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President’s MessagePresident’s Message
The year 2020 proved to be challenging for us all, both personally and 
professionally. As we envision what this new year holds, we can begin to 
see a light at the end of the tunnel. With access to vaccinations increasing 
in New Jersey and nationwide, and with the warmer months approaching, 
we look to the role Tourism will play in South Jersey’s economic recovery, 
and once again begin to enjoy the many attractions and experiences 
South Jersey offers. 

In Cape May County Tourism Destinations Provided COVID Respites, we 
see how traditional summer residents found a reprieve  during lockdowns 
in their vacation homes. The local amenities on offer in Cape May’s shore 
community seemed to be the preferred prescription for many, allowing 
Cape May County tourism to flourish during its slow offseason. 

The article Tourism and the Battleship New Jersey looks forward to 
resuming the group tours, special events and overnight stay options that 
attract visitors from across the globe to this unique historical museum 
and memorial. Jackson’s Future Has Arrived showcases Adventure 
Crossing USA, a new sports & entertainment venue under construction in 
Jackson Township, sprawling over 300 acres of property offering onsite 
dining, entertainment and lodging. 

Our cover story: Tourism in the Time of a Global Pandemic: Close to Home 
highlights the many ways Visit South Jersey adapted their marketing 
efforts during the height of the pandemic by focusing inward towards 
local businesses with modified hours and curbside services, helping to 
spread the message that they were open for businesses. 

In Providing Travel and Transportation Solutions for Southern New 
Jersey, Cross County Connection highlights the impact that commuting 
challenges present and offers a wide variety of programs, services, 
and resources as solutions for southern New Jersey businesses, local 
governments, schools, and residents. 

Finally, Stanker & Galetto Celebrates Completion of Warehouse 
Construction for Misfits Market Headquarters celebrates the company’s 
75th anniversary by highlighting an important economic development 
project in Delanco Township, bringing a national online grocer & 
distribution warehouse along with hundreds of jobs to the South Jersey 
region during a period of heightened economic uncertainty. 

We want to thank the contributors to this Edition of The Chronicle, 
and we look forward to the coming days where we can once again see 
our members at in-person events and gatherings.  We welcome your 
comments at marlene@snjdc.org. To learn more about the SNJDC, visit 
our website at snjdc.org. 

Sincerely,

Marlene Z. Asselta
President
Southern New Jersey Development Council
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Tourism in South Jersey

Tourism and the
Battleship New Jersey

Camden Waterfront, NJ – People come from all 
over the world to tour our nation’s most decorated 
battleship – the Battleship New Jersey.  The museum 
and memorial battleship, which has been opened 
for tours since October 2001, has hosted guests 
from around the world, including Australia, China, 
Germany, Japan and Bolivia. From the United States, 
guests have visited from as far as Hawaii, Alaska and 
California.  

Located just across the Delaware River from 
Philadelphia, and just over an hour from Atlantic City 
and the Jersey Shore, the Battleship is in a prime 

(continued on page 10)

location for people visiting this region.  The most 
decorated navy ship still afloat with 19 Battle Stars, 
which are awarded for a successful combat mission, 
the Battleship – during non-coronavirus times -- offers 
guided and self-guided tours, group tours, educational 
programming, special events and overnights.  

Almost 30% of visitors who tour the Battleship 
are from outside the tri-state area of New Jersey, 
Pennsylvania and Delaware. The Battleship promotes 
her tours through advertising in publications located 
in hotel rooms in the Philadelphia market, brochures 
placed in visitors centers, hotel lobbies, and other 
areas in the region, and even has a brass model, 
originally created by the Navy to test radio waves, on 
display in the Farley Service Station on the Atlantic 
City Expressway. 

The Battleship offers overnights for scouts, 
youth organizations and families

The Battleship New Jersey Museum and Memorial 
is berth on the Camden Waterfront, NJ, across the 
Delaware River from Philadelphia

The Battleship New Jersey has hosted tours and overnights 
for groups from throughout the world, including Great Britain, 

Germany, Australia, China, Japan and more!

mailto:J.Willard@battleshipnewjersey.org
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Tourism in South Jersey

Cape May County Tourism Destinations 
Provided COVID Respites

Cape May County has always been a popular vacation 
escape, but never more so than during the COVID-19 
pandemic. The fresh air and sunshine, beaches, 
boardwalks, calm and solitude seemed to be the 
preferred prescription for families seeking to get away 
from congested cities and busy suburbs, finding a 
more relaxed lifestyle at the Jersey Cape. 

