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GATHERING OUR ORGANIC COMMUNITY BY LISE ROLISSE/\LI 

Two hundred years ago, 

Lewis and Clark set out to 
explore the uncharted 

West. It was a bold ven

ture, fraught with many 

perils and filled with oppor
tunity. They weren't sure 
of the outcome, but they 
were sure of their purpose. 

They placed their trust in 
their companions and were 
thankful for unexpected 
assistance along their way. 

Today's organic farmers, 
ranchers and producers 
have much in common with 

those bold adventurers. Not 
satisfied with the conven

tional status quo, they are 
leading the way in discover

ing and implementing sus

tainable ways to bring 

healthy and quality products 
to the marketplace. The 
challenges are many and 
diverse, but through shar

ing, cooperation and strong 
certification programs, 
Montana now enjoys at least 
one organic producer for 

nearly every crop grown or 
animal raised in Montana. 
Montana is number one in 
organic wheat production 
and number two in total 
certified acres. And we are 
moving forward. 

MOA's 2nd Annual Confer
ence brings together organic 
producers from all fields of 
agriculture, from ranchers 
to vege table farmers and 
wheat growers to orchard

ists. The conference pro

vides a valuable opportunity 

for producers to meet with 

vendors; for researchers to 
share their latest findings; 
for farmers to share infor
mation; and for all of us to 

celebrate our unique, di
verse organic community. 

This year's conference will 
feature keynote presenta
tions by Bob Quinn , Fred 
Kirschenmann, State Sena
tor Jon Tester and MT Sec
retary of Agriculture, 
Nancy Peterson. We are 
also hoping for visits from 
our new governor, Brian 
Schweitzer, and many of 
our state legislators. 

Highlights of the numerous 
and varied breakout sessions 

are green manure, buyer's 
panels, biodiversity, vine-

IKEY-NOTE SPEAKERS SELECTED 

Bob Quinn, Fred Kirschen

man and Montana State 
senator, Jon Tester have 
been selected as the 2nd 
annual Montana Organic 
Association conference key

note speakers. 

Fred Kirschenmann is the 

director if the Leopold Cen-

ter for Sustainable Agricul

ture at Iowa State, an or
ganic/biodynamic farmer in 
North Dakota, founder of 

the Northern Plains Sus

tainable Ag Society, foun
der of the certification 
agency ICS/FVO and 

founding member of the 

National Organic Standards 

Board (NOSB). His Saturday 

morning keynote address is 

"E.tpandin9 the Boundaries or our 

Community." 

Bob Quinn of Big Sandy, MT 
(Kamut International) is a 
farmer, plant researcher, 
founder of Montana Flour and 

(Continued on page JO) 

gar, transitioning, beef, legisla
tion, and many more. 

Attendees will surely relish the 

rich assortment of an All
Montana organic menu featur
ing the best our state has to of
fer of meats, grains, vegetables 
and fruit. 

Montana Organic Association 
was formed "to advocate and 

promote organic agriculture, 
for the highest good of the peo
ple, the environment, and the 
state ' s economy." MOA accom

plishes these goals through edu
cation, information, support, 
assistance, promotion and rep

resentation for organic produc
ers, processors, handlers, retail
ers, consumers, researchers, 

agricultural service providers, 
and other interested parties . 

Please join usjor this year's coefu

ence and in the invaluable work of 
sustaining Montana's organic com

munity. 

Nancy Peterson, Director of the 

MT Dept. of Agriculture, will 
address the MOA conference 
twice . Saturday she will join 

Senator Jon Tester at 1 :30 to 

address The Future of Or9anic Agri

culture in Montana. Then Sunday 
at 1 :30 she will join The Policy 

Panel. Be sure to attend. 
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STOP AND SMELL THE COW-PIES llY R.R KNOTrS 

I'm amazed at what gets done when a 

deadline looms. Things coalesce into 

a single finite point and suddenly the 

proverbial ducks all march in a row 

like dominos ready to fall. A single tip 

of the finger and a beautiful pattern 

emerges. 

My previous lives seldom encoun

tered deadlines of the traditional sort. 

They were more along the lines of 

"we'd better fix that fence before 

something gets out." That's one of the 

reason_s I've so enjoyed watching the 

MOA conference come to life. 

The folks responsible for this shindig 

have such well-trained 

ducks you'd think they 

were Marine Corps drill 

instructors. It inspires 

awe in lesser beings like 

myself. 

enough spit and polish on this year's 

conference to detail a battleship. A 

lowly scribe just stands back and won

ders at the staggering load the confer

ence organizers have shouldered. 

Someone should make organic 

Wheaties so we can put these folks on 
The Internet fairly 

crackles with communi

cations and their phone 

conferences last well 

' the box. 

R.R. Knoll< & Co. 

into the night. Every day something new lurks 

in my mailbox demanding attention. It's a 

full-time job just sorting the mass of informa

tion into a readable format. 

