
Anneke M. Godlewski      themarketink.com      419.283.5573      anneke@themarketink.com 

50 Encouraging Ways to Get Your Staff to Market Your Business AND Boost Morale 

 

1. Arm your staff with $5 coffee shop gift cards pre-printed with your logo and website on it then 

leave them for the person behind them at the drive-through once per week.  

Cost: $5 

 

2. Pay to have each staff member pick out blank greeting cards that are under $0.50/each to send 

hand-written notes to clients. 

Cost: $1 

 

3. Arm each of your employees with business cards to include in their hand-written notes, hand 

out as they please, and share with their family and friends.  

Cost: $10 for 500 business cards 

 

4. After each new hire accepts a position but before their first day, print out a Facebook or 

Instagram photo of the family on general copy paper, put it in a nice frame on their desk, and 

leave a card signed by the entire staff (or department) that says, “We just guessed on the photo 

that you would want on your desk, but please feel free to swap it out. Welcome to the team – we 

are happy to have you here!” 

Cost: $5 

 

5. For their first day, have ready on a new hire’s desk:  

- A copy of the Employee Handbook, if applicable  

- A list of everyone who works there, what they do, and where they sit, along with a “fun 

fact” about each person  

- A folder of take-out menus from common places that the staff may eat for lunch  

- One of each of your firm’s “swag” items – coffee mugs, keylights, bags, etc.  

- A nice notepad or notebook with a firm pen  

- An invitation for lunch with a pre-determined person sometime that week 

Cost: Free 

 

6. Ask all employees to share their email contact list and their mailing contact list for your 

various newsletters with the explanation that you want to tell as many people as possible when 

they are highlighted in an Employee Spotlight. (Think wedding invitation lists, Christmas card 

lists, etc.) 

Cost: Free 

 

7. Have all employees:  

- Like the firm Facebook page  

- List the firm as their employer on Facebook  

- Become Facebook friends with you  

- Follow the firm on Instagram  

- List the firm as their employer on LinkedIn  

Cost: Free 
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8. Keep a bin stocked with $5 gift cards to area coffee shops, sandwich places, etc. that 

employees can use to send people, along with a “sign-out” sheet of what was taken, who it was 

sent to, and when. (Remind staff that they must also put this info under the client’s info in Case 

Management) 

Cost: $5 

 

9. Do the same with movie tickets.  

Cost: $7.50 (AAA sells movie tickets for $7.50/each) 

 

10. Each Monday, have staff members call three clients right when they get to the office with 

this message, “Hey, this is Anneke from Smith Law. I was just thinking about you over the 

weekend and wanted to wish you a happy week. I hope it flies by for you!” Since most people 

are too busy first thing Monday morning, the staff will most likely be leaving a voicemail. 

Having them do this before their own work will also jump start the week on a positive note. 

Hint: you can also use Slydial to make the call go directly to voicemail without it even ringing.  

Cost: Free 

 

11. Each Tuesday, have staff members send one of their notecards with a hand-written “thinking 

of you, hope you are having a great day” message along with one of their business cards and a $5 

gift card.  

Cost: $5 

 

12. Each Wednesday, ask staff to name and highlight their favorite first responder (police officer, 

firefighter, EMT) on behalf of the firm via social. Bonus: invite them into the office for a visit, 

photo, and small thank you gift. 

Cost: Free 

 

13. Each Thursday, have each staff member post a “Throwback Thursday” photo on social. 

“Sitting here at Smith Law thinking about the time my mom and I went white water rafting with 

our best friends.” Tag the firm, tag the friends.  

Cost: Free 

 

14. Each Friday, have each staff member send a birthday card to a client who has a birthday 

coming up the next week. 

Cost: $3-5 

 

15. Have your staff list the top five things that they would like to see in your firm newsletter and 

enewsletter.  

Cost: Free 

 

16. On Valentine’s Day, have your staff members each send out five old-school Valentines to old 

or current clients.  

Cost: $3-5 
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17. On St. Patrick’s Day, send a green card with a chocolate coin and business card inside with a 

message like, “We are lucky to have you as a client!”  

Cost: $2-3 

 

18. Have a stack of cheap books and invite staff to give them to children when they visit the 

office. Make sure to write inside the cover a note like, “We hope you enjoy your book, Ava! 

Never stop reading! Sincerely, Jenny at Smith Law.”  

Cost: $7-10 

 

19. Visit a different fire station with a box of bagels every second Thursday of the month. Repeat 

with police stations.  

Cost: $15 

 

20. Gather the kids of your staff members and organize a monthly reading session at a nursing 

home or rehab facility. Order pizza for the kids before or after the session.  

