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FINALLY.
The Perfect Resort Luggage Cart

Move over outdated resort luggage carts…A REAL industry                        
game-changer is rolling into resorts everywhere.

Say hello to EZ Stacker from The Peggs Company - the only full-size   
luggage cart on the planet that stacks just like a grocery cart,      
eliminating those cluttered lobbies and other common areas.  

An engineering feat so innovative, yet so common sense, it promises         
to redefine the luggage cart standard.  

And this imaginative space saving feature is just the beginning.   

EZ Stacker is engineered to outperform ANY other resort luggage                 
cart, so let’s take a quick peek at some of its EZ advantages.

Now is the perfect time to ditch those clunky, obsolete, unimaginative, 
and uncontrollable luggage carts. Carts that create more problems than 

they solve.  Take EZ Stacker for a test drive. It will transform your 
luggage   delivery perspective, expectations, and satisfaction level. 

Guaranteed.  EZ Stacker…a game changer from The Peggs Company, 
maker of innovative, common-sense products for over 60 years.

Video: https://youtu.be/YFuwjsjsCtY Website:  https://www.EZStacker.com

Lance@EZStacker.com 951.903.3871

SAFELY 
TRANSPORTS 

ALL    
LUGGAGE 
EVEN TALL 

ITEMS

STACKABLE

360° EZ CONTROL

UNOBSTRUCTED 
VIEW
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True Incentive makes vacationing better with a little 
extra spending money. Ask about our newest incentives 
to use as stand alone products or along with one of 
our scores of incentive certificates.

 • TrueCash $250,000 Challenge Sweepstakes
 • Privileges Savings Cards by American Express® Travel

Our incentives are uniquely designed to stimulate 
customer motivation, lead generation and action. 

Our expert team is ready to help you choose the 
best solutions for your marketing plan.

Contact us now for consultation and pricing.
 1-800-684-9419  •  salesinfo@true-incentive.com

Everything Old
is New Again

Decades of
experience
to support

your
success.

The DOGIPOT® line of products combines 
unparalleled convenience and superior durability to 
help you do the job you love better and ensure the 

perfect park experience whether on two legs or four.

DOGIPOT.com  800.364.7681  DOGIPARK.com
The Most Trusted & Superior Quality For Over 25 Years

Inspiring Responsible Dog 
Ownership Since 1994

Junior Bag Dispenser
#1002-2

Header Pak Dispenser
#1002HP-4

Poly Junior Bag Dispenser
#1007-2

Trash Liner Box
#1404

Header Pak
#1402HP

Roll Bag
#1402



SUPPLIER PROFILE

Important Questions  
To Ask A Prospective CPA Firm
There are few relationships in business 
today that are more important than your 
relationship with a CPA firm. When selecting 
a firm, you should ask a series of questions 
that will help determine who can add value to 
your business, offer long-term service, and 
provide advice with a high level of comfort 
and confidence. We’ve provided our answers 
to the questions you should be asking below.

Does the firm provide personalized 
service and have the resources that my 
business requires to grow and succeed?

Every client is important to Withum. Through 
our experienced staff, industry leading 
technology and the research tools available 
to us, we have the resources that our clients 
deserve and expect. Coupled with our 
client service philosophy and dedication 
to proactive, frequent communication, we 
ensure that our clients receive professional, 
responsive, and personalized service.

Beyond traditional tax and accounting, 
can the firm provide advisory services to 
my business?

Withum’s Advisory Services practice is 
made up of professional consultants in 
the areas of management consulting, 
cyber and information security, business 
advisory, digital solutions, risk advisory and 
SOC services, to name a few,  to ensure 
your business strategy is aligned with the 
technology, processes and data that help 
you succeed.

Does the firm have extensive industry 
involvement to understand our needs and 
concerns?

Withum has extensive industry experience 
serving over 300 hotel, vacation ownership, 
timeshare, condominium association, 
owners association, developer, management 
company and exchange companies. Our 
Hospitality team members are recognized 
as thought leaders, speakers, and 
published authors for various publications. 
We understand the ins and outs of the 
industry as having the depth and breadth 
of intelligence and experience across 
numerous industries and regions allows us 
to better serve our clients from all angles.

Is the firm enrolled in an AICPA-approved 
practice monitoring program and, thus, 
subject to the peer review requirements 
that such enrollment entails?

In 1977, Withum became one of the first 
non-national accounting firms to voluntarily 
join the American Institute of Certified 
Public Accountants (AICPA) SEC Practice 
Section and the Private Companies Practice 
Section, subjecting the firm to a peer review 
every three years. Since then, the AICPA, 
which provides oversight to firms across 
the U.S., has recognized Withum for its 
fourteen consecutive passing peer reviews. 
In addition, we are members of the AICPA’s 
Employee Benefit Plan Audit Quality Center, 
the Governmental Audit Quality Center, 

and the Center for Audit Quality. These 
Centers require CPA firms to meet additional 
educational and industry knowledge 
standards.

Is your firm dedicated to a continuous 
learning process?

Every member of our professional staff 
meets or exceeds the continuing education 
requirements set forth by licensure and 
regulatory organizations. Additionally, 
each staff’s individualized training plan 
includes additional leadership training and 
other enrichment programs to promote a 
continuous learning culture.

The answers to these questions should give 
you a higher level of confidence that you 
have properly reviewed the capabilities, 
experience, reputation and chemistry of the 
firm you select. This should result in a long-
term and beneficial relationship with your 
accounting, tax and consulting professionals.

Withum is a forward-thinking, technology-
driven advisory and accounting firm, 
committed to helping clients in the hospitality 
industry be more profitable, efficient 
and productive in the modern business 
landscape. For further information about 
Withum and their hospitality services  
team, contact Lena Combs  
(LCombs@Withum.com) at (407) 849-1569, 
or visit www.withum.com.

4 | The Resort Professionals’ monthly News Journal since 1987  



Visit Members.ResortTrades.com for products and services tailored to you!  931-484-8819 | www.ResortTrades.com | October 2021 |  5

To learn, at no cost, how Meridian can work for you, please contact:
Greg Sheperd, president, at 866.294.7120, extension 6705; GSheperd@merid.com

Zaida Smith, vice president, international sales, at 866.294.7120, extension 6747;
ZSmith@merid.com

Meridian is a veteran of the vacation
ownership industry. We understand the
impact of bad debt, as well as the
importance of keeping your owners’
accounts current, and preserving their
confidence in the purchase decision.

Meridian Financial Services is a sophisticated
third-party collection agency able to service whole and partial portfolios. 

Services include:

• Full-Service Collection   
Agency for Domestic and 
International Clients

• No-Cost-to-Client
Recovery Program

• Customized Industry
Collection Strategies

• Credit Reporting
• Skiptracing
• Online Services
• Credit & Collection

Consulting

References and testimonials available upon request.

Cunningham Asset Recovery Services (CARS)

Timeshare Non-judicial Foreclosure

Contact Kevin Mattoni: Kevin@VacationFla.com; 800-333-7335.
Visit www.timesharenonjudicialforeclosure.com.

Fastest, Lowest-cost Non-judicial Foreclosure
Available. Service expanding to Florida, Missouri, 
Virginia, North Carolina, South Carolina and  
Wisconsin. Satisfaction rates are 100 percent 
positive with clients reporting the fastest 
resolution of their files within six months with NO 
ADD ON FEES of any kind! Service available to 
homeowner associations, management 
companies, developers, and lenders. 
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HOA's & Resort Managers! 
Searching for answers for 

timeshare resort legacy issues? 
LSl's PROVEN STRATEGIES Solve Problems 

& GENERATE REVENUES! 
INVENTORY RESALE ASSET RECOVERY POINT CONVERSION 

LEGAL & TRUST SERVICES RENTAL PROGRAMS 
WEBINARS ENERGY SAVING REBATES 

l=�==�gacy 
lions 

rnational, ll:G ..__----�---_-
www.legacysolutionsinternational.com 

CALL US: 802-373-5068 888.222.2217  I  561.249.2219  I  ckisolutions.us

ENJOY 10% OFF
ANY MATTRESS ENCASEMENT

Try one 
today!

Guests enjoy a healthier, quiet sleep yet your mattresses are 
protected from liquid stains, allergens, even viruses like Covid.  
Every claim is backed by laboratory tests. CKI Solutions is the 
only company that designs products specifically for the hotel 
industry with the assurance of easy-to-install designs and 10-year 
warranties. Our products are built “hotel strong” to withstand 
rigorous use at affordable prices. 

CKI Solutions Offers Absolute Protection 
On Any Size Mattress, Even Sofa Sleepers!

Since 2002
we have been 

offering amazing 
encasements. 
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We all know someone who faced and conquered 
adversity in life, then achieved great things 
because of the experience. A friend of mine, Gayle, 
thought her purpose in life was to be married, raise 
her family and excel in her role at a publishing 
company. However, the universe had other 
ideas. Her son began avoiding friends and social 
gatherings at the age of 14. When he couldn’t cope, 
he would run into the woods.

This wasn’t in the plan for Gayle’s purpose, and 
she had few role models and little support. An 
open discussion of mental health issues often does 
not occur because it’s frequently hidden in the 
family closet. And yet, over 25% of the U.S. adult 
population struggles with a diagnosable mental 
disorder in any given year. So, Gayle and her 
husband struck out into uncharted territory to find 
solutions to a problem they didn’t understand.

Like most teens who do not get treatment, their 
son tried self-medication, smoking marijuana to 
treat extreme social anxiety, which, around age 17, 
merged into paranoia, leading to a psychotic break. 
There were scary nights when their son chose 
homelessness. Once, he fell asleep on the bench 
in front of a Palm Beach police station where, 
fortunately, friendly officers called his parents. The 
family spent over a year paying 
an expensive psychologist who 
did not take insurance before 
finding a licensed clinical social 
worker who got the diagnosis 
correct: schizophrenia. 

Schizophrenia is a brain 
illness that responds best to 
anti-psychotic medication and 
therapy when treated before 
or just after the first psychotic 
break. Delay can be disastrous 
or at least worsen the 
prognosis. For many, paranoid, 
erratic behavior lands them 
in jail and starts the revolving 
door of incarcerations and 
hospitalizations. Sadly, people 
they encounter often do not 
understand what is happening 
or the need to call behavioral 
health professionals. Today 
in Broward County, Florida, at 
least one-third of all homeless 
persons and 45% of inmates 
live with a mental illness. 

Gayle’s family finally found 
the right psychiatrist to treat 
schizophrenia. Almost everyone 
with a severe mental illness can 
recover within the community 
with the proper treatment and 
support. The new treatment 
included the appropriate 
combination of drugs to 
address his anxiety and 
paranoia, combined with walks 
in the woods, tennis and music, 
plus a loving and supportive 
family and congregation.  The 

good news – their son emerged on the other side, 
and his experience led Gayle to a new purpose in 
life. 

Turning to Advocacy

Gayle and her husband then became advocates 
for those who have a mental illness. They joined 
the National Alliance for Mental Illness (NAMI) to 
help other families like theirs find the help they 
needed without having to go it alone. Two years 
ago, Gayle became President of the Florida 
Mental Health Advocacy Coalition (FLMHAC.org). 
This organization works to eradicate the stigma 
associated with mental illnesses and improve 
the quality of life for all individuals affected by 
these diseases, including family members. Since 
joining NAMI, Gayle has become a local, state, 
and national advocate and the Florida Mental 
Health Advocacy Coalition leader. She meets with 
policymakers and politicians and even worked 
with other NAMI Broward members to provide 
permanent, supportive housing for those with 
serious mental illness. Gayle is doing work she 
never knew existed and never thought possible 
in her life. Her experiences make a big difference 
and her stories need to be shared. Her son turns 

30 at the writing of this article. He loves to play 
tennis and guitar and is a huge Florida Marlins fan. 
Gayle’s experience is a fantastic story of adversity 
that helped define her purpose, making the world a 
better place along the way.

Reclaim Life’s True Goal

The goal in life is not to come into this world, to 
have a predictable life unmarred by conflict or 
hardships and then to make the transition back to 
pure spirit untouched by the trials and tribulations 
of human existence. The goal is quite the opposite. 
We come into the world to engage, learn, live a 
good life, love and survive conflict and hardships 
along the way. Think of it as a gym membership 
-- life gives us opportunities to use our spiritual, 
emotional and physical muscles. We build them up 
so that they can take us on a fantastic journey of 
love and compassion. 

And with these newly minted muscles, we become 
something more than we were before adversity, 
that is unless we get stuck. We can rise and 
meet the challenge with our energy, focus and 
attention, or we can lament the tragedy, feel sorry 
for ourselves and seek pity. This latter approach 

only slows us down and keeps 
us from the real reason we 
are here. Gayle’s willingness 
to engage and to reach out to 
others allowed her to use her 
energy for good and in the 
process, she is helping others 
do the same. 

Quite often, our life’s purpose 
may be quite the opposite of 
what we seek. The rougher the 
ride, the bigger the challenges, 
the greater the learnings and 
the better the prize. If your life 
is full of hardship and strife 
and you can overcome those 
struggles, then you get the 
most out of the university of 
life. However, many forget this 
truth and wish that things would 
get better, that something had 
not happened or that someone 
had not come into their lives.  
That’s judging the gift from the 
wrapping instead of opening it 
and welcoming it as the gift that 
it truly is. When you open and 
accept the gift in whatever form 
it may take, only then can you 
go forward with the knowledge 
and wisdom it brings. 

Set Sail for the Good Life

Look at life as a sailboat that 
has set sail for a destination. 

