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about vision

Photo courtesy of Smith & Noble

Window Fashion VISION – #1 Resource for the Window 
Covering Professional 
Since 1986, Window Fashion VISION has been a trusted source of information for the window 
covering industry. We are the go-to source of news and information specifically for the window 
treatment professional–including retailers, interior designers, workrooms, installers, fabricators 
and manufacturers. Our editorial content focuses on the needs of our readers, covering business, 
design, fabrication and product information. 

Put Window Fashion VISION to Work for You 
Using VISION as part of your content distribution and inbound marketing strategy, you can 
positively affect your lead generation efforts. VISION is more than the industry’s trade magazine, 
it is a trusted source of information that offers you many opportunities to reach the industry’s 
qualified customers. Let’s dig deeper into what your industry magazine has to offer.  
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print & digital reach 

Reach qualified buyers who are 
subscribing to Window Fashion VISION 
magazine, digital newsletters and 
product information news! 

17,000 Subscribers

Let our social media followers get to know 
your products and services!

9,800  Facebook followers

2,200   Instagram followers

1,200     Twitter followers

500    LinkedIn connections

700+     Pinterest monthly views

let’s get social
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2021 editorial calendar 2021 editorial calendar 

MONTH AD/MATERIAL CLOSE TOPIC    PRODUCTS

Jan + Feb  12/9   Sustainability   Solar Shades, UV, Window Film

Mar + Apr  2/8   Make It Better   Software Programs, Workroom 
          Equipment, Cordless   

May + June  4/12   Outdoor Living/Trends  Performance Fabrics, Cellular/Pleated 
          Shades, Awnings

July + Aug  6/10   Motorization/Home Tech Motorization, Home Automation    

Sept + Oct  8/16   The Soft Issue   Fabrics, Panel & Drapery Track Systems, 
          Roman Shades, Decorative Hardware

Nov + Dec  10/8   Back to Nature   Wood Blinds, Shutters, Woven Woods        
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print advertising 

Ad Sizes & Placement
TWO-PAGE SPREAD

FULL PAGE  

HALF PAGE 

QUARTER PAGE 

PRODUCT SHOWCASE (1 / 6  PAG E )

BACK COVER 

INSIDE FRONT 

INSIDE BACK 

Focus Product Showcase 

1 / 6  PAG E  –  C R E ATE D  BY  V I S IO N  MAGA Z I N E 
Please send ad copy in a Microsoft Word document or .txt format, 50-word limit. Images must be at a 
resolution of 300 dpi at 100% of final output size in one of the following formats: tiff, jpeg or eps.

T W O - PAG E  S P R E AD

Trim size: 16.75" x 10.875"
Live area: 16.25" x 10.625" 
Bleed:  17.255" x 11.125"

FU LL  PAG E

Trim size:  8.375" x 10.875"
Live area: 8.125” x 10.625" 
Bleed:  8.625” x 11.125"

HALF - PAG E 
V E RTI C AL

Size: 3.6" x 9.75"

HALF - PAG E 
H O R I Z O NTAL

Size: 7.45" x 4.5"

Q UARTE R 
PAG E

Size: 3.6" x 4.5"
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advertorials 
Let advertorials tell your story. People do business with companies they know! 

1, 2, 4 and 8 pages available.

Q&A
2021 Advertorial 
Upgrade
Boost the effectiveness of your ad 
with a one-page advertorial Q&A
An advertorial (also known as sponsored content) looks like an article 
in the magazine, but you get much more control over what goes in it. 
New for 2020, Window Fashion VISION is offering you the opportunity 
to tell clients your story in your own words so they can get to know 
you and your products better. 

To learn more about advertorial Q&As, please contact 
Window Fashion VISION  VP of Marketing & Sales: 

Ania McNamara:  info@wf-vision.com   |  813.448.2873, ext. 1

Here’s what we need to create your advertorial Q&A: 
• At least two high-resolution photographs of your window covering products 
• A high-resolution photograph of the person doing the Q&A
• An eps file of the company logo 

Please also answer four to six of the questions below. Responses must be limited to 300 words, including the questions. 
Please note that responses may be slightly edited for clarity (we will send you a final version in layout to approve). 

