
  
 

WEST VALLEY WATER DISTRICT 
855 W. Base Line Road, Rialto, CA 92376 
PH: (909) 875-1804   FAX: (909) 875-1849 

 
EXTERNAL AFFAIRS COMMITTEE MEETING 

AGENDA 
 

THURSDAY, MARCH 31ST, 2021 - 6:00 PM 
 
 

NOTICE IS HEREBY GIVEN that West Valley Water District has called a meeting of the 
External Affairs Committee to meet in the District Headquarters, 855 W. Base Line Road, Rialto, 
CA 92376. 
 
On March 4, 2020, Governor Newsom declared a State of Emergency resulting from the 
threat of COVID-19. On September 16, 2021, Governor Newsom signed Assembly Bill No. 
361 into law. Assembly Bill No. 361 amends Government Code section 54953(e) by adding 
provisions for remote teleconferencing participation in meetings by members of a legislative 
body, without the requirements of Government Code section 54953(b)(3), subject to the 
existence of certain conditions. The West Valley Water District adopted a resolution 
determining, by majority vote, that, as a result of the declared State of Emergency, a 
meeting in person would present imminent risks to the health or safety of attendees. 
Accordingly, it has been determined that all Board and Workshop meetings of the West 
Valley Water District will be held pursuant to Assembly Bill No. 361, the Brown Act and will 
be conducted via teleconference. There will be no public access to the meeting venue. 
Members of the public may listen and provide public comment via telephone by calling the 
following number and access code: Dial: (888) 475-4499, Access Code: 840-293-7790 or you 
may join the meeting using Zoom by clicking this link: 
https://us02web.zoom.us/j/8402937790. Public comment may also be submitted via email 
to administration@wvwd.org. If you require additional assistance, please contact the 
Executive Assistant at administration@wvwd.org. 
 
 
BOARD OF DIRECTORS 
 
Director Angela Garcia (Chair) 
Director Channing Hawkins 

 

1. CONVENE MEETING 

2. PUBLIC PARTICIPATION 

The public may address the Board on matters within its jurisdiction.  Speakers are requested to keep their comments to 
no more than three (3) minutes.  However, the Board of Directors is prohibited by State Law to take action on items 
not included on the printed agenda. 

https://us02web.zoom.us/j/8402937790
mailto:administration@wvwd.org
mailto:administration@wvwd.org


 
 

3. DISCUSSION ITEMS 

A. General Updates to the External Affairs Committee. 

 
B. Legislative Report. 

 
C. Social Media Report. 

 
D. Plan of Action. 

 
 

4. ADJOURN 

 

DECLARATION OF POSTING:  
 
I declare under penalty of perjury, that I am employed by the West Valley Water District and 
posted the foregoing External Affairs Committee Agenda at the District Offices on March 
30th, 2022. 

 

       

       Maisha Mesa, Executive Assistant     
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MAY
May 6 - Last day for policy commitees to hear and report to the floor non-fiscal 
bills introduced int their house
May 13 - Last day for policy committees to meet prior May 31
May 20 - Last day of the fiscal committee to hear and report to the Floor bills 
introduced in their house 
May 23-27  - Floor Session Only
May 27 - Last day for bills to be passed out of house of origin
May 31 - Committee meetings may resume 

   

FEBRUARY/MARCH 2022

2022 LEGISLATIVE CALENDAR
FEBRUARYAPRIL

April 7 - Spring Recess begins upon adjournment 
April 18 - Legislature reconvenes from Spring Recess
April 29 - Last Day for policy committees to hear and report to fiscal committees 
fiscal bills introduced in their house 

JUNE
June 15 - Budget Bill must be passed by midnight
June 30 - Last day for a legislative measure to qualify for the Nov 8. General 
Election ballot

JULY
June 1 - Last day for policy committees to meet and report bills. Summer Recess 
begins at the end of this day's season 

AUGUST
August 1 - Legislature Reconvene from Summer Recess
August 12 - Last day for fiscal committees to met and report bills to the Floor 
August 15 - 31 - Floor Session Only
August 25 - Last day to amend bills on the floor
August 31 - Last day for each house to pass bills

SEPTEMBER
September 30 - Last day for Governor to sign or veto bills passed by the 
Legislature.  
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Bill 
Number Title Summary Effects on WVWD Positions

AB 1001
C. Garcia

Environment:
mitigation 
measures for 
air and water 
quality 
impacts: 
environmental 
justice.

The California Environmental Quality Act (CEQA)
requires a lead agency, as defined, to prepare, or cause
to be prepared, and certify the completion of an
environmental impact report on a project that it
proposes to carry out or approve that may have a
significant effect on the environment or to adopt a
negative declaration if it finds that the project will not
have that effect. CEQA also requires a lead agency to
prepare a mitigated negative declaration for a project
that may have a significant effect on the environment
if revisions in the project would avoid or mitigate that
effect and there is no substantial evidence that the
project, as revised, would have a significant effect on
the environment. This bill would authorize mitigation
measures, identified in an environmental impact report
or mitigated negative declaration to mitigate the
adverse effects of a project on air or water quality of a
disadvantaged community, to include measures for
avoiding, minimizing, or compensating for the adverse
effects on that community.

This bill wold require that 
as part of CEQA analysis. 
the potential impacts on 
disadvantage 
communities be clearly 
identified.   Concerns is 
that the bill inhibits local 
flexibility; could reduce 
future mitigation efforts; 
and will significantly 
increase the risk of costly 
and prolonged litigation.

ACWA -Oppose
CSDA - Oppose 
 

AB 1642
Salas

California 
Environmental 
Quality Act: 
water system 
well and 
domestic well 
projects: 
exemption

Current law establishes the Safe and Affordable
Drinking Water Fund in the State Treasury to help
water systems provide an adequate and affordable
supply of safe drinking water in both the near and long
terms. Current law requires the state board to
annually adopt, and update every 3 years, a fund
expenditure plan that contains specified information,
including, but not limited to, a list of water systems
that consistently fail to provide an adequate supply of
safe drinking water. Current law requires the state
board to develop a drinking water needs assessment
to inform the board’s annual fund expenditure plan.
This bill would exempt from CEQA a project that
relates to a well that is part of a water system or to a
domestic well that has been designated by the state
board as high risk or medium risk in the state board’s
drinking water assessment and that is designed to
mitigate or prevent a failure of the well or the
domestic well that would leave residents that rely on
the well, the water system to which the well is
connected, or the domestic well without an adequate
supply of safe drinking water. The bill would require a
lead agency that determines that a project is exempt
from CEQA pursuant to these provisions to file a
notice of exemption with the Office of Planning and
Research and the county clerk, as provided.

Exempts from CEQA a 
project that relates to a 
well that is part of a 
water system or to a
domestic well designated 
high risk or medium risk 
and that is designed to 
mitigate or prevent a 
failure of the well or the 
domestic well that would 
leave residents that rely 
on the well without an 
adequate supply of safe 
drinking water. The bill 
would require a lead 
agency that determines 
that a project is exempt 
from CEQA to file a 
notice of exemption with 
the Office of Planning 
and Research and the 
county clerk. 

ACWA - Favor 
CSDA - Not Yet 
Considered

FEBRUARY/MARCH 2022
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Bill 
Number

Title Summary Effects on 
WVWD

Positions

AB 2016
Bauer-Kahan

State Water 
Resources 
Control Board: 
desalination 
plant: feasibility 
study

Would require the State Water Resources Control
Board to undertake a comprehensive feasibility
study of the potential impact of desalination plants
within the state, as specified. The bill would
authorize the board to contract with an educational
institution, as defined, or related organization to
conduct the feasibility study. The bill would require
the board to prepare and present to the
Legislature, on or before January 1, 2025, a
prescribed report about the feasibility study. The
bill would authorize the board to seek a one time
extension of up to one year to complete the
feasibility study, as specified. 

Diversifying the 
state’s water supply 
portfolio with 
desalination could 
improve water supply 
reliability and the 
ability to withstand 
drought conditions.   

