ALL-IN DIVERSITY
PROJECT
MEDIA KIT
BREAKING
THROUGH
Challenging traditional
perceptions, practices and
attitudes, & setting a new
benchmark for diversity,
inclusion, and industry best
practice across the global
betting and gaming
sector

www.allindiversityproject.com ● info@allindiversityproject.com
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BREAKING WITH TRADITION – CHALLENGING PERCEPTIONS,
PRACTICES & ATTITUDES

The gambling sector provides a wealth of employment opportunities
and generates revenues in the $billions across thousands of businesses
around the world from products and customer experiences that have
remained largely unchanged over the years. However, we still suffer
from poor image and insurmountable difficulties recruiting top talent
globally.
But this is about to change.
As gambling moves ever closer to gaming and
entertainment, the technology, products and
company profiles that reflect the needs,
attitudes and expectations of a new
generation of socially and culturally
conscious players will be key to
success – if not survival.

Though women
comprise approx.
50% of the gaming
workforce, only 3%
are in managerial
roles.

Of the 19
i-gaming
the
companies on
FTSE 500, only
7.6% of the
leadership are
women
London Stock
Exchange

GGB magazine
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ALL-IN DIVERSITY PROJECT: GENDER – DIVERSITY - INCLUSION

Our Mission
To be the recognised global
resource for gender, diversity
and inclusion for the betting
and gaming sector.

Our Vision
To shift the paradigm for
inclusion across the gaming
industry through transparency,
measurability and actionable
tactics that can be adopted
globally.
Our role is to share data and information and promote education, understanding
and best practice. We believe that transparency and measurability will provide
the most powerful tools for initiating and implementing changes that work
best for this sector.
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THE ALL-INDEX
The ALL-IN Diversity Project aims to ‘take the temperature’ of the sector by asking betting and
gaming businesses across the world to self-report on their existing workplace demographics and
policies.
The data collection through an objective Index will allow us to set a quantifiable industry
benchmark, identify trends and markers of success and areas where we need to be better if we
want to be able to meet the challenges of the future, such as attracting investors and the best
candidates.

OUR GOALS FOR YEAR 1 ARE
• Create a Standard Index which will provide a quantifiable mechanism
for Year on Year measure of progress both within the industry, and
against other global sectors such as fintech
• Publish an annual report which maps progress and includes good practice
recommendations for corporate governance, internal policies,
recruitment practices, equal pay, employment
legislation, unconscious bias and marketing
• Provide participants with a bespoke report for their
organisation, conduct on-site workshops and
audit of policies, culture and environment

INDUSTRY BENEFITS OF GETTING INVOLVED
RECRUITMENT

REPUTATION

REGULATION

Attracting top talent

Positive role model

Corporate social responsibility

The new generation of
employees expect a working
environment which is genderneutral, socially responsible,
adaptive, flexible and above
all, inclusive.
The most successful businesses
will pre-empt this and start
hiring for tomorrow today.

Betting and gaming has a poor
reputation. By taking proactive
steps towards diversity and
inclusion, the sector has an
opportunity to present itself as
modern, forward thinking,
socially and culturally aware –
and ahead of the game
compared to other sectors.

Companies that are perceived
as ‘future proof’ are more
likely to attract investors.

Anything which helps enhance
reputation is likely to have a
positive impact on recruitment,
investors and customers.

Governments and regulators
have already started to talk
about gender diversity, quotas
and the underlying implication
of positive discrimination.
If the sector feels that some
areas naturally and legitimately
attract a specific type of
employee, e.g. sports trading,
and that imposing a quota could
negatively impact business
performance an Index showing
this could prove invaluable.

ǂ The All-Index will be open for participation October 2017. Publication of results is planned for Feb 2018.
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BUSINESS BENEFITS OF GETTING INVOLVED
We’re encouraging all businesses in the betting
and gaming sector - operators, suppliers, service
providers and affiliates - to get involved.
The more participants we have the better the
quality and credibility of the Index. The greater
the credibility of the Index, the greater the impact
on reputation, and the greater the impact on
reputation the greater the chance of attracting
and keeping top talent and investors.
All operators and suppliers who choose to be a PARTICIPANT in the Index will be able to:
• Align their brand with a cause that matters to all businesses in gaming whose initiatives will
improve business practices globally
• Gain brand visibility through inclusion in the public Index, PR, media, advertising and website
• Be an influential voice in the conversation around how the industry can improve things
• Be at the forefront of industry change to recruit new talent, create new corporate cultures and
cultivate a new generation of customers
• Support initiatives to progress gender diversity as an important addition to non-financial annual
reporting and corporate social responsibility
• Reap the financial and corporate cultural benefits that come from improved diversity within the
organisation

