
“The pandemic-driven consumer 
behavior shift from retail to 
ecommerce is a permanent shift, 
and brands that are able to reach 
consumers directly with automated 
and scalable technology systems 
will benefit now and indefinitely 
into the future.”
Ron Bester, President and CEO, CloudConnect Consulting

The pandemic-driven surge in ecommerce sales 
has created opportunities and challenges for 
manufacturers, distributors and retailers around 
the globe. With worldwide retail ecommerce sales 
posting a 27.6% growth rate in 2020 based on 
sales that exceeded $4 trillion, companies are 
bracing themselves for more of the same in 2021. 

Organizations with effective ecommerce 
storefronts and back-end systems in place 
pre-COVID were well positioned to handle the 
pandemic-driven online sales surge. Everyone 
else had to scramble to get those systems in place 
quickly—or miss out on a big chunk of sales—
while at the same time dealing with a global crisis 
and subsequent economic downturn.
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CloudConnect Fills the Gaps 
CloudConnect replaces QuickBooks, Sage and 
Excel spreadsheets with NetSuite cloud ERP plus 
an integrated technology solution for managing 
D2C marketplace channel operations. 

By synchronizing all activities across the supplier, 
marketplace, marketing and fulfillment networks 
automatically with NetSuite, CloudConnect 
supports a complete, unified method of managing 
online sales. It automates all transactions regardless 
of where they originate (e.g. the company’s own 
website or a marketplace partner’s site), and 
then fulfills orders from any warehouse (e.g. the 
company’s warehouse, a third-party logistics 
provider or a drop-ship supplier).

CloudConnect Suite manages and automates 
ecommerce companies’ online listings, content, 
inventory, pricing, purchases, orders, fulfillment 
and reporting. The solution also manages all of 
a company’s marketplace pricing and updates it 
automatically in real time.

A Turnkey Solution for the  
Ecommerce Company
CloudConnect Suite manages product information, 
inventory and pricing, and syndicates new 
additions and changes automatically in real time 
across all selling and marketing channels. With this 
solution in their corner, brands can begin selling on 
all the top marketplaces and fulfill from drop-ship 
suppliers or their own warehouses using NetSuite’s 
Warehouse Management System (WMS).

CloudConnect’s turnkey connection also gives 
brands a quick way to build out their ecommerce 
marketplaces, operate more efficiently and compete 

more effectively. With pre-built connectors to all of 
the major marketplaces and 3PLs, its proprietary 
Integration Platform-as-a-Service (iPaaS) connects 
to ERP systems like NetSuite.

With an average implementation time of three to 
four months, CloudConnect provides benefits like 
a sales and fulfillment solution that helps boost 
competitive advantage, the chance to focus on 
product development and market messaging 
(versus operational procedures and the associated 
overhead), and a unified ERP that automates these 
processes and provides accurate financial reporting.

No Multimillion-Dollar Budgets Required
As ecommerce continues its march to dominance 
in the B2C sector, brands operating in this world will 
need integrated technology tools that help them 
automate everything from the point of order to the 
point of delivery—and all steps in between. In the 
absence of an automated system, these companies 
won’t be able to efficiently connect, manage and 
track orders across multiple marketplaces.

“If companies can’t meet the demand of these 
marketplaces, someone else will because it’s so 
easy to do with CloudConnect,” said Ron Bester, 
President and CEO at CloudConnect Consulting. 
“You no longer need a multimillion-dollar budget 
to develop product, build your channel and 
compete for shelf space. You just have to be able 
to source product from a contract manufacturer, 
brand it and put it out there on Amazon, Walmart 
or another market.”

© Oracle | Terms of Use and Privacy

https://www.instagram.com/oraclenetsuite/
https://twitter.com/NetSuite
https://www.facebook.com/NetSuite
https://www.linkedin.com/company/netsuite
https://www.oracle.com/legal/copyright.html
https://www.oracle.com/legal/privacy/index.html