Overall the process is rather exciting. There's 

And the proof is in the pudding, as the 

old-timers say. If you want to see the 

result of their efforts you'll have to 

make the trek to Helena in February 

with the rest of us. I guarantee you 

won't be disappointed. At the very 

least you can hang-out with me. 

IMPORTANT DATES: 
jORGANIC BEEF PRODUCTION 

By Margaret Scoles (Organic Valley WI), Karalee 

Bancroft (Helena MT) 
January 14, 2005 is the deadline 

for vendors and participants 

to register for the MOA Annual 

Conference without a late fee . 

January 17, 2005 is the deadline 

for people to reserve sleeping 

rooms from the block of rooms 

set aside at the Red Lion Colonial 

Inn (406) 443-2100 

or (800)73?-5466 

Childcare is also available onsite 

during the conference. 

Sunday afternoon's 2-hour 

Or9anic Beef Production work

shop will be split into two 

segments moderated by Mar

garet Scoles (Director, Inde

pendent Organic Inspectors 

Association). Panelist are 

Clay McAlpine (Valier MT), 

whose organic products in

clude pork and grass-fed beef, 

and Wes Henthorne (Big 

Timer MT), manager of 8-

Bar, who will speak about the 

challenges and opportunities 

in organic meat marketing, 

including his plan to certify 

heirloom White Parks cattle. 

The second hour is a buyers/ 

marketing panel and will fea

ture several potential organic 

meat markets. Panelist are 

retired cardiologist Dr. Steve 

Atchley (Mesquite CO) who 

buys and sells organic grass

fed beef, Allan Moody 

owner I operator of Caroline 

Ranch marketing organic 

lambs and meat, and a repre

sentative from Wholesome 

Harvest (IA). 

Mel Coleman of Coleman 

Natural Products and a repre

sentative from Dakota Beef 

have also promised to attend. 

The demand for organic meat 

is a rapidly expanding market 

and buyers report interest in 

both grass-fed animals and 

traditional grain-finished 

products. Several organic beef 

buyers will be in attendance, 

as well as members of the 

Montana meat packing indus

try, looking to buy weaned 

calves and finished animals . 

If you have organic livestock, 

or are looking to certify your 

livestock, don't miss this 

workshop. 
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LOCAL YOKELS 
TO PERFORM 

BY CRISSIE McMULLIN 

In the spring of 2004, in

spired by fond stories of a 
l 970's alternative energy 
road show, six members of 
Alternative Energy Re
sources Organization 
(AERO) were awarded a 
SSOO grant from AERO to 
create a new "road show" 
to promote local food sys
tems. This seed money was 
used to build recycled 
props and set, purchase 

(Contlnu,d on page 10) 

JOLIET, MONTANA 

C:011/ac/ II.I" with all rour p1e.rtio11.r and 11eedf 

Chaz llolt, CCA 
P.O. Box lJl 
Joliet, MT 590-U 
406-962-9062 
www.hol1herllagcfor111.co111 
cdholl771f'yahoo.com 
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Organic J;armers-Home Lmrns and Gardl'lls-Herb, Vegetable :md Orchard Crops 
Consulting for hortlculturt> and agriculture 
Gardt-n/Crop sltt> st-lt'Cfion and prt-paratlon, 

Organic and Biological Fertilizers. 
Org.,nlc amt Ulologic-JI Pc~ Control. 

UiologicaV:\licrohlal Soil Additives and ,\mrndmrnls 
1-tolt t-ttritagt ProdL<.ets IM.LSSLDI,\. i.s b ~111-1,d tj,e sustailYlbl.t erowtr wAriruts ll,\. tl1e Arta A~ help to eaucAct 

the eo~l4~rto pa~tp11tt il,\.9Y0Ml'l-9 ft,rtht goca of 11LL1 
We use only the best management practlct>S and consen·:itlon tt>ehnlques 

focused on agriculture production and healthy home lMng. 
Help support your local community and stale by utilizing all tht resources available 

In our economic and environ menial syslcms. 
II ELPlNG BRrNG VALUE BACK TO rm: AGRJCUL HRE COMMUNITY 

WE ARE LOOKING FOR PARTICIP:\;-.,s IN Tl IIS SEASONS UP-CO.\IING RED LODGE FARMERS ~1.-\RKET 
CALL FOR MORE INFORMATION 

I WHAT'S IN A NAME? BY R.R. KNOTTS MEMBERSHIP DUES 

It has been mentioned that 

some people object to my 
arbitrary selection of 
"NONSYNTHETIC NEWS" 
as the title of this publica
tion. These objections have 
been duly noted. 

It was suggested at the same 
time that perhaps the most 
democratic approach would 
be to hold a contest among 
the membership to select a 

more appropriate name. It was 
further suggested that since the 
name Nonsynthetic News began 
with a negative (non) it lent a 
less-than-positive aura to the 
newsletter. 

