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Our Vision
To stand out amongst our peers as the 
leader in comprehensive, client-centric 
marketing / advertising solutions.

Social media is the fastest advertising 
platform in today’s tech-driven world. 
Now more than ever, the speed at which 
people are demanding to ingest content 
is at an all-time high. You may have 
heard the recent comparison of human 
attention spans to that of a goldfish, so 
what does it take to grab users’ attention 
as they’re thumbing through an average 
of 300 feet (one Statue of Liberty) of 
content every day? 

Less is More 
It takes social media users 1.7 seconds 
to consume mobile content and thumb 
down. It is important that your content 
gets your message across in a snap of 
a finger. Keep captions and imagery/
video as simple as possible without 
jeopardizing the quality of the message 
you are trying to convey. The goal is 
to make your content as digestible as 
possible in that short period of time you 
have in front of users. 

Interrupt and Stand Out
Interrupt the mindless scroll; make those 
thumbs stop. How do you do it? Give 
users a visual surprise. By the time the 
right person sees your content, he or she 
may have already consumed 200 feet 

of clutter. Your content must rise above 
the noise and push the boundaries. New 
forms of video, such as 360, Boomerang, 
and Live, offer creative ways to capture 
attention.

Don’t Hold Back 
Ads with brand and messaging in the 
first 10 seconds of reading or watching 
can effectively reach three times more 
people. Social media isn’t the place for 
teasers. Most users simply want to know 
what, when, where, and “how do I get it.” 
Figure out the priority points your trying 

to get across with each advertisement 
or piece of content, and place it at the 
beginning of where you think users’ eyes 
will land. 

Over 93 percent of businesses currently 
leverage social media to gain more 
customers, new business deals, and an 
edge on their competition. Is your brand 
using social media to its full potential? 
Our social media management services 
are dedicated to increasing your brand’s 
social presence and strategy. Contact  
us today!

THUMB-STOPPING CONTENT by Kiley Rowe
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Employee Spotlight: Haley Zimmerman
Digital Strategist

As proof that most 18-year-olds have no idea what they want to 
do with their lives, I set out my freshman year of college thinking 
I was going to be the next great NYC detective. I realize now I 
watched way too much “NCIS” and “Law and Order: SVU.” I would 
have never made it as a detective, but life has a funny way of 
nudging you on the right path. My field of study took a 180-degree 
turn, and I settled into my first public relations class. I graduated 
Ohio Northern University in the spring of 2018 with a bachelor’s 
degree in public relations, and I started my first job as a Digital 
Strategist for Follow The Eyes. 

As a digital strategist, I work with programmatic media buying. 
Being born and raised in Lima, Ohio, I had no idea that 
programmatic media buying existed, so the start of my position 
came with quite a learning curve. I have learned and grown so 
much in my current role. It has truly made me a better marketer. 
I’ve learned how to analyze the big picture of a client’s marketing 

plan, better understand how a sales funnel works, and dig into 
the online data that makes digital advertising such a powerhouse 
in the marketing world. 

Outside of work, I’m a very enthusiastic dog mom. I have an 
adorable 2-year-old pit bull, named Myles. I’m also approaching 
my first wedding anniversary to my wonderful husband, Kyle.  As 
a family, we enjoy planning our next vacation, taking long walks in 
local parks, and completing DIY projects around our home.

June Celebrations
Follow us on social media for fun celebration pictures!

“ ”
Our Mission
Drive client success through 
measurable business goal 
achievement and customized pain 
point solutions.

Think strategy.
Not sales.

Lisa Coleman            6/18
Chase Vance             6/28

BIRTHDAYS
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