
INTERIOR ARCHITECTURE GROUP

FAsHION | JEwEllERy | sANITARy 
MIsCEllANEOUs RETAIl sPACEs

INDIAN
RETAIl
sPACEs

INDIAN
RETAIl
sPACEs



indian retail spaces

INTERIOR ARCHITECTURE GROUP

FAsHION | JEwEllERy | sANITARy 
MIsCEllANEOUs RETAIl sPACEs

INDIAN
RETAIl
sPACEs

INDIAN
RETAIl
sPACEs



Printed in India

Printed in 2018

Size: 275mm x 275mm

Pages: 364

ISBN: 978-93-86448-12-5

Content Writer: Ar. Jaskaran Chauhan

Cover Image : group DCA

Photography: Kunal Bhatia

Title Page Image : Studio 69

Photography: Sebastian Zachariah

Copyright@2018 by IAG. All rights reserved. 

No part of this publication may be reproduced, or transmitted in any means, electronic, mechanical, including photocopying, 
recording or by any information storage and retrieval system, without prior written permission of the publisher.
All images in this book have been reproduced with the knowledge and prior consent of the designers and the clients concerned, 
and every effort has been made to ensure that credits accurately comply with information applied. No responsibility is accepted by 
producer, publisher or printer for any infringement of copyright or otherwise arising from the contents of this publication.

235/1, First Floor, Bharat Nagar Chowk, Ludhiana-141001, Punjab, India.
Tel: +91 161 4632621, Mob: +91 99888 42877, +91 98150 32621
www.iagroup.co.in  |  contact@iagroup.co.in

Concept, Publication & Distributed By

        Design Team: 

Ira Sharma, Shagun Kaur, 

Loveleen Kaur, Pooja Sharma,

Ar. Arnav Sharma, Kawaldeep Sharma

Arjun Thakur & Neeraj Malhotra

ART DIRECTION &
GRAPHIC DESIGN BY

We are an independent publishing group, focused on taking Indian Architects 

and their contribution to Indian Architecture to an international platform. 

Our core belief lies in publishing the best in design to the communities 

worldwide. IAG-Interior Architecture Group was founded in the year 2013, 

by partners, Manoj Sharma & Amandeep Singh.

Interior Architecture Group strives on delivering quality content through 

team effort and commitment to its set standards and goals. We come with 

an experience of 14 years in this industry and we keep on challenging our 

limits to provide the best content from various pan India projects. Our books 

are developed with an intent of showcasing the best work of the industry. 

They are then reviewed by a series of jury panel until the best quality work 

is achieved. Our commitment lies in delivering profound works from various 

parts of India.

Our source of inspiration is derived from the undying curiosity of readers 

worldwide, who wish to stay updated with the advancement of design. As we 

move ahead with this objective, we look forward to broadening our scope of 

interests and bringing forth the best from the field of design.

About us
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What does a ‘Retails Space’ represent?
What are the elements that constitute a good retail design?
What are the customer expectations from a retail space?
Do these expectations change when the products change? How?
What can be done to create a retail store that stands out but does not overpower the products on display?

These and many such questions form the basis of the spatial design of retail stores, pushing the architects and designers of 
such spaces to create an atmosphere that has the power to attract customers and make them stay, probably also inspiring a 
purchase. And even though we might come across spaces that seem to provide such an atmosphere with apparent ease, the 
task of conceptualizing, designing and then executing them is no less than daunting. 
In the process of compiling this book, we can across a lot of designs that made us wonder how they were imagined and put 
in place in that exact style and in that precise way to be so inspiring. A research into their designers’ methods and thought 
process was a further confirmation of their abilities and their aim to achieve a level of perfection in their designs. 
Over the years we have come across a great group of architects and designers who have shared with us some of their most 
creative works, hoping to further inspire other young designers and individuals who are trying to find a place in the field. We 
hope we have been successful in providing this nebulous link between the designers and their audience, bridging the gap that 
seems small, but is indeed widened by a lot of overlooked factors.
In presenting this book, we are also making an effort to bring to the fore some new practices and designers who have been 
doing great work and winning accolades nationally and internationally. These young designers, we believe, are the future of 
the nation.
‘Indian Retail Spaces’ presents to the readers a collection of carefully chosen projects that underline the sort of work being 
done in contemporary retail design of the country at present. The projects included vary from jewellery stores to electronic 
shops, clothing showrooms to sanitary ware display stores. All of these projects have one thing in common-their unique 
designs and their ability to stand all on their own with a strong, international identity.
The book is the culmination of the effort of our entire team at IAG, striving to bring to our readers the very best of Indian 
architecture and design.