Consider this the official an
nouncement of The Naming 
Contest. 

In support of the current title I 
would submit that all of the 
news contained between its 

!VENDOR INFORMATION 

In addition to the scheduled 

programs and breakout ses
sions, the MOA conference 
will host a vendor trade-show 
in the Red Lion throughout 
the event. 

To date, organic grain proces
sors, cattle buyers, veterinary 
suppliers, coffee roasters, 
mushroom processors and 
compost producers are ex-

pected to display their wares. 

A variety of vendor packages 
are available and include 8' 
display areas, conference regis
tration for one person and ad 
space in the conference bro

chure. 

Conference registration for 
vendors includes meals and 
breakout sessions. Space is 

covers is in fact not synthetic, 
and allusions to the contrary are 
patently false. I petition that any 
name should be a succinct and 
accurate description of the 
named object. 

Enough of that. Contest entries 
should be sent to the editor via 
email or at the mailing address 
listed several places in this publi
cation. The prize is yet to be 
determined. 

Comments? rck@midrivcrs.com 

limited and early registration is 
highly encouraged . 

For more information and spe
cific vendor package details con
tact conference organizer Lise 
Rousseau at: 

MOA Conference, 
346 Finley Point Rd. 
Polson MT, 59860 
phone (406) 887-2869 
M OAConference@aol .com 

INDIVIDUAL- $25 
HOUSEHOLD- $35 
SUPPORTING- $60 
CONTRIBUTING-$120 
LIFE- $500 
LIVING LIGHTLY - $15 

ADVERTISING 
RATES 

FULL PAGE- $100 
3/ 4 PAGE- $85 
1/ 2 PAGE- $60 
1/4 PAGE- $35 
2·x3- - $25 

D EADLINES VARY FROM 
ISSUE TO ISSUE AND SPACE 
IS AVAILABLE ON A FIRST 
COME FIRST SERVED BASIS. 
CONTACT THE EDITOR 
FOR HITHER DETAILS. 

MONTANA 

ORGANIC 

ASSOCIATION 
432 N. LAST CHANCE 

GULCH 
HELENA, MT 596.01 

BRING THE WHOLE 
FAMILY! CHILD
CARE IS AV AILE
ABLE ONSITE. 
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I A NEW MOA LOGO IN THE WORKS? BY R.R. KNOTTS ] 
Wheels are in motion to select an 

appropriate logo for the Montana Or
ganic Association. To aid in this task 
the MOA Board of Directors has de
cided to hold a contest among the 
membership. This contest is being held 
concurrent with the naming contest 

and quite frankly way more informa
tion than I wanted to know. But there 
is an underlying merit to its meaning. 
I'm not suggesting we should use our 
logo to control the universe but the 
part about divine wisdom and redemp
tion certainly strikes a cord. 

(see article 

on page 3) 
with the 

r-----------------, Mostly we should 

winners to 
be selected 
at a later 

date. 

To form an 

appropriate 
logo we 

M think about what onta na we want our logo 

0 to say. Should it 

rg a n i C be a grandiose 
testament to the 

Association superiorityofor-
..---------__. ganic production 

•iC, 
U\\,l) -

in general, or 

merely statement of who we are and 
what we do? 

The logo shown here was created and 
submitted by Olivia Kvaalen, MOA 
Board-member Jon Kvaalen's 13 year
old daughter. I find it pleasantly suc
cinct. Who we are, where we're at. 
You can't get much better than that. 

If you have a submission feel free to 
drop it in the mail or shoot it O\'er the 
Internet to my email address, or any 
board member's address as well. Your 
input is needed and in the end you'll 
even win a prize. What that prize 
might be we haven't decided yet. 

Comments? rck@midrh-trs.com 

should first determine A) what a logo 
is, and 8) what a logo does. A) is fairly 
simple, Webster's defines it as an iden
tifyin9 statement. 8) is a little more am
biguous. 

If we look to the root of the word logo 
we find it is from the Latin word Logos 
which states in part, I: the divine wisdom 
manifest in the creation, 9overnment, and 
redemption ef the world. 2 : reason that 
ancient Greek philosophJ is the controllin9 
principle in the universe. 

Or,gonic food & Lf est yle 
SIB S. Isl 
Ha111dlo11 i \-IT 5~S:.I(, (-I(() J7'j .t))() 

Wow. That's pretty heavy sentiment 

fn, (-1( ,G) 17:j .\:j( :) . 

t.,,.,;I I ;ll,1,@"~~~ 

I THE CHAIR SPEAKS BY JUDY OWS0\\'ITZ 

This is supposed to be the slow time of (or maybe we should be committed, but 
year, right? Long cold nights and short I won't get into that .. . ). It is amazing 
cold days thicken the oil in our .i:~'"";'"!'!!!!,_ how much hard work it takes to 
vehicles and the grease in our 
joints. As busy as all of us or-

ganic folks are this winter must ,,~ . ,. . 
;.E,' .:~ , , ,., 

be a sign that organic agriculture r ?,-i .. ~~ 
sure isn't slowing down any in 

the near future!! 
One thing adding to the busy

get an organization organized. 
Everyone on the conference 
committee, (see how that 

