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THE ROEBLING ALLIGATOR
A War Winning Machine

September marked the 70th anniversary of the end of World
War II. A vehicle called the Alligator played a big part in
helping to win WW II in both Europe and the Pacific.
Clearwater’s Donald Roebling, invented this land-sea hybrid
vehicle.
Roebling was not in the military with no interest in war
machines. He was an inventor and businessman living on
the bluffs of Clearwater Pass who invented a strange-looking
vehicle in case of deadly hurricane. But instead, his
invention became a cornerstone of World War II, the Korean
Conflict and later in the Vietnam War.
Roebling came from a wealthy family. His great-grandfather
John August Roebling (1806-1869) had a love for bridge
building. He designed the Niagara Suspension Bridge, the
Roebling Suspension Bridge connecting Cincinnati, OH and
Covington, KY, and New York’s Brooklyn Bridge. In the
process, he invented steel cable which transformed
transportation and construction practices, leading to
suspension bridges, cable cars, the telegraph, electrical
cables, elevators, logging, mining, cranes and shipping.
Unfortunately, John A. died before his Brooklyn Bridge was
completed and his son finished the project. It opened in
1883.
The family started the John A. Roebling’s Sons Company, an
engineering and construction company, that produced a
wide variety of construction cable. Donald, merely a
teenager at the time, began working for the company and
stayed until the depression.

At 21, Roebling moved to
Clearwater in 1929 in search of a
Donald Roebling
better life. He bought a small house at
700 Orange Avenue. He quickly turned it into a sprawling
mansion to fit his family’s lifestyle. He did not need to work,
but invested in a food processing-equipment plant, called
Food Machinery Corporation.
Living in Florida, Roebling became aware of three
devastating South Florida hurricanes (1926, 1928 and
1932). Many people were killed or left stranded by high
water. Rescuers drowned trying to save victims as there was
simply no way to reach them. Roebling’s father challenged
him to do something about it; motivated, Roebling agreed.
Roebling began to design a land-sea vehicle capable of
negotiating swamps and flooded areas. He had a machine
shop on his estate and hired a small staff of craftsmen to
help produce a prototype. It was a strange looking, two
tracked vehicle with a large open-compartment that could
carry people and equipment. He called it his Alligator.
By 1936, Roebling completed the first design. Powered by a
92-horsepower Chrysler engine, it featured horizontal
paddle-like cleats. The light weight vehicle had a water
speed of about 2.5 mph, and could go 25 mph on land.
Although the United States was not at war at the time,
Roebling also envisioned the Alligator as a military vehicle.
He tried to sell the idea to the government, but they weren’t
interested.
Roebling kept refining his design. The second version was a
lighter, four-ton version with revised cleats, which increased
the water speed to 5.5 mph. By the third model, the hull
aluminum. It was much lighter with water speeds of 8.5
mpg. On October 4, 1937, Life Magazine published a
cover story on Roebling and his Alligator.
continued inside
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BELLEAIR SOCIAL CLUB . . . . . . 585-9633
BELLEAIR BRIDGE GROUP. . . 669-5283
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Karen Seel . . . . . . . . . . . . . . 464-3278
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Representative Larry Ahern 727-395-2512
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larry.ahern@myfloridahouse.gov
Governor Rick Scott
Rick.Scott@myflorida.com
FLORIDA UNITED STATES SENATORS
Marco Rubio . . . . . . . . . . . 202-224-3041
www.Rubio.Senate.gov
Bill Nelson . . . . . . . . . . . . . 202-224-5274
www.BillNelson.Senate.gov
AREA UNITED STATES REPRESENTATIVE
David Jolly . . . . . . . . . . . . 727-823-8900
9210 113th St, Seminole, Fl 33772
www.jolley.house.gov

CITY OF BELLEAIR BLUFFS
www.belleairbluffs.org
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FIRE DEPT: 587-6714
SHERIFF: 582-6200
MAYOR - Chris Arbutine, Sr
COMMISSIONERS —
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Jack Nazario • Taylour Shimkus
CITY OF BELLEAIR BEACH
www.cityofbelleairbeach.com
444 Causeway Blvd City Hall: 595-4646
FIRE DEPT: 595-1117
SHERIFF: 582-6200
MAYOR - Rob Baldwin
COMMISSIONERS —
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Schwerer • Jeril Cohen • Mitchell Krach
Pamela Gunn • John Pietrowski
TOWN OF BELLEAIR SHORE
www.belleairshore.com
1200 Gulf Blvd, Belleair Shore 593-9296
FIRE DEPT: 595-1117
SHERIFF: 582-6200
MAYOR: Robert E. Schmidt, Jr.
COMMISSIONERS — Ray Piscitelli
Dorothy Niewlarowski • Deborah
Roseman, Vice Mayor • Ray Piscitelli
Steve Bloom
TOWN OF BELLEAIR
www.townofbelleair.com
901 Ponce de Leon Blvd, Belleair 588-3769
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MAYOR - Gary H. Katica
COMMISSIONERS — Kevin Piccarreto
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CITY OF LARGO www.Largo.com
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MAYOR - Patricia Gerard
VICE MAYOR - Woody Brown
COMMISSIONERS — Micheal Smith
Robert Murray • Curtis Holmes
James Robinson • Harriet K. Crozier
SHERIFF NON-EMERGENCIES 582-6200
SHERIFF DISPATCH . . . . . . . . . 582-6177
PINELLAS COUNTY INFO . . . . 464-3000
ELECTRICITY. . . . . . . . . . . . . . . 443-2641
PHONE (Residential) . . . . . 800-483-4000
CABLE (Bright House) . . . . . . . . 329-5020

OCTOBER

CALENDAR OF LOCAL EVENTS

Bluff’s Business Assn Mixer
8
Oktoberfest in Indian Rocks
10
Belleair Garden Club Bake Sale
10
Columbus Day
12
Stone Crab Season Starts
15
National Boss’s Day
16
Clearwater Jazz Holiday
15-18
Fire Prevention Day
17
Coastal Clean Up
17
St Patrick’s School Fun Fair
22-25
Pirate Camp Sailing Center
22-25
Country Jubilee Heritage Village
24
Haunted House Belleair Rec Center
24
Country Jubilee Heritage Village
24
Stone Crab Festivals Clearwater 23-25
Chalk Walk Beach Walk
24-25
Johns Pass Seafood Fest
24-25
Blast Friday
30
Halloween
31
Sea Turtle Nesting Season Ends
31

NOVEMBER

Property Tax Bills Mailed

1

Daylight Savings Time Ends
1
Food Collection Belleair Rec
2-16
Belleair Bluffs City Garage Sale
7
Taste of IRB Indian Rocks
7
Veterans Boat Parade Madeira
7
Antique Alley Fall Shopping
7
Veteran’s Day
11
Bluff’s Business Assn Mixer
12
Suncoast Dixieland Jazz Classic
13-15
Town of Belleair Garage Sale
14
Largo Garage Sale
14
Visit Egmont Key Day
14-15
Christmas Under The Oaks
15
America Recycles Day
15
Manatee Protection Season Opens
15
Carlisle Classic Regatta
15-16
The Great American Teach In 18
Mens Day
19
MADD WALK in Largo
21
Festival of Trees Clearwater
20-22
Thanksgiving
26
Turkey Trot Run
26
Black Friday
27
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Did You Know...
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DROP OFF YOUR
DRAWERS Each
October, Clothes To Kids
has an underwear drive
to collect much needed
new underwear for lowincome and in crisis
Pinellas school children
that shop at CTK (Pre-K4
-12th grade). Drop (off)
Your Drawers is a drive
designed to collect and
“underwrite” underwear
– a basic part of the CTK
wardrobe. Sizes: Girls - 6
to 16, Junior Girls - 5 &
up (bikinis); Boys 4 to 16
(briefs & boxers), Young
Men 30-32 & up (boxers)
Boxers are the most needed item they provide! New
underwear and monetary donations can be dropped off at
their Clearwater Store, 1059 North Hercules Avenue or call
727-441-5050
for information.
_________________________________________________

NO NEED FOR TWO SPACES AFTER A PERIOD
Those over 40 probably learned to type on a typewriter,
not a computer. One rule from those typing classes has
definitely expired - double spaces after periods. Unless
you are typing on an actual typewriter, you don’t need
them, or after question marks, exclamation points, or
any end of sentence punctuation, actually. Computers
use proportionally spaced fonts, which adjust spacing to
the size of each letter including punctuation. In other
words, the computer does it all for you.
_________________________________________________
HERITAGE VILLAGE FALL EVENT The 36th Country
Jubillee is October 24, from 10am to 4pm. There will be
non-stop music performed by local groups and more
than 100 craft volunteers lining the walkway in and
around the park, plus the grand opening of the McKay
Creek Boat Shop! This is a good place to find those
unique Christmas gifts. This popular event is FREE.
___________________________________________________
BED TAX, WHERE DOES IT COME FROM? The 2014
Bed Tax report has been released. The tax includes
hotels and vacation rentals. Overall, Pinellas County
collected $3,257,052. The beaches contributed $2.192
million of that, or 67%. Indian Rocks Beach contributed
$46,558, or 2% of the beaches. Clearwater Beach had
the lion’s share, $1.089 million, 49.6% of all the
beaches combined. The bed tax is used for tourism
advertising, beach nourishment and building attractions
such as the Tropicana Dome.
____________________________
ELVIS FOREVER Elvis is back,
at least at the Post Office. The
US Post Office is issuing a
series of nostalgic stamps
featuring famous entertainers’
images. In August, stamps for
Elvis, Ingrid Bergman, and Paul
Newman were released. These
images are on Forever Stamps,
which mean, you can use them
even if they raise the price of
stamps. Stamps are available in a flat of 20 for $9.80.

and More...
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CALENDARS ON
SALE NOW 2016
is just around the
corner and the new
“Save Our Cottages
Calendars” by the
Plein Aire Cottage
Artists are now in
stores. The
calendars contain
beautiful paintings
created by artists
Helen Tilston, Mary Rose Holmes and Violetta Chandler.
You can find them in Belleair Bluffs at Jana’s and Nichol’s.
In Largo at The Coffee Mill and in Indian Rocks Beach at
the History Museum, Welcome Center, Kooky Koconut,
Café de Paris, Sweet IRB, Beachside Fresh Market and The
Library. Proceeds benefit Indian Rocks’ History Museum
and Library. Get more information at
www.PleinAireCottageArtists.blogspot.com or call Mary
Rose at 813-294-2272.
___________________________________________________
WALK LIKE MADD MOVES The Walk Like Madd
Beach Walk, normally held on the beach in October
has moved to Largo’s Central Park and will be held
November 21st. The event has grown in size and the
park offers them more room and a safe place to walk.
Visit WalkLikeMadd.org/Pinellas, for information.
_________________________________________________
SPECIAL HISTORY LECTURE SERIES Largo’s Heritage
Village at 11909 125th Street N., is offering these lectures.
Nov. 8: Expansion during the Early 1980s.
Jan. 17: Preserving Our Past in an Urbanized County.
Feb. 14: New Initiatives in the New Millennium.
Mar. 13: Images of Seminole, Pinellas’s Youngest City.
They are always looking for volunteers, young and old to
act as docents, craft demonstrators and a receptionist.
They also need historic house caretakers and people to
adopt historical structures and keep them tidy. If you are
interested,
call 582-2125.
___________________________
RETHINK BOTTLED
WATER Nearly 90% of
plastic water bottles are
not recycled, instead
taking thousands of
years to decompose.
Buy a reusable
container and fill it with
filtered tap water; it’s a
great choice for the
environment, your wallet, and possibly your health. The
EPA's standards for tap water are more stringent than the
FDA's standards for bottled water. Plus, new studies suggest
plastic bottles release small amounts of chemicals into the
water over a period of time. The longer water is stored in
plastic bottles, the higher the concentration of potentially
harmful chemicals. Bottled water can costs up to 10,000
times more per gallon than filtered tap water and is much
more convenient. Besides, who wants to lug those cases of
water home? When you do need to have bottled of water,
please recycle the bottle!
_________________________________________________
OUR NEXT ISSUE IS IN DECEMBER Read this issue,
as well as others, online at BeachNewsletters.com.
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WHEN THE ECONOMY THRIVES,
THE COMMUNITY DOES

