
HOW TO GROW YOUR AGENCYHOW TO GROW YOUR AGENCYHOW TO GROW YOUR AGENCY   

WITH MARKET RESEARCHWITH MARKET RESEARCHWITH MARKET RESEARCH   
Agency Benefits - 2022



CONTENT

Why agencies partner with market research firms? 05

Lead generation: get new customers 06

Top-up new services to exciting customers07

Convert more: Improve your proposal pitch 08

Become an expert: Third-part perception 09

Increase the performances of your work10

Create powerful content11

About us12

Introduction03

Summary04



We're not sure if Darwin did any market research in his spare time. But his 
words are so important that they are still resonating today, in what is arguably

the most innovative era in human history.
 

As today’s world moves at a fast pace, with new technologies and social media 
platforms emerging, everything is constantly changing, and agencies like yours need to
stay up to date with everything that’s going on. One minute a trend is hot and then it's

gone like yesterday's newspaper; the next minute, another trend emerges.
 

As an agency, you have a lot of different clients and are responsible for ensuring
the success of your client's product or service. The market for digital services 

is saturated. It's getting more challenging to make your agency stand out
and get noticed.

 
We believe market research companies have a role to play in collaborating 

with agencies to allow them to offer innovative services, support their
strategy, and offer them more flexibility. We have gathered below the

most essential and useful information about the best way to grow
your agency with market research services.

“It is not the strongest or the most 
intelligent who will survive but those 

who can best manage change. ” 
— Charles Darwin

INTRODUCTION
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LEAD GENERATION: GET NEW CUSTOMERS 

Diversify your services and stand out from your competitors
and start to generate striking leads and get more customers.

TOP-UP NEW SERVICES TO EXISTING CUSTOMERS
Don't just wing it. Discover which problems your customers
have and which of these problems you can solve.

CONVERT MORE: IMPROVE YOUR PITCH 

Make sure that your proposal is memorable and different by 
injecting a set of unique insights.

BECOME AN EXPERT: THIRD-PART PERCEPTION

Don't just take our word for it. Collaborating with an external 
partner gives you the credibility you need while reducing the
risk of bias.

INCREASE THE PERFORMANCES OF YOUR WORK

Communication costs are rising, keep your game sharp by 
optimizing your strategy and save costs with research.

POWERFUL CONTENT 

What has worked for others may not work for you. It's 
important to make sure your content is unique and
complements your expertise. 

Whether your expertise is marketing, consulting, design, branding, public relation, or 

venture capital—if you want to expand your agency with research, we want to help.

SUMMARY
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Partnering with a market research firm is like getting 
an additional objective brain that you can rely on. 
Although agencies usually conduct market research 
for business, market research firms often have the 
latest technology and best-trained personnel for 
conducting market research.

Agencies can actually save money while having full 
access to high-quality information, which will become 
the basis for the decision-making of your agency. 
Having a company on your side that specializes in this 
area will increase the overall quality of your projects.

WHY DO AGENCIES PARTNER 
WITH MARKET RESEARCH FIRMS? 

Every mistake in business costs money and the bigger 
the business is, the more expensive mistakes are.



Reaching out to potential customers can be
hard without enough data, and claiming to
have the best agency services is not enough
anymore.

Using insights is a good way to approach new
leads without sounding like you're only after
the sale. Providing information that your
prospects don't have will not only help you to
position yourself as an expert, but it will also
enable you to provide them with a solution
that meets their problem effectively.

1.2 Use agency insights to generate more meetings

LEAD GENERATION: GET NEW CUSTOMERS 

Managers are swamped with proposals from
different agencies. Instead of competing
with other agencies and departments in a
saturated market, you could try to attract
new clients by offering research services and
positioning yourself as a one-stop-shop
agency.

Market research is a complimentary service
for your agency that will allow you to provide
more services and better serve your clients.

1.1 New service for your 
prospection 

01 HOW TO LEVERAGE DIGITAL MARKET
RESEARCH FOR YOUR AGENCY 
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Find more insights like this click here

https://www.themethod-research.com/insights


Most customers have problems that
they are willing to pay for a solution.
However, you can't just suggest
anything, or you'll look too pushy and
potentially annoy your customer.
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Landing a new 
customer costs more 

than keeping an
existing one. 