"commit" word keeps showing 
up), and everyone we can catch 
with our nets, is putting there 

"The Chair" all into this, and it shows. 

ducers to consumers, from east to 
west, from talkers to listeners, from 
watchers to dancers!! I am so darned 
excited I can't sit still!! We will get to 
meet some of our new and old gov
ernment officials, listen to what they 
have to say, and have the opportunity 
to bend thei1 c!ars a bit. We can learn 
how our Montana land-grant uni\'er
sity is stepping into organic research, 
and what we can do to urge them 
along. 

l 

ness is the preparations for the 
upcoming annual conference. This is 
sure one committed group of people 

If you haven't had a chance to 
look over the agenda, do it now. There 
is something for everyone, from pro- (Conrinutd on 1"'8' JO) 
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/POETRY BY JIM MURRAY 

I've been asked to write a 
column 

Our readers to review 

Told I could set the volume 

On my biased point of view 

By way of introduction I'm 

just an ole Hayseed who has a 

strong compunction to fill an 

entertainment need 

Now it was a big election 

with Politics abrew 

The sum of their ingredients 

Made a mighty rotten stew 

The air was thick and heavy 

With Ode-cl' -Peppy LePew 

Wish we had a good wind to 

Blow this foul air through 

You 'd think the populace 

Would dump that kettle out 

Ain't that what elections 

Are supposed to be about ? 

Ah, Well, I think I'll end this 

yarn 

I know where I can clean my 

nostrils 

I'll go and clean the barn 

"FINGERS" RAY 

Conrad Montana high-school 

math teacher and rancher, 

Erik Ray, will be performing 

at the MOA conference Satur

day night at 7:30 PM. Ray 

(whose full name is Erik Ray 

Gustafson) has played in and 

around Montana since the 

1980's and packs an amazing 

array of talent into his one

man show. 

Anchored to the stage by a 

battered bass drum and top

hat cymbal Ray can just as 

easily belt out Jonnie Cash or 

Mick Jagger , then slip into an 

old-time country ballad from 

an age when country and blues 

weren't all that different from 

one another. 

"The early country-western 

music, like Hank Williams and 

George Jones and all that stuff 

from back in the '40s and '50s, 

that was based on blues," says 

Ray. "Since then, country 

music has just gone downhill. 

Fortunately, there are still 

enough people out there who 

appreciate the old-time music 

that I can get out there and 

play what I love." 

Ray has performed around 

Montana for more than 

twenty years, and earned his 

share of accolades. In 1980, 

his old rock band won the 

Montana State Battle of the 

Bands, a contest put on by 

Missoula radio station KZOQ. 

The next year, Ray quit the 

rock scene and began per

forming country music as 

front-man for Erik Ray & the 

Skates. Around these parts, 

Erik Ray performs over I 00 

nights a year in bars and night

clubs from Miles City to 
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LEGISLATIVE OUTREACH 
By Barry Flamm 

The upcoming MOA conference presents an excellent oppor

tunity to meet and present your views to legislators and other 

policy makers. Sunday's legislative session will present and 

discuss the most important issues for the organic community. 

Bring your concerns and ideas for policy initiatives to theses

sion. 

Most important. Plan to stay over on Monday and participate 

in the LEGISLATIVE OUTREACH. MOA members will at

tend legislative sessions, testify on important measures and 

visit personally with Legislature members. 

All legislators are receiving an invitation to attend speaking 

sessions as an honored guest of the MO A. Legislators like to 

hear from their constituents. You are encouraged to follow 

up with your own personalized letter or note urging them to 

attend this important event. 

Don't miss this great chance to learn and also edu-

cate legislators about the important current and future issues 

facing organics. Legislative addresses and district maps are 

available at their web site: htt:p://www,leg.state.mt.us/css/ 

~ FOOD 
~ - I ll r C R II 4 T I O H 4 l 

SK Food has ongoing needs for 

Identity Preserved 

Food & Feed Ingredients 

Certified Organic & 

Conventional Non-GMO 

•Beans 
• Grains 

• Seeds 
Comacr Ron wirh 2004 crop availabi/iry & 

2005 crop comracring imeresr! 

4749 A!Jlber Valley Parkway, Suite 1 .-. • 
- __ ,._· ~Fargo, ND -58104; USA :,'... : . ·. ' 

Tel: 701~56-4106. Fax: 701-356-41()2 ·., 
www.skfood:com • ronschlecht@skfood.com 
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Certified Organic since 1987! 

