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Overview
Ever faced the issue of 

forgetting your mask while in 

public? Or getting tired of mask 

straps around your ears?

Our product includes a sweatshirt 

and a built-in mask which 

complements the sweatshirt 

design!

We were inspired to start Safe 

Sweats in the midst of this 

pandemic, in an attempt to create 

efficiency and a stylish component 

in order to protect ourselves from 

COVID-19.



Opportunity
In an attempt to protect people’s health and 

safety, we were able to create a design that 

does so and also provides a trendy and 

comfortable design aspect.

With almost a year’s worth of global 

research spent on ways to stop the spread of 

Coronavirus, we are now able to take a step 

further by implementing new and effective 

precautions into our normal life. 

Safe Sweats is just the beginning of a new 

way of life committed to a healthier and 

safer world.



Solution/Strategy
-We aim to bring comfort, style and 

practicality through the intersection of 

fashion and health precautions. 

-By creating a sweatshirt with an attached 

mask, one is able to forget the hassle of 

remembering their mask. When one’s hood is 

up, the mask is able to be attached to the 

hood through clip on buttons. When the hood 

is down, straps are available to put around 

one’s ears. 

As we develop our product, we will be adding 

the logo and designs to add personalization. 



Management 
Gabrielle Hysni: Co-Founder
As a sophomore at The University of Michigan, Gabrielle is planning on majoring in Economics, and minoring in 

Art and Design. Her interests include retail, fashion, and marketing, which plays a large role in creating 

Safe Sweats. Entrepreneurship is also very interesting to her, and plans on continuing with it in her future. 

Gabrielle is also the person of contact for Safe Sweats, and deals with communication of sales and contacting 

seamstresses/buyers. 

Sofia Manzo: Co-Founder
Sofia, a sophomore at the University of Michigan, plans on receiving a business major and entrepreneurship 

minor. She is very interested in entrepreneurship pertaining to the automotive and fashion industry. She is 

also in charge of the marketing and exposure. She will run our instagram page and advertise our products, 

including new designs. She will also keep up to date with the latest trends in fashion and health to make 

sure we stay on top of the industry and are providing the best products. 

Lexi Kejbou: Co-Founder
Lexi is a sophomore at the University of michigan, and while she is pre-med, she also has a passion for 

entrepreneurship and hopes to minor in it. Lexi has been exposed to the sales market for many years, due to 

her family’s prior business in retail. Lexi’s role in our product involves finances, such as collecting money 

through Venmo and distributing the amount. She will be determining pricing of products, in order to make a 

profit off of our sales. Additionally, she will be responsible for dividing up prices and paying out our 

costs.



Sources and Uses
Between the costs of wholesaler merchandise, 

prototyping supplies, costs of labor, and other 

supplies, we have spent approximately $450. As 

every sweatshirt and mask costs $15 to produce 

and while factoring in costs of labor, we will 

be selling our sweatshirts anywhere between 30 

and 40 dollars. The exact pricing of a 

sweatshirt will depend on the specific design. 

Once we begin our sales, we will receive a 

profit of between $15 and $25 per sweatshirt (or 

an average of $22). With that, we will need to 

sell approximately 20 sweatshirts in order to 

break even. 

With our investment money, we will put much of 

this towards mass production of our product. We 

plan to expand our platform once we have a 

larger inventory and clientele. 

We’ve contacted multiple seamstresses in regards 

to producing the product with our specific 

mechanism. 

According to our research, average sweatshirts 

purchased new cost, on average, around $37.99. 

This is similar to the cost we will be selling 

our sweatshirts for. Given that our sweatshirts 

come with a face mask, this is fairly 

inexpensive for our product.

We’ve factored in costs of production, costs of 

materials, and cost of labor, and our next step 

is just having the funds to move even further.


