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DISCLAIMER
This presentation is not, and nothing in it should be construed as, an offer, invitation or recommendation in respect of LeanLife's
securities, or an offer, invitation or recommendation to sell, or a solicitation of an offer to buy, the facilities or any of the Company’s
securities in any jurisdiction. Neither this presentation nor anything in it shall form the basis of any contract or commitment. This
presentation is not intended to be relied upon as advice to investors or potential investors and does not take into account the investment
objectives, financial situation or needs of any investor. All investors should consider such factors in consultation with a professional
advisor of their choosing when deciding if an investment is appropriate. The Company has prepared this presentation based on
information available to it, including information derived from public sources that have not been independently verified. No representation
or warranty, express or implied, is provided in relation to the fairness, accuracy, correctness, completeness or reliability of the
information, opinions or conclusions expressed herein. These projections should not be considered a representation of the Company’s
potential cash generation performance in any way. The financial information included in this presentation is preliminary, forward-looking,
unaudited and subject to revision. All forward–looking statements attributable to the Company or persons acting on its behalf apply only as
of the date of this document, and are expressly qualified in their entirety by the cautionary statements included elsewhere in this
document. The financial projections are preliminary and subject to change; the Company undertakes no obligation to update or revise
these forward–looking statements to reflect events or circumstances that arise after the date made or to reflect the occurrence of
unanticipated events. Inevitably, some assumptions will not materialize, and unanticipated events and circumstances may affect the
ultimate financial results. Projections are inherently subject to substantial and numerous uncertainties and to a wide variety of significant
business, economic and competitive risks, and the assumptions underlying the projections may be inaccurate in any material respect.
Therefore, the actual results achieved may vary significantly from the forecasts, and the variations may be material.
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LeanLife signs LOI with leading Poland based
manufacturer Foodcare, for North American
distribution of Mike Tyson branded Iron
Energy Drink.

Foodcare: 
Exports to 50+ Countries
Owns 7 consumer brands.

LeanLife has exclusive American and
Canadian distribution rights.

Ambassador since

2012



The 

Energy Drink 

Market
References: 

https://www.mordorintelligence.com/industry-reports/energy-drinks-market
Energy Drinks Market Outlook - 2026. https://www.alliedmarketresearch.com/energy-drink-market
https://www.statista.com/statistics/481523/forecasted-retail-sales-of-sports-energy-drinks-canada



Demand Changes

Energy drinks have transitioned from being a niche
product to one of the fastest-growing products in the
drinks market. This change has been brought by an
increasing consumer focus on fitness and health

sector Growth I

A key reason for the growing popularity of
energy drinks is the instant energy and
mental and physical stimulation they
provide.

an alternative

Energy drinks are marketed as an alternative to
carbonated drinks. Therefore, there has been a
significant rise in the number of people, switching from
carbonated drinks to energy drinks, over the last few
years.

sector Growth II

The growth of the global energy drinks
market industry is driven by rise in
popularity among teenagers.
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Forecasted Growth

Global energy drink market sized
was valued at $53.01 billion in
2018.

Expected to grow at a CAGR of
7.20% to reach $86.01 billion by
2026.



overview

Omega-3 Products
LeanLife Omega products are
extracted from flaxseed for
commercial food processors.

Long shelf life of 2+ years with oxidation resistance,
ensuring long-term quality

 
Flavourless and tasteless - Can be added to a large

spectrum of foods

High omega-3 concentration that cannot be found in other
plant-based sources

 
Thermal stability ensures products can be used in baking and

freezing.

Available in various product types such as oil,
emulsion or powder

 
Optimal Omega-3 to Omega-6 ratio LeanLife products

have a ratio of 3:1, whereas the typical North
American diet ratio is between 1:20 and 1:50.

References:Major Trouble Ahead If You Don't Fix Omega-3 Fat Deficiency. Published January 12, 2012.
https://articles.mercola.com/sites/articles/archive/2012/01/12/aha-position-on-omega-6-fats.aspx



OMEGA-3 FATTY ACIDS

Omega-3 is an essential fatty acid that must be
consumed through food and provides significant
health benefits.