By Karen Williams Seel, Pinellas County Commissioner
A key goal of Pinellas County’s Strategic Plan is to foster
economic growth by attracting and retaining businesses with
high-wage careers. Through investment tools, trade missions
to new markets, business growth consulting, site selection
services and links to business financing, Pinellas County works
to grow businesses creating career opportunities.
One tool utilized by Pinellas County is Florida’s Qualified
Target Industry Program. The QTI tax refund program assists
new/expanding businesses that create at least 10 new jobs,
paying at least 115 percent of the average wage. Companies
receive tax refunds up to $10,000 per new job.
The program is funded between the State, Pinellas County
and our municipalities. It leverages tax refunds for companies
only after the promised jobs and wages are confirmed and
audited. Companies are returned a portion of taxes they have
paid, over a minimum of a four-year period. The QTI
program helps Pinellas vie for competitive national projects
that create high-wage jobs.
Corporate headquarters projects like iQor, PODs, Twinlab,
and Power Design utilized the QTI program and selected
Pinellas after comparing the business climates and incentive
offers of other communities. In 2014 and 2015 through the
QTI program, companies that chose Pinellas are projected to
create 531 new high-wage jobs and retain 2,237 current jobs,
with projected capital investments of over $21.5 million.
Companies utilizing a QTI incentive represent only a portion
of the businesses assisted by Pinellas County. Retaining and
growing local businesses is a primary focus of the county.
Assistance to existing firms can include helping business
owners locate and train a quality workforce or identify new
markets for a company’s goods and services overseas.
After hearing feedback from local manufacturers, Pinellas
County partnered with Pasco and Hernando counties to
support the AMskills apprenticeship program. It delivers a
high-tech four-year apprenticeship program to students
seeking advanced manufacturing careers. AMskills brings
together American and German companies and training
partners with the goal of building a strong manufacturing
future for our nation. Learn more at www.amskills.org.
Pinellas and Hillsborough counties formed the Tampa Bay
Export Alliance, who in December 2014 led a trade mission
to Chile. During the trip, area companies met prospective
customers, signed deals and sold products. Participating
companies reported more than 30 solid sales leads and an
estimated $9 million in expected export sales.
Thinking globally is really paying off for Pinellas companies,
but the county recognizes more than 85% of businesses have
10 or fewer employees. These small-to medium-sized
enterprises are a large part of the economy and the special
focus of the Florida Small Business Development Center at
Pinellas County Economic Development.
Our partnership with the USF Florida Small Business
Development Center allows entrepreneurs to access business
consultants expertise with one-on-one appointments. SBDC
staff also helps businesses prepare and secure Small Business
Administration loans and learn about government
procurement/contracting.
Creating high-wage jobs through local business expansion is
why Pinellas County is known for its ideal business climate. If
you’d like more information about growing your business,
visit www.PCED.org or call (727) 464-7425. Exciting things
are happening and our community is thriving.
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ROEBLING, CONTINUED

Rear Admiral Edward C. Kalbfus, saw Life’s article and
showed it to his boss, Major General Louis Little. Highranking department heads come to Clearwater to see
the Alligator and talk to Roebling.
They saw its value in transporting troops from ships to
beaches, but the Marine Corp did not have any money.
That did not bother Roebling. He did the necessary
research and built a new prototype at his own expense $18,000. By May of 1940, he completed a model based
on the military’s suggested changes completed.
Within a few months, Roebling’s newest design was
approved. With the war worsening in Europe and Asia,
Congress and the Navy approved a $20,000 contract to
test the vehicle.
Roebling called this new vehicle Alligator 3. Completed
in October 1940, it was powered by a 120 hp LincolnZephyr engine with a welded steel hull design. They
tested it first in Virginia and later in the Caribbean.
Once the Navy got involved, they no longer referred to
them as Alligators. They were called LANDING VEHICLE
TRACKED or LVTs. The first wave of LTVs rolled off the
assembly line at Roebling’s Food Machinery Corporation
in Lakeland in July 1941. They were tested just off the
coast of Dunedin. Soon, four factories were turning out
thousands of these amphibious machines, which soon
saw action.
The first LTV1s were used as logistic support vehicles.
They carried no armament, however, that soon changed.
At the Battle of Tarawa, they bolted on armor plates and
equipped them with four 30-caliber machine guns. The
Japanese attacked on Pearl Harbor fueled the need for
more LTVs.
Roebling’s amphibian tractor played a decisive role in
many of the U.S. Marine Corps’ amphibious victories in
World War II. Marine Major General Roy Geiger called
the amphibian tractors, “the work horses of the Marine
Corps.” Lt. General Alexander Vandegriff wrote, “Our
success in the bitter fighting at Tarawa was due in
considerable measure to the magnificent performance of
the amphibian tractor invented by Mr. Roebling.”
Roebling never made any money from his invention. He
gave the invention to the government and refused all
commissions and payments. He said his Alligator was
his contribution to the war effort. He receive several
commendations and awards for his invention and was
personally decorated by President Truman.
In Dunedin, near Harbor View, just north of Cedar
Creek where Roebling tested his Alligators, a plaque
reads:
“In this area between Curlew and Cedar Creek,
along St. Joseph Sound, during the month of August,
1941, the first Alligator, designed by Donald
Roebling, and built in Dunedin, was received and
launched by elements of the U.S. Marine Corps
Fourth Amphibian Tractor Battalions.”
After the war, Roebling was a major contributor to
institutions in and around Clearwater. He helped finance
a new wing to Peace Memorial Church, additions to
Morton Plant Hospital, and Capitol Theatre (where he
had a special loveseat made large enough for his wider
than normal body.) There is even a Belleair street named
for Roebling.
Donald Roebling died in 1959; he was only 51.
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RAYS BROADCASTER’S NEW BOOK,

With Stories about Harry Caray, George
Steinbrenner and 18 seasons of Rays’ History

fascinating and humorous
anecdotes from Staats’
career:
• In a chapter about his
years with the Cubs from
1985-89, Staats describes
the friction that preceded him
between Caray and fellow
broadcasting giant Milo
Hamilton. The tension
between the two was
palpable, spilling into verbal
antics involving, wackily
enough, the San Diego
Chicken and Bozo the
Clown.
• While working with Kubek
as a Yankees broadcaster in
1990-94, Staats pranked
Yankees manager Buck
Showalter by doing a deadon Harry Caray impression
over the phone. (Showalter
was not pleased, but later
forgave him.)
Dewayne and wife Carla at the
• At one point, Yankees
Quantum Leap Farm
owner George Steinbrenner
Early in a new book by Dewayne
tried to get Kubek fired from the
Staats, the longtime play-by-play TV
MSG Network team, but changed his
announcer for the Tampa Bay Rays,
mind, stressing that he liked “that
tells how - as a 10-year-old - he
Staats kid” - even though he hated
became entranced with the voices
how Kubek criticized the Boss’
that brought baseball to life over the
moves.
radio airwaves, leading him to write
• When Staats went down to the field
a fan letter to his idol, Houston
to throw out a ceremonial pitch at
broadcaster Gene Elston.
Tropicana Field in 2005, thenElston typed a letter back to Staats
broadcast partner Joe Magrane told
later in that summer of 1962,
viewers it was “Jeopardy” host Alex
starting a relationship that lasted
Trebek, and ESPN ran with the story
through high school and college, as
for a full 24 hours.
Staats quickly worked his way up
• The book spans the entire history
from minor-league broadcast booths
of the Rays, giving vivid descriptions
to landing a job as the Houston
of their miracle Game 162 in 2011,
Astros’ play-by-play TV announcer at
along with the team’s rags-to-riches
just 23, sitting next to future Hall of
2008 run to the World Series. The
Fame announcer Elston.
reminiscence of the Series includes a
From there, Staats built one of the
riveting section about the terrible
top broadcasting careers in baseball, Philadelphia weather and the
a 40-year run that has included
challenges faced by family and
sharing the booth with Hall of
friends at Citizens Bank Park.
Famers Harry Caray for Chicago
In calling almost 6,000 Major
Cubs games and Tony Kubek for
League games, Staats has witnessed
New York Yankees games, followed
nine no-hitters, including Nolan
by three years doing national
Ryan’s record-breaking fifth and the
broadcasts for ESPN before joining
inspirational no-hitter thrown by New
the then-Tampa Bay Devil Rays for
York’s Jim Abbott. He also saw Wade
their inaugural season in 1998.
Boggs and Derek Jeter reach the
In the new book, “Position to Win: A
3,000-hit mark with home runs, the
Look at Baseball and Life From the
first two players in major league
Best Seat in the House,” (Advance
history ever to achieve that feat.
Ink Publishing) Staats and co-author
“Position to Win” includes high praise
Dave Scheiber recount a variety of

of Staats from such baseball
luminaries as Ryan, Kubek, Caray,
Joe Maddon, Don Mattingly and
many others, along with an extensive
photo gallery.
Throughout, Staats underscores a
central message – putting oneself in a
“position to win” with persistence,
preparation and hard work in order to
take advantage of opportunities that
arise in life. The book is also a deeply
personal story, addressing love, loss,
resilience and faith – and a testament
to the powerful bonds of family.
A portion of the proceeds from
“Position to Win” is being donated to
two noteworthy charitable
organizations based in the Tampa
Bay area:
• Quantum Leap Farm, an Odessa,
Fla. facility, is a nationally recognized
equine therapy program that helps
injured and disabled adults and
children – including many combat
veterans and first responders dealing
with PTSD – achieve therapeutic
goals by engaging them with horses.
• The Poynter Institute’s Write Field
program in St. Petersburg, Fla.,
which receives support from the Rays,
is designed to improve the academic
performance and life skills of
selected minority middle school boys
in Pinellas County. The Write Field
has had a significant positive impact
on graduation rates for the boys in
the program
Co-author Dave Scheiber is a
veteran Florida-based author and
national award-winning journalist.
He is also the co-author of two
critically acclaimed books, “Covert:
My Years Infiltrating the Mob” and
“Surviving the Shadows: A Journey of
Hope Into Post-Traumatic Stress.”
“Position to Win” is available on
Amazon.com
and other
major outlets,
including the
Rays’ gift
shop at
Tropicana
Field and the
team
merchandise
store in
downtown
Tampa
located at
400 N.
Tampa St.
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DISCOVER THE ISLAND 2015

Come to Egmont Key State Park Saturday, November 14th
or Sunday, November 15th and join the Egmont Key
Alliance “Discover the Island” fundraiser while you enjoy
one of Tampa Bay’s gems! See Civil War re-enactors, stroll
the island on our self-guided walk with interpretive sites
including nature, wildlife, military and history. There will be
children’s games, silent auctions each day and a viewing
of the 157-year-old lighthouse that is still working to guide
ships into Tampa Bay. See live birds of prey from Boyd Hill
Nature preserve Saturday only. Live music will be
presented by singers performing period music and sea
shanties.
Food, drinks and souvenirs will be available for purchase
on the island. Shuttle ferries will be leaving Fort DeSoto
Park from 9 am to 2pm, with the last ferry returning to Fort
DeSoto at 4 pm.
Ferry ticket prices: Adults $18, Youth 6-11 $5, Children 5
and under are free. Discounts are available for groups of
10 or more adults. Tickets can be purchased at the ferry
departure site at the Bay Pier. Follow the brown ferry
signs to the location. Visit www.EgmontKey.info or call
813-361-7563.

Discover The Island is the 18th annual fundraiser for the Alliance,
a 501(c)(3) non-profit, Citizen Support Organization of Egmont
Key State Park, dedicated to protecting, restoring, and preserving
the island.