Cost: $50 

 

21. Designate a few staff members to be the office “Get Well Team” and any time a client is in 

the hospital, their job is to deliver a firm coffee mug along with some hot chocolate and a Get 

Well Soon balloon. 

Cost: $20 

 

22. Send a onsie after the birth of a client’s baby along with a gift certificate for two hours of 

house cleaning. 

Cost: $100 

 

23. Drop off a few boxes of $5 pizzas at a construction site with your business cards stapled to 

the top. 

Cost: $20 

 

24. Create a quarterly Thank You box for troops then have staff Live-Stream the drop-off.  

Cost: $40 

 

25. Have each staff member make a list of all of the people who have made an impact on you 

since birth. Send them a thank you card thanking them for the earliest childhood memory you 

have of them.  

Cost: $2-3 

 

26. Allow 15 minutes of “personal phone time” twice a week. Encourage each staff member to 

call someone special that they never talk to and explain that their employer sets side 30 minutes a 

week for each staff member to call and say hi to someone they love.  

Cost: Free 

 

27. Ask staff members to bring in any old photos they have lying around the house that need 

framed. Provide 1-2 cheap frames for them to keep on their desk. Share it on social. 

Cost: $15 
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28. Have everyone in the firm go home and clean out their closets and make a quarterly trip 

together to make a donation at a shelter. 

Cost: Free 

 

29. Leave out a basket of snacks with business cards taped to the back for delivery guys. 

Cost: $25 

 

30. Make a new friend. Ask staff to share with you their top three favorite things to do that are 

under $50. Give them $100 and tell them to grab a friend and go do it, compliments of your law 

firm, and have them post photos. Only stipulation is that they must leave from the office to do it 

so that you can personally meet the friend and do a social post.  

Cost: $100 

 

31. Send over an appetizer or a glass of wine to a stranger at a restaurant. 

Cost: $15 

 

32. On the first of every month, have each staff member send one pair of movie tickets to a client 

whose case closed at least one year prior. AAA sells movie tickets at a fraction of the cost of 

buying them at the theater.  

Cost: $15 

 

33. Have a crafter at the office? Purchase a bunch of their wares and give them as gifts to clients 

with a little tag that tells the story of who made it. 

Cost: $30 

 

34. Leave a monthly “Relax” package on a client’s porch with a bottle of wine, candle, and 

Hersey’s bar then let the staff suggest and vote on the recipient. 

Cost: $40 

 

35. Give them a small budget to shop at the Farmer’s Market over the weekend for healthy 

snacks for the office, with the expectation that they will share with the vendors that their boss is 

a local business owner, too, which is why he is footing the bill. 

Cost: $40 

 

36. Once a month let your staff leave work to surprise their child at school with a special pizza. 

Live Stream it on the office’s social media. 

Cost: $10 

 

37. Send random text messages to your clients reminding them that they are thought of often.  

Cost: Free 

 

38. Allow your staff to find an opportunity for them to speak at their old high school or college 

about their job and the firm.  

Cost: Free 
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39. Go all-out for their birthday with lunch and a personalized present. 

Cost: $50 

 

40. Start a firm book club, purchase the books for them, allow them each to invite one friend to 

the club, have the monthly meetings at the office, and bring in dinner. 

Cost: $200 

 

41. Allow your staff members to offer up your conference room for free to any organizations 

near and dear to their hearts for board meetings, non-profit meetings, etc. 

Cost: Free 

 

42. Pay for the entry fee to one 5k per year (or do more as a team) and provide them with a firm 

t-shirt to wear. 

Cost: $300-500, depending on size of the team 

 

43. Approach your local gym and ask if they’d be willing to give you a deal on multiple 

memberships. Extend them to your staff and provide them with a firm t-shirt or tank top to wear. 

Cost: $40-100/month 

 

44. Host monthly potlucks and put in on social. 

Cost: Free 

 

45. Choose a quarterly volunteer project and spend the three months leading up to it getting to 

know the organization you are serving – put it in your newsletter and on social. 

Cost: Free 

 

46. Ask each staff member for their three favorite recipes. Use them each month in the 

newsletter. 

Cost: Free 

 

47. On International Women’s Day (March 8th), have the women in your office send one card to 

an influential woman of their choice in your community with a message like, “I just wanted you 

to know that you are really looked up to. Happy International Women’s Day.” 

Cost: $3-5 

 

48. On Veteran’s Day, have staff make a list of all the vets in your client base and send them a 

Veteran’s Day card. 

Cost: $3-5 

 

49. Create a “Volunteer Squad” and dispatch them to any organization in your community who 

needs a helping hand and offer to pay your employees up to two hours of their time. 

Cost: Free + payroll 

 

50. Host a Mother’s Day lunch at your office for any mom who would like to come down the 

Friday before Mother’s Day. 

Cost: $500 


