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 32 years of window treatment inspiration
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THE 2019 INDUSTRY 
RESOURCE DIRECTORY 
IS HERE!

PLUS
INTERVIEWS WITH OUR 
DESIGNER OF THE YEAR AND 
WORKROOM OF THE YEAR 
WINNERS 

GET INSPIRED
BY THE WINNERS OF THIS YEAR'S 
WORKROOM COMPETITION

DIGITAL MARKETING 
HOW TO GET BETTER PHOTOS 

WITH YOUR IPHONE & HOW TO 
DEAL WITH FAKE ONLINE REVIEWS 

THE SUSTAINABILITY 
ISSUE 
Examining the Link Between Eco-Friendly 
and Healthy Design 

PREVIEW: HOT PRODUCTS 
YOU'LL ONLY SEE AT IWCE!

RENEW YOURSELF AND 
YOUR BUSINESS IN 2020 

Find New Sources of Income 
Invest in Yourself with Self-Care 
Stay on Top of Industry Trends 
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 32 years of window treatment inspiration

THE COLOR ISSUE!

PLUS
 AN INTERVIEW WITH KASSIA ST. CLAIR, AUTHOR OF 
"THE SECRET LIVES OF COLOR"

TIPS FOR COMBINING COLORS, 
PATTERNS AND TEXTURES

WHY DECORATING WITH WHITE 
NEVER GOES OUT OF STYLE

HOW TO CREATE 
SHAPED BANDING FOR ROMAN 
SHADES, VALANCES AND MORE 

WINDOW COVERINGS 
SAFETY UPDATE: 

WHAT YOU NEED TO KNOW TO 
COMPLY WITH CURRENT SAFETY 

REGULATIONS 
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THE HOME 
OF THE FUTURE
Manufacturers Weigh in on Smart-Home Developments 

The Many Benefits of Production-on-Demand Fabric 

Working with Millennials and Gen Z  

“RESIMERCIAL” INTERIORS: 
Transferring Your Skills from Residential to Commercial Design

THE SHOW ISSUE: 
Welcome to the International 

Window Coverings Expo

ALL IN THE FAMILY: 
Meet Mother-Daughter Design Team 
Sharon Falcher and Sherica Maynard
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focus on your business

What Is Your VISION 
for 2020?
• Get qualified leads?

• Establish or strengthen your brand?

• Introduce new products?

• Distinguish yourself from competition?

• Grow your business?

WE’VE GOT YOU COVERED! 

Grace McNamara and her team know 

the industry better than anyone else!  

We’ve published VISION since 1986 and 

understand the changes and the needs 

of every level of the industry. We are the 

trusted go-to vehicle to reach serious 

players looking to grow their business and 

find the best suppliers. VISION magazine 

and the International Window Coverings 
Expo are your ticket to success with a 

myriad of marketing opportunities from 

print to digital. 

Reach the largest market of potential 
customers with VISION!

2020 VISION



wf-vision.com

LOOK TO VISION FOR 
DESIGN AND TREND 
IDEAS

ARE LOOKING FOR 
MARKETING AND 
SALES ARTICLES

72%

82% OF OUR READERS ARE LOOKING FOR NEW 

PRODUCTS AND PRODUCT REPORTS

79%

84%

OF VISION READERS READ 
ADVERTISEMENTS TO LEARN 

ABOUT NEW PRODUCTS

PRINT IS THE #1 DRIVER of 
purchase intent with more than half 
of all readers acting on magazine 
ads, according to study by Affinity 
Research.

“

print + digital = qualified leads for growth

Our Readers

Circulation & 
Readership
VISION magazine is the 

leading industry magazine for 

everyone involved in the design, 

development, production, sales 

and marketing of custom window 

fashions and home accessories. 

VISION publishes articles of interest 

to designers, workrooms, retailers, 

fabricators, manufacturers and 

anyone interested in custom home 

fashions.



79% of our readers identify their position as owner, president or corporate 
management. When you advertise with us, you are reaching decision makers.

42% of our readers have a professional affiliation including: ASID, IFDA, 
IIDA, WFCP, IDS and WCAA, which shows that our readers are involved and active in 
the industry.

