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Socionomic theory helps explain recent key events around the globe. In many parts of the Arab 
world, social mood lows have fueled the “Days of Rage”—or “Arab Spring,” depending on your 
perspective. Meanwhile in the West, a two-year mood rally has fueled complacency and a 
declining perception of risk. The once-soaring popularity of TV personality Glenn Beck has taken 
a nosedive. And the Tea Party, which rode a wave of dissatisfaction into Washington in 2010, 
now suffers plummeting voter interest. Social mood even helps explain the timing of bin Laden’s 
demise. The study of the force of mood via socionomics can bring clarity to the “why” of what’s 
happening in an otherwise chaotic and confusing world. Enjoy the issue.

— Chuck Thompson, Editor
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The Status Quo Returns
Optimism Increases, Dow Doubles  
and Society Settles Down
1. Rising Social Mood Steals Tea Party’s Thunder

By Alan Hall

Socionomic theory predicts that a trend toward more positive social mood will reduce the general level of fear, 
increase confidence and prompt stock-market buying. In line with this prediction, the two-year social mood rise has 
doubled the Dow Jones Industrial Average, slackened society’s fear and boosted its confidence. This article looks at 
three in-depth examples of the two-year change toward a more positive tenor of social mood expression, beginning 
with society’s shift in attitude toward the Tea Party.

The Tea Party movement was born in the negative mood climate of anger around the March 2009 low in the 
stock market and continued to simmer throughout 2010. However, the Tea Party movement lost popularity, accord-
ing to CNN and Pew Research Center polls, as social mood continued toward the positive. It’s as if people viewed 
the Tea Party’s anti-big-government aims and thought, “Things are getting back to normal; maybe we don’t need 
drastic reform.” And even, “Let’s raise the debt ceiling again.”

Figure 1 plots the DJIA in the top line and Google searches for “Tea Party” in the bottom line. The first sharp 
spike in searches closely followed the March 2009 negative extreme in social mood. That is when the Tea Party 
began nationwide protests and adopted the Gadsden Flag—originally an emblem of colonial America’s angry revolt 

against British rule—as its symbol. Indeed, the Tea Party seems to have greater appeal when people 
are angry and fearful. Subsequent spikes in Google searches occurred on tax and election days, when 
news reference volume (not shown) peaked. But in general, as social mood continued to rally in late 
2010, interest in the Tea Party as reflected by Google searches waned. 

We regularly release new socionomic reports. If you would like us to email you whenever we release 
a resource, you may request notification here: www.socionomics.net/1105-email-update
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Dale Robertson, a 
Tea Party activist and 
self-proclaimed founder 
of the movement, exem-
plified the angry mood 
in February 2009 by 
displaying a highly po-
larizing sign. The Tea 
Party mainstream has 
distanced itself from 
Robertson; Robertson 
himself now presents 
a far more diplomatic 
face in a recent video 
interview at teaparty.
org. The Tea Party’s 
proponents in Congress 
have also tempered their 
vitriol in the elevated 

social mood environment. ABC News reported on April 
20, 2011, “They swept into power on a wave of popular 
enthusiasm less than a year ago, but it’s not so easy being 
a Tea Party Congressman these days.” One freshman Tea 
Party House Representative says, “I desperately want 
to vote ‘no’” on raising the debt ceiling, but “I also 
desperately don’t want [the economy] to crash.”

1

Figure 2 graphs the rising Dow versus declining 
Tea Party popularity, plotted as the ratio of favorable/
unfavorable responses in two polls. Socionomically, 
the decisions to start the polls indicated a peak in Tea 
Party popularity. In March 2011, the rebound in social 
mood led to the highest-ever levels of unfavorable views 

of the Tea Party movement.
2
 With sentiment similar to 

Alice’s in the cartoon
3
 below, political commentator 

Nate Silver recently wrote, “If the Tea Party ain’t over 
yet, the point in time at which it was an electoral asset 
for Republicans soon may be.” 

Joshua Green, editor of Atlantic magazine, wrote 
on May 12 that the Tea Party

appears to have reached the limit of its influence in 

Washington. [It] is looking like a spent force. … 

Glenn Beck is waning. Sarah Palin’s presidential 

hopes are passing into rapid eclipse. Even Represen-

tative Michele Bachmann of Minnesota—founder of 

the congressional Tea Party caucus … —has begun 

cautiously backing away. 