As the two-week shutdown turned into months, virtual 
work and learning meant that beach houses could be 
a more permanent place of refuge. Many traditional 
summer residents found that taking temporary 
residence in their vacation home was the ideal choice 
and Cape May County tourism benefited in unforeseen 
ways. The second homeowner and rental market 
has always been a huge factor in the county’s $6.9 
billion tourism industry with the real estate market 
representing $2 billion of the overall value.  However, 
this market share began to flourish much earlier in 
2020 than in previous years and continued stronger 
than the norms throughout the year both in owner’s 
use and the rental market in general.  When the 

(continued on page 13)

school year began in September and remote learning 
continued throughout New Jersey and surrounding 
states, many seasonal homeowners chose to stay 
in their beach house, working and learning remotely 
from Cape May County.  Some families even enrolled 
their children in local schools, taking full advantage 
of their new residency.  Additionally, many renters 
became owners as the real estate market took off.

As a beach-centered vacation destination, the Cape 
May County lodging sector did better than was 
expected.  After being completely shut down at the 
beginning of the COVID crisis and then allowed to 
reopen at a reduced occupancy rate of 60% capacity 
from June 1 to June 22, the Occupancy Tax collections 
show that as of November 2020, Cape May County 
was only 23.3% behind 2019 collection.  Most 
interesting is that the attraction of a strong calendar 
of events traditionally fills rooms in the fall months; 
however, in the year of COVID-19, September and 
October outpaced 2019 without the benefit of those 
events as people visited Cape May County for birding 
and butterfly migrations, beverage tourism, water 
sports, and less humid, comfortable weather. 

Another industry of choice in 2020 was the 
campground industry.  Camping is a very popular 
destination choice by Canadian visitors and with the 
border closure, a large customer base was lost to the 
47 Campground and RV Resorts in Cape May County 

Vicki Clark, President
Cape May County Chamber of  Commerce

mailto:vicki@cmcchamber.com
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Cross County Connection TMA:
Providing Travel and Transportation Solutions

for Southern New Jersey
Cross County Connection is the designated Transportation 
Management Association (TMA) for the seven-county 
southern New Jersey region: Atlantic, Burlington, Camden, 
Cape May, Cumberland, Gloucester and Salem. Cross 
County Connection assists local governments, schools, 
businesses, social service organizations, residents 
and employees with mobility needs by fostering the 
implementation and use of sustainable transportation 
modes.

Cross County Connection TMA was formally incorporated 
in 1989 through the efforts of a group of southern New 
Jersey business leaders, local government officials, and 
representatives from the New Jersey Department of 
Transportation (NJDOT) and New Jersey Transit Corporation 
(NJ TRANSIT) to address mobility issues in the region and 
reduce the number of vehicles on state and local roadways. 

Commuting challenges are not just an inconvenience–they 
dramatically affect our quality of life, our independence 
and mobility, our ability to get to work, school, medical 
appointments, conduct business, and more. Today, 
Cross County Connection is a full-service transportation 
organization offering a wide variety of programs, services, 
and resources to southern New Jersey businesses, local 
governments, schools, residents, and employees. 

(continued on page 16)

Our partners include:
n  The Federal Highway
    Administration

n  NJ Department
    of Transportation

n  NJ TRANSIT

n  PATCO

n  North Jersey Transportation
    Planning Authority

n  Delaware Valley Regional
    Planning Commission

n  South Jersey Transportation
    Planning Organization

n  South Jersey
    Transportation Authority

n  Local and County
    Governments

n  The Business Community
    and Foundations

www.driveless.com
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Tourism in South Jersey

Stanker & Galetto Celebrates 
Completion of  Warehouse Construction 

for Misfits Market Headquarters

Stanker & Galetto, a family run private construction 
management company for more than 75 years, 
recently announced the completion of construction 
on Phase Two of our industrial warehouse facility in 
Delanco Township, Burlington County. The current 
home to Misfits Market’s headquarters, in the fall of 
2019, Stanker & Galetto set out to develop 255,000 
square feet of warehouse space. The initial 159,000 
square feet phase one construction project was 
completed in August of 2020, and the second phase, 
adding an additional 95,000 square feet of space 
to the Misfits Market warehouse, was completed in 
February 2021. 