ACWA - Favor if 
Amended 
CSDA – Not Yet 
Considered 

AB 2142
Gabriel

Income taxes: 
exclusion: turf 
replacement 
water 
conservation 
program

The Personal Income Tax Law and the Corporation 
Tax Law, in conformity with federal income tax 
law, generally defines "gross income" as income 
from whatever source derived, except as 
specifically excluded, and provides various 
exclusions from gross income. Current law 
provides an exclusion from gross income for any
amount received as a rebate or voucher from a 
local water or energy agency or supplier for the 
purchase or installation of a water conservation 
water closet, energy efficient clothes washers, and 
plumbing devices, as specified. This bill would, for 
taxable years beginning on or after January 1, 
2022, and before January 1, 2027, under both of 
these laws, provide an exclusion from gross 
income for any amount received as a rebate, 
voucher, or other financial incentive issued by a 
local water agency or supplier for participation in a
turf replacement water conservation program.

This bill is sponsored 
by the Association of 
California Water 
Agencies (ACWA), and 
would provide a 
personal income tax 
exclusion for turf 
removal, rebates, 
voucher or other 
financial incentive 
issued by a local water 
agency.  This bill will 
apply for taxable years 
beginning on or after 
January 1, 20022 and 
before January 1, 
2027. 

ACWA – Support 
(Sponsored) 
CSDA – Support 

FEBRUARY/MARCH 2022
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Bill 
Number

Title Summary Effects on 
WVWD

Positions

AB 2247
Bloom

PFAS products: 
disclosure: 
publicly 
accessible 
reporting 
platform 

Current law, beginning January 1, 2025, prohibits 
the manufacture, sale, delivery, hold, or offer for 
sale in commerce of any cosmetic product that 
contains any of several specified intentionally 
added ingredients, including perfluoroalkyl and 
polyfluoroalkyl substances (PFAS), except under 
specified circumstances. This bill would require 
the Department of Toxic Substances Control to 
work with the Interstate Chemicals Clearinghouse 
to establish, on or before January 1, 2024, a 
publicly accessible reporting platform to collect 
information about PFAS and products or product 
components containing regulated PFAS, as 
defined, being sold, offered for sale, distributed, or 
offered for promotional purposes in, or imported 
into, the state. The bill would require, on or before 
March 1, 2024, and annually thereafter, a 
manufacturer, as defined, of PFAS or a product or 
a product component containing regulated PFAS 
that is sold, offered for sale, distributed, or offered 
for promotional purposes in, or imported into, the 
state to register the PFAS or the product or 
product component containing regulated PFAS, 
and specified other information, on the publicly 
accessible reporting platform.

This bill would require 
manufactures of PFAS 
to register the PFAS or 
product or products 
containing FPAS sold or 
imported to California 
publicly accessible 
reporting platform. 

ACWA - Favor
CSDA – Not Yet 
Considered

AB 2449
Rubio 

Open meetings: 
local agencies: 
teleconferences.

Current law, until January 1, 2024, authorizes a 
local agency to use teleconferencing without 
complying with specified teleconferencing 
requirements in specified circumstances when a 
declared state of emergency is in effect, or in 
other situations related to public health. This bill 
would authorize a local agency to use 
teleconferencing without complying with those 
specified teleconferencing requirements if at least 
a quorum of the members of the legislative body 
participates in person from a singular location 
clearly identified on the agenda that is open to the 
public and situated within the local agency’s 
jurisdiction. The bill would impose prescribed 
requirementsfor this exception relating to notice,
agendas, the means and manner of access, and 
procedures for disruptions. The bill would require 
the legislative body to implement a procedure for 
receiving and swiftly resolving requests for 
reasonable accommodation for individuals with 
disabilities, consistent with federal law.

This bill, sponsored by 
Three Valleys Municipal 
Water District makes 
changes to remote 
meetings held pursuant 
to the Brown Act.  In 
contrast to AB 361 (R. 
Rivas, 2021), this bill 
does not specifically 
apply to emergency 
circumstances; this bill 
does not require 
theadoption of 
emergency resolutions. 

ACWA - 
Support/Ammend
CSDA – Not Yet 
Considered 
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Bill 
Number Title Summary Effects on WVWD Positions

SB 45
Portantino

Short-lived 
climate 
pollutants: 
organic waste 
reduction 
goals: local 
jurisdiction 
assistance

Current law requires the Department of Resources
Recycling and Recovery, in consultation with the State
Air Resources Board, to adopt regulations to achieve
the organic waste reduction goals established by the
state board for 2020 and 2025, as provided. Current
law requires the department, no later than July 1,
2020, and in consultation with the state board, to
analyze the progress that the waste sector, state
government, and local governments have made in
achieving these organic waste reduction goals. This bill
would require the department, in consultation with
the state board, to provide assistance to local
jurisdictions, including, but not limited to, any funding
appropriated by the Legislature in the annual Budget
Act, for purposes of assisting local agencies to comply
with these provisions, including any regulations
adopted by the department.

This bill was amended 
1/3/22 from bond 
package to bill to provide 
assistance to local 
jurisdictions on organics 
waste. 

ACWA - Not 
Yet Considered 
CSDA – Watch 

SB 222
Dodd

 

Water 
Affordability 
Assistance 
Program 

Would establish the Water Rate Assistance Fund in
the State Treasury to help provide water affordability
assistance, for both drinking water and wastewater
services, to low-income ratepayers and ratepayers
experiencing economic hardship in California. The bill
would require the Department of Community Services
and Development to develop and administer the
Water Rate Assistance Program established by the bill.

This bill would establish a 
water rate assistance 
fund to provide 
assistance for low-income 
ratepayers and 
ratepayers experiencing 
economic hardship. The 
Department of 
Community Services and 
Development will 
administer the Water 
Rate Assistance Program 
established by the bill. 
Challenges to the bill is 
that measure does not 
contemplaterobust 
stakeholder or public 
participation, it does not 
cap program costs 
beyond administrative 
costs and among many 
other technical 
challenges, may 
overburden already 
struggling system with 
mandates.

ACWA – Oppose 
Unless Amended 
CSDA – Oppose 
Unless Amended

FEBRUARY/MARCH 2022
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Bill 
Number Title Summary Effects on WVWD Positions

SB 230 
Portantino

State Water 
Resources 
Control Board: 
Constituents of 
Emerging 
Concern 

Would require the State Water Resources Control
Board to establish, maintain, and direct a dedicated
program called the Constituents of Emerging Concern
in Drinking Water Program for 5 years to assess the
state of information and recommend areas for further
study on, among other things, the occurrence of
constituents of emerging concern (CEC) in drinking
water sources and treated drinking water. The bill
would require the state board to convene, by an
unspecified date, the Science Advisory Panel for 3
years to review and provide recommendations to the
state board on CECs for further action, among other
duties. The bill would require the state board to
provide a final report to the Legislature by June 1,
2026, on the work conducted by the panel.

This bill would require 
Requires the State Water 
Resources Control Board 
to establish, maintain, and 
direct, a dedicated 
program called the 
Constituents of Emerging 
Concern in Drinking 
Water Program for a 
specified number of years 
to assess the state 
ofinformation and 
recommend areas for 
further study on, among 
other things, the 
occurrence of 
Constituents of Emerging 
Concern in drinking water 
sources and treated 
drinking water, relates to 
appropriation.

ACWA – Favor
CSDA – Support 

SB 1157
Hertzberg

Urban water 
use 
objectives: 
indoor 
residential 
water use 

Current law requires the Department of Water
Resources, in coordination with the State Water
Resources Control Board, and including collaboration
with and input from stakeholders, to conduct
necessary studies and investigations and authorizes
the department and the board to jointly recommend
to the Legislature a standard for indoor residential
water use. Current law, until January 1, 2025,
establishes 55 gallons per capita daily as the standard
for indoor residential water use. Existing law
establishes, beginning January 1, 2025, the greater of
52.5 gallons per capita daily or a standard
recommended by the department and the board as the
standard for indoor residential water use, and
beginning January 1, 2030, establishes the greater of
50 gallons per capita daily or a standard recommended
by the department and the board as the standard for
indoor residential water use. This bill would eliminate
the option of using the greater of 52.5 gallons per
capita daily and the greater of 50 gallons per capita
daily, as applicable, or a standard recommended by the
department and the board as the standard for indoor
residential water use.