Such “spent force” prognostications are likely to 
be wrong because they linearly forecast the present. 
That is, they “predict” a Tea Party popularity decline 
that has already happened due to rising social mood. 
Socionomists, however, strive to forecast social 
expressions such as the Tea Party movement long before 
they are evident in polls. For example, this forecast from 
the September 2001 issue of The Elliott Wave Theorist 
that Robert Prechter made because he anticipated a 
coming trend of negative social psychology:

Political manifestations will include protectionism in 

trade matters, a polarized and vocal electorate, sepa-

ratist  movements, xenophobia, citizen-government 

clashes, the dissolution of old alliances and parties, 

and the emergence of radical new ones.

If social mood turns down again, as EWI expects, 
rising anger will reheat the Tea Party movement or 
others like it. Such potential is already evident in 

Vitriolic Past: The self-pro-
claimed founder of TeaParty.org 
carried a controversial sign at 
the February 27, 2009 Tea Party 
in Houston. The word at the top 
of the sign is “Congress.”

Figure 2
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Europe, where Spiegel writes, “If a European version 
of the American Tea Party movement develops, it could 
very well become the kiss of death for the euro.”

William Temple, chairman of the Tea Party Founding 
Fathers, recently complained in the Washington Post, 
“Instead of a fighter for U.S. taxpayers, [Republican 
House Speaker] Boehner has been a surrenderist.”

4
 

Socionomists can explain this change: Increasingly 
positive social mood has altered the political forces that 
were so favorable to the Tea Party two years ago.

The Socionomist has mentioned another TV icon, Oprah 
Winfrey. In The Wave Principle of Human Social Be-
havior, Robert Prechter discussed Frank Sinatra, Elvis 
Presley, The Beatles, Michael Jackson and even Franz 
Liszt as bull-market heroes. We’ve given less press to 
bear market personalities, but they do exist, for example 
Roman Polanski, Hunter S. Thompson, Huey Long, 
George Carlin and the original combative talk-show 
host, Morton Downey Jr. And now, it seems, Glenn Beck 
is following his own bear-market course.

A bear-market personality, like a bullish one, is 
charismatic. But bull-market icons tend to be friendly, 
composed, and agreeable. Bear-market icons, in con-
trast, tend to be controversial, edgy, and provocative. 
They excel at stirring things up. Beck has been all of 
these things,  and his popularity has risen and fallen 
inversely to social mood.

Glenn Beck: The TV Show
During bear markets, courting controversy finds 

ready listeners. Before Fox News picked up Beck’s 
program, Beck had a similarly formatted (and named) 
show on CNN’s Headline News channel. His tenure 
there lasted three years, and during the bear market 
of his final full year with CNN in 2008, Beck doubled 

2. Glenn Beck’s Goodbye
The Rise and Fall of a Cable News Personality

By Euan Wilson

It’s been a rough six months for Glenn Beck. After 
a meteoric rise to the top of cable news just two years 
ago, Fox News announced his show’s end in early April. 
Beck wasn’t involved in a scandal or other major slip-
up that led Fox to relieve him of his duties. So, what 
brought about his show’s spectacular blow-up? As 
Figure 3 illustrates, the answer is simple: The public 
lost its appetite for his message.

We have used socionomics to explain the rise and 
fall of celebrities before. Among positive-mood heroes, 

We regularly release new socionomic reports. If you would like us to email you whenever we release 
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his audience. By the time he moved to Fox, the Dow 
was nearing its low for the decade, and his Headline 
News show had the second-highest ratings of any on 
the network.

Nielson ratings show that in March 2009, Beck’s 
program was one of the highest-rated 5 p.m. cable news 
shows. The website, TVbythenumbers.com, points out 
that Beck’s viewers outnumbered all his news competi-
tors combined. But by January 2011, Beck’s numbers 
were down 39%, the steepest drop of any cable news 
show during the period.

The timing of Fox’s decision to hire Beck in early 
2009 was socionomically significant. At a time of anger, 
fear and uncertainty about the future, Fox hired someone 
who seemed to understand the what and how behind all 
those negative emotions, someone who had his finger on 
the pulse of the nation’s zeitgeist. And Fox’s audience 
was, initially, very grateful. Over the course of his pro-
gram’s run, as the markets rallied, advertisers steadily 
pulled their support. Five months after the market low in 
March 2009, Beck accused president Obama of racism. 
This accusation prompted 57 advertisers to boycott the 
show. As mood continued to brighten over the next 12 
months, more advertisers jumped ship—until, by last 
summer, the New York Times reported, 296 advertisers 
were gone.