Montana Flour & Grains market whole grain flours and berries including rye, hard white 
wheat, hard red wheat, durum, soft white wheat and Kamut® . Flours available include 

organic white flour and Kamut® white flour. Non-PVP wheats (hard red wheat, durum, 
soft white wheat, and hard white wheat) are also available. Other products include 

barley, lentils, flax, corn and peas. 

"Call us, we'llfind it." 

MONTANA FLOUR & GRAINS 
PO BOX 517 • FORT BENTON, MT• 59442 

Phn. (406) 622-5436 Fax (406) 622-5239 

Email : info@montanaflour.com Website: www.montanaOour.com 



VOLU,\IE I ISSUE 2 
PAGE 7 

!GIVING YOUR BUSINESS THE EDGE IT NEEnsl 
By R. R. Knotts 

For a low-cost input that provides 

maximum returns you can't beat 
attending the 2nd annual MOA con
ference . This logic is based on the 
concentration of organic players sure 
to assemble at the Red Lion in He
lena. Everyone knows that success in 
the organic marketplace depends on 
an established network of industry 
contacts. Some of the potential con
tacts certain to attend would be: 

• Strategic partners-folks 
that are not exactly competitors 
but olTer a complimentary or 
similar product to the same cus
tomer base. 

• Referral sources-these are 
people who work ,vith the same 
kind of customers as your busi
ness in a different capacity and 
can refer prospective clients. 

• 

• 

• 

• 

Prospective customers
there is certain to be a signifi
cant sho,ving of potential cus
tomers in a city as large as He
lena. 

Potential employees-you 
never know who may be at the 
conference looking for a new 
job. 

Vendors--this works both 
ways, businesses looking for 
additional vendors, and vendors 
looking for new clients. 

Mentors-perhaps one of the 
most overlooked and highest 
values in organic production is 
the base of experience available 
to newcomers. Mentors can be 
found in all aspects of organics; 
marketing, production, vendors 

and exhibitors. 

The MOA conference is the best pros
pect this year to capitalize on such a 
variety of contacts in two short days. 
In the information-based society of 
organics, success is measured by the 
size of our network. 

Another great benefit of the MOA 
conference is the opportunity to attend 
the workshops and breakout sessions. 
Life is essentially one long learning 
event and the conference is no differ
ent. Every new thing we learn, each 
new contact we make or demonstra
tion we see teaches the best (or worst) 
practices in the industry. 

Where else would direct competitors 
freely share the ideas that work so well 
for them? A single successful 

convert a competitor's, or retain your 
own customers. 

Attendance alone is no guarantee of 
success though. You' II also need to get 
out and mingle. Visit the demonstra
tions, take flyers from the vendors, 
stay up until all hours of the night gab
bing with your friends and new ac
quaintances. 

No other Montana event provides as 
diverse an opportunity for the organic 
community. 

Bring the family, tell a friend, drop the 
dog olT at your mother-in-law's and 
get to Helena. 

Comments? rek@ midri,·crs.com 

new approach can repay the 
cost of attendance many-fold. SKFood 
It is no wonder that conven- Specialty· Pi-ocessing 
tions and trade shows are so 
popular as cost-effective mar
keting strategies in all seg
ments of business. 

And when you think about it, 
your business is worth the 
investment of a few days. 
That's what business is all 
about, shifting and expanding 
boundaries to increase sales 
or profit. Would knowing 
more about your competition 
provide a basis upon which 
your own business could im
prove? 

Attending the MOA annual 
conference is a very effective 
strategy witl,jn your business 
plan to better assess yourself 
and define the competition. It 
will also help attract new, 

-i2 IO lli~hway '7; i'iorth 
'.\loorlwm.1. '.\I~ ;6560 l ·s.\ 
.? 18-.?1)1-0')(x, TII. • 218-.?')l-09(,7 HX 
www .skfood.com 

Cusrom Processing/Seed Condilioning for 
een;r,ed Organic & Non-GMO Commodilies & Seed 

• MCIA Certified Seed Conditioning & IP Facility 
• BioSuisse, FVO & JAS Certified Organic 
• Kosher Pareve 
• Quality Assurance,ln-House Lab 
• Belg, Tote & Bulk PackagingiShipping Options 
• Bulk & Bagged Storage 

-----L -
,~I :::-i ,-1JJl ~ :' i_. .. ;i._____-=:i 
l~~-~·~~~=-=:::s---;=-===·"'=:=-~....::::.._~ 

Contact Steve Heiland with your cu.stom proctuing nHd$! 



