
Communications Manager
Direct Report: Director of Development

Full-time; Exempt

Salary: $64,000

Benefits: Blue Cross Medical/Dental/Vision, 403(b) retirement plan, Holidays, 4 weeks of Paid Time Off, 10

weeks Paid Parental Leave after 1 year of employment

Alternatives Overview
Alternatives’ mission is to inspire young people to create a just future through practices that heal individuals,
restore communities, and transform systems. Since 1971, Alternatives has modeled innovative alternatives
to the status quo in Chicago's youth services field. Our restorative justice and behavioral health
programming responds to capacity building needs as well as direct services within schools and
community-based organizations. We support young people to individually and collectively address violence,
grief, and trauma while building social-emotional, career, and social change skills. In addition to working
directly with young people, we train, coach, and advocate for youth-serving systems to be restorative and
trauma-informed.

Communications Manager Overview
Are you an experienced Communications Manager looking for an opportunity to advance your skills and
career in a great working environment? Are you a natural communicator who likes the excitement of new
challenges and who is able to thrive in a fast-paced environment?
We are hiring an experienced Communications Manager to help us keep growing. If you're dedicated and
ambitious, Alternatives is an excellent place to grow your career.
With our rapidly evolving support and engagement, we are seeking a creative Public Relations &
Alternatives’ Communications Manager will oversee our communications, marketing, and public relations.
This role will play a pivotal part in expanding awareness of Alternatives’ programs and services, engaging the
public, attracting new audiences, and raising the image of Alternatives’ leadership as subject matter experts.
This role will support the development strategy and fiscal year fundraising plan, with the goal of building and
enhancing a favorable public image of Alternatives.

Responsibilities for Communications Manager
● Develop and implement marketing and communications campaigns and strategies and monitor their

success
● Manage communications, including the website, newsletter/email marketing, and social media,

event promotions, or other communication efforts (i.e., Annual Report)

○ Create regular marketing and communications content to ensure that it is consistent with
the organization's brand, including white papers, website copy, social media posts and more

○ Write and deliver newsletter on a monthly basis
● Write editorials, blogs, news stories, and other content
● Identify, organize, and amplify Alternatives’ work and accomplishments, delivering new and

impactful information to key stakeholders, partners, and current and potential funders

● Analyze campaign performance, developing seed lists for audience targeting, and identifying
new channel opportunities for high-potential audiences.

● Plan, implement and manage public relations programs
● Develop and implement PR policies, crisis communications planning, and media strategy
● Design and prepare media kits, press releases and organize press conferences



● Build long-term relationships with all relevant stakeholders, such as local government, media people,
news sources, etc.

● Identify and pursue PR opportunities with projects that drive organizational objectives.
● Plan and budget for PR events, programs and initiatives in collaboration with the development team.
● Represent Alternatives at events and press conferences
● Support programs, events, and special projects (i.e. panels, fundraisers, workshops, other events)

Qualifications for Communications Manager
● Bachelor’s degree in Communications or Marketing OR 3-5 year equivalent relative experience in

communications, PR & Marketing.
● Must be committed to racial equity.
● Demonstrated experience writing editorials, blogs, news stories, and other content for a lay

audience
● Demonstrated experience distilling complex science and research policies into a format the general

public and non-scientific stakeholders can understand use to spark change
● Demonstrated experience producing strategic social media content in line with organizational goals

and priorities
● Proven success designing and executing marketing and communications strategies and campaigns
● Experience gathering and evaluating analytics and marketing data to inform content strategy
● Up to date on industry trends
● Excellent organizational and project management skills and ability to meet deadlines
● Must be able to think analytically and strategically
● Capable of working well as part of a team as well as independently
● Great multitasker and capable of simultaneously managing multiple projects with different deadlines
● Superior written and verbal communications skills

Essential Skills
● Experience with G-Suite marketing and analytics platforms, Google Analytics and Google Ads.
● Excellent verbal and written communication skills
● Excellent organizational and planning skills
● Have a full understanding of media needs and media relationships
● Keen eye for graphic design, attention to detail, and creativity.
● Tactical understanding of all primary social media platforms including Linkedin, Facebook, Instagram,

Twitter, Tiktok and YouTube.
● Nimble copywriting skills: Ability to express complex ideas in accessible, clear, jargon-free,

and appealing ways for broad audiences, with a portfolio of sample content to
demonstrate content competencies

● Knowledge and passion for social justice and racial equity.
● Interest and knowledge of current events and marketing trends.
● Be proactive, reliable, responsible and accurate with an attention to detail
● A proven track record of successful PR campaigns
● Has an understanding of antiracist marketing practices, inclusive and asset-based language,

and accessible communication practices.

The COVID vaccine is mandatory for all employees to the full extent permissible under applicable law.


