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DINING IN THE AREA

PARKING SPACE

GETTING
CONNECTED

The Braves and their technology partner
Comcast have made big promises to fans
regarding connectivity in SunTrust Park and
The Battery.

To put it in layman’s terms, they say all
40,000 fans at opening night will be able to
post a selfie of the first pitch simultaneously.

In technical terms, they say there will be
more Internet bandwidth per person than at

any current stadium or mixed-use develop-
ment, with multi-terabit network capabilities
throughout the complex and the ability to
deliver multi-gigabit speeds to every fan, hotel
guest, resident, shopper and business.

“Our partnership with Comcast will keep
us head-and-shoulders above other sports
venues and mixed-use communities around
the country and allow us to meet our fans’
high expectations for engagement, awareness
and access,” Braves Chairman and CEO Terry
McGuirk said when the technology plans were
announced.

OTHER WAYS
TO GET THERE

In January, the Cobb County Police
Department’s SunTrust Park Traffic Manage-
ment Plan estimated that 82 percent of the
fans will take their cars to the stadium. But
driving is not the only option.

Six percent of fans will rely on taxis or a
rideshare service, and 4 percent will either
bike or walk to the games.

The Braves have a deal with Uber that will
allow its drivers to drop off and pick up pas-
sengers at the Uber Zone near the stadium.

If you want to pedal to the park, there’s a
bike valet and what the Braves call a “bike
depot” with water and air pumps. New
pedestrian and bike paths are part of the
infrastructure improvements surrounding
the stadium.

CobbLinc has bus routes throughout the
Cumberland area and the new Cumberland
District Circulator is scheduled to make
stops at area hotels, restaurants, offices and
SunTrust Park.

MARTA’s Route 12 goes from Atlanta’s
Midtown Station to the Cumberland Trans-
fer Center.

WHERE TO EAT, WHERE TO SHOP
A popular feature at Turner Field, the Chop

House restaurant, will be much larger at Sun-
Trust Park.

Measuring 10,000 square feet and branded the
Coors Light Chop House, the three-level restau-
rant is located behind right field and includes two
party decks and a field-level area.

In addition to concession stands throughout
the stadium that serve traditional ballpark fare
as well as more innovative and upscale offerings,
fans will have access to a deep lineup of restau-
rants in the adjacent mixed-use development,
The Battery Atlanta (batteryatl.com).

The Terrapin Taproom, located outside the
right-field gate entrance, will offer a rotating tap
list that includes many of Athens-based Terrapin
Beer Co.’s signature beers. The taproom, which
will be open year round, also will feature Fox
Bros. Bar-B-Q. Adjacent to the taproomwill be the
ATL Brew Lab, a microbrewery where Terrapin
will experiment with different brewing styles and

new beers.
Among the other restaurants announced for

The Battery areWahlburgers, a burger concept
by chef Paul Wahlberg and his actor brothers
Mark and DonnieWahlberg; Antico Pizza; Cru
Food &Wine Bar; chef Ford Fry’s El Felix; a new
steak concept by Atlanta chef Linton Hopkins; a
Professional Bull Riders Association Bar & Grill;
and Goldbergs Bagel Company & Deli.

Announced retail tenants include the Mizuno
Experience Center, women’s fashion boutique
DressUp, outdoor specialty store Mountain High
Outfitters, Harley-Davidson store and Sugarboo
Designs, a boutique with household items and
gifts.

You can also catch a concert at the new Co-
ca-Cola Roxy Theatre or go bowling at Punch
Bowl Social, which will feature table and arcade
games and karaoke rooms in its 27,000-square-
foot building.

Parking at SunTrust Park has been a
concern to many fans who plan to attend
the games.

The Braves have said that there will be
more than 11,000 parking spots surround-
ing the stadium, and that greater accessi-
bility will help fans get in and out of the
lots in a timely manner.

They point to the fact that the major-
ity of people who drove to Turner Field
came from the north side of Atlanta. The
limited access points from that direction
— mainly I-75 and its exits — led to conges-
tion and waits entering and leaving the
lots around Turner Field.

SunTrust Park will have 14 access points

— four from the west, north and east, and
two from the south — that should control
the flow of cars into the lots.

Every lot will have a street address and
the club announced in January a part-
nership with Waze, an app that provides
traffic conditions and directions.

Parking passes can be bought prior
to the games, and eight parking lots are
within one-half mile of the park. Pedestri-
an bridges and walkways are being built
to help move fans to and from them.