PERSONAL DEVELOPMENT

Call Adversity By Its True Name  
[Editor’s Note: We thought our readers would enjoy reading this article written by one of 
Resort Trades’ favorite writers, Sheryl Cattell. While the topic is a departure from our usual 
focus on the timeshare industry, we’re pleased to bring you this excerpt from her soon-to-be 
published book, “Connecting Adversity to Purpose” coming to a bookstore near your mouse 
in 2021.]

By: Sheryl Cattell

Continued on 
page 10
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Everyday Value. 
Endless Rewards.
CLUB365 is a low-cost exit program that introduces members 
to a world of travel options – all while generating incremental 
revenue and recovering marketing costs.

Members who purchase a CLUB365 membership receive 
Travel Credits that can be used to buy down the cost of 
travel purchases. Zero big commitments. All big benefits.

Join in on the journey by contacting your RCI Account 
Executive or visit RCIAffiliates.com to learn more.

Full Terms and Conditions for Club365 are available at theclub365.com. Membership is based on eligibility. These vacations are limited and subject to availability. 
Travel benefits are administered by third parties under contract with Resort Rental, LLC. Resort Rental, LLC is not responsible for any activities or services provided 
third party providers. Additional terms and restrictions apply. Void where prohibited by law. World Travel Holding, Inc. is a registered seller of travel in California, 
Florida, Iowa, Nevada, and Washington under each state’s seller of travel regulations. California Seller of Travel Registration No. 2062801-50. Florida Seller of Travel 
Registration No. ST-35828. Iowa Seller of Travel Registration No. 769. Nevada Seller of Travel Registration No. 2005-0054. Washington Seller of Travel Registration 
No. 602354018. Registration as a seller of travel in California does not constitute the state’s approval. Club365 is made available by a Florida licensed company, 
Resort Rental, LLC dba Endless Vacation Rentals. (operating as Holiday Rentals, LLC in Maryland and Texas), whose address is 6277 Sea Harbor Drive, Orlando, FL 
32821, License Number: CQ1059961. Registration as a seller of travel does not constitute approval by the State of California. Fla. Seller of Travel Reg. No. ST-36515. 
Washington Seller of Travel Reg. No. 602560941. © 2021 Resort Rental, LLC. All rights reserved. Taxes are additional.

• Explore Hotels
• Discover Resorts
• Save on Car Rentals

• Find and Book Activities
• Sail the World
• Pick Your Flight

3,500+ campground 
owners can’t be wrong.
Outdoor recreation insurance  
is our specialty.  
See how we’re different.

GET A QUOTE

1-800-525-2060
lrhi@leavitt.com

942 14th Street
Sturgis, SD 57785

CA License #0779074
LRHI.net 

Meet Sarah & Sisters, October’s SurvivorsMeet Sarah & Sisters, October’s Survivors
Sarah & Sisters, October’s Survivors • Resort Trades • C.A.R.E.

 Gunn Marketing Group • Dial An Exchange • Fidelity National Timeshare • Resort Mgmt. Services • Bragf re • Club Med • Unlimited Vacation Club • Westgate Resorts • Lif
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• SFX • TrackResults • Impact Int’l • Travel To Go • Grand Pacif c Resorts • ResorTime • Welk Resorts • 

Send Me on Vacation’s mission is 
“To Provide a much needed vacation to under served women with breast cancer who need a place to 
rejuvenate and heal their body, mind and spirit.” The adverse effects of fighting cancer can leave women, 
their families and friends in shambles. We believe that an essential first step in surviving the effects of breast 
cancer is to provide survivors with a healing vacation to “take a break” from the fight. If interested in becoming 
a recipient, donor or sponsor please contact us at backuscathy@gmail.com www.sendmeonvacation.org

Last year I applied to Send 
Me On Vacation for a heal-

ing vacation shortly after my treatment 
was completed. I had submitted an 
application when I was first diagnosed. 
Despite the challenges due to Covid 19, 
the Las Vegas Women’s Council of Re-
altors was successful in raising the funds 
needed to sponsor our trip to Mexico. 
On May 1, 2021, I went to the Vidanta 
Resort in Nuevo Vallarta, Mexico with 13 
other breast cancer survivors for a week 
of healing therapy, relaxation and sisterhood. SFX Preferred Resorts donated single 
rooms to keep us safe! I was told this was the first SMOV trip in over a year due to the 
outbreak of the virus. Our timing was perfect! Everyone remained healthy and it blessed 
us with the happiness we all desperately needed. 
Four of us on the trip 4 were HER2 positive, I was the only HER2 positive, ER, PR neg-
ative and 6 of the others were stage 4, metastatic. None of these diagnosis are good, 
which is why we need to do everything possible to extend our lives. It was interesting to 
compare notes on our treatments, disease progression, progress and recovery. To go 
from independence and invincibility to relying on others and weakness is difficult even 
for the strongest among us, whether physical or emotional. 
Many thanks to each one of you who donated to the “Bra’s For a Cause“ event spon-
sored by the Las Vegas Women’s Council of Realtors last October. The photo’s of all the 
amazing men who dressed in bedazzled bra’s and danced to honored our “Fight for Life” 
brought tears of joy to our eyes.
With each day that passes, each one of us who attended 
the vacation has  continued to progress toward health 
and our finding our new normal. I speak for the group in 
saying that “we are so very grateful for the opportunity to 
have renewed our spirit through this vacation hosted by 
Send Me On Vacation.”
Sarah & Sisters

Absolute World Resorts • Sunset World • Karma Group • Karissma Resorts • Royal Caribbean • Vidanta

October Sponsor:  
Las Vegas Women’s 
Council of Realtors



10 | October 2021 | 931-484-8819 | www.ResortTrades.com  The Resort Professionals’ monthly News Journal since 1987 

When the winds of change 
whip up and toss the 
boat around, the energy 
you spend worrying, 
complaining and being 
anxious are akin to drilling 
holes in the ship. When 
the ship takes on water, 
it slows down or veers off 
course. As the boat sinks 
further, the destination 
and the journey become 
lost in the storm. Let me 
offer you a different option. 
Instead of wasting your 
energy on things that don’t 
serve you or contribute to 
your forward motion, stay 
pointed to true north, to 
the destination that caused 
you to set sail in the first 
place. Keep your energy 
focused on the goal. Then, 
the boat will sit higher in the 
water, moving more quickly 
without sinking under its 
weight. Adversity is not 
something worth stopping or slowing down for. Dr. 
Chris Michaels, a religious science minister and 
one of my teachers, says it best, “Yeah, though I 
walk through the valley of the shadow of death, I 
do not need to stop and build a condominium.”

Fear, uncertainty and doubt are the unholy trinity 
that saps your energy and keeps you locked into a 
fixed mindset. They make sure that you limit your 
thinking and expectations to only the familiar and 
comfortable things. Adversity gives you a chance 
to change that pattern and adopt a growth mindset 
that can tackle anything that life puts before you 
when applied.

Each adversity that life throws your way is a gift 
in your journey toward a more robust and more 
expansive version of yourself. Suppose you 
realized that adversity was nothing more than a 
gift. In that case, life is full of these, and you need 
only to show up, accept, embrace and learn from 
the adversity to overcome it. Another lesson of 
adversity is realizing that there are accidents and 
everything happens for a reason. No matter how 
terrible it may look today, there is a silver-lined gift 
hidden away for us to find. When you ask families 
with differently-abled children whether they would 
change anything about their lives, most say the 
challenges they face give them deeper abilities for 
patience and compassion. These qualities allow 
them to touch those in their life in unique and 
powerful ways, so they have an incredibly positive 
impact on those with whom they share this journey. 

For some reason, humans tend to get caught up 
in the negative outward appearances of adversity. 
They stay glued on the negative when they do 
that, drawing more of it into our lives.  Try this 
approach instead:  refocus attention on what we 
want to create in our lives because that’s what will 
manifest. Anything that we make in our life must 
first be created in our minds, hearts, and emotional 
bodies as something deserved and accepted in 
our lives. If we feel unworthy, those thoughts need 
to be released before we can accept more in our 
lives. 

Change the Way We Look at Adversity

So how do we release these “bad habits, bad 
thoughts” about adversity?  When you start 
experiencing the body sensations associated 
with your fear, uncertainty or doubt, be kind to 
that sensation and know that you have a choice. 
You can exchange the bad habit of avoiding or 

complaining for a new habit that embraces every 
gift in whatever form it appears.  

Desire is creative energy within us trying to come 
into existence. By changing the way we look at 
adversity, we redefine it as a gift.  We can then 
release adversity or replace it with thoughts that 
better match our real desires. The sooner we can 
let go of ego and the limited thinking about who 
we are and what we can be in life, the sooner 
our authentic self can be realized and desire can 
materialize. 

What does this big change look like? It looks like 
us stopping ourselves whenever we start drilling 
the hole in the boat—stopping the negative 
thoughts, the self-effacing denigration, the doubts 
and the fears. Replace them with the positive 
image of what we desire. Quietly, persistently, and 
constantly repeat the mantra of our desired state; 
don’t give one iota of energy or thought to anything 
less than our highest version of ourselves. And 
yes, stuff will come up and happen to us that 
doesn’t look very good from the outside. However, 
if you can see adversity for the gift it is, then no 
matter how terrible it looks at the onset, stay 
focused on your end goal and then dive in and 
figure out how this gift will help you get there. 

Have you unwrapped your gift today? If not, what 
are you waiting for?

Crisis Playbook/Exercise:

This exercise comes from the public service 
announcement that we all learned in grade school. 
We all went through the training of what to do if we 
caught on fire. The three steps are: stop, drop and 
roll. We learned this so that we didn't do something 
counterproductive in the moment of panic, like 
running around fanning the flames with more 
oxygen. By having three easy steps in our back 
pocket, we react more constructively, even when 
faced with our emotional fire. 

Stop: When you become aware of the physical 
signs that you are about to become overwhelmed 
by fear, uncertainty or doubt, consciously stop 
yourself and take a pause. Your physical body will 
realize something is happening even before your 
mind does. Recognize and acknowledge these 
sensations as signs that can allow you to choose 
another direction instead of following the habitual 
and unproductive one. Pause or stop before your 
thoughts, emotions or feelings start to engage. It’s 
easier to do the sooner you catch yourself.    

Drop: Next, let yourself 
drop into whatever that 
physical sensation you 
are feeling. Typically, 
sensations show up as 
constriction in the throat, 
a knot in the stomach or 
burning in the solar plexus. 
These physical sensations 
are here to let you know 
that strong feelings or 
emotions will soon arrive. 
Embrace the physical 
sensation and be curious 
about the deeper emotion 
underneath fear, anger, 
or sadness. Let go of any 
resistance or judgment 
you may have about it, 
and just let it be. Welcome 
and accept whatever you 
are feeling. Treat yourself 
like someone you really 
love and care about 
unconditionally. Please give 
thanks for the part it can 
play in your transformation.

Roll: Finally, take a deep breath in through your 
nose and let it go slowly through your mouth as 
if you are blowing on a straw. Do this several 
times, breathing in loving kindness, acceptance 
and letting go of any resistance, fear, judgment, 
or anger. Feel the release of energy and let the 
calmness roll over you. If you feel a change in 
energy, become aware of what you learned. 
Congrats – you’ve decided to stop the noise and 
choose another way.

Rinse & Repeat: Each time these feelings or 
thoughts come to your attention, do not dwell on 
them but rather get rid of the idea by replacing it 
with another one. With all your focus and energy, 
invest your thoughts into something you want 
to manifest in your life. Let it materialize in your 
mind’s eye and let your body experience what 
it feels like to have this as your reality. Stay in 
this moment, in this feeling and accept it as your 
birthright. Give thanks and then rinse and repeat. 
Do this every time a negative thought or pattern 
presents itself. You are replacing the bad habit and 
the wood drill from the boat with a positive image 
and outcome. Your future will thank you.

The typical responses to adversity include the 
physical (body sensations, constricted, knotted, 
burning), mental (worry, obsession, anger) and 
then behaviors such as procrastination and 
avoidance.  The Stop, Drop and Roll exercise 
helps you take control of your thoughts so you 
can extinguish the fire before your emotions are 
allowed to disrupt your happiness. 

This article is an excerpt from the soon to be 
published book, “Connecting Adversity to Purpose” 
coming to a bookstore near your mouse in 2021. 
Sheryl Cattell, MCLC, is the founder of Allmaya, 
LLC, dedicated to helping overwhelmed high 
achievers, realize, and attain their “true calling.” 
Sheryl is a Master Certified Life Coach from the 
Certified Life Coach Institute, and a member of 
the International Federation of Coaching. She is 
also the recipient of several ARDY Awards and 

spent nearly ten years shaping 
the digital footprint of Bluegreen 
Vacations. For more information 
please visit www.allmaya.com or 
find her on LinkedIn https://www.
linkedin.com/in/scattell or via 
email allmaya@aol.com 

Continued from page 8



A SIMPLY BETTER RESORT MANAGEMENT SYSTEM

Viewpoint from Panorama Travel Solutions is a property management system (PMS) that adds 
value to your timeshare resort by helping to improve service levels, increase revenue and 

reduce costs with one easy-to-use online platform.

