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The New Academy Shop 
by Kathee Hoove, shop manager, Honolulu Academy of Arts 

The new Henry R. Luce Pavilion 
Complex at the Honolulu Academy of 
Arts encompasses several facets of the 
museum's operations, including the 
Academy Shop. The previous Academy 
Shop dated from January, 1982, and had 
not been refurbished for 18 years. 
Retail stores in major malls might 
renovate every two to three years, but 
such is not the trend in museum retail. 
The Academy Shop's new incarnation 
came about as part of the museum's 
vision of a new complex, incorporating 

a gallery for the arts of Hawai 'i, a new 
changing exhibition gallery, the cafe, 
and shop, which could be opened in the 
evening, in conjunction with the theater 
or special events without the expense of 
opening the entire museum. 

The Academy's administration 
understood from the outset the need for 
a retail architect, separate from the 
overall project architect. Four firms 
were invited to bid on the project; two 

(Continued on page 6) 

New 
Marketing 
ColS)rtium 
Formedfor 
Civic Center 
By Alice Guild, director, 
'Iolani Palace 

If your institution or 
organization lies within the 
area bounded by Chinatown, 
Blaisdell Center, Tantalus and 
the waterfront, you are invited 
to become a member of the 
newly formed Civic Center 
Tour and Marketing 
Committee. Join now and 

·you won't miss a beat! 

This group first came together in early 
March to explore the possibility of 
reviving the dormant Capitol District 
Tour Program. With the imminent 
relocation of the State Foundation on 
Culture and the Arts (SFCA) to One 
Capitol District and plans for a visitor 
center in the main lobby, the timing was 
ideal. As discussions progressed, it 
became apparent that a tour program 
could not exist without a consolidated 
marketing effort. Everyone agreed that 
SFCA should serve as the catalyst and 
that the visitor center was essential to 

(Continued on page 7) 
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Diversities: Mirage or Oasis? 
The Western Museums Association 
(WMA) is pleased to announce that 
preliminary programs for the annual 
meeting in Palm Springs, California, 
October 10-14, 2001, were mailed to 
WMA members in early May. Don't 
miss this meeting with confirmed 
Keynote Speaker artist Alison Saar and 
WMA Luncheon Keynote Debra 
Meyerson, Professor at the Simmons 
Graduate School of Management, 
Center for Gender and Organizations. If 
you are not a member, please contact 
WMA for a program at (510) 238-9700 
or director@westmuse.org or go to 
www.westmuse.org to register online. 
Applications for financial assistance 
through the Wanda Chin Professional 
Development Support Fund are also 
available online at: http:// 
www.westmuse.org/ 
WandaChin_Appl.htm. 

For years the Western Museums 
Association has addressed the issue of 
cultural diversity in museums and in 
the association. The 2001 conference 
will continue that dialog while 
addressing ways to embrace multiple 
perspectives within the museum 
profession, including institutions of 
differing sizes and disciplines, and 
staffs/audiences/volunteers of various 
ethnicities, ages, economic 
backgrounds, sexual orientations, 
physical challenges, and others. 

-
Alice Guild Honored 
Alice Flanders Guild, executive 
director of the Friends of 'Iolani 
Palace, was honored recently by the 
YWCA of O'ahu as a woman leader of 
the year. Active in the community for 
over 45 years, Guild has served as a 
director of Child and Family Service, 
Aloha United Way, the Junior League 
of Honolulu, the Garden Club of 
Honolulu, Hawai 'i Public Radio and 
the James & Abigail Campbell 
Foundation, just to name a few. 