We hope you enjoy reading it!

FOUNDERS

IAG

Preface

IAG has come back with another exemplary book, this time 
taking on the topic of Retail Spaces. Needless to say, this was long 
overdue with the contemporary Indian retail interiors having 
had no definitive platform to be displayed and documented. 
The ‘coffee table’ format of the book is an added advantage 
with the research and information presented in a very reader-
friendly format. The photographs are well chosen and specific to 
the details, highlighting the most distinguishing features of the 
projects they represent. 
Having been a part of the previous editions, it is indeed an honor 
to be able to write a foreword for this edition, which I am certain 
has, if not matched, surpassed the former titles presented by 
Interior Architecture Group. I am glad that the publishers have 
put in such a lot of effort into the selection of the projects and 
the compilation process, including some new, yet very talented 
designers who are working wonders in the current architecture 
and design scenario in India. The book provides a great platform 
for not only those new designers, but also the established names 
in the profession, allowing them to reach a greater audience 
across nation and worldwide. 
The book, ‘Indian Retail Spaces’ is a must-have for all architects 
and designers.

ZAFAR CHAUDHARY

In the recent years, the Indian design scenario has changed 
drastically, and we might say, positively to include certain 
designs and designers who can not only challenge, but surpass, 
some of the acclaimed names of the profession. But there still 
lacks the exposure these designers and their projects deserve to 
come into the public eye and receive their accolades. 
IAG, over the years, seems to have taken on the job of highlighting 
such designers and their designs, with of course the well-known 
names already famous in the field. The result is some great books 
that represent the different aspects of design and architecture in 
a way that the common man would appreciate and understand. 
Not only that, these books are beneficial for the architects and 
designers as well, including stunning images and details of 
projects that stand-out and inspire.
Continuing this, they have now forayed into Retail design with 
the book, ‘Indian Retail Spaces’. The book includes some of the 
most path-breaking designs of recent years that changed the 
language of retail design, bringing in a new era of technology 
and conceptual designs, unseen before in such a format. Each of 
the projects reflects the achievements of Indian designers.
A highly recommended book!

RANJODH SINGH

Foreword
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oVerVIeW 
“The Ceramic Shoppe is a unique blend of subtle colours and textures, bringing the project range 
in focus, highlighting and displaying it to advantage”

Ceramic Shoppe is multi-story tile and sanitary ware showroom located in Vadodara, Gujarat. 
Offering a premium selection of brands in the field of tiles and sanitary-ware, the store has a floor 
dedicated to a particular brand and their products. The most challenging aspect of the project was 
to connect the different floors of the showroom, since it is located in an old building. An unused 
pocket of space at the back of the building was developed to accommodate the lift and solve the 
problem. 

The direct entrance of the old building is turned into an indirect one, to allow the visitors a buffer 
to pique their interest. The interior layout is kept simple to encourage easy circulation. The colour 
palette used for the showroom has been paid special attention with a few basic colours used 
to highlight the products. Colored and monochrome versions differentiate between the product 
and interiors. Micro environments are detailed out with lots of graphical patterns and art work 
installations at certain places. The lighting system also takes an experimental turn, merging with 
the ceiling patterns and creating a unique detail in itself. It plays a major role in characterizing the 
design of the showroom, using 24” long profile lights.

the CeramIC Shoppe
   Client -MAhesh PAtel
   location -Vadodara, Gujarat, India
   Built up Area - 325 sq mtr

   Photography Courtesy -tejas shah

   location -Vadodara, Gujarat, India
   Website -www.aplustassociates.com

   Designer Incharge -Archis Patel & tanvi Rajpurohit
   Design team -Archis Patel & tanvi Rajpurohit

a+t associates

established by the young duo of Archis and tanvi in the year 2010 
in Vadodara, Gujarat, a + t associates is a leading Architecture 
and Interior Design firm dedicated to innovation and creativity. 
Believing in the philosophy of ‘modern simplicity’ or ‘classical 
minimalism’, their design aesthetic is marked by clean, simple 
and sophisticated lines, a palette of neutral colors and interesting 
textures. Their strengths lie in attention to the execution of the 
projects they undertake. 
the firm has also won several regional and national awards for 
various residential and commercial projects including National 
commendation, younger designer of the year, IIID Anchor Awards 
2012 and National commendation, Retail, IIID Anchor Awards 2012. 
they were also the Regional winner, younger designer of the year, 
IIID Anchor Awards 2012.