ViewpointWeb.com  |  sales@ViewpointWeb.com  |  833-456-9963

Contact us today and see how Viewpoint adds 
value and simplifies timeshare resort management

• Comprehensive PMS Functionality
• Owner Self-Service Portal
• Resort Booking Website
• Rental Distribution & Channel Management
• RCI and 7Across Exchange Integration

• Club365 and Owners Travel Club Integration
• optiREZ Revenue Management
• PCI DASS Certified Payments
• Amazon Web Services Cloud Hosting
• Mailchimp Marketing Platform

Our Partners:

All Rights Reserved © 2021 @Work International

YOUR SOLUTION FOR EFFECTIVE RESORT 
MANAGEMENT AND A GREAT VALUE
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Our story
Joseph and Dana formed 
TheMVPService, LLC (“MVP”) in June of 
2007.  MVP was formed and dedicated 
to establishing a commissions-based 
timeshare listing and sale.  Today, MVP 
is proud to be associated with multiple 
associations and over 1,100 units with 
onsite sales in 5 states.  

In 2018 they formed TOWB LLC.  Towb’s 
mission is to help HOA’s, management 
companies, lenders and timeshare sales/
marketing companies with honest client 
centered advice centered on aggressive 
strategies including the repurpose 
(timeshare to whole units) of timeshare 
resorts in whole or partial.

Our goal with both MVP and TOWB is 
to be a place, a people, a company that 

boards can go to for simple conversation, 
hard answers to hard questions within a 
background of 40 years of experience.  
We will bring a mindset built on Christian 
principles and one that deals in the hard 
truths; where we treat you like you should 
be treated.  Combine that with a detailed 
knowledge of industry best practices 
and the courage to openly discuss and 
try new ideas, the result is that boards 
are given the opportunity to understand 
options without an agenda.

What does TOWB stand for?  TOWB is 
a Hebrew word that means ‘good’ - but it 
is more than that.  It is actually a VERB 
and a NOUN at the same time. So, the 
thought is “good now and continuing to 
be good”.  That is the lofty goal for sure; 
be good and continue to be good in the 
eyes of God and each person we come in 
contact with and serve.  

Joseph is a PHD and holds broker 
licenses in 34 states and is working on a 
goal of ultimately being licensed in all 50 
states.  Dana is a Florida licensed agent 
and holds a Masters degree.

We have an internal slogan; “collect 
memories not things”.  And that is what 
we want to do.  In our own small way, 
we continue to sell a product that was 
purchased by many for the right reasons:  
so that they could have a regular 
systematic plan for vacations.  We all 
need more vacations.

Timeshare is a changing business and 
can be hard to move forward in a fast 
enough positive way.  You don’t have 
to do business with MVP or TOWB, but 
if you do, we promise integrity from the 
top.  We aren’t perfect by any means.  
But, every day we strive to be honest and 
honor the God in which we believe.

• Someone is going to talk to your 
owners.  Let it be a company like ours 
that you can TRUST.

• We LISTEN.  

• We will never tolerate a dishonest 
approach.

• We will ask people to buy, but with 
INTEGRITY and SINCERITY.

• People deserve to be treated with 
RESPECT.

• We demand it from ourselves and our 
people.
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Dana S. Takacs 
Joseph A. Takacs, Jr.

1500 Town Plaza Court, Winter Springs, FL  32708

407 257-6293 Cell Dana 
407-257-6812 Cell Joe

danatakacs@themvpservice.com  dana@towb.life  
joetakacs@themvpservice.com   joe@towb.life 

*40 years in timeshare/hospitality. 
*Broker in 23 states. 
*Family-owned. 
*Specializing in onsite sales. 
*Repurpose experts. 
*Totally virtual options/contracts. 
*Club MVP
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Through rigorous advocacy
—and with your support—
we work to foster a fair and 
robust business environment.

Protect.

Your involvement in our 
community helps us create 
a culture of learning and 
promotes valued relationships
making us stronger as a whole.

Connect.

Together, we influence integrity 
and growth—driving the 
success of our industry.

Affect.

Learn more at www.arda.org/membership.

Be ARDA Proud

Join the leader in hospitality management where teams of enthusiastic 

associates are creating experiences worth sharing every day! What does your 

BE EPIC work-life look like? From the picturesque coastline of the California 

to the sun-drenched beaches of Kauai, we want you to be part of our team!

BENEFITS WITH  
GRAND PACIFIC RESORTS INCLUDE:

• Leadership Development Programs
• Tuition Reimbursement
• Vacation Perks
• BE EPIC Culture: Balance, Empowerment, 

Enthusiasm, Passion, Integrity, Consistency

JOIN OUR TEAM
Visit Careers.GrandPacificResorts.com

NEWEST ADDITIONS  
TO OUR RESORT FAMILY:

• Tahoe Sands Resort
• Mandalay Shores Resort
• Circle J Club
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To Get Your Share – Be Fair and True

These days, Fairshare Solutions hears from many 
clients who forget why consumers want timesharing. 

These are challenging times. Our developer 
clients are disheartened when ‘exit’ purveyors 
steer consumers away from timesharing. Our HOA 
clients worry about legacy resort members ‘aging-
out’, and are unsure how to re-deploy defaulted 
inventory. Seasoned clients who have managed 
multiple projects generating billions in VOI sales 
are ignored by hedge funds that over-leverage and 
don’t understand the business. Our lender clients 
are disillusioned by ‘sales only’ organizations with 
no connection to fulfillment; and our management 
company clients are mystified when the ‘solution’ for 
resorts falling behind is withdrawing them from the 
race.  Finally, Covid-19 brought massive disruptions 
to our industry, and this pandemic is a harbinger of 
more to come.

These are also rapidly changing times. The traditional 
homogenous VOI ‘American family’ market is 
shrinking, and more competitive.  Many members 
are older, with less disposable income and different 
spending patterns. They can’t use their timeshares 
like they once did, or don’t want to. Today’s VOI 
market is bigger, but more fragmented than ever. 
Tomorrow’s VOI prospects, and many members who 
remain active today, have less time, less patience, 
and more vacation options. In fact, the whole concept 
of a ‘vacation’ has changed, and will keep changing.

But amid these challenges and changes, the core 
reasons why consumers want timesharing still apply:

1. Fulfillment - Easy to access and fun to use. 

2. Affordability - Fits within their limited budget. 

3. Value - The total experience (accommodations, 
amenities, services, and personal interactions) is 
‘worth more’ than alternatives. 

Dennis Rogers reminds Fairshare’s clients 
regularly, “If they play and stay, they will PAY.” 
By re-focusing members on the reasons above, 
we recover clients’ customers, as well as their 
money. We work with resorts, HOAs and lenders 
to offer enhanced fulfillment, affordability and value 
to delinquent members. We establish positive 
contact, using (where necessary) some of the most 
sophisticated debtor location technology in the 
industry. Then Dennis and his team use customized 
‘tools’, like specialty certs for curing delinquency, 
reloading inactive inventory to reinstated payors, 
and accelerating reservations and rentals when 
customers pay. 

But because of limitations in many VOI and exchange 
regimes, there are only so many ‘tools’ at our 
disposal. A few months back, one angry debtor put it 
very succinctly: “Why should I start paying again, for 
something I wouldn’t buy again? If you want me to 
pay, get me something fair and true that lets me go 
anywhere and do anything, at a good price with no 
hassles. I’ll start payments again for that. I’ll pay you 
right now for that!”  She was reminding us, albeit in a 
loud voice, of those three reasons again. 

Since then, we have sought a product that does 
exactly what that lady wanted: Something fair and 
true, that lets me go anywhere and do anything, at 
a good price with no hassles. Something flexible 
enough to offer fulfillment, affordability and value 
to virtually anyone, regardless of age, income or 
travel preferences. We knew that such a product 

could generate millions in additional collections from 
delinquents who lacked enthusiasm for our clients’ 
traditional timeshares, and millions more in revenue 
from reloads or new prospects who didn’t want our 
clients’ leftover Intervals, but liked travel. Dennis 
and I looked at several programs, met with a lot of 
people. As the fairy tale goes, “You have to kiss a lot 
of frogs…”

Finally, after sharing our vision with Go Travel Club, 
we were introduced to exactly what we were looking 
for, TruPoints Club. Located in Kissimmee, Florida, 
TruPoints Club is an affiliate of Interval International, 
and the VOI portion of their program is backed by 
inventory. But the TruPoints Club program is not a 
timeshare product. 

TruPoints Club is everything timeshare should be 
(but sometimes isn’t), and more. It allows members to 
vacation, travel, exchange, shop, dine, and recreate 
- easily and economically. TruPoints Club members 
have far more flexibility in choosing their destinations, 
lengths of stay, accommodations, and vacation 
frequency. And unlike other ‘clubs’ we examined, 
TruPoints Club is affiliated with Interval International, 
not some nameless entity driven by breakage. 

TruPoints Club is indeed fair and true. We’ll provide 
a demo so you can see for yourself, but here is how 
it works:

• Delinquent Members – As an additional incentive 
to cure their delinquency, Fairshare buys them 
a TruPoints Club upgrade. Members must 
keep their existing intervals when they join the 
TruPoints Club. So, in addition to the past due 
monies Fairshare recovers for our clients, they 
can receive renewed maintenance fee (and/or 
loan) revenue for years to come.

• Defaulted Members - As an extra incentive to 
settle or to reinstate, Fairshare buys them a 
TruPoints Club upgrade. Reinstating members 
get a resort Interval when they join the TruPoints 
Club; Settling members don’t. Our clients benefit 
either way: a reinstated member pays-forward, or 
a former member finally pays-up and walks away 
happy.

• Legacy Resorts – In addition to using the 
TruPoints Club to exponentially increase net 

collections, Fairshare and Go Travel Club can 
enroll clients’ non-performing inventory in the 
TruPoints Club ‘Bonus Points’ program. This 
allows the sale of memberships to existing 
members, guests, or new leads, with the same 
vacation, travel, exchange, shopping, dining, 
and recreational benefits. This is a fantastic way 
for Fairshare’s clients to monetize defaulted 
inventory, because they are paid on the sale, and 
paid again as the Interval is used annually.

If you’re not already a Fairshare client, contact 
Dennis Rogers (dennisrogers@fairshare.solutions) or 
Holly Freeman (hollyfreeman@fairshare.solutions). 
We look forward to helping every client maximize 
collections, increase revenue, recover customers, 
and re-deploy non-performing inventory.

Fairshare Solutions (www.Fairshare.Solutions) is 
a Collections and Customer Recovery company 
headquartered in East Stroudsburg, Pa. When VOI 
developers, management companies, HOA’s, lenders 
or service bureaus have delinquencies, defaults or cash 
shortfalls – Fairshare is there to help. Fairshare works 
within hypothecation, securitization, and declaration 
parameters, and is always compliant with public 
registrations, FDCPA and CFPB. Fairshare provides zero 
percent financing to debtors, rewards-based incentives for 
payment, and other innovations to ensure that clients get 
their money quickly, retain their customers, and re-deploy 
their non-performing inventory. Fairshare is very flexible, 
and also has created boutique programs for its non-VOI 
clients, including private schools, health clubs and hedge 
funds.

Harry Van Sciver  An Outside Director of Fairshare 
Solutions, LLC, Harry has a lifetime of experience in 
the hospitality industry, and has spent 37+ years in 
banking, collections and receivables finance. Prior to 
launching Fairshare with Dennis Rogers, Harry was an 
owner of several timeshare projects. He is the President 
of Whitebriar Financial Corporation, and serves on the 

Resorts Group, Inc. Board of 
Directors. Harry encourages you to 
call him or Dennis Rogers anytime 
at 570.252.4044.

RESALES & COLLECTIONS

By Harry Van Sciver   

Sponsored  
Content

“If you want me 
to pay, get me 

something fair and 
true that lets me 
go anywhere and 
do anything, at a 
good price with no 
hassles.  I’ll start 
payments again 
for that.  I’ll pay 
you right now for 
that!” 
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We all love a ‘Before & After’ reveal, but let’s face it, 
we don’t always have the cash flow or patience for 
undertaking a full-scale remodel.  Keeping things fresh 
and new for guests and owners is an important part of 
success in the hospitality industry and doing so without 
over-extending the finances is key to survival.  We 
recommend focusing on these 3 key changes to give 
you the best return on investment and the biggest bang 
for your buck when looking to refresh your property 
interiors.

One: First And Foremost, Flooring – Sorry Carpet; 
The Love Affair Is Over

By far, the best thing you can do for your property 
is say goodbye to carpet and say hello to Luxury 
Vinyl Tile (LVT). Your guests will be wowed, and your 
maintenance team will be thrilled.  Not only is LVT 
easier to keep clean, but it is also healthier for guests 
with allergies and sensitivities.  LVT has a much longer 
life span than carpet does, so your investment now will 
serve you further into the future.  

Quality of LVT products has surged in the last few years 
making them more durable and aesthetically pleasing.  
The look and feel of real wood, stone, concrete can 
be convincingly imitated by high quality digital printing, 
added texture, and variances between each tile. LVT is 
also high performing when it comes to impact and ware, 
waterproofing, sound deadening, and backing for sound 
transfer mitigation.

Switching from carpet to LVT can open up a whole 
new income revenue!  Easy cleaning and sanitation 
mean hosting pets is more realistic.  Charge a fee for 
guests and owners to have their pets stay at the resort, 
and the flooring might help pay for itself!  Please do 

yourself a big favor and DO NOT buy residential grade 
LVT at a discount store!  Please use a commercially 
rated product by Mohawk, Armstrong, Shaw or Patcraft; 
Let your professional Interior Designer help you with 
selections.  If you are looking for something Sustainable 
and Green then look into Linoleum tiles.  Linoleum is 
made from natural Linseed oil with a homogeneous 
through body color, so it wares forever.

Two: Soft Goods Get Tired Too!

