
REPOSITIONING FOR A NEW REVENUE STREAM

ImageHawk had been a profitable business for 20 years 

but recently underwent a leadership change. The new CEO 

and managing partner could see a new future for the next 

20 years on the horizon but needed a marketing partner to 

think through the process.  

 

They came to us in need of new branding, market 

positioning and clear messaging to help the company 

pivot into the new territory of Government contracts and 

Engineering Services. Their primary impact had been in 

image storage and retrieval for banks and healthcare 

institutions but the potential revenue stream in custom 

software solutions is where we set our sights. 
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STRATEGY 

BRAND IDENTITY 

LOGO DESIGN 

WEBSITE DESIGN 

PITCH DECKS 

CLEAR MESSAGING 

GRAPHIC DESIGN 

PRINT MATERIALS 

TH E  OUTCOME
 

We researched the potential market to  

find strategic positioning for ImageHawk’s new  

introduction to stand out from the competition.  

 

We matched their core strengths of ImageHawk  

with the needs of this new customer to write clear  

messaging that resonated with their ideal customer. 

 

We created a Brand story that would amplify the problem  

that ImageHawk could solve in this market. 

 

We designed a new Visual identity that ImageHawk could be  

proud of as they prepared to expand their business offerings. Their  

new logo and style guide flowed into the new website and print materials. 

 

We built impressive pitch decks for sales opportunities and provided  

coaching for key talking points to build stakeholder’s confidence in the rebrand. 



Our work not only proved successful to land contracts 

for ImageHawk but gave them the confidence to 

represent themselves with pride and laser focus. We 

provided the language and coaching to relaunch a 

previously niche core competency to represent 

themselves as a solution for a much broader market.

TH E  I M PACT



B r i g h t E y e d  B r a n d s  Ca s e  S t u d y

After bringing solutions to the commercial market for 20 

years, our products have organically evolved and the 

landscape in how we compete has changed. We wanted to 

pursue government contracting, but quickly realized our story 

had become outdated and we needed help. We were blessed 

to meet Britt and she immediately applied her expertise and 

energy in rebranding our organization.  

 

Bright Eyed Brands goes further than providing a logo and 

tagline, they challenge you and help you dig into what makes 

your company unique and creates excitement and 

confidence to start your new market strategy. 

 

Lisa Stone 

CEO, Imagehawk

WHAT OUR CLIENTS SAY


