
OVERVIEW OF THE SECTOR
Each of the 21 COMESA member states has distinct magni�icent tourist
highpoints, beautiful diverse cultures and breath taking heritage sites. The
region is endowed with an abundance of diverse natural resources, and has the
potential to attract large numbers of tourists, rendering a profound positive
impact on tourism revenues.  Some of the key tourist attractions include: the
exotic lemurs of Madagascar; the Victoria Falls between Zambia and
Zimbabwe; the historical islands and monuments of Seychelles; the mountain
Gorillas of Uganda and Rwanda; the Pyramids of Giza and the Great Sphinx
in Egypt;  the Rock-hewn churches of Lalībela in Ethiopia; the Gebel Barkal
Pyramids of Sudan; the Renaissance architecture of Portugese-built Fort Jesus
in Kenya; the crystal clear waters of Lake Malawi; the great Dzimba-dza-
mabwe of Zimbabwe, and many more.
 

The diverse indigenous African cultures are key when it comes to promoting
cultural tourism. It contributes to the promotion of international peace,
harmony and cross-cultural understanding. As COMESA we believe that the
number of intra - regional and international tourists visiting the countries
will continue to increase. The region is endowed with more than 100 national
game parks, is home to diverse indegenious animals and plant species, and
also has over 50 recognized heritage sites.
 

Tourism in COMESA has the potential to contribute to poverty reduction,
become a source of foreign currency generation and promote Foreign Direct
Investment (FDIs). Since 1999, COMESA member states have been
implementing an open skies policy; this has seen increased daily �lights within
the region, serviced by national and international.
 

Given this outlook, the Tourism Workgroup is a platform where industry
players can be informed on, and  lend their voices to the advocacy of policies
that will enhance the performance of tourism sector in COMESA.
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OVERVIEW:
Digital Financial Inclusion for MSMEs  
 

The way Forward: Business Linkages
With Relevant Stakeholders:

International Telecommunication
Union (ITU)
SADC Bankers Association
World Bank
Source 21 High-Level Business
Summit
COMESA Clearing House
Techno Brain Group
ECOCASH 
Vodacom

 

Technical Capacity Building
Basic digital skills training within the
Local Sourcing for Partnerships
Project - Uganda and Zimbabwe
BIZNET - online market intelligence
and business linkages platform

 

Industry News
Ethiopia Airlines expands digital
payment methods
Technology and partnerships to drive
next wave of financial inclusion in
Africa
South Sudan launches mobile money
to boost recovery from war
African Continental Free Trade Area
enters into force

 

Welcome to the launch of our bi-monthly bulletin! 
 

We are delighted to bring to you this series, �illed
with the latest trends and developments within  the
tourism sector across the region, along with key
information on upcoming events, market
intelligence, and policy and regulatory issues.
 

Thank you for being part of this exciting journey;
the best is yet to come!
 

Sandra Uwera, CEO, COMESA Business Council
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We would like to encourage you to
make use of our Market Brief
repository on our website; the
topics covered in this issue are
complementary to these briefs and
are meant to further assist you  in
navigating the current market, as
you strategise on  how best to 
 access bigger value chains. 
 
We value your feedback and the
editor welcomes contributions to
this bulletin so that together, we
can make it a must read publication
for the tourism sector in COMESA
and beyond.
 
Companies wishing to place adverts
in this bulletin may contact the
editor for further details:
Marianne Nzioki
mnzioki@comesabusinesscouncil.org
 
All information products are
available on our website:
www.comesabusinesscouncil.org

The Tourism
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The Tourism Insider

�UICK FACTS

Tourism contributes to 14% -25% GDP in COMESA island
member states: Seychelles, Madagascar, Mauritius and
Comoros.
In mixed economies like Kenya and Egypt, it contributes to
approximately 12% GDP and about 20% of export revenue.
Tourism in Africa contributed 8.5% (or $194.2bn) of the
continent’s GDP in 2018. 
Africa is the 2nd fastest growing tourism region in the world,
with 5.6% growth in 2018 against a 3.9% global average.
Tourism in Africa is mainly:  -  71% leisure-dirven

                                                       - 29% business-driven. 
In 2018, the industry across the continent comprised: 

                                                    -  domestic tourism - 56%
                                             -  international tourism - 44% 

Top COMESA countries for Travel & Tourism (WEF
Competitiveness Index 2019): Mauritius, Seychelles & Kenya

 

Sources: World Travel & Tourism Council (WTTC)
United Nations World Tourism Organisation (UNWTO).

ABOUT THE WORKGROUP
In August 2012, CBC hosted the 1st COMESA
Sus�ainable Tourism Development Forum where the
COMESA Sustainable Tourism Framework was
adopted, and the Tourism Workgroup established. 
 

The following were identi�ied as some of the
challenges the industry is facing: 

Inade�uate road transport and ICT
infrastructure; 
Multiple and complex visa regimes;
Tight airline regulations and limited
connectivity of �lights regionally and
internationally;
Competition from other regional trading blocs;
Lack of �inancial capital to develop tourism
products and infrastructure;
Lack of policies to mitigate climate change;
Poor data collection, storage and retrieval
systems;
Lack of strong destination-marketing practices;

Follow us on social media:

CBC is a Business Member Organisation, and a private sector institution of COMESA. We represent the interests of the
private sector at a regional level.  The services we offer go beyond advocacy to actively promote business participation in
regional integration, investment and global trade. This is done by facilitating the growth of strong business synergies, the
development of business opportunities, and also through legislative and strategic advocacy. Our services are custom tailored
and driven by both industry, and enterprise interests.

ABOUT CBC:

Building regional, going global.      |      www.comesabusinesscouncil.org

COMESA Business Council
Ben Bella Road, P.O. Box 30051, Lusaka, Zambia

Email:  comesabusinesscouncil@comesa.int  |  Tel:  +260 211 229725/32

WORKGROUP OB�ECTIVES
Through this Workgroup, CBC provides the following services to its stakeholders:

Development and dissemination of evidence-based research;
Harmonization of positions and presentation to the COMESA policy organs meetings; 
Facilitation of business and market linkages through our Market Pointers, Market Briefs, and  BizNet, our online
market portal;
Building the capacities of enterprises and associations;
Establishing sustainable private and public-private partnerships amongst industry stakeholders across COMESA;
Provision of advertising and branding opportunities on our website, publications and at our events.

An average appreciation and understanding of the tourism sector from both public and private sectors;
Lack of skilled labour force and training institutions in most countries.

 

Have you encountered these challenges in the industry? What other issues would you like to see us address? We'll be
picking up this conversation on Twitter; follow us and lets keep talking!

https://www.facebook.com/comesabusinesscouncil/
https://twitter.com/COMESABusiness
https://www.instagram.com/comesa_business_council_1/
https://www.linkedin.com/company/comesa-business-council/?viewAsMember=true
http://www.comesabusinesscouncil.org/
http://comesabusinesscouncil.org/
http://comesabusinesscouncil.org/business-facilitation/
https://twitter.com/COMESABusiness