This bill as introduced, 
includes the proposed 
indoor residential water 
use standards 
recommended by the 
Department of Water 
Resources that was 
proposed in AB 1434. 
This bill would lower the 
indoor water use from 
52.5 gallons per capita 
daily (gpcd) to 47 gpcd 
beginning January 1, 
2025, and from 50 gpcd 
to 42 gpcd beginning 
January 1, 2030

ACWA – Oppose 
Unless Amended 
CSDA – Not Yet 
Considered 

FEBRUARY/MARCH 2022
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FEBRUARY/MARCH 2022

GOVERNMENT OUTREACH 

Letters

 2/23 - Comment letter to the EPA regarding the proposed cleanup plan for Mid- Basin Area
3/17 - Thank you letter to Congresswoman Norma Torres regarding the $2 million funding for the 
Bloomingtin Alleyway Project 

Outreach

2/16 - Upper Santa Ana River Water Forum 
2/17 - ACWA Quaterly Committee Forum - Water Quality Committee
2/17 - ACWA Quarterly Committee  Forum- Communications Committee 
2/18 - ACWA State Legislative Committee
2/23 - NSDC Webinar: Infrastructure Investment & Jobs Act Overview
2/23 - Public Meeting: LIHWAP Draft Program Guidelines 
2/28 - 3/2 - Washington D.C. Advocacy Trip 
3/10 - ACWA 2022 Virutal Legislative Symposium 
3/14 - BTAC Conservation Special Meeting 
3/17 - IE Workgroup Meeting  

7
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TO:  Rickey Manbahal, General Manager 
  Naseem Farooqi, Public Affairs Manager 
  Socorro Pantaleon, Government and Legislative Affairs Analyst 
  West Valley Water District 
 
FROM: Jamie Jones 
  Jamie.jones@davidturch.com 
  202-543-3744 
 
DATE:  March 8, 2022 
 
RE:  February 2022 Report 
 
 

• Advocacy Trip -- Coordinated and organized upcoming WVWD Washington, DC 
advocacy trip for February 28 to March 4.  Setting up meetings with the following 
congressional, agency and associations: Representatives Norma Torres, Pete Aguilar, Ken 
Calvert, Jay Obernolte, Grace Napolitano, Senator Dianne Feinstein, Senator Alex Padilla, 
Bureau of Reclamation, Environmental Protection Agency, Department of Labor’s 
Employment and Training Administration and the American Water Works Association.  
Also pursuing meeting requests with the office of Representative Mark Takano and the 
Congressional Black Caucus Foundation.  Meetings will be in-person and, in some cases, 
virtual. 

 
• USBOR Grant Notice -- Transmitted Bureau of Reclamation’s WaterSMART Small 

Scale Water Efficiency Projects grant announcement to District staff.  Application deadline 
is April 28, 2022.  Award ceiling is $100,000. Reclamation will provide funding for small-
scale on-the-ground water efficiency projects which seek to implement work identified in 
the applicant’s water planning efforts.  Example projects include, but are not limited to, 
canal lining/piping, Municipal metering, irrigation flow measurement, Supervisory Control 
and Data Acquisition and Automation (SCADA), landscaping irrigation measure, high 
efficiency indoor appliances and fixtures, upgrades to commercial cooling systems to 
improve water use efficiency and other projects that are similar. 

 
• EPA Grant Notice -- The U.S. Environmental Protection Agency is soliciting 

applications to reduce lead in drinking water in disadvantaged communities through full 
lead service line replacements and/or treatment improvements or facility remediation in 
schools and child care facilities.  Application deadline: April 19, 2022.  Award ceiling is 
$10,000,000.  Funding is from the Invest in Infrastructure and Jobs Act (IIJP), also known 
as the Bipartisan Infrastructure Law. The goal of these projects is to address conditions 
that contribute to increased concentrations of lead in drinking water in disadvantaged 
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communities. The lead reduction projects should proceed to implementation upon award. 
The proposed projects support the EPA’s Strategic Plan for Fiscal Year (FY) 2022 – 2026, 
Goal 5: Ensure Clean and Safe Water for All Communities., Objective 5.1: Ensure Safe 
Drinking Water and Reliable Water Infrastructure. The EPA’s Strategic Plan is available 
at https://www.epa.gov/system/files/documents/2021-10/fy-2022-2026-epa-draft-
strategic-plan.pdf. National Priority Areas identified in this announcement are for: (1) 
Reduction of Lead Exposure in the Nation’s Drinking Water Systems through Full Lead 
Service Line Replacements and Treatment Improvements and (2) Reduction of Children’s 
Exposure to Lead in Drinking Water at Schools and Child Care Facilities. Assisting 
drinking water systems, schools, child care facilities, and communities nationwide to 
remediate sources of lead in their drinking water to minimize lead exposure is a key 
priority for the Agency. 

 
• USBOR Grant Notice – Shared with WVWD staff the WaterSMART Applied Science 

Grants which provides support for priorities identified in Presidential Executive Order 
(E.O.) 14008: Tackling the Climate Crisis at Home and Abroad and aligned with other 
priorities, such as those identified in E.O. 13985: Advancing Racial Equity and Support 
for Underserved Communities Through the Federal Government.  Application Deadline: 
April 14, 2022. Award Ceiling: $200,000. Applied Science projects support the goals of 
the Interagency Drought Relief Working Group established in March 2021 and the 
National Drought Resiliency Partnership.   The objective of this NOFO is 
to invite eligible non-Federal entities to leverage their money and resources by 
cost sharing with Reclamation on applied science projects (Project) to improve access to 
and use of hydrologic data as well as to develop and improve water management tools 
and improve modeling and forecasting capabilities. Results from these projects will be 
used by water managers to increase water supply reliability, provide flexibility in water 
operations, and improve water management. Project results must be readily applicable by 
water managers—resulting in tools and information that can be used to support: water 
supply reliability, water delivery management, water marketing activities, drought 
management activities, conjunctive use of ground and surface water, water rights 
administration, ability to meet endangered species requirements, watershed 
health, conservation and efficiency, and other water management objectives.  

• https://www.usbr.gov/watersmart/appliedscience/index.html 
 

• EPA Proposed 2022 Clean Water Act Financial Capability Assessment Guidance for 
Public Comment --  Shared the EPA’s Proposed 2022 Clean Water Act (CWA) Financial 
Capability Assessment (FCA) Guidance for public comment. The proposed guidance 
outlines strategies for communities to support affordable utility rates while planning 
investments in water infrastructure that are essential for CWA implementation. The 
guidance supports water affordability while ensuring that wastewater utilities can take vital 
steps to improve wastewater management.The FCA Guidance is used by municipalities 
when devising plans to dramatically reduce discharges from Combined Sewer Systems. 
During that process, municipalities and EPA negotiate schedules with specific timeframes 
for implementation. The Proposed 2022 FCA Guidance describes the financial information 
and formulas the agency intends to use to assess the financial resources a community has 
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available to implement control measures and timeframes associated with implementation. 
Once finalized, EPA intends for the Proposed 2022 FCA to replace the 1997 FCA Guidance 
to evaluate a community’s capability to fund CWA control measures in both the permitting 
and enforcement context. The 2022 FCA will also supplement the public sector sections of 
the 1995 WQS Guidance to assist states and authorized tribes in assessing the degree of 
economic and social impact of potential WQS decisions. The guidance document is not 
legally binding and is intended only to provide clarity to the public regarding existing 
requirements under the law or agency policies. EPA is accepting public comment until 60 
days after publication in the Federal Register. For more information about the Proposed 
2022FCA,visit:  
https://www.epa.gov/waterfinancecenter/financial-technical-assistance-and-tools-water-
infrastructure#affordability. 

 
• USBOR Grant Notice -- WaterSMART Drought Response Program: Drought 

Contingency Planning Grants for Fiscal Year 2022.  Application deadline: April 14, 2022.  
Award Ceiling: $200,000 Applicants must be in one of the following states: Arizona, 
California, Colorado, Hawaii, Idaho, Kansas, Montana, Nebraska, Nevada, New Mexico, 
North Dakota, Oklahoma, Oregon, South Dakota, Texas, Utah, Washington, and 
Wyoming.To be eligible under this NOFO, applicants must participate in a technical 
consultation with Reclamation Drought Coordinator prior to development of a proposal. 
During this technical consultation, the Reclamation Drought Coordinator will discuss 
Drought Response Program objectives, the six required elements of a drought plan or plan 
update, planning steps, and eligible tasks. The technical consultation will provide interested 
applicants an opportunity to ask questions about the Drought Response Program and ensure 
that there is a clear understanding of program requirements. 
 