PRINT BUILDS MORE BRAND AWARENESS than other mediums.  Magazine ad 
recall was 3x that of online banner ads, reinforcing the power of print as a cornerstone of your 
marketing approach.  – McPfeters & Company, Conde Nast & CBS Vision

CONTACTED AN 
ADVERTISER TO GET 
MORE PRODUCT 
INFORMATION

76%

USED A NEW 
PRODUCT FOUND 
IN VISION

69%

USED A NEW DESIGN 
OR BUSINESS IDEA

83%

VISION is the industry’s #1 trusted resource.

industry insight
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VISION magazine social breakdown

3,295 Facebook fans

1,211    Instagram followers

1,082    Twitter followers

361    Pinterest followers

let’s get social

Social media



January | February – Sustainability / Renewal 
Our inaugural sustainability issue was so well-received that we’re bringing it back in 2020. 
Share the latest eco-friendly and healthy products and designs with customers. At the 
beginning of the year, people are also thinking about how to reenergize themselves and 
their businesses. As part of this theme, we will examine self-care, sticking to New Year’s 
resolutions and more.  
Ad Reservation: 12/2   |  Materials due: 12/5

March | April – The Home of the Future
This issue, which will be distributed at the International Window Coverings Expo, will 
examine what homes of the future will look like. What is the role of motorized window 
coverings? How will voice activation, smart home technology and other such advances 
affect window covering designers and makers? What does the consumer of the future 
want from their interior? Our experts will answer these questions and more.
Ad Reservation: 01/30  |  Materials due: 02/03 

May | June – Textiles / Trends
Fabric plays an essential role in all home furnishings, including window coverings. We’ll 
look at textiles new and old to help fabricators and designers understand what’s hot, 
what’s not and what they need to know to create the best coverings possible. The issue 
will also provide an update on trends observed at national and international shows 
earlier this year.
Ad Reservation: 04/02  |  Materials due: 04/06

2020 editorial calendar

July | August – The Wood Issue / Industry Resource Directory
Wood is everywhere: in shutters, bamboo shades, outdoor furnishings and more. We’ll 
take a look at wood products of all shapes, sizes and types. And don’t forget to pump up 
your company’s listing in the annual Industry Resource Directory, the go-to reference for 
window fashion professionals around the world.
Ad Reservation: 06/03  |  Materials due: 06/08 

September | October – Color / Safety 
Our annual color issue will take a look at color trends, designers who use it well and 
how people should consider combining shades and patterns for the best results. To 
coincide with National Window Covering Safety Month, this issue will take a closer 
look at the latest advancements in making window treatments safer.
Ad Reservation: 07/29  |  Materials due: 08/03 

November | December – The Workroom Issue
Our last magazine of the year will be devoted to the place where it all starts: 
workrooms. We’ll look at what equipment is needed to set up a high-quality facility, 
specific tips for how workroom owners can strengthen their businesses and how 
sewers can work more effectively with designers. 
Ad Reservation: 09/30  |  Materials due: 10/05
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ad submission

Ad Sizes & Placement
TWO PAGE SPREAD

FULL PAGE 

HALF PAGE 

QUARTER PAGE 

PRODUCT SHOWCASE (1 / 6  PAG E )

BACK COVER 

INSIDE FRONT 

INSIDE BACK 

Industry Resource Directory
J U LY  |  AU G U S T  O N LY  

Place a “target ad” in our print directory and get a FREE copy of that same ad placed next to your listing in 
our online directory. 

Focus Product Showcase 

1 / 6  PAG E  –  C R E ATE D  BY  V I S IO N  MAGA Z I N E 
Please send ad copy in a Microsoft Word document or .txt format, 50-word limit. Images must be at a 
resolution of 300 dpi at 100% of final output size in one of the following formats: tiff, jpeg, or eps.

T W O  PAG E  S P R E AD

Trim size: 16.75" x 10.875"
Live area: 16.25" x 10.625" 
Bleed:  17.255" x 11.125"

Additional Specialty Products:
SURVEYS
CORNER CURLS
TARGETED INSERTS (your brochure 
directed to select geographic areas and 
business types)

FU LL  PAG E

Trim size:  8.375" x 10.875”
Live area: 8.125” x 10.625” 
Bleed:  8.625” x 11.125”

HALF  PAG E 
V E RTI C AL

Size: 3.6” x 9.75”

HALF  PAG E 
H O R I Z O NTAL

Size: 7.45” x 4.5”

Q UARTE R 
PAG E

Size: 3.6” x 4.5”



mechanical specifications

Photography
High-quality images and photography play a key role in making VISION editorials so appealing to our 
visually minded audience of design professionals. The most appealing images show a room setting with 
a focus on the window fashion, although when appropriate we will consider product shots in isolation. 
Images must be unique, not have been previously used in advertising, collateral, sampling, or other 
printed material. Images must be in digital format, which should be 300 dpi or larger at 100%.