Those parking spaces are expected to
be supplemented by private lots that will
be open on game days around the stadi-
um area.

Let’s go to theballpark!
SEE|EAT|DRINK|PLAY |PLUGIN

If you prefer to fill your bellies before the
game, the area on and around Cobb Parkway
offers numerous choices.

Just about a mile from the new stadium,
Scalini’s Old-World Italian restaurant has been
a local favorite since 1980.

The tacos at Tacos La Villa have a strong
reputation for their taste and price, and Rod-
ney’s Jamaican Soul Food also is nearby.

Big Chow Grill, a stir fry restaurant, and
Buckhead Pizza Company are both at Cobb
Galleria Centre, on the other side of I-285

from the stadium and across Cobb Parkway
(U.S. 41) from Cumberland Mall.

Farther south, Top Spice, a Thai and Malay-
sian restaurant, has a location in Akers Mill
Square. Cinco Mexican Cantina is across the
shopping center, which also includes Grub
Burger Bar.

Stoney River Steakhouse and Grill and Ted’s
Montana Grill highlight the options at Cum-
berland Mall, which also includes Maggiano’s
Little Italy), P.F. Chang’s and The Cheesecake
Factory.
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TAKE YOUR SEATS
You can pay as much as $500 or as little as $7

to watch a game in SunTrust Park.
The $500 seats are in the ultra-premium

SunTrust Club section directly behind home
plate. The $7 seats are in the “vista corner”
sections in the upper deck far down the left- and
right-field lines.

(The prices in this article are based on new
season-ticket packages. Single-game prices may
be higher and fluctuate depending on the day
and opponent.)

The Braves say roughly 19,000 seats in the
41,000-seat ballpark will be priced at $20 or
less.

The approximately 160 SunTrust Club seats,
which required multi-year contracts, were
among the first sections to sell out.

SunTrust Park has 3,800 premium seats
— defined as seats that come with added
amenities, such as access to club areas —
compared with 400 such seats at Turner Field.

The biggest price increases are in the
approximately 1,800 lower-level seats branded
in the new ballpark as “Chairman” and
“Executive” seats. Chairman seats, located
between the dugouts directly behind the field-
hugging SunTrust Club seats, are $225 per game,
while executive seats, behind the chairman
seats, are $170 per game. Multiple season-ticket
holders said those prices are at least triple what
they paid for comparable locations in Turner
Field, where premium amenities were not
attached to those seat locations.

SunTrust Park’s 37,000 non-premium seats
range from $7 to $98 per game. Among many
options: “grandstand infield” seats, located
in the top portion of the upper deck, at $9 per
game; “home run porch” seats immediately
behind the outfield at $20 per game; and
“dugout reserved” seats, in the lower deck
immediately beyond both dugouts, at $79,
which includes a $10 food and concessions
credit.

Braves president of business Derek Schiller
said the team’s goal is to sell 20,000 season
tickets, accounting for roughly half of the seats
in the stadium, by opening day.

Find more information at Braves.com/tickets.

WELCOME
TO THE CLUBS

SunTrust Park, like most stadiums
built in recent years, was not
designed with the assumption that all
spectators want to watch full games
from a traditional seat. The ballpark
includes numerous areas where fans
can congregate and socialize.

For example, “Below the Chop”
— the 2,000-square-foot lower
level of the three-level Coors Light
Chop House restaurant — will be a
gathering or party space for about
100 fans beyond right field. The
padded right-field wall will have
two openings, each 40 feet wide by
8 ½ feet high, that will allow fans in
“Below the Chop” to watch games
at field level through vinyl-coated,
chain-link fencing.

Other such spaces include the
“Home Depot Clubhouse” beyond
left-center field, which will be sold
as a group space on a game-by-game
basis, and the Xfinity Rooftop above
the right-field corner, a high-tech
space that will feature games, virtual-
reality experiences, video boards and
panoramic views of the field and The
Battery Atlanta.

The stadium also has three upscale
clubs connected to specific seating
sections – the SunTrust Club attached
to the most exclusive seats behind
home plate; the Delta Sky360 Club,
an 18,000-square foot space attached
to the “Chairman” and “Executive”
seats in the lower bowl between
the dugouts; and the 6,500-square-
foot Infiniti Club, accessible to fans
with premium seats or suites on the
middle level of the stadium. All three
clubs will feature premium food and
beverage options.
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