ABILITIES GUILD DANCING THRU
THE DECADES
Celebration raises money for our
homeless/wounded veterans

The Abilities Guild invites you to show your support of our
Veterans by joining their Dancing Thru the Decades
celebration on Saturday, November 7, at the Belleair
Country Club, 1 Country Club Lane, Belleair. All proceeds
benefit the Abilities Guild Veterans Mall.
The evening will begin at 6:00 with a cocktail hour (cash
bar), hors d’oeuvres, and silent auction. Dinner will follow
and include complimentary wine. Shimmy, Swing, Rock,
Pop, Twirl…Dance the Night Away with live entertainment!
Cocktail or costume attire. Reservations required, tickets
are $100 per person and angel patron tickets are $150.
Seating is limited. For more information or to make
reservations, call Jodi Martino at 727-244-7971.
Abilities, Inc. dba ServiceSource Florida is a 501(c)(3)
nonprofit organization providing rehabilitation and
employment services for Floridians and military veterans
with disabilities. As a support organization to Abilities, Inc.,
Abilities Guild’s focus, the Veterans Mall, is to assist
recently homeless and wounded veterans, referred via the
James A. Haley and C.W. Bill Young VA Hospitals. The
Veterans Mall provides household goods and personal
items free of charge. Since its inception in 1979, the
Abilities Guild has donated more than $2.3 million in
support of disabled citizens of Florida. In the last four years
the Abilities Guild Veterans Mall, has freely served over
1,000 recently homeless and wounded veterans.
Thanks to Abilities, thousands of people dependent upon
government and families for support are now contributing
to the life and economic strength of their communities as
productive wage earners and tax paying citizens.
Your investment in Abilities ensures that a disability will not
stand in the way of a person’s quest for gainful
employment and fulfillment and dignity it engenders
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FROM THE DESK OF SHERIFF BOB GUALTIERI

The Pinellas County Sheriff’s Office holds itself to the highest of standards when it comes to protecting
the citizens of our county. We take pride in the work that we do as an agency and believe that it is our
duty to provide the best law enforcement services at a level above the rest. One of the distinctions that
makes the Pinellas County Sheriff’s Office stand out among the crowd is that we are in the 1% of law
enforcement agencies that have received the Triple Crown Award for accreditation. This prestigious
award recognizes agencies that have achieved accreditation from three separate national
accreditation agencies: the Commission on Accreditation for Law Enforcement Agencies, Inc. (CALEA),
the American Correctional Association (ACA), and the National Commission on Correctional
Healthcare (NCCHC).
Being triple accredited means our agency has been evaluated by our peers and has excelled in the areas of law
enforcement, corrections and correctional healthcare. To obtain and maintain accreditation shows that our agency’s
administrative and operational policies and procedures are in accordance with a body of nationally certified and
recognized professional standards. It also provides our citizens with the assurance that the Sheriff’s Office is
committed to providing the highest quality services possible. Our policies and procedures are not only effective and
responsive, but are also fair and equitable. You, the citizens are our top priority. Being triple accredited also shows
that the Sheriff’s Office is using your tax dollars wisely to ensure the safety of Pinellas County through our training and
daily operations.
The Pinellas County Sheriff’s Office was initially accredited by the American Correctional Association in 1984. In
1987, the agency was accredited by the National Commission on Correctional Healthcare, followed by accreditation
by the Commission on Accreditation for Law Enforcement Agencies in 1988.
The Pinellas County Sheriff’s Office recently received reaccreditation by the American Correctional Association. ACA
auditors visited the Pinellas County Jail from May 18 to May 20, 2015 and wrote a detailed report on the facility
submitting their findings to the accreditation commission. The ACA reviewed fundamental correctional practices to
include inmate and staff safety, record maintenance, enhancing staff morale and facility operations. In August, the
commission unanimously awarded the Pinellas County Sheriff’s Office with a three year reaccreditation.
Accreditation inspection and evaluation is a rigorous process that ensures facilities and agencies are operating
properly and meeting the highest standards. There were many positive comments by the ACA regarding the
professionalism of Pinellas Sheriff’s Office members and the overall operation of our facility. I am proud of the hard
work that our staff puts in on a daily basis while serving the community. It is their dedication to the citizens of our
county that continues to assist us in our mission of “Leading The Way For A Safer Pinellas.”

Business Briefs...

NEW LOOK FOR
WINE SHOP
Owners Brian and
Cheryl Franzese
remodeled Belleair
Bluff’s Bella Vino
Wine Market. The
new look includes
a 12-bottle
Cruvinet Wine
system, a new wine
and beer cooler, a
larger cheese case, an expanded bar and seating area,
custom cabinets, larger tables, lighting, trim, a designer
accent wall...and more. They now offer 24 wines by the
glass, so drop by Bella Vino’s to see the changes first
hand and enjoy a glass off wine or take home a bottle or
two. Bella Vino Wine Bar is located at 100 Indian Rocks
Road North in The Plaza.
_________________________________________________
RADIANCE GIVES BACK Thursday, October 22 from 69pm Radiance Medspa’s is hosting their BIG Annual preholiday event, THE BIG CHILL, which benefits HEP
(Homeless Empowerment Program). All the latest services
will be showcased and offered at the year’s very best
prices! In its 9th year of business, Radiance is the top
provider of Coolsculpting, Ultherapy, BOTOX and Juvederm
in the area. Come help them celebrate! Radiance Medspa
is located at 2894 West Bay Drive in Belleair Bluffs 727518-7100 / radiancemedspa.com.
_________________________________________________
EDWARD JONES MOVING Brenda Ehrke is moving her
Edward Jones office, but not far, just a block east to
2450 West Bay Drive, across from the Wells Fargo Bank.
They plan to open the new space on October 15.
_________________________________________________
MEDICARE OPEN ENROLLMENT Are you confused over
which Medicare plan to is best for you or having trouble
understanding the Medicare maze? Linda Bullerman is an
Independent Agent representing most medical insurance
companies. She offers complementary consults, listening to
your needs and wants because she works for you, not the
company. October 15 – Dec 7 is open enrollment time for
Medicare, so call 727-501-1444 now for an appointment.
_________________________________________________
LEMONADE STAND RAISES MONEY FOR CANCER
The Thorn Collection of Coldwell Banker Residential Real
Estate knows when life gives you lemons, make lemonade!
They were joined by several children at a lemonade stand
fundraising event for the Pediatric Cancer Foundation Sept.
10th. Residents and friends turned out in a show of support,
raising more than $5,000 at the two-hour event. The
nonprofit Tampa-based Pediatric Cancer Foundation is
dedicated to raising money to for childhood cancer.
$15,000 is required to fund one child’s treatments.
_________________________________________________
LOT FOR SALE The land behind The Belleair Market which
is .67 acres MOL, is for sale. There are three businesses on
it, including Jewel Café, Jewel Antique Mall, a jewelry store
and some apartments. If you are interested, call Plumlee
Realty at 595-7586.
_________________________________________________
WE WANT YOUR NEWS Are you moving, expanding or
planning an event at your business? We want to know. If
you have news or story suggestions, email them to
Bob@GriffinDirectories.com or call us at 727-517-1997

More Business Briefs...
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WHEN WILL IT OPEN? The Holiday Inn Harbourside is
finishing up the two buildings that will add approximately
200 new rooms to the hotel. Construction was scheduled
be done by September, but with the recent record rains,
the contractor now hopes to finished in October. Then, the
hotel will still have a lot to do to get the rooms ready.
Their target opening is sometime between Thanksgiving
and Christmas. The Water Park will follow soon after.
_______________
SHOES BY
BEVERLY
CELEBRATES
ANOTHER YEAR
“It’s our 8th
anniversary in
Belleair Bluffs and
we want to thank
our many
customers,” says
owner Beverly
Halliwell. “We do
our best to
provide the best
customer service
in a comfortable atmosphere and look forward to another
great season.” Beautiful fall shoes and handbags are
arriving now, with new lines that provide the latest fashion
and comfort. Stop by and welcome their newest employee
Courtenay. Shoes by Beverly is located in Plaza 100.
_________________________________________________
BBA PLANS OCTOBER AND NOVEMBER MEETINGS
October 8 – Cody's Roadhouse Corporate Office, Suzy
Sofer, 2530 West Bay Drive, Belleair Bluffs, 584-8473
November 12 – Country Porch, Debbie Jetter, 13862
Walsingham Rd, Largo 595-2500
Enjoy refreshments, door prizes and meet new business
contacts from 5:30 to 6:30pm. Any business, regardless
of location, is welcome to attend and bring a guest. Their
mission is to promote and improve the business
environment and stimulate a vibrant local economy in the
Belleair, Belleair Bluffs and Largo communities. Contact
President Bonnie Trembulak 727-686-8797 or visit
www.bluffsbusinessassociation.com for information.
_________________________________________________
UPCOMING SEMINAR Pure Life, a nearby med-spa
located in Largo, is offering a seminar on wellness and
skincare included will be Live Demonstrations of their
Dual Cool Sculpting for men and women on October 15.
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STRANGE NOISES IN THE ATTIC

by Jim Swayne, Safer Home Services
You are lying in bed in the middle of the night and you hear
a scratching sound, in the wall or above the ceiling. It’s
probably Rattus rattus, more commonly known as a roof rat
and more affectionately called a citrus rat, tree rat, ship rat,
black rat, or mouse.
Of all the pest and termite control issues we deal with, rats
seem to be one of the most unsettling for most homeowners.
Why? First and foremost, they’re scary and they are intruding
into our home. It’s what rats do. They are part of a group of
mammals called commensal rodents. Commensal means
“sharing one’s table” and that’s what rats do naturally. They
attack our food supplies where we grow it, raise it, store it,
process it, transport it, and sell it. They also contaminate
more than they eat - billions of dollars worldwide each year.
So why are they in my attic? First, there are lots of them –
more than us. And we almost always have lots of extra food
around. In the winter our houses are warm and cozy so we
see an increase in the number of rats infesting structures.
Sometimes rats do pose a real and immediate danger to our
health as they can carry disease like Hantavirus and transmit
diseases like Murine typhus. Rats transmitted the plague that
wiped out 1/3 of the human population in the 14th century.
Rats cause damage by their gnawing and burrowing. Rodent
means “to gnaw” and like all rodents, rats possess chisel-like
incisor teeth which grow continuously throughout their life, so
they constantly gnaw. Rats also are prolific multipliers, having
four to six litters a year with 6 to 12 babies each. Rats are
pregnant for 21 to 23 days and begin having babies when
they are only three months old. No wonder we hear stories
like we heard in early December about a St. Petersburg
woman who started with four pet rats and ended up with
hundreds of rats living in her home out of control.
If you think you have a rat issue or you’ve seen them or seen
their droppings or urine stains or gnawing marks or they’ve
damaged food containers, what should you do?
First positively identify you are dealing with a rat. Professional
pest control companies usually will inspect for free and verify
you are dealing with a rat and not something else. A quality
company will also determine how they are gaining entry and
offer recommendations on how to stop them. In some cases,
it’s as simple as fixing a soffit vent or replacing weatherstripping under a door. Rats only require a hole the size of
quarter to enter your home, so all opening 1/2” or greater
should be sealed. Quality pest control firms can also provide
exclusion services if it’s more than the homeowner can do.
Once the home is repaired to stop re-entry into the home, the
most effective method to get rid of rats is trapping with
mechanical traps or glueboards. Trapping provides the
advantage of eliminating the rodents quickly and avoiding
rats dying inside inaccessible areas of the home.
Most municipalities offer rodent control services outside
homes and common areas in neighborhoods. These services
usually consist of placing tamper-proof bait stations and
rodenticides (poison baits) and should only be used in areas
where domestic animals and children can’t access them.
Rats – they love paradise too. They are part of living in our
beautiful tropical environment but they shouldn’t be allowed
inside your home. But if it happens and you hear those noises
in the middle of the night – don’t panic. Call a professional
and have the problem resolved quickly, simply, and safely.
You can contact Jim Swayne at 727-800-2992 or
jim@saferhomeservices.com
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MILT TYLER: LVTS IN IWO JIMA

by Bob Griffin, Publisher
I met Milt Tyler two years ago.
He was 88 and living with his
wife in The Oaks of
Clearwater, a senior facility.
Every day he came to lunch
with his US Marine Corp cap
on. I spoke with him regularly.
When I asked if he was in
World War II, his wife would
say, “He doesn’t like to talk
about it.” But, when I told him
my Dad was in the Pacific, he
opened up.
Milt was from upstate New
York. He volunteered to serve the country in 1943, when at
18 he joined the Marines. He reported to Camp Lejune,
NC and was sent to Dunedin to learn to work on an
amphibian tractor, “the alligator.”
“They made me a Roebling Alligator mechanic,” said Milt.
“We worked in a Dunedin building called the Tank Barn.
The Alligators, called LVT1s by the Navy, had an airplane
engine but no weapons, they were landing vehicles.”
“I was there eight months,” Milt said, “until I was shipped
out to The Boat Basin in Delmar, CA. For about a year, I
tested the latest LTVs with twin Cadillac engines. I got tired
of working on the LTVs and asked to be shipped-out,” Milt
recalled. “That was the worst decision I ever made.”
Milt was sent to the Hawaiian Islands, then to Guam to
maintain LTVs and other vehicles. “I was no longer just a
mechanic; I carried an M-1 rifle and spent a year in heavy
fighting, dodging bullets.”
Milt was sent to Saipan after the Battle of Saipan for a
month. “Then I went to Iwo Jima. Now that was quite a
battle,” Milt recalled. “Bullets were whizzing past my head
as we were landing on the beach.”
The battle of Iwo Jima was on a small island about 1,000
miles southeast of Japan. It lasted for 36 days. 6,800
Americans were killed and over 19,000 others wounded.
The Japanese lost over 22,000 men. The battle was made
famous by a photo, later made into a statue, of six soldiers
installing a large American flag on a small hill.
Two flags were actually raised. The first was small and tied
to a piece of metal found nearby. Secretary of the Navy,
James Forrestal, who had just landed on the beach, wanted
that flag as a souvenir and ordered another bigger one
raised. Six soldiers put up that second flag, three of which
were later killed in battle. One was an American Indian.
“I saw both flags raised at Iwo Jima. A navy guy put up the
small flag. His officer told him to take it down, saying, ‘Let’s
get a bigger one.’ The first guy helped raise the second
flag, too. I knew the Indian guy who helped,” remembered
Milt. “He was later killed in battle.”
Milt stayed on Iwo Jima until the fighting was over. Then he
returned to Hawaii and then back to the states, handling
maintenance for the 2nd Tank Division.
“I met Marge, my wife after the war in 1948. We’ve been
married ever since,” he said proudly. Milt and Marge were
married for 66 years until Milt’s death on October 14
2014, shortly after this interview.
“We had four kids of our own, and fostered fourteen
others,” Marge said proudly. “Milt was always a Marine,
even at home. He used to say “You betcha, I’m a Marine”.
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MORE ABOUT DONALD ROEBLING