Printing & Binding
VISION magazine is printed on a web offset four-color press and perfect bound. Covers are sheet fed.

Two-Color Mechanicals
To run a matched PMS color requires VISION to run a fifth color. A charge of $500 will be billed to the 
advertiser. Two-color ads without screens can be shot to closest match four-color process at no charge.

Digital Mechanicals
VISION magazine accepts digital ads for run of book in the following Macintosh specifications:

M E D IA
Digital media and digital images must be 300 dpi or greater.

T Y PE S  O F  FI LE S
All finished ad files must be submitted as high-resolution PDFs, with crop marks.
S O F T WAR E
All fonts and artwork must be embedded in the PDF at 100% scale. Fonts converted to outline.

Specifications
All images must be digitally captured, and presented on media compatible with the Macintosh platform.

Labeling Materials
All materials submitted to VISION for publication will become the property of VISION and will not be 
returned. Please make sure to create duplicate copies of your materials before you submit them for 
publication, and label them with your company name, contact information, and the project/article for 
which they are intended, so they are properly identified while being processed.

Crediting Photos
For each submitted image, include a description and printout, if applicable, of the product plus any 
additional information that should accompany the image, including the name of the photographer.



advertorials

An advertorial (also called sponsored content or native advertising) is a magazine article 
that is similar in form to the rest of the publication’s content. However, it is paid for by an 
advertiser and that advertiser is allowed some influence over what the article says. 

Window Fashion VISION offers advertorials as a way for advertisers to share their message 
in a unique way, provide something of value to our readers and support the production of 
the magazine. These articles are an ideal way to tell your company’s story, highlight your 
values and mission, provide a how-to guide to using new or existing products, or show how a 
designer used your products with great results.  

To ensure we develop content that is similar to other articles in the magazine and maintains 
some level of journalistic input, Window Fashion VISION will ask you to work with our editor 
and one of our writers to develop your article. You provide the story’s slant, background 
materials and photographs, and we will produce an article that utilizes all of that information. 
You will have a chance to review the final product before it is published. The editorial 
department maintains final say over the topic and content of articles published in the 
magazine.

To learn more about advertorials or purchase one, contact the advertising department for 
more details.
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INDUSTRY advertorial

INDUSTRY  advertorial

ALL  THE  WAY  TO  THE

T O P 

eter Nelissen, the founder and owner of Top 

Window Covering in Rotterdam, the Netherlands, 

has infectious enthusiasm for the window 

coverings industry. His vision for providing 

a quality product and outstanding service has made the 

company an indispensable resource for professionals all over 

the world. 

One of Nelissen’s first jobs after a stint in the Dutch Army 

was working with production at a window coverings 

manufacturer. This experience gave him a view of the 

difficulties that fabricators experience every day. He set 

a goal to one day own a company that would better serve 

fabricators by offering quality, on-trend fabric; keeping 

products in stock at all times; and providing the best possible 

service for customers.

Nelissen founded that company, Top Window Covering, in 

1998. From the beginning, he knew his goal would be to 

establish operations across the globe. With this in mind, he 

searched for the ideal people to grow the company with. He 

has handpicked each member of his team and is proud to 

have created a family-like atmosphere within the company.

Today, Top Window Covering is a global company that 

creates and develops high quality and luxurious window 

covering fabric collections for fabricators worldwide. In 

addition to its headquarters in the Netherlands, it maintains 

warehousing facilities and sales offices in North Carolina, 

Quebec and the U.K.’s Northamptonshire.

“We keep our entire collection in stock at all of our locations 

so our customers are not required to stock heavily in 

inventory. This allows them to invest more in their marketing 

and sales,” says Nelissen. “In today’s economy, just-in-time 

shipping and cashflow are important. We can send one yard, 

or a container-load of textiles designed specifically to meet 

the needs of our customers.” This centralized worldwide 

distribution system sets Top Window Covering apart from 

other multinational companies. 

The company targets the mid- to upper level in the market 

and provides ways for customers to differentiate themselves 

by supplying specialty items, including fabrics and hardware. 

