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HIMALITE SHOP 
Experience cosmopolitan living. Premium Himalayan salt for everyday use.

Editorial Design                  Client: Himalite  | Project: Brochure Design

Hippocrates (460-370 BC) first discovered the 
therapeutic qualities of seawater, when he saw their 
healing effects on the injured hands of fisherman – 
quelling both infection and pain. 

For thousands of years, salt baths have been highly 
prized for their medicinal therapies. 

And when choosing what salts to soak in, our 
Premium Pure Himalayan bath salts reign supreme. 

They are presented in reusable and durable 500g 
superior quality high borosilicate glass jars with corks, 
making it easy to store in bathrooms whilst avoiding 
humidity. 

We intend to further develop our bath salts range to 
include oil-infused, scented and floral bath salts and 
scrubs. 

Indulge in the healing waters of the
Himalayas, rich in essential minerals 
to maintain a healthier pH balance.

Relax, 
Rejuvenate 

& Detox
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Bath Salts

Welcome to Himalite Shop! 
A place to find products made from the highest standard of

premium, raw Himalayan salt. 

Our family has been using this salt for over 30 years and are strong believers in the benefits of this 
extraordinary granulated substance. 

Ever since we have known about it we have been inspiring people to use this salt. 

Eventually, in 2001 our mother founded her company called AQS-exklusiv GmbH, based in Germany. She 
researched and cultivated a strong network of business connections with the Himalayan salt suppliers 
directly. 

Over the years she was inspired further and produced several products with this unique salt. The custom-
made chopping board is one of those, which we are proud to be exclusively selling for her. 

In 2018 my sister and I founded our company AHQ Group Ltd and through our brand “Himalite” we wish to 
continue promoting the use of this healthier option over standard processed white salt. 

 We are confident our “Himalite” products will be worth your salt!
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Mission & Vision

Mission

“Quality is not an act, it’s a habit” – Aristotle

To establish a dependable brand that offers customers continuous 
business of the highest quality and standard of Himalayan products. In 
doing so also promoting the benefits that nature has provided us.

Vision

“Sal Pro Sanitas” (Salt for Health)
– Anita Qureshi

To become the market leader of Himalayan salt 
products in Europe by promoting and raising awareness 
of the numerous benefits of this extraordinary salt in 
homes, businesses and our everyday lives.
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Did You Know?
• Salt is essential to human life and has been in 

general use since long before the beginning of 
recorded history, dating back as far as 2700 B.C. 

• Himalayan salt is from an ancient salt deposit 
seabed created million years ago about 5,000 feet 
below the Himalayan Mountains. 

• It is said that these salt mines were discovered 
by Alexander the Great around 326 BC, when his 
troops stopped to rest there and noticed their 
horses licking the salty rocks. 

• It’s the largest source of Himalayan salt in the 
world and the second largest salt mine globally. 
This mine is located near Khewra, in the Punjab 
Region of Pakistan. 

• These reputable salt mines have not been exposed 
to any modern-day pollution such as microplastics 
and therefore the salt sourced from them is known 
to be the purest on earth. 

5 6

Remineralize 
     the body, 
         which also 
             boosts 
                 the 
                    immune 
                     system.

       Helps 
      with 
     skin 
   conditions 
  (eczema, 
psoriasis).

Reduces 
inflammation in 
the body.

Detoxes & 
      cleanses 
          skin and 
                   organs.

Benefits of 
Himalayan Salt

     Antibacterial, 
Antimicrobial

84 essential 
minerals & 
electrolytes
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VS
PREMIUM HIMALAYAN SALT

• Comes from an ancient sea salt deposit 
created millions of years ago. 

• Hand-mined and ethically sourced. 
Dynamite use is forbidden.

• Unexposed to modern toxic pollution and 
therefore known to be the purest salt on 
earth.

• Ingredients: 84 natural minerals & trace 
elements with no additives or added 
iodine. 

• Promotes healthy PH levels and regulates 
water content in the body.

COMMON TABLE SALT
• Formed from the sea which has been 

affected by modern pollution. 

• Chemically treated and bleached losing 
minerals in the purification process.

• Contaminated by micro plastics from the 
seas around the world.

• Ingredients: Sodium Chloride, may 
contain anti-caking agent to prevent 
clumping and artificially added Iodine 

• Can cause high blood pressure & 
cardiovascular diseases when consumed 
in excess
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Our Products
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Chopping Board
Experience the delicious tang using 
our unique salt chopping board 
whilst preparing your food. 

Our chopping is board has been custom-made 
for AQS exclusively. It’s made of a high-quality 
Himalayan salt block, embedded in a bespoke 
Indian Rosewood chopping board frame. For 
convenience, the salt block once used up can be 
replaced with a fresh one.

It is said, salt is better and more evenly absorbed 
by the ingredients if added during the cooking 
and preparation process. In fact, some foods take 
a while for flavours to soak through. 
If you add salt only at the table the liquids will 
benefit, but the ingredients will generally taste 
bland, as if they were unsalted. 