02 TOP-UP NEW SERVICES 
TO EXISTING CUSTOMERS

Research is a great way to identify untapped
opportunities and understand what your customer
audience really wants. Do not be a prophet of doom for
your customer, rely on research to identify the pain
points of your customer, and leave the responsibility of
designing and delivering a solution to you.



Find out how one of our partner agencies used our insights to
strengthen their pitch and win a deal with Netflix.

Clients are busy people who are
bombarded with pitches and long-

winded emails. For you to grab their
attention, make your pitch short, different

and striking. Making your proposal stronger
is just like making your business better. It's

not just different from what your
competitors are doing; it's better

in meaningful ways. 

Your agency is likely competing with other
agencies for new business opportunities,
and to be different, you can collaborate
with a market research agency to get
primary information that nobody else has
and offer a tailor-made strategy with the
findings. As a result, your agency will stand
out in the market.
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03 CONVERT MORE: IMPROVE YOUR PITCH 

https://www.themethod-research.com/post/how-a-marketing-agency-clinched-a-deal-with-netflix-thanks-to-the-method-research


The best ideas often arise when you combine information from different sources
or when a new person looks at the same data. The expertise of a third-party
Market Research agency helps you with the complexities of data collection and
analysis

By collaborating with an 
agency you will show your 

leads and customers 
that you know what you're 

talking about with non-bias 
statistics on the table.

04 BECOME AN EXPERT: 
THIRD-PART PERCEPTION
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Ad prices are rising, and agencies 
need to keep their game sharp to 

avoid sunk costs in customer 
communication.

 
Market Research allows the agency to 
make better decisions, and it can help 
you avoid wasting time and money on 

unprofitable projects.

05 INCREASE THE PERFORMANCES 
OF YOUR WORK
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Companies may rely on their marketing for lead generation, sometimes leading to dismal results. 

The more unique your content is, the easier it will be to attract new leads and customers. A
powerful lead magnet can be a goldmine for an agency.

Getting your own insights for your company's marketing strategy is a great way to enhance your
communication, help you evaluate your work, and attract new clients.

Whether you are a small firm or a huge agency,
collaborating with a market research firm is extremely
beneficial. Using it well becomes additional support for
gaining more customers, making more iterations, and
opening new opportunities. If you share the same values as
we do, check out how your agency can benefit from us.

06 POWERFUL CONTENT 

CONCLUSION
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Learn More

https://www.themethod-research.com/partner-program
https://www.themethod-research.com/vietnam-football
https://standard-insights.com/agency


PARTNER
WITH
US

Pinterest LinkedIn Facebook Instagram

We are dusting off the market research industry

At Standard Insights, we believe there is a better and more useful way
to do market research. Information is the very foundation of every
organization, influencing the strategy, positioning, and overall
performance of companies. 

Yet too often, managers lack actionable and affordable solutions to
test and drive performance based on research information. Usually,
they rely on their internal research department, which often gives the
same results. 

Coming from consulting, Standard Insights helps companies and
managers to work with fast, adapted, and useful insight. 

Designed by industry experts and business consultants, Standard
Insights brings all the information you need to strive in your industry.

Standard Insights has helped some of the world's biggest brands and
organizations such as Heineken, Singha, BMW, UNDP, and others, to
go forward.

Get in touch, we would love to hear from you.
Contact us through: https://standard-insights.com/get-started/

www.standard-insights.com

marketing@standard-insights.com

ONLINE PRESENCE

https://www.themethod-research.com/partner-program
https://www.themethod-research.com/partner-program
https://www.themethod-research.com/partner-program
https://www.pinterest.ph/standardinsights/
https://www.pinterest.ph/standardinsights/
https://www.linkedin.com/company/si-standard-insights/
https://www.linkedin.com/company/si-standard-insights/
https://www.facebook.com/TheMethodResearch/
https://www.instagram.com/standard_insights/
https://www.instagram.com/standard_insights/
https://www.instagram.com/themethodresearch/
https://www.themethod-research.com/