Fabric collections are all done by design, beginning with 

yarn combinations and ending with finished fabric. Co-

developing custom fabric collections with their customers 

is also a unique feature of Top Window Covering. A quality 

management team is onsite at all production facilities to 

ensure consistency and quality. The same principle is in 

place for all other products, including custom hardware and 

components.

As Top Window Covering continues to grow, it is upgrading 

fabric, hardware and component collections. It has added 

new point-of-sale resources, including developing new 

concepts for store displays. Another innovative service 

recently launched by the company is an online portal that 

enables customers to have real-time insight into stock levels 

at any time. 

No matter where its customers are, Top Window Covering 

offers the same promise Nelissen made when he started 

the business over 30 years ago: “Our goal is to offer and 

deliver on time fabric collections that put you ahead of the 

competition. If something isn’t just the way you like it, simply 

let any Top team member know and we will make it right. 

Guaranteed.”

Learn more about Top Window Covering at 

topwindowcovering.com. 

P
A team work ethic, lightning-fast delivery, inspired fabric 

collections, value-added hardware—these distinctions give 

Top Window Covering an edge over its competitors.

Peter Nelissen and Kenneth Clayborne

Sample advertorial

wf-vision.com



website promotions

Leaderboard Banner Ads
The VISION home page receives more than 10,000 unique page views every month. Get maximum 
exposure with a leaderboard ad located at the top of the VISION home page. All banners should be a gif, 
static jpeg or png format. 72 dpi, RGB, 728 x 90.

Menu Ad
Prime placement on the home page of the VISION website, adjacent to the photo slideshow. 300 x 250 
pixels, gif, static jpeg or png format. 72 dpi, RGB.

Below Header or Above Footer
Placed on the home page of the VISION website, or on select other pages throughout the site. 728 x 90, 
300 x 250, or 250 x 250 pixels, gif, static jpeg or png format. 72 dpi, RGB.

Blog Ads 

View on all blog posts. Can be stagnant or sticky. Choose above or below single post content. 728 x 90 
(recommended), 300 x 250, or 250 x 250 pixels. Visible after title/author on every blog post.

Blog archive ad (between posts). 570 x 300 pixels. Visible on the blog area between posts.

web



impressions

• 100,000+ monthly unique visitors – a 2,150% 
increase in website traffic year-to-date
• 80,000 new users in last 12 months

• 32,500 users monthly

• 100,000 unique users this year

Direct traffic
Google organic
Facebook referral
Yahoo referral
Instagram referral
WCAA.org referral

W F-V I S I O N . C O M TO P- PE R FO R M I N G  S O U R C E S

Add web and social media advertising to your marketing package–for maximum impact! Although 
print is still king for brand awareness and generating leads, digital interaction is rising. VISION now 
offers unique opportunities to engage your audience with our digital marketing programs!  Include 
videos, specialty ads, company profiles and more in our digital issue!

wf-vision.com



electronic promotions

eSpotlight
Companies wishing to reach our audience with a single product idea are 
invited to participate in eSpotlights. Each email features a single company 
and goes out to 9,000 VISION readers.

e S P OT LI G H T  S PE C S
For each eSpotlight, please send:
• Subject line
• Introduction or headline
• 100 words of body copy
• Image: 620 x 620 pixels at 72 dpi or higher, jpeg, or gif format, RGB
• Links to your website
• Contact information – phone and email

SPACE RESERVATION DEADLINE: Reserve eSpotlights early, at least one month prior to desired send date.

MATERIALS DUE: One week prior to scheduled send date.

VISION Business Newsletter Banners
The VISION business newsletter goes out to 10,000 industry professionals monthly and features updates 
on industry news, events, and promotions. Add your press release and banner to this well-read industry 
newsletter to reach new buyers. During peak show months (November through March) the newsletter goes 
out two times per month.

HORIZONTAL BANNER: 280 x 160 pixels at 72 dpi, RGB, jpeg or gif format.

MATERIALS DUE: One week prior to scheduled send date.

Customized Webinars
Webinars are an excellent way to reach hundreds of interested dealers across the country. You develop and 
deliver a one-hour PowerPoint webinar detailing how your product or service can help dealers increase their 
business. We promote this to our dealer base and you receive the list of all registered attendees.

digital



digital issue presentation page

YOUR AD 
HERE!

