
Thank you

App experience is one of the main aspects of my  design . 
My users should instantly pick up the App and  able to 
access any function without getting inside their heads . The 
flow needs to be flawless to give my users some sort of 
smooth experience. User flow defines the steps some users 
take to access a feature or perform a task in the app.

User flow

onboarding

Sign up/in

Preference 

Home 
Instructor profile

Payment Info Confirm Camp profile

Search result

Search 

Wow !! This is so 

easy to use . 

Wireframes 

Wireframes are blueprints for your products . 
I Focused on content hierarchy and user flow 
to Uncover challenges and opportunities. 
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It seem like the dish is ready . After 

all , a perfect dish is design from the 

combination of different indegients . 

These are the end result where UI 

meets UX 

“

“

Onboarding Screen

I tried to create a welcoming onboarding 
experience with minimal content but at the 
same time giving key features of the app . 

Sign up / Sign in 

Here I have included a preference screen for 
the new users who sign up in our app  . The 
preference selection will help to narrow down  
the dance camp’s suggestions .

“

My responsibilities

 I took this project  during the quarantine period to plan the whole journey for 
the product . I decided to design a lil’dancer app that could simultaneously 
offer an ideal solution and satisfy research .  

UX UI Research 

This is the important aspect that I 

have to take on. I began gathering 

all research data and preparing 

the user journey. Prototyping and 

testing the actions of various 

wireframes to see how it works is 

very essential for a good product.

The look and feel of the product 

is equally critical to make it 

more desirable and functional. 

Users need to enjoy the 

product. I followed all the 

concepts for designing an 

interface that would 

complement the tone of the 

application and make the level 

of designing.  

It’s really impossible to know 

what people want, without 

speaking to them, and 

understanding them . I have 

conducted my research in 2 

parts. Competitive research and 

second was interviews with 7 

people  . I was able to gather 

information to help me solve 

their problem. 

Katie Johnson

Product manager  

 

Married with a 7-year-

boy  .

Goal Personality

Pain points

Enroll her  child in camp for the 

summer.

Looking for a safe, fun place 

for her son to learn dance.  

Filter and find the appropriate 

camp for her son.

Katie s̓ a Tech savvy who is trapped in an 

office all day and deal with a mix of 

supporting reports to help them develop, as 

well as managing her boss. She is  good at 

her job and on good days she like her job a 

lot  . She appreciates a related interaction 

between detail and simplicity with a happy 

marriage. 

 

 She s̓ a  athletic, and loves to run for her 

exercise routine therefore she wants  

something for her  son to do .   

 

Help her understand all the dance camp options available 

for a 7 year old. 

Filter down a  lots of dance styles to a few . 

Dancer

“ When Iʼm searching for camps, 

I want to filter by age group and dance 

style, so I can find something 

appropriate for my boy .

Persona 

Why Personas? 
Everyone has an opinion They’re a proxy for all users 
Help us stay the course Who, What and Why 

Home Screen

This is where , all the different section of app is 
accessible . Starting from latest offers to trending 
Camps Search

This screen shows all the nearby 
camps around the user , this will 
take the load  from the user in 
finding camps near them .

Advance Filter 

This is one of the key feature which 
make this app unique . Filter tons of 
options from our huge menu . 

Profile Screens

This is the screen where most of the  pain 
points of the customer is solved . Starting 
from fees details to number of seats 
available in the camp . Every necessary 
info is being provided . 

Enjoy 

Payment Screen

First screen ask for the information of the 
child followed by the payment . Also 
Iternary option is a key feature where we 
provide with the things to do and bring on 
the first day of camp . 

Things I learned

I’m  not the audience, and in order to understand how to design 
great things, research is necessary to uncover key motivations and 
insights . One of the best ways to uncover user motivations is to 
interview real people in the target demographic, and have a great 
conversation with them around their experience with similar services 
or products . Having a defined framework to measure and test ideas 
keeps you focused on exploration and results . 

My Target Audience

My  target audience is Moms between age 28 and 
45 who want to enrol their kids in dance camp. 

Some doubts before the research

Questions  which came along :   
Would I  speak to a 28 year old and a 45 year old in 
the same way? 
 Does age actually matter? Does gender matter? 
 Could it be a Dad? 
 Do the ages of the kids matter? 

Research 

What do people want to 
LEARN? 
• What are the ages of children that can     

enroll? 

• When do the camps take place? 

• How long have you been doing this? 

• Are my kids safe with you? 

• What equipment do they need, if any? 

• How much are the camps? 

What do people want to 
DO? 
• They want to find the most appropriate 

class for my child 

• They want to read more about the class 

• If a class is full, they want to be notified 

when it opens 

• They want to enroll my child in a camp 

• Want to manage their enrolment for 

multiple children 

Goal

I want to Design an online booking platform for different 
dance camps  around the city from where users can directly  
book a spot for their lil’s one . This will help to increase 
revenue by booking up the dance camp spots and create 
repeated customers and deliver value with every Interaction . 
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