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Introduction
Google’s Quality Raters’ Guidelines have been around for quite a few years. They are a large
document that is given to thousands of people whom Google hires as contractors. The goal of
these guidelines is teach these “Quality Raters” how to assess the overall quality of a website.
It is important to note that the Quality Raters have no direct impact on the websites that they are
analyzing. If they think that a particular website is a low quality one, that website will not be
directly demoted. Instead, what happens is that the information gained from these raters is
given to Google’s engineers to help them create better algorithms to assess quality on the web.
It is believed that there are several thousand Quality Raters and that each one of them is
evaluating a large number of sites. It is also believed by many that their findings are used to
train machine learning algorithms.
You can find these guidelines here:
https://static.googleusercontent.com/media/www.google.com/en//insidesearch/howsearchworks/
assets/searchqualityevaluatorguidelines.pdf
The document is huge…around 160 pages. It contains many examples of high and low quality
sites. It also contains specific examples of what Google considers measures of high and low
quality.
The purpose of this report is to assess your website through the eyes of one of Google’s Quality
Raters. You will see several questions, followed by a screenshot of the relevant section of text
from the guidelines and then our thoughts on how your site compares.

Is the Site’s Purpose Clear?
Google’s quality guidelines say the following:
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If your site’s purpose is not clear to someone who is a stranger to your business, then this is not
good.

Is the site’s purpose clear?
[Insert notes here on whether or not the site’s purpose is clear. Refer to the accompanying
ebook for further instructions on how to do this.]

Is the site likely to be considered a YMYL page?
YMYL stands for “Your Money or Your Life”. If Google considers your site a YMYL site, it is
likely going to be held to a higher standard of quality.
On February 7, 2017, there was a significant core quality update that affected a large number of
sites. A good number of sites that saw a significant drop in traffic starting in February or March
of 2017 appear to have been affected by this algorithm change. A large number of these sites
were YMYL sites that were lacking in some aspect of quality.
The following are generally automatically considered YMYL sites:
· Sites giving medical advice.
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· Sites giving legal advice.
· Sites giving financial advice.
· Sites that allow purchase of products or services.
Here is what the QRG have to say about YMYL pages:

Is this site a YMYL site?

Is it clear which content is main content and which is
supplemental content on important pages?
Main content is the part of the page that directly helps it achieve its purpose. Supplemental
content is everything else. Examples of supplemental content include the following:
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●
●
●

Navigation links
Sidebar information
Footer information

Is it clear which content is the main content and which is supplemental
content on important pages?

Are ads and sponsored content clearly labelled as such?
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Are ads and sponsored content labelled as such?

Is it clear who is responsible for the content of the site?
Google wants to see that it is obvious who is responsible for the site’s content. While it can be
acceptable for a site’s owners to remain anonymous, this is not recommended.
Here is what the QRG have to say:
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Having an ‘About Us’ or ‘Contact Us’ page lets Google and users gain a further understand the
scope and context of your website. This makes it clear who runs the site and who is creating the
content, helping determine which individuals are responsible for certain sections of the site.

Is it clear who is responsible for the site?

Is there an obvious way to contact the site?
Google instructs the Quality Raters to determine whether it is possible for users to contact the
site owner or business. This can be tricky as some site owners want to remain anonymous.
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If a site has no obvious contact information, this can potentially be seen as a sign of low quality.

Is there an obvious way to contact the site?

For a shopping website, is there obvious information on payment
terms, refund policy, etc?
I found it interesting that Google specifically asks their Raters to look for this information. It
makes sense to me though as this type of information really should be found on any legitimate
shopping website.
I would complete this section for any site that sells products.

Is there obvious information on payment terms, refund policy, etc.
(Note, you can enter N/A here if this is not a shopping site)
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What off-site reputation information is available?
Did you know that the things that people say about your business, off of your website is used as
a ranking factor? At the SMX conference in the fall of 2017, Google’s Gary Illyes commented
twice that off-site sentiment is important.
Most likely, negative comments across the web like this are only a problem if there is obvious
widespread concern. If you have a few negative reviews online, you are probably not at risk for
an algorithmic demotion.
Here is what the QRG say:
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What evidence can be found regarding off-site reputation?