• Describe your company’s products or services. 
• What differentiates you from your competitors? 
• How did your company get started? 
• How has your company grown or changed over the years? 
• What new products are you introducing this year? 
• What new products will you be introducing at the International Window Coverings Expo? 
• What products did you introduce last year? How are your customers responding to them? 
• How have you seen the window treatment industry change over time? 
• What do you like most about working in the window treatment industry? 
• Tell us about a recent designer or manufacturer collaboration that you’re excited about. 
• How do you like to work with dealers or manufacturers? What new opportunities are there to work with you? 
• What trends are you paying attention to? 
• What trends do you think dealers should be paying attention to? 
• What advice do you have for window treatment professionals who are new to the industry? 
• How can window fashion professionals grow their businesses? 
• What are you excited about for the coming year? 
• If you could only tell people one thing about you or your company, what would it be? 

advertorial :  Q&A with BEST Window Products

Q&A with Kathryn Goodhue
BEST Window Products  |  Seattle, WA 

Describe your company’s 
products or services
BEST Window Products (BEST) is a 
manufacturer of high-quality window 
treatment fixtures and components. We 
have a strong network of workrooms, 
designers and other professionals all over 
the world who keep us up-to-date on 
current trends and their needs for window 
covering products. We then work with them 
to develop the solutions they need. This 
model was established by my father in 1970 
and is still used today as we head into the 
third generation of family ownership. 

What new products are you 
introducing this year? 
In 2020, we’re thrilled to be introducing 
two new products for motorized window 
treatments. BEST MOTOR is a quiet, easy-
to-operate motor that works with many 
different motorization systems. It can be 
charged using electricity or with a state-
of-the-art solar panel. BEST TRAK is an 
attractive yet simple track for motorized 
treatments.

Tell us about a recent 
designer or manufacturer 
collaboration that you’re 
excited about. 
We are thrilled to have our products 
featured in the upcoming reboot of 
“Extreme Makeover: Home Edition” on 
HGTV. It was a thrill to meet host Jesse Tyler 
Ferguson, and we’ve been told that there 
will be a short segment that features our 
product at some point during the show. The 
show’s producers also see the importance 
of motorized window treatments and the 
impact they’ll have on the industry in the 
future, so they’re excited to highlight our 
cutting-edge products. 

How can window fashion 
professionals grow their 
businesses?
We know many designers and installers are 
nervous about specifying motorized window 
treatments because of the technology 
involved. To help them overcome that fear, 
we offer personalized training and technical 
assistance to anyone who makes an order of 
over $20,000. Let our experts gift you with 
knowledge you’ll have forever, all with one 
affordable 
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EMAIL MARKETING: eSpotlight
Companies wishing to reach our audience with a single product idea are invited to 
participate in eSpotlights. Each email features a single company and goes out to 9,000 
VISION subscribers.

eSPOTLIGHT SPECS
For each eSpotlight, please send:

• Subject line
• Introduction or headline
• 100 words of body copy
• Image: 620 x 620 pixels at 72 dpi or higher, jpeg or gif format, RGB
• Links to your website
• Contact information – phone and email

SPACE RESERVATION DEADLINE: Reserve eSpotlights at least one month prior to desired send date.
MATERIALS DUE: One week prior to scheduled send date.

EMAIL MARKETING: VISION Business Newsletter Banners
The VISION business newsletter goes out to 10,000 industry professionals monthly and features updates on industry news, 
events and promotions. Add your press release and banner to this well-read industry newsletter to reach new buyers. 

HORIZONTAL BANNER: 280 x 160 pixels at 72 dpi, RGB, jpeg or gif format
MATERIALS DUE: One week prior to scheduled send date.

CUSTOMIZED WEBINARS
Webinars are an excellent way to reach hundreds of interested dealers across the country. You develop and deliver a one-hour 
PowerPoint webinar detailing how your product or service can help dealers increase their business. We promote this to our 
dealer base and you receive the list of all registered attendees.

SOCIAL MEDIA
Let our digital marketing experts spread the word about your brand and products through our social media platforms.  

WEBSITE
Leaderboard Top Banner Ad
The VISION home page receives more than 10,000 unique page views every month. Get maximum exposure with a leaderboard 
ad located at the top of the VISION home page. All banners should be a gif, static jpeg or png format. 72 dpi, RGB, 1048 x 214 
pixels.

Leaderboard Middle Banner Ad
Get excellent exposure with a leaderboard ad located in the middle of the VISION home 
page. All banners should be a gif, static jpeg or png format. 72 dpi, RGB, 1048 x 214 pixels.

digital advertising 
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digital magazine options

YOUR AD 
HERE!

THE HOME 
OF THE FUTURE
Manufacturers Weigh in on Smart-Home Developments 

The Many Benefits of Production-on-Demand Fabric 

Working with Millennials and Gen Z  

“RESIMERCIAL” INTERIORS: 
Transferring Your Skills from Residential to Commercial Design

THE SHOW ISSUE: 
Welcome to the International 

Window Coverings Expo

ALL IN THE FAMILY: 
Meet Mother-Daughter Design Team 
Sharon Falcher and Sherica Maynard
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DIGITAL ISSUE PRESENTATION PAGE
Available for the space to the left of the front 
cover, as well as to the right of the back cover. 
This can be any size up to 1065 x 1375 pixels.

MARGIN ADS
Place your message next to one of our 
popular columns so our readers see 
your company and products while they 
read the information—motivating them 
to buy your products!