The Palm Springs desert resort cities are 
an ideal setting for this 66th annual 
meeting of the Western Museums 
Association. The region is a place of 
contrasting cultures and impressive 
natural history. Delegates to the 
conference will experience the 
exceptional quality of the museums and 
cultural centers in the area including the 
Palm Springs Desert Museum, the Agua 
Caliente Cultural Museum, the Living 
Desert, the Palm Springs Air Museum, 
and the Children,s Discovery Museum 
of the Desert. The conference will 
include 47 Sessions, 7 Preconference 
Workshops, and a 30+ vendor Exhibit 
Hall. Post conference tours include a 
visit to the Salton Sea and Salvation 
Mountain, home of renowned outsider 
artist Leonard Knight, and an 
architecture tour of Palm Springs 
modernist residences by important 20th 
c architects such as Richard Neutra, John 
Lautner, E. Stewart Williams, William 
Cody and Albert Frey. 

The WMA invites you to join it in this 
invigorating desert environment. This 
conference is an opportunity to assess 
the vitality of the field, to examine and 
learn from our best practices, and to 
listen to colleagues, to share diverse and 
similar experiences, and most 
importantly ... to conclude the conference 
with a sense of awareness, inspiration, 
and fellowship. f 
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She has been a director of Central 
Pacific Bank for over twenty years and 
was a former general manager of Ala 
Moana Shopping Center. But Guild is 
known primarily for her exemplary 
volunteer and community service and 
stands as a strong role model for 
younger women who want to make a 
lasting contribution to modem Hawai 'i' 

Hui says Aloha to 
Executive Director 
Stephanie 
Sheppard 

The Board of Directors of Hui No 'eau 
Visual Arts Center announced that it has 
reluctantly accepted the resignation of 
its executive director, Stephanie 
Sheppard. Sheppard will be relocating 
to Austin, Texas in August. The Hui has 
created a search committee to replace 
her. 

Sheppard has served the Hui since 1996. 
Her many contributions over the past 
five years have positioned the 
organization to achieve its mission of 
becoming a premiere art center, not only 
in Hawai 'i, but also in the country. 

Board President Jennifer Brumbaugh 
stated, "Stephanie has our gratitude for 
an outstanding job at the Hui over the 
last five years. Her leadership has been 
instrumental in furthering the objectives 
of the organization. We wish her the 
very best in her new endeavors." 

Hui No'eau Visual Arts Center is a 
registered 501-c-3 non-profit 
organization. The 25-year-old 
upcountry Maui arts center offers 
classes in photography, ceramics, 
jewelry making, drawing, painting, 
printmaking, and woodworking for 
adults and youth. A wide range of 
contemporary local art is presented 
through its exhibition program. For 
further information contact Hui f 
No'eau's office at (808) 572-6560. 
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■ 
LOCALNEWS 

The ARTSatMarksGarage 
by Marilyn Cristofori, executive director, Hawai'i Alliance for Arts Education 

Officially opening July 27 and 28, 2001, 
The ARTS at Marks Garage is an 
incubator arts enterprise program with 
the long-term goal of establishing the 
arts as a viable economic force in the 
Hawai'i community. The arts and 
culture industry is envisioned to be a 
growing and important part of Hawai'i's 
overall future economy. The site in 
downtown Honolulu is located on the 
comer of Pauahi Street and Nu 'uanu 
A venue, on the street level of Marks 
Garage directly across from the Historic 
Hawai 'i Theatre. It is pivotal to the 
emerging "Cultural Improvement 
District," a link to the city's financial/ 
government district. 

The ARTS at Marks Garage will 
provide exhibition /gallery space for 
display and sales of artwork as well as 
performing arts demonstrations. It is a 
resource for the local arts community, 
Honolulu residents and visitors. The 
plans include educational programs, 
shared access to conference and 
administrative spaces, and, most 
importantly, a gathering place for the 
community who enjoy and learn from 
the arts. The center's educational 
opportunities will include regular free 
lectures, demonstrations, skill-building 
arts lessons, access to special 
performances and exhibitions, and 
"side-by-side" family arts and culture 
education. It will service the 
neighborhood and needy children as 
well as attract visitors seeking to 
experience the fine visual and 
performing arts of Hawai 'i. 

