
Amazon Ads: The Easy Way 

 
Step 1: Log into KDP and find the book you want to promote. 

 

 
Step 2: Choose the US Amazon site to run your ad. 

 

Step 3: Choose which campaign you’d like to run. This example is for SPONSORED PRODUCTS. 

 



Step 4: Set up your main settings. 

 

1. Give your campaign a unique name. You want all your campaigns to be different. For example, you could use 
Book Title and Date (Grumbler Nov2021). 

2. Decide if you want to do a “slow burn” or “fast burn” ad. Slow burn runs with no end and uses less money. Fast 
burn runs for a short period and uses more money (good for new releases). This example is set up for a slow 
burn because it has no end date.  

3. Your daily budget DOES NOT reflect the actual amount spent. I usually put in $40. 
4. Select Automatic targeting if you want Amazon to do the keywords, or manual if you want to do it yourself. If 

you do not have Publisher Rocket, select automatic. The rest of the example will be for manual targeting. 

Step 5: Choose your bidding strategy and ad format. 

 



Step 6: Select the book you are going to promote. 

 

Step 7: Select your targeting. 

 

 

 Step 8: Open Publisher Rocket. Choose keyword search. 

 



Step 9: Search phrases related to your book. 

 

Step 10: Look for search phrases with high average monthly earnings (column two) and a low competitive score (column 
five). Click export in the top right corner. Make sure to create folders to save your spreadsheet word lists in an organized 
fashion. 

 

Step 11: Enter your keywords. 

  



1. Select enter list. (Suggested will automatically be chosen first.) 
2. Choose custom bid. I start with $0.40 for a slow burn campaign. 
3. Paste your word list from the exported spreadsheets from Publisher Rocket. Remember you 

can enter up to 1,000 keywords.  
4. Click add keywords. Repeat until you have hit your max.  

Step 12: Enter your ad text. This is where ads can either succeed or fail. Try out different types of ad 
text to see what gives the best result! 

 

 

After you click Launch Campaign, Amazon will send you an email immediately saying your ad is in 
review. In a day or two, you will get an email telling you “your ad is moderated” which means it is 
running.  

Ads take about two weeks to get going if they are picked up by Amazon. If you see no impressions 
after two weeks, stop the ad and try another one. It takes time and experimentation to figure out what 
works best for your audience.  

 

Please contact Arielle Haughee at info@orangeblossombooks.com if you have any questions. 