• Notified WVWD staff that on April 4, 2022, the federal government will transition from 
the use of the DUNS Number to a new SAM.gov Unique Entity ID (UEI,) which will be 
required to apply for and receive federal awards. If WVWD is registered in SAM.gov, then 
you’ve already been assigned a new Unique Entity ID.  If not, your entity must register 
with SAM.gov in order to be eligible to apply for federal grants and receive federal awards. 
For more information, go to the FAQ page available via SAM.gov 

 
• Spoke with Grayford Payne, Deputy Commissioner for Policy, Administration, and Budget 

at the Bureau of Reclamation regarding WVWD’s interests in WaterSMART grants. 
 

• EPA/US Conference of Mayors Webinar  -- Participated in a USCM’s sponsored EPA 
webinar in which the focus was on hearing how EPA plans to make the financial assistance 
for water and sewer utilities appropriated in the Infrastructure Investment and Jobs Act 
(IIJA) available to public entities. The IIJA appropriated more than $7 billion in funding 
to EPA and the States to spend in Fiscal Year 2022 on loan and grant programs to 
modernize utility infrastructure and, importantly, to begin replacing the approximately 10 
million lead service lines in housing units in America. Speakers from the EPA included: 
Bruno Pigott, Office of Water Deputy Administrator, and Wendi Wilkes, Senior Advisor 
to Assistant Administrator Radhika Fox, Office of Water. 
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• Water Resources Development Act Reauthorization Call for Projects -- Shared with 
WVWD staff a congressional call for projects for submission to the House Transportation 
and Infrastructure Committee in the Water Resources Development Act reauthorization 
bill.  WRDA is an authorization bill for U.S. Army Corps of Engineers related projects.  
WRDA is an authorization bill only – not a funding bill.  Corps project must normally be 
authorized first through WRDA before they can be funded through the annual 
Appropriations process.  Representative Torres and Aguilar are accepting projects for 
review under a very tight deadline. WRDA projects cover things like feasibility studies, 
environmental infrastructure projects, flood control,  modifications of previous 
authorizations, etc.   

 
The Water Resources Development Act (WRDA) is a comprehensive water resources 
development law enacted, on a bipartisan basis, in each of the last four Congresses. 
Specifically, WRDA authorizes studies and projects within the U.S. Army Corps of 
Engineers (Corps) Civil Works mission areas, including navigation, flood damage 
reduction, hurricane and storm damage reduction, shoreline protection, and ecosystem 
restoration. Through WRDA legislation, Congress also provides the Corps with authority 
to address water supply needs through water and wastewater treatment projects to cities, 
agriculture, and industry, to aid in the production of hydropower, to manage a national 
recreation program, and to address local environmental infrastructure needs. 
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California Department of Water Resources 

Historically Dry Conditions Impact Planned State Water Project Deliveries

The Department of Water Resources (DWR) announced it must reduce the State Water Project
allocation to 5 percent of requested supplies for 2022. DWR previously set the allocation at 15
percent but a historically dry January and February, with no significant storms forecast for
March, requires a reduction in the allocation to conserve available water supply. In addition to
the 5 percent allocation, DWR will also provide any unmet critical health and safety needs of the
29 water agencies that contract to receive State Water Project supplies.

In a letter to the State Water Contractors earlier this month, DWR Director Nemeth stressed the
need for proactive conservation measures now to prepare for ongoing extreme dry conditions.
DWR will make its next assessment of the State Water Project allocation following the next
snow survey on April 1. A final allocation for the water year is typically announced in May or
June.

The lack of significant precipitation in January and February has resulted in falling reservoir
levels and reduced snowpack. As of March 18th, statewide reservoir levels are about 70 percent
of average. The statewide Sierra snowpack has fallen to 55 percent of average for this date,
most of that snow coming from heavy snowstorms in December.
As the state prepares for a third dry year, DWR will preserve as much storage as possible in Lake
Oroville, the State Water Project’s largest reservoir. Water releases from Lake Oroville will be
prioritized to maintain Delta water quality, protect endangered species, and meet senior water
right needs.

Also today, DWR, along with its federal partners at the U.S. Bureau of Reclamation, will submit a
revised application for a Temporary Urgency Change Petition (TUCP) for operations from April 1
to June 30. The petition will seek flexibility for the State Water Project and the Central Valley
Project to release less water into the Delta through June 2022 to conserve limited stored water
in Shasta, Oroville and Folsom reservoirs. DWR and Reclamation had previously submitted a
TUCP application for earlier in the year. However, December storms made that application
unnecessary, and it was withdrawn. This new application is necessary due to dramatically
changing conditions and covers modified dates and operational requests. 

Additionally, DWR is planning to refill the notch in the Emergency Drought Salinity Barrier in the
Delta. Crews created a notch in the barrier in January to allow for fish passage and boat traffic
during the winter. Work will begin on April 1 to fill in the notch, with completion by April 15.
The barrier reduces the amount of saltwater intrusion into the Delta, allowing for reduced flows
from upstream reservoirs to conserve water supply. The barrier is expected to remain in place
until November 30, 2022.
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FEBRUARY/MARCH 2022

Statewide Snowpack Falls Well Below Average Following Consecutive Dry Months

The Department of Water Resources (DWR), conducted the third snow survey of the season at
Phillips Station. Following a January and February that will enter records as the driest documented
in state history, the manual survey recorded 35 inches of snow depth and a snow water equivalent
of 16 inches, which is 68 percent of average for this location for March. The snow water
equivalent measures the amount of water contained in the snowpack and is a key component of
DWR’s water supply forecast. Statewide, the snowpack is 63 percent of average for this date.
Although early season storms helped alleviate some drought impacts, a lack of storms in January
and February heightens the need for conservation. The Governor has asked all Californians to cut
back water use at least 15 percent compared to 2020 levels. Regionally, the Northern, Central, and
Southern Sierra snowpacks are all standing just above 59 percent to 66 percent of average for this
date, impacting watersheds across the state.

DWR has increased its efforts to improve climate and runoff forecasting by strengthening its
collaborations with partner agencies investing in proven technologies to improve data collection
and hydrologic modeling. This includes efforts at the Central Sierra Snow Lab where DWR and its
partners regularly test new equipment and sensors to maximize performance when measuring the
state’s snowpack. Forecast improvements and monitoring enhancements increase the reliability of
data used to inform water managers about flood risks, allowing opportunities to create more
storage in reservoirs ahead of big storms while also ensuring water supply reliability in periods of
dry or drought conditions. 

Current water conditions are now available in real time at California Water Watch, a new website
launched by DWR. This website will help Californians see their local hydrological conditions,
forecasts, and water conditions down to their address or their local watershed. The site presents
data from a variety of sources and allows the public to obtain a quick snapshot of local and
statewide water conditions.
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FEBRUARY/MARCH 2022

Governor Newsom’s Administration Boosts State Funding for Drought Emergency

After California recorded its driest January and February in more than 100 years of records in
the Sierra Nevada, Governor Gavin Newsom’s administration is spending an additional $22.5
million to respond to the immediate drought emergency. The additional $22.5 million allocation
includes more funding for the Department of Water Resources, State Water Resources Control
Board and the California Department of Food and Agriculture. 
 
More than a third of the money – $8.25 million – will be used to increase outreach efforts to
educate Californians on water conservation measures and practices. The funds requested are
part of a comprehensive effort by the Newsom Administration to increase water conservation.

11
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FEBRUARY/MARCH 2022

STATE DROUGHT CONDITIONS  
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Date Activity Time Location Description

April 14, 2022 Fontana Chamber 
of Commerce: 
Assemblymember 
James Ramos 

11:30 a.m.  Monthly chamber meeting, 
networking opportunity.

April 16, 2022 Easter Extravaganza 
& Pet Vaccination

11:30 a.m. Fleming Park 
525 La Cadena 

Dr.  

Colton Community Department
will be hosting a fun family event
that enable families to share
experience and celebrate as a
community,  

April 18 - 22, 
2022

Earth Week 
Celebration

 Online  WVWD is celebrating Earth Day
with a week of events: school
outreach, virtual water tour,
landscape class. 

April 19, 2022 State of the Water 
District 

 Online WVWD yearly update to the 
community regarding 
accomplishments and future 
projects.  

April 20, 2022 WVWD Landscape 
Class (Virtual):
Planting and caring 
for the native 
garden (pollinators) 
- English 

6:00 p.m. Online, Zoom Online Community Workshop.  

April 27, 2022 WVWD Landscape 
Class (Virtual):
Planting and caring 
for the native 
garden (pollinators) 
 - Spanish

6:00 p.m. Online, Zoom Online Community Workshop.