AS I REMEMBER HIM

By Bobby Ress, Clearwater Resident
I was 19 when he died. But I remember Donald Roebling,
and his second wife and her son. And I remember the
Alligators that he built.
Roebling was a large, good-looking man. He was not
particularly fat—although he did have an addiction to candy
bars.
Everything Roebling built, he over built. From the Alligators to
his houses—both of them, he wanted things done his way.
This was a problem with designing the Alligators. Everett
Daniels was the designer of the Alligators in Dunedin. He had
two sets of plans. One to show Roebling, and one to show the
military. His Dunedin plant was where the Holiday Inn is now.
Roebling’s house was a fortress. The foundation and all the
walls were reinforced with steel and rebar.
Roebling liked boating and owned three boats. Their names
were Hard Tack, The Plain and Arano.
A major contributor to the community, whatever Roebling
supported he was onsite supervising. He donated money to
build the addition to Peace Memorial Presbyterian Church and
oversaw the construction. They named it Roebling Hall. He
donated money to expand Morton Plant Hospital and was
onsite every day with a tape measure, making sure the
contractors did it right.
He donated money to Capital Theater, which was privately
owned. They gave him a special double-wide love seat
because of his oversized body. That seat was placed near the
middle of the theater. For years, boys with girlfriends came
early to get that seat for movies.
I knew the Roeblings’ after he moved to the Town of Belleair
on Bayview Avenue. Roebling’s second wife was named Joy
Gilmore. I remember she was real nice to us. I liked her a lot.
I was friends with her son, Bill Gilmore—and still am to this
day. I am 75 and he is now 78.
Donald Roebling was certainly a man to remember.

ABOUT ROEBLING’S HOUSE

In 1929, when Donald Roebling turned 21, he had
inherited $5 million from the Roebling Trust Fund. He used
that to buy the property at 700 Orange Avenue in
Clearwater where he built a luxurious house, which was
finished in 1931.
He named the estate Spottis Woode, after his first wife,
Florence Spottis Woode Parker. The Tudor-style mansion on
Clearwater Bay overlooked the Clearwater Pass. Originally it
was 17,000 sq. ft. with 40 rooms on seven acres and cost
$600,000 in 1930’s dollars.
The house, on the highest bluff in Florida, was designed by
famous architect Roy Wakeling. It featured exterior tiles
hand-painted with mammals, birds, fantasy characters and
other subjects. In the large boathouse, nautical themes
graced the tiles. Roebling had several large boats and
enjoyed cruising the Harbor and the Intracoastal.
In 1980, twenty years after Roebling’s death, the Roebling
Trust, Inc. broke the property up into 11 smaller lots, which
sold for between $95,000 and $140,000. The mansion has
had a number of owners through the years. Most notably,
Lowell “Bud” Paxson, co-founder of Home Shopping
Network, who bought it in 1986. The current owner is Elliott
Rubinson, CEO and owner of Dean Guitars, who bought it
from Paxson for $3.1 million in 1995.
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WEST BAY CENTER THE REBIRTH OF
LARGO’S TALLEST BUILDING

Size matters--when you are in real
estate, especially commercial real
estate.
The tower building at 801 West
Bay is Largo’s tallest building. It
was built in 1974 by members of
the Jenkins family, founders of the
Publix grocery chain. It was later
owned by the OCP / West Bay
partnership. Now there are new
owners, Candia Holdings.
Candia Holdings has moved in
and they hit the ground running.
The longtime Largo landmark,
now called 801 West Bay Center,
stands eight stories tall, with over
90,000 square feet of prime
Terry Velivasakis in front of
office space. Located on the
801 West Bay Center.
corner of West Bay Drive and
Clearwater-Largo Road, it is Largo’s business district epicenter.
Anchored by Wells Fargo and Keller Williams Realty, spaces
range from executive suites to 6,000 square foot offices and
even an 8th floor penthouse with beautiful views of the gulf,
with potentially limitless possibilities.
“Since I was first introduced to the property, I have been
excited by its potential and I know this building will stand as a
Largo landmark for years to come. We look forward to giving
the building the attention it deserves because our success is
measured by our tenants’ success.” Says Managing Partner
Angelo Sakis. “Beyond our hands-on management style, we
are planning a number of capital improvements. I am not just
talking about a new coat of paint, we are planning to upgrade
the IT infrastructure, the lobby, and the grounds. Candia
Holdings calls this home, and we’re going to make it sing.”
“We are happy to be Terry’s newest tenant,” says President of
the Central Pinellas Chamber of Commerce Tom Morrisette.
“Terry has built a beautiful office on the 6th floor for us, inside
of the most prestigious building in Largo. Candia Holdings
has already become very active in our chamber by sponsoring
several recent events.”
Daily operations are handled by Candia Holdings VP of Asset
Strategies, Terry Velivasakis. He brings experience and
attention to the property which is imperative to the building’s
long future and continued success saying “The opportunity we
have in front of us are one of a kind, rarely do you find a
property with such potential that has been the mainstay of a
community for so long. Our vision and strategy is to attract
small to mid-size companies to the area by sprucing up this
real estate jewel and offering professional, affordable and
comfortable office space 801 has long been one of my
favorite buildings in the area, stop in, see us, and see why.”
For leasing information contact Charlene Emmett at (727)
581-8996. Get more information at CandiaHoldings.com.

GREAT AMERICAN TEACH-IN

Pinellas County Schools will hold their annual Great American
Teach-In Wednesday, Nov 18. Members of the community are
invited into the schools for an hour, a few class periods or the
whole day. Participants may tell students about a career, hobby
or personal experience; organize an activity; read a story; or
teach a class. Teach-In participants will see Pinellas County
public schools and students firsthand. Contact the school
where you would like to volunteer for information or call the
district’s Office of Strategic Partnerships at 727-588-6405.
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TREAT YOURSELF
THIS HOLIDAY SEASON

By Stephanie Schlageter, Radiance Medspa
Retail locations begin promoting
holiday sales and décor in October, so
why not start planning for your holiday
good looks too? Whether it’s a vow to
treat yourself as well as you treat others
this season or the anticipation of annual
visits with friends and family, minimallyinvasive medical cosmetic treatments
can have you feeling thankful, jolly and
in the holiday spirit.
Things might be busy as usual this holiday season, but
the hustle and bustle won’t show on your face when you
opt for a dermal filler like Juvéderm Ultra Plus XC or the
volumizing power of Juvéderm Voluma. The perfect
solution to smoothing away facial wrinkle and folds,
Juvéderm Ultra Plus XC literally fills in smile lines,
“parentheses” and hollow eyes. To combat sagging jowls
or an overall tired look, Juvéderm Voluma offers an
injectable solution that plumps the cheeks from below to
restore youthful facial curves. This amazing injectable
gel is the only treatment in the world developed
specifically to restore facial volume.
While you may not have much time to relax during the
holidays, you can easily relax those facial muscles with
BOTOX treatments, which will reduce and eliminate
wrinkles on your forehead, crow’s feet and frown lines
between your eyes. Even better, combine BOTOX with
Juvéderm Ultra Plus XC and Juvéderm Voluma for an
allover result. It’s called a liquid facelift, and it can be
yours in about an hour. These treatments have been
performed on millions of patients safely and effectively
for many years, and they require virtually no downtime,
so you’ll be ready to hit the mall on the same day.
As the holidays approach and the days get shorter, you
can also take advantage of less sunlight to improve your
skin from the inside out with a series of IPL Photofacials.
This Intense Pulse Light treatment reverses years of sun
damage and aging and gets rid of redness, spots and
broken capillaries. You’ll be left with something to
celebrate – a clear, even skin tone. IPL treatments can be
used on any part of the body where there is damage or
discoloration. Start your series now, and by the holidays,
you will be well on your way to a smooth, youthful
complexion.
Before you hit the stores this year, head to the medspa.
Treat yourself to beautifying procedures like BOTOX,
Juvéderm Ultra Plus XC, Juvéderm Voluma and IPL
Photofacials, and even though you might get worn out
from your holiday shopping, your face will appear fresh
and rested!

TEENS WIN GOLF INVITATIONAL

The 20th annual Sam Parks Junior Invitational saw two
young golfers turn in impressive scores to win their
divisions. Matthew Ruel, 17, of Oldsmar, took first place
in the boy’s tournament, while Ryanne Jackson, 17, of
Seminole, won the girl’s tournament.
The Sam Parks Junior Invitational was held August 2223 at Belleair Country Club, which is the oldest golf club
in Florida and features two, water-front courses
designed by Donald Ross.the day was done.
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A CHILD’S STRUGGLE TO LEARN
HOW TO EAT

Michele and Eric Klinges of Clearwater were first-time parents
and excited for their baby girl Emily’s arrival. From the
beginning, Michele struggled feeding her tiny baby, because
Emily was not interested in breastfeeding or taking a bottle.
Dehydration would set in and Emily would become sick,
requiring visits to the emergency room. Doctors determined
that Emily had acid reflux, so at three months of age they tried
medication without success. Emily would go 8 to12 hours with
no liquid, and the doctors became very concerned.
When Emily was three months old, the doctors realized the
situation was dire, and put in a G-tube (gastrostomy tube) so
Emily could receive fluid and calories through her abdomen.
Twice each night, Michele and Eric would refresh the nutrients
in the tube so their little girl could get nutrition. Michele
continued to look for solutions to Emily’s problem and
discovered Happy Mealtimes, a four-week intensive feeding
program at All Children’s Hospital. The program seemed
perfect, butwas not be eligible until she was 18 months old,
and there was a lengthy waiting list.
Finally the day arrived when Emily could enroll in Happy
Mealtimes, and the family checked into the St. Petersburg West
Ronald McDonald House (RMH). Nervous, the parents were
ecstatic to see the beautiful house and amenities it offered.
They realized their little girl would be happy there.
The Happy Mealtimes program is modeled after nationally
respected feeding programs. The program provides multiple
daytime sessions requiring the families to be nearby. The
Ronald McDonald House is perfect for families in the program
who do not live close to All Children’s. The clinic makes
feeding fun, using feeding techniques that make it look like
they are playing with the children. Emily also received
occupational therapy to stretch her cheeks, use her back teeth,
move her tongue, chewing exercises, and more.
Before treatment, Emily only drank three to six ounces on a
good day, but after the second week she was up to 10 to12
ounces a day. For the first time in 18 months, Michele and Eric
found themselves only getting up once instead of twice a night
to feed Emily.
Because the RMH West House is so close to the hospital,
Michele and Emily walked back to the House between their
five visits a day at the clinic. After the four-week program, she
and Emily will come two to three times per week for visits. All
Children’s Hospital’s program has a 70% success rate of tube
removal within a year of treatment.
Like many, Michele now loves RMH, saying, “It’s wonderful,
friendly, and accommodating. I have my own space, meet nice
people who make meals, and the rooms are clean and
welcoming.” Michele was nervous coming to RMH because
she had no idea what to expect, but says it’s “more than we
could ever ask for.” Eric comes after work to stay each night.
Staying at RMH has given Michele a new perspective. She has
met other families with kids going through difficult times and
notes, “We’re the lucky ones because this can be fixed, while
others are dealing with much worse medical issues.”
Emily now eats tiny bits of food, a few noodles or pureed baby
food. She drinks Pediasure for nutrition, and what she doesn’t
drink goes into her tube. Her stomach has begun to tolerates
more in a smaller time frame. In two weeks, they are putting
50% less food into her tube because she is eating.
Did you know one in four children experience feeding issues?
Some problems prevent children from eating enough to grow.
In 2014, the Ronald McDonald House of Tampa Bay cared for
seven feeding program families who stayed 223 nights.