Just 2 ¼ years after launching the Glenn Beck Show, 
Fox News announced on April 6, 2011 that Beck would 
be transitioning off the air. The announcement came 
after a nearly uninterrupted rally in the stock market 
from the March 2009 low.

Books
Beck is certainly controversial. He plays to this 

strength with catchy and seditious book topics. In times 
when social mood is net negative, it pays off. Six of 
Beck’s books have hit No. 1 on the New York Times Best 
Seller List, including his most recent No. 1 hit in the 
spring of 2010 (see Figure 3). Notice that the bestsellers 
were released near or on the way toward market lows. 
But consider Beck’s two most recent books, one from 
last fall and another from early this year. Both faltered, 
after a long expansion of positive mood. Social mood 
has finally become so positive that readers no longer take 
Beck’s books to No.1—after doing so repeatedly when 
mood was darker. Why? Because mood has changed 
what people want from book authors.

A Disappointing Crowd
In November 2009, Beck announced his “Restoring 

Honor” rally. He originally planned to promote the rally 
as a political vision-casting gathering and to announce 
a century-long strategy for saving the country. As mood 
continued to brighten, however, his favor waned and 
he changed the rally’s theme “to [create] awareness 
and raise funds” for charity. As the rally drew closer 
and mood continued to wax positive, fellow journalists 
began to attack and mock his efforts. The most reliable 
sources estimate that the August 2010 rally attracted an 
estimated 87,000 people, though some media reported 
as few as several tens of thousands attended, and others 
as many as half a million.

By the time of the function, increasing positive 
mood was prompting more people to turn against Beck. 
Jon Stewart and Stephen Colbert hosted a counter rally 
parodying Beck, titled the “Rally to Restore Sanity 
and/or Fear” in October. The same media service that 
estimated 87,000 attendees at Beck’s rally estimated 
215,000 for Stewart and Colbert’s event. By then, Beck’s 
bleak predictions and agenda of urgency were so out 
of step with social mood that two-and-a-half times as 
many people turned out to mock the former icon as did 
to support him. The new state of social mood explains 
the disparity.

The End: Glenn Beck and Another Bear Market 
Personality 

What does the mainstream think about Beck’s loss 
of popularity? James Downie of The New Republic 
summed up the change in Beck’s fortunes: “Beck 
built a following by making outlandish, conspiratorial 
claims—about ACORN, Obama, and so on. … Now, 
each new idea appears to be costing Beck both eyeballs 
and credibility.” David Carr of The New York Times 
wrote, “The problem with ‘Glenn Beck’ is that it has 
turned into a serial doomsday machine that’s a bummer 
to watch.” And Dana Milbank of the Washington Post, 
whose insights helped inspire this article, pointed out 
the following:

But as the recession began to ease, Beck’s apocalyp-

tic forecasts and ominous conspiracies became less 

persuasive, and his audience began to drift away. 

Beck responded with a doubling-down that ultimately 

brought about his demise on Fox.
5
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3. Bin Laden Exits Near a Top
Bear Mood Brings Fuzziness;  
Bull Mood Brings Focus

By Mark Galasiewski

The assassination of Osama bin Laden on May 1 is 
a result not only of years of efforts to find him but also 
of the positive mood trend underlying one of the stron-
gest global stock market rallies in decades. Bin Laden 
had been fighting two social trends that are the inverse 
of each other: the increasing focus of the intelligence 
analysts pursuing him and the decreasing focus of his 
own followers.

The increasingly positive social mood of the rally 
encouraged those trying to find bin Laden, while the 
waning negative mood likely deprived the al-Qaeda head 
of many of his traditional sources of support and under-
mined his security. As early as 2001, Robert Prechter 
noticed how social mood was driving the hunt for bin 
Laden, and he even foresaw that the al-Qaeda leader’s 
demise would probably signal a peak:

If anti-terrorist forces were to find bin Laden with 

the market still rising, it would be the kind of “news 

hook” that caps advances.

Elliott Wave International has also anticipated a 
decline in Islamic extremism in step with the rally off 
the 2009 lows.

Glenn Beck has so far failed to adapt his position 
and personality to the times. He has not responded 
to the change from negative social mood to positive. 
When he recognized that something was going against 
him, he upped the ante on his previously successful 
bear market themes. Milbank’s article offers myriad 
examples: Beck accused billionaire George Soros of 
being a Nazi collaborator. He stated that Reform Rab-
bis operate similarly to radical Islam. And he accused 
the American left of forming an alliance with caliphate 
forces in the Middle East.