The former site of the Dietz & Watson facility, 
a partnership with RLS Logistics, which shares 
warehousing and freezer space on the lot, will 
enable Misfits Market to expand their growing food 
distribution services nationwide. 

(continued on page 14)

Ethan Byler, Executive Vice President,
Stanker & Galetto

Delanco Township, a community of more than 4,000 
residents, suffered the loss of large industrial employer 
Dietz & Watson when their facility was destroyed by 
fire in 2013. Dietz & Watson subsequently relocated 
their headquarters, along with hundreds of jobs, 
across the river into Philadelphia, leaving a vacant lot 
and creating an opportunity for Stanker & Galetto to 
develop the site. 

The ability to make an impact in the Delanco 
community made this an attractive redevelopment 
project for us.  We could not be more pleased with the 
outcome of the project to support the growth of two 
of South Jersey’s most exciting growth companies in 
RLS Logistics and Misfits Market and in a community 
that needed a strong rebound after the loss of Dietz 
& Watson. 

http://stankergaletto.com/
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Jackson’s Future Has Arrived
Adventure Crossing USA, in Jackson Township, New Jersey, is slated to become 
a top regional sports & entertainment venue, with a large philanthropic 
element. Vito Cardinale of Cardinale Enterprises has been involved in 
supporting and helping to fund Multiple Sclerosis research for over a decade. 
Due to his contributions and involvement, the Centra State Hospital Multiple 
Sclerosis Center in Freehold, New Jersey was named after his late wife, Linda. 
Vito’s life goal is to do all he can to find a cure for Multiple Sclerosis. Adventure 
Crossing USA will feature a state-of-the-art MS research center, with cutting-
edge technology and top medical partnerships, such as The National MS 
Society and Dr. Sadiq of the Mayo Clinic. 

The other side of the project, which will fund the MS Research Center, is a 
combination of sports & entertainment, sprawling over 300 acres of property 
located in Jackson. Adjacent to Six Flags Great Adventure, at the 1-95 exit on 
Monmouth Road, Adventure Crossing will be easily accessible for residents 
in the tri-state area. Adventure Crossing USA will host national tournaments, 
local teams, and everything in between. The onsite dining, entertainment and 
lodging at Adventure Crossing USA will help to turn Six Flags Great Adventure 
from a “day park” into a real destination with these added attractions.

Adventure Crossing USA will feature an indoor sports complex with multi-use 
courts and fields, outdoor turf fields & field house, various dining options, 
Hilton Garden Inn & Springhill Suites hotels for overnight accommodation, a 
golf driving range & with sports bar, a trampoline park, go-kart racing, Laser Tag 
and so much more. Cardinale Enterprises has created an ideal place for family 
fun and entertainment. Conveniently located and easily accessible, Adventure 
Crossing USA will create a memorable experience for all of our guests.

For more information contact Cardinale Enterprises at
(732) 747-7846 or info@CardinaleEnterprises.com

TENANTS WANTED
QSR/FULL SERVICE
RESTAURANTS
CATERING HALL
SPORTS BAR
CONVENIENCE STORE
GAS STATION
SPORTS MEDICINE
ROCK WALLS
VIRTUAL REALITY OPERATORS
SPORTS RECREATION
SPORTS RETAILERS
RETAIL & VILLAGE  SHOPPING
HOTELS
ARCADES
BOUNCE HOUSE
CHILDREN ENTERTAINMENT
E-SPORTS OPERATORS
INDOOR WAVE POOL
GO-KART RACETRACK
GOLF DRIVING RANGE
LASER TAG
NINJA WARRIOR COURSE
TRAMPOLINE PARK
OBSTACLE/ROPES COURSE

