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INCREASED MEMBERSHIP & DONATIONS BY 70%

Friends of the Honey Bee is a  
national campaign organised 
by the British Beekeepers 
Association that is working hard 
to get Britain buzzing again. 

Through developing integrated marketing campaigns
the Creative Marketer helped Friends of the Honey Bee  
increase their membership and donations by 70%.

About the Client

Friends of the Honey Bee are working hard to build 
a better future for Britain’s honey bees and other 
pollinators by planting more pollen-rich environments, 
encouraging others to plant for the honey bees and 
funding research into the Varroa mite and honey bee 
health.

They needed to raise money to be able to fund their 
research into combating the Varroa mite and towards 
educating people, schools and organisations in planting 
for a healthy honey bee population.

Honey bees are responsible for 80% of pollination in the 
UK and are essential to biodiversity. Without bees, our 

landscape will change forever.  They need to overcome 
three threats:

• A decline in pollen-rich plants providing food
• Damage caused by fertilisers and chemicals
• The increase of the Varroa mite within beehives.

And for this they require funding.

Click here to view more about FOTHB.

The Challenges

Friends of the Honey Bee needed to increase their 
donations to enable their much needed research.

Their marketing was not generating the donations they 
needed and so a review was essential.

Their website was not generating the leads and 
enquiries they were expecting. Their SEO was poor 
which meant that their message was behind other UK 
charities. 

They needed to increase their reach and awareness 
within their target market so that more people became 
aware of the issues and were encouraged to donate  or 
become a member.

Bee a Hero!
Help get Britain buzzing again
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The Solution

A series of campaigns were created and ran over 12 
months.

Bee a Hero
Dedicated to encouraging donations and membership.

Bee a Honey
Dedicated to encouraging legacy donations.

National Honey Week
A nationwide event that celebrates the honey crop and 
recognises the vital role the honey bee plays in our life.

The integrated marketing campaigns included:

• Updated website 
• Improved SEO
• Social media
• Events
• Promotions
• Exhibitions
• Educational leaflets
• Newsletter
• Advertising online & offline
• Strategic alliances*

The Results

Following a review of the FOTHB website we were able 
to asses where the most valuable and profitable changes 
needed to be. 

Website
The home page layout was improved so that it was easier   
to navigate and the call to action I.E. their most wanted 
response; donations, was above the fold and much 
clearer on the page.

The content of the site was updated to include relevant 
keywords and more internal links.

Literature
A selection of literature was created to use at exhibitions 
as hand outs, website downloads, promotional give-
aways as well as the quarterly newsletter.

Advertising
Online and offline adverts were created to be used 
across partner sites and magazines.

Social Media
The social media campaign for National Honey Week 
reached an audience of over 5 million in 6 weeks.

All of the combined marketing activity 
helped to increase donations and 
memberships by over 70%.

*Not carried out by The Creative Marketing Agency


