
  

 

 
 

JOB DESCRIPTION 
HEAD OF AUDIENCES 

 
 
The Shakespeare North Playhouse is a unique new arts venue, opening in the 
summer of 2022. It will present a vibrant contemporary cultural and learning 
programme featuring home co-produced and visiting performances, as well as 
comedy, music, community work, hire and events and a range of education and 
training activities. 
 
The Shakespeare North Trust (SNT) is the operator of the new Shakespeare North 
Playhouse in Prescot, Knowsley. 
 
Audiences will be at the heart of Shakespeare North Playhouse - from the people 
and communities of Prescot and Knowsley to tourists visiting the region. The 
Marketing and Communications team will play an essential role both in selling tickets 
to the many performances and events at Shakespeare North Playhouse, and also in 
promoting the broader activities and impact of the organisation.  
 
We are looking for an exceptional Head of Audiences to develop and lead the 
Marketing and Communications team. The post holder will work closely with 
engagement colleagues to reach out to local communities and work with the Head of 
Visitor Experience to create an outstanding customer offer. The role will inspire and 
manage the team to embed the brand, create and implement engaging and unique 
campaigns which will develop a new audience base, increase loyalty and 
engagement, achieve ticket sales targets and raise the profile of the organisation. 
 
Place of Work 
 
The future place of work will be Shakespeare North Playhouse in Prescot, Knowsley. 
Temporary premises may be in use prior to the opening of the theatre.  Occasionally 
work will be required at alternative locations including partners with whom 
Shakespeare North co-produces.  
 
Reporting Relationships 
 
The post-holder will report to the Director of Marketing and Commercial for 
Shakespeare North Trust and will have responsibility for four members of staff: 
Marketing Officer, Communications & PR Officer, Digital Content Officer and CRM 
Officer. 
 
Salary and Hours of work 
 



  

 

Shakespeare North’s full-time employees work a 40 hour week normally over 5 days.  
 
Due to the nature of this role, however, and to meet the demands of the building, the 
post holder will need to be flexible in their approach to work. Evening and weekend 
work will be required at times.  
 
The full-time salary will be up to £38,000 per annum, depending on skills and 
experience.  
 
Job summary 
 
The overall purpose of the role is to devise, plan and implement marketing, PR and 
communication strategies that develop audiences, maximise sales and maintain a 
strong brand profile. Job responsibilities will be: 
 
Strategic Planning          
  

• To provide strategic direction to the marketing and communications team 
through the development of an annual marketing, communications and digital 
strategy and to oversee and contribute to its implementation. 

• To create a detailed marketing budget ensuring all key activities have 
sufficient funds allocated. To control this budget in close liaison with the 
Director of Marketing & Commercial.  

• To develop and implement an audience research framework to maximise 
ticket income, evaluate and develop customer experience and develop 
audiences. As part of this to oversee the development and use of Spektrix as 
a key tool for sales, communication, data collecting and data analysis. 

• With the PR and Communications Officer and PR agency, to create and 
oversee implementation of the organisation’s communication strategy – 
including digital, stakeholder and internal communications. 

Brand image, development and profile     
  

• To ensure consistent use of new brand guidelines in all marketing 
communications. 

• To ensure all marketing material is produced on-time and on budget, taking 
specific responsibility for the overall impact of material in terms of design and 
copy. 

Campaigns 



  

 

• To oversee marketing activity support for all events and venue activities – 
including the food and beverage offer and retail offer.  

• To oversee development of tourism campaigns with relevant partners in order 
to raise the profile of SNP nationally and internationally. 

• To work closely with the team to ensure all show related design, print and 
digital is delivered to jointly agreed deadlines. 

• To have a thorough understanding of the Spektrix CRM system and be able to 
pull off mailing lists and reports. 

• To effectively evaluate campaigns including ROI to feed into future planning. 

• To ensure GDPR is adhered to at all times. 

• To ensure all production and event campaigns are executed on time and on 
budget. 

Digital Marketing         
  

• Working with the Digital Marketing Officer, to create and implement a digital 
marketing strategy, including social media development and plan. 

• To use digital analytics to monitor and evaluate campaigns. 

• To lead on the development of SNPs new website, working with the website 
development agency and others to populate it and ensure a smooth customer 
booking journey as well as creating engaging content to drive website visitors 
and increase dwell time. 

Commercial          
  

• To maximise sales across all strands of earned income generation - tickets, 
programmes, shop, merchandise, etc.  through overseeing  effective 
marketing and communication campaigns. 

• To maximise income earning opportunities via the Food and Beverage and 
retail offers through effective marketing campaigns and the development of 
cross selling initiatives. 

• To monitor ticket sales on a weekly basis and ensure that income targets are 
met, variances are identified early and that corrective steps are taken to reach 
pre-set targets. 



  

 

Audience Development        
  

• To work closely with Engagement Team colleagues to develop new and 
diverse audiences for SNP including local communities and businesses. 

• Working with Ticketing colleagues to develop an engaging offer for Groups 
and Schools as well as targetted campaigns to those segments. 

People Management        
  

• To effectively line manage four marketing team members, providing support 
and guidance through weekly 1 -2-1 meetings and Annual appraisals. 

 

PERSON SPECIFICATION 
 
• Experience of devising, planning and implementing marketing, PR and 

communication strategies that develop audiences and maximise sales in a 
relevant industry such as theatre, a visitor Attraction, hospitality, leisure, Heritage 
site or museum. 

 
• Proven experience of developing new audience bases and successful 

achievement of ticket sales targets. 
 

• Experience of developing marketing and communications materials. 
 

• Proven experience of budget management ensuring all key activities have 
sufficient funds allocated. 
 

• At least 3 years managing or supervising a team. 
 
• Experience in leading daily briefings, communication key information to frontline 

staff. 
 

• Excellent interpersonal skills including tact and diplomacy, acting with discretion 
and can liaise with a broad spectrum of people. 
 

• Experience of emergency plans, including understanding their role and purpose 
as well as being part of a team putting them into action. 
 

• Experience in delivering training to staff – including customer service, and 
knowledge of the company’s work, policy and values. 
 

• Ability to solve problems proactively in a fast and effective manner, working well 



  

 

under pressure. 
 

• High attention to detail with the ability to spot faults and resolving issues before 
they get worse. 
 

• Experience of working on complex rotas and staffing schedules including 
mapping skill sets and gap filling. 
 

• High level of literacy and numeracy with great attention to detail. 
 

• Excellent communication skills – written and verbal. 
 

• Team worker with the ability to both establish good working relationships and to 
support and cooperate with others. 
 

• High level of computer literacy including using Microsoft Office suite (Word, Excel 
and Outlook). 
 

• Experience using CRM systems such as Spektrix. 
 

• Experience using venue management systems such as Yes Plan. 
 
 
 
 
This job description is intended as a guide to the duties expected of the post-holder. 
These duties may be reviewed from time to time to meet the needs of the business.  
 
This job description is not contractual. 
 
 
 
 
 
 
 
 
 
 