Changing out Soft Goods such as upholstered pieces, 
drapery, and bedding can easily change the overall 
look of the space.  This is a great direction to focus on 
if your finishes and case goods are holding up well.  
New textiles provide the opportunity to introduce an 
updated color scheme or revisit your design concept or 
theme for a new POP.  You will want to examine your 
furniture pieces, most of the time replacing sofas and 
side chairs makes more sense than re-upholstering.  
The turnaround time on re-upholstering takes 3-4 weeks 
and you really cannot afford to have units out of service 
for this.

Here is a TIP:  If you are renovating in phases over a 
period of months or years; buy all your fabric up front 
to maintain the same dye lot, better quantity pricing, 
and no risk of discontinued product down the road.  
There may be a cost from the manufacturer to store 
your fabric, so keep this in mind when planning.  Your 
designer will advise you on all the right questions to ask!

Three: Let There Be Art!

An outdated look can quickly be brought into the 
present with a new art package. Think beyond switching 

out picture frames on the wall (though that can be a 
step in the right direction).  Take into account the impact 
art can have on the experience of your property as a 
whole, from how it greets guests upon arrival, guides 
them in wayfinding, and bids them goodnight when they 
turn off the lights at night.  Large scale murals printed on 
wallcovering, 3-Dimensional pieces, and photographs 
can all have a dramatic impact with a relatively 
small cost.  Coordinating these larger elements with 
smaller pieces and signage throughout can bring a 
cohesiveness that leaves a major impression.  With 
digital printing today, you can use the same image 
1000 different ways and create a custom art program 
with ease, you just need a good art consultant who will 
manage the entire process with your Interior Designer.

Refreshing your resort doesn’t need to take a lot of 
time and money.  Small investments in key upgrades to 
flooring, soft goods, and art (whether you tackle them 
all, or just one) can go a long way. Owners who can see 
tangible upgrades during their visits are happier with 
their stay and happier to pay their maintenance fees. 
We know you operators love that!

Margit Whitlock is Principal and Creative Director 
for Architecture and Interior Design at Architectural 
Concepts Inc., a San Diego, CA based Architectural 
and Interior Design Firm specializing in hospitality 
design.  Ms. Whitlock is an accomplished speaker 
with engagements at multiple ARDA conventions, HD 
Boutique show as well as being frequently published 
in magazines such as Developments, Resort Trades, 
Hotel Business, Hiatus, Vacation Industry Review and 
Resort Management and Operations.

DESIGN CORNER

ONE, TWO, THREE:  
Refreshing your Timeshare Resort  
With FLAIR! On a Budget
By Margit Whitlock AIA
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in timeshare furnishings

Domestic and Overseas Manufacturing www.indoninternational.com



The largest employee-owned grocery 
chain in the United States, Publix Super 
Markets employs 12,000 workers and 
has a proud 90-year history serving 
communities in Florida, Georgia, 
Alabama, South Carolina, North 
Carolina, Virginia, and Tennessee, now 
with over 1,200 locations.

Publix has partnered with Instacart 
to make it even easier to get fresh 
groceries directly to its customers. With 
Instacart, Publix customers shopping 
online can quickly choose their 
groceries and arrange to have them 
delivered in as little as two hours, 
with either same-day or next-day 
service.

During the past 18 months, 
customers both individual and 
institutional have changed their 
purchasing habits, with far 
more choosing to shop online 
than to visit the store. While 
delivery was a necessity during 
the COVID-19 pandemic, it seems to 
be a convenience that’s here to stay. 
Grocery delivery gives customers some 
of the same quality items they’d buy 
when shopping in person. 

• Publix selection of grocery items

• Freshly baked breads and rolls from 
Publix bakery 

• Crisp, fresh produce

• Cold cuts and deli

• Prepared foods 

How it Works
It is the goal of both Publix and 
Instacart to make shopping online as 
convenient and rewarding as possible. 

• Customers visit publix.com/shop 
and select a designated delivery 
window.* 

• The customer selects the items 
they’d like to purchase from Publix’s 
wide array of shelf, deli, baked, and 
prepared foods.

• An Instacart shopper goes through 
the store and hand-picks the 
customer’s items. 

• The shopper delivers the items to 
the customer within the designated 
delivery window.

If an item is unavailable or out of stock, 
the shopper will message the customer 
with substitutions or offer a refund for 
that product.

* Prices vary from in-store. Fees, tips 
& taxes may apply. Subject to terms & 
availability.

Partnerships with 
Organizations
Publix has connected with 
organizations to make grocery delivery 
even easier for those who can’t 
conveniently get to the store. Publix 
has nurtured business relationships 
with managed communities and 
hospitality businesses—providing an 
added amenity for their customers and 
employees.

The benefits of grocery delivery with 
Publix and Instacart for businesses are 
manifold, including:

• Providing discounts and special 
promotions to both customers and 
employees

• Using digital or printed promotion 
support materials to spread the 
word about the service

• Offering hotel and hospitality guests 
more time to enjoy their stay

• Providing businesses an easy way 
to stock breakrooms and to host in-
office get togethers

Want to learn more? Contact a member 
of the Publix Omnichannel Business 
Development Team today at  
Publix.com/businessdelivery.

Publix Super Markets
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RENTAL INCOME

Is your resort getting the rental income it 
deserves? For many legacy timeshare resorts, 
the answer to that question is too often “no.” The 
reasons vary, but the end result is the same: 
a struggle to monetize association-owned or 
controlled inventory to defray loss of income 
from unpaid maintenance fees. 

For your resort to maximize its rental income, 
it requires focusing attention on multiple 
touchpoints so that consumers know you exist 
and appreciate the true value of what you have 
to offer. To find out how to do that, Resort Trades 
checked in with Grant Miller, head of growth, 
and Greg Eure, head of development, at Vacatia 
Partner Services, which was formed to help 
legacy resorts and their associations embrace 
a fresh approach and apply creative solutions to 
their most vexing issues. In a recent case study, 
VPS grew rental income at Crown Resorts at 
The Poconos in Drums, Pennsylvania, from 
pre-pandemic revenues of $20K to a projected 
annual revenue of $550K for 2021. For all the 
resorts under our rental program, VPS has 
increased rental revenue by 150% from pre-
pandemic levels, delighting both the HOA and 
individual owners that banked their weeks into 
the rental pool.

You, too, can emulate that success by focusing 
on these key areas. 

1. Marketing

“One-third of legacy resorts don’t distribute their 
unused inventory to online rental channels, and 
among those who do, many fall short when it 

comes to the staffing and technology to make 
the most of their rental potential,” Eure says.  

Is your inventory visible to all the major online 
booking sites where potential guests are 
shopping? Are you dynamically pricing your 
inventory and pushing out updated pricing and 
availability real-time, versus typing them in 
manually? If not, significant dollars are falling 
through the cracks as well as making it harder 
for your operations to eliminate double bookings. 
“Considering that the average lead time to 
booking has now shortened to 24 days to check-
in, it’s imperative to update your inventory and 
pricing in real-time,” Eure says. “By installing 
channel management software and configuring 
your property management system to ensure 
this critical functionality is in-place, you’ll boost 
revenues and increase operational efficiencies.”

Another tip is to provide payment flexibility. 
Because timeshare resorts can have higher 
rates reflective of the space and flexibility 
residential resorts provide, if your website allows 
guests to sign up for payment plans that break 
up charges prior to the actual stay, you can 
increase bookings. By adding the capability 
for guests to pay in two to four interest-free 
installments or pay for their trip monthly, you’ll 
ease sticker-shock and boost bookings. Adding 
online chat and phone support will help guests 
with payment or other questions.

2. Resort Photos and Descriptions

Begin with high-quality photos “High-quality 
images increase sales and direct bookings,” 
Eure says. “They also lift your optimization 
on search engines so more eyes will see 
your listing. Your photos are what website 
visitors see first and denote your appeal 
and professionalism.” Hiring a professional 
photographer who can capture great images and 
then provide edited files with the correct balance 
of lighting and contrast makes all the difference. 

Websites with images receive 95% more views 
than web-pages without images. The reason 
for this is very simple: When presenting a text 
along with an image, eye-tracking studies have 
shown, that readers’ eyes are instantly drawn to 
the image.

To find a photographer, ask other local 
businesses and real estate agents that have 
great websites for suggestions. 

The other piece of the puzzle is the copy. Here, 
you must provide informative, interesting copy 
that contains the keywords (SEO) that resonate 
with your audience. Use thoughtful, precise 
adjectives that make travelers want to visit both 
your destination and your specific resort. “Don’t 
be afraid to show personality,” Eure says. “Often, 
that’s exactly why vacationers are interested 
in staying at a legacy resort versus a bland 
corporate property.”

Highlight, both with photos and copy, aspects of 
your resorts that set it apart from standard hotel 
rooms. That includes living rooms, kitchens and 

the privacy that comes with a bedroom door that 
shuts—a bonus every parent can appreciate!

3. On-site Experience 

Once guests arrive at your property, it’s time to 
provide a warm welcome. “This is another way 
that timeshare resorts can separate themselves 
from Airbnb and other sites,” Miller says. “Having 
staff on-site to assist guests with check-in and 
other needs provides a superior experience.”

Large, branded hotels allow guests to text staff 
to request services, and there’s no reason your 
resort can’t do this, too. 

Does your resort have an activities program or 
a welcome party? These types of events show 
your resort’s personality, again setting it apart 
from the crowd. 

The second part of this puzzle is your resort’s 
physical property. If your units and common 
spaces are tired and dated, your guests’ 
experience will suffer. “An investment in updating 
resort amenities and units can pay for itself 
if done correctly,” Miller says. VPS is so sure 
of this that the company has a program to 
lend funds for resort refurbishments based on 
projected increases in rental income, saving 
resorts from having to do a special assessment. 

4. The Feedback Loop

To improve your resort experience, it’s important 
to know what past guests think. For exchange 
guests, your exchange company can provide 
detailed guest ratings and comments. You can 
survey past rental guests, too. 

Eure recommends using online reputation 
management software that scrapes guest 
reviews across multiple sites and combines it 
in one place so it can be analyzed to determine 
trends and inform decision-making. “Your team 
can also use this platform to respond to all the 
reviews in one place, saving them significant 
time,” he says. “When an association is trying 
to determine budgets, it’s important to have 
data –- through the aggregation of all guest 
and owner feedback – that tells you which are 
real opportunities to positively impact the owner 
and guest experience versus one-off or isolated 
issues. This will allow your association can 
spend its dollars more effectively to enhance the 
hospitality experience for all owners and guests.”

EDITOR’S NOTE: Michelle DuChamp will be 
available to take questions about increasing 
revenues during a Trades Learning Center 
webinar at 1:00 p.m. ET on September 28. 
Register at ResortTrades.com/LearningCenter.

Judy Kenninger is a frequent contributor to 
Resort Trades.

Rentals:  
Put Your Best Foot Forward
By Judy Kenninger

Grant Miller

Greg Eure
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...and bring it to Life.

Create a 

• Interior Design • Kitchen & Bath Design 
• LEED AP • Purchasing • Warehousing 

• Project Management • Installation

We bring Visions to Life through our digital  
rendering process. Hospitality Resources & Design  
is committed to providing outstanding customer 
service while delivering extraordinary design.

Contact us for a complimentary on-site  
visit and start planning your Vision today!

Call: 877-574-9060
www.hrdorlando.com

919-A Outer Road • Orlando, FL 32814

Massanutten Resort Condo

 CLASSIFIEDS
EMPLOYMENT 

SALES HELP WANTED: Call or 
text 603-387-7691
50 States. Full Time or Part Time. 
Top Commish. 
https://cinemasque.com/

Need  
employees?

Add to our 
classified.

931.484.8819

Resort Trades is 
selecting a few 
vacation ownership 
companies for 
its series, BEST 
PLACE TO WORK. 
No charge, but 
space is extremely 
limited. No company 
is too large or small for 
consideration. We just want 
the BEST! But please hurry! 
Selections are being made NOW for the 
remainder of 2020!

 Contact  
     Sharon@TheTrades.com  
            or call (310) 923-1269

BEST
PLACE

TO
WORK

Think You’re at the 
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RESORT FINANCE

There’s been a lot of talk lately about legacy 
resorts and the need to re-purpose those 
projects that have reached the end of their 
useful lives as timeshare properties.  It was 
the hot topic at the 2021 ARDA Conference, 
with several companies in the process 
of converting old timeshare projects into 
apartments, hotels, whole unit condominiums, 
or mixed-use properties.  What makes re-
purposing timeshare resorts different from 
new development projects is that nearly every 
conversion has its own nuances.  Location, 
ownership format, legal structure, the condition 
of the Homeowners’ Association, and other 
variables make each process unique.    

Most re-purposing projects are initiated 
because the HOA is struggling financially.  That 
leads to a conundrum since that badly strapped 
organization must come up with the funds to 
cover ongoing operating costs, legal expenses, 
renovation costs, and all other expenses 
associated with the conversion.   

Some conversions have been financed by 
special assessments and others by equity 
investors, who put up all the money in return 
for a sizable share of the end proceeds.  To 
this point, there has been precious little interest 
in re-purposing projects from the lending 
community.

As an independent finance company, 
Colebrook can pivot more quickly than large 
institutions.  We were an early lender to points-
based clubs, and timeshare travel clubs; we 
lend to HOAs and on the security of resort 
management contracts, and we’re always 
trying to keep up with changes in the timeshare 
industry.  Re-purposing is the most significant 
new change, and we’ve started making loans 
to companies engaged in the process of 
transforming older resorts.  