FEBRUARY/MARCH 2022

SAVE THE DATE!  

13

5.1.a

Packet Pg. 21



Date Activity Time Location Description

May 3 - 5, 2022 ACWA 2022 Spring 
Conference 

 Sacramento, CA Program offerings include 
statewide issue forums, 
roundtable talks, and region 
discussions along with sessions 
covering a wide range of topics 
including water management, 
innovation, public 
communication, affordable 
drinking water, energy, finance, 
federal forum, and more! 

May 17 - May 18
2022

2022 Special 
 Districts Legislative 
Days 

 Sacramento, CA California Special Districts (CSDA)  
is hosting Special Districts
Legislative Days that will focus on
policy issues that effect Special
Districts.

May 20 -22, 2022 Inland Solar 
Challenge (ISC) 

TBD Yucaipa 
Regional Park 

33900 Oak Glen 
Rd, Yucaipa, CA 

92399
 

The ISC gathers high school
students from across the Inland
Empire to build and race sixteen
foot boats equipped with solar
technology. WVWD sponsors
Rialto High School 

May 31, 2022 Memorial Day 
Tribute

10:00 a.m. 
- 1:00 p.m.

Rialto 
Park Cemetery 
200 N. Willow 

Ave., Rialto 
 

City of Rialto will be hosting a
Memorial Day Tribute

FEBRUARY/MARCH 2022

SAVE THE DATE!  
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Channel No. of 
Followers Posts per Period Impressions/Reach Engagement

Facebook 1,019 13 1,402 278

Instagram 999 10 1,188 54

LinkedIn 106 4 1,570 200

Twitter 375 9 2,006 56

FEBRUARY 2022

ANALYTICS

TOP 3 POSTS FROM 2/1 - 2/28
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FEBRUARY 2022

FACEBOOK

TOP POSTS BY SOCIAL MEDIA PLATFORM

1.WVWD Board Secretary Peggy Asche recently celebrated 40 years as part of the WVWD family. During
that time, she has gained experience in many departments, transitioning from positions in billing to
customer service and engineering. With each promotion, she has gained the expertise that contributes to
not only the success of her role as board secretary, but to that of WVWD. Congratulations on this
astounding milestone and thank you for your many years of dedicated service, Peggy!

2. Today, we’re recognizing our amazing team of women at WVWD for International Women and Girls in
Science Day.

3. At West Valley Water District, we care about the health and well-being of our employees. Today, we
encouraged WVWD staff to participate in #WearRedDay, a day to raise awareness and provide resources
to manage heart health. Team members wore their favorite red attire to raise awareness about the
dangers of heart disease and snacked on healthy goodies to promote heart-healthy eating practices.
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FEBRUARY 2022

INSTAGRAM

1. Congratulations to #WVWD Board Secretary Peggy Asche for recently celebrating 40 years of 
service. Your time and dedication to the ratepayers we serve has not gone unnoticed. From all of us to 
you, thank you. #WomenInWater

2. West Valley Water District is pleased to announce the appointment of Kelvin Moore to the WVWD 
Board of Directors. As a proud member of our community, Director Moore will utilize his years of 
public service to represent the ratepayers of Division 3. #MyWVWD

 3. It’s International Day of Women and Girls in Science. Check out our amazing team! @idwgis 
 #WomenInSTEM #WomenInWater

TOP POSTS BY SOCIAL MEDIA PLATFORM

5.2.a

Packet Pg. 26

https://www.instagram.com/explore/tags/wvwd/
https://www.instagram.com/explore/tags/womeninwater/
https://www.instagram.com/explore/tags/mywvwd/
https://www.instagram.com/idwgis/
https://www.instagram.com/explore/tags/womeninstem/
https://www.instagram.com/explore/tags/womeninwater/


1. West Valley Water District Board Secretary and longest-serving employee Peggy Asche recently 
celebrated 40 years of service to the District. Throughout her extensive career at WVWD, Peggy has 
held positions in billing, customer service and engineering. With each promotion, she has gained a 
wealth of expertise that has not only contributed to her success as board secretary, but to that of the 
District.As both a seasoned employee and a ratepayer, Peggy’s knowledge and insights are an 
invaluable resource to her coworkers, WVWD ratepayers and the communities we serve. 
Congratulations, Peggy on this astounding milestone and thank you for your years of dedication to our 
team.

2. West Valley Water District is pleased to announce the appointment of Kelvin Moore to the WVWD 
Board of Directors. As a proud member of our community, Director Moore will utilize his years of 
public service to represent the ratepayers of Division 3.

3. Happy National Engineers Week! We’re recognizing the dedication of WVWD engineers for their 
contributions in creating and maintaining our water infrastructure. Together, we will continue to 
provide our ratepayers with safe, high quality and reliable water.

LINKEDIN

TOP POSTS BY SOCIAL MEDIA PLATFORM
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TWITTER

1. It's #TipTuesday! Leaks causing water waste can be eliminated by regularly maintaining your 
home, making simple fixes and upgrading to water-efficient fixtures. Not only will these actions 
help conserve water, it can save you money. For more tips, visit http://wvwd.org/conservation 
 pic.twitter.com/eawSry9qOx

2. Happy #NationalEngineersWeek! We’re recognizing the dedication of WVWD engineers for 
their contributions in creating and maintaining our water infrastructure. Together, we will 
continue to provide our ratepayers with safe, high quality and reliable water. #CareersinWater 

3. It’s #Twosday! And we couldn’t let the day go by without providing you with a two-for-one tip! 
How are you saving water TWOday? #TipTuesday

FEBRUARY 2022

TOP POSTS BY SOCIAL MEDIA PLATFORM
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Insights

This month, our social media content highly 
reflected recognizing our West Valley Water 
District staff and board members. During the 28
day period, our follower count increased across 
all of our social media platforms. In addition, 
our content is beginning to get noticed by 
industry leading associations such as ACWA. 
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PUBLIC AFFAIRS DEPARTMENT 
PLAN OF ACTION

March 30, 2022
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Plan Highlights
Over the next several months, the West Valley Water District Public Affairs
Department will focus on strengthening communication between the
organization and its ratepayers. 

Our communications efforts will focus on: 

Goals

Increase community engagement by regularly attending community
events and meetings.

Offer ratepayers quarterly water education workshops.

Collaborate with the customer service department to increase social
media followers and engagement.

Identify, attend and host community groups (i.e. book clubs and
student groups) to provide them with water education and resources
that encourage lifelong water conservation habits.

Set up a “Little Free Library” outside of the customer service lobby to
promote greater community engagement. 

Create a high-efficiency landscaping contest for February of 2023.

Identify and engage a second school for an Inland Solar Challenge
sponsorship in 2023.

Community Outreach & Public Affairs:

 

1
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Submit board-approved letters to relevant officials and government
organizations regarding legislative or policy priorities under consideration.

Attend relevant city council meetings to provide updates to board
members and staff.

Increase engagement with ACWA and other water-industry and policy-
related organizations to increase WVWD legislative influence.

Join ACWA’s communication, federal affairs and state legislative affairs
committees.

Government & Legislative Affairs:
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Infrastructure: West Valley Water District will continue to invest in our
communities by improving water infrastructure to accommodate the needs of
our growing population. 

Sustainability/Conservation: West Valley Water District encourages water
sustainability and conservation awareness to instill lifelong habits that help
reduce water consumption and bills.

Advocacy: West Valley Water District engages with federal, state and local
officials to advocate on behalf of the community and secure funding for local
infrastructure, priorities and projects.

Community Engagement: West Valley Water District is building on its efforts
to engage the community both online and in-person and make every resource
available to the public. 

Job Opportunities: West Valley Water District will continue to create local
career opportunities and apprenticeship programs that help sustain a regional
pipeline of qualified water industry professionals.

