
Creating a Design
Guideline for your 
Website.  
The purpose of this template isn’t to restrict, but to ensure efficient user
experience. As long as you have this basic guidelines in mind, you can 
create a perfectly engaging website with its own distinct character.

sampleMagnetic MarketingTM



Introduction
First impression is the last impression. Your website is the first thing that 

the user lands on while browsing. Therefore, it must be engaging for 
grabbing your user or potential client’s attention. How your website and 
most importantly its landing page looks can prompt the user to explore 

more about your brand.

Purpose & Benefits
A brand guideline helps define your identity and ensures that your brand
looks and feels the same across every touchpoint. It brings consistency 
to all your brand elements and helps communicate it to all stakeholders

inside and outside the company.

Target audience 
As a rule of thumb, keep in mind your customers while using this brand 
guide, as it will help you curate a plan best suited to your audience and 

their needs. 

How to use this guide
We have broken down this brand guideline into 7 key components: who
we are, vision, personality, fonts, colors, logo, and illustration guide. We 
will take you through these components step-by-step, so you can use 

them to create and promote your brand identity. 



Get your story right

Example:

The client may be interested in your services but what might stop them from closing
the tab is the brand’s story. Since you want to communicate your story right from 
the beginning, a good idea is to place it on your initial home page. Remember, a 
good brand story should always be engaging and appealing to the client. It should 
talk about the following:

> Who are you?
> What do you do?
> How are you better than your competitors?

The answer to these simple questions can get the visitors hooked also giving them 
the confidence they need to make a purchase.
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Just Do It- Nike 
Think Different- Apple 
I’m Lovin’ It- Mcdonald’s 
Think Big- IMAX 
The Happiest Place on Earth- Disneyland

Inegriti

Add a tagline

Example:

Tag lines are a good way of communicating your  approach to your 
services. It’s a good touch to your  website since it makes you stand 
out from the  competitors.
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Neat and Directed
Visitors might not always be viewing your website  from their desktop. 
They might be using different  devices. Its important for the website to be
clearly  structure so that its easy for the user to navigate.

Example:
https://www.studiomoat.com/
https://www.alley.com/

https://poetic.io/
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Dynamic moments are always memorable as opposed to  neutral ones.
A dynamic home page can create that pause  necessary to leave an
impression. Make use of appealing  colors, illustrations, animations, even
mini games to  attract the users.

Dynamic and Engaging

Example:

primary colors
https://www.studiomoat.com/
https://www.alley.com/
https://www.fortnight.studio/
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Keep fonts consistent
Much like the color scheme, a font also makes an impression on your  
customers. An effective font can communicate what you want to 
people;  be it elegance, playfulness or urgency. Your website’s tone 
will be set by the  typeface you use.

Fonts
Our corporate font is poppins

Poppins regular

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 ! @ # $ % ^ & * ( ) - + =

Poppins bold

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 ! @ # $ % ^ & * ( ) - + =

Example:
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Keep it Colorful
Colors hold the power of influencing human perception. How your 
website is  seen by your customers will be shaped by the colors they 
associate your  name with. This is why it is important for companies to 
put some thought  behind their website's colour scheme. What emotions 
do you want you’re the colors to evoke? What are you trying to 
communicate to your customers?

The right color can be a stroke of marketing genius.

Example:
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Logo
A well-designed logo is an indicator of your company’s professionalism 
and credibility. The first impression of your customers will be largely 
shaped by how they remember your website logo. You can also have 
different variations of the logo in different dimensions so that it can be 
easily contextualized for varying purposes. Make sure your logo is 
consistent on all your website and branding material. 

Example:
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Appropriate Call to Action
You might have engaged a potential prospect by making  them stay 
on your site but what comes next? Contemporary  websites direct 
traffic by using a very specific call to action.

Example:

Most Common Purpose CTAs

Ecommerce -   Buy, Shop, Order, Reserve, Save, Add to Cart, 
Pick, View
SaaS conversion- Try, Get Started, Subscribe, Sign Up
Non-profit conversion- Donate, Commit, Volunteer, Adopt,
Give, Support
Newsletter or community- Subscribe, Join, Sign Up, Refer
Freebie giveaway- Download, Get, Grab, Claim
General- Learn More, See More, See How, Start, Find Out, 
Check it Out, Click here, Continue, Swipe Up,

Brand story

Tagline

Composition

Website Visuals

Font

Color

Logo

Call to action

1.

2.

3.

4.

5.

6.

7.

8.



Get in Touch

If you need expert help sorting out your marketing strategy or 
further guidance on how to improve your current one, then let’s schedule a 

call right away!

laeequa.ahmad@integriti.io