Financing Must Fit The Situation

Since no two transactions are alike, the 
financing varies to conform to the situation.  
The borrower is typically a company that has 
re-purposing experience and knows the drill.  
Underwriting involves measuring the degree 
of difficulty in creating the new product and the 
eventual marketability of that product.  If there 
are no insurmountable title problems and we’re 
dealing with prime waterfront property, the 
odds of success are very good.  Deficiencies in 
property condition can be rectified, but location 
cannot.  The ability to obtain marketable, 
insurable title is usually a function of structure 
and the state laws governing the process.    

If the project appears to be viable, the next 
step is to determine how much money is 
needed and what collateral is available.  If 
the borrower has traditional collateral from 
another source, the process is relatively easy, 
and terms will probably be favorable.  If the 
collateral is related to the conversion, it’s more 
complicated because the form of the collateral 
is in transition.  While the end product may 
be individual condominiums, an apartment 
building, or a hotel, that’s usually not the form 

the collateral is in when the initial funds are 
advanced; at that point the collateral probably 
consists of a lot of timeshare intervals owned 
by the HOA, individuals, or a developer.  A 
lender can take a security interest in the 
individual intervals, but in that fragmented state 
they probably aren’t worth much.  The decision, 
and it’s very subjective, is how much money 
should be advanced and how long can one wait 
before the collateral assumes marketable form?  
When will the checkerboard of intervals begin 
to morph into whole units?

Title Companies Play a Key Role in 
Timeshare Industry Trends

The title company is a key player in any re-
purposing project.  If the ultimate goal is to 
sell the property, either in total or as individual 
condominium units, title to the eventual 
purchaser must be insurable.  The borrower, 
lender, and title company should have a good 
advance understanding as to what will be 
required to make the title insurable.  Virtually 
every legacy property has title issues buried 
somewhere, and the requirements to clean 
them up must be identified, along with the 
timeframe and cost to do so.  

Then comes the time-consuming, detail-
oriented process of acquiring title from 
hundreds or thousands of timeshare owners, 
some of whom are dead, missing in action, 
suspicious, or sense a reward if they hold 
out.  The carrot and stick that often motivate 
owners to sign are the promise of a share of 
the ultimate sales proceeds if the process is 
successful and the threat of a large special 
assessment if nothing is done. 

There isn’t usually any mortgage debt 
associated with legacy timeshare properties, 
and the upside of most re-purposing projects 

is that the ultimate sales proceeds, less the 
costs associated with the process, should 
be sufficient to pay the lender, compensate 
the facilitator for its efforts, and provide a 
distribution to timeshare owners in good 
standing.  Since the costs of the transaction 
are nowhere near the cost of constructing a 
new project, the loan to the “as completed” 
value ratio should be relatively low, generally 
less than 50% and sometimes much lower.  
The conservative loan to value is what makes 
this type of financing viable, since it allows for 
blips in the process—and there will be blips 
in such a complex, detail-laden process.  The 
lender’s risk is that they won’t wind up with the 
end product that gives them that low loan-to-
value ratio, but with a hodgepodge of timeshare 
intervals plagued with title problems.  

Re-purposing Timeshare Resorts… 
a Risky Proposition

If you think direct lending for a re-purposing 
project is a risky proposition, you’re correct, 
which is why it’s priced higher than mainstream 
product types, often with an equity kicker of 
some type. 

Every product has a life cycle.  During the 
initial, experimental stage, lending is risky, the 
structure is cautious, and yields are higher than 
for proven loan types.  Over time, people learn 
how to smooth some of the risk off the process 
and lenders become more comfortable making 
loans.  With each re-purpose loan we learn 
something new, refine the lending process a bit, 
and get a little more excited about the potential 
of this emerging market.  

Bill Ryczek is a principal of Colebrook Financial 
Company, based in Middletown, CT.

Resort Financing for  
Re-Purposing Transactions
By Bill Ryczek
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LEGACY RESORT CPR

After more than four decades since its 
launch in the U.S., the vacation ownership 
industry has continued to thrive. Through 
economic recessions, inflation, the 9/11 
attack, and the COVID-19 pandemic, 
timesharing has proven resilient and 
remains a leader in the hospitality sector 
because of its constant evolution in 
response to ever-changing consumer 
vacation preferences. But is timesharing 
losing some of its luster? 

Since the mid-1970s, timeshare resorts 
across the nation have provided a much-
needed vacation break from regular 
routines, reconnecting loved ones and 
treasured friends. Today, almost ten 
million families own a timeshare week or 
points in a vacation club at approximately 
1,600 U.S. timeshare resorts, 
representing a nearly $11 billion industry. 
Many of the first-generation resorts are 
in operation today. In fact, 75% of these 
resorts are over 30 years old with more 
than half of those 40 years old or more. 

Moving Legacy Timeshare Resorts 
From Jeers to Cheers

Known as Legacy Resorts, a compelling 
number of these first-generation 
timeshare resorts are no longer 
operationally sound, due to a myriad 
of issues often beyond the Board or 
manager's control, exacerbated by a 
lack of resources and support. As many 
Legacy Resorts have aged, Boards have 
deferred costly upkeep projects, which 
often escalates into more expensive 
resort management problems later.  A 
diminishing owner base, uncollectable 
maintenance fees, and unscrupulous 
exit or relief companies have created 
the perfect storm. Less revenue means 
fewer repairs, under-funded reserves, 
and operational shortfalls. Many of these 
Legacy Resorts have a robust rental 
program but the revenue generated is 
simply inadequate to cover shortfalls to 
maintain quality and to effectively run the 
resort. 

Enter Lemonjuice’s Resorts 
ReimaginedTM

One company has quietly emerged as the 
leader in resuscitating Legacy Resorts 
badly in need of oxygen. Lemonjuice 
Capital and Solutions’ sole focus is to 
help these properties create positive 
outcomes for owners, boards, resorts, 
creditors, and surrounding communities. 
They seek solutions with all stakeholders 
in mind. By leveraging the 125 plus 
years of timeshare and related industry 

experience of the Lemonjuice 6-member 
executive team, Lemonjuice expertly 
identifies pathways to revitalize properties 
creating a sustainable owner base and 
making the resort operationally sound 
again. They have accomplished this for 
several properties in varying degrees 
of need ¬– with many more on the 
reimagination drawing boards in diverse 
stages of completion.

Adds Scott MacGregor, Lemonjuice 
Executive VP and COO, "Every week 
of rental inventory is a week no longer 
owned by a satisfied, dues-paying owner. 
Rental weeks happen because of deed 
backs from and foreclosures of timeshare 
owners who are no longer willing or able 
to pay maintenance fees. Many of these 
Association-owned weeks are the result 

of exit program scams and others are 
necessitated by long-time owners who 
passed away, leaving heirs who do not 
want to inherit their grandparent's vision 
of happiness."   

Timeshare Industry Trends

Industry-wide mergers, consolidations, 
and acquisitions have become ubiquitous 
within the timeshare sector with less 
than a half-dozen companies claiming as 
much as 80% of the market, dominating 

the timeshare industry. While big 
companies are expanding, independent 
Legacy Resorts struggle to keep afloat 
and to provide the same quality and 
conveniences of brand competition. Even 
larger developers need industry experts 
to navigate some of the more tenuous 
and delicate issues with restructuring 
properties that no longer meet their 
brand standards. Sadly, the list of Legacy 
Resorts and aging properties with serious 
problems continue to grow. So, what's a 
distressed Legacy timeshare resort to do? 

"Lemonjuice is unique to our industry," 
says Scott MacGregor. "We reimagine 
resorts by helping Boards determine the 
highest and best use for their property 
and what is best for their owners and 
stakeholders. We then execute the 
Board’s decisions. In some cases, 
reimagining a resort involves a reduction 
of timeshare units, so the expense 
burden is shared by a smaller group 
of timeshare owners. This makes the 
resort more secure financially, allowing 
engaged owners to continue to enjoy their 
property. Our executive team’s expertise 
significantly improves the resort's quality 
and operational efficiencies, limiting the 
risk of unplanned dramatic changes in 
the future. In other cases, we restructure 
a resort because a large segment 
of resort owners wants out.  In each 
situation, Lemonjuice takes a consultative 
approach, leaving the Board in control." 

Owner-Centric Focus

The owners and Boards of each resort 
are always in the driver's seat. "We 
begin our projects with an owner-
centric focus," shared Jan Barrow, Vice 
President of Business Development. "At 
Lemonjuice, we understand that owners 
cherish the memories created during 
their many years of timeshare vacations. 
We recognize that most owners have a 
long history as diligent, reliable dues-
paying owners who deserve to be treated 
with the integrity they were promised 
when they initially purchased. If a family 
decides that their timesharing days 
are in the rear-view mirror, they have 
several options during the reimagination 
process. Boards and owners at resort 
properties that have been reimagined by 
Lemonjuice are strong advocates of the 
company, knowing they were treated fairly 
and professionally. For Legacy Resorts 
desiring to control their resort’s destiny, 
we invite them to be inspired by our 
successes and let us guide your resort 
into a viable future."    

Resorts ReimaginedTM…  
How Lemonjuice is Resuscitating Faltering  
Timeshare Resorts
By Marge Lennon

Scott MacGregor
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Resort Financing: $20 Million Invested

Today, Lemonjuice Solutions is the 
respected leader and gold standard 
for “Reimagining Timeshares.” Their 
focus is on making the industry more 
sustainable, keeping owners happy 
who desire to continue their ownership 
and, for those who want to move on, 
providing a vehicle that will result in real 
and tangible financial payouts. Since 

2016, Lemonjuice 
has invested more 
than $20 million 
in Legacy resorts 
by re-energizing 
staff, improving 
infrastructures, 
cleaning up defective 
titles, and returning 
about $15 million to 
timeshare owners.  

The Big Question

So, the big question 
then may be: Do 
Legacy timeshares 
still have value? 
Opines Scott 
MacGregor, "Yes, 
there is real value in 
legacy timeshares. 
Many families 
have determined 
that condo-style 

accommodations are their preference 
for many reasons ... from spacious 
units with full kitchens, to continuing the 
tradition of creating happy memories 
during family vacations. There’s also 
value in the underlying real estate that 
can be unlocked by correcting flawed 
titles and repositioning the resort 
through the reimagination process, 
giving owners options to stay or go. 
The original premise – of buying 
1/52nd of a condominium that would 
retain its real estate value – failed to 

consider long-term operational costs of 
managing many ownership interests, 
which ultimately reduced the value of 
the product itself. So did the fact that 
the industry failed to foster a secondary 
market with financing, leaving no ability 
for owners to resell their timeshare. 
Although owners wanted a more flexible 
vacation product, the real estate value 
has become further separated from 
ownership through clubs and points.  One 
of our core competencies is unlocking 
each resort's value for the greater good 
of the owners and all stakeholders, 
backed by the capital to create successful 
outcomes. Moving forward, Lemonjuice 
plans to capture this increasingly under-
served market as more Boards begin to 
recognize the amazing opportunity that 
Lemonjuice presents to help reimagine 
their resorts."

To learn more about Lemonjuice, contact 
Jan Barrow at 863-202-8804 or by email 
at Jan.Barrow@Lemonjuice.biz.  or visit 
Lemonjuicesolutions.com

Author's bio: Marge 
Lennon has been 
writing about the 
timeshare industry 
since forever. She 
welcomes ideas for new 
Resort Trades articles.  

Our Mission 
is to Make the 

Complex Simple

Providing Fully Integrated 
Sales, Marketing, Finance and 

Property Management Software. 
Serving the Vacation Ownership

Industry since 1978.
Contact SPI Today to 

Learn How We Can Help
www.spisoftware.com

info@spisoftware.com
Phone: 1-305-858-9505 

Sponsored Content

Jan Barrow



26 | October 2021 | 931-484-8819 | www.ResortTrades.com  The Resort Professionals’ monthly News Journal since 1987 

AMENITIES

Pineapple Hospitality
5988 Mid Rivers Mall Dr, 63304
Phone: 636-922-2285
Website: www.pineapplehospitality.net/
Specialty: We’re picky, with a focus on 
the product categories that create value 
for operators while benefiting guests and 
the environment. Pineapple only offers 
the best options in those categories and 
we provide them at competitive prices.

APPLIANCES

Kenyon International, Inc
P.O. Box 925, Clinton, CT 06413
Ph: (860)664-4906 FAX: (860)664-4907
Email: sowens@cookwithkenyon.com
Website: www.cookwithkenyon.com
Specialty: Kenyon International, Inc. is the 
world’s leading manufacturer of specialty 
cooking appliances for residential and 
recreational use. Kenyon’s compact 
and sustainable ceramic cooktops, 
in traditional knob and Lite-Touch™ 
control models, in one or two burners, 
are available in your choice of 120, 208, 
or 240 Volts. Kenyon’s All Seasons™ 
Electric Grills are flameless, smokeless 
and safe for cooking indoors or out. All 
products designed and built in Clinton, 
CT and backed by a 3-year warranty. 
BIM objects available. Visit us at www.
CookWithKenyon.com.

ARCHITECTURE / INTERIOR 
DESIGN

Architectural Concepts
3958 1st Ave, San Diego, CA, 92103
Phone: (619)531-0110
Website: 4designs.com/
Specialty: Architectural Concepts Inc. 
is a full-service design firm offering 
Architecture and Interior Design. Our 
qualified architects and designers 
are experienced in all aspects of 
delivering a resort project to be proud of. 
margit@4designs.com

ARTICLES, BLOGS, WRITING

THE TRADES INK Content Marketing 
P.O. Box 261, Crossville, TN 38557
Phone: 310-923-1269
Email: Sharon@TheTrades.com
Website: www.TheTrades.com
Contact: Sharon Scott Wilson, RRP
Specialty: Print and online marketing 
content, including blog and social media 
posts, feature articles, news releases, 
and advertorial. Full service marketing 
packages available including assistance 
with strategy and planning, writing and 
design, media contact, and ad creation 
and placement. 

