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Portugal’s Expo Dubai 2020 pavilion celebrates 
the world in a country and already counts 

42k plus visits on the very first month 
of the global exhibition.

Expo 2020 Dubai is the first world fair taking place in the Middle East and is expected 
to receive 25 million visitors from all over the world during the 6 months of the exhibition 
schedule.

Portugal’s pavilion in the Expo 2020 Dubai celebrates “The world in a country”. 
With 1800 square meters, the building hosts meeting rooms for companies, show rooms, 
exhibition spaces and a concept store.

NYC, November 4th: Portugal’s Expo 2020 Dubai pavilion already achieve 
the milestone of over 42.000 visitors in the first month of the exhibition opening, 
thus achieving the set goals for the launch of the concept in the first world fair ever 
hosted in the Middle East – The United Arab Emirates. With 192 country pavilions, 
Dubai’s Expo 2020 expects to receive over 25 million visitors until the end of the fair. 
The theme for the Portuguese pavilion is “The world in a country”, in a clear celebration 
on diversity, inclusion, collaboration and innovation, the true Portuguese and what 
the country believes to be the key for a brighter and more sustainable future.

Another highlighted central topic is the celebration of the Portuguese language 
and culture, one of the most spoken in the world, with over 260 million citizens 
communicating in Portuguese. Tradition meets innovation and meets sustainability 
with the focus on the MADE IN PORTUGAL naturally campaign that is activated 
throughout the world in order to give the spotlight to Portuguese companies 
and brands, the commercial and industrial opportunity that Portugal offers 
and the sustainability and environmental standards that Portugal stands for.

Outstanding gastronomy is a Portuguese must and all can enjoy and discover 
Portugal’s food in the Al-Lusitano restaurant, headed by Chef Chakall, already placed 
in the top 10 restaurants in the World Fair. This is the first restaurant concept in the 
UAE, and additional ones will open in the Emirates under the Al-Lusitano concept.

The design and architecture planning of the pavilion is authored by Portuguese 
Architect Miguel Saraiva and its key inspiration is the Portuguese “Caravela”, 
the specific ship type that allowed the Portuguese navigators to travel by sea 
to the world 500 years ago and achieve the discovery of the Americas, the first 
transatlantic travels and the circum-navigation.



Press Release

“We are very excited with this start of the Expo 2020 Dubai, and we believe 
it is the perfect showcase to promote the external image of Portugal. 
The image of a modern and innovative country that surprises who gets to know 
us, an open and diverse country full of talent. We are confident that this Expo 
participation will be a success and that will bring new opportunities for 
Portugal.” 
states the General Commissioner for the Portugal Expo 2020 Dubai and AICEP’s President, 
Mr. Luís Castro Henriques.

NYC, November 4th: Portugal’s Expo 2020 Dubai pavilion already achieve 
the milestone of over 42.000 visitors in the first month of the exhibition opening, 
thus achieving the set goals for the launch of the concept in the first world fair ever 
hosted in the Middle East – The United Arab Emirates. With 192 country pavilions, 
Dubai’s Expo 2020 expects to receive over 25 million visitors until the end of the fair. 
The theme for the Portuguese pavilion is “The world in a country”, in a clear celebration 
on diversity, inclusion, collaboration and innovation, the true Portuguese and what 
the country believes to be the key for a brighter and more sustainable future.

Another highlighted central topic is the celebration of the Portuguese language 
and culture, one of the most spoken in the world, with over 260 million citizens 
communicating in Portuguese. Tradition meets innovation and meets sustainability 
with the focus on the MADE IN PORTUGAL naturally campaign that is activated 
throughout the world in order to give the spotlight to Portuguese companies 
and brands, the commercial and industrial opportunity that Portugal offers 
and the sustainability and environmental standards that Portugal stands for.