Montana Organic Association 
2nd Annual Conf ere nee 

February 4-6, 2005 at the Red Lion Colonial Hotel, Helena MT 

Pre-Re9istration Form (to be postmarked by January 14, 2005) 
Name(s) ____________________________________ _ 

Farm or Organization _______________________________ _ 

Address _____________________________________ _ 

City, State, Zip __________________________________ _ 

Day Phone _______________ _ Evening Phone _____________ _ 

Fa.x __________________ _ Email ________________ _ 

CONFERENCE REGISTRATION (PER PERSON) 

Full conference and meals .................... ... ...... . ..... ... .... ..... ........ .. . . . .. ... ___ X $85 ..... . $ ___ _ 

Late Registration for full conference after January 14 ..................... ...... .. .. . ___ X S 100 .... $ ___ _ 
(meals cannot be 9uaranteed for ve'J' late re9istrants or walk-ins) 

Registration for one day, includes sessions and meals ... ................ .. ............. ___ X $50 ...... S ___ _ 
(meals cannot be 9uarantu d for ve'J' late re9istrants or walk-ins) 

MOA Membership deduction ...... . .. ... . . . ..... . .. .................... . .. .. . .... ... ..... ___ X -S 10 ..... s ___ _ 
(subtract $10 from any ef rhe above fies if you are a MOA member. Join now co enjoy chis savin9s!) 

MOA MEMBERSHIP 

Food Preferences: 
individual ...... ........... . ...... .. ... . .... .. .. . ... $25 ........ .. ............. . S _____ _ 

Carnivore __ _ 
Household . ...... .... ....... .. . . . ... . . .... .. .... .. . $35 . ..... . ... .... .... . . .... s _____ _ 

Vegetarian. __ _ Supporting ................... .. .... .. .. . ........... S60 .. .. ..... ............... s _____ _ 
Vegan __ _ Contributing ...... . ............ ................. S 120 ......... .. ...... .. ..... S _____ _ 

Life .. .. ............................. . ..... . .. ... .. $500 ..... .. ........ . ....... . s _____ _ 

Living Lightly ..... .... ........... . ................ S 15 .... .... .. .... .... .. .... s 

Scholarship Fund (Limited scholarships available based on need - Call 406.887.2869) 

Please consider.a donation to the Scholarship Fund to assist those in need . . .............. ........ ... ....... s ___ _ 

Total (please make checks payable to: AERO) ................. $ 
Please return this form to: 

MOA Conference 
346 S Finley Point Rd 

POLSON, MT 59860 

I can help by han9in9Jlyers in my local area. Send me ___ flyers . 

I'd like to donate an item to the silent auction. 
Item description: ____________________ _ 

For further information or questions, please call 406.887.2869 or email lisero11ssea11@aol.com 
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Montana Organic Association 

2nd Annual Conference 

February 4-6, 2005 at the Red Lion Colonial Hotel, Helena MT 

Vendor I Sponsor Re9istration Form 

CONFERENCE SPONSORSHIP 
Sponsor 
1/2 page ad in brochure, full 8' display space, registration for I person ..... . ....... . ... . .. . . ... $500 •·· · S ___ _ 

Full Vendor 
¼ page ad in brochure, full 8' display space, registration for I person ... .. ...... .. .. . .... ..... S300 · ·· · S ___ _ 

Half Vendor 
Listing in brochure, ½ of an 8' display space, registration for I person ... .... .... ... . .... . ... . S 150 • · · · $ ___ _ 

Advertiser 
11 d · b h , · · ,. I S 150 S 
1• page a m roe ure, registration ,or person......... ..... ....... ... ... .. ...... . ... ... .. .... .. •·· · ----

MOA MEMBERSHIP 

Individual. .. .. ...... . .... ... ..... ........ .. .. . ... .... .. .. ......... . .... ...... . ... .. .. . .. ....... .. . S25 ............ .... S ___ _ 

Household ... .. ... ... .. .. .. .. .. ... .. .. .. .. .. . ...... . ..... .. .... ........ .... . .. . .. ... ... .. ... . . .. . $35 ...... ... .. . .. . . S ___ _ 

Supporting ...... . .... .. ........ .... .. .. .... .. ..... . ................ ... ....... . ... ... . ..... ... .. . . $60 .. .. ... . .. . .. . . . $ _ __ _ 

Contributing ... . .. . ... . . . .... ... ... .. ... . ....... ... .. . ....... .. . .... ... ..... ....... . . .. ..... .. . S 120 . ... .. ... . ...... S ___ _ 

Life· · · ···· ·················· · ·· · ··· · ·· ········ ·· ····· ·· ······· ·· ·· ·· · ···· ··· ·· ·· ····· · ····· ······ 5500 ... .... .. ...... . s ___ _ 

Living Lightly .. .. .. .. ... .. ... .... ....... .. ........ ... .. .......... .. .. ......... .. ...... . .. . ...... . 515 ..... ........... s ___ _ 

Scholarship Fund (Limited scholarships available based on need - Call 406.887.2869) 

Please consider a donation to the Scholarship Fund to assist those in need ... . .. .... ... . ... .. .. ..... ..... . . 5 ----
Total (please make checks payable to: AERO) $ __ _ 

I'd like to donate an item to the silent auction. 

