


IN MASSACHUSETTS, 2013 3RD GRADE PROFICIENCY
DATA HIGHLIGHTS A STARTLING CONTRAST.
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o o Raising A Reader MA is an evidence-based early literacy program that helps families of young children (ages 0-6) develop, practice, and maintain habits of reading together at home. Our core program model, which
? Ra]_Slng both increases access to books and offers support for strengthening the culture of reading at home, is driven by 25 years of research that show the most significant factor impacting a child’s academic success is
\//A Reader MOSSO C hUSGTTS being regularly read to by a parent or other primary adult caregiver before starting kindergarten. Our goal is to end the cycle of low literacy by helping families across Massachusetts develop high impact home reading
routines that lay the groundwork for a lifetime of learning, success, and productive, responsible citizenship.




RAISING A READER MASSACHUSETTS IS KNOWN AS
“THE RED BAG” PROGRAM because of our signature red bags which

are rotated among nearly 12,000 families statewide, each with four culturally and
age appropriate books. The core of the Raising A Reader Massachusetts program
goes so much deeper than a rotating book library. We are a family engagement and
education program that utilizes books as tools to empower parents to have a more
active role in preparing their children to be successful in school. Our program is
focused on the first six years, the most critical time in a child’s development, but
the impact of Raising A Reader MA goes well beyond the first few years. Raising A
Reader MA helps parents build a bond with their children through their increased
interactions. This parental involvement is a more powerful force on educational
outcomes than any other family background variables, including social class, family
size and level of parental education.

Of course, none of this work is done in isolation — Raising A Reader MA is by nature
a collaborative organization. All accomplishments are equally shared among our
program partners in the community, our deeply committed Board of Directors, and
many of you who have supported us along the way. With your help, we will continue
our work until every child has an equal opportunity for achievement and every parent
has the opportunity to excel in what may be their most important role — their child’s
first teacher.
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FYE 2014 OPERATIONAL FINANCIALS

REVENUE

Unrestricted Gifts Grants Contributions 602,906
Special Fund Raising Event net Direct Cost 136,221
Fee for Service 208,953
In-Kind 20,295

970,920

EXPENSES

Program Services
Administration
Development

795,594
150,454
150,606

EXECUTIVE COMMITTEE

CHAIR
Lisa Thompson, Principal,
Deloitte Consulting LLP

VICE CHAIR
Christine Freyermuth, Partner,
PriceWaterhouse Coopers

TREASURER
David Gaw, Director,
Plymouth Opportunity REIT

SECRETARY
Ann Carter, Founding Partner,
Rasky Baerlein Strategic Communications

DIRECTORS
Paul Buta, President, Choiceplex, LLC
Julie Cox, Vice President of Legislative Affairs, ML Strategies

Amanda Hall, Corporate Counsel, Senior IP & Technology,
Iron Mountain

Joshua Hebert, Founder and CEO, Magellan Jets

Jessica Lutzker, MBA Admissions,
Harvard Business School

Dave Richter, Vice President Aircraft Management Sales,
Executive Jet Management

Stefan Spazek, Senior Vice President, Capital Advisors Group

Michael Sperlinga, Managing Director and Financial Advisor,
Morgan Stanley Wealth Management

Robert White, Vice President and Financial Advisor,
Merrill Lynch Wealth Management

Evan Zall, President and Co-Founder, Ebben Zall Group

Every dollar we invest
in high-quality early
i education can save more
i than seven dollars later on
- by boosting graduation
rates, reducing teen
pregnancy, even reducing
violent crime.

The cost per child in
2014 is $100.

(That’s only about
20 Fenway Franks.)
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Raising A Reader MA is an independent affiliate of the California-based Raising A Reader. Raising A Reader MA is a 501(c)(3) nonprofit organization
(EIN 80-0297898). All contributions are tax deductible to the extent allowed under the law.