Restaurant News...
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BONEFISH
CHANGES The
Bonefish Grill in
Belleair has recently
remodeled the
interior of their
restaurant. The new
design offers a warm
and elegant space
that is sophisticated
and inviting with new
earthy tones, golden
hardwood accents
and embellished wood flooring. The main dining room
showcases new bonefish sculpture made of stainless steel.
Secondly, they have a new partner/manager, Niko Hales.
Hales has been with Bonefish Grill for over seven years,
most recently at the South Tampa Henderson store.
_________________________________________________
JAZZY’S BBQ This new restaurant opened on South Ft.
Harrison at the former Three Oaks Restaurant location.
Owned by former Buccaneer Johnny Smith and his wife
Pamela, it is their second location. Johnny, a cornerback
for the Bucs in the 1980s, already has a Jazzy’s BBQ is on
Waters Avenue in Tampa. The menu is southern style food
with more than just BBQ, and they cater. It is located at
1575 So. Ft Harrison. Get more information at
JazzysBBQ.com or call them at 223-5955.
_________________________________________________
THANKSGIVING AT MAGGIE MAE’S Thanksgiving is
just a little over a month away, and it is time to make your
plans. If you don’t want to cook the people at Maggie
Mae’s will do it for you. For the first time, they are offering
a prepared Thanksgiving meal for you to take home and
serve for one, two or four people. The meal includes
turkey and several sides. Costs vary but start at $14. You
must order in advance. Order by calling 724-4243. The
restaurant has gone high tech with their new Text
Messaging System which can send you coupons, specials
and news to your cell phone. TEXT the word Maggie to
95361. Then reply “Y” when prompted. You will get a
coupon for $2 off just for signing up. If you text the word
“EAT”
to 95361 you will receive weekly special offers.
_________________________________________________

BACKWATERS VOTED BEST HAPPY HOUR The
readers of the Beach Bee voted Backwater’s Grill in Sand
Key, as the Best Happy Hour in the area. Happy Hour lasts
from 2 to 7pm with lots of food, including oysters, at
happy hour prices. They celebrated their 15th year in
Sand Key in August. Backwater’s Grill is located in the
Shoppes of Sand Key.
___________________
READY SET ACTION!
Steve and Nancy
Westphal, owners of
Aqua Prime at 213
Gulf Blvd, Indian Rocks
Beach, were the stars
of their own TV
commercial, filmed at
the restaurant in July.
The commercial airs on
various channels on
the Brighthouse cable
network.

More Restaurant News...
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PJ’S GETS THATCHED
Owners of the new
Indian Rocks Beach
restaurant liked their
Tiki Hut look so much,
they doubled it. Now
when people have to
wait for a table, they
can do so under cover.
PJ’s Oyster Bar hired
Robert Drew of Native
Design Group to
expand the tropical
overhang on the front
of their building to cover
their entranceway. “The project started in early July and
used 1,950 palm fronds,” said Drew. “I custom build tiki
huts and tiki bars for commercial and residential use, and
have done numerous jobs in the area. Tiki huts are
normally 10x10 or 12x12 and can range from $2500 to
$8,000 depending on the features.
_________________________________________________
JEWEL CAFE NOW SERVING DINNER The restaurant
has added dinner three nights a week. The small cafe
located behind the Belleair Market, now serves dinner
Thursdays, Fridays and Saturdays from 4 to 8pm. They
feature Prime Rib on the weekends. Find the Jewel at
2601 Jewel Road.
_________________________________________________

MARINA CANTINA PROGRESS Everyone is still
watching the progress of the new Marina Cantina
Restaurant on the roof of the Marina Office Building. The
many delays stem from the 50 year old building’s poor
condition. All of its plumbing and electrical systems had to
be replaced and upgraded, while the building was
brought up to current standards. Frank Chivas and the
Baystar Group are now moving full speed ahead and they
hope to be open by the end of the year.
_________________________________________________
NEW MEXICAN RESTAURANT The area’s newest
restaurant, Cocina Aqui Southwest Restaurant & Tequila
Bar opened in August. Managing Partner Louie Spetrini
brings world culinary expertise to the beach, with former
Carlouel Yacht Club Executive Chef Paul Daubert in the
kitchen. Open for lunch and dinner daily, they feature
savory Southwest fare, fresh ingredients and hand-crafted
margaritas with a full-service indoor and outdoor
bar/patio. Enjoy live music Friday and Saturday evenings
and happy hour 3-6 pm daily with food and drink
specials. Cocina Aqui is located at 17814 Gulf Blvd.,
Redington Shores (727) 317-4956.
_________________________________________________
HONG KONG STILL OPEN We mentioned in the last
newsletter that Helen at New Hong Kong restaurant was
selling. The deal fell through and Helen is still here. Call
her at 582-9998 for great Chinese food - delivered.
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FIRE PREVENTION MONTH

October is Fire Prevention Month. The Largo Fire
Department, which started serving the communities of
Belleair Bluffs and the Town of Belleair in October of 2009,
is headed by Chief Shelby Willis. The fire station in Belleair
Bluffs, Station 43, has three shifts providing 24/7 coverage
of the area. They are headed by: A Shift, Lt Rosko, B Shift,
Lt Dixon, C Shift, Lt Ohanian.
Station 43 is classified as an Advanced Life Support Engine
Company capable of providing fire suppression and ALS
medical care. They service Belleair Bluffs, Town of Belleair,
Largo and other parts of Pinellas County by responding to
numerous types of emergencies, including but not limited
to structure fires, vehicle fires, fires outside structures, gas
leaks, hazardous materials incidents, fuel spills, water
rescues, elevator rescues, traffic incidents including vehicle
extrication, traumatic injuries, cardiac arrest, chest pain,
assaults, animal bites, difficulty in breathing, air transport
upgrades and other technical rescue situations.
Last year Station 43 responded to 2,453 calls for service.
This year (2015) they have already responded to 1,719
which is an average of 6.7 calls per day.
“We are very happy with the service provided by the Largo
Fire Department,” says Debra Sullivan, City of Belleair
Bluffs City Clerk. “We are currently working out the
language regarding a new fire station to be built in
Belleair Bluffs.”
Fire Prevention Day is Saturday, October 17 and the City
of Largo’s Fire Department is celebrating and educating
residents with a special open house and Chili Cook Off at
their main fire station, 201 N Highland Ave., Largo, from
1pm to 4pm.
There will be free rides on fire trucks, a landing by
BayFlight helicopter, a K-9 demonstration by the Police
Department and tours of the fire station. Enjoy their Chili
Cook Off, demonstrating the fire fighters cooking ability.
The Main Fire Station is located at 180 4th Street SW, just
south of West Bay and east of Seminole Blvd.

GOLD MEDAL WINNER

Congratulations to John
Fady, a Belleair Country
Club employee, for winning
a GOLD medal in the State
Golf Championship of the
Special Olympics, held on
Disney’s Palm, Magnolia
and Oak Trail Courses on
Sept 4th & 5th. Way to go
John!
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DELIGHTFULLY PUZZLING DALI EXHIBIT

The Dali Museum will electrify audiences again with the new Escher at The
Dali exhibit. The show highlights M.C. Escher, a renowned artist, whose
visual illusions puzzle and delight audiences worldwide, and is best known
for his “impossible constructions” and use of tessellation. Coming on the
heels of exhibitions from famed artists including Picasso, Warhol and da
Vinci, Escher at The Dali adds yet another inspiring perspective for visitors,
and will run through Jan 3, 2016, just prior to the Museum’s grand
opening of Disney & Dali: Architects of the Imagination.
On loan from the Herakleidon Museum in Athens, Greece, this robust
exhibition features 135 works covering Escher’s entire artistic career. The
show includes an array of the artist’s most famous works such as
“Drawing Hands,” “Reptiles” and “Waterfall” alongside rarely exhibited
early drawings of family members, panoramas of exotic landscapes and
historic architecture of Italy and Spain, original preparatory sketches,
M.C.Escher’s “Bond of Union” ©2015 The M.C.
mezzotints and more.
Escher Company–The Netherlands. All rights
reserved. From the collection of Herakleidon
“Escher, like Dali, played in a serious way with that fundamental question
Museum, Athens, Greece.
of visual art – What is real? Is the world as it looks to be, or have I
constructed an illusion in my mind? Escher delights every viewer with his visual sleights of hand,” said Dr. Hank Hine,
Dali Museum Executive Director.
Escher at The Dali features prints, drawings, a sculpture, wood blocks, a lithograph stone and posters drawn by the
artist to explain his printing techniques. The exhibit delves into his exploration of infinity through tessellation, in which
shapes fit together perfectly without overlapping, including an enormous woodcut “Metamorphosis” (1939-40) which
spans 13-1/2 feet. “Escher’s work is captivating on many levels,” said Curator of the Collection, Joan Kropf. “His
images are realistic but challenging, accessible but elusive, entertaining but serious. This Escher collection has only
been shown at a handful of locations in the U.S. and never in Florida – this is a rare treat for our visitors.”
Special exhibitions, including “Escher at The Dali,” are included in the price of Museum admission along with
complimentary audio guides; private, docent-led tours are available for a fee and upon advanced reservation. For
advance-purchase tickets visit TheDali.org/tickets. To book a private tour, call (727) 628-4778.
The Dali Museum is located at One Dali Boulevard, St. Petersburg. For additional information contact 727-823-3767
or visit TheDali.org.
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Something Fun To Do Nearby
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A VISIT TO THE MOREAN ARTS CENTER GLASS STUDIO AND HOT SHOP

by Bob Griffin, Publisher
Have you ever seen those one-of-akind glass dish or plate creations at a
major art shows and wondered “how
did they make that?” A trip to the
Morean Hot Shop and Glass Studio
can show you the answers to those
questions.
The Morean Hot Shop and Glass
Studio is a special production facility
located on the northeast corner of the
Morean Arts Center’s block at 719
Central Avenue. The Hot Shop is
behind the Glass Studio store and the
entrance is off 1st Avenue North. They
produce many types of art objects
made with clear and colorful glass on
site which are sold in their attached
Glass Studio retail store. Their store is
the largest retail glass store in the
Tampa Bay region.
The Morean Hot Shop is called that
for a reason. It is really a hot. Seven
days a week, on-staff artisans Paulie
Maiville, a glass artist for 30 years
and David Spurgeon turn on the
ovens and start the process to make
glass art. But when you visit the Glass
Studio store, you immediately see not
all glass art is alike. Each piece is
similar to a snowflake...each a little
different even if you try to make them
the same. Of course a snowflake
would not survive within a mile of this
place. It is that hot.
“I’ve been here since the beginning,”
says Spurgeon, one-half of the glass
team. “We opened the Hot Shop the
same week that Chihuly opened on
Beach Drive. I helped them install and
build all the equipment here.”
Inside the open air Morean Hot Shop
production facility, bleachers have
been installed, where people can sit
and watch the process of making
glass art. While their two in-house
artists move the glass through dozens
of steps, in and out of a pair of ovens