Core Messages

3
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Department Events
 

April

4
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Date(s): April 18 – 22
Event: Earth Week
Event Lead(s): Mary Jo Hartley
Core Message: Sustainability/Conservation
Objective: WVWD will celebrate Earth Week with a series of events focused
on increasing water conservation awareness. WVWD will provide educational,
conservation awareness resources for ratepayers and community youth and
also publish social media posts that highlight the importance of WVWD
employees’ work and facilities. WVWD will also hold an Earth Week video
contest to generate pro-conservation social media content. 
Target Audience: K-6 students and teachers, ratepayers
Outreach: WVWD will send letters to elementary school principals in each
district to solicit greater participation in WVWD events. WVWD will also publish
social media posts targeted towards ratepayers to promote events and water-
saving measures.
Campaign: In late March, WVWD will send a letter to local school principals
and follow up with in-person visits to each school for face-to-face discussions.
After these discussions, WVWD will deliver educational kits and consent forms
to participating schools. In addition to the in-person classroom activities,
WVWD will conduct a video contest and ask students to submit a 15-second
video that describes the importance of water conservation. From the student
submissions, WVWD will select the three best entries and award them with
$50 Target store gift cards. WVWD will also recognize the winners at a board
meeting and feature them on the agency’s social media accounts. WVWD will
also select and highlight some of the submissions on social media platforms
for later WVWD events. 

5
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April

Date(s): April 19
Event: State of the Water District
Event Lead(s): Naseem Farooqi
Core Message: Community Engagement
Objective: WVWD will provide ratepayers and the public with an annual
update on WVWD developments over the past year and on future projects and
programs.
Target Audience: Ratepayers and the local public. 
Outreach: WVWD will inform ratepayers of the live-streamed event via a news
release, social media posts and an article in the April WVWD newsletter. 
Campaign: WVWD will publish social media posts, send mail to ratepayers,
include an article in the April newsletter and issue a news release to notify the
media. 
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April

Date(s): April 20 (English), April 27 (Spanish)
Event: Virtual Landscape Class #1
Event Lead(s): Scott Olson
Core Message: Sustainability/Conservation
Objective: WVWD will provide this free class to ratepayers to increase
awareness for Earth Day, WVWD activities and water efficient landscaping.
Target Audience: Ratepayers 
Outreach: WVWD will place advertisements on local city TV channels (i.e.
KFON and Rialto Network),  publish social media posts and include an article in
the April newsletter. 
Campaign: WVWD will initially market the landscaping classes in the April
newsletter. WVWD will design and issue digital flyers for the classes and send
them to the aforementioned TV stations. WVWD will also use the flyers to
produce social media posts for Facebook, Instagram and Twitter. If funding is
available, WVWD will also promote the social media posts as targeted
advertisements. WVWD will also issue a link to allow ratepayers to register for
the event via EventBrite and provide incentives for participation through a
raffle with prizes. 
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May

Date(s): May 12
Event: WVWD Career Fair Open House 
Event Lead(s): Mary Jo Hartley
Core Message: Job Opportunities
Objective: WVWD will host a career fair open house to encourage local high
school sophomores and juniors with a STEM background to consider careers in
the water industry. This opportunity will allow students to interact with and
learn from WVWD staff. 
Target Audience: Local high school sophomore and juniors 
Outreach: WVWD will send letters and emails to high school principals and
teachers, school board members and superintendents within district
boundaries to secure school participation for the event. 
CampaiIn the weeks leading up to the event, WVWD will publish social media
posts on Facebook, LinkedIn, Twitter and Instagram and tag participating
schools to raise student awareness. WVWD will issue a media advisory that
includes a list of the confirmed, participating schools to secure local media
coverage for the event. WVWD will also collect videos and photos from the
event for future social media posts promoting water industry careers. After the
event, WVWD will publish an article in the June newsletter and social media
posts about the event. 
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May

Date(s): May 13
Event: Spring Leadership Roundtable
Event Lead(s): Socorro Pantaleon
Core Message: Advocacy
Objective: WVWD will host federal, state and local officials and staff to update
them on WVWD water and infrastructure priorities. WVWD will also highlight its
apprenticeship and internship programs to secure more grant and government
funds.
Target Audience: Federal, state and local officials 
Outreach: WVWD will send letters to relevant elected and appointed officials to
inform them of the event. WVWD will issue a media advisory and news release to
generate news coverage of the event. 
Campaign: WVWD will draft and send invitation letters to officials and use the
list of confirmed attendees to issue a media advisory and secure media
coverage. Using quotes from officials who attended the event, WVWD will
publish a news release and social media posts to promote the event’s success
and WVWD’s integral role in securing critical public funds. 
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May

Date(s): May 17 – 18
Event: California Special Districts Association (CSDA) Legislative Days
Event Lead(s): Naseem Farooqi and Socorro Pantaleon
Core Message: Advocacy
Objective: On issues from sustainability to workforce development, WVWD will
advocate on behalf of WVWD communities for funds for local priorities at the
state level.
Target Audience: Ratepayers
Outreach: WVWD will coordinate with its state lobbyist to ensure meetings with
local legislators are scheduled to identify new opportunities to improve services
for our ratepayers.
Campaign: During and after the event, WVWD will publish social media posts
that describe staff participation.

5.3.a

Packet Pg. 42



12

May

Date(s): May 18 (English), May 25 (Spanish)
Event: Virtual Landscape Class #2
Event Lead(s): Scott Olson
Core Message: Sustainability/Conservation & Community Engagement
Objective: WVWD will provide a free class to ratepayers that increases visibility
for WVWD and awareness for water-efficient landscaping options. 
Target Audience: Ratepayers 
Outreach: WVWD will publish social media posts, send mail to ratepayers and
notify them about the event in the May newsletter.
Campaign: WVWD will initially promote the landscaping classes in the May
newsletter. After WVWD designs digital flyers for the event, WVWD will use the
flyers to produce social media posts for WVWD and the Inland Empire Resource
Conservation District (IERCD). If funding is available, WVWD will promote the
posts on social media through targeted advertisements. WVWD will also issue a
link to allow ratepayers to register for the event via EventBrite. 
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May

Date(s): May 20 - 22
Event: Inland Solar Challenge
Event Lead(s): Mary Jo Hartley 
Core Message: Community Engagement
Objective: WVWD, which has participated in the Inland Solar Challenge (ISC) for
over 10 years, will continue to work with neighboring agencies and the San
Bernardino Valley Municipal Water District to promote team building and
problem solving through sponsoring Rialto High School (RHS) students, who will
design and race solar-powered boats. 
Target Audience: General Public, RHS students
Outreach: WVWD will work with RHS leadership and the ISC committee to
promote WVWD’s sponsorship via social media posts.
Campaign: WVWD will reach out to RHS staff to determine what sponsored
supplies students need to participate in the event. WVWD will publish RHS team
updates on social media channels, including an update on their performance in
the race and a recap of the event. WVWD will also recognize the RHS team at a
board meeting and highlight the meeting in another social media post.
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June

Date(s): June TBD (Pending COVID Restrictions)
Event: Customer Service Lobby Ribbon Cutting
Event Lead(s): Scott Olson
Core Message: Community Engagement
Objective: WVWD will promote its emphasis on customer service by celebrating
the grand opening of its customer service lobby. 
Target Audience: Ratepayers, local media and elected officials 
Outreach: WVWD will inform ratepayers about the event through the June
newsletter and social media channels. WVWD will invite local leaders to the
event through letters and emails. WVWD will secure news coverage of the event
through a media advisory and news release. 
Campaign: WVWD will notify ratepayers of the event through an article in the
June newsletter and publish information on social media channels to raise
ratepayer awareness and increase turnout. Several weeks before the event,
WVWD will send invitations to local leaders and elected officials. WVWD will list
the confirmed attendees in the media advisory to maximize event coverage.
During the event, WVWD will collect testimonials, photographs and videos for
social media posts. WVWD will also issue a news release and publish an article in
the July newsletter touting the event.
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June

Date(s): June 2 
Event: Board Meeting Recognizing Inland Solar Challenge Participants
Event Lead(s): Mary Jo Hartley
Core Message: Community Engagement 
Objective: Promote WVWD’s image as a community pillar by recognizing the
WVWD-sponsored Rialto High School (RHS) Inland Solar Challenge (ISC) team
at a WVWD board meeting. 
Target Audience: Ratepayers
Outreach: WVWD will publish social media posts several days before and the
day of the board meeting that invite the public to participate. 
Campaign: [Please see the earlier ISC event for details on the overall
campaign.] After the boat race and at least one week before the meeting,
WVWD will contact the RHS team and ask them to prepare to share ISC
experiences with WVWD. WVWD will publish social media posts before the
event to encourage public participation. After the event, WVWD will use
photos and videos from the event for social media posts and recognize the
participating students. WVWD will also use student testimonies for a July
newsletter article. 
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July