Benefit from natural Himalayan salt by using our 
salt chopping board whilst cooking and infuse it 

with minerals.

Innovative, 
Bespoke & 

Sophisticated 
Living
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Gourmet Salts
Himalayan Salt is a healthier alternative to processed white table salt and helps food taste amazing. It 
should be used for cooking in the same way you would use regular table salt. 

Our premium Himalayan salt is ethically sourced from reputable salt mines. 

It is packaged in an eco-friendly reusable and durable 175g spice jar made from superior quality high 
borosilicate glass. 

As these jars are the perfect size to store various spices, customers would be inspired to buy more to make 
a spice-jar collection in their storage cupboards. 

For convenience, we also offer 500g salt cartons as a refill option. They come in 2 granular sizes, fine 
running salt and coarse crystal salt ideal for grinders. 

We plan to expand our gourmet range to include the highest quality of herb-blended salts, clear halite salt 
and the unique Himalayan black salt. 

Himalayan black salt, also known as ‘Kala Namak’, has a distinctive savoury flavour due to its rich sulphur 
compounds. It is typically used as a finishing salt in dishes to give them the flavour of eggs. A condiment, 
which will be relished by vegans, foodies and connoisseurs alike. 

Our philosophy is quality over quantity, and purchasing long-lasting products 
would be worth your salt.
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Chic, 
Convenient & 

Collectable

Salt Soap Bar
Natural and healthy alternative for eliminating odour-causing bacteria.

Food can smell great before, during, and after cooking. One place you don’t want to smell food is on your 
hands! Chopping garlic, seafood, or any other strong-smelling food can leave you with an unpleasant odour 
on your hands for hours. 

One of the best and most natural ways of getting rid of these smells is using our premium Himalayan salt 
bar. 

As Himalayan salt is naturally antibacterial, it will clean your hands while also mineralizing them. It is also 
chemical free and therefore can be used for all skin types. 

This bar can also be used as a pumice stone in the shower. It is known to reduce symptoms of skin ailments 
such as eczema’s, psoriasis, insect bites and other skin conditions. 

Invigorate your skin and replenish moisture with the healing Himalayan salt 
bar leaving skin smooth, soft, and re-mineralised.
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Clean, 
Deodorise

 & Heal
For customers’ satisfaction, it has become the 
norm to deliver accompanying options with 
merchandise. 

We therefore will offer the choice of buy useful 
accessories with our product-line for their 
convenience. 

These will include: mini wooden salt scoops for 
the edible salt jars; measured wooden scoops 
for bath salts; wooden lids to replace the cork 
ones and custom-made soap dishes. 

Kitchen Accessories Enhance your Himalite experience 
with our range of practical 
kitchenware.
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Wholesalers
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We will offer competitive prices on 
our wholesale branded products and 

wholesale sacks of running and granular 
premium salts. Alongside a wide range 

of other salt products including salt 
blocks, salt walls, soap bars and many 

more.

Contact Us
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AHQ GROUP LTD
Importers and Sole Distributors of Himalite Minerals & 

Affiliated to AQS-exklusiv GmbH, Germany

t: +44 (0) 203 715 8301
m: +44 (0) 781 415 7737

e: info@himalite.com
w: www.himalite.com

AHQ Group Ltd
20-22 Wenlock Road

London
N1 7GU

Got a question? Want to do 
business? Or just socialize?

We’d love for you to get in touch with us. 
You can do so in the following ways:
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11 FUTURE DIGITAL 
YOUTH TRENDS YOU 
SHOULD KNOW ABOUT
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• FOMO is the Fear of Missing Out
• FOBO is the Fear of Being Offline

The fear of missing out or not being in the know causes anxiety and a sense of 
diminishing social importance. These are strong motivators and ones which have 
been harvested by sales people for centuries. 

Fast-forward to 2017, the fear of being offline is a widespread phenomenon. We’ve all 
seen the pictures of young people around a dinner table or at a bar with their heads 
down and eyes fixed to a screen. The next time you are going through a train station 
have a look at the platform and count how many people are not engaged with a mobile 
device. You’ll count them on one hand. These FOBO habits feed lots and lots of data 
to network providers, companies, marketers etc. The more you are online, the more 
data you are transmitting which means you are leaving a large digital footprint. While 
the security and privacy issues related to this are being debated right now, one thing 
that is agreed on is the billions of pounds worth of data, i.e. social currency, that are 
being circulated on a daily basis. 

FOBO is something which a brand should take comfort from, knowing that there 
is a constantly connected audience for you to take advantage of. The fear of being 
offline is a real thing. Just look at the panic on a millennial’s face when they are told 
there is no WIFI somewhere. The digital nation prides itself of being ‘in the know’ 
and permanently wired up to the internet. They loosely act as A&R’s for online 
content, talent and entertainment, spotting Vloggers, bloggers and Instagrammers. 
Consequently, they assess the value before them and decide if it is worth sharing. 