set at a temperature over 2,000
degrees, one of the artists narrates the
process describing what is going on.
Hot Shop shows are 30 minutes, 7
days a week (starting Sept. 28) at 1,
2, 3 and 4pm. June through
September, they are closed on
Mondays to allow their artists to create
new inventory for the Glass Studio
retail store.
To create one piece of their beautiful
art takes between 30 and 45 minutes.
Then the glass object is placed in a
special 900 degree oven, to “cool.”
Because the glass is layered, if it was
allowed to cool at room temperature,
the different layers would cool at
different times causing the piece to
crack. Instead it is slowly cooled which
can take up to two days. Once it is
finished, each glass item is displayed
in the Morean Glass Studio retail store
for sale for $75 to $300.
"There is nothing like creating colorful,
beautiful glass art," says Morean Hot
Shop Manager Spurgeon, who
became a full-time glass artist around
six years ago, after dabbling in other
types of art. "“I started working with
glass as art over 15 years ago. I met
some people in Gulfport who were
doing it there. Then, I heard about this
Hot Shop Morean when they were
adding it to their Art Center. I work
five days a week; I am off Thursdays
and Fridays.”
“I love doing our daily shows which
both educate and entertain residents
and visitors from around the world.
The Morean Hot Shop and Glass
Studio is a wonderful place to see
glass art up close and personal. It is a
great complement to our worldrenowned Chihuly Collection on
Beach Drive," Spurgeon explains.
The Morean Hot Shop offers a
Personal Glass Experience for
members and visitors. During the oneon-one class, they will create their

own piece of glass art with the help
of one of the professional glass artists.
The Personal Glass Experience costs
$75 for a 30-minute 1-on-1 session.
Four Personal Glass Experiences are
offered each day: Noon, 12:30pm,
5pm and 5:30pm. Pre-registration is
required. Personal Glass Experience
art can be picked up a day or two
later after it cools.
Periodically, they offer a Ladies Night
at the Hot Shop. Enrollment is limited
to five and each person will create
their own colorful piece of glass art,
just like Dale Chihuly!
If creating glass is not your thing, but
owning it is, you can buy their
wonderful creations in The Morean
Glass Studio retail store, which is full
of art made on site. The store, open
noon to 5pm daily is located at 700
1st Avenue N.
“Everything we make is for sale in
the gift shop. I have the best of both
worlds. I get to use all this great
equipment, and I get to see people
enjoy my products,” Spurgeon
concludes.
The Morean Arts Center, a
community-based visual arts based
organization, is almost one hundred
years old. It has been a major
component of the St Petersburg
cultural landscape since 1917. The
Center is comprised of The Morean
Arts Center and Gallery, The
Chihuly Collection on Beach Drive,
The Glass Studio and Hot Shop,
and the Morean Center for Clay at
the historic Seaboard Train Station
on 22nd Avenue South.
They currently have over 1,000
members. Their attractions are open
363 days a year.
Get more information on the Morean
Hot Shop and the overall Morean
Arts Center organization at
www.MoreanArtsCenter.org.
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30 YEARS AT KEEGAN’S SEAFOOD GRILLE

for years,” says Jackie. “Our
grouper, and fresh seafood. John III
oldest son, John III, had years added She-Crab Soup. “All of our fish
of experience and was the
is fresh and wild-caught,” adds John
reason we got the urge. We
III. “We do not buy farm-raised fish.”
searched online and this one
Their most popular item is the
popped up as a blind listing,
Keegan’s Grouper Sandwich with sells
but we did not know it was
for $12.99 with sides. “I remember a
Keegan’s. The broker said,
time they sold for $4.99,” says John III.
“You will be surprised” - and
They have other items including steaks,
we were.”
chicken, pasta, pork sandwiches and
vegetarian items. “We were going to
They quietly negotiated with
get rid of schnitzel, but so many
Linda and Caesar and on
August 11, 2008, became the people told us they came just for that,
we kept it,” says Jackie. Their popular
new owners. “Even the
kid’s meal is served on a Frisbee.
employees were surprised,”
says John Jr. “We opened up
The Schonowskis added a 20 seat
Linda & Caesar Labrador, Keegan’s first owners the next day and introduced
patio. They have 98 seats and serve
ourselves as their new bosses.
between 200 and 400 meals a day,
It was our desire to make the changedepending on the day and the season.
By Bob Griffin, Publisher
over as seamless and easy as possible.
The food here is consistently excellent,
Keegan’s Seafood Grille has been in
We kept the original menu, recipes,
and it is one of the reasons I love
Indian Rocks Beach for many years,
and staff. Even today, we have 85% of
working here,” says Annie, a server for
but it didn’t begin where it is today.
the same menu items and most of the
24 years. “I like knowing I am serving
Linda and Caesar Labrador opened
original staff.”
a quality product at an affordable
the restaurant, named after their son,
“When we bought the place, we only
price. I love our regular customers. I
in 1985 at 1309 Gulf Blvd, where the
had about 10 employees; 7 up front
have seen children grow up, and bring
Sandbar is today.
and 3 in the kitchen,” John Jr explains. their own kids here to eat.”
Caesar, originally from Spain,
“Today, we have about 30 people on
“We even had a wedding here once,
developed his chef skills while working the payroll--all employees are local,
inside when it rained,” John Jr.
on cruise ships. He worked at La Cave living nearby. Some of our employees
laughed. “Many people have their
(now Guppy’s), before he and Linda
have worked here for over 20 years.”
weddings on the beach and walk
opened their fine dining restaurant,
It truly is a family-run business. John Jr. across the street to hold their
The Anchor Room in Clearwater
is the general manager, Jackie runs
receptions at Keegan’s.”
Beach. In 1985, they opened
the office and payroll, John III runs the
“Keegan’s is one of my favorite long
Keegan’s.
kitchen, and Robert does the
time eating spots,” say Mayor RB
“We out-grew our small space and the marketing, web site and social media.
Johnson. “I recommend them to
landlord did not have more room for
“Owning a restaurant for the first time
visitors all the time. By the way, their
us to enlarge,” says Linda. “So, we
at our age, brought surprises,” says
Parmesan encrusted mahi-mahi
started looking around and found the
Jackie. “But, since John III worked at
sandwich is to die for!”
place at 16th Avenue.” that had been
or ran half dozen area restaurants
Keegan’s, open 7 days a week, is in
Scharmen’s Family Restaurant owned
over the past 25 years, we thought,
Keegan’s Plaza at 1519 Gulf Blvd.
by Dean Scharmen and his wife.
‘Why not?’ We realize now it is an 8Find
them on Facebook or visit
“At the time, we did not live here, but
day a week commitment!”
www.KeegansSeafood.com
we always loved Indian Rocks,” says
They acknowledge John III is the secret
Linda. “We operated the restaurant for to Keegan’s second success.
22 years. Our son, Keegan worked
“He buys and prepares all
there almost from the beginning. At 5,
the food,” says Jackie.
he helped clean tables and did
numerous jobs in the kitchen. Later, he “I worked at The Hungry
Fisherman, Mahi’s, Bobby’s
waited tables and helped cook.”
Bistro, The Kingfish, two
In 2007, Keegan’s was featured on the Columbias, Bob Spoto’s
popular TV show “Diners, Drive-Ins
place, and Frenchy’s
and Dives”. The show highlighting his
Saltwater Café,” says John
acclaimed charbroiled octopus made
III. “I was at Frenchy’s for
Caesar a star and Keegan’s Seafood
18 years, starting as kitchen
Grill famous for a few years. About
manager and moving up to
eight years ago, the Labradors had
general manager.”
enough of restaurant ownership and
“We did not change a thing
decided it was time to sell.
that first year,” says John III.
Indian Rocks Beach residents John Jr.
“Little by little, we tweaked
and Jackie Schonowski, and their two
the menu and recipes a
sons, John III and Robert, were
little.”Keegan’s is known for
shopping for a restaurant. “We had
several things: sangria,
talked about owning one in the area
daily specials, blackened
John Jr., Jackie & John III Schonowskis, today’s owners
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Organizational News...
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BELLEAIR ROTARY
The Club recently donated a number of backpacks and
school supplies to the Belleair Elementary School.
The Rotary in the Town of Belleair meets every Thursday at
12:15pm at the Belleair Country Club. The third Thursday
of the month is the general assembly and Board meeting.
They have events throughout the year that benefit many
local charities. To get involved, contact Joyce Baskin, 4327218, Joyce@Repkajennings.com or visit
BelleairRotary.org.
BELLEAIR WOMEN’S REPUBLICAN CLUB
They meet monthly on the first Friday, with issue
appropriate speakers. Meetings are for lunch at 11:30am
at the Belleair Country Club, and normally cost $22. Next
meetings are October 2, November 6 and December 4th.
To RSVP for meetings, call Sherri Morton at 581-8313 or
email her at SherrieMorton@TampaBay.RR.com. For more
information, visit BelleairWomensRepublicanClub.com
BELLEAIR SOCIAL CLUB
The Belleair Social Club meets every Tuesday morning at
9am in the back of Panera Bread for coffee and
socializing. They also meet for dinner at a different
restaurant on the first and third Sunday at 6pm, and for
lunch on the second and fourth Wednesday.
Membership is open to all seniors, living in the greater
Belleair area. There are no dues and couples are
encouraged to join the fun. They would like more male
memberts. They plan monthly social meetings, potluck
get-togethers, dinners, movie nights and visits to area
attractions. They also meet at the Belleair Rec Center for
their monthly trips and adventures. Call Marilyn
Daminato at 585-9633 for more information.
BELLEAIR BEACH ISLAND GARDEN CLUB
Meetings resume on October 21st. They meet the third
Wednesday of each month (October through April) at the
Community Center, Belleair Beach. Now in it’s 65th year,
membership is $20 per year and guests are welcome.
Call Brenda Licht to RSVP for events at 595-5427. Contact
Majorie Rose President, 238-8691.
MILITARY ORDER OF THE WORLD WARS
The Clearwater Chapter of the Military Order of the World
Wars meets for lunch on the first Tuesday of each month at
the Belleair Country Club. Social hour begins at 11:30am
followed by lunch and a short program. The next meetings
are October 6 and November 3 at 11:30am.
Members are retired active duty Military Officers and their
spouses or widows. They welcomes new members. To RSVP
for lunch or to join, call LTC. George Smith at 786-5578.
CLEARWATER COMMUNITY SAILING CENTER
Fun Racing is held on the third Saturday each month. If
you are new to racing or an old hand at it, this is a fun
way to learn, and keep your skills sharp. Skippers meeting
is at noon on the deck, and racing is from 1pm to 3pm.
The next racing dates are October 17 and November 21.
They also offers instruction in Stand Up Paddle boarding
and Kayaking. ClearwaterCommunitySailing.org.
BELLEAIR BEACH LADIES LUNCHEON CLUB
They normally meet the second Tuesday of each month,
(October through May) at various area restaurants. There
are no meetings through September. You do not have to
live in Belleair Beach to join, membership is $15 a year.
To join, please call Sherri Morton at 581-8313.

BELLEAIR GARDEN CLUB
Meetings resume October 7th at 1pm. The topic is
“Florida Native Plants” presented by Dr Craig Huegel,
Professor of Biology at St Pete College.
October 14 at 1pm Susan Kern, President of the Tampa
African Violet Society, will be the guest speaker.
Other meetings are November 4 (1pm) and 19th (10am)
The club features a monthly tea & general meeting
(October – May) on the first Wednesday of the month
1:00 pm, as well as horticulture programs (October-April)
on the second Wednesday of the month at 9:30 am at the
Belleair Garden Club at 903 Ponce de Leon Blvd., in the
Town of Belleair. Upcoming events include a field trip to
the Sunken Gardens, Orchid Extravaganzas.
Club membership is $50 per year, couples pay $55 and
seasonal members only $25. Guests are welcome. For
information, contact new President, Laura Katz, 581-4153
or email Gbycwm@Yahoo.com for more information.
GREATER BELLEAIR YOUNG WOMEN’S SOCIETY
This is the 37th year of GBYWS, a group of 180 women
who live and work in the Belleair, Belleair Beach,
Clearwater, Clearwater Beach, Sand Key, Largo and the
surrounding areas. GBYWS meets monthly from
September through May. The date and the location of the
monthly meetings vary; check the website for information.
Various activities include: Artsy Outing, Bridge, Bunko
Babes, Bunko Bunkettes, Canasta, Culinary Critics, Girls’
Night Out, Lit Ladies, Lunch Bunch, Movie Madness, Tea &
Scrabble, and Theater Patrons.
Each year, the group supports a local charity. This year it is
RCS (Religious Community Services) Grace House. For
more information, visit www.GBYWS.org. Contact Jo-Ann
Benware, President at joannbenware@msn.com
BELLEAIR CIVIC ASSOCIATION
The Association is open to all residents of the Town of
Belleair. Its purpose is to create goodwill within the
community through promotion and support of civic,
recreational, and social activities. If you are not already a
member, you can still join for 2015. If you want to help
or get involved, call Petey Henning, 584-4874 or e-mail
Phenning4@TampaBay.RR.com.
THE CLEARWATER YACHT CLUB
October 3: Country and Western Night (members only)
October 4: Blessing of the Pets (1pm) (Public Invited)
October 24: Halloween Party (members only)
Half of their members don’t have a boat. Most of their
social activities center around regular parties. Many events
are held at their in-house restaurant or Tiki-Bar out back.
Call 447-6000, visit www. Clwyc.org, or email
Office@CLWYC.org to learn more.
SUNCOAST CAMERA CLUB
This group promotes better photography. Make friends
with people who share your interests, improve your
photography and share your work. The next meetings are
October 27 and November 24 at The Hospice of Florida,
5771 Roosevelt Blvd at 7pm. Call Veronica Serra at 5124878 or visit SuncoastCameraClub.org or
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THE COOLEST WAY TO LOSE FAT