Welcomed as a key player for the 
Cultural Improvement District, the 
ARTS at Marks Garage is a 
collaborative undertaking which will 
provide diverse cultural resources. 
Hawai 'i Craftsmen is designated as the 
on-site manager, oversight is by the 
Hawai 'i Alliance for Arts Education, 
and the partners who are committed to 
this enterprise and who will also occupy 
the site include: 

Hawai 'i Craftsmen 
Pacific Handcrafters Guild 

Hawai 'i Academy of Performing 
Arts 

PHG Foundation 
Hawai 'i Watercolor Society 
Tau Dance Theater 
Kekoa Stage Management 
Lizard Loft Theater 
Tim Bostock Theater Productions 
The Art of Coffee 
Twilight Productions 

Alliance member organizations will also 
contribute to programming. 

The ARTS at Marks Garage is working 
closely with surrounding neighbors to 
help create a synergy of economic 
opportunities, commercial diversity and 
social infrastructure to help transform 
the community. Community neighbors 
include: Historic Hawai 'i Theater, 
Architects Institute of America, 
Artmosphere, Havana Cabana, Indigo 
Eurasian Cuisine, Island Keepsakes, 
Pegge Hopper Gallery, Ramsay Gallery, 
Studio of Roy Venters, and Victoriana 
luxe/ Michelle Henry Boutique / Tea at 
1024 Nuuanu. Public meetings were 
held at Ramsay Gallery in April 2000 
and at Hawai'i Theatre in August 2000, 
with the project receiving unanimous 
endorsement from the community on 
both occasions. 

The ARTS at Marks Garage will 
contribute to community revitalization 
in Honolulu. Beyond direct 
expenditures on arts, there are related 
benefits: arts districts revitalize urban 
areas, attract investments, and draw 
tourists. Furthermore, attendance at arts 
events generates related commerce for 
hotels, restaurants, parking, and other 
retail business. The link between the 
arts and flourishing economies is 
obvious. By investing in the arts and 
arts education, we invest in our 
communities. 

The Hawai ' i Alliance for Arts 
Education, a 501 [ c ][3] tax-exempt 
agency founded in 1980, serves ALL 
ARTS-dance, music, theatre and 
visual arts-and is the only statewide, 
private non-profit for the arts with a 

LaniMa'aLapilio 
Leaves Judiciary 
HistoryCenter · 

■ 

After more than twelve years as 
executive director of the King 
Kamehameha V Judiciary History 
Center, Lani Ma 'a Lapilio resigned to 
move to the private sector. She will be 
part of a new public-affairs firm, 
Hoakea, with an emphasis on 
community outreach, governmental 
relations, and corporate affairs. 

A graduate of the Richardson School of 
Law at the University of Hawai 'i and 
with a graduate certificate in Historic 
Preservation from the University of 
Hawai 'i, Lapilio was the first director of 
the Center. During her tenure the 
Center grew from a fledgling law 
museum initially serving 2,000 students 
to now welcoming about 40,000 visitors 
annually including almost 13,000 
students in the school tour program. 

Under her guidance, the Center evolved 
from a totally non-profit organization in 
1989 to an established program of the 
state's Judiciary in 1990, governed by a 
five-member executive board appointed 
by Hawai'i's Chief Justice. Some of the 
innovative programs developed by the 
Center include law-related educational 
curriculum-Trial of a Queen and 
Judges in the Classroom, living history 
programs, judges speakers bureau, mock 
trial competitions, school tour program, 
and publications- Ka 'ahumanu Molder 
of Change and Ali 'iolani Hale A 
Sentinel in Time. T 

direct national affiliation: member of the 
Kennedy Center Alliance for Arts 
Education Network, a major program of 
the John F. Kennedy Center for the 
Performing Arts in Washington D.C. It 
represent a membership of 100 
organizations and 300 individuals, a 
combined statewide membership over 

35,000.' 
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PECIAL REPORT 

Attracting New Constituents to Mission 
Houses Museum 
by Deborah Dunn, executive director, Mission Houses Museum 

At Mission Houses Museum, the 
complexities of what occurred on its 
historic site in the last 180 years 
provides a rich fabric of choices of what 
and who to interpret for visitors. There 
is a story to pique everyone's interest 
within the archives, the library, and the 
collections and the museum uses these 
stories to attract new audiences. 