OFFERING VALUE AS AN 
EXCHANGE FOR DATA BREEDS 
A FAIRER, MORE TRANSPARENT 
RELATIONSHIP. YOUNG PEOPLE 
ARE HAPPY TO DO THINGS IF IT’S 
HONEST AND UPFRONT. 

FOMO TO FOBO

RETHINK YOUR APPROACH TO DATA
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a luring trend because it entices the attention of the consumer like no 
other form of advertising. The possibility of missing out on a piece of 
content is too much for millennials to overlook. 

Snapchat is important because it is perfect for the mobile, on-the-go 
crowd. The key thing here is ‘real time’. Since the inception of social 
media marketing, brands and agencies have been searching for the 
best methods to deliver integrated campaigns that make people feel 
connected, particularly the younger generation. 

Brands can leverage interest by offering exclusive content which has an 
impending expiration date, forcing urgency and attention. On Snapchat, 
marketers have the unique ability to turn advertising into an actual 
product. The possibility of content being present and perishable is a 
mouth-watering proposition and one which has been noticed by all of 
the big social platforms. 

BEING TAPPED INO REAL 
TIME CULTURE ALLOWS 
BRANDS TO POUNCE 
ON ANY TREND OR 
CONVERSATION. SOCIAL 
MEDIA PLANS SHOULD 
NOW INVOLVE REAL 
TIME CONTENT – IT IS 
ESSENTIAL. 

THERE’S NO 
TIME LIKE
REAL-TIME

BE REACTIVE,
BE REAL-TIME

• Over 7 billion videos and pictures are shared on Snapchat everyday.

Among the ever increasing dominance of the smart phone and the 
evolution of the constantly connected millennial, the concept of ‘real 
time social media’ has taken centre stage and plans to stay there for 
the foreseeable future. From Periscope and Facebook Live to Snapchat 
and Instagram live videos; the taste for the here and now is strong. The 
idea of here today, gone tomorrow has a very prominent and exciting 
existence in the digital stratosphere. For brands  and marketers it is 
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THE SHARING ECONOMY
• 65% of our surveyed millennials agreed that they favoured sharing over   
 ownership

Open integration and information sharing is at the crux of the Internet – it’s at the 
foundations of its popularity. Think about how often this process occurs through 
conversations, reviews, transactions, crowd funding, social media etc. Most 
millennials belong to what we would consider a sharing platform online because 
they value access far more than ownership. This new school of thought is driving 
a different kind of economy which is focused on community and collaboration over 
accumulation and ownership.  This generation shares openly and at scale – they are 
your ambassadors waiting for you to show them something worth representing.

There is a great example of a company taking advantage of this mentality nouveau – 
Uber. Uber firstly empowers the consumer to earn extra income by working for the 
company in their own time and leisure. Secondly, it has introduced UberPool which 
invites customers to share journeys in order to save money. The fact that Uber sees 
this as a viable option shows how open this generation. 

This new model of collaborative consumption is big and it is here to stay. For brands 
and companies, the alarm bells of opportunity should be ringing in the boardrooms 
because the sharing economy is a highly lucrative one. It is time to start caring about 
sharing!
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even turn its name into a verb – now that is really stamping your 
authority on an industry. Take Google, for example – it is common 
to say ‘I am going to Google that’. Whether it’s through hashtags 
or otherwise, brands can massage new words into popular culture 
because millennials are more experimental and adaptable than ever. 

Furthermore, young people have more than a handful of apps to 
navigate through and a platter of friends to appease – time is of the 
essence. Therefore, their communication is shortening through slang, 
abbreviations, emoji’s and more; all in the name of efficiency. 

Welcome to the 140 character universe!

WHEN COMMUNICATING WITH 
THE MILLENNIAL GENERATION, BE 
VISUAL, USE LESS TEXT AND MORE 
IMAGERY. A PICTURE IS WORTH 
60,000 WORDS, DUE TO THE BRAIN 
PROCESSING THE FORMER 60,000 
TIMES FASTER THAN THE LATTER. 

WHAT ARE 
YOU SAYIN’?

MAKE MESSAGES 
SHORT AND SWEET

The Oxford dictionary has never been under more pressure than it is 
now! Globalisation plus a cocktail of culture and technology has woven 
new vocabulary into our language library. Social media and influencers 
can spread quips and quotes in moments, sending an entire generation 
into frenzy with vernacular. Through extra hard work, a company can 
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This is an era where fingers are always on pulses and technology is deeply ingrained into everyday life. 

The constantly Connected Generation sees technology as its greatest ally and its most reliable companion. There was a time 
when parents and teachers were the first port of call to solve an unknown, a trip to the library was a close second. Now the 
answer is a button away or there is an app to neatly guide you with expertly composed UX design. This is the instant generation 
where computers, smart phones and tablets are vehicles for receiving information incredibly quickly. This is what millennials 
are accustomed to. They best function in collaborative network environments with multiple ‘friends’, conversations and screens. 
The multiplicity of their preferred nature of work would be bizarre to the bravest of economists or futurists from even 30 years 
ago. It entails that there is comfort in chaos, they are always switched on and attached to the 24/7 buzz of the digital arena. 