Item description: 

Please return this form to: 
I can help by hanging flyers in my Food Preferences: 

MOA Conference local area. Carnivore 

346 S Finley Point Rd Please send me flyers. 
Vegetarian 

Vegan 
Polson, MT 59860 

For further information or questions, please call 406.887.2869 or email liserousseau@aol.com 
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local food after each 
show. 

] 
Break-out sessions will cover every
thing from how to grow it, to how 
to sell it, to how to nurture it and 
certify it along the way. If you don't 
see a session that answers your par
ticular question, the chances are 
that there will be someone in the 
halls between sessions that may 
know the answer, or know how to 
find out. 
Oh, yes. And we will share the 
harvests. We'll be dining on the 
best of what Montana has to offer. 
Food that was grown by the person 
on your left, and processed by the 
person across the table. We have 
worked hard to search out what is 
available across our land of abun
dance, but it will be worth aJI the 

But I think what excites me the 
most is the people. Our popula
tion may be scattered, but it is the 
richest treasure in The Treasure 
State. A smile comes to my face 
just thinking about gathering with 
our incredibly diverse organic 
folks . From Scobey to Hamilton, 
and Broadus to Whitefish, they 
will be coming to share the sea
sons stories. The successes and 
failures to learn from and laugh 
over. 

bio-diesel for the truck, 
and travel expenses. 
From June to September, 
the Local Yokels per
formed at ten venues 
from West Yellowstone 
to the Yaak. 

Audiences delighted in 
the entertaining and en
ergetic style of the per
formance, heartily re

sponding to the cue
cards, and requesting 
more information about 

Audience comments in
cluded, "Wow, I had no 
idea Montana had 

60,000,000 acres in agri
culture!" or "I had never 
thought of asking restau
rants and grocery stores 
for local food!" 

Bob Quinn 

So whether you come for a techni
cal question or for a hug, put on 
your snow shoes or your studded 
tires, and come join the soiree!!! I 
can't wait to see you there!!! Judy 

The Local Yokels will 
perform at the confer
ence Friday night at 8: 15. 

IMPORTANT DATES: 
January 14, 2005 is the deadline for ven
dors and participants to register for the 
MOA Annual Conference without a late 
fee. 

January 17, 2005 is the deadline for peo
ple to reserve sleeping rooms from the 
block of rooms set aside at the Red Lion 
Colonial Inn ( 406) 44 3-2100 
or (800)733-5466 

Childcare is also available onsite durin9 the 
conference. 

KEYNOTE SPEAKERS (CONTIN UED FRm 1 PAGE I) 

Grains, and founding member 
of the NOSB. He pioneered 
Kamut grain production and 
marketing. Bob is also the 
recipient of the Montana SBA 
Small Business Exporter of 
the year award. His Friday 
night keynote address is 
"Or9anic Frontiers- History&.. 
Possibilitia al 4 levels: /nierna

tional, Notional, State, and My 

Form ." 

Jon Tester is also from Big 
Sandy and President of the 
Montana State Senate. He is 
an organic farmer and a leade r 
in establishing the Montana 
Department of Agriculture 's 
organic certification program . 
In addition to taking part in a 
discussion panel Saturday 
afternoon, Senator Tester will 
also present a keynote address 
Saturday evening entitled 
"Economic Opporwnitia in Or-

9anic A9riculture; Montana 's 
Bri9ht Frontier. " 

The keynote speakers will be 
in attendance th rougho ut the 
conference and participants 
are encouraged to seek them 
out for further comments and 
questions . The aggregate ex
perience represented in these 
individuals is phenomenal 
and well worthwhile. 

-
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!WHAT THE BLEEP IS GOING ON? 

Hello everyone, I am Ole 

Norgaard, one of the people 
who raised their hand at the 
Ursline Center in Great Falls 

last year to volunteer for the 
Montana Organic Association 

interim board. It has been a 
very busy year for those of us 

involved. 

I know what your thinking, 
what the BLEEP is 9oin9 on, and 
why do I have to write MOA and 
AERO on the check.? What does 
AERO have to do with AWA? As 
I understand it AERO is a 
grassroots organization that is 
the temporary fiscal agent for 

MOA. 

All of us who raised our hands 
at the 2003 meeting: farmers, 
ranchers, horticulturist, con
sumers .. . . know very little 
about laws, regulations and 
tax exemptions, 501 (c) (3) 
or a SO I (3) 5 or 6 or 11 and 
who knows what. 

So AERO volunteered to be 
the temporary fiscal agent for 
us, so we could work within 
the structure of their organi
zation to get all these things in 

place. In essence they are a 

temporary channel for dona

tions and grants to Montana 

Organic Association using 
their tax exempt status so all 

legal aspects will be done 
right. It has worked well and 
we, as MOA, would not have 

THE CREATES PART 

IS THAT ALL THE 

BRICKS HAVE BEEN 

LAID AND WE ARE 

NOW MOVING 

BEYOND THE 

FRONTIER FOR 

ORGANICS HERE IN 

MONTANA. 

been able to function and 
receive money without this 

help. 