The Museum has a reputation for 
presenting popular, thoughtful, 
sometimes controversial, and innovative 
educational experiences for the public. 
In the 1970s the museum established 
two traditions that have become 
signature events: the Annual Hawaiian 
Quilt exhibition, and the craft fairs that 
circle the historic houses twice a year. 
In the 1980's exhibitions and living 
history performances included lively 
debates between the Reverend Hiram 
Bingham and visiting sea captains; 
exhibitions such as Na Wahine explored 
the lives of native Hawaiian and foreign 
women in the kingdom; and Meet the 

Chamberlains took visitors into the 
intimate lives of a missionary family. In 
the 1990s the museum refined school 
tours and continued living history 
programs around the renovation of the 
1820s Frame House. Now in the new 
century, the staff continues to broaden 
community ties through programs that 
attract specific interest audiences. That 
task begins with a diverse staff with 
contacts throughout Hawai 'i 

Staff and board members contribute 
ideas for programs, some of them 
tapping into their personal connections. 
Staff have attracted musical talents such 
as Colon, who recently donated a 
performance at the Fancy Fair, and Peter 
Moon who gave a workshop titled 
"Magic of the 'Ukulele" last April. For 
Black History Month, a living history 
program, Tea With Anthony Allen and 
Betsey Stockton, drew a heavy African 
American audience, as it explored the 
lives of two former slaves who were 
attached to the Sandwich Islands 

Weaver Curtis Loo exhibits weaving techniques at a museum event. 

■ 

■ 

Mission in the 1820s. One board 
member brought William Merwin to the 
museum for a reading from his book, 
The Folding Cliffs, A Narrative of Old 
Hawai 'i. Historians and researchers 
utilizing the museum's library 
collections have been tapped for 
evening programs. David Forbes and 
others have spoken to audiences about 
the Hawaiian Bibliography series, a 
monumental scholarly work on 
Hawaiian publications. The Museum 
Shop does its part to promote scholarly 
publications and popular titles. "Meet 
the author" sessions such as the recent 
workshop and book signing of Hawaiian 
Psychology by Dr. Bill Rezentes drew 
participants with many questions on this 
vital topic. 

An important theme in our work at the 
museum is hospitality. This is a 
challenge on a property that is 
sometimes perceived as "private" or for 
the exclusive use of missionary 
descendants. Nothing can be further 
from the truth. Attracting visitors and 

volunteers is best done by creating a 
variety of reasons for them to be 
here. In a neighborhood as 
historically rich as the museum's, 
the opportunities to entice people to 
the site are many. While the historic 
houses are a major focus, new 
gardens have been developed around 
the houses, attracting a whole new 
segment of the local population. The 
Honolulu Rose Society accepted our 
invitation to adopt an heirloom roses 
project, spending many research 
hours in the library pouring over 
missionary journals and letters for 
references to the beloved roses 
actually grown on the site over 100 
years ago. Volunteers were recruited 
to locate these rare varieties, test the 
soil, and nurture the plants. Enter the 
Boy Scouts of Troop 42, who dug 
the beds, landscaped according to 
plan, and planted the now flowering 
bushes and vines. Rose Society 

(Continued on page 5) 
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■ 
SPECIAL REPORT 

Mission Houses 
(Continued from page 4) 

members have remained 
steadfast volunteers through 
the year, as well as making 
financial contributions to the 
museum. 

Can' t come to Mission 
Houses? We'll come to you 
to talk about our tours, the 
collections and volunteer 
opportunities. The Education 
department has formed a 
"historical celebrities" roster, 
whereby characters from the 
past make visits to 
classrooms and other venues 
on request to give 
performances or readings on 
their documented lives at the 
mission. 