Such is the nature of their lifestyle, this generation is always excited to share content with their own network. This makes it 
doubly important for you as a brand to ensure that value is being blasted out of your content at a regular rate. Everything you 
share online as a company has the potential to be shared and has the potential to spread.  If you execute this the right way, these 
individuals will swiftly become your brand advocates and start creating user generated content (UGC) promoting your business 
without being prompted. 

ATTENTION IS AT AN ALL TIME HIGH, IN TERMS OF 
POTENTIAL REACH. ATTENTION SPAN, HOWEVER, 
IS AT AN ALL TIME LOW. THE CONSTANTLY 
CONNECTED GENERATION IS RELUCTANT TO 
STOP AND LISTEN UNLESS YOU HAVE SOMETHING 
OF VALUE TO OFFER - & YOU BETTER MAKE IT 
SNAPPY. FIND A WAY TO BE PART OF AN ONGOING 
CONVERSATION. BE SUBTLE ENOUGH IN YOUR 
APPROACH SO THAT THEY FEEL YOUR BRAND IS 
NATIVE TO THEM. DON’T INTERRUPT, INTEGRATE!

THE CONSTANTLY 
CONNECTED 
GENERATION 

BE FLUID
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• 72% of millennials are interested in starting a business.

Think they’re lazy? Think again! Young people have long been perceived as lazy; however this is far from the truth. They’ve learned that 
traditional choices don’t guarantee success so they are willing to take things upon themselves, set out on a journey of discovery and 
vitally, think outside the box. Their paths are littered with golden opportunities and brands can leverage their position to assist them along 
their quest. Businesses can offer access to know-how or information, negotiate a financial foot-up or even directly partner with them in a 
collaborative way. 
In our research, some of the key statements we drew from millennials is how brands positively integrate into their lives. 

“If you want to take my money, help me make my money.”

They are looking for guidance, a win-win scenario whereby they’re accelerated towards their goals whilst championing your brand at 
the same time. This is the brands’ opportunity to empower, inform and entertain through videos, blogs, apps, mentorships and events. 
This generation is determined and geared up to get things done the DIY way and this is your opportunity to provide the tools. With more 
information at their fingertips, they are mapping out their careers from a much younger age and trying to formulate the steps required to 
take them there. They have the courage to consider their passions and interests before encapsulating the two into a potential viable career 
path. A brand’s jobs is to figure out how to add value into that journey, assisting their climb or standing aside and letting these young 
innovators and disruptors take the territory.

“During the gold rush, the people who made the most money sold the picks and the axes.”

ADD VALUE BY OFFERING 
TOOLS, INSIGHT AND ADVICE.
GIVE THEM THE FACILITY THEY 
NEED TO POWER THEIR FUTURE! 

THE DIY GENERATION

EMPOWER, 
INFORM 
AND
ENTERTAIN 
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• Over 30% of millennial consumers say they would share branded content if they like it.

Our research demonstrated that the constantly connected generation consider the following 
brands to be their favourite to support: Apple, Nike, Samsung, Sony and Microsoft. Among those 
companies, the ability to trigger three emotions – joy, trust and anticipation – boosted their ability 
to engage and earn attention from this generation.

These brands have been tapping into the passion points by addressing and being involved in the 
real things that disruptors enjoy. This includes: sports, music, gaming and popular culture. 
For us, entertainment is the number one motivation to connect and transcends all others when 
it comes to consumer validation. The constantly connected digital natives prefer a brand to be 
fun and entertaining rather than informative and news-like by a margin of 6 to 1. They are then 
inclined to share the content and become your unofficial ambassador, carrying your brand far and 
wide. It is through this multi-network sharing process that knowledge of the brand spreads. We 
suggest you view your consumers as co-creators of the brand who fly the flag in their own way. 
This acknowledgment and accreditation encourages them to curate and share more. 

INVITE PEOPLE TO BECOME 
PART OF THE JOURNEY, TELL 
THEM A STORY AND GET THEM 
INVESTED. ADVERTISING IS NO 
LONGER “BUY THIS PRODUCT, IT 
WORKS”. THE APPROACH MUST 
BE INFORMATIVE, ENGAGING 
AND ENTERTAINING. 

ARE YOU NOT 
ENTERTAINED?

STORYTELLING
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Consumers crave novelty and innovation from companies. VR is an area of technology which is at 
the cusp of exploding into disruptive greatness and its momentum is snowballing in the gaming 
and entertainment space. Marketers should already be thinking about ways they can integrate it. 

Virtual Reality is an immersive experience. Call it transport technology that provides unique 
access to an otherwise impenetrable world. The majority of the world seldom gets to see for itself 
magnificent events such as Formula 1 races, Beyonce concerts from the front row, or immense 
NBA games live from a court side seat. Now, these experiences can be opened up to a vast 
audience through this revolutionary technology. 