At this time MOA is in the 
process of obtaining our 501 
(c) (3) through the Internal 
Revenue Service. If every
thing goes right this will be 
complete by spring 2005 and 
MOA will stand on it's own 

organic feet. 

Br OLf NOHG 1.lltD 

So why has this whole process 
taken a year to complete? It 

got to be interesting over the 
first part of 2004. A lot of 
multi-hour conference calls to 
build the foundation of Mon
tana Organic Association. The 

other people that raised their 
hands that day are truly amaz

ing, dedicated and filled with 

vision and energy. 

I remember Judy Owsowitz 
(chair) in the spring 2004, 
pushing things forward fast 
because she had to plant 
50,000 onions. Or was it 
carrots? And Jon Kvaalen 
stopped on his tractor some
where in a field in eastern 
Montana, joining in on a con
ference call until it got too 
dark and he could not see his 
notes. I myself have several 
times ran to the phone and sat 
in my dirty work clothes on 
the conference call from 7 to 
9PM. 

The amazing part is that some 
of these people I have only 
met over the phone. If I met 
them on the street, I would 

IFARM CONSERVATION PROGRAMS SLASHED I 
The Farm and Ranchland • The Wildlife Habitat • 

On December 8, Congress Incentives Program cut Protection Program cut 

passed and the President by 55% (S 38 million) . by S 12 million 

signed an omnibus appropria-
tions bill that created the fol- • I 00,000 acres (38%) cut The preceding article has 

lowing cuts in farm conserva- out of the Wetlands Re- been reprinted from the De-

tion programs: serve Program. 
cember 31st edition of Or-

9anic Bytes. To sign up for a 

• The Environmental The Conservation Secu-
free monthly electronic 

• 
Quality Incentives Pro- rity Program cut by S80 

newsletter go to their web-

gram cut by S 182 mil- million. 
site at 

lion . 
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not know them unless they 

spoke. 

I 

And our organic feet are 
most definitely working on 
it because this fall the con
ference committee got un
der way. How do these 
people do it? The skills and 
talent to put a conference / 
tradeshow / meeting to
gether is really amazing. 
There has truly been put a 
lot of energy into this big 
"Organic Event" that is hap

pening in Helena in 

Feb.2005 . 

I can only say that these 
people are making it hap· 
pened for you! We need 
more people to join in and 
make these things happen in 

the future; it is a task for 
the many, not the few. 

The greatest part is that all 
the bricks have been laid 
and we are now moving 
beyond the frontier for 
organics here in Montana. 

DON'T FORGET THE 
KIDS! CHILDCARE 
WILL BE AVAILABLE 
ONSITE. 

www .organicconsumers.org/ 

organicbytes.htm 

The main office can also be 
contacted by letter or phone 
at the following: 

ORGANIC CONSUMERS AS-
SOCIATION 

610 I ClilT Estate Road 

Little Marais, MN 55614 
Phone: (218) 226-4164 Fax: 

(218) 353-7652 



MONTANA ORGANIC 

ASSOCIATION 
TO ADVOCATE AND PROMOTE 

ORGANIC AGRICULTURE FOR THE 

HIGHEST GOOD OF THE PEOPLE, THE 
ENVIRONMENT AND STATE ECONOMY. 

Acting Board of Directors 

Judy Owsowitz--chair 
Barry Flamm-Vice-chair 
Dave/ Dec T umer- Sec 
Averil Heath 
Jon Kvaalen 
Ole Norgurd--T rcasure 

862-6362 
883-2858 
937-3765 
388-4759 
774-3789 
452-99# 

Nonsynthetic News is a semi-regular publication of 
the Montana Organic Association. Submit all 
queries, suggestions, letters and requests for 
information to the editor: 
Rob Knotts 
PO Box252 
Lambert, MT 59243 cmail:rek@midrivcrs.com 
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MONTANA ORGANIC ASSOCIATION 

MEMBERSHIP APPLICATION 

Membership Fees: 

Individual Member S25 ___ _ Contributing S 120 ___ _ 

Household/ Business S 3 S ___ _ Life S500 ___ _ 

Supporting s60____ Lightweight SIS ___ _ 

Please fill in all the following information so that we may better serve you. 
Name, _________________ _______ _ 

Business/Organization, _ _ ____ _ _ ____________ _ 

Mailing Address, ________ _____________ _ 

Street Address (if different), ______ ____________ _ 

City/State/Zip, ___ ________ ___________ _ 

Phone Numbcr ____ _____ F..._ _ __________ _ 

Email Address, _____ _ ________________ _ 

Make checks payable to: 

MOA-AERO 

432 North Last Chance Gulch 

Helena, MT 59601 

The purpasc of the Montan• Organic Association is to provide education, Information, support, assistance promotion and representation for organic producers, proces;ors, 
handlers, retailers, consumers, researchers, agricultural service providers and other interested parties. 