BROKERS PROTECTED

DEMOGRAPHICS:

https://www.cardinaleenterprises.com/adventure-crossing-usa
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Tourism in the Time of  a Global 
Pandemic: Close to Home

Visit South Jersey is the tourism marketing and 
promotion nonprofit agency designated to serve the 
South Jersey region, including Burlington, Camden, 
Gloucester and Salem counties and the Outer Coastal 
Plain Wine Region along South Jersey’s coast.  Visit 
South Jersey works to create awareness of South Jersey 
tourism assets, convert that awareness into visits, 
and convert those visits into tourism revenue.  Visit 
South Jersey speaks to residents and visitors to our 
region, both driving distance and beyond.  To do this, 
Visit South Jersey deploys traditional advertising such 
as print and a visitor’s guide, a robust website, plus 
strategic public relations and content partnerships, 
as well as social media marketing.  

Visit South Jersey, during a typical year, promotes 
our Southern New Jersey region to potential visitors 
from around the driveable region, reaching as far as 
New York, western Pennsylvania and Maryland with 
our messaging.  During the global pandemic with 
travel restrictions and stay-at-home orders in place, 
Visit South Jersey truly huddled and turned inward, 
focusing on promoting what’s open in South Jersey to 

our residents, rather than actively recruiting visitors 
to come into our market. Instead of inviting our 
neighboring states to explore Wharton State Forest 
or Battleship New Jersey or the Outer Coastal Plain 
AVA, we spent the spring checking on business hours 
and curbside services from our area businesses and 
blasting that information out via social media and 
our website, so that our businesses could survive 
the worst of the shut down -- and our residents could 
enjoy the cuisine and handcrafted goods that make 
South Jersey their beloved home.  In many ways, 
the momentary pause on far-reaching messaging 
provided us an opportunity to get to know the region 
more intimately than ever before and be sure our 
area businesses knew of the services we provide in 
marketing our region, and our residents knew where 
to turn for the latest news by county.

Over the past two years overall, Visit South Jersey’s 
social media presence has been reconsidered and 
expanded in an effort to reach interested audiences 
in a direct way that is scalable to available operating 
budget.  During the shutdown and year of restrictions, 

Megan York Parker, Visit South Jersey

http://visitsouthjersey.com/here
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in particular, we have turned toward our social 
media and newsletter more than ever to reach our 
constituents with moment-to-moment developments 
about the businesses in our area.  Which restaurants 
were offering pop-up groceries, which museums had 
developed virtual content, and what businesses were 
welcoming curbside low contact pickup? This put us 
into regular touch with assets and businesses in our 
footprint and just beyond, which was a great way to help 
the industry during times of struggle.  Some months 
it felt as though operations were changing from week 
to week, so social media provided a channel to reach 
residents with the most current information.  That 
furthered our organization’s goal of being the leading 
source of information pertaining to South Jersey.

So, what will 2021 hold?  To be honest, we just don’t 
know but we are excited to share all the great assets 
our region has to offer.  As the world slowly starts 
to reopen, Visit South Jersey is poised to receive 
both guests to our area as well as continue to pipe 
information to our residents as always.  

About Visit South Jersey:
Visit South Jersey is a non-profit 
organization supported in part by a 
grant from the New Jersey Department 
of State, Division of Travel and Tourism.  
Visit South Jersey is a marketing 
organization open to all businesses in 
its territory. For more information about 
travel to South Jersey, or for a copy of the 
Visitor’s Guide, go to visitsouthjersey.
com. Follow us on Facebook and 
Instagram, @Visit_South_Jersey for 
news and events.

http://visitsouthjersey.com/here
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Tourism and the 
Battleship New Jersey

(continued from page 2)

The Battleship has hosted group tours from around 
the globe as well.  The Battleship defines a group as 
20 or more guests and offers special tour discounts 
as well as add-on options such as onboard classes, 
lunches, veteran talks and more.  The ship has 
hosted groups from South Korea, China, Germany, 
Canada, England and other countries.  

The Battleship’s overnight program is a unique 
evening where guests cannot only sleep in the 
bunks that the sailors of the USS New Jersey 
once did, but they also enjoy dinner and breakfast 
served at the chowline, get a detailed guided tour 
of the ship and can even win the chance to fire 
the Battleship’s saluting gun!  Groups who have 
spent the night aboard the ship have included 
scouts from across the country and from around 
the world, including the United Kingdom, Sweden, 
New Zealand, Germany, Belgium and the Czech 
Republic.  

