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Start
documenting
your brand voice
In episode 38, Janine explains that she documented her brand voice so that
when she needs to hire a copywriter - or anyone else to do writing in her
business - she has something that she can give them so they can get it
right.
Getting your brand voice down is also helpful for you to understand how
you want to communicate and, importantly, to make sure everything is
consistent.
Now, this isn't a full guide to creating a brand voice document. It's your
starting point. And it uses some of the discussion in Episode 38. So you
might want to have this by your side as you give it a listen.

Okay - let's start with the list of words that you like using and words
that you don't like using. For example, I tend to use the word "folks"
rather than "people" as part of my brand voice.
Words I like using:

Words I hate:

Now let's look at those all-important green and red flags. Think about
your most and least favourite clients. Write down what it is about them
or the words they use that gives them a green or red flag.
For example, I don't work with people who ask me to do a test piece of
work. They don't specifically want my skills so I'd rather work with
someone who does.
But if they do talk about putting people and the environment as part of
their culture then my face does this 😍
My green flags are:

My red flags are:

And finally...
If you found this helpful, you can get these delivered to your inbox every
week. You can sign up for the newsletter here.
I promise I won't send you any junk and you can unsubscribe if you don't
find them useful.
The Actually Useful Shownotes is and always will be completely free. No
email sign up required. So go help yourself to more if you want.
And if you got stuck on any of this, get in touch. I'm on
fiona@indieessentials.co.uk
Fiona