Date(s): July 12 - 14
Event: Association of California Water Agencies’ Annual Washington, D.C.
Conference
Event Lead(s): Naseem Farooqi and Socorro Pantaleon
Core Message: Advocacy
Objective: WVWD will attend this industry-wide event to develop relationships
with other water agencies and advocate on behalf of ratepayers for critical
WVWD projects at the federal level. 
Target Audience: Federal representatives and agencies
Outreach: WVWD will work with its lobbyist to meet with federal government
officials to secure support and funding for WVWD projects.
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July

Date(s): July 23 or 30 (Pending agreement with Chino Basin Water
Conservation District)
Event: Smart Irrigation Workshop and Vendor Fair
Event Lead(s): Mary Jo Hartley
Core Message: Sustainability/Conservation & Community Engagement
Objective: WVWD will host a smart irrigation workshop and vendor fair to
educate ratepayers on how to set up and maintain low-water landscaping, find
the available rebates and connect them with vendors who provide smart
irrigation services. This event will help reduce water consumption in the region
and build stronger ties between WVWD, ratepayers and other partners in the
water conservation and sustainability industries. 
Target Audience: Ratepayers and vendors
Outreach: WVWD will publish notices about the event on social media and in
the July newsletter. WVWD will also contact leading local vendors by phone and
email. After WVWD secures vendors, the organization will issue a media
advisory to publicize the event and garner local coverage. 
Campaign: Public affairs staff will work with WVWD departments to secure a
location, equipment and materials for the fair. WVWD staff will reach out to
vendors by phone and email to invite them to the fair. After WVWD confirms
vendors, the organization will issue a media advisory and create digital flyers.
WVWD will use the flyers for social media posts to promote the event and
facilitate greater participation. WVWD will also notify ratepayers about the
event in a July newsletter article.
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August

Date(s): August 20 (pending COVID restrictions)
Event:  Oliver P. Roemer Water Filtration Community Open House (Water
Quality Month)
Event Lead(s): Mary Jo Hartley
Core Message: Infrastructure & Community Engagement
Objective: WVWD will promote water quality and sustainability by hosting an
open house event at WVWD headquarters to discuss the new Roemer facility
and how it will support greater sustainability and improved local water use. 
Target Audience: Ratepayers
Outreach: WVWD will publish an article in the August newsletter and social
media posts promoting the event. WVWD will also issue a news release before
the event to garner media coverage. 
Campaign: WVWD will publish an article in the August newsletter informing
ratepayers of the event. WVWD will also publish social media posts ahead of the
event to encourage public participation. If funds are available, WVWD will run
targeted social media ads to audiences within the region. WVWD will also track
participation and registrants through Eventbrite. WVWD will collect photographs,
videos and testimonies from the event and use them for social media posts and
a newsletter article. 
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August

Date(s): August 20
Event: Mascot Naming Contest 
Event Lead(s): Scott Olson
Core Message: Community Engagement
Objective: WVWD will launch a public contest to name its new mascot that will
help strengthen brand awareness and public engagement. 
Target Audience: Ratepayers and media
Outreach: WVWD will issue a news release and publish a social media posts
and newsletter article that announces the start of the contest and the contest
outcome. 
Campaign: WVWD will publish a news release, social media post and article in
the August newsletter to announce the contest. WVWD will reveal the new
mascot at the Roemer open house event. During the Roemer event, WVWD will
also encourage potential participants to submit mascot names. After the contest
deadline (September 23), WVWD staff will select the contest winner and runner-
ups, who will each receive prizes. WVWD will also publish a news release and
social media posts announcing the winner. 
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August

Date(s): August 20
Event: Initial Outreach for WVWD’s Annual Conservation Calendar Contest
Event Lead(s): Scott Olson
Core Message: Sustainability/Conservation & Community Engagement
Objective: WVWD will reach out to school principals and teachers for K-6
students in the region to secure greater participation in its annual conservation
calendar contest. This will help enhance community engagement and deliver
some water savings as more students (and future ratepayers) learn to be water
conservation conscious. 
Target Audience: Principals and schoolteachers for K-6  students
Outreach: WVWD will send letters and emails to principals and teachers to
secure verbal participation agreements. WVWD staff will also make
presentations at school board meetings to help encourage greater participation. 
Campaign: WVWD will make presentations at school board meetings to
encourage schools in their district to participate in the contest. If possible,
WVWD will use positive comments from school board members in letters and
emails to principals and teachers that promote student participation. Following
this correspondence, WVWD staff will deliver contest materials, instructions and
rules to each participating classroom or school. Prior to the submission deadline
(September 23), WVWD will encourage greater participation in the contest in a
September newsletter article and several social media posts. Staff will provide
teachers with the necessary items to participate. After students complete their
posters, staff will collect them and each board and staff member may vote for
their top 12. 
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August

Date(s): August (TBD)
Event: Website Refresh Launch (Virtual Event)
Event Lead(s): Naseem Farooqi and Mary Jo Hartley
Core Message: Community Engagement
Objective: WVWD will host an online website launch to increase awareness of
the new website and provide an open forum for questions and answers. 
Target Audience: Ratepayers
Outreach: WVWD will create a bill insert and publish a newsletter article and
social media posts to inform ratepayers about the event. WVWD may also issue
a media advisory or news release for the event. 
Campaign: WVWD will design and publish a bill insert that will announce the
new website, describe important features and provide information regarding
the virtual launch. WVWD will use information from the bill insert to create
social media posts. WVWD will also create an Eventbrite page that allows
potential participants to attend and receive a Zoom link. During the event,
WVWD staff will explain basic website functions (i.e. bill payments) and provide
a website tour. After the website tutorial, WVWD will host a Q&A session. WVWD
will use questions from this session to populate a website FAQ page and
YouTube tutorial videos. After the event, WVWD will send a version of the news
release to ACWA. 
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August

Date(s): August (TBD)
Event: Bloomington Alleyway Project Groundbreaking 
Event Lead(s): Socorro Pantaleon and Mary Jo Hartley
Core Message: Infrastructure & Community Engagement
Objective: WVWD will host a groundbreaking for Phase 3B of WVWD’s
Bloomington Alley Pipeline Project with Congresswoman Norma Torres (CA-35)
and her staff to promote WVWD’s dedication to infrastructure and accountability
for ratepayers. 
Target Audience: Community leaders, media and general public
Outreach: WVWD will send invitations to community leaders and issue a media
advisory for the groundbreaking. 
Campaign: WVWD will send Congresswoman Torres and her staff written
invitations and WVWD’s board president will personally follow up with
Congresswoman Torres. WVWD will send email invitations to local leaders and
follow up with phone calls. WVWD will publish an August newsletter article and
social media posts announcing the event. WVWD will issue a media advisory that
lists the confirmed attendees to help secure media coverage for the event. After
the event, WVWD will issue a news release to generate further media coverage.
WVWD will also collect photographs and videos during the event to use for social
media and the website. WVWD will also submit the news release to ACWA. 
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September

Date(s): September 9 (Pending Construction Schedule and COVID Restrictions)
Event: Oliver P. Roemer Water Filtration Facility Expansion Project
Groundbreaking
Event Lead(s): Naseem Farooqi and Mary Jo Hartley
Core Message: Infrastructure & Community Engagement
Objective: WVWD will showcase how the organization is maintaining
accountability and utilizing ratepayer funds responsibly and effectively by
promoting the groundbreaking of the Roemer Facility Expansion Project, which
will expand the organization’s capacity to treat and distribute clean water and
keep up with the Inland Empire’s rapidly growing population. The event will also
provide public commendation to local, state and federal officials who helped to
secure funding and approvals for the project and help encourage future
collaborations with WVWD. 
Target Audience: Ratepayers and local, state and federal officials
Outreach: WVWD will send invitations to elected and appointed officials and
publish a September newsletter article and social media posts to inform
ratepayers. WVWD will also issue a media advisory and news release to help
secure media coverage.  
Campaign: WVWD will invite local, state and federal officials to the
groundbreaking event. WVWD will also issue a media advisory with a list of
confirmed officials to help secure media coverage. WVWD will announce the
groundbreaking to ratepayers in a September newsletter article and through
social media posts. On the day of the event, WVWD will collect photos, videos
and interviews for social media posts recapping the event and issue a news
release. 
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September