Several years ago when Pope Francis visited 
Philadelphia, the Battleship opened her overnight 
program to individuals as another overnight option 
for that weekend.  The Battleship hosted nearly 
60 guests, all from outside our region.  Guests, 
who came as far away as Florida, Arizona and 
California, said they came not to see the Pope, but 
for the opportunity to spend an evening aboard the 
Battleship New Jersey! 

Unfortunately, due to the coronavirus, the 
Battleship’s group tours, special events and 
overnights have been discontinued, but the ship 
does hope to bring back these popular programs 
once it’s safer.  The Battleship does offer some 
unique video content on our YouTube channel – 
www.youtube.com/battleshipnewjersey. Some 
events are being planned for the summer and 
fall, including two beer festivals, fireworks shows, 
a motorcycle rally, and a Cornhole tournament.  
More details on upcoming events, as well as other 
programs at the Battleship, can be found at www.
battleshipnewjersey.org 

mailto:J.Willard@battleshipnewjersey.org
https://www.hutchbiz.com/commercial/indoor-air-quality-diagnostics/
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which comprises over 17,000 camping sites.  However, 
available camping spots were quickly reserved by 
new campers in the region who purchased RVs, Fifth-
Wheel Units, and all the necessary camping gear, 
eager to learn how to enjoy the finer points of kicking 
back in the modern luxuries of today’s fully equipped 
five-star camping resorts, ready to enjoy the great 
outdoors.  Many campground owners and managers 
found themselves teaching new campers how to build 
fires and other basics of camping life.

Cape May County, which has the benefit of being a 
peninsula, offers a variety of outdoor activities on 
both the Atlantic Ocean and Delaware Bay as well as 
the Inner Coastal Waterway or “back bay” as it is more 
commonly referred to locally.  Being out on the water 
in any capacity – whether dropping a fishing line off a 
pier, in the surf or on a deep-sea fishing boat, taking 
a dolphin and whale watching trip, renting jet skis, 
going parasailing, or just sitting under an umbrella 
with a good book were all very popular activities as 
everyone sought to enjoy soothing aspects of the 
water as much as possible.  Often just a quiet walk 
along the beach collecting a few shells or enjoying a 
take-out dinner while watching the sunset along the 
Delaware Bay was all that was needed to soothe the 
problems of the day away.

(continued from page 4)Cape May County Tourism Destinations 
Provided COVID Respites

Complimenting the popularity of the beaches 
are our legendary boardwalks, typically full of 
hustle and bustle from the spring through the fall.  
However, the year of COVID changed that, delaying 
the opening of amusements until the beginning of 
July 2020 and limiting restaurant capacities.  The 
cancellation of special events, which are a big draw, 
also meant smaller crowds on the boardwalks.  The 
iconic amusement piers, boardwalk retail stores, 
restaurants, and attractions all look forward to the 
2021 season and the hoped-for return of business 
more like usual!

The COVID-19 vaccine will have a huge impact on 
returning all business, not just the tourism industry, 
back to full operation.  As we work toward the reality 
of “community immunity” it is important to focus 
on some of the positive realities experienced in the 
tourism-based economy of Cape May County.  The 
opportunity to live full time and work remotely in the 
place where you love to play became a reality for many 
referred to locally as the Coastal Shift.  This shift 
extends our traditional tourism season, encouraging 
some seasonal businesses to lengthen their open 
status; turns part-time jobs to full-time jobs and that 
is a good thing for the Cape May County economy.

Whether you plan to come to visit for a few days, 
a week, or stay permanently, we look forward to 
welcoming you to Cape May County. 

mailto:vicki@cmcchamber.com


growing opportunities, and creating jobs – this is 
exactly the type of redevelopment we welcome and 
celebrate,” the Senator added.