THE HOME 
OF THE FUTURE
Manufacturers Weigh in on Smart-Home Developments 

The Many Benefits of Production-on-Demand Fabric 

Working with Millennials and Gen Z  

“RESIMERCIAL” INTERIORS: 
Transferring Your Skills from Residential to Commercial Design

THE SHOW ISSUE: 
Welcome to the International 

Window Coverings Expo

ALL IN THE FAMILY: 
Meet Mother-Daughter Design Team 
Sharon Falcher and Sherica Maynard
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VISION PRINT ADVERTISER

1X $1,250

3X $1,050

6X  $1,000

NON-ADVERTISER (DIGITAL ONLY)

1X $2,500

3X $2,250

6X  $1,995

PRESENTATION PAGE SPECS

SIZE:  1065 X 1375

FORMAT:  JPEG

COLOR:  RGB

Available for the space to the left of the front cover, as well as to the right of the back cover. 
This can be any size up to 1065 x 1375 pixels.

wf-vision.com



margin ads

YOUR 
AD 

HERE!

Place your message next to one of our popular columns so our readers see your company and products 
while they read the information—motivating them to buy your products!

HORIZONTAL ADS

728X90 (FULL AD)

106X90

350X90

540X90

VERTICAL ADS

120X600 (SKYSCRAPER)

120X90

120X192

120X294

120X396

WIDE VERTICAL ADS

160X600 (WIDE SKYSCRAPER)

160X90

160X192

160X294

160X396

VISION PRINT ADVERTISER

1X $600

3X $550

6X  $500

NON-ADVERTISER (DIGITAL ONLY)

1X $1,500

3X $1,250

6X  $1,000



page inserts

We’ll insert your article into the pages of VISION’s digital issue! Tell your story however you’d like 
and readers will see your content as part of the issue you select. Add a video for even more impact. 
Article text must be in either a Word or .rtf document.

VISION PRINT ADVERTISER

2 PAGES $600

4 PAGES $1,000

8 PAGES $,1500

NON-ADVERTISER (DIGITAL ONLY)

2 PAGES $1,800

4 PAGES $3,000

8 PAGES $5,000
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Aficionado
“Like a bookcase of leather-bound literary classics, 
this pedigreed palette evokes nostalgia and 
timeless traditions,” says Wadden. “Copper and 
gold anchor merlot and gray. The tailored tones 
are tasteful, elegant and classic. It is ostentatious 
without being fake or showy, and has the right 
amount of charm to make it feel tasteful.” 

Naturalist
“Nature lovers can connect with the wonder of the world in full bloom,” 
says Wadden. “This collection’s lush, sophisticated tones poke out from the 
rainforest as colorful tendrils. Ranging from mushroom to passionate pink, 
the focus on botanicals is slightly classic, with bold details.” Can’t you see 
these colors brightening up a child’s bedroom or blending tastefully into the 
background on a plant-filled porch? 

Raconteur
The Oxford Dictionary 
defines a raconteur 
as “a person who tells 
anecdotes in a skillful 
and amusing way.” From 
the pale pink to the brick 
red to the understated 
neutrals, this palette is 
intended to call to mind 
the storytellers who have 
traveled the world and 
returned to spin tall tales 
of their epic journeys. 

INSPIRATION  color trends

Enthusiast
The experts at Sherwin-Williams describe this color selection 
as “for those who go against the grain, break the rules or are 

more free-spirited than the status quo.” “It’s an opportunity to 
have fun and push boundaries with color,” says Sue Wadden, 

director of color marketing at Sherwin-Williams. . The 
grouping includes bright green, blue and red, a fun mix that 

brings to mind people who brim with enthusiasm and live life 
to its fullest every day. 

Shapeshifter
The hues in this fantastical 
color chart are a tribute to 

the people who travel to 
unexplored places to uncover 
new truths and knowledge. It 

includes the blue-green shades 
of the deep ocean; the twilight 

teal and yellow that have 
caused painters to look to the 

heavens and create celestial 
scenes; and the whites of 

clouds creating shapes in the 
seemingly endless summer sky. 

YOUR 
ARTICLE 

HERE!

wf-vision.com



Contact your 2020 VISION marketing team 
today. 

SUSANNE YOUNG
VP of Sales and Marketing
651.315.7683
susanne@wf-vision.com

GRACE McNAMARA
Publisher
651.756.8834
grace@wf-vision.com

ELAIZA SHEPHERD
Sales Consultant
651.706.5903
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