JOHN DEERE FAIRWAY MOWERS

TRU TURF ROLLER

TORO WORKMAN HDX

TORO VERSA VAC

TORO SPRAYERS

TORO GROUNDSMASTER 3500

TORO GROUNDSMASTER 4000

TORO GROUNDSMASTER 4500

TORO BUNKER RAKES

TORO FAIRWAY MOWERS

PULL BEHIND TOP DRESSERS

UTILITY TOP DRESSERS

TORO 648 AERATOR

TORO 660 AERATOR

TORO 880 AERAOR

JOHN DEERE GREENS MOWERS

JOHN DEERE PRO GATOR

JOHN DEERE SPRAYERS

REDEXIM VERT-DRAIN AERATOR

RYAN GA-30 AERATOR

JACOBSEN HR 5111

JACOBSEN HR 9016

JOHN DEERE AERCORE 800
AERATOR

JOHN DEERE AERCORE 1500
AERATOR

JOHN DEERE AERCORE 2000
AERATOR

BUFFALO BLOWER

CUSHMAN TURF TRUCKSTER

JACOBSEN 311T

JACOBSEN AR522

JACOBSEN FAIRWAY MOWERS

COVID-19 LOCAL RULES SIGN

PERSONAL BUNKER RAKE

CUP SAVER BALL RETRIEVER
WITH ADDED ZIP TIE

INTRODUCING OUR NEW NO TOUCH BALL ELEVATOR

TO SUCCEED ONE MUST ADAPT
TO THE CHANGING ENVIRONMENT
866.743.9773 • StandardGolf.com
© 2020 Standard Golf Company. All rights reserved.
Setting the Standard in Golf Course Accessories since 1910.

EMPLOYEE OWNED

PERSONAL BUNKER RAKE IN CART

SAFETY CUP

PRACTICE GREEN TARGET

SAFETY CUP (INVERTED)

READY... WILLING...

Abell Turf and Tractor

ALL MAJOR BRANDS AVAILABLE WE SHIP WORLDWIDE
60 DAY WARRANTY ON ALL PURCHASES LEASING AND FINANCING AVAILABLE

PARTS
SPECIAL!
• John Deere 1200A Carb
-- $155 Best Starter prices
around… Call to check
pricing

Sisis Veemo MK2 -- Like new

• John Deere Aercore
800 lift actuator direct
replacement!!! Only $325
each! Plug and play
• Progressive Pro Flex
PTO shafts complete!!
Replaces # 521738 …
$560 plus shipping!
• Progressive Pro Flex 120
complete blade sets!!
Replaces # 522374 and
522372… $125 plus
shipping per set!
• Pro Gator Radiator Fans!!
Replaces# AM129853…
$175.00 plus shipping!

Toro 1750 Sprayers, 3 to choose
2016 and 20017 models

Toro 4500-D, late model 1200 hrs!

Vermeer 630B Stump Grinder
Express Dual 4000DX with
Anglemaster 4000...Mint!

Toro, Rainbird Heads... Hundreds
to choose, control boxes complete
Toro 3300 Triflex mowers...
6 to choose, 2015 models with
under 1000 hrs!

Late model Toro 5510’s,
some with 4WD

Demo Model Smithco
V62 sweeper...like new

ABELL TURF

RENTS!

Late model AR-522’s with low
hours...2 to choose!

Demo model Ryan Jr. Sod Cutter

Toro 648’s, Toro 1298
w/tractor, Fairway Verticutters,
Material Handlers, Greens
Rollers…and much much
more! Call for details!

TWO LOCATIONS
TO SERVE!
Canton, GA
Loxahatchee, FL

Salsco HP11 with trailer,
fully refurbished

Late Model Toro 1250 Sprayers...
fully refurbished

Toro 4700-D Rotary, late model,
low hours!!

Arag Sprayer Valves -- for Toro,
Jacobsen John Deere Sprayers!
Much cheaper than OEM.

Seats for Sale!

Lastec 721-XR ... 2 to choose!

only $100 ea
+ shipping

Call Franklin Abell

(678) 296-0822
fabell@abellturf.com

Planet Air HD 50 -- 2 to choose,
one with only 10 hours!

Ditch Witch Trencher

www.AbellTurf.com

Fit’s any Jacobsen, John Deere, or
Toro machine and utility vehicle in
the mfg.’s color (grey or yellow)