Kate Fitzpatrick serves on Delanco’s Township 
Committee and was Mayor at the time of the 
partnership with Stanker & Galetto to redevelop the 
site. She adds “it was indeed a pleasure working with 
Stanker & Galetto and exciting to finally see this vision 
come to fruition in Delanco.  It has definitely filled a 
much-needed resource by expanding our Industrial 
Zone and adding two great corporate neighbors, RLS 
Logistics and Misfits!”

The redevelopment project with Misfits Market is an 
ideal situation for the Township, County, and South 
Jersey. More than 300 employees moved from the 
Philadelphia location to the new headquarters, 
and an additional 300 jobs have been added since 
August. More than 400 of the workers Misfits employs 
are located right here in South Jersey, utilizing public 
transportation services such as the local Riverline to 
get to and from the workplace. 

Kristi Howell, President & CEO of the Burlington 
County Regional Chamber of Commerce adds that 
“Burlington County is the perfect fit for this project 
to expand Misfits Market.  This location provides 
convenient access to the transportation hubs needed 
for massive cross-country product distribution.   In 
addition, access to public transportation allows for 
many people from the region to take advantage of the 
employment opportunities offered by this visionary 
company.” 

Tourism in South Jersey
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Stanker & Galetto Celebrates Completion of  Warehouse... (continued from page 6)

Founded in 1946, Stanker & Galetto, Inc. has become 
a hallmark of excellence in the development arena, 

specializing in industrial, commercial and community 
construction, as well as property management and 

real estate transactions in southern New Jersey

For more information, contact
Stanker & Galetto at (856) 692-8098

or visit our website:
www.stankergaletto.com

Misfits Market, an affordable online grocer, first ran 
its operations from a North Philadelphia warehouse. 
The burgeoning business and economic significance 
of their service necessitated immediate expansion. 
Having faced setbacks during the attempted 
renovation of a property in Pennsauken, followed by a 
spike in demand from the COVID-19 pandemic, Misfits 
Market partnered with Stanker & Galetto to pursue 
alternatives that would support their operational 
growth. Our firm presented Misfits with an opportunity 
for a new build comprised of two phases, the first of 
which would be fully operational in 10 months. It was 
a promise we kept, enabling occupancy in August 
2020.  

“On the heels of our Series B, we wanted to invest 
in scaling our operations but needed a development 
partner who could execute with precision and keep 
up with our lightning-fast pace,” said Chris Nelson, 
Chief Operating Officer at Misfits Market. “It was a tall 
order and Stanker & Galetto proved to be an agile and 
responsive partner who exceeded our expectations.” 

The development project has created an incredible 
opportunity for the Township of Delanco, during a 
time when many businesses find themselves under 
severe stress as a result of the economic fallout of a 
global pandemic. 

“Misfits Market and Stanker & Galetto literally put 
new life into the site of the former Dietz & Watson 
facility, and have developed it into a state-of-the-art 
headquarters and warehouse that employs hundreds 
of people in the region” said State Senator Troy 
Singleton, who represents Delanco as part of the 7th 
Legislative District. “Feeding people, reducing waste, 

http://stankergaletto.com/
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Mobility Drives The Economy
Thanks to our partners’ support, Cross County 
Connection can address many mobility needs. 
Long taken for granted, recent world events 
illustrate the importance of mobility–whether 
it means getting essential goods to distribution 
points, or workers and residents to essential 
services. Mobility is a driving force for the 
economy, and accessibility to transportation, 
and mobility options for ALL, must exist for the 
region to prosper. Contact us for: corporate 
commuter services, commuter transit and 
rideshare services, municipal and county 
government services, (bicycle and pedestrian 
planning services, safety audits, Complete 
Streets and Sustainable Jersey assistance), 
Safe Routes to School (SRTS) school district 
services, Geographic Information Systems (GIS) 
mapping services, and outreach and community 
engagement services.  

Cross County 
Connection TMA...

Learn more at: www.driveless.com, and discover our 
exclusive, interactive travel and transportation map!

Address: 4A Eves Drive, Suite 114, Marlton, NJ 0805
Phone: 856.596.8228
Email: ccctma@driveless.com

The freedom to travel connects us all! 
Your TMA is a MOVING FORCE.

Let us help get you there, South Jersey.

(continued from page 5)

www.driveless.com
http://stankergaletto.com/
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