Is there reputation information available from Yelp, BBB, Google Shopping
or Amazon?
This section is similar to the last section. If a business is listed in Yelp, BBB, Google Shopping
or Amazon, this can be a sign of a legitimate business. If you have no listing in these areas, but
their competitors do, then this is something that should be improved upon.

Is there any reputation information available from Yelp, BBB, Google
Shopping or Amazon?
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Is there any evidence of the site/company being involved in fraud or
financial wrongdoing?
Negative reviews are bad enough. But, if it is really obvious that your client has a history of
fraud or financial wrongdoing, this can affect your rankings as well. We don’t know exactly how
Google measures this, but it is definitely mentioned in the QRG:

Is there evidence online of fraud or wrongdoing for this company?

Are there any on-site testimonials, user engagement, etc. that could be
indicative of a good reputation?
Google likes to see that people are saying good things about a company, even if it is on your
own website. Here is a quote from a guide that Google has on making a high quality site:

In terms of user engagement, an active comments section can be a sign of good engagement
too. Gary Illyes from Google was asked about this on Twitter:
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Is there evidence of a positive on-site reputation?

Is this a YMYL site with no external reputation?
Not every site has external reputation information available. If every site needed a reputation in
order to rank well, we would never see new sites ranking. However, if your site is considered
YMYL then it likely will not rank well unless external information is available. The reason for this
is that Google does not want to be prominently displaying financial, medical, legal or other
important advice from a site or business that no one has ever heard about.

Is this a YMYL site with no external reputation
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Is there evidence of strong E-A-T (Experience, Authority & Trust) for this
site and its authors?
E-A-T is one of the most important parts of Google’s assessment of quality for many sites. If
your site is a YMYL site, then E-A-T is extremely important.
Many sites saw drops on February 7, 2017 or with other core quality updates had serious E-A-T
problems. For example, a site was previously ranking highly for queries about a number of
prescription medications. However, the site had no one on staff with medical E-A-T. Another site
was a site that gave business advice and coaching. The content was good, but the lack of E-A-T
from the authors was quite obvious. This site dropped on February 7, 2017 as well and their
rankings were overtaken by a couple of sites whose authors had extensive business schooling
and were often quoted in authoritative business publications like Forbes and Inc.
Lack of E-A-T is a serious issue. In some cases, this can’t be fixed. However, some sites have
successfully seen great ranking improvements by improving upon their E-A-T.
Here is what the QRG say about E-A-T:
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E-A-T is most important for YMYL sites. However, I do believe that every site should do
everything they can to demonstrate their E-A-T.

Does this site have good E-A-T?
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If this is an eCommerce store, how is the E-A-T in regards to
products?
If a site sells products that are expensive or represent a major investment it is important that
good Experience, Authority and Trust is demonstrated. Having a good reputation on and off site
as well as a helpful customer service department is key in maintaining E-A-T.

Does this site have appropriate product E-A-T

Are there any pages that have obvious signs of low quality?
The Quality Raters are given very specific instructions on what to look for on individual pages of
a site in terms of reputation.
A page is considered low quality if any of the following are true:
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Are there pages on the site that have issues with low quality?

Is there medical, financial or legal advice that should be kept up to date?
The QRG mention that sites offering medical, legal and financial or other YMYL advice should
be regularly kept up to date.

Is there any obvious evidence of YMYL advice that should be kept up to
date?

For eCommerce stores, is the shopping cart working? Are there other parts
of the site that don’t work properly?
For eCommerce sites, Google instructs the Quality Raters to actually put an item in the
shopping cart to make sure that it is working. A shopping cart that is not working properly can be
a sign of low quality.

