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Cover Story

Size sometimes matters, 
according to Europe’s 
largest outlet centres. 
By AMY LAUGHINGHOUSE
Contribut ing Writer

BIGGEr MAY NOt always equal 
better, but size can offer certain 
advantages. We’ve surveyed some of 
Europe’s largest outlet centres to  
discover the secrets of their success.

Most possess at least three com-
mon factors. Firstly, they’re situated 
in strategic locations, near motor-
way junctions and tourist destina-
tions. Secondly, they provide ease 
of access, including shuttle-bus 
service from nearby cities. Finally, 
these sizeable centres boast an envi-
able mix of the world’s best-known 
designers. 

Some take advantage of their 
considerable footprint to offer 
more esoteric temptations. As Julia 
Calabrese, CEO of McArthurGlen, 
explains, “While size isn’t every-
thing, the bigger our centres are, the 
more we can offer our guests a wide 
choice of designer stores, a broad 
range of food and drink options—
and space: space for relaxation, 
socializing and entertainment; for 
open-air walkways, landscaping and 
architectural features; for children’s 
playgrounds, modern art and rest 
areas; and for customer service and 
convenience, including extensive 
free parking.” 

Designer Outlet  
roermond:  
Netherlands

McArthurGlen’s Designer Outlet  
Roermond, about 40 miles from 
neighboring Germany’s Dusseldorf  
Airport, ranked as the Best Perform-
ing Centre in the Ecostra and Magdus 
Annual Outlet Centre Performance 

Report 2015. It currently comprises 
35,000 square meters (376,737 square 
feet) of  GLA, with more than 150 
shops and in excess of  200 brands, 
including Dolce & Gabbana, Salvatore 
Ferragamo, Armani, Tommy Hilfiger, 
Gucci, Prada and Diesel. A planned 
expansion of  11,500 square meters 
(123,785 square feet) of  GLA, opening 
in spring 2017, will add 55 new shops 
and restaurants. 

The Roermond centre has a catchment 

area of  26.4 million within a 90-minute 
drive, and it welcomed more than 5.5 
million visitors over the past year. In 
addition to domestic tourists and those 
from Germany and Belgium, the centre 
attracts a large number of  tax-free shop-
pers, 50 percent Chinese, and 10 percent 
from the Middle East, with Russia and 
Indonesia totaling six percent each 
within this category.

Roermond caters to foreign tourists by 
offering multilingual customer service, 

Is Bigger Better?

McArthurGlen’s Designer Outlet Roermond caters to foreign tourists by offering 
multilingual customer service.
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and it also provides a weekend shuttle bus service from the  
central bus stations next to the main railway stations of   
Dusseldorf  and Cologne. 

n     n     n

LOcAtION: The outlet is strategically situated near the A73, 
which runs north-south through the Netherlands, and Germany’s 
A52 Autobahn. 

Outletcity Metzingen: Germany
OutletCity Metzingen, about 20 miles from Stutt-

gart, is one of  the most unusual examples of  large 
European outlet centres. The development, which 
comprises 40,000 square meters (430,556 square 
feet) of  GLA according to a June 2016 Ecostra sur-
vey, is actually a city unto itself. In the 19th century 
it served as a huge textile centre, whose founders 
included the family of  Hugo Boss. In fact, Hugo 
Boss was the first to open a factory outlet here in 
the ’70s, and in 2002, his grandchildren—the Holy 
family—launched OutletCity Metzingen. 

Today, it attracts more than 3.5 million visitors per 
year (approximately 40 percent of  whom are non-EU 
customers) and features more than 60 stores, including 
the largest Hugo Boss outlet store in the world, as well 
as brands like Michael Kors, Prada, Gucci, Burberry, 
Coach, Max Mara, Polo Ralph Lauren, Nike, Adidas, 
and Timberland. In 2017, the centre plans to break 
ground on a further 10,745 square meters (115,658 square feet) 
of  GLA that will provide an even greater focus on luxury brands.

Shopper amenities include shuttle buses from Stuttgart and 
Zurich, multilingual tourist information, and a kids’ camp where 
customers can leave their children while they browse. The outlet 
can also provide high-end services, such as arranging a chartered 
helicopter, chauffeured limo, or luxury cars for clients to drive 
while exploring the area.

n     n     n

LOcAtION: Stuttgart is known for its car manufacturing facili-
ties, and many of  OutletCity Metzingen’s clients come to the 
area to pick up new cars. It’s also close to the Schwaebische  

(Continued on page 8)        
Outletcity Metzingen has over 430,000 square feet of  GLA 
and attracts more than 3.5 million visitors each year.
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Alb, famed for its waterfalls and castles; approximately two 
hours from the Black Forest; and within a 2.5-hour drive 
from Zurich, Munich and Frankfurt.