PAGE INSERTS
We’ll insert your article into the 
pages of VISION’s digital issue! Tell 
your story however you’d like and 
readers will see your content as 
part of the issue you select. Add 
a video for even more impact. 
Article text must be in either a 
Word or .rtf document.

YOUR 
AD 

HERE!
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Aficionado
“Like a bookcase of leather-bound literary classics, 
this pedigreed palette evokes nostalgia and 
timeless traditions,” says Wadden. “Copper and 
gold anchor merlot and gray. The tailored tones 
are tasteful, elegant and classic. It is ostentatious 
without being fake or showy, and has the right 
amount of charm to make it feel tasteful.” 

Naturalist
“Nature lovers can connect with the wonder of the world in full bloom,” 
says Wadden. “This collection’s lush, sophisticated tones poke out from the 
rainforest as colorful tendrils. Ranging from mushroom to passionate pink, 
the focus on botanicals is slightly classic, with bold details.” Can’t you see 
these colors brightening up a child’s bedroom or blending tastefully into the 
background on a plant-filled porch? 

Raconteur
The Oxford Dictionary 
defines a raconteur 
as “a person who tells 
anecdotes in a skillful 
and amusing way.” From 
the pale pink to the brick 
red to the understated 
neutrals, this palette is 
intended to call to mind 
the storytellers who have 
traveled the world and 
returned to spin tall tales 
of their epic journeys. 

INSPIRATION  color trends

Enthusiast
The experts at Sherwin-Williams describe this color selection 
as “for those who go against the grain, break the rules or are 

more free-spirited than the status quo.” “It’s an opportunity to 
have fun and push boundaries with color,” says Sue Wadden, 

director of color marketing at Sherwin-Williams. . The 
grouping includes bright green, blue and red, a fun mix that 

brings to mind people who brim with enthusiasm and live life 
to its fullest every day. 

Shapeshifter
The hues in this fantastical 
color chart are a tribute to 

the people who travel to 
unexplored places to uncover 
new truths and knowledge. It 

includes the blue-green shades 
of the deep ocean; the twilight 

teal and yellow that have 
caused painters to look to the 

heavens and create celestial 
scenes; and the whites of 

clouds creating shapes in the 
seemingly endless summer sky. 

YOUR 
ARTICLE 

HERE!
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strategies to reach your target audience  

DESIGNERS
Interior designers are looking for the top-quality products that have the function and aesthetics for their customer. They 
read VISION because they get creative ideas that they can share with their clients. Designers are looking for products and 
designs that set them apart from their competition and can’t be shopped.

• Design your ad with eye-catching color and images they will save in their idea files. 
• Run a dedicated eSpotlight that showcases your product. 
• Let us run an eMarketing campaign targeting designers. 
• Schedule a dynamic 30-minute webinar showing them how to use your product–we’ll invite the designers. 
• Invite customers to submit their projects using your products for publication in our designer section. 
• Let your products be seen in the world of social media, inspiring designers with a single post.  
• Blogs are one of the top online services to influence a purchase, so create buzz through sponsored blog content. 

RETAILERS/DEALERS 
Retailers read VISION for savvy business advice and to look for the best vendors that increase sales and business growth.

• Position your ad next to one of our popular business or marketing columns.
• Offer a special to try your products through our business eNewsletter or dedicated email blasts.   
• Add a video to our digital edition explaining how doing business with your company will make them money. 
• Run a prominent banner ad on our website with a special offer.

WORKROOMS & INSTALLERS  
These behind-the-scenes professionals can be very influential in product selection that facilitates the fabrication of 
the project. Many designers rely on advice from these pros to assure a smooth process. They are looking for business 
and how-to information. If your product is geared to them, we can place your ad next to a column with this specific 
information. 

• Position your ad next to our how-to features. 
• Consider an advertorial telling the story of your company and how you can help them. 
• Create a webinar to demonstrate your unique features–we’ll help you develop it and market it to our readers. 

FABRICATORS  
Fabricators are looking for strategic partnerships with quality suppliers.  They want to work with companies with great 
products and customer service for long-term relationships.

• Consider an ad co-op program to help them develop their customer base with your products.

• Run a strong company story explaining the advantages of working with your company–we can help you create an 
educational editorial feature convincing them to reach out and discover your advantages.

• eSpots can highlight your company and products for immediate leads.
  



Contact your VISION 
marketing team today. 

GRACE McNAMARA
Publisher
651.756.8834
grace@wf-vision.com

ANIA MCNAMARA
VP of Marketing and Sales
651.983.1390
info@wf-vision.com

SOPHIA BENNETT  
Editor
sophia@wf-vision.com

NICHOLE DAY 
Creative Director
612.812.9987
nichole@wf-vision.com

wf-vision.com
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