Outstanding gastronomy is a Portuguese must and all can enjoy and discover 
Portugal’s food in the Al-Lusitano restaurant, headed by Chef Chakall, already placed 
in the top 10 restaurants in the World Fair. This is the first restaurant concept in the 
UAE, and additional ones will open in the Emirates under the Al-Lusitano concept.

The design and architecture planning of the pavilion is authored by Portuguese 
Architect Miguel Saraiva and its key inspiration is the Portuguese “Caravela”, 
the specific ship type that allowed the Portuguese navigators to travel by sea 
to the world 500 years ago and achieve the discovery of the Americas, the first 
transatlantic travels and the circum-navigation.

From culture to tourism, economy, science, research, brands and products, 
food and lifestyle, the Portugal Expo 2020 Dubai pavilion aims to showcase all, 
and there all can have a taste of what this outstanding country has to offer
to the world.

Follow all the agenda and planned activities in the Portuguese Pavilion in Expo 
2020 Dubai in the official website portugalexpo2020dubai.pt and discover 
all that Portugal has to offer. In addition, discover all business opportunities, 
brands, industrial offer and why Portugal is one of the biggest world exporters 
of products and services in the AICEP Portugal Global USA website in 
portugalglobal-northamerica.com.



Located in southwestern Europe, Portugal is a welcoming 
and multicultural country with an open economy, where culture 
and tradition coexist with design, innovation, technology, and R&D. 

At the crossroads between the European, African and American 
continents, its strategic location and status as a European Union 
and Eurozone member state make Portugal the ideal partner for your 
business. 

Top international rankings* consider Portugal to be the third safest 
country globally and the seventh most politically and socially stable. 
It is also one of the countries that invest the most in renewable energy 
sources and policies to combat climate change. 

Portugal's excellent infrastructures, telecommunications, talent 
and overall quality of life attract visitors and companies from all 
over the world. 

Distinguished by their quality, authenticity, and exclusivity, Portuguese 
goods are highly sought after by well-renowned international 
customers. 

Portugal is an innovative, sophisticated, and forward-looking 
country with almost  nine centuries of history where 
sustainability is a priority and an industry concern.

*Sources: Global Peace Index 2020 (Institute for Economics & Peace | 163 countries); 
The World Bank (Worldwide Governance Indicators | 214 countries); Climate Change 
Performing Index 2021 (CCPI 2021 | 61 countries); Connect4Climate (World Bank Group).  
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Portuguese Trade & Investment Agency is a government entity focused on attracting 
productive investment, increasing exports, and internationalizing Portuguese 
businesses to boost its economy. 

AICEP is a "one-stop-shop" agency and the ideal partner for those looking to invest 
in Portugal or establish new strategic partnerships to expand their business. 

With offices in Portugal and abroad, AICEP supports international companies 
investing in Portugal through project analysis and selecting installation sites 
and human resources. 

With a global network present in over 50 markets, AICEP oversees 
the internationalization and exports of Portuguese companies, supporting 
them throughout these processes by investing in the research 
and development of products and services. 

Learn more at https://portugalglobal-northamerica.com 
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This campaign is an initiative by AICEP - Portuguese Trade & Investment Agency 
directed to the American market. It will showcase the best of Portugal's sustainable 
and innovative products from several industries: fashion to home furnishings, 
building materials to technology, or even food & beverage to the molds industry.

This statement seeks to focus, professionalize, and aggregate Portuguese products 
and services, allowing them instant recognition for their potential and effort, 
supported by acknowledging Portugal's reputation as a modern, innovating, and 
trend-setting country. 
 

The MADE IN PORTUGAL naturally campaign targets the United States of America, 
Germany, Canada, Spain, France, and the United Kingdom and will take place 
throughout 2021.

The narrative of the digital campaign follows consumer and communication trends. It 
focuses on the values that differentiate and promote the Portuguese offer's 
recognition in the international market: Sustainability, Know-how, Tradition, 
Authenticity, Quality, Design, Innovation, and Customization.

Learn more at https://portugalglobal-northamerica.com
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portugalglobal-northamerica.com