This is an area of tech which the millennials are most excited about and it’s for a good reason. 
Companies are investing vast amounts into VR research and application, plus there are countless 
conferences taking place around the globe specifically to educate inquisitive brands and 
consumers.

VR is a technology which you should be aware of and exploring for viability within your business. So 
get clued up – the virtual world is only around the virtual corner!

VR IS ABOUT TO SHAKE UP A 
CLUSTER OF INDUSTRIES FROM 
SHOPPING AND TRAVEL TO 
EDUCATION AND ENTERTAINMENT. 
STAY AHEAD OF THE CURVE BY 
EXPLORING WAYS IN WHICH 
YOU CAN IMPLEMENT THIS 
TECHNOLOGY INTO YOUR 
CUSTOMER EXPERIENCE. 

THE RISE OF
VIRTUAL REALITY

KEY
TAKEOUT

MEET THE CONNECTED 
GENERATION
This new wave of individuals, born 1980 – 2000, are changing the shape of business faster than ever before. So if you have any interest in owning a stake in 
the digital realm, you should get to know its future leaders better. 

In the UK alone there are over 16 million millennials consuming digital media on a daily basis. They are unlike any generation before them insofar that: they 
are sponges to innumerable information, they are the cables which keep them constantly connected and they will be the innovative architects of industry 
disruption. This generation is the heir to the throne of the digital kingdom and they bring with them a whole new way of thinking, doing and consuming.

We thought it would be wise to make sense of it all and share with you our ‘11 Future Digital Youth Trends You Should Know About’, so that you can be ahead 
of the game. 
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• 94% of millennials think online ads are not credible.

• From 2010 – 2015, global ad blocker usage went up from 21 million to 198 million. 

Over the last 5 years, we have seen ‘Influencer Marketing’ sky-rocket in popularity because it allows brands to build 

credible, solid partnerships that are authentic and profitable. A company is much better placed now to invest money 

into growing a long-term relationship with an influencer, than it is to purchase some advertising space. The Connected 

Generation find their heroes, not the other way around. Whereas in the past, heroes and icons were adored via the TV or 

radio, they are now discovered and drooled over on social media platforms. It is on these platforms where the lucrative 

attention lies, it is here where the ROI can be reaped by a well-executed influencer marketing strategy. 

There is an unprecedented amount of consumer confidence which this generation wields like a sword to the throats of 

traditional advertising agencies. Millennials are extremely well-informed about products and services – they will go 

online and make up their own mind before saying yes. What tends to sway the decision is the ‘why’ factor; who is the 

product/ service affiliated with online? Is it cool or trendy enough for me to be a part of? What are other people saying 

about it on Twitter? 

If brands in 2017 want this generation to part with its cash, they’ll need to think outside the box before shoving a feature-

and-benefit led campaign in front of a freckled face. 

FORGET TRADITIONAL MEDIA, PLANS 
AND ADVERTISING. INFLUENCERS 
AND ENGAGING WITH AUDIENCES 
ARE THE BEST WAYS TO POSITION 
AUTHENTICALLY IN CULTURE. PUT 
THE CONSUMERS’ INTEREST FIRST 
AND WIN THEM OVER. 

TRADITIONAL
ADVERTISING
IS DEAD

DON’T
CONFORM
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As William Shakespeare said, ‘the empty vessel makes the loudest sound’. Often this is the case 
in the digital world because the introverts tend to pull through with the real quality and game-
changing disruptions. Social media empowers young people who would be  considered introverted 
in everyday life (Mark Zuckerberg changed the face of this forever). Research shows that the 
‘introverted’ millennials are the big content creators who churn out magnificent cog turning pieces 
of digital innovation. 

Our advice is for you to look beyond the noise and the bright lights to see where the hidden gems of 
influence lie. Frankly, the online space is saturated with accounts with big numbers to their names 
and therefore it is up to you to sift through them to find the most appropriate one for your brand. 
But don’t rule out the quiet kid who’s on the come up! If you catch a rising star early enough you 
might just bag yourself a bargain and your brand a one-way ticket to marketing magic. 

USE INFLUENCER TOOLS 
SUCH AS OUR “FIND YOUR 
INFLUENCER” PAGE, IT WILL 
HELP YOU GET REAL INSIGHT 
INTO WHO TO WORK WITH AND 
THEIR TRUE POTENTIAL VALUE.

IT’S ALWAYS THE 
QUIET ONES…

DO YOUR
RESEARCH
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• 80% of web traffic will consist of video by 2019, according to Cisco.
If you deliver value on a consistent basis - you will gather attention, lots of it. Self-education, 
particularly in the digital sphere, has become embedded in our daily interactions and often 
subconsciously too. If we have a query, we ‘Google’ it or go to Quora for something a bit more 
substantial and advised. If we want to learn how to do something we can watch a tutorial on YouTube.  
This generation has squashed together their thirst for knowledge and their desire for social validation 
providing tonnes of demand for services as aforementioned. This has opened the door for streams of 
‘how-to’ nuggets of digestible content designed to administer ‘self-help’ on any subject, both niche and 
mainstream. 

