
Interview Content 
Target: 
- How to Film & Record Interviews
- Email Newsletter 
- Social Media Posting

Remember, Raise Their Hands! 



How to Film & Record Interviews

Great content
The exposure we get from the interview shared
20 minutes of face time with the prospect

A really important part of the interview process is recording in order to create content from the
interview. This process has three assets to it:

1.
2.
3.

So, when setting up the interview, that will most likely be online, make sure to record it. 

It is very easy to record the call on Zoom, Google Meets and Teams. However, its slightly more
complicated to record the interview when using your phone, so we highly recommend using one
of the mayor conferencing apps.

When initiating the call, we recommend having a conversation as you normally would with the
prospect, but be very clear when you'll start the interview. Let them know that from certain point
onward the interview will begin. Pause for a bit and clap (resembling the sound of a
clapperboard) so that the editing team knows where to cut the content. 

At the end we do not want the prospect's conversation about coaching involved on the
recording, so do not let the interview flow into that. You need to make sure to end it before you
have the next step of your conversation, eg. "Okay, that's going to be the end of the interview!"
plus another clap for the editor to know where to cut.

It's very important that you tell the prospect that this is being done, because in the past we have
seen people think that the end of the interview is the end of the call and they just leave.

Note: If Avalanche is in charge of editing your videos, please upload these either to our ticketing
system or send them directly to the editor (michaelorangers@avalanche-enterprise.com) and we
will look to get this around for you in a few days. If you are sending this to another editor of
choice and they need any advice, please ask them to email Mike.

mailto:michaelorangers@avalanche-enterprise.com


Email Newsletter

They are very important because engagement is a lot higher than written content.
YouTube is owned by Google so if we upload the videos there, the chances are the SEO
ranking of your name attached to the prospect's business name will age your overall social
presence.

When formulating how the newsletter is going to look, this should include either a written
excerpt of the interview, so the questions are answered, or simply put the videos into it. We've
included a couple of examples below of how a visual will work:

(include examples)

Many coaches that we work with are redefining what their newsletter is going to be called (some
of them are calling it "growing pains" or "business owner's spotlight" or business owner's speak
out) the premise still stays the same -- this is an interview for great content and understanding
how this business owner has overcome challenges in the past and what their aspirations are for
the future.

If you are using Avalanche for your newsletter, please make sure to get the content to us within
the right space of time. Eventually, we want to be sending out two of these per month to
prospects with 5 or 6 videos attached to the email.

Advantages of video content:
1.
2.

Note: When it comes to sending content, please either use our ticker system or email Michelle
(michellerussell@avalanche-enterprise.com), who will be in charge of putting the newsletter
together. If you have someone else in your team doing this, we will talk to them during the
accountability calls. If it's an outside person, please ask them to email Michelle if they have any
questions.

mailto:michellerussell@avalanche-enterprise.com


The reason why we record the interviews is to create great content. The videos we posted to
YouTube (if you are doing it yourself we recommend doing it as soon as possible). The videos
should be uploaded to YouTube in this manner:

TITLE:
Name of the Interview + Business' Name + Your Name + Prospects Name 

(Even if it's long, it doesn't matter. It needs to be good for the local SEO).

DESCRIPTION:
Put as much detail as you can about their company. Include their website, business name, phone
number, and social media links, as well as yours. This will make sure Google attaches YouTube
together so you have a better social media presence.

Once your YouTube videos are uploaded, you can share the links across your social media
platform. In these posts, tag the person and the business and add a Raise Your Hand tool such
as: 

"Great interview with [NAME]! We are looking for more business owners to join our Business
Owners Speak Out initiative. If you are interested, either comment below or send us a message."

You can also cut down the interview into smaller excerpts (eg. specific questions), to use on your
other social media platforms. 

Note: If Avalanche is in charge of editing, please upload these either to our ticketing system or
send them directly to the editor (michaelorangers@avalanche-enterprise.com) and we will look to
get this around for you in a few days. If you are sending this to another editor of choice and they
need any advice, please ask them to email Mike.

Social Media Posting
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