BUSINESS INTELLIGENCE

Count©

by

Customer

c

CustomerCount
3925 River Crossing Parkway, Suite 60,
Indianapolis, IN 46240
Phone: 317-816-6000 Fax: 317-816-6006
Email: contact@customercount.com
Website: customercount.com/
Contact: CustomerCountSM is a flexible 
online customer feedback solution 
providing intuitive real time reporting, 
fast turnaround on updates, detailed 
and dynamic data gathering with 
comprehensive reporting for process 
improvement and customer loyalty to 
improve your bottom line.

COLLECTION SERVICES

Fairshare Solutions
529 Seven Bridges Road, Suite 300 East 
Stroudsburg, PA, 18301
Phone 1: 570.252.4044
Email: drogers@Fairshare.Solutions
Website: www.Fairshare.Solutions
Contact: Dennis F Rogers
Specialty: Sometimes there is more than 
one Reason for a delinquency or default. 
At Fairshare we have the sophistication, 
experience, sales, and customer service 
skills needed to solve them all. Diligent 
contact is key. We go far beyond the 
‘Agency’ model of just ‘dialing for dollars’. 
We also bring empathy, data mining, 
customer care, and an understanding of 
your bottom line. We don’t just collect 
accounts, we collect customers. So as we 
succeed in recovering more of your delin-
quent and written-off portfolios, you will 
succeed in retaining valuable customers!

COLLECTION SERVICES

Meridian Financial Services Inc.
1636 Hendersonville Rd Ste 135
Asheville, NC 28803 USA
Phone 1: (866)294-7120 ext. 6705
FAX: (828)575-9570
Email: gsheperd@merid.com
Website: www.merid.com
Contact: Gregory Sheperd
Specialty: Meridian Financial Services, 
Inc. is a sophisticated third-party col-
lection agency able to provide service 
to whole and partial portfolios. Meridian 
understands the impact of bad debt, as 
well as the importance of keeping your 
owners’ accounts current, and preserving 
their confidence in the purchase decision. 
Services include third-party collections 
for domestic and international clients, no-
cost-to-client recovery program, custom-
ized industry collection strategies, credit 
reporting, skip tracing, online services, 
and credit and collection consulting

RESORTRESORT

COMPUTERS AND SOFTWARE

Resort Data Processing
211 Eagle Road | Avon, CO , 81620
Phone: 877-779-3717 
Website: www.resortdata.com
Specialty: RDP is an all-in-one 
Timeshare/Fractional Management 
Software solution that will modernize 
every aspect of your property. RDP 
enables both fixed and floating 
Timeshare management with full Owner 
accounting and an online Owner’s 
Portal. RDP’s sophisticated Reservations 
and Operations suites will allow your 
property to offer a Guest Experience that 
is not possible with other specialized 
Timeshare software vendors, including a 
customizable commission-free Booking 
Engine that will increase revenue through 
Paying Guest reservations.

RNS Timeshare Management Software
410 43rd St W, Bradenton, FL 34209
Phone 1: (941)746-7228 x107
FAX: (941)748-1860
Email: boba@rental-network.com
Website:  
www.TimeshareManagementSoftware.
com
Contact: Bob Ackerman
Specialty: Designed for legacy fixed 
and floating time resorts, our software 
solution streamlines the reservation and 
accounting functions for TS resorts. Plus 
our responsive On-Line Booking module 
allows you to show the weeks available 
to rent (owner or association weeks) on 
your web site for booking by the traveler. 
Includes A/R module to invoice and 
collect owner fees. One simple package 
to automate your existing TS resort

CONTENT MARKETING

THE TRADES INK Content Marketing 
P.O. Box 261, Crossville, TN 38557
Phone: 310-923-1269
Email: Sharon@TheTrades.com
Website: www.TheTrades.com
Contact: Sharon Scott Wilson, RRP
Specialty: Print and online marketing 
content, including blog and social media 
posts, feature articles, news releases, 
and advertorial. Full service marketing 
packages available including assistance 
with strategy and planning, writing and 
design, media contact, and ad creation 
and placement.

“ I think the Trades 
has taken the 
lead in cutting 

edge reporting on issues 
that really matter to 
independent resorts.

R. Scott MacGregor of CaryMacGegor 
The Asset & Property Management 
Group, Inc.

CUSTOMER RETENTION

Fairshare Solutions
529 Seven Bridges Road, Suite 300 East 
Stroudsburg, PA, 18301
Phone 1: 570.252.4044
Email: drogers@Fairshare.Solutions
Website: www.Fairshare.Solutions
Contact: Dennis F Rogers
Specialty: Sometimes there is more than 
one Reason for a delinquency or default. 
At Fairshare we have the sophistication, 
experience, sales, and customer service 
skills needed to solve them all. Diligent 
contact is key. We go far beyond the 
‘Agency’ model of just ‘dialing for dollars’. 
We also bring empathy, data mining, 
customer care, and an understanding of 
your bottom line. We don’t just collect 
accounts, we collect customers. So as we 
succeed in recovering more of your delin-
quent and written-off portfolios, you will 
succeed in retaining valuable customers!

 DISINFECTANT SPRAYING 
EQUIPMENT

ITB Co., Inc.
1688 Nevada Avenue, London KY 40743 
Phone: 800-866-1357 
Website:  
www.birchmeier.us/en/content/home.php
Specialty: Birchmeier is a leading sprayer 
manufacturer across the world with the 
highest quality Swiss-made products you 
can get.

EXCHANGE COMPANIES

7Across
Website: www.7across.com/
Specialty: 7Across is the pioneer of the 
direct-to-consumer model of vacation 
exchange, as part of the Panorama 
family of travel brands at Wyndham 
Destinations.

EXCHANGE COMPANIES

RCI
9998 N. Michigan Rd., Carmel, IN 46032
Phone: 702-869-9924
Email: RCI.Affiliates@rci.com
Website: www.rciaffiliates.com/
Contact: Bob McGrath
Specialty: RCI is the worldwide leader in 
vacation exchange with approximately 
4,500 affiliated resorts in more than 100 
countries. RCI pioneered the concept 
of vacation exchange in 1974, offering 
members increased flexibility and 
versatility with their vacation ownership 
experience. Today, through the RCI 
Weeks® program, the week-for-week 
exchange system, and the RCI Points® 
program, the industry's first global points-
based exchange system, RCI provides 
flexible vacation options to its over 3.8 
million RCI subscribing members each 
year.

MEMBERS DIRECTORY
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EXCHANGE COMPANIES

Trading Places International
25510 Commercentre Dr Ste 100, 92630
Phone: 800-365-1048
Website: tradingplaces.com
Specialty: At Trading Places (TPI), 
customer service isn’t just a friendly voice; 
its offering what our members really 
want. TPI recognizes the outstanding 
performance of the vacation ownership 
industry, and has developed, for over 40 
years, a collection of vacation products 
and services which vacation owners, 
developers, and resort associations 
consider truly valuable – including our 
FREE Classic exchange membership 
allowing members to trade through TPI 
with no annual fee.

FACILITIES OPERATIONS

Royal Basket Trucks
201 Badger Pkwy Darien, WI, 53114
Phone: 800-426-6447 Fax: 262-882-3389
Email: sales@royal-basket.com
Website: www.royal-basket.com
Contact: Cindy Lapidakis
Specialty: Royal Basket Trucks® Inc., 
an American manufacturer offers a full 
line of quality carts designed for use in 
the Hospitality Resort environments with 
solutions meeting the needs in Pools, 
Spas, Laundry, Housekeeping, Shipping/
Receiving, Waste and Recycling just to 
name a few. All products are made to 
order allowing you to put the right cart for 
the job in your environment. Branding, 
labeling, modifications and custom 
functionality is all possible when you work 
with Royal Basket Trucks®.

FINANCIAL SERVICES

Alliance Association Bank
717 Old Trolley Rd, Ste 6
Summerville, SC 29485
Phone: (888)734-4567
Email:  
Sdyer@allianceassociationbank.com
Website:  
www.allianceassociationbank.com
Contact: Stacy Dyer
Specialty: Alliance Association Bank 
is designed to provide a dynamic 
portfolio of financial services specific 
to the Timeshare HOA industry. Our 
products provide a blueprint to accelerate 
efficiency, reduce costs and increase 
revenue. AAB’s desire is to be your 
business partner by continuously offering 
the innovative solutions necessitated by 
the Timeshare HOA industry. To learn 
more about AAB’s services, please visit 
www.allianceassociationbank.com or call 
Stacy Dyer at 843-637-7181.

FINANCIAL SERVICES

WithumSmith+Brown, PC
200 S Orange Ave, Ste 1200  
Orlando, FL, 32801
Ph: (407)849-1569  Fax: (407)849-1119
Email: lcombs@withum.com 
Website: www.withum.com
Contact: Lena Combs
Specialty: Withum is a forward-thinking, 
technology-driven advisory and 
accounting firm, committed to helping 
clients in the hospitality industry be more 
profitable, efficient and productive. With 
office locations in major cities across 
the country, and as an independent 
member of HLB, the global advisory 
and accounting network, Withum serves 
businesses and individuals on a local-
to-global scale. Our professionals 
provide the expert advice and innovative 
solutions you need to Be in a Position of 
StrengthSM. 

GROCERIES

Publix Super Markets
Lakeland, Florida , 33802-0407
Phone: 863-688-1188 Ext. 44891
Website: www.publix.com/products-
services/business-delivery
Specialty: Publix is the largest employee-
owned grocery chain in the US with more 
than 1,200 stores in the Southeast. With 
the benefit of grocery delivery from Publix 
Super Markets, Powered by Instacart, 
people can get what they need when it's 
best for them.

HOA & STAKEHOLDERS 
COMMUNICATIONS

TWOB LLC
1500 Town Plaza Court, 32708
Phone: 407-366-1573
Website: www.towb.life/
Specialty: TWOB LLC - a place, a people, 
a company that timeshare owners and 
boards can go to for simple conversation, 
honest answers to hard questions 
within a background of decades of 
management, sales, timeshare repurpose/
redevelopment, and overall hospitality 
experience.
Licensed broker 34 states, 40 years 
Hospitality Experience and references 
2nd to none. We would be honored to be 
a part of your team.

“ I definitely look 
at every page of 
Resort Trades each 

month to see what is 
happening in the industry. 
I find it very informative 
and know that others on 
my team are reading it, 
too.”

Jon Fredricks, CEO Welk Resorts LLC

HOSPITALITY

Pineapple Hospitality
5988 Mid Rivers Mall Dr, 63304
Phone: 636-922-2285
Website: www.pineapplehospitality.net/
Specialty: We’re picky, with a focus on 
the product categories that create value 
for operators while benefiting guests and 
the environment. Pineapple only offers 
the best options in those categories and 
we provide them at competitive prices.

HOUSEKEEPING SERVICES

Sun Hospitality Resort Services
4724 Hwy. 17 Bypass South
Myrtle Beach, SC 29588 USA
Ph: (843)979-4786 FAX: (843)979-4789
Email: dfries@sunhospitality.com
Website: www.sunhospitality.com
Contact: David Fries
Specialty: We are a turn-key 
housekeeping provider for the timeshare 
industry with over 40 years of combined 
hospitality operations and resort services 
experience. Sun delivers unparalleled 
accountability with tailor-made services 
to meet your unique operational needs. 
Sun maintains high standards for 
quality through our fully trained staff. 
From our Inspectors to our Regional 
Directors, our supervisors are accredited 
with Sun Certified Inspector (SCI) 
designation.“Fresh and Clean...Every 
time.”

INSURANCE

Leavitt Recreation & Hospitality Ins
942 14th St., Sturgis, SD 57785
Phone: (800) 525-2060 
Email: info-lrhi@leavitt.com
Website: www.lrhinsurance.com
Contact: Chris Hipple
Specialty: Specialty: For over 40 years, 
Leavitt Recreation & Hospitality Insurance 
has been the premier independent agent 
for Resorts, RV Parks, and various 
other recreation & hospitality oriented 
businesses across the U.S. Insuring over 
3,500 locations, LRHI offers Liability, 
Property, Crime, Commercial Auto, 
Employment Practices Liability, and 
Work Comp Coverage through several 
preferred carriers, some of which are 
exclusive to Leavitt Rec. Centrally located 
in the heart of America, our home office 
is based in Sturgis, SD; however, Leavitt 
Rec.'s employees are stationed around 
the country and have years of experience 
working in the territories they serve. 
Call today to receive your FREE NO 
OBLIGATION QUOTE!

Do YOU see 
your company 

HERE?
If not call us at 
931.484.8819

LANDSCAPE AMENITIES

The Brookfield, Co.
4033 Burning Bush Rd,  
Ringold, GA 30736
Ph: (706)375-8530 Fax: (706) 375-8531
Email: hgjones@nexband.com
Website: www.thebrookfieldco.com
Contact: Hilda Jones
Specialty: The Brookfield Co. designs and 
manufactures fine concrete landscape 
furnishings. Offering 70+ styles/sizes of 
planters plus fountains, benches, finials, 
and stepping stones, this company 
provides the best in customer service. All 
products are hand-cast and finished in 
fiber-reinforced, weather durable concrete. 
Many beautiful finishes are offered. Custom 
work is available.