Are there parts of the site that don’t function as they should
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Is there evidence that most pages on the site have one of the following:
time, effort, expertise, talent/skill:
The Quality Raters are instructed to assess individual pages to determine whether they are of
high quality. It is important that articles have a good amount of content in them. This doesn’t
necessarily mean that you need to have a certain number of words on the page. But, it does
mean that you should have enough words on the page to be extremely useful to people.
When the Raters are assessing the quality of the content, they’re instructed to not only read the
content on the page, but also look at the pictures, watch videos, play games if they’re there and
more.
They’re wanting to see that this page had a lot of time, effort, expertise, and talent/skill put into
it.

Is there evidence that most pages have a good amount of time, effort,
expertise, talent/skill
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Is there obvious evidence of low quality main content?
Qualities like time, effort, expertise, and skill which help establish E-A-T are important in
determining the page quality. If those qualities are lacking from the MC that content may be
considered low quality leading to the page to be given a low quality rating.
Low quality content can be a bit subjective. We don’t know exactly how Google determines what
content is low quality. Much of this is may be machine learned. However, Google does give us
some examples of the types of things that would be considered low quality content:

Is there evidence of low quality main content on pages?
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Are there pages with an unsatisfying amount of main content?
Again, for MC to be seen as high quality the page should look like a considerable amount of
time, effort, expertise and talent/skill have been put into its creation. It is important to note here
that the word count of a page is not always important. If you have a page that contains only a
few words, but searchers are finding it useful, then this can be acceptable.
What we’re looking for here is obvious evidence that a page does not contain enough
information to be helpful.
Here is what the QRG say:

Is there evidence of pages with an unsatisfying amount of content?

Are there distracting or disruptive ads?
As mentioned previously, Google understands that many websites need ads in order to make
money. But there are some types of ads that can be annoying to users and can result in a lower
assessment of quality:
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Is there evidence of distracting or disruptive ads on the site?

Are there ads that could deceive the user into clicking?
Providing the end user with an enjoyable experience means that advertisements should be well
defined and easy to recognize. Any efforts attempting to trick visitors to click ads will lead to
user frustration and therefore should be given a low quality rating.
Google has an algorithm to detect deceptive ads. An example would be an ad that says,
“Download” enticing a user to click it thinking that they will download their software, but in reality
they don’t realize that they are clicking an ad.
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Is there evidence of deceptive ads on the site?

Are any of the following signs of low quality content present?
Similar to tricking users to click ads, websites that attempt to impersonate more well known
pages or misrepresent facts with the intention of deceiving users are considered extremely low
quality pages.
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Is there evidence of extremely low quality content?

Is there any of the following evidence of Lowest Quality Main
Content?
The Lowest Quality MC are essentially pages that serve no useful purpose. These pages may
contain content created specifically for SEO purposes, plagiarized content or intentionally
misleading users on topics of significance.
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Is there evidence of pages with this type of low quality?

More on pages copied from another source.
Content doesn’t have to be copied word for word in order to be considered low quality. Here is
what the QRG say about scraped content:
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Is there obvious evidence of hacked or spammed pages?
Google does not want to show users hacked content. Sometimes Google can algorithmically
pick up hacked content and give site owners a manual warning in Google Search Console. But,
I have found that quite often Google doesn’t pick up on hacked content. Still, I do think that even
without a GSC security warning, the machine learning algorithm may be able to determine that
hacked content is present and demote this content.
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If your website has thousands of pages indexed it is possible that hackers have attempted to
create pages, posts or left links that benefit them.

Is there evidence that the site has hacked content?

Does the site have Q&A or Forum pages? If so, is the E-A-T of
the participants generally good?
Forums can be awesome sources of good user generated content. But, they can also be chock
full of low quality content. Google considers forum posts to be low quality if they have no
answer. Forum pages can also be places where a lot of spam resides as covered in the
previous section.
Assessing the E-A-T of forum posters can be tricky. Google doesn’t expect each poster to have
a medical, legal or financial degree. I believe that what they’re looking at here is whether the
forum posters have helpful posts. If many of the posts in a forum are gibberish or spammy, then
this can be a sign of low quality.

Is there evidence of low quality forum pages?
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Conclusions
(Include a summary of your findings here.)
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