■ 

Community service to our 
colleagues also benefits the 

'Aipono Poi Cooperative members demonstrate poi making at Ka Ho'ike Mo"Olelo, A History Fair 

museum. During "Ka Ho'ike Mo'olelo, 
A History Fair," visitors become 
familiar with the activities of grassroots 
organizations that are passionate about 
Hawaiian history, and traditional arts 
and culture. Mission Houses provides 
the booth spaces for societies such as 
the 'Aipono Poi Cooperative, the O'ahu 
Railway Society, the Hawaiian Quilt 
Research Project, Damien Museum and 
Archives, the Civil War Roundtable, 
and many more to disseminate 
materials about their preservation 
efforts. A walk through the fair finds 
visitors engaged in kapa beating, 
Hawaiian quilting, or watching a puff 
of Manoa-grown cotton being spun into 
sturdy thread. The variety of activities 
alone attracts people with widely 
varying interests. 

Being a good neighbor brings new 
constituents to Mission Houses. There 
is always an opportunity to affect 
neighbors positively or negatively. The 
museum looks forward to making its 
presence known in its most positive 
aspects by inviting neighbors to be a 
part of program planning, asking for 
their expertise and ideas, and offering 
to assist them as well. Walk by during 
the week and you may see halau hula 

■ 

practicing after work, or Ulana Me Ke 
Lokomaika 'i, a hala weaving hui, as 
they shape papale and fans over a 
potluck. Neighboring Alu Like, Inc. 
has held workshops on our grounds 
when they want an alternative to their 
air-conditioned corporate quarters. 
Hawaiian quilting classes on the lanai, 
a tea room and Visitor Center open free 
to passersby have made Mission 
Houses a "drop by" kind of attraction. 

The missionaries were not an isolated 
group. They labored side by side with 
Hawaiians in and around the houses 
that are preserved today by the 
Hawaiian Mission Children's Society. 
That presence must be translated today 
into our educational programs and 
community outreach. It is the museums 
wish that 'Olelo Hawai 'i be heard at 
Mission Houses every day in the 
library, on tours and in the most casual 
conversations. This goal alone has 
drawn new constituents, slowly but 
surely as more people become fluent in 
'Olelo Hawai 'i, or are just curious 
about Hawaiian language, literacy and 
the part that missionaries played in 
establishing a public education system 
in the kingdom. 

Perhaps the most gratifying phrase we 
hear now is "I've passed by the museum 
many times but never stopped until 
now." Drawing new constituents often 
seems overwhelming to an older 
institution such as ours . However, it can 
be done with creative staff, volunteers 
and great enthusiasm. f 

New Gallery Opens 
at Lyman Museum 
The newly designed Earth Heritage 
Gallery at the Lyman Museum, 276 
Haili Street, Hilo, Hawai 'i, will open to 
the public on Saturday, July 7. Family 
Day will offer children's games 
(interactive learning stations), food 
booths, music and entertainment. 
Come and join them. For more 
information contact the Lyman 
Museum at 80~/935-5021. f 
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LOCAL NEWS 

Academy Shop 
(Continued from page 1) 

local and two from the mainland. A 
local firm with extensive retail 
experience was selected, which had 
significant benefits for us, the client. 
We also engaged the consulting services 
of a California-based designer who 
specializes in museum stores, and 
whose experience was invaluable. 
Weekly meetings were conducted by the 
construction project manager for several 
months, bringing together the architects 
and users (shop personnel) and later 
involving the contractor(s) executing the 
work. These meetings provided a 
structure and pace which was essential 
to keep the project on schedule. 

From the shop manager's point of view, 
it was critical that all staff be involved 
in the design of the new store. While I 
had 20 years' experience as manager, I 
understood that each of my staff sees 
different problems, challenges and 
opportunities in the way we conduct our 
business and relate to our customers. I 
also saw the need for shared ownership 
of the final result, since for most of the 
current employees, this would be our 
home away from home. My staff was 
involved from the very first session with 
the retail architects, defining what 
worked in our old shop and what we 
wanted to improve upon in our new 
shop. For instance, we like to tell a 
story about the merchandise by creating 
displays which combine different 
categories of merchandise (e.g. textiles, 
books, stationery based on a theme such 
as a cultural region) and we did not 
want to loose that capacity, which is at 
the core of our educational mission. As 
the project progressed, I reported back 
to my staff regularly on the weekly 
meetings, and we had many strategy 
sessions together over plans and 
revisions. 