While the FDA-recommended daily intake of Omega-3
(ALA) is Women 1.1g/day (1/2 tsp) and Men 1.6g/day
(3/4 tsp)[1], the average diet does not meet
recommended levels for Omega-3 fatty acid intake[2].

Harvard School of Public Health: low Omega-3 intake
is eighth on the list of most serious risk factors that
contribute to death[3].

References
1.Trumbo P, Schlicker S, Yates AA, Poos M (2002).Dietary reference intakes for energy, carbohydrate, fiber, fat, fatty
acids, cholesterol, protein and amino acids; Food and Nutrition Board of the Medicine, The National Academies. J Am
Diet Assoc 102(11).
2.U.S. adults are not meeting recommended levels for fish and omega-3 fatty acid intake: results of an analysis using
observational data from NHANES 2003–2008. The Nutrition Journal. Published online, April 2, 2014. doi: 10.1186/1475-
2891-13-31
3.The Preventable Causes of Death in the United States: Comparative Risk Assessment of Dietary, Lifestyle, and
Metabolic Risk Factors. Published January 10, 2011. PLoS Med 8(1):
10.1371/annotation/0ef47acd-9dcc-4296-a897-872d182cde57



Omega-3 Health

Benefits
BOOST:    

Lower :    

Mood, Brain, Memory & Stress Resistance

triglyceride levels

INFLAMATIONReduce :   

BOOST:    Heart and cardiovascular health

promote :    Healthy joins & skin

assist :    in Weight loss

References
1.Trumbo P, Schlicker S, Yates AA, Poos M (2002).Dietary reference intakes for energy,
carbohydrate, fiber, fat, fatty acids, cholesterol, protein and amino acids; Food and Nutrition
Board of the Medicine, The National Academies. J Am Diet Assoc 102(11).
2.U.S. adults are not meeting recommended levels for fish and omega-3 fatty acid intake:
resultsof an analysis using observational data from NHANES 2003–2008. The Nutrition
Journal.Published online, April 2, 2014. doi: 10.1186/1475-2891-13-31
3.The Preventable Causes of Death in the United States: Comparative Risk Assessment of
Dietary, Lifestyle, and Metabolic Risk Factors. Published January 10, 2011. PLoS Med
8(1):10.1371/annotation/0ef47acd-9dcc-4296-a897-872d182cde57.



Why Flaxseed oil?

Consumption of fish oil has been
linked to mercury and selenium
intake through fish contamination[1]
with the EU warning that it can inhibit
children’s development[2].
Flaxseed ranks level 1 on the trophic
foodchain vs. level 3 or 4 for fish-
based Omega-3, ensuring higher
environmental sustainability.References

Mercury, selenium and fish oils in marine food webs and implications for human health.
Journal of the Marine Biological Association of the United Kingdom. Published February 2016.
doi: https://doi.org/10.1017/S0025315415001356
Questions and answers: EU mercury policy and the ratification of the Minamata Convention.
Published May 18, 2017. http://europa.eu/rapid/press-release_MEMO-17-1344_en.htm
Chart Data Source: POS Pilot Plant Corporation



Proprietary method to make safe form of Omega-3.

Ethyl esters included in the LeanLife products are the only
US FDA-approved source of Omega-3 essential
unsaturated fatty acids that do not interfere with blood
clotting, as some Omega-3 fatty acids from fish oil do.

Stability in character and taste.

LeanLife Omega-3 does not have any taste and can be used
in high-temperature (baking) or low-temp (frozen food)
product offerings.

Highly concentrated Omega-3 intake.

One 4 ml dose (less than a teaspoon) of LeanLife product
contains 1760 mg of mega-3,
equivalent to eating 1 kg of cod fish.

Does not need refrigeration, preservatives and

antioxidants.

simplifying the food making process by make it less prone
to oxidation, peroxidation, epoxidation, hyperoxide
formation and theisomerisation processes.

THe LeanLife 

omega-3 Advantage



leanlife

applications

Food
Baked goods, sauces & dips, desserts, condiments, bars, cheese,
butter, processed meats, noodles, infant formula

Dietary Supplements
Emulsions, flavored liquids, softgel, gummies

leanlife omega-3 products can be used to make a variety of nutritious products



Frozen
Emulsions, flavored liquids, softgel, gummies

Beverage
Emulsions, flavored liquids, softgel, gummies

non-human applications
Significant non-human applications include fortified pet food. Existing
Omega-3 supplements for pets are in form of fish oil capsules, which
are highly susceptible to inflammation [1].