Serravalle Designer Outlet: Italy
When it comes to attracting shoppers in search of  high-end 

style at discounted prices, McArthurGlen’s Serravalle Designer 
Outlet is ideally positioned, 60 miles south of  Italy’s designer 
mecca of  Milan. The centre runs a shuttle bus to ferry 
fashionistas between Milan and the outlet, and events like 
Serraville’s Summer Music Festivals and late night shopping 
provide further inducement for tourists as well as the 10 
million residents who live within a 90-minute drive of  the 
outlet. Serravalle’s footfall exceeded 5 million last year.

The outlet encompasses 39,000 square meters (419,793 
square feet) of  GLA, with an additional 12,000 square meters 
(129,167 square feet) of  GLA featuring 75 new stores debut-
ing in November. The luxury brand mix ranges from Armani 

(Continued from page 7)        

to Bvlgari, Burberry, Dolce & Gabbana, Gucci, Prada and 
Versace. And there’s more good news for those in search of  la 
dolce vita. Le Dolce Terre—currently operating as a pop-up 
store showcasing local wine and Italian delicacies—will find a 
permanent home with the opening of  this next phase.

With the expansion, Serravalle will also introduce a per-
sonal shopper car and car valet service for guests, as well 
as a new VIP lounge, concierge desk, and shipping and tax 
refund services for visitors. 

n     n     n

LOcAtION: Serravalle is just off  the A7 motorway, which 
connects Milan to Genoa, and it’s close to the A21 motorway 
linking Turin to Piacenza. Additionally, it’s about a 60-minute 
drive from Milan Linate and Genoa Airports and a 90-minute 
drive to Milan Malpensa Airport.

Freeport Fashion Outlet: Portugal
When Freeport Fashion Outlet opened in Alcochete, Portugal, 

in 2004, it was the biggest outlet in Europe. But recognizing that 
success isn’t solely based on size, the centre has begun a major 
renovation—-to be unveiled in spring 2017—that will increase 
the luxury fashion offer and include new leisure areas, cafes, 

(Continued on page 10)        
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Serravalle Designer Outlet, 60 miles south of  Milan, is 
expanding with 75 more stores in November.

the Freeport Fashion Outlet in Alcochete, Portugal, features 
a multilingual staff, fashion advisor and shuttle bus from Lisbon.
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and a gastronomic gourmet plaza, resulting in 38,000 square 
meters (409,029 square feet) of  GLA with 120 stores and 10 
restaurants. The centre is already home to more than 150 brands, 
including Armani, Hugo Boss, Carolina Herrera, Coach, Guess, 
Tommy Hilfiger and Bimba & Lola.

Freeport Fashion Outlet welcomes the most European 
visitors from Spain, Germany, France and Denmark, while 
shoppers from Angola, Brazil and China make up the largest 
percent of  non-EU customers. The outlet features an infor-
mation centre with a multilingual staff, twice-daily shuttle 
bus from Lisbon, children’s play area, a fashion advisor upon 
request, and tax-free shopping for non-EU clients. 

n     n     n

LOcAtION: Freeport Fashion Outlet lies about 20 miles east of  
Lisbon, one of  Portugal’s most popular destinations. 

Designer Outlet Parndorf: Austria
Approximately five million shoppers have visited McArthur-

Glen’s Designer Outlet Parndorf  over the past year, lured by 
31,000 square meters (333,681 square feet) of  GLA filled with big 
name designers like Karl Lagerfeld, Prada, Gucci, Armani, Guess 
and Michael Kors. The outlet, which offers a shuttle-bus service 
from nearby Vienna, draws an array of  international tourists, 
including Germans, Romanians and Serbians. Other top markets 
include China, Russia, Korea and South East Asia. 

Amenities include a children’s play area and nursery, a contem-
plation room, multilingual staff  and customer service desk, free 
mobile phone charging station and late night shopping events.

n     n     n

LOcAtION: About 20 miles from Vienna International Airport, 
and 20 miles from Bratislava, Slovakia. c 
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Above: Freeport has begun a major renovation that includes 
new leisure areas, cafes and a food plaza. Below: Parndorf  of-
fers a shuttle-bus service from Vienna, which is 20 miles away.