Date(s): September 17
Event: Water Education Community Workshop 
Event Lead(s): Scott Olson
Core Message: Sustainability/Conservation & Community Engagement
Objective: WVWD will educate the community on various water industry topics.
Target Audience: Ratepayers 
Outreach: WVWD will publish social media posts, send mail to ratepayers and
notify them of the event in the September newsletter.
Campaign: WVWD will initially promote the workshop in the September
newsletter, which is mailed to ratepayers. After WVWD designs digital flyers for
the event, WVWD will use the design and information in the flyer to produce
social media posts. WVWD will also create a link to allow ratepayers to register
for the event via EventBrite. If funding is available, WVWD will promote the posts
on social media through targeted advertisements. 
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October

Date(s):Pending ACWA announcement of dates 
Event: California Water Professionals Appreciation Week
Event Lead(s): Mary Jo Hartley
Core Message: Job Opportunities 
Objective: WVWD will promote job opportunities, as well as its water treatment
and service professionals to reassure ratepayers that their water is in
responsible hands. 
Target Audience: Ratepayers, elected officials and media
Outreach: WVWD will issue a news release, send a letter to city officials and
publish social media posts and a newsletter article. 
Campaign: WVWD will send a letter to elected officials within the region
requesting that they pass a resolution adopting Water Professionals Week
similar to California legislature’s official designation. WVWD will publish a news
release announcing this request and recognize cities within WVWD’s boundaries
that adopt or initiate steps to adopt a resolution similar to the California
legislature’s designation. During this week, WVWD will publish daily social media
posts highlighting water treatment facilities and service employees. This post will
include videos from staff, which tell a story about their background and job.
WVWD will also publish a story in the October newsletter to inform ratepayers
about this week. 
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October

Date(s): October 3 - 7
Event: Customer Service Week
Event Lead(s): Mary Jo Hartley
Core Message: Community Engagement
Objective: WVWD will humanize and promote the effectiveness of WVWD’s
customer service department to ratepayers by highlighting the department’s
employees. WVWD will also thank WVWD ratepayers for their patronage. 
Target Audience: Ratepayers and WVWD customer service employees
Outreach: WVWD will highlight customer service employees, who serve as a
bridge between WVWD and the public, through social media posts and an
October newsletter article. 
Campaign: WVWD will publish an extensive article in the October newsletter on
the customer service department, Customer Service Week and upcoming
giveaways. For each day of Customer Service Week, WVWD will publish a social
media post that highlights a customer service employee. 
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October

Date(s): October 7
Event: Fall Leadership Roundtable
Event Lead(s): Socorro Pantaleon
Core Message: Advocacy
Objective: WVWD will host federal, state and local officials and staff to update
them on WVWD water and infrastructure priorities. WVWD will also highlight its
apprenticeship and internship programs to secure greater grant and legislative
funding.
Target Audience: Federal, state and local officials 
Outreach: WVWD will send letters to relevant elected and appointed officials to
inform them of the event. WVWD will issue a media advisory and news release to
generate news coverage of the event. 
Campaign: WVWD will draft and send invitation letters to officials and use the
list of confirmed attendees to issue a media advisory and secure media
coverage. Using quotes from officials who attended the event, WVWD will
publish a news release and social media posts to promote the event’s success
and WVWD’s integral role in securing critical public funds. 
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October

Date(s): October 15
Event: Water Conservation Community Workshop
Event Lead(s): Scott Olson
Core Message: Sustainability/Conservation & Community Engagement
Objective: WVWD will host a workshop to encourage water conservation. 
Target Audience: Ratepayers 
Outreach: WVWD will publish social media posts, send mail to ratepayers and
notify them of the event in the September newsletter.
Campaign: WVWD will initially promote the workshop in the October newsletter,
which is mailed to ratepayers. After WVWD designs digital flyers for the event,
WVWD will use design and information in the flyer to produce social media
posts. WVWD will also create a link to allow ratepayers to register for the event
via EventBrite. If funding is available, WVWD will promote the posts on social
media through targeted advertisements. 
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October

Date(s): October 7
Event: Fall Leadership Roundtable
Event Lead(s): Socorro Pantaleon
Core Message: Advocacy
Objective: WVWD will host federal, state and local officials and staff to update
them on WVWD water and infrastructure priorities. WVWD will also highlight its
apprenticeship and internship programs to secure greater grant and legislative
funding.
Target Audience: Federal, state and local officials 
Outreach: WVWD will send letters to relevant elected and appointed officials to
inform them of the event. WVWD will issue a media advisory and news release to
generate news coverage of the event. 
Campaign: WVWD will draft and send invitation letters to officials and use the
list of confirmed attendees to issue a media advisory and secure media
coverage. Using quotes from officials who attended the event, WVWD will
publish a news release and social media posts to promote the event’s success
and WVWD’s integral role in securing critical public funds. 
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October

Date(s): October 15
Event: Water Conservation Community Workshop
Event Lead(s): Scott Olson
Core Message: Sustainability/Conservation & Community Engagement
Objective: WVWD will host a workshop to encourage water conservation. 
Target Audience: Ratepayers 
Outreach: WVWD will publish social media posts, send mail to ratepayers and
notify them of the event in the September newsletter.
Campaign: WVWD will initially promote the workshop in the October newsletter,
which is mailed to ratepayers. After WVWD designs digital flyers for the event,
WVWD will use design and information in the flyer to produce social media
posts. WVWD will also create a link to allow ratepayers to register for the event
via EventBrite. If funding is available, WVWD will promote the posts on social
media through targeted advertisements. 
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October

Date(s): October 20
Event: Calendar Contest Winners Announcement and Board Recognition
Event Lead(s): Scott Olson
Core Message: Sustainability/Conservation & Community Engagement
Target Audience: Ratepayers 
Outreach: WVWD will contact contest winners to collect quotes and videos
about water conservation and what it means to them. WVWD will use the videos
and pictures to publish social media posts and a November newsletter article
highlighting the contest winners and their art. 
Campaign: WVWD will contact contest winners to collect quotes and videos
about water conservation and what it means to them. WVWD will use the videos
and pictures to publish social media posts and a November newsletter article
highlighting the contest winners and their art. At a board meeting, WVWD will
secure photographs of the winners with WVWD board members for additional
social media posts. 
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November

Date(s): November (TBD)
Event: Thanksgiving Food and Supply Drive
Event Lead(s): Scott Olson
Core Message: Community Engagement
Objective: WVWD will partner with local charitable organizations to bolster its
brand as a strong community partner. 
Target Audience: Ratepayers and potential non-profit partners
Outreach: (See below) 
Campaign: WVWD will compile a list of local charities and contact them to
determine their food and supply needs for Thanksgiving. WVWD will then
create two lists. First, WVWD will compile a list of supplies needed. Second,
WVWD will compile a list of participating charities. WVWD will use the first list
to publish a newsletter article and social media posts requesting donations
from staff, ratepayers and other community members. WVWD will include the
second list (of participating charities) in a media advisory to local media. On
the day of the event, WVWD will collect photos, videos and testimonies from
food drive participants and beneficiaries for potential newsletter articles and
social media posts. 
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December

Date(s): December 3
Event: Water Education Community Workshop
Event Lead(s): Scott Olson
Core Message: Community Engagement
Objective: WVWD will educate the community on a specific water industry issue.
Target Audience: Ratepayers 
Outreach: WVWD will publish social media posts, send mail to ratepayers and
notify them of the event in the November newsletter.
Campaign: WVWD will initially promote the workshop in the November newsletter,
which is mailed to ratepayers. After WVWD designs digital flyers for the event,
WVWD will use the design and information in the flyer to produce social media
posts. WVWD will also create a link to allow ratepayers to register for the event via
EventBrite. If funding is available, WVWD will promote the posts on social media
through targeted advertisements. 
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Date(s): December (TBD)
Event: Holiday Food and Supply Drive
Event Lead(s): Scott Olson
Core Message: Community Engagement
Objective: WVWD will partner with local charitable organizations to bolster its
brand as a strong community partner. 
Target Audience: Ratepayers and potential non-profit partners
Outreach: (See below) 
Campaign: WVWD will compile a list of local charities and contact them to
determine their food and supply needs for the holiday season. WVWD will then
create two lists. First, WVWD will compile a list of supplies needed. Second,
WVWD will compile a list of participating charities. WVWD will use the first list to
publish a newsletter article and social media posts requesting donations from
staff, ratepayers and other community members. WVWD will include the
second list (of participating charities) in a media advisory to local media. On the
day of the event, WVWD will collect photos, videos and testimonies from food
drive participants and beneficiaries for potential newsletter articles and social
media posts. 
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