In the new shop the perimeter casework 
is all wood with adjustable shelves. 
Two large, low freestanding fixtures 
feature crafts by local artists, one taller 
fixture is for postcards and stationery, 
one is for children's merchandise and 
two small point-of-purchase fixtures 
feature pick-up items near the register. 

■ 

Natural light floods the new garden 
section at the front, and filtered natural 
light comes in the rear of the store near 
chairs provided for browsing or resting. 
The vaulted ceiling creates a grand 
sense of spaciousness. 

What worked and what surprised us 
We analyzed our merchandise by 
category, enumerating areas where we 
wanted to expand (such as proprietary 
products based on our growing 
Hawaiian collection) and what products 
we could let go. Discussions of our 
museum's mission and product 
development priorities guided us in the 
allocation of space by product and in 
merchandise adjacencies. It is hard to 
know what one's merchandise mix will 
be in 10-15 years, so the architects' 
overall scheme incorporated maximum 
flexibility in the cases along the 
perimeter. In exchange for flexibility, 
the basic casework in wood needed to 
be supplemented by a significant 
expenditure for Plexiglas appliances 
(merchandise specific props) in order to 
make the flat wooden shelves present 
the goods in an attractive fashion. Plexi 
props are a category that should be 
budgeted for change and/or replenishing 
on a regular basis, as merchandise 
changes and Plexi fixtures inevitably get 
scratched and cease to present 
merchandise in the best possible light. 

The end users learning to read 
architectural plans sounds like a no
brainer, but "measure, measure, and 
measure again" (every fixture) cannot 
be over stressed. We were so careful, 
yet we wound up with less capacity for 
postcards from our collection than we 
had before, while we were expanding 
this category of merchandise. 

Wood and glass are beautiful and 
luxurious. The cabinetry was executed 
by a local firm which was competitive 
in price and provided superior 
craftsmanship. The reaction of our 
visitors was astoundingly positive. 
However, a week after opening, we had 
a few scars in the wood and scratches in 
the glass jewelry cases. No material is 
customer-proof. Ask yourself at the 
outset how often you can afford to 
refurbish and select materials 

■ 

accordingly. Glass jewelry cases might 
be designed for easy replacement of the 
glass every few years. Locations like 
the gift shop, cafe and restrooms receive 
considerably more wear-and-tear than 
gallery installations, so materials should 
be chosen with wear in mind. 

Lighting 
Natural light can be beneficial in the 
retail setting, provided it is indirect and 
has maximum UV filter to minimize 
damage to merchandise, fixtures, rug, 
etc. A skylight might be considered if 
appropriate. However, natural light 
varies according to weather and season, 
and is absent for evening events. State 
energy codes make adequate lighting 
for retail a serious challenge. The 
experience of veteran construction 
professionals is required to navigate the 
labyrinth of the permitting process for 
lighting as well as other areas. 

Point-of-Sale Inventory Control 
For many years I resisted the trend in 
retail and even museum retail toward . 
computerized inventory control systems. 
With our high percentage of one-of-a
kind merchandise, the input would be 
more work than the benefits we would 
gain, I reasoned. Over the years, 
however, I listened to my colleagues in 
the Museum Store Association, and 
became convinced that the information 
available to managers would facilitate 
better decision making and resource 
allocation, yielding savings that would 
more than pay for the system. 
Additionally, bar coding would relieve 
the volunteers of deciding to which 
category they should allocate an item, a 
very subjective decision, and of writing 
down the titles of books sold. We 
purchased the basics of the system and 
"road-tested" it in a temporary shop 
opened to accompany a special 
exhibition in the spring of 2000. Still, 
we did not anticipate how daunting our 
regular shop volunteers would find the 
system at first, given that most only 
work three hours per week. And we did 
not anticipate fully how long it would 
take to research our existing inventory 
and complete the data entry necessary to 
get it bar coded and into the new store. 
This process will continue behind the 

(Continued on page 7) 
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Academy Shop 
(Continued from page 6) 

scenes probably for months. 