LEGACY TIMESHARE 
SOLUTIONS

Legacy Solutions International
70 Brickyard Rd. Unit 10,  
Essex Junction, VT, 05452
Phone: 802-862-0623, 802-373-5068
Email:  
ron@legacysolutionsinternational.com
Website:  
www.legacysolutionsinternational.com
Specialty: Legacy Solutions International, 
LLC, founded by Ron Roberts, a 40-year 
timeshare industry veteran, delivers custom 
solutions that generate revenues for resort 
HOA’s and managers facing threatening 
“legacy” issues. Most programs are 
ZERO out of pocket cost!  Bring a smile 
back to your bottom line with effective 
and proven strategies for maintenance 
fee delinquencies, asset recapture, 
standing inventory sales, points programs, 
webinars, property management, legal & 
trust services, and even energy efficiency 
rebates!  Contact: 802-862-0637 Ron@
legacysolutionsinternational.com.

Resort Data Processing
211 Eagle Road | Avon, CO , 81620
Phone: 877-779-3717 
Website: www.resortdata.com
Specialty: RDP is an all-in-one 
Timeshare/Fractional Management 
Software solution that will modernize 
every aspect of your property. RDP 
enables both fixed and floating 
Timeshare management with full Owner 
accounting and an online Owner’s 
Portal. RDP’s sophisticated Reservations 
and Operations suites will allow your 
property to offer a Guest Experience that 
is not possible with other specialized 
Timeshare software vendors, including a 
customizable commission-free Booking 
Engine that will increase revenue through 
Paying Guest reservations.



28 | October 2021 | 931-484-8819 | www.ResortTrades.com  The Resort Professionals’ monthly News Journal since 1987 

LEGACY TIMESHARE 
SOLUTIONS

Vacatia Partner Services
2840 Fairfax St, Ste 219,  
Denver, CO, 80207
Ph: 720-335-8983
Website: vacatiapartnerservices.com/
Specialty: Vacatia Partner Services is 
dedicated to the success of legacy resorts 
and their vibrant owner communities. 
Our customer-centric products and 
technologies help resorts increase owner 
engagement, attract new members, and 
finance property renovations. Our team 
of seasoned timeshare professionals 
partners with HOAs and property 
managers to increase owner satisfaction 
and improve your resort’s economic 
health with no risk or upfront fees. 
Connect with us and see what a fresh 
approach really means.

LENDING INSTITUTIONS

Colebrook Financial Company, LLC
100 Riverview Center Ste 203
Middletown, CT 06457 USA
Ph: (860)344-9396 Fax: (860)344-9638
Email: BRyczek@colebrookfinancial.com
Website: www.ColebrookFinancial.com
Contact: Bill Ryczek
Specialty: Colebrook Financial 
Company, focusing on timeshare 
lending, provides hypothecation and 
other financing products for small and 
mid-sized developers and can offer 
loans in amounts ranging from $100,000 
to $30 million or more. We have an 
innovative approach to financing with 
rapid turnaround, personal service, and 
no committees. You’ll always talk to a 
principal: Bill Ryczek, Mark Raunikar 
and Tom Petrisko, each of whom has 
extensive timeshare lending experience

Fairshare Solutions
529 Seven Bridges Road, Suite 300 East 
Stroudsburg, PA, 18301
Phone: 570.252.4044
Email: drogers@Fairshare.Solutions
Website: www.Fairshare.Solutions
Contact: Dennis F Rogers
Specialty: Sometimes there is more than 
one Reason for a delinquency or default. 
At Fairshare we have the sophistication, 
experience, sales, and customer service 
skills needed to solve them all. Diligent 
contact is key. We go far beyond the 
‘Agency’ model of just ‘dialing for dollars’. 
We also bring empathy, data mining, 
customer care, and an understanding of 
your bottom line. We don’t just collect 
accounts, we collect customers. So as we 
succeed in recovering more of your delin-
quent and written-off portfolios, you will 
succeed in retaining valuable customers!

LENDING INSTITUTIONS

Wellington Financial
1706 Emmet St N Ste 2  
Charlottesville, VA, 22901
Phone: 434-295-2033 ext. 117
Email: sbrydge@wellington-financial.com
Website: www.wellington-financial.com
Specialty: Wellington Financial has 
financed the timeshare industry without 
interruption since 1981. Specializing in 
receivables hypothecation, inventory and 
development loans of $10,000,000 and 
up, we’ve funded over $8 Billion with 
our group of lenders. Focused solely on 
lending to resort developers, we are the 
exclusive Resort Finance correspondent 
for Liberty Bank. With 40 years of 
expertise in the vacation ownership 
industry, we lend to credit-worthy 
borrowers at attractive banks rates.

Whitebriar Financial Corporation
575 Mistic Drive PO Box 764
Marstons Mills, MA 02648
Ph: (508)428-3458 Fax: (508)428-0607 
Email: hbvswhitebriar@gmail.com
Website: www.whitebriar.com
Contact: Harry Van Sciver
Specialty: Receivables Financing.We 
can Lend or Purchase, including: Low 
FICO, No FICO and Credit Rejects.
Fast Fundings of up to $5 million.Non-
Recourse Financing available, with no 
Holdbacks. We also Finance Inventory 
and HOA’s, and assist in Workouts.Resort 
Equity and Bridge Financing available.

LUGGAGE CARTS

EZ Stacker by Peggs
4851 Felspar Street  
Riverside, CA , 92509
Phone:  951.903.3871
Website: www.ezstacker.com/
Specialty: Say hello to EZ Stacker from 
The Peggs Company - the only full-size 
luggage cart on the planet that stacks just 
like a grocery cart, so innovative, yet so 
common sense, it promises to redefine 
the luggage cart standard. 

MANAGEMENT & OPERATIONS

Capital Vacations
9654 N. Kings Hwy. Suite #101
Myrtle Beach, SC 29579
Phone: 843-449-6500
Email: hello@capitalvacations.com
Website: www.CapitalVacations.com 
Contact: Alex S. Chamblin, Jr.
Specialty: Capital Vacations, 
headquartered in Myrtle Beach, SC, is 
one of the largest and fastest-growing 
management, development, and 
timeshare vacation club companies in 
North America.

MANAGEMENT & OPERATIONS

Getaways Resort Management
PO Box 231586, 
Las Vegas, NV 89105 USA
Phone: (844) 438-2997
Email: tjohnson@getawaysresorts.com
Website: www.GetAwaysresorts.com
Contact: Thomas A. Johnson
Specialty: When you need winning 
strategies, not just promises from your 
resort management company, put 
GetAways more than 25 years of resort 
management experience to work for your 
resort. With close to 50,000 owners/
members under management in four 
countries, GetAways has a proven 
reputation for providing Game Winning 
Solutions.

Grand Pacific Resort Management
5900 Pasteur Ct Ste 200
Carlsbad, CA 92008 USA
Ph: 760-827-4181 FAX: 760-431-4580
Email: success@gpresorts.com
Website: www.gprmgt.com
Contact: Nigel Lobo
Specialty: We tailor our services to 
preserve the distinctive experience 
offered by your resort, delivering 
exceptional results based on our longevity 
and your vision. Our collaboration, 
consistency, and hands-on approach 
ensure your success. Owners vacation 
with us because they appreciate our 
service culture. Associations stay with us 
because of the financial strength we build

Vacatia Partner Services
2840 Fairfax St, Ste 219,  
Denver, CO, 80207
Ph: 720-335-8983
Website: vacatiapartnerservices.com/
Specialty: Vacatia Partner Services is 
dedicated to the success of legacy resorts 
and their vibrant owner communities. 
Our customer-centric products and 
technologies help resorts increase owner 
engagement, attract new members, and 
finance property renovations. Our team 
of seasoned timeshare professionals 
partners with HOAs and property 
managers to increase owner satisfaction 
and improve your resort’s economic 
health with no risk or upfront fees. 
Connect with us and see what a fresh 
approach really means.

“ For many years, my clients 
have advertised in the Resort 
Trades with tremendous 

success. The publications are widely 
read and widely respected within the 
timeshare industry. The Resort Trades 
has also been of great assistance to 
my clients by helping print our press 
releases and photographs. They are an 
integral part of any public relations and 
advertising plan I suggest to clients.”
Marge Lennon  
President Lennon Communications Group 

MANAGEMENT & OPERATIONS

Vacation Resorts International
25510 Commercentre Drive, #100
Lake Forest, CA 92630 USA
Phone: (863)287-2501
Email: jan.samson@vriresorts.com
Website: www.vriresorts.com
Contact: Jan Samson
Specialty: Vacation Resorts International 
(VRI) is a full-service timeshare 
management company providing 35 years 
of innovation, success, best practices, 
and solutions to over 140 resorts 
throughout the United States. We have 
the resources and solutions to generate 
income for your resort through rentals, 
resales, and collections. We invite you to 
discuss your needs with us today!

OUTDOOR AMENITIES

Kay Park Recreation Corp.
Janesville, IA 50647 | USA
Phone: 800-553-2476 FAX: 319-987-2900
Email: marilee@kaypark.co=m
Website: www.kaypark.com
Contact: Marilee Gray
Specialty: Manufacturing “America’s 
Finest” park equipment to make people-
places people-friendly, since 1954! 
Product line includes a large variety of 
outdoor tables, benches, grills, bleachers, 
litter receptacles, drinking fountains, 
planters, pedal boats, and more!

PEST CONTROL/
DISINFECTANT

SteriFab
PO Box 41, Yonkers, NY 10710 
Ph: (800)359-4913 Fax: (914)664-9383 
Email: Sterifab@sterifab.com 
Website: www.sterifab.com
Contact: Mark House
Specialty: STERIFAB continues to set 
new standards as it continues to be the 
only EPA registered product that both 
disinfects and kills bed bugs and other 
insects. This ready to use product is 
available in all 50 States and is ready to 
use. 

PET SANITATION

DOGIPOT
2100 Principal Row, Suite 405
Orlando, FL 32837 USA
Phone: 800-364-7681
Website: www.dogipot.com
Contact: David Canning
Specialty: DOGIPOT® has numerous 
product designs made from various 
materials to help fit all of the possible 
needs of our customers in helping solve 
their dog pollution issues. We have the 
most aesthetically pleasing, commercially 
durable products on the market that are 
very economical. No one can match our 
experience, customer service, selection 
of products or reputation in the market. 
DOGIPOT® products offer dependability 
that saves you money!



Visit Members.ResortTrades.com for products and services tailored to you!  931-484-8819 | www.ResortTrades.com | October 2021 |  29

POOL & WATER FEATURES 
EQUIP. & MAINT

Hammerhead Patented Performance
1250 Wallace Dr STE D, 
Delray Beach, FL 33444
Ph: (561) 451-1112 Fax: (561) 362-5865
Email: info@hammerheadvac.com 
Website: www.hammerheadvac.com
Contact: Customer Service
Specialty: For 20 years, Hammer-Head 
has led the way in low-cost, safe, easy-
to-use manual pool vacuum systems. Our 
portable, rechargeable, battery powered 
vacuums are designed for speed and 
simplicity. Remove debris without using 
the filtration system and cut your pool 
vacuum time in half, without shutting 
down the pool. Hammer-Head cleaning 
units are made in America and are the 
#1 choice of military, cruise line, resort, 
fitness club, and city managers from Key 
West to Okinawa.

LaMotte Company
802 Washington Ave, 
Chestertown, MD 21620
Ph: (800) 344-3100 Fax: (410) 778-6394
Email: rdemoss@lamotte.com 
Website: www.lamotte.com/pool
Contact: Rich DeMoss
Specialty: The Mobile WaterLink® 
SpinTouch™ lab is designed to be 
used onsite. The precise photometer 
can measure 10 different tests in just 
60 seconds to obtain perfect water 
chemistry. All the tests results can be 
viewed on the touchscreen or can be 
transferred into our DataMate water 
analysis program. Achieve precision 
without time consuming test and clean-up 
procedures. Visit www.waterlinkspintouch.
com for more information.

POOL & WATER FEATURES 
EQUIP. & MAINT

Spectrum Aquatics
7100 Spectrum Ln,  
Missoula, Mt, 59808 
Phone: 406-542-9781
Website: www.spectrumproducts.com/
Specialty: Since 1972, Spectrum 
Aquatics® has designed and 
manufactured high-quality custom 
rails, ADA lifts, and commercial grade 
pool deck equipment. Spectrum has 
innovative products, skilled employees, 
knowledgeable engineers, and excellent 
customer service and sales staff.

“ I think the Trades 
has taken the 
lead in cutting 

edge reporting on issues 
that really matter to 
independent resorts.

R. Scott MacGregor of CaryMacGegor 
The Asset & Property Management 
Group, Inc.

PUBLIC RELATIONS

GBG & Associates
121 Lake Shore Dr Rancho,  
Mirage CA , 92270
Phone: 760-803-4522
Email: georgi@gbgandassociates.com
Website: www.gbgandassociates.com
Contact: Georgi Bohrod
Specialty: Positioning Strategy, 
Placement and Reputation Management: 
Let GBG create a positive platform for 
new business development and increase 
awareness. We provide resources and 
spearhead tailor-made B2B or B2C 
strategic plans incorporating both paid.

RECEIVABLE FINANCING

Fairshare Solutions
529 Seven Bridges Road, Suite 300 East 
Stroudsburg, PA, 18301
Phone: 570.252.4044
Email: drogers@Fairshare.Solutions
Website: www.Fairshare.Solutions
Contact: Dennis F Rogers
Specialty: Sometimes there is more than 
one Reason for a delinquency or default. 
At Fairshare we have the sophistication, 
experience, sales, and customer service 
skills needed to solve them all. Diligent 
contact is key. We go far beyond the 
‘Agency’ model of just ‘dialing for dollars’. 
We also bring empathy, data mining, 
customer care, and an understanding of 
your bottom line. We don’t just collect 
accounts, we collect customers. So as we 
succeed in recovering more of your delin-
quent and written-off portfolios, you will 
succeed in retaining valuable customers!