By Dr. G. Joseph Fitzgerald
COOLSCULPTING TRANSFORMATION of resistant fatty
deposits is certainly possible. FINALLY, reduce love handles,
saddle bag, thighs, abdominal and flank fat, without painful
liposuction, cutting, down time, anesthesia or infection risks.
This Harvard born technology is the “COOLEST” way to get
rid of unsightly bulges that even a million sit ups won’t get
rid of. You see, men typically accumulate resistant fat in an
apple core distribution. Women typically accumulate
resistant fat deposits in a pear shape distribution. These
areas can be permanently dissolved with this freezing
technology in as little as one or sometimes two treatments.
One of the most attractive benefits of CoolSculpting
Transformation is that you may resume your daily activities
the same day! One treatment freezes the targeted area and
the body naturally clears the area by a process called
phagocytosis. Simply, the macrophages (one of our white
blood cells) identify the damaged cells like a Pac-Man and
slowly remove the fat and cellular debris over a 2-4 month
period. The macrophages safely deliver the debris to the
lymphatic system for disposal.
The best results are seen 2-4 months post procedure. You
can expect a 20% reduction of the problem area after only
one CoolSculpting Transformation procedure.
Imagine during that time, you can actually continue to
exercise with minimal discomfort, omitting draining incisions
or dressing changes. This greatly empowers you to do your
part with eating well and exercise. This is almost impossible
if you have ever experienced liposuction. YES, it even works
if you have had liposuction in the past!
You can improve your results simultaneously with our
proven diet support HCG program, B12/LipoPlex/Detox

Program or any combination of the
above. You must do your part! YOU must
want this transformation. It can happen
with great follow up care and coaching.
This Harvard born technology WILL
spread like wildfire to many facilities. It is
ground breaking technology and FDA
cleared (the only FDA cleared treatment for non invasive
and permanent fat loss).
Therefore, I have Dr Fitz Tips on choosing the best place:
•Ask for before and after photos from actual facility clients.
•Ask if they have support and after care programs in place.
•Is there Dual Cool capability (2 areas simultaneously),
saving you time and reducing the fat twice as fast?
•What level rewards program is the facility? The higher the
office Rewards Program, the more treatments being
performed; hence, more treatment experience.
•Discounts are nice; however, always remember you get
what you pay for - COOLSCULPTING TRANSFORMATION is
no different. Thus, if you pay for the procedure and receive
B12/LipoPlex/Detox Program for free, these may enhance
your results BETTER than a discount!
•Inquire if the practice is trained, certified and has attended
the CoolSculpting University for advanced training.
To make your transformation permanent it is imperative that
you do your part! YOU are the key to permanent success in
this ground breaking procedure, as well as your overall
health. Aftercare counts! Compliance is essential with follow
ups, health maintenance and a great vested staff in your
success with COOLSCULPTING TRANSFORMATION!
Dr. G. Joseph Fitzgerald, Owner/Medical Director of PureLife MediSpa, has been practicing family practice medicine for 20 years.

Organizational News...
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CLEARWATER GARDEN CLUB
They are proud to announce, their new Community
Garden has 40 garden plots.
The Garden Club resumes their meetings Friday, October
9th at 10am with two guest speakers: Cathy DeFelice and
Nessie Johnson of the Edible Garden. The program will
include tips on incorporating semi-tropicals, edible
perennials and Central Florida natives into landscaping
plus touch on design principles.
Saturday, October 17 (10am) learn how to make a Wine
Cork Wreath, a great way to get ready for the Holiday
Season. Bring your own corks, join the fun and learn to
create versatile decorations.
The Annual Trash to Treasure Sale is November 14 from
8am to 4pm at the Clubhouse on Seminole Street. Donate
your stuff now and plan to attend to buy clothes, jewelry,
collectibles, furniture, plants and garden stuff.
The Clearwater Garden Club meets twice a month from
October through May, at 405 Seminole Street, Clearwater.
For more information contact, President Alice Jarvis at
391-3066 or email at bgjala@aol.com.
BEACH ART CENTER
Support the Arts! Become a member! Anyone interested in
the enjoyment of the visual arts can join. Members are the
heart and soul of the Center and their support makes a
great variety of wonderful programs possible for both
adults and children. Join or renew your membership and
support the arts. Single Yearly Membership: $50, Family
Yearly Membership: $65, Sponsorship Yearly Membership:
$250. The Beach Art Center is located at 1515 Bay Palm
Blvd. in Indian Rocks Beach. Call 727-596-4331 or visit
beachartcenter.org to more information.
CLEARWATER COMMUNITY WOMAN’S CLUB
The Woman’s Club is announcing their call for their Daisy
Grant nominations. Selected local charities will receive up
to $2000 in grants issued at their annual Daisy Grants
Fashion Show on March 13, 2016. The Club has been
awarding these grants for eight years to charities
demonstrating a need fand specific fund uses. Interested
Charities can apply on line at www.ClearwaterCWC.org.
Applications must be postmarked by January 6th.
The Clearwater Woman’s Club is part of the General
Federation of Women’s Clubs. It is a volunteer service club
and was established more than 40 years ago. Their motto
is “Making A Difference”. General Meetings are held the
third Tuesdays of each month, starting at 11am, at the
Clearwater Downtown Library. Women in Belleair are
welcome to join the Clearwater Community Woman’s
Club. Get more information at www.ClearwaterCWC.org,
contact Martha Hickey, 813-765-6219 or email
MarthaDHickey@Hotmail.com.
PINELLAS REPUBLICAN PARTY
They meet monthly on the second Monday at 7pm. Next
meetings are October 12 and November 9th at Banquet
Masters, 13344 49th Street N., Clearwater. New members
are invited for orientation at 6pm.
Call Charlotte Smith at 539-6009 for more information or
visit www.PinellasRepublicans.com.
DAUGHTERS OF AMERICAN REVOLUTION (DAR)
They meet on the third Friday of every month at the
Belleair Country Club for a luncheon beginning at
11:30am. To join, please call Linda Mintz at 488-1068.
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ST PETERSBURG DISTILLERY - MAKING SPIRTS LOCALLY

By Bob Griffin, Publisher
Yo Ho Ho and a bottle of rum, gin... vodka, whiskey and
all kinds of spirits. They are all made right here on the
outskirts of downtown St Petersburg.
While craft beer breweries are almost on every corner, we
now have a local spirit distillery. It is one of the first in our
area. St Petersburg Distillery, which was founded in 2014,
is trying to do for St Petersburg what Jack Daniels did for
Lynchburg & Tennessee--put us on the map for producing
quality crafted spirits including rum, whiskey, vodka, gin
and even a honey wine, called a mead.
Most of their products are spirits which
are strong, distilled liquors. Unsweetened,
distilled, alcoholic beverages must have
an alcohol content of at least 20% ABV
(alcohol by volume) to be called spirits.
ABV is a standard measure of how much
alcohol is in a drink. The spirits are
produced when grain, fruit, and or
vegetables are fermented, resulting in a
flavorful alcoholic drink.
St Petersburg Distillery is new to our area.
It is owned by St Petersburg’s Iafrate
family. Their craft spirits are distilled in
the independent artisan tradition. “We
distill our spirits in copper pot stills, using
organic ingredients and water distilled to
an exceptional degree of purity,” says
Daniel Undhammar, their Director of Development. “Our
pot-distilled spirits are made batch-by-batch in small
quantities, the old-fashioned way”
Their signature craft line features four unique, high
quality spirits - Sweet Corn Whiskey, Righteous Rum &
Spice, Tropical Gin, and Artisanal Vodka.
They also produce Tippler’s Orange Liqueur which is
made with real Florida Temple oranges, peel and all.
They also offer Oak & Palm Rums which are available in
two versions - Spiced or Coconut.
Their Banyan Reserve Vodka “is a rich, all-American
vodka made from 100% American corn and is gluten
free. It is 80-proof, 40% ABV. On the palate, it is robust,
complex, and full flavor with a hint of corn sweetness,
with a long finish. Excellent neat, on the rocks or in a
great cocktail,” says their marketing information.

The defining characteristic of mead is that the majority of
the beverage's fermentable sugar is derived from honey.
Their Royal Mead honey wine is made with real Florida
honey. It is 100% natural and contains no added sulfites
and or additives. Mead was the first elixir known to man
and was known to be the “drink of the gods.” Newly
married couples consumed it every day during their first
few months of marriage, thus leading to the term
“honeymoon.”
Most of their marketing and ads feature vintage pictures
and scenes from Old Florida, old Tampa
Bay & St Petersburg and have the look of a
historic old post card. The same look holds
true for the labels on the bottles giving
them a very retro vibe.
Even though they were just beginning, St.
Petersburg Distillery took a double gold
medal for their Tippler's Orange liquor and
for the Old St. Pete vodka at the 72nd
Annual Wine and Spirits Wholesalers of
America convention in Orlando last spring.
All their spirits are produced and bottled at
their St. Petersburg distillery. The
organization has brought together many
years of collective experience in the spirits
industry to start something from the ground
up, creating the high-quality products, they
themselves would most want to drink. Their
small-batch spirits showcase the artisan spirit of St. Pete.
All their products proudly proclaim they are “Crafted in
the Sunshine City,” And with a name like St Petersburg
Distillery, you know you are buying and drinking local!
You can find the products for sale at American Spirits 280 3rd Street So, World Liquors - 1601 Central,
Walmart, Winn Dixie, Publix & Total Wine, plus many
other fine wine & liquor stores in the area. Many local
restaurants are now serving it too. It is also served at the
Mahaffey Theater and the Rowdies home games.
Unfortunately they do not offer tours yet, but they hope to
add them in the future. Visit StPetersburgDistillery.com for
more information about them
including a list of restaurants
serving their products,
upcoming events,
and recipes.
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WALKING TO CALIFORNIA

We have been running a series of
articles about Indian Rocks resident
Sam Leonard, who has been
walking to California. On August
16, we received this final update on
Sam’s trip.
My name is Sam Leonard and I
started to walk across the country
October 2014 with my dear friend
retired Honor Guard Marine Al
Blake for our charity Walk for
Rehabbing Vets Charity123, Inc.
My last day of walking was May 1, 2015, due to
ongoing medical reasons. I was just diagnosed with
stage 4 stomach cancer, and will not be able to
complete my walk. I made it about half way across the
country, basically from Indian Rocks Beach to the west
side of Houston, TX. My final destination was Venice
Beach, CA.
We are donating 100% of the contributions made to
Walk for Rehabbing Vets, minus banking and
processing fees in the following manner: 80% to the
SEMPER FI FUND and the remaining 20% to the
TRAVIS MANION FOUNDATION MISSION.
We are in discussions with several members of the
TRAVIS MANION FOUNDATION MISSION regarding
completing this great walk across the country for our
Rehabbing Veterans.
Please visit www.walkforrehabbingvets.com or our
Facebook pages Walk for Rehabbing Vets or Sam & Al
– Coast to Coast for more information.
If you have any questions or concerns please contact
my son, Rip Leonard at 727-480-9080 or email
ripleonard@gmail.com.
Best Regards, R. Samuel Leonard
Sam died, two days later. Three marines are going to
finish the walk in Sam’s honor, beginning Feb 2016.

