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Social media is becoming a double-edged sword for job seekers
As the lines between personal life and professional brand get blurrier, social
media is becoming a double-edged sword for job seekers. While 73 per cent of
recruiters have hired a candidate through social media (the “good” news), 55 per
cent have reconsidered a candidate based on their social pro iles (66 per cent of
the reconsiderations were negative!).
So here’s what you can do to make sure that your online brand will work in your
favour throughout your job search and beyond:

1) Google yourself now (incognito)
Also referred to as a “vanity search,” this means Googling yourself without Google
using your location, identity or past browsing history to make search results
more relevant. Most browsers will provide this option. In Google Chrome, click
the “Chrome menu” and select “New Incognito Window.” Now, take a close look at
search results. Are there any old photos you don’t want the whole world to see?
What comes up irst? Ideally, you want your professional social pro iles (e.g.

and LinkedIn.

LinkedIn) or website/blog to come up irst. If someone else has the same name as
you, try Googling yourself along with where you live (e.g. “John Smith
Vancouver”) to make sure you are on top of search results. Here's what my vanity
search looks like:

2) Set up Google Alerts (for free)
What if something new comes up in your search results? This is where Google
Alerts comes in handy. By setting up some keywords like your name, Google will
alert you when a new link is indexed.
When setting up Google alerts, don’t just set up your irst and last name. Use
variations, misspellings, etc. Also, if your name is rather common, you can set the
alerts up by region so you don’t get inundated with irrelevant content. Once you
set up the alert, Google will send you an email when new results come up (based
on your preferred frequency). It’s that easy.
Here's what setting up an alert will look like:

3) Check your social networks (and Klout)
For social networks that you may be using for staying in touch with friends and
family, like Facebook, make sure you have checked your privacy settings.
Remember, though, that everything you share online is “public” (and may be used
“against” you).

Make sure you have consistent branding
For other social media channels such as LinkedIn and Twitter that you may be
using for professional purposes, make sure you have consistent branding.
This means that you have the same photo (a professional headshot, hopefully),
bio and creative assets.
Tools like Canva can help you create professional-looking social media headers
and backgrounds (for free) without being (or hiring) a designer.

Check your Klout score
Finally, check your Klout score (it’s also free). Klout will give you a score (from 0
to 100) based on your social media engagement and in luence.
What’s a good Klout score? It depends. Your Klout score may matter more if you're
considering a career in digital communications, for instance. But in general, a
score of 50 or higher is a good benchmark (if you are active, that is).
In addition to your Klout score, look for the topics that come up. These are
generated automatically by Klout based on what you share online (if you do not

see topics, this means your Klout doesn’t have enough data yet). If these topics
aren’t aligned with your niche, then it’s time to rethink the content that you are
sharing on social media. Klout’s personalized content recommendations can help
with this.
Here's part of my Klout pro ile:

Have you tried any of these tips? Do you have any questions on personal branding
for your job search? Ask below! Chances are, if you're job searching, you'll quickly
reap the bene its of strengthening your online brand.