Whitebriar Financial Corporation
575 Mistic Drive PO Box 764
Marstons Mills, MA 02648
Ph: (508)428-3458 Fax: (508)428-0607 
Email: hbvswhitebriar@gmail.com
Website: www.whitebriar.com
Contact: Harry Van Sciver
Specialty: Receivables Financing. We 
can Lend or Purchase, including: Low 
FICO, No FICO and Credit Rejects. 
Fast Fundings of up to $5 million. Non-
Recourse Financing available, with no 
Holdbacks. We also Finance Inventory 
and HOA’s, and assist in Workouts. 
Resort Equity and Bridge Financing 
available.

RECREATIONAL GAMES

The Chess House
PO Box 705, Lynden, WA 98264
Ph: (360)354-6815 Fax: (360)354-6765
Email: raphael@chesshouse.com
Website: www.chesshouse.com
Contact: Raphael Neff
Specialty: Unplug the gadgets and refresh 
with a great game for sheer fun. Improve 
IQ, focus, and face to face time with your 
loved ones. Chess House has helped 
countless parks and resorts obtain a 
low cost, high visibility Giant Outdoor 
Chess that’s easy to maintain and fun for 
everyone from toddlers to veterans.

 REFURBISHMENT & DESIGN

Hospitality Resources & Design, Inc.
919 Outer Road Suite A, 
Orlando, FL 32814 
Ph: 407-855-0350 Fax: 407-855-0352 
Email: rich@hrdorlando.com 
Website: www.hrdorlando.com
Contact: Rich Budnik
Specialty: Hospitality Resources & Design 
is a licensed interior design firm. Services 
include interior design, LEED AP, kitchen 
& bath, purchasing, project management 
and installation. We strive to create long-
term partnerships with clients by listening 
to and understanding their unique 
goals. The team uses their expertise to 
provide clients with innovative design 
while completing projects on time and in 
budget. Regardless of scope or location, 
we are happy to travel to you to begin a 
successful collaboration.

RENTALS AND RESALE

SellMyTimeshareNow, LLC
8545 Commodity Circle, 
Orlando, FL 32819
Phone: 877-815-4227
Email: info@sellmytimesharenow.com 
Website:  
www.sellmytimesharenow.com
Specialty: SellMyTimeshareNow.com 
is the largest and most active online 
timeshare resale marketplace worldwide. 
We provide a proven advertising and 
marketing platform to timeshare owners, 
while offering the largest selection 
of resales and rentals to buyers and 
travelers. With over 5.5 million visits to 
our family of websites and more than 
$254 million in purchase and rental offers 
delivered to advertisers annually, we have 
been serving the needs of owners and 
non-owners alike since 2003.

Timeshares Only LLC
4700 Millenia Blvd. Ste. 250 
Orlando FL 32839
Phone 800-610-2734 
Fax: 407-477-7988
Email:  
Ryan.Pittman@timesharesonly.com
Website: www.timesharesonly.com 
Contact: Ryan Pittman
Specialty: Timeshares Only is a 
cooperative advertising company that 
has served the timeshare resale market 
for over 25 years. We connect timeshare 
buyers, sellers, and renters on our online 
resale platform. Timeshares Only also 
enhances the timeshare product value by 
providing owners with maintenance fee 
relief, numerous monetization options, 
and exclusive access to the largest 
selection of travel benefits at remarkable 
prices. It’s a whole new timeshare resale 
experience.

RESORTRESORT

RENTALS AND RESALE

Vacatia Partner Services
2840 Fairfax St, Ste 219,  
Denver, CO, 80207
Ph: 720-335-8983
Website: vacatiapartnerservices.com/
Specialty: Vacatia Partner Services is 
dedicated to the success of legacy resorts 
and their vibrant owner communities. 
Our customer-centric products and 
technologies help resorts increase owner 
engagement, attract new members, and 
finance property renovations. Our team 
of seasoned timeshare professionals 
partners with HOAs and property 
managers to increase owner satisfaction 
and improve your resort’s economic 
health with no risk or upfront fees. 
Connect with us and see what a fresh 
approach really means.

SALES AND MARKETING

Resort Management Services
10745 Myers Way S, Seattle, WA 98168 
Ph: (888)577-9962 Fax: (206)439-1049
Email:  
doug@resortmanagementservices.net
Website: 
 www.resortmanagementservices.com
Contact: Douglas Murray
Specialty: Resort Management Services 
provides resort developers and HOAs 
with customized sales programs that 
generate revenue and enhance benefits 
for current owners, We reinvigorate 
membership usage and specializes in 
meeting with owners and members in 
their communities. Targeting users and 
non-users, RMS develops innovative 
new benefits tailored to improve specific 
member needs.

SALES TRAINING

ADS Consulting
8612 Titleist Cr Las Vegas, NV, 89117
Phone: 702-919-0550
Website: www.adsconsultingservice.com
Specialty: Most companies struggle 
to achieve consistent year-over-year 
sustainable profit growth. The problem is 
not talent, it is aligning people, process, 
and system integration so that the 
organization functions cohesively. With 
over 25 years of experience leading the 
most successful independent company, 
ADS Consulting delivers to help your 
company achieve sustainable sales 
growth. We focus on leadership, training, 
and process consistency to produce 
lasting sales performance. We know most 
companies are not performing at their 
optimal capacity which is why we help 
remove the obstacles and blind spots to 
increase sales.
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SALES TRAINING

Levitin Group
PO Box 683605, Park City, UT 84068
Phone: (435)649-0003
Email: shari@sharilevitin.com
Website: www.levitinlearning.com
Contact: Shari D Levitin
Specialty: Shari Levitin is the author of 
the bestseller, Heart and Sell, a frequent 
contributor to Forbes, CEO Magazine, 
Huffington Post, and guest lecturer at 
Harvard. Shari started in the timeshare 
industry in 1997, and her team has 
increased revenues for companies like 
Wyndham, Hilton, and RCI in over 40 
countries.
Recently, Shari has been recognized as 
one of the:
• Top 10 Voices in Sales for LinkedIn
• Top 20 Sales Experts in the Salesforce 

documentary, "The Story of Sales."
• Top 50 Keynote Speakers
• 38 Most Influential Women in Sales
https://www.linkedin.com/in/sharilevitin

SOFTWARE

Resort Data Processing
211 Eagle Road | Avon, CO , 81620
Phone: 877-779-3717 
Website: www.resortdata.com
Specialty: RDP is an all-in-one 
Timeshare/Fractional Management 
Software solution that will modernize 
every aspect of your property. RDP 
enables both fixed and floating 
Timeshare management with full Owner 
accounting and an online Owner’s 
Portal. RDP’s sophisticated Reservations 
and Operations suites will allow your 
property to offer a Guest Experience that 
is not possible with other specialized 
Timeshare software vendors, including a 
customizable commission-free Booking 
Engine that will increase revenue through 
Paying Guest reservations.

Viewpoint
6277 Sea Harbor Dr., Orlando, FL 32821
Phone: (305) 491-2850 
Website: https://viewpointweb.com/
Specialty: Viewpoint is currently used by 
more than 100 Resorts / Clubs globally.

“ I definitely look 
at every page of 
Resort Trades each 

month to see what is 
happening in the industry. 
I find it very informative 
and know that others on 
my team are reading it, 
too.”

Jon Fredricks, CEO Welk Resorts LLC

STRATEGIC PLANNING

Lemonjuice Capital Solutions
7041 Grand National Dr #230, 32819
Phone: 321-320-8830
Email: info@lemonjuice.biz
Website: http://lemonjuice.biz/
Specialty:Lemonjuice delivers strategic 
planning tools and the resources needed 
to execute those plans to Association 
Boards and Managers.Services include 
Strategic Analyses; Rental distribution, 
revenue management, and channel 
management; Resort technologies 
including operating systems, websites, 
and business tools; Comprehensive resort 
management and accounting; Title and 
roster reconciliation; Sunset management; 
and Project restructuring and 
repositioning.Unlike typical management 
companies, Lemonjuice will invest capital 
with the Association to help it achieve its 
goals. Give your owners options!

TECHNOLOGY

SPI Software
444 Brickell Avenue, #760;  
Miami FL 33131
Ph: (305)858-9505 Fax: (305)858-2882
Email: info@spiinc.com
Website: www.spiinc.com
Contact: Alex Gata
Specialty: SPI is the preferred software 
for selling and managing timeshare 
properties, vacation ownership clubs and 
resorts. SPI’s Orange timeshare software 
is a comprehensive suite of services that 
includes sales and marketing, property 
management, billing maintenance and 
more. SPI is a global company with our 
software installed on five continents 
providing a breakthrough product based 
on over 30 years of industry experience. 
This includes an advanced user interface, 
all major integrations and cloud-based 
extendible applications.

TRADE ASSOCIATIONS

C.A.R.E. Cooperative Association of 
Resort Exchangers 
P.O. Box 2803, Harrisonburg, VA 22801
Phone: 800-636-5646 (U.S. & Canada)  
540-828-4280 (Outside U.S. & Canada)
FAX: 703-814-8527
Email: info@care-online.org
Website: www.care-online.org
Contact: Linda Mayhugh, President
Specialty: Established in 1985, 
C.A.R.E. is one of the industry’s leading 
associations in ethical standards and 
value propositions. Its internationally 
diverse member base includes Resort 
Developers, Management and Exchange 
Companies, HOA’s, Travel Clubs 
and Wholesalers as well as industry 
suppliers bringing value-added revenue 
enhancement opportunities. Members 
that possess or seek rentable inventory 
for fulfillment set the foundation of 
C.A.R.E. with a multitude of scenarios 
for securing client vacations, increased 
inventory utilization and heightened yield 
management.

TRANSPORTATION VEHICLES

Club Car Custom Solutions Department
4125 Washington Rd. Evans, GA. 30809
Phone: 800-258-2227
Website: www.clubcar.com
Contact: Your Local Club Car Dealer
Specialty: Made-to-Order and Task-
Specific Utility and Transport Vehicles
Club Car’s Custom Solutions Department 
customizes vehicle configurations to 
tackle many hospitality and maintenance 
applications: refuse removal, bell service, 
room service, facilities maintenance, 
grounds keeping and more. Stylish and 
versatile, these cars have the same 
warranty as standard vehicle offerings in 
their class and are ideal to reduce fleet 
size and replace full-size trucks. To find 
your local Club Car Dealer visit www.
clubcar.com/dealer.

TRAVEL CLUBS

Global Connections, Inc.
5360 College Blvd, Suite 200
Overland Park, KS 66211
Phone 1: 561-212-5359
Email: MGring@exploregci.com
Website: www.exploregci.com/
Contact: Melanie J. Gring
Specialty: Established leader in the 
vacation industry offering its premier 
travel club, Global Discovery Vacations, 
through a sales distributorship channel; 
component-based travel and leisure 
benefits; exit and affinity programs.GCI 
is the developer of resorts in California, 
Colorado, Florida, and Tennessee; owns/
leases multiple resort condominiums 
throughout the U.S., Canada, Mexico 
and Caribbean. From having your 
own travel club sales distributorship to 
strengthening loyalty with your members 
and employees, GCI has the solution you 
need.

TRAVEL CLUBS

OTC Owners Travel Club
Phone: 844-724-6000 
Website: ownerstravelclub.com/v6
Specialty: Owners Travel Club, your 
gateway to travel savings. With Owners 
Travel Club you are entitled to travel 
benefits with more options, more 
opportunities, and more ways for owners 
to save with our best price guarantee and 
Owner Dollars. 
If your resort is enrolled in OTC, your 
membership is already live, just enter 
your user name and password and you’re 
ready to experience the savings.
If you would like to join, but haven’t 
received an offer from your resort, no 
problem, please fill out the registration 
form below for your complimentary 
membership.

TRAVEL INCENTIVES

INCENTIVATIONS
1917 E. Broward Blvd. Fort Lauderdale, FL, 
33301
Phone: 800-790-8520
Email: bsmith@incentivations.com
Website: www.incentivations.com
Specialty: We specialize in customized 
travel incentives for organizations of all 
types, with an emphasis on hotel and resort 
condo lodging awards. Our products are 
tailored to fit your target market, your goals, 
and your budget. Online fulfillment with toll-
free customer service is included. Our ION 
Travel Booking Engines can be deployed 
on your website, delivering members-only 
travel discounts and powerful benefits for 
owners, and a revenue stream for you.

True Incentive
2881 E Oakland Park Blvd, Suite 205, Fort 
Lauderdale, FL , 33306
Phone: 800-684-9419
Email: salesinfo@true-incentive.com
Website: true-incentive.com
Specialty: True Incentive, known for its 
incentive product innovation and quality 
service, offers a dynamic online catalog 
of its products such as land vacations, 
airfare, and cruises designed to impact a 
company’s marketing and sales objectives.
As for us how we can help you determine 
the right marketing incentives to meet your 
goals.

RESORTRESORT

ASK how you can get  
RESULTS  

quickly using our  
CLASSIFIEDS.

Contact Marla Carroll
931-484-8819

ResortTrades.com
Resort Industry  
Connection 24/7

Resort Trades Weekly eNews

Every Thursday, Resort Trades 
Weekly provides subscribers with 

topical, original content, plus curated 
news about the people, places, and 

events concerning all-thing-time-
share. Visit

resorttrades.com/resortnation



Prices vary from in-store. Fees, tips & taxes may apply. Subject to terms & availability. 




