
Interview Cold Call 
Script 
Raise The Prospects Hand. 



I was looking to speak with the owner at Business Name, is that you? (yep) GREAT!!!

First, did I catch you with a minute to talk? (let them speak to create balance and LISTEN for
opportunity to say something positive about their business)  

ActionCOACH is an executive and business coaching firm. Another thing I do here is publish an e-
newsletter that goes out to about 5000 business owners each week. For content in the
newsletter, we publish between 6-10 interviews with business owners about who they are and
what they do.

I see it as a WIN-WIN-WIN where the folks we interview get a NO-COST way to be introduced to
our database and some exposure there. Our readers get to learn from your experience and find
a company they would like to do business with or visit. And I win because the content is
incredible, and far better than anything I could write off the top of my head each week (we both
laugh).  

So, I am reaching out to you today (insert community building reason) to see if you'd be willing to
set up a short, ten-to-fifteen-minute interview so we could highlight Business Name alongside
some other area businesses. 

Great! What I would like to do next is find a time for the call, then I'll send you a confirmation with
a couple examples of the newsletter as well as the 8 questions (Coach/I) will ask so there are no
surprises the day of the call. 

While booking the time, I look for opportunities to find out how business is and alert them to the
idea that (Coach/I)  will offer them the opportunity to speak with a coach if they choose to do so. I
also will mention events we have coming up and include the link to those in the confirmation
email if there is any talk of it. 

Phone Call Script
Traditional cold callings for leads is not an efficient strategy anymore. The interview strategy as a
cold call generally has a 7-10 times higher conversion rate of further conversation than pure cold
calling for leads. This is because nowadays in coaching we do not have unlimited businesses to
call, so instead of burning prospects with pure cold call just to get a few leads, we found a way to
get valuable conversations with more people that could eventually become leads.

The script below is used by a number of very successful coaches, some of which are booking
between 50-60 interviews a month with prospects. Based on global conversion rates, this should
allow 100 calls to create 30 interviews, which could lead to approximately 12 proper lead
conversations (quadruple the amount of actual leads traditionally generated with cold calling. As
well as this, we have 30 pieces of content to be shared across your social media, 30 shares by
the interviewee to all their shared network and 70 people that were communicated with in a 
 positive way, ripe for future follow up. 



Greetings Renee,

I have successfully confirmed your ~15-minute phone interview with Rob Maniaci. Rob will call
you at 608-256-3979 on Tuesday, 5/3 at 11:00 AM.

Reminder: We do not sell marketing or newsletters. We are interviewing business owners and
sending the information to our database of 5,000+ contacts in an effort to remind people of your
business and what you do, and any specials you may have. We are doing this with restaurants,
carpenters, auto shops, home services and the list goes on and on... This is our attempt to help
the economy keep going and get going! 

I've attached two examples of the newsletter. 

Interview Questions:

What do you do? For how long?
Who is your best customer?
Were there any business changes you had considered that Covid 19 made a necessity?
Of all the actions you've taken because of the Pandemic, what are some that will remain part of
your business?
Biggest learning since you've been a business owner?
Any offers to include in the newsletter?
What is most inspiring to you today?

After your interview, we’ll offer you an opportunity to set up a complimentary call with a business
coach if you choose to do so. That would be a 20-minute session to work ON one aspect of your
business. If you find value in that and would like to learn if coaching is a possible step for your
business, we'll set up a complimentary business diagnostic and invest 2-hours to explore the
value of coaching. You can choose to do that call or not. There is no obligation. 

We look forward to learning about your business and sharing your information with our readers
and contacts!

All best,

Coach

Confirmation Email 