Milbank’s article compares Beck to another bear 
market personality, Father Charles Coughlin, whose 
anti-Semitic message in the 1930s won him millions 
of radio listeners. Milbank notes that “Economic hard-
ship gave [Couglin] an audience even greater than 
Beck’s, but as his calls to ‘drive the money changers 
from the temple’ became more vitriolic, his broadcast 
sponsors dropped him.” Coughlin’s program was at 
its peak around the same time that mood hit a low in 
1932. From 1932 to 1937, the Dow quadrupled, and by 
1936, Coughlin’s influence had waned. After endorsing 
William Lemke for president, Coughlin announced he 
would retire if Lemke failed to win 9,000,000 votes. 
Lemke received just 900,000 votes, forcing Cough-
lin’s temporary retirement. Around the same time, 

anti-Semitic and anti-Zionist themes began to suffuse 
Coughlin’s broadcasts, and he began rationalizing the 
actions of Hitler and Mussolini. As his listeners and 
sponsors abandoned him, Coughlin “doubled down” 
in the same manner as Beck today. But mood wouldn’t 
have it. Like Beck’s followers, his listeners deserted 
him in droves.

Beck has a chance to rebound: He still has his radio 
show. If mood turns negative again fast enough and 
hard enough, he could leverage the darker feelings into 
a comeback, especially if some of his earlier forecasts 
begin coming to fruition. If he can stay in the limelight 
long enough, bear market crises may return him—or 
someone like him—to prominence.

We regularly release new socionomic reports. If you would like us to email you whenever we release 
a resource, you may request notification here: www.socionomics.net/1105-email-update

Glenn Beck has so far failed to adapt his 
position and personality to the times. He 
has not responded to the change from 
negative social mood to positive. 

Figure 4

—The Elliott Wave Theorist, December 2001
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In March 2009, Newsweek 
magazine penned the cover at 
left in Arabic script on an Islamic 
green background, “Radical 
Islam is a Fact of Life: How to 
Live with It.” The magazine was 
extrapolating linearly the trend 
that was in force at that time. But 
in the April 2009 issue of The 
Asian-Pacific Financial Forecast, 

we viewed that cover as a capitulation to the negative 
mood trend in both stock prices and social behavior and 
forecast a reversal in both:

[The] extremists probably do have 

one or two big tricks up their sleeve 

yet, [because] the mood in the early 

stages of a bull market tends to stay 

negative for some time. …But from 

a pure pattern perspective, these 

provocateurs will now have to wage 

their battle uphill [as] societies tend 

to lose their tolerance for antisocial 

behavior during bull markets.

Events have since unfolded in accordance with that 
forecast. As the rally pressed higher, evidence of waning 
support for extremists began to mount. In February 2010, 
Newsweek reversed its stance and published a cover 
titled, “How Bin Laden Lost the Clash of Civilizations: 
The Untold Story of the Triumph of Muslim Mod-
eration.” In September last year, the magazine Foreign 
Policy asked, “Is Bin Laden Still Relevant?” In early 
April 2011, three weeks before bin Laden was killed, a 
BBC news headline asked that same question again.

Even the Afghan Taliban have adapted to the new 
social climate. The Taliban were bin Laden’s longtime 
hosts, and their reign of terror from 1996 to 2001 paral-
leled al-Qaeda’s heyday during emerging Asia’s long 
bear market of the late 1990s and early 2000s (see 
Figure 4). In a widely syndicated article titled, “Taliban 
Try Soft Power,” the Institute for War & Peace reported 
in April that “[e]xperts in Afghanistan say a softer line 
the Taliban is taking on issues like education and re-
construction projects is a tactical ploy to win broader 
popular support.” It quotes a high school educator as 
saying, “We don’t know why the Taliban have become 
so flexible…I left my home because I was a teacher and 

Markets Up:
February 2010 I was scared. But now the Taliban are encouraging us 

to go into school and teach.” The trend toward positive 
social mood in the region—implied by the bull market 
depicted in Figure 4—explains the underlying reason 
for this change.