FOUNDING MEMBERS
For those operators (participants) who would like to be more closely associated with the project
we offer the opportunity to join as a Founding Member.
Founding members will play a pivotal role in establishing the organization as the leading resource
for gender diversity in the gaming industry and have their logo featured on all materials including:
website, media kit, announcements, press releases and the final published annual report. Founding
Members’ financial contribution includes their participant fee for the first two years

STRATEGIC PARTNERS, SPONSORS & AFFILIATES
Strategic Partners, Sponsors & Affiliates provide financial support through sponsorship, in-kind
services, or by public affiliation to the project.
As well as helping inform our research and analysis. Their logo will be featured on the media kit,
website and final published annual report.
• Commercial and business entities
• Gaming regulators/authorities/commissions, governing bodies,
industry associations, and other non-commercial entities
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STRATEGIC PARTNERS

ABOUT US
PROJECT FOUNDERS

Kelly Kehn
Kelly has been in iGaming senior management since 2012. She’s led teams and brands
through regulatory changes, migrations and rebrands as well as held leadership roles
in marketing, operations, management and sales. In 2016 she formed Kelly A. Kehn
Consulting Ltd., a consulting firm dedicated to helping companies grow their business
and improve corporate governance through recruitment, retention, mentorship and
empowerment of women. Her mission is to demonstrate to corporations the invaluable
benefit of gender diversity through measurable results and revenue growth.
“All-In means laying it all on the table to win the pot. If we can change the landscape
of this sector, if we can shift the paradigm for diversity and inclusion in betting and
gambling, we all win.”

Christina Thakor-Rankin
Christina has over 25 years’ experience in the betting, and gambling industry, 15 at
director level and above. Starting out in the pre-dotcom era, she has a career spanning
land, internet and mobile, covering all aspects of gaming operations, holding senior
roles with some of the world’s best known brands (incl. William Hill and Virgin)
responsible for managing multiple business disciplines, functions and teams across
a range of channels, products and customers, including regulatory compliance and
money laundering.
“All-in is not about banging drums and waving flags. It is simply understanding that
the world around us is changing, and that unless we as an industry start to accept
and embrace those changes today, we will very quickly cease to hold any attraction or
relevance, for either the employees, or the customers, of tomorrow.”
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ADVISORY BOARD MEMBERS
Richard Schuetz
Richard Schuetz was appointed as the Executive Director of the Bermuda Casino
Gaming Commission on September 1, 2015, following a four-year engagement as a
commissioner for the California Gambling Control Commission. Prior to this, Richard
has served in positions ranging from blackjack & dice dealer, to Executive Vice President,
to President & CEO of casino resorts in numerous jurisdictions.

Jan Jones Blackhurst
Jan Jones Blackhurst is a long-time political and business leader where she spent most
of the 1990s as the first woman mayor and one of the most popular mayors in Las
Vegas’ history. She then joined Caesars Entertainment. With Jan’s guidance, Caesars
Entertainment has earned a 100% perfect score in the Human Rights Campaign
Corporate Equality Index for nine consecutive years.

Adam Wilson
After co-founding the award winning mobile-first betting app Bookee two years ago,
Adam Wilson now focuses on the product and business development areas of the fastmoving start-up.

Tracy Damestani
Tracy Damestani is the Chief Executive for the National Casino Forum (NCF) the sole
trade association for land based casinos in the UK. Responsible for responding to UK
and EU Government departments and regulatory bodies on casino gambling related
issues. Tracy was recently elected to Vice-Chair of the European Casino Association
(ECA) which represents 900 casinos and over 70,000 employees across 24 countries in
Europe. She recently assisted ESCO at the EU Commission on developing a database for
transversal skills for gambling and other industries.
Tracy previously worked in corporate finance and operations for HSBC. She is a qualified
teacher & fluent in Spanish & Farsi.
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CONTACT US

Info@allindiversityproject.com
@AllinDiversity
www.allindiversityproject.com
https://www.linkedin.com/company-beta/11109014/
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