C o m p a N Y  p r o F I L e

A bold façade designed using solid blocks of colour stands out, 
providing a strong visual language to the exteriors.

Upon entering the showroom, the visitor is greeted by a sculpted 
human form made out of scrap metal sheet.
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The reception area is placed at the corner, instead 
of the conventional center placement to create a 
clean circulation space. It also has a display area 
of new arrivals.  

ReCePtION tABle DetAIl

the showroom has different zones: bathroom micro environments, tile’s stands, meeting place, sanitary zone, office and a small pantry. 
Custom-made jails have been used throughout the showroom as space segregators. 

Customers are encouraged to interact with the products by easily opening the panels (where placed) and checking samples.
As one approaches the floor above, one encounters a metal partition dividing the space into two different zones -faucet zone and tile zone.
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the second floor is the largest floor of the showroom and also 
internally connected to the third floor.

Interesting wall elements and claddings bring to life the different 
products housed in the display sections of the floor.

the second floor covers all imported brands 
in the field of tiles and sanitary ware.

the third floor features the out-of-the-box 
lighting system designed to accentuate the 
interiors of the showroom.
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Composition of warm colours and 
subtle display of ‘form follows function’ 
ideology is visible in each section of the 
interiors.

Intuitive designing coupled with 
discussions with the clients lead to a 
design that is not only functional but 
also elegant.

Wall graphics for an integral part of the interior design, engaging 
the visiting customers and providing visual flow.

the owner’s cabin on the third floor is designed in the same subtle 
language of the interiors with grey and beige as the dominant 
colours.
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Others -Comfort Air-conditioning (Air conditioning)
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15. DIsPlAY AReA -2A
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17. MetAl stAIRCAse FOR 
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What does a ‘Retails Space’ represent?
What are the elements that constitute a good retail design?
What are the customer expectations from a retail space?
Do these expectations change when the products change? 
How?
What can be done to create a retail store that stands out but 
does not overpower the products on display?
These and many such questions form the basis of the spatial 
design of retail stores, pushing the architects and designers 
of such spaces to create an atmosphere that has the power to 
attract customers and make them stay, probably also inspiring a 
purchase. And even though we might come across spaces that 
seem to provide such an atmosphere with apparent ease, the 
task of conceptualizing, designing and then executing them is 
no less than daunting. 
In the process of compiling this book, we can across a lot of 
designs that made us wonder how they were imagined and 
put in place in that exact style and in that precise way to be so 
inspiring. A research into their designers’ methods and thought 
process was a further confirmation of their abilities and their 
aim to achieve a level of perfection in their designs. 
Over the years we have come across a great group of architects 
and designers who have shared with us some of their most 
creative works, hoping to further inspire other young designers 
and individuals who are trying to find a place in the field. We 
hope we have been successful in providing this nebulous link 
between the designers and their audience, bridging the gap 
that seems small, but is indeed widened by a lot of overlooked 
factors.
In presenting this book, we are also making an effort to bring to 
the fore some new practices and designers who have been doing 
great work and winning accolades nationally and internationally. 
These young designers, we believe, are the future of the nation.
‘Indian Retail Spaces’ presents to the readers a collection of 
carefully chosen projects that underline the sort of work being 
done in contemporary retail design of the country at present. 
The projects included vary from jewellery stores to electronic 
shops, clothing showrooms to sanitary ware display stores. 
All of these projects have one thing in common-their unique 
designs and their ability to stand all on their own with a strong, 
international identity.
The book is the culmination of the effort of our entire team 
at IAG, striving to bring to our readers the very best of Indian 
architecture and design.

We hope you enjoy reading it!
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