References: How much omega-3 should I give my dog? Fish oil for dogs. https://iheartdogs.com/how-much-omega-3-should-i-give-my-dog-the-surprising-answer/



Global fortified foods and

beverages market

$106 billion - CAGR: 6.1%  [2]
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Omega-3 market size

LeanLife enjoys significant market
size potential that disrupts existing
industries.

Global omega-3 supplement

market

$33 billion - CAGR: 5.6% [1]

Global pet food market

$99 billion - CAGR: 4.3% [3]

References:1.2016 data. Global omega-3 supplement market size in 2016 and 2015 (in billion U.S. dollars). Statista. https://www.statista.com/statistics/758383/omega-3-supplement-market-size-worldwide/
2.2018 data. Global Fortified Foods and Beverages Market Size Analysis, 2018-2028. Bekryl. https://bekryl.com/industry-trends/fortified-foods-and-beverages-market-share-analysis
3.2022 estimate. Pet Food Market Size Worth $98.81 Billion By 2022 | CAGR 4.3%. Grandview Research. https://www.grandviewresearch.com/press-release/global-pet-food-market



Global relationships

LeanLife enjoys significant market size LeanLife has developed
significant industry relationships through marketing activities and has

ready access to a global base of customers.



Feb 25, 2019

LeanLife signed a Letter of Intent with Ecovatec
Solutions, a local nutraceutical manufacturing.company,
to access its facilities to validate a new high-volume,
high-efficiency sanitary manufacturing process and
engage in initial production.

omega-3 

production

Following a successful process trial,

samples will be tested to ensure product quality, and
then sent out to customers for their own quality
assurance.

Initial production will be based on a toll processing
arrangement with LeanLife’s equipment, allowing for
sales-optimized production ramp up, and delaying major
capital expenditures.

LeanLife also has an option

for a long-term production arrangement which allows it
to flexibly meet the short- and medium-term demand..

optimized production levels

are at 500 liters per hour, enabling 2,000 to 10,000
liters of output per day based on scalable operations of
4 to 20 hours per day.

Present plans include operations out of Abbotsford,
BC through a sub-lease.



Sustainable

growth and

scalability



Management

Stan Lis 
Director & CEO

Gavin mah
COO

Mr. Lis was the co‐founder, past president and director of MicroCoal Technologies Inc. (formerly Carbon
Friendly Solutions Inc.) from its inception in 2006 to 2015. From 2000 until 2006, he was the president,
CEO and director of Stream Communications Network & Media Inc., a cable company where he was
directly responsible for taking the company from start up to 65,000 subscribers. From 1993 until 2000, Mr. Lis
acted as President, CEO and director of Trooper Technologies Inc., an environmental company focused
on waste management in Central Europe. In 1988 he founded International UNP Holdings Ltd., a Toronto
Stock Exchange Investment Company used to acquire and finance privatized Polish state enterprises. Mr.
Lis studied Business Administration and Securities at Simon Fraser University. Mr. Lis personally raised
Stan Lis over $60 million to finance the above mentioned companies.

Gavin Mah has been in the natural health products industry for over 33 years. His mission is to help people
achieve optimal health and he is committed to finding and promoting premium high quality, clinically
proven, safe and effective natural health products. Mr. Mah has extensive experience working with
Regulatory Advisory and Government Relations Committees with Health Canada. For seven years, Mr. Mah
served as Director of Canadian Regulatory Affairs at Nature's Way, a leading health company which sells its
many nutritional and dietary supplements, including its Omega-3 products, through a variety of channels
such as Walmart. He was instrumental in the acquisition of Ascenta Health, the leading Omega-3 fish oil
manufacturer, by Nature's Way and its parent company Schwabe Pharma (Germany). Mr. Mah has also
worked with and sold Omega-3 products for both Omega Nutrition and Barleans Oils, two of the largest flax
oil companies in the Pacific Northwest. Mr. Mah will not only bring his 33 years of industry experience but
also his corporate resources and extensive connections to the Company



Management

Casey

Forward
CFO

Carl F.

perez, PhD. 
CTO

Dr. Perez has more than 30 years of leadership in academic research programs and has experience in all
phases of drug discovery, process development, preclinical development, FDA/Health Canada regulatory
compliance, and cGMP manufacturing. Dr. Perez was Director Preclinical Programs for Chromos Molecular
Systems and VP Product Development for Metaara Medical Technologies.