Some analysts suspect that Pakistan sheltered bin 
Laden. We don’t know if that is true, but Pakistan’s 
army is an ally of the Afghan Taliban. If the Afghan 
Taliban have moved mainstream, then Pakistan’s 
military might have been less interested in protecting 
the head of an organization that has bombed targets in 
Pakistan. In the end, it was an errant phone call made 
by bin Laden’s personal courier in the middle of 2010 
that enabled the Americans to uncover bin Laden’s 
location in Pakistan.

The more positive global mood has brightened 
conditions considerably since the dark days of late 
2008 and early 2009. Pakistan’s stock market, like most 
world markets, is approaching an important peak (see 
Figure 5). Once social mood wanes again, we expect 
the return of the kind of environment that supports 
extremist behavior.

Mark Galasiewski is editor of Elliott Wave Internation-
al’s The Asian-Pacific Financial Forecast. This article 
originally ran in the publication’s May 2011 issue.

—Asian-Pacific Financial Forecast, April 3, 2009

Markets Down:
March 2009

Figure 5 
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4. Further Examples of the 
More Positive Tenor of Social 
Mood Expression

The list that follows shows six more 
results of the two-year positive mood trend 
as of April 2011.

Economic activity has rebounded. 
The Conference Board Leading Economic 
Index for the U.S. is up 17% since March 
2009. The index is based on 10 variables, 
including the University of Michigan’s 
Consumer Sentiment Index, the S&P 500, 
and the Census Bureau’s monthly report on 
building permits.

Unemployment is down slightly 
from its recent high of 10%. The number 
of hours worked is up. 

People are borrowing and lending 
money again. Total Credit Market Debt has nearly 
regained its March 2009 all-time high level, while the 
National Association of Credit Management’s poll in-
dex, which measures economic optimism, has moved 
back into optimistic territory. Fear of credit risk has 
fallen, as evidenced by corporate bond yields, which are 
down from 25% to 7.7% since November 2008.

Foreclosures and defaults have slowed. U.S. 
home foreclosures [Bloomberg HOMFDEF Index] have 
dropped 56% since April 2009. 

Economists are more relaxed and confident. As 
you can see from the headlines in Figure 6, economists 
were a bundle of nerves near the social mood low in 
February-March 2009, but brimmed with confidence 

in April 2011. In fact, this April 21, 2011 headline sug-
gests that punitive focus has shifted to a new type of 
target, the harbinger of doom: “Wall Street Economists 
Question Nouriel Roubini’s Predictions and Investment 
Advice.” Roubini predicted the current housing crisis 
and continues to remain cautious about prospects for 
economic recovery.

The drug war re-escalates. The July 2009 issue of 
The Socionomist showed that society tends to enforce 
drug laws in bull markets and tolerate drug use in bear 
markets. In late April, U.S. and Mexican officials met 
to increase joint efforts to halt the increasingly violent 
cross-border drug trade. 
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and Israel (click here for chart). The current correction, 
which is likely to be the final decline within the five-
year bear market, has motivated people to overthrow or 
threaten their governments throughout the region.

Violent events accompanied lows during the region’s 
most severe bear market, from the mid-1990s to the early 
2000s (Figure 3). Near the end of the 1996 correction in 
Egypt’s Hermes Index, Al Qaeda militants bombed the 
Khobar Towers in Saudi Arabia, and Osama bin Laden 
announced his fatwa against the United States. Al Qaeda 
then bombed the U.S. embassies in Kenya and Tanzania 
near the 1998 low and bombed the USS Cole in Yemen 
near the 2000 low. But the most dramatic event of the 
period occurred near the end of the bear market, when 
Al Qaeda attacked the United States on September 11, 
2001. The revolts of 2010-2011 have overthrown the 
governments of Tunisia and Egypt, which had wielded 

Most people tend to think of mass social violence 
as the result of mostly random chains of events. It is not. 
Societies experience waves of social mood, and the best 
measure of a society’s mood pattern is its stock market. 

Our studies show that mass violence is most likely 
to erupt after stock prices have fallen for some time, 
usually near the end of corrective waves. Not every 
major decline results in mass violence, but whenever 
mass violence does erupt, we find that a bear market is 
usually in force. The revolutionary “days of rage” that 
are spreading like wildfire across the Middle East are 
an excellent example of this relationship.

Arabian stocks now have either fallen or made no 
net progress for about five years. Some markets, such 
as Dubai, continue to fall to new lows in their bear 
markets (see Figure 1). Others, such as the region’s 
leaders—Qatar, Egypt, and Lebanon—bottomed in 2009 
and have since risen progressively and pulled back for 
a third time (see Figure 2).