LOCAL WRITER PUBLISHES BOOK

Clearwater Beach resident
Richard Hillman recently
published the book, Tropical
Liason. Hillman, a world traveler,
was previously a resident of New
York, Maine, Scotland, Spain,
Brazil and Venezuela, before
moving here. “My wife and I used
to vacation here, but decided that
buying a condo here, in the
Regatta Beach Club, was more
economical,” says Hillman. “Part
of the reason we relocated from
NY was the winter of 2002. Say
no more.”
Tropical Liaison is the story of Manny White Vidal, an expert
of an oil-producing Caribbean nation riddled with poverty,
corruption and demagoguery. It ultimately leads to Vidal’s
search for meaning in the midst of an international power
struggle. Hillman is working on the sequel, Finding Rafael.
Parts of Tropical Liason were written on Clearwater Beach.
Tropical Liason is available at Book Bank in Largo and
on-line through Amazon
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SOCIAL SECURITY TEST
HOW MUCH DO YOU KNOW?

by Ray Ferrara, ProVise Management Group
Several people called after our first article on
Social Security with questions. Maybe one of the
best ways to help understand Social Security is
to ask some questions. The answers are at the
end, but please “no peeking”. J
1) Full retirement age for Social Security benefits
today is: a) 70 b) 66 c) 65 d) 62
2) How many years do you need to be married to receive a
spousal (even from an ex-spouse) benefit? a) just get
married b) 5 c) 10 d) 20
3 Approximately how much is your Social Security benefit
reduced if you start at age 62? a) 50% b) 33.3% c) 25% d)
10%
4) Instead of taking your benefit at full retirement age, how
much will your benefit increase each year by waiting (no
later than age 70)? a) by cost of living b) 8% c) 5% d) 3%
5) If you keep working past age 70, it is possible for your
Social Security benefit to increase? True or False?
6) Under normal circumstances, the earliest you can start
Social Security is: a) full retirement age b) 65 c) 62 d) 60
ANSWERS:
1) Age 66. It gradually increases to age 67 in 2027.
2) You qualify after 10 years of marriage. You may receive
your benefit, or 50% of your spouse’s benefit, whichever is
higher. Suppose your benefit is $1000 monthly and your
spouse’s benefit is $2400 monthly. 50% of her/his benefit
($1200) is higher, so you can take the spousal benefit.
3) Each month you start Social Security prior to full retirement
age reduces your benefit. At age 62, your benefit is
reduced by about 25%.
4) 8%. Suppose that your benefit is $2000 per month at
age 66. The benefit increases by $160 per month each
year that you delay. Thus, at age 70 the monthly benefit will
be $2640 per month.
5) True. Your Social Security benefit is calculated based on
the highest 35 years of earnings. If you earn more after
age 70 that was greater than a one of your previous
highest 35 years, the lower number is eliminated and
replaced by the higher year.
6) Under normal (retirement) circumstances the earliest age
is 62.
How did you do? Options for Social Security are numerous
and complicated. Decisions are generally irrevocable. You
cannot afford a mistake.
If you would like to discuss your Social Security options, we
will prepare a report at no cost or obligation. Ask for Evelyn
at extension 204. We are conveniently located at 611 Druid
Rd E, Suite 105 in Clearwater. Call 727-441-9022 or email
at info@provise.com.
Investment Advisory Services may be offered through ProVise
Management Group, LLC.
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BREAST CANCER VOYAGE

When The Electric Marina’s founder, Nancy Frainetti was
searching for a way to demonstrate the cruising range of
her company’s new Island Packet L24e, solar-assist,
electric launch, she set her sights on the Intracoastal
Waterway from Miami to Jacksonville, FL.
Nancy wanted to make this 360 mile voyage for a specific
purpose--one that symbolized the steady energy needed to
endure a challenge. She found this purpose in the life
generating work done by a Jacksonville non-profit called,
The Donna Foundation, www.donnahickenfoundation.org,
an organization raising money to support breast cancer
patients and their families, surviving the long haul of
cancer treatment.
The Donna Foundation was created in 2003 by Donna
Hicken Deegan, a three-time breast cancer survivor herself,
who learned firsthand the financial challenges breast
cancer can cause a family. Prior to her breast cancer,
Donna was a beloved anchor for First Coast News and
since leaving WTLV has become the backbone advocate for
helping women and men dealing with breast cancer, find
the resources to go the distance and beat their cancer.
Nancy contacted Julie D. Terrazzano, The Donna
Foundation’s director, and explained her vision to use her
L24e launch to symbolize the energy needed to cruise
from Miami to Jacksonville while creating awareness for
their foundation. She pledged to do what she could to
raise sponsorship and donations along the way, which The
Electric Marina will donate 100% of the net proceeds to
The Donna Foundation to further its work.
The voyage was plotted; the purpose was set. Now Nancy
needed a first mate to assist her in this lengthy voyage, so
who better to recruit as another volunteer, than her sister,
Paula Frainetti, founder of Metafit Solutions. Metafit
Solutions is a Pittsburgh, PA, personalized lifestyle testing
company that teaches people how to make realistic health
changes for disease prevention and chronic disease
management. www.metafitsolutions.com. Pooling together
their passions, Nancy and Paula have launched the first of
its kind – The Electric/Solar First Coast Voyage of Hope.
On October 27th, 2015 in Miami Beach, this unique
fundraiser will commence on its 9-day voyage. It will be a
beacon of energy and courage as the two sisters chart
their way to Jacksonville, demonstrating the efficient and
lasting will power of this electric launch. Its message of
“going the distance” for breast cancer patients will unite
people along the way -culminating and achieving its goal,
just as breast cancer survivors do every day.
Nancy is asking for our hometown support by visiting
www.electricmarina.com, whereby you may track the
voyage, interact with Nancy and Paula and hear breast
cancer survivor stories of those who will be warmly
welcomed aboard. She also asks for you to please
consider donating to this worthy cause.

BELLEAIR AREA NEIGHBORHOOD NEWSLETTER

BELLEAIR REC HOLIDAY EVENTS

Belleair Halloween Party and Haunted House
Saturday, October 24,
The Town of Belleair Parks &
Recreation Department is
gearing up to host their
annual Halloween Party and
Haunted House. With so
many Halloween
celebrations, you’ll want to
make sure to put this one on
your calendar. Enjoy food, trick or treat trail, costume
contest, not-so-scary maze, haunted house, bounce houses,
prizes and more. The party is from 5-8:30pm Saturday,
October 24, at the Dimmitt Community Center, 918
Osceola Road in Belleair. For more information or to
participate in the trick or treat trail, call 518-3728.
Thanksgiving Adopt A Family
November 2-16
The Belleair Parks &
Recreation Department and
the Belleair Teen Council are
partnering with local Public
Elementary Schools again this
year to adopt 40 local
families in need. They will be providing families with a
complete Thanksgiving meal, various essentials, toiletries,
and other items. You can donate one item or adopt a
whole family for $100, checks made payable to “Town of
Belleair”. Every little bit helps. Donations of canned goods,
toiletries, and Publix gift cards (a full list will be listed on our
website) can be dropped off at the Dimmitt Community
Center, from November 2nd to the 16th, at 918 Osceola
Road, Belleair. To participate, call 518-3728 or e-mail
dfelten@townofbelleair.net.
Belleair Community Garage Sale
Saturday, November 14,
Visit beautiful Belleair while you search for treasures at this
multi-family, community event. After Friday, November 6, a
list of garage sale addresses as well as the garage sale
registration form will be available at www.belleairrec.com.
Belleair residents can participate by returning a completed
registration form to the Parks & Rec Department, as well as
completing a garage sale permit from the Police
Department. Non-residents can rent a space for $25 in the
Belleair Town Hall parking lot. For information or to get
your address listed as part of the community garage sale,
call 727-518-3728.

PALM TREES ARE DYING

Did you know the Washingtonian palm trees are dying around Belleair?
The Belleair Community Foundation (BCF) and the Town of Belleair Parks and Recreation Department
invite you to participate in the newest beautification project in Belleair -- replacing the diseased
Washingtonia palms on Indian Rocks Road as well as in other areas in town.
Here’s how it works: For every dollar you donate, the BCF and the Town of Belleair will each match
your contribution. The cost of a new tree is $375, so if you sponsor one tree, three will actually be
planted!
Donations should be mailed to The Belleair Community Foundation, (please write “Palms for Belleair”
in memo), 903 Ponce de Leon Blvd., Belleair, FL 33756. The BCF is a 501c-3 organization so your
contribution is totally tax deductible.
There are so many reasons to plant a tree – as a tribute to a loved one, friend or pet, or just to help
Belleair continue its quest to preserve the beauty and green space in Belleair.
If you call Belleair home or appreciate these glorious palms, please join us in our beautification
efforts! Questions? Call Karla Rettstatt at (727) 446-8204 or Eric Wahlbeck at (727) 588-3769.
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NOT JUST ANOTHER MUSIC FESTIVAL

“Heritage, community, the
destination, the venue, an annual
culture of music and perhaps most of
all - education,” offers Steve
Weinberger, CEO of the Clearwater
Jazz Holiday Foundation, “these are
some of the things that define who
we are and our impact. We are so
much more than just another
festival.”
Although serving in a new role as the
Foundation’s CEO, Steve is no
stranger to the Clearwater Jazz
Holiday family. Steve practiced law
for nearly 15 years in Clearwater
and was a partner with the Johnson,
Pope law firm. For as long as he
practiced law, he wore many hats on
the Foundation’s Board of Directors,
the group responsible for securing
the funding and partnerships
necessary to sustain the Clearwater
Jazz Holiday music festival, now a
nationally and internationally
recognized music festival, spanning
four days every October. The event
draws tens of thousands every year
to Clearwater’s Coachman Park and
brings a tremendous economic
impact. However, the Foundation’s
presence can be felt all year long.
“I think more folks are beginning to
understanding and appreciate the
enormous cultural impact we have
throughout the year leading up to the
festival, including our popular High
Note Society events and various
educational programs,” Steve
explains.
The High Note Society is one of the
most popular ways to support the
Foundation and its initiatives (“And to
get the best seats in the house”). It is
a social, networking arm, consisting
of individuals, businesses, jazz
enthusiasts, and pure music lovers,
founded as means to provide support
for the festival as well as to promote
music education and arts in the
community. These events have
evolved and now draw crowds of
300-500 and showcase local
musicians.
Steve adds, “Our Education and
Outreach Committees are committed
to creating performance
opportunities through out the year for
local musicians and aspiring young
musicians. We are known for
showcasing incredibly talented,
young, home-grown musicians,
helping to promote them, creating
opportunities for them to learn,
helping them to build confidence,

and helping to create new fans.”
Before accepting the full time CEO
position, Steve served on the
Foundation’s Executive Committee in
the roles of Secretary, Vice-President,
President, and Past President, always
helping to grow and steer the festival
to new heights.
“Steve’s positive and youthful drive,
and dedicated spirit over many years
have truly given our non-profit
foundation new life, and has led us
beyond our goals. His commitment
to always delivering a quality
experience to the community each
year is extraordinary,” says Larry
Gerwig, Executive Vice-President,
Creative Contractors, Inc. and past
Jazz Holiday President.
“The Jazz Holiday board needed to
reflect the emergence of the younger
demographic in our community who
have a passion for jazz and jazz
education and insight into how we
could expand our base of supporters.
Steve was not only a source of
inspiration but effective
methodologies on how to achieve
our goals. He has been a gift to us
that keeps on giving,” adds Bill
Horne, Clearwater City Manager.
Education is a core component to the
Foundation’s mission. In addition to
providing scholarships and grants to
young people with a background
and interest in music and advanced
jazz students such as those accepted
to Ruth Eckerd Hall’s elite jazz
programs, the Foundation also
organizes a widely accepted History
of Jazz Education Outreach program
in the school system at no cost to the
schools. The program reaches

thousands of Bay Area middle and
elementary school students,
educating them about the history of
jazz through a creative
lecture/performance presentation
and building a next generation jazz
audience.
“The Foundation partnered with
prominent, local jazz and music
educator Frank Williams III and an
amazing professional group of local
jazz musicians to develop a creative
lecture/performance presentation
and build a next generation jazz
audience,” says Dick Crowl, longtime Foundation Board Member with
a strong focus on education
initiatives. “The live, interactive jazz
music experience is designed to
educate students about the culture,
history, and feel of jazz and its
evolution as a unique, American art
form.”
Other education initiatives include
unique, event-based learning
experiences at the festival for
students in area high schools and
universities, touching on all facets of
the event production and include
photography, journalism, stage and
video production, culinary arts,
graphic design and merchandising.
The Foundation and its Education
Committee aim to broaden the reach
of these programs and create new
opportunities and partnerships in
coming years.
The Clearwater Jazz Holiday music
festival is October 15-18. For more
information about the festival, its
education programs, and
volunteering visit
www.clearwaterjazz.com.
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