James Casey Forward has been a CPA/CGA (professional accountant) in British Columbia since 1985. Mr.
Forward has been a director, Chief Executive Officer and/or Chief Financial Officer of public companies
trading on the CSE, TSX and TSX Venture Stock Exchanges in Canada, the OTCQX in the United States and
as an executive of a PLC in the United Kingdom. Previously Mr. Forward was the president of a trucking
and storage company, a partner in an accounting practice and the president of a construction company.



Management

kelley

FitzpaTRICK

M.SC
Senior Business
Advisor.

Ms. Kelley Fitzpatrick is the principle of NutriScience Solutions which provides services in numerous
areas in natural health products (NHP) and functional foods (FF). Ms. Fitzpatrick provides a unique and
comprehensive perspective on the agriculture and health sector in Canada, having worked with all
stakeholders including government, private industry, research, trade associations and as an entrepreneur
for almost 30 years. Ms. Fitzpatrick was the project lead for Global Affairs Canada (GAC) Investment Case
Study for the FFNHP categories. Kelley acts an investment champion speaker for GAC. During her
consultancy, she has worked with eighty-one FF and ingredients, and NHP companies, and written one
hundred and seventy-two reports/documents for clients within industry, government, academia and
NGOs. She has secured over $200 million in funding for her clients and was one of the lead writers on a
successful funding application that established Protein Industries Canada, one of five superclusters.
Kelley is a recognized expert in flaxseed having led initiatives in research, marketing and promotional
activities for over 20 years. Kelley has worked in the areas of human and animal health, industrial fibre and
oil, and plant breeding and agronomy, first as the Project Manager for Flax Canada 2015 and then as a
Technical Advisor for the Flax Council of Canada. During this period, she led the development of a
successful dossier to the United States Food and Drug Administration for GRAS (Generally Recognized as
Safe) notice for whole and milled flaxseed – GRN 000280 (2009). She also worked with Agriculture and
Agri-Food Canada to develop a successful submission to Health Canada for a blood cholesterol lowering
health claim for whole and milled flaxseed (2014). In 2020, Kelley was awarded the Outstanding Leadership
Award in Biosciences by the BioScience Association of Manitoba. Ms. Fitzpatrick has published book
chapters and articles specifically on Canadian regulations, the industry and the science of FFNHP and
provided over 500 invited global presentations



independent board of directors

Marcin Łukaszewicz, PhD
Dr. Łukaszewicz is the Dean of the Department of Biotransformation, at the Faculty of
Biotechnology, University of Wroclaw (Poland). Dr. Łukaszewicz is an expert in
molecular biology, biotechnology, and microbiology.

Glen Macdonald
Mr. MacDonald is a self-employed geology consultant. Mr. Macdonald has served as
CEO, President, and Director for numerous private and public companies with
particular expertise in corporate development and fiduciary compliance.

Robert Chanson, PhD
Dr. Robert Chanson is a Swiss National born in Sri Lanka (1950). Following schooling in Ceylon and
Switzerland, he studied Law & Ecology in Zurich, London and Paris. Robert is a Lawyer and holds a PhD in
Environmental Sciences. Following a career in various management capacities with an internationally
operating Swiss financial services company, he formed a pioneering risk-management company with a focus
on environmental risks in the early 90s. Since the late 90s, Robert has established himself as an Institutional
Business Angel in the field of Biotech, Sustainable Agriculture and Renewable Energies entertaining projects
both in Europe, North America and South Asia. He is a co-founder of the London-listed AG-biotech Company
'Plant Health Care’ – his two latest start-ups focus on encryption technologies and a novel pyrolytic reactor.
Dr. Chanson has joined the LeanLife team as an Independent Director to assist the Company in reaching its
ambitious business goals in North America and overseas.


