7 Quick Steps to Personal
Branding On Instagram

Quick Start to Personal Branding
Welcome friend!
If you’re here, you’re ready to invest more time and energy into your Personal Branding journey.
This isn’t a get-rich-quick scheme, there’s no quick pay offs.
But your personal brand, built properly, will pay dividends for years to come.
Ninety-two percent of people trust recommendations from individuals
(even if they don’t know them) over brands.
via https://www.entrepreneur.com/article/280371

Let’s get started

1. What is personal branding?
I wrote a whole blog post about this which you can
read here: https://nakedprgirl.com/what-is-yourpersonal-brand-and-why-is-it-important/
If you’re a business owner, on the road to being an
influencer or work for a business, you can benefit from
being your own personal brand.
By taking care of your public appearance, it can lead
to better job prospects, paid partnerships with brands
and press opportunities.
Great examples include Oprah Winfrey, Richard
Branson, Queen Elizabeth II and Beyonce.
Sound good?

2. Are you ready for personal branding for Instagram?
Personal branding works across any channel, BUT it would be pretty hard to cover off ALL of that
in one go. So I’m focusing on Instagram.
You know you’re ready for this IF:
- A personal brand would be beneficial but you don’t know where to start
- You have Instagram and you see everyone else doing great but you don’t know how to do it
- You have something to say, a point of difference, a service or products to sell
- You have time to dedicate to this. It won’t happen overnight but this is about long term goals
and consistency
Ticking all the boxes? Great.

3. Planning
If you’re serious about Personal Branding for Instagram, then you have to dedicate time.
Block out an hour or two to commit your goals to paper. Once you know where you want to be,
look at that and consider, does your current Instagram grid align with this?
From here, you can work out what you’re missing.
For example, your goal might be to be a
leading designer florist.
But your Instagram has lots of pictures of
your dog. Cute right?
But wouldn’t your audience prefer
tutorials on how to arrange the flowers,
pictures of your best bunches and behind
the scenes?
And maybe the dog can even sit next to
the flowers :-)
Pro tip - take time each month for
planning and thank me later

4. Content
Content is an evolution. I call it Grid-volution because if you expect to be perfect straight away,
you’ll be disappointed. Even huge influencers weren’t perfect from the start - if you scroll back far
enough you’ll find strong vintage filters and ugly borders in every Instagram account.
The only way to get better is to hire a photographer and also practice more yourself. Grab your
phone and start to play around. Vary backdrops and experiment with video. After all practice
makes perfect.
I aim for around a 50 / 50 split of professional shots vs in the moment pictures.
It is an investment in your business.
Pro tip - take a few in one day to create a bank of images

5. Captions
A lot of people think captions are pretty pointless. But they are wrong.
Everyone has their signature style, LornaLuxe for example is short and sweet. Yet others prefer the
longer caption.
You can find your own way by testing, testing, testing.
Remember, the aim is to find content which resonates with your customer.
Remember, the first line is HELLA important.

5. Captions
A lot of people think captions are pretty pointless. But they are wrong.
Everyone has their signature style, LornaLuxe for example is short and sweet. I fell in love with
Eimear Varian Barry for her long captions.
You can find your own way by testing, testing, testing.
Remember, the aim is to find content which resonates with your customer.
Remember, the first line is HELLA important.
Remember, to research the right hashtags for your brand.

My post with the most reach - caption practice, makes perfect.

6. Engagement
If content is King, engagment is YAS QUEEN.
The algorithm loves a bit of engagement so you must chat to your audience.
As a rule of thumb you should be engaging for at least a solid hour when you post any piece of
content.
Sound like hard work? Indeed. But it will pay off.

7. Tweak and repeat
If your content is dry and falls on deaf ears. If your content is seen but not interacted with. If your
content is good but doesn’t result in sales, it is time to change it up.
Once you’ve started sharing on Instagram with INTENTION, you’ll find it easier to look at your
numbers.
You’ll be surprised what you find in your Insights. Ditch what doesn’t work, or tweak it, and repeat
what does.
Always keep an eye out for Instagram’s new loves, Reels is the new star of the show so early
adopters can reap benefits.
I hope you enjoyed this VERY Quick Start to Personal Branding on Instagram.
If you want to know more about how to:
- plan for the whole year
- create kick ass content
- which apps to use to edit your photos
- which times to post
- how to batch your content so it is painless,
- how to craft the perfect caption in my caption trap
- how to boost your engagement
Then you need my full Guide to Personal Branding where we go in-depth into Instagram but we
use the KISS method - Keep It Smart & Simple. I’m working on this so stay subscribed to my
newsletter so you’ll be the first to know. In the meantime, you can get started.
Share your work with me and tag me #nakedprgirl so I can like and comment on your work.

We’re in this together!

Claire x
https://nakedprgirl.com
https://www.instagram.com/nakedprgirl/
https://www.facebook.com/NakdPRGirl
https://twitter.com/NakedPRGirl
https://www.youtube.com/channel/UCrUUOuEdgKRSiitO0CKroTQ