As the December 2010 issue of The Socionomist 
pointed out, the decline in social mood to the 2006 low in 
the region produced the Lebanon War between Hezbol-
lah and Israel; the decline to the 2007 low produced the 
Battle of Gaza between Hamas and Fatah; and the 2008 
to 2009 decline produced the Gaza war between Hamas 

Arabia’s “Days of  Rage” Reflect Its Stock Markets
By Mark Galasiewski
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power for decades, and have challenged the existence 
of several others.

It is important to remember that stocks do not cause 
events, nor do events move stocks. Stock movements 
and other social actions are driven by social mood. 
Changes in social mood motivate decisions to take so-
cial actions of many types. Actions such as buying and 
selling stocks, which can be taken almost immediately 
in response to social mood, are early indicators of mood 
and can be used to anticipate actions that take more time 
to effect. Thus, stocks are a good leading indicator of 
many other types of social actions, including macroeco-
nomic and political trends.

Mark Galasiewski is editor of Elliott Wave Interna-
tional’s The Asian-Pacific Financial Forecast. This 
article is excerpted from the publication’s February 
and March 2011 issues.

There’s Always a Mix
By Alan Hall

Outside the Middle East, we have seen a notable  
change toward positive social mood, yet some expres-
sions of mood have not kept pace. For example, see the 
falling Well-Being Index featured in the April issue. 
Also, housing prices continue to sag, various indexes 
of consumer confidence lag the stock market, and 
Bloomberg’s Consumer Comfort Index remains near 
20-year lows. The mood picture seems mixed. Why 
is this?

Figure 1, from Robert Prechter’s presentation at the 
April 2011 Socionomics Summit, illustrates the influence 
of social mood on social expression. Prechter said:

This visual graphic illustrates the idea that as soon 

as social mood turns up at a major bottom, it doesn’t 

mean everybody is suddenly happy. It means [that] 

their mood is a little bit less negative. … There are 

always actions on both sides. The question is, “What 

is the intensity and what is the quantity?” Figure 1

Figure 3
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Social Caution and Ebullience,” described this midpoint 
in mood:

In the early stages of a new rising trend, people still 

feel the fear and caution of the previous downtrend, 

albeit to a lesser extent. … The boundary between the 

caution phase and the transition phase occurs at the 

center of wave three. Like the peaks of fifth waves, 

third-wave midpoints are watershed moments at all 

degrees. This is the psychological “point of recogni-

tion” within a five-wave advance, the point when 

people are no longer becoming less pessimistic and 

start becoming more optimistic.

If EWI’s Elliott wave labels are correct, social 
mood will soon decline to the structural midpoint of a 
Primary-degree C wave. As mood—represented by the 
horizontal bar in Figure 1—descends, today’s predomi-
nately optimistic mix of social expression will give way 
to a predominately pessimistic mix.

Summary
As during the 2007–2009 downtrend, predominant 

social expressions reflect the 2009–2011 uptrend in 
mood. Such activity is hard to qualify and quantify, 
but as always, we have the stock market, which serves 
as the most sensitive indicator of collective social 
expression.

On this particular illustration, the blue bar is fluctu-

ating in a fractal form up and down this graphic. At 

extremes of Primary degree, it’s a certain distance 

up; Cycle degree, it’s even higher; Supercycle, even 

higher; Grand Supercycle, even higher; and so on. 

And the same thing is true at the bottoms. But at no 

time is there a one-sided expression of happy social 

mood or unhappy social mood. There’s always a mix. 

The ratio between them, the balance of that expres-

sion, is always changing in that manner.

In November 1954, the stock market approximated 
the social mood position illustrated by the horizontal bar 
in Figure 1; according to the Elliott Wave model, the 
DJIA was at the structural midpoint of its 1932–2000 
rise. The lead article in the August 2009 issue of The 
Socionomist, “The Wave Principle Delineates Phases of 
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Like the peaks of fifth waves, third-wave 
midpoints are watershed moments at 
all degrees. This is the psychological 
“point of recognition” within a five-wave 
advance, the point when people are no 
longer becoming less pessimistic and start 
becoming more optimistic.

www.socionomics.net
http://www.socionomics.net
http://www.socionomics.net
mailto:institute@socionomics.net
mailto:customerservice@socionomics.net
http://www.socionomics.net
mailto:institute@socionomics.net
www.socionomics.net/1105-email-update