Staff Training 
We understood that such major changes 
in our operation presente_d a unique 
opportunity to address upgrading the 
customer-service skills of our 
volunteers. Being part of a multi-

• million dollar project would mean 
increased customer expectations. We 
interviewed a few trainers and selected 
one that seemed to fit our needs. We 
had her present two sessions (same 
content) and each volunteer needed to 
attend one. We also had two 
"merchandise and new store" 
orientations for the volunteers, so they 
could hear from our manager/buyer 
about new products from the collection, 
features of the new layout and the 
overview of what they would be 
expected to know on opening day. 
Training on the POS computer involved 
many sessions, each with a limit of 5-6 
people so the volunteers could each get 
their hands on the register and practice. 

A project of this magnitude will 
undoubtedly alter the traffic patterns 
within the museum. Our museum retail 
consultant, upon first review of the plan, 
suggested swapping the Academy's 
primary men's and women's restrooms 
to accommodate the altered traffic flow, 
a possibility which is now being 
seriously explored by the administration. 

Our previous shop was very cramped, 
but had many design features which 
worked, such as display cases where we 
could highlight multi-product themes, 
and adjacent storage for backstock in 
certain areas. We tried to translate the 
successful design elements into the new 
space. For instance backstock storage is 
located from about knee-level down in 
casework throughout the store, since 
that is not primary display or selling 
space. The square footage is double 
what we had and the shopping 
experience is greatly enhanced for the 
visitor, but the increased space did not 
translate into greatly increased 
merchandise capacity. Wheelchairs can 
now easily move about the store and we 
have had 30+ customers in the new store 

Waikoo 
Aquarium's Vn1ual 
Tour Receives 
National 
Recognition 
The Waikiki Aquarium website was 
recently selected as one of the Digital 
Dozen, on the Eisenhower National 
Clearinghouse (ENC) website. An ENC 
team made up of math, science, 
education, and web publishing experts 
selected the 12 sites, which make up the 
Digital Dozen, on the basis of content 
and pedagogy, audience usefulness and 
engagement, funtionality and navigation 
and use of web technology and design. 

The Waikiki Aquarium's virtual tour 
features the four indoor exhibit 
galleries, plus the outdoor Edge of Reef, 
Monk Seal Habitat, Mahimahi and 
Coral Farm exhibits. The Aquarium's 
virtual tour also links to a "library" 
function that gives students, teachrs and 
ocean lovers access to more than 130 
marine life profiles with facts and 
reference lists. 

"We are very pleased that our virtual 
tour is featured on the ENC website. 
One of our primary goals here at the 
Waikiki Aquarium is to help educate 
students about Hawaiian marine life. 
The Digital Dozen award by the ENC is 
an accomplishment that validates our 
efforts of providing quality educational 
material to students," said Dr. Bruce 
Carlson, director of the Waikiki 
Aquarium. The ENC's Digital Dozen 
are selected every month. The Waikiki 
Aquarium was featured in April 2001. T 

at one time, where 6-8 customers at a 
time in the old store felt crowded. 

Being a part of the opening festivities 
for the new complex of the museum was 
a fabulous debut. Thousands of visitors 
came through the museum to see what 
had been nearly two years in the 
making, which translated into record 
sales for the shop. T 

Marketing 
Consortium 
(Continued from page I) 
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the success of the program. With 
anchors at Aloha Tower Marketplace 
and One Capitol District, information on 
cultural attractions and how to find them 
will be readily available. 