Case Study:
YouTube sensation Zoella started as a beauty Vlogger giving make-up tips and trick to  young followers. 
This consistent delivery of value to a targeted audience tapped directly into the heart of the ‘selfie 
generation’, which thrives off of looking good and social acceptance. Millions of fans later, she has risen 
to fame and success as a Brandtrepreneur® via a Penguin book deal, a bespoke beauty range, and two 
Teen Choice awards to her name. 
Proof, if ever any was needed, that if you supply quality content to a particular audience, they will come 
in their hoards. 

INFLUENCER MARKETING CAN BE 
HIGHLY REWARDING, THINK ABOUT 
HOW TO FORGE THE RIGHTS DEALS, 
LONG TERM RELATIONSHIPS AND 
PARTNERSHIPS. DELIVER MORE 
VALUE AND INSPIRE YOUR WAY TO 
SUCCESS. 

ADD VALUE

BUILD IT 
AND THEY 
WILL COME

Research from - The team at the Disrupt Lab, TrendHunter, RSA Org, 
A.S.B.O Gen, Presentation,Sparks & Honey insight, Voxburner Report, 

UK Insight Report, Goldman Sachs Report, thisisinfluential.com 
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So we set our hearts on 
designing a sustainable and 
ethical collection and 
process, that performs with 
our bodies and is timelessly 
stylish. 

We asked 
ourselves if 
there was a 
better way of 
producing and 
designing our 
sportswear.
  

How?

1. With sports performance, 
Oeko-Tex certified fabrics 
from Italy, made to wick 
away sweat, sculpt your 
body and to move as you 
do.

  

2. With timeless style that 
doesn’t compromise on 
function.

Adrenna is 
made for 
sustainability.

We exist out of a 
desire for enduring style, 
the need for unfailing 
performance and actions 
that do no harm to others 
or the environment. 
Adrenna is made for 
sustainability.
And for you.

3. We practise zero-waste 
manufacturing and offer 
customised sportswear to 
suit your body and 
workout. Customise the 
colours and designs on 
your sports bras and 
leggings to suit your body.

4. Everything is made in 
London by workers paid 
above the minimum wage.  
Enough said. 

 Because 
the 

planet 
shouldn’t 
sweat it.

Stunning 
Sportswear.

 
Sustainably 

Made.

25% off with the code 
investmentawards2017

Founder, Julie Ngov, started her career as a 
finance lawyer after moving to London in 2010 
from Australia.  After suffering chronic neck and 
back pain, Julie took up yoga and weight training 
and discovered a new mind-set to work, life and 
finding personal purpose. Today’s challenges to 
environment is one of the most urgent issues 
facing our generation, and fashion is one of the 
most unsustainable industries in the world.  Taking 
up fitness as an adult led to serious sportswear 
purchases, but Julie couldn't find anything that 
met her environmentally-friendly and ethical 
standards.  So bringing together her love for a 
healthy body, healthy mindset and a healthy 
environment, Julie set about creating a collection 
that met these ideals.

Our Founder
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02privehealth.com

The
Solution

GP PLAN is Privé Health’s 
membership scheme to 

offer patients that solution.

For a simple, affordable monthly 

payment starting from as little as 

£13.75, GP PLAN members will have 

access to a network of GP practices 

and will be able to book a longer 

consultation at a time and location 

convenient to them, without having 

to pay £80 for every appointment. 

By spreading the cost across 12 

monthly payments, and allowing 

the member to choose a plan 

suitable to their budget, we are 

lowering one of the key barriers 

to entry into private primary 

healthcare.

03privehealth.com

GP
Plans

All members receive 10% off further investigations and 
additional consultations

Members will have the opportunity 
to add extra services to their plan, 

such as additional GP appointments.

INDIVIDUAL
3 GP Appointments
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INDIVIDUAL PLUS
Add a Health Screen

Standard

2x
Standard

2x
Standard

Comprehensive

2x
Comprehensive

2x
Comprehensive

Platinum

2x
Platinum

2x
Platinum

COUPLES
6 GP Appointments

COUPLES PLUS
Add a Health Screen

FAMILY
10 GP Appointments

FAMILY PLUS
Add a Health Screen

£13.75 £20.42
per month

£31.67
per month

£46.67
per month

£28.02
per month

£39.27
per month

£54.27
per month

£41.77
per month

£53.02
per month

£68.02
per month

£25.00

£40.00

per 
month

per 
month

per 
month

04privehealth.com

GP PLAN
BUSINESS

05privehealth.com

The
Corporate Solution

GP PLAN BUSINESS

With a few adjustments to suit the 

corporate market, GP PLAN will be 

a unique and unrivalled proposition 

for businesses of any size to offer 

their employees a PRIMARY 

healthcare benefit. Employees can 

book short notice GP appointments 

near work or near home, getting 

them back to work faster, happier, 
healthier and more productive. 

We can create a bespoke, tailor 

made policy that suits you and 

your employees using our package 

building tool. We can also offer you 

a variety of ready made choices.