It is hoped that eventually the concept 
will be expanded to become a full
fledged Honolulu Cultural district 
offering visitors an experience 
complementary to Waikiki and residents 
the opportunity to enjoy history and the 
arts in an easily accessible and safe 
urban environment. This program is 
intended to enhance efforts currently 
underway by SFCA, the Hawai 'i 
Tourism Authority, the O'ahu Visitors 
Bureau, Arts with Aloha, A Capital Day 
Down Capitol Way, Chinatown cultural 
groups, museums and historic sites. 

In the meantime, there is work to be 
done. First, a marketing plan must be 
developed and funding sources 
identified. Among the projects 
currently under discussion are walking 
tours, transportation links, promotional 
events, signage, collateral material and 
visitor information facilities. A 
destination map has been identified as 
the first priority. 

Organizations participating thus far 
have been: the SFCA, Hawai 'i Tourism 
Authority, Department of Accounting 
and General Services, the Mayor's 
Office of Culture and Arts, Aloha 
Tower Marketplace, Hawai 'i Maritime 
Center, Richards Street YWCA, the 
Friends of 'Iolani Palace, King 
Kamehameha V- Judiciary History 
Center, Washington Place and the 
Mission Houses Museum. It is hoped 
that other institutions located outside the 
immediate boundaries of the Capitol 
District will join the committee. If you 
are interested or would like more 
information call Ronald Yamakawa at 
SFCA, 586-0300 or Alice Guild, 
Friends of 'Iolani Palace, 522-0825. T 

-■--------------aoo=t•i@NW&tliitC•i■tM♦- ■ 



■ 
SummerCalendar 
AUGUST 

13 Deadline, NEA-A~cess and Heritage/ 

Preservation grants: www.nea.gov; 202/682-

5400 

SEPTEMBER 
1 Deadline, Hawaii Council for the Humanities 

(HCH), preliminary regular grants beginning 

after Dec. 1 (above $2500); mini grants 

beginning after Oct. 1 (up to $2500); http:// 

planet-hawaii.com/hch/grants 

11 Deadline, NEH-Consultation grant: 

www.neh.gov; 202/606-8269 

12-15 American Association for State and Local 

History annual meeting, Indianapolis, Indiana. 

E-mail: norris@aaslh.org; tel: 616/320-3203. 

OCTOBER 
15 Deadline, IMLS-Conservation Project Support: 

www.imls.gov/grants; 202/606-8537 

Hawai'i · 
Museums 
Association 

■ 

NilbOUcl) 
The Hawai 'i Museums Association is a non-profit corporation dedicated to ~ 
communication and cooperation among the staffs and supporters of Hawai 'i's 3 • 
museums. . 

Membership is open to all individuals, educational institutions, ,· 
historical organizations and museums interested in the growth and ~ 
development of the museum profession and its activities in the State of 
Hawai'i. 

To apply for individual membership, send a check for $_35 with your ~ 
name, address/zip code, home and business phone numbers, organization and I , 
your position title to: Hawai'i Museums Association, P.O. Box 4125, 
Honolulu, Hawai'i 96812-4125. Information on membership is also 0 
available on our web site http://openstudio.hawaii.edu/hma/ 

HMA BOARD OF 
DIRECTORS 
President: Georginana Lagoria 
Vice President: pending 
Secretary: pending 
Treasurer: Kay Fullerton 
Hawai'i Director: Dolly Strazar 
Kaua'i Director: Marsha Erickson 
Maui Directors: George Freeland, 
Inger Tully 
O'ahu Directors: Malia Baron, 
Louise King Lanzilotti, Daniel 
Martinez 
WMA Representative: pending 

NG-IOU 
Editor: 
Susan Shaner 
Adviser: 
Jennifer Saville 
Design, Production & 
Distribution: 
Susan Shaner 
Hawaiian Language Advisor: 
Keola Cabacungan 

Nuhou is the quarterly newsletter of the Hawai 'i Museums Association which 
carries articles of professional interest to HMA members. Submissions to 
Nuhou are welcome, subject to editing, and should be received (c/o HMA at 
the above address or e-mail to shaner@hawaii.edu) by February I, May I, 
Au ust I and November 1. Mailin is scheduled for the followin month. 
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