For example:
A 500 employee business

Individual Standard Policy

• 2 X GP appointments per year

• 1 x Flu Jab

£11.25 per employee
per month

Sickness absence costs UK businesses £14billion every year.

Individual Plus Standard

• 2 X GP appointments per year

• 1 X Health Screen

• 1 X Flu Jab

£17.92 per employee
per month

0800 246 1000

privehealth.com

GP
Plan

01privehealth.com

The
Problem

The market is ready and primed for 
an alternative, affordable solution.

In the UK, the NHS currently provides 
free GP consultations, funded by 
tax payers. Seeing a private GP is 
still considered by many to be a 
luxury, the reserve of an elite class. 
However there is growing frustration 
at the restrictions of the NHS:  the 
average waiting time for an 
NHS GP appointment is now 4-6 
weeks. This frustration will intensify 
as the NHS continues to struggle for 
resources, and patients will have to 
look for alternatives. 

Privé Health already offers short notice GP appointments starting from 
£80 at a network of selected and screened NHS and private clinics, 
however many patients do not know that you can pay to see a GP 
outside of your registered surgery.

There is also a large segment of the market to which the cost gap 
between a free NHS appointment and an £80 private appointment is 
too wide.



Editorial Design                 Client: Personal Project  | Project: Hubble Book

HUBBLE25This book is a celebration to the 25 years of service, Hubble has 
served. A chronology of the Hubble Space Telescope illustrates the 
mission’s history from conception through its 25 years of ground 
breaking observations and discoveries.

This book is a timeline that represents all the key discoveries, 
observations and information that Hubble has recorded.

HUBBLE
SPACE TELESCOPE
25 YEARS

DEIVID COLKEVICIUS



Editorial Design             Client: Royal Court Theatre  | Project: Samuel Beckett Posters



Editorial Design           Client: Various Clients | Project: Various Poster, Leaflet & Flyer Design

DIY Gua Sha Facial

After the facial there will be slight redness, this is normal and will 
be gone by the morning.  Only re-use on your skin when the 
redness has gone. Use a firm pressure which is comfortable.

Tips: For areas that need more attention or tension relief then use 
the double edged end.

Instructions
                      • Cleanse and tone your skin.

      • Apply facial oil all over your skin and neck so the stone can 
glide easily.

      • Using the long curved edge of the stone start at the centre of 
the forehead and sweep upwards towards the hairline 

(do not go downwards) Repeat 7 times. 

• Follow the number sequence on the diagram, sweeping up and out 
and repeating 7 times.

• When at the neck use a downward motion 
(this is to detox and keep the lymph flowing).

donnaryan.co.uk
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DIY Gua Sha Facial

For Anti Ageing & 
A Radiant Complexion!

Improve circulation

Relax tight facial muscles

Promote lymphatic drainage 

Reduce toxins 

Support collagen and elastin production

donnaryan.co.uk

84-86 GREAT EASTERN STREET, SHOREITCH EC2A 3JL

TAKING BOOKINGS FOR CHRISTMAS PARTIES, BIRTHDAY PARTIES
& CORPORATE EVENTS.

PRIVATE PARTIES ARE WELCOME FOR UP TO 100 OR MINIMUM SPEND 
FOR SMALLER NUMBERS.

CONTACT: 
CHESTERFIELDJ@GMAIL.COM / 020 7253 6664 / 078 0800 8974

MONDAY - TUESDAY UNTIL 3PM
WEDNESDAY - SATURDAY UNTIL 11PM

SUNDAY UNTIL 8PM

SET CHRISTMAS MENU - £19

* Glass of Prosecco Included *

- Starters -

Parsnip Soup served with Crusty Bread, Topped with Cumin Seeds, 
Chives and Sour Cream (v)

 Arancini – Porcini Mushroom, Buffalo Mozzarella and Parmesan Risotto 
Balls (v)

Gravelax served with Crème Fraiche on Rye Bread with Dill

Baked Camembert with Crusty Dipping Bread (v)

- Mains -

All Pies are Served with Cranberry Sauce, Celeriac Mash, Carrots & 
Brussels Sprouts.

Turkey Pie 

Venison Pie 

Salmon & Dill Pie

Butternut Squash Risotto (v)

- Deserts -

Bread & Butter Pudding 

Chocolate Brownie with Brandy Cream

Coffee & Mince Pies

Is your Business partnered with the biggest 
marketing phenomenan on the Planet?

Find out how to harness the immence power 
of Google from your local Google experts. 

Panorama Photography from only $399!

Google Business view 360˚ interactive tour to really showcase your 
premises. Shows on Google Maps and Google My Business. For 

added power, it can be embedded into social media and your own 
website.

Boost your SEO Performance with

Make it easy for people to find you with 
your ‘Google My Business’ listing.

Help your listing appear right when people are searching for your 
business, or businesses like yours on Google Search and Maps. 

With the help of Panorama Photography, ‘Google My Business’ 
makes it easy to create and upgrade your listing, so you can be 
found, and bring customers in.

m. 0419 012 761    e. alasdairward8@gmail.com

• Set up and verify ‘Google My Business’ 
• Proffessional Photography for your business
• Product Photography
• Overhead 360˚ images
• Drone photos and videos

Discover a Convenient & Healthier Way of Cooking 
That Helps Food Taste Amazing With It’s Earthy 
Mineral Notes.

AHQ GROUP LTD
Importers and Sole Distributors of Himalite Minerals & Affiliated to AQS-exklusiv GmbH, Germany

AHQ Group Ltd, 20-22 Wenlock Road, London, N1 7GU
t: +44 (0) 203 715 8301      m: +44 (0) 781 415 7737      e: info@himalite.com      w: www.himalite.com

Halite Chopping Board

Custom-made and unique chopping board that is naturally germ-free without the use of toxic chemicals.  A useful kitchenware to 
define cosmopolitan living.
 
Cook perfectly and achieve the optimal standards with every dish.

Gourmet Salts

Enjoy a healthier living by using these unrefined salts free from 
additives or added iodine as well as any modern-day pollution 
such as toxins and microplastics.

Enhance your kitchen experience by collecting our elegant 
reusable salt jars for other spices in your cupboards. 

Bath Salts

Due to its being naturally antibacterial it is a healthy alternative 
for eliminating odour-causing bacteria.

Salt has healing and natural anti-inflammatory properties, 
making it a useful therapy for those with eczema, acne or 
psoriasis.

Choose from our useful accessories for your convenience.

These include Mini Wooden Salt Spoons that would make the 
perfect companion to our Spice Jars; Measured Wooden Scoops 
for our Bath Salts; Wooden Lids to replace the cork ones and a 
Custom-made Soap Dish.

Salt Soap Bar

Soothing warm baths are one of life’s little pleasures. Feel 
revived by pampering yourself in a mineral rich bath. 

Detoxing gives more energy, clearer thinking and aids you on 
the track to a healthier life.

Kitchen Accessories

Protect & Care For Your Skin & Body. Boost Your Himalite Experience With Our Range of 
Practical Kitchenware.

Impress Your Friends With The Latest Kitchen Gadget Without The Use of Artificial Elements.

Induldge in The Healing Waters of The Himalayas, 
Rich in Essential Minerals.

Healthier alternative to regular table salt.

Extracted from a salt mine created millions of years ago. 

Hand-mined and ethically sourced. 

Unexposed to modern toxic pollution therefore free from 
microplastics.

Contains 84 natural minerals and trace elements with no additives 
or added iodine.  

Anti-bacterial, anti-microbial and anti-inflammatory. 
    
Improves health by balancing body’s pH level. 

Helps and heals skin conditions such as eczema, acne, psoriasis and 
insect bites.

Experience Cosmopolitan Living

•  
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TO REDEEM YOUR PASS:

WWW.PHI-TUITION.EU  EMAIL@PHI-TUITION.EU   +44 (0) 20 3286 3480

1. GET IN TOUCH TO VERIFY THE TIME AND THE DAY OF YOUR CLASS.
2. TURN UP WITH THIS GUEST PASS.*

3. ENJOY THE LESSON.
*WE REGRET THAT WE WON'T ALLOW ANYONE IN WITHOUT A GUEST PASS.

Bleed Area

remember to extend any colouring or
images into this 3mm bleed area to
avoid white lines appearing during the
print finishing stages.

Trim
Your job will be cut on the solid black
line, any images or text placed in

incorrectl y.

Safe Are a
Keep all your information inside the
white area. Remember to use high
resolution images (300dpi) for the
best results.

DL Flyer 
Landscape
210mm x 99m m

Remember to delete or hid e
this laye r.

T:  01702 46004 7

Bleed Area
Anything here will be trimmed off, but
remember to extend any colouring or
images into this 3mm bleed area to
avoid white lines appearing during the
print finishing stages.

Trim
Your job will be cut on the solid black
line, any images or text placed in
the 3mm area may be trimmed off
incorrectly.

Safe Area
Keep all your information inside the
white area. Remember to use high
resolution images (300dpi) for the
best results.

DL Flyer 
Landscape
210mm x 99mm

Remember to delete or hide
this layer.

ONE FREE SESSION • ONE FREE SESSION • ONE FREE SESSION 
VIP•VIP•VIP•VIP•VIP•VIP•VIP•VIP•VIP•VIP•VIP•VIP•VIP•VIP

YOU HAVE BEEN EXCLUSIVELY HOOKED UP  
TO ATTEND FOR FREE ONE SESSION OF 
OUR CLASSES. 
- THE HOOK UP    

HELLO CHOSEN ONE.
WEʼVE BEEN 
EXPECTING YOU.
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Cover Artwork Design              Client: Lucas & Steve  | Project: Single Artwork



Cover Artwork Design           Client: Various  | Project: Various Album/Single Artwork



Cover Artwork Design       Client: Bigg Books | Project: Company Launch First Set of